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gOFFICE APPLIANCES is a news and technical trade journal, 
serving the entire industry of office equipment. It covers the 
manufacture and distribution of office machinery, office devices, 
office furniture, office supplies and the entire range of commer- 
cial stationery. Its comprehensive news reports of the industry 
and its valuable special articles upon subjects germane to its 
field have given it unusual prestige. It serves a clientele com- 
posed of managers and agents for the various office machines, 
devices and supplies, commercial stationery dealers and many 
of the largest corporations in the United States. It also reaches 
some dealers in fifty-four other countries who deal in American 
office equipment. 

ADVERTISING RATES upon application—only articles of 
office equipment or directly related products eligible. 

{SUBSCRIPTION RATES payable in advance, in the United 
States and its possessions and Mexico—one year, $2.00; two 
years, $3.00. Canada—one year, $2.50; two years, $4.00. For- 
eign, all countries in the Postal Union, the equivalent of $3.00 
American gold for one year and $5.00 for two years. Remit- 
tances may be made by personal checks, drafts on New York 
or Chicago, Postoffice or Express Money Orders, or in American 
Postage Stamps or Currency if sent by registered mail. 


Entered as Second-Class Matter, July 8, 1905, at the Postoffice at Chicago, Ill., 


{The ownership of OFFICE APPLIANCBDS is vested solely 
in the officers of the company. No person, firm or 
either directly or indirectly connected with the business it repre- 
sents, has any share in its ownership or voice in shaping its 
policy, which has in view at all times the t interests the 
field it serves. It aims to discuss all pam fairly, and to 
furnish its readers reliable information co the 


and development of the office coppanes industry. It will answer 
any questions germane to its field to the best of its a and 
it asks its readers in all parts of the world to aid it in- 


quiries and suggestions, to which it will give prompt and earnest 
consideration. 

{CHANGE OF ADDRESS. Subscribers may have their mail- 
ing addresses changed as often as desired. In ordering 
changes it is necessary that both old and new addresses be 
given. 

{CONTRIBUTIONS are invited poem any topics of interest to 
this trade. All accepted manusc _ will be paid for at space 
rates. Unaccepted manuscripts will not be returned unless 
age is enclosed by the sender. Correspondents should give eir 
names and addresses, which will be withheld from publication 


if desired. 
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HELP WANTED. 

A cale ulating machine company has a 
few places in its organization for high 
power specialty salesmen who have had 
at least two years of successful selling 
experience in similar or allied lines. 

OPPORTUNITY—To sell a nationa'ly- 
known calculating machine on commis- 
sion basis direct to user. 

Territories ample. Sales contract gen- 
erous. Sales helps supplied thru organ- 
ization. Backed by several years of suc- 
cessful business, with high percentage of 
repeat volume. Present business above 
normal. 

Desire salesmen whose net earnings 
have been from $3,000.00 to $10,000.00 per 
year. 

Make application by letter, giving ref- 
erences, business experience and qualifi- 
cations. 

Address Dept. S, care Office Appliances, 
Chicago. 

WE WILL PAY $50.00 a week to start 
for an experienced stationery salesman. 
We prefer a man with an established sell- 
ing record in Chicago. The man who 
qualifies will be given an interest in the 
firm if he makes good. Give your ex- 
perience for the last three years. Kindly 
state your volume of sales annually and 
present income. All replies will be con- 
sidered confidential. Address C-9, care 
Offices Appliances, Chicago. 

WANTED: SALESMEN to sell Curtis 
Fibre Envelopes during spare time. Every 
bank, lawyer, abstractor, insurance com- 
pany, every sales manager, every busi- 
ness with branches, and every manufac- 
turer and jobber who have heavy or 
bulky mail to send out needs them. Out- 
fit weighs 16 ounces. Excellent proposi- 
tion for stationery and office appliance 
salesmen. Commission paid on acceptance 
of order. Write Curtis 1000 St. Paul, 

















Inc., 1000 University Avenue, St. Paul, 
Minn. 
SPECIALTY SALESMEN and Agents:— 


To sell direct to consumer. nationally ad- 
vertised appliance primarily designed for 
office use, but which on account of its 
adaptability is also applied to many indus- 
trial uses. Each sale creates reorders. Cash 
proposition. Profit more than 50% each 
sale and can be sold exclusively or as 
side line. Write for details to R. Haver- 
stcck. Specialty Dept., 351 Jay Street 
B Brooklyn, N. _ Y. 


SALE SME N, SIDELINE MEN 
We have a number of very desirable ter- 
ritories open for salesmen, selling the 
Dow Automatic Pencil line to the Retail 
Trade, good money maker and easy to 
handie, Compact Sample Outfit, Liberal 
commissions and prompt payments. Write 
at once for details. Louis F. Dow Co., 
381 Jackson St., St. Paul, Minn. 
WANTED: High class experienced sales- 
man to handle Art Metal Steel Filing 
equipment and supplies a'so Loose Leaf 
devices. Permanent position, good oppor- 
tunity for advancement in an unlimited 
field. Must know the business and have 
gilt-edge references. Only men of high 
calibre need apply. Memphis Linotype 
Printing Company, Memphis, Tenn. 


WANTED: A young man, experienced in 
selling office furniture and filing equip- 
ment, to invest from $5,000.00 to $6,000.00 
in a good going business in a large city 
in Minnesota. This firm sells high class 
lines and has a good following. Address 
B100. care Office Appliances, Chicago. 


WANTED: ALL AROUND experienced 
salesman for office machines and office 
appliances. Must have mechanical ex- 
perience. Here is an opportunity for a 
live, progressive salesman to make some 
real money. We have exclusive selling 
rights in Oklahoma. Straight commission 
basis. Address N-10, care Office Appli- 
ances, Chicago 

WANTED: Several loose leaf specialty 
salesmen and general stationery salesmen 
to represent us in the city. Men familiar 
with Chicago preferred. Please reply in 




















writing, giving full particulars. Commer- 
cial Stationery & Loose Leaf Company, 
20 South Clark Street, Chicago. 





TYPEWRITER Aligners & Adjusters— 
Experienced, for new portable typewriter. 
Men with Noiseless, Wellington or Em- 
pire experience preferred. Good oppor- 
tunity. Ideal working conditions. Apply 
by letter, giving full details of experience 
and salary expected. Gar-Bell Type- 
Writer Corp., 4309 W. ITake St., Chi- 
cago, Til. 


men who understand of- 
to handle our 


WANTED: Sale 
fice supplies and printing, 





line on a straight commission basis. Good 
territory open. National Office Supply 
Co., Zion City, IL. 

WANTED: 100 salesmen to sell well 
known line of loose leaf devices, sheets, 
indexes, se’f indexings systems, etc. 
direct to the consumer. Entire time or 


as a side line. Attractive proposition. 
Furnish references and experience. Ad- 





dress D-7, care Office Appliances. Chi- 
cago. a ol 
MANUFACTURER of Stationer’s Spe- 


cialties with line well known throughout 
the Middle-West; territory covered _by 
owners for 20 years; looking for high 





class experienced salesman. Man with 
one other good line considered. _Address 
I.-13, care Office Appliances, Chicago. 

WANTED: EXPERIENCED Elliott Ad- 
dress-Press salesman for Oklahoma. 


Splendid opportunity for the right man to 
eall on Oil Companies and large concerns. 
Straight commission basis. Address O-4, 
care Office Appliances, Chicago. 
SPLENDID opportunity for experienced, 
energetic man. Particularly desire one 
familiar with filing systems. Art Metal, 
Doten-Dunten, Clemco, and Taylor lines 
carried. Fleenor Office Furniture Co., 
Minneapolis. 

WANTED: SIDE-LINE 
calling on Stationers and Dept. 
Southern and Southeastern States. Sta- 
ticnery and Leather Specialties. Com- 
mission Basis. Address B-6, Office Appli- 
ances. Chicago. 

EXPERIENCED man able to manage any 
one of the fol'owing departments: Safe, 
Desk Check Writer. Queens Typewriter 








SALESMAN 
Stores in 








Company, 430 Jackson Avenue, Long 
Island City, N. : ee ESTO 
WANTED MALE HELP: High class 


salesman who can deliver the 


typewriter 
Typewriter Exchange, 


goods Muncie 
Muncie, Ind. Me's 
WANTED: Commercial Stationery Sales- 
man, C. F. Hoeckel Blank Book & Litho. 
Co., 1524 Arapahoe, Denver, Colo. 











FOR SALE. 

FOR SALE: As whole or in part, an 
established office furniture business in 
one of the most important western cities. 
Good location, reasonable lease, well 
selected stock invoicing less than $25,000. 











Address E-9, care Office Appliances, Chi- 
cago. 
FOR SALE: Exceptional opportunity in 


western city of ten thousand population. 
Store located in heart of business center, 
doing nice business in office supplies, 
school supplies and stationery. Stock and 
fixtures inventory about $11,000. Will sell 
at inventory price. Address Mr. O. C. 


Goss, president of O. C. Goss & Co., Cen- 
tralia, Washington. Mr. Goss desires to 
sell on account of the ill health of his 
wife. 





and Gift Shop 
establishment. 
small invest- 


FOR SALE—Office Supply 
Business. Three years 
Splendid opportunity for 


ment Purchaser can get three and one- 
half year extension of lease. Owner has 
other interests and must sell. Address 


“Cul'en’s,”’ Macon, Georgia, 
MULTIGRAPHS—Like new at one-third 
to one-half cost. Thoroughly rebuilt, in- 
cluding new type, platens, bearings, etc. 
Iron-clad two-vear guarantee. Will ship 
on approval. Russell Earnest Baum, 33 
South Broad street, Philadelphia. 
MULTIGRAPHS. Dictaphones, Ediphones, 
Writerpresses, Mimeographs bought, sold 
and rebuilt like new. Multigraph and 
Multicolor ribbons, ink and platens. We 
save you money. Price, Inc., 440 South 
Dearborn Street. Chicago. 
OPPORTUNITY to buy 
tablished office furniture concern in one 
of principal cities of Northwest. Invest- 
ment eight to ten thousand dol'ars re- 
auired. State experience fully, with re- 
ferences. Address W-6, care Office Appli- 
ances, Chicago. 

ALL MODELS Multigraphs, 
folding, sealing, addressing machines and 
supplies. Guaranteed serviceable as new. 
One year free service in Chicago. Ma- 
chines bought for cash, taken in trade 
and handled on consignment. Office De- 
vice Company, 162-H, North La Salle, 
Chicago. 
FOR 








interest in es- 





SALE—Whole or part interest in 
Typewriter Exchange. Address K-6, care 
Office Appliances, Chicago. 


ADDRESSING Machines, Mul 
Duplicators, Letter Folders, ene 
Sealers, Mailometers, Check Writers, 
Dictating Machines, Multicolor 

at about half the manufacturer's ys 
Pruitt Company, 170-H North Wells, Ch 
cago. 


SITUATIONS WANTED. 








duplicators. 


An energetic, aggressive buyer, 
and manager with 20 years’ ex nce in 
Commercial Stationery and O Equip- 
ment lines, desires connection as manager 
and buyer for Stationery and Equipment 
house or department. Now conn 
with large Eastern city Stationer an 
Outfitter. Address J-10, care Office Ap- 
pliances, Chicago. 


STATIONERY MANAGER—15 Faeniture 
perience in Office ps aa pe iture, 
Fil Sau" Eq a a 

etc. t the present time Pann ny one 
of the largest stationery houses in the 
Northwest. Desires to make a c 

Can furnish the best of references. - 
dress bcs care Office Appliances, Chi- 
cago, 

WOULD LIKE to communicate with pro- 
gressive stationer in n of store or de- 
partment manager. Fifteen years’ ex- 
perience; now manager of stationery de- 
partment, desire change to larger field. 
References and further information on 
request. Address V-7, care Office Appli- 
ances, Chicago. 

HIGH GRADE Metal Furniture man de- 
sires new connection. Thoroughly fast 
iar with both built-to-order work and 
stock lines. Address A-8, care Office Ap- 
pliances, Chicago. 

WANTED to represent furniture manu- 
facturer on commission basis in central 
western territory. Address F 12, care 
Office Appliances, Chicago. 


POSITION WANTED as branch or dis- 

















trict manager with office furniture or 
equipment manufacturer. Prefer filing 
cabinet business. Thoroughl experi- 


enced. Address G 34, care e Ap- 
pliances, Chicago. 

WANTED, position as manager furniture 
lepartment of office outfitter or stationer. 
Experienced. Address M 11, care 
Appliances, Chicago. 











AGENTS WANTED. t 


as 
WANTED: LARGE DISTRIBUTORS on 
the Pacific Coast desire to take over ex- 
clusive distribution for manufacturers 
lines in the western territory, calling on 
stationery trade and department stores. 
Must be established lines. We have five 
experienced salesmen covering the Den- 
ver West territory. Also suite of office 
and sample rooms. Headquarters in Ree 
Angeles, California. Address: The Eva 
Distributing Company, 902 Consolidated 


Realty Building. 

SALES MANAGERS: Exclusive _ state 
territories, Finger Print check and sig- 
nature protector. Positive identification. 
Cannot duplicate or alter. Attractive 
proposition. Chesney Finger Print Pro- 
tector, Lincoln Inn Court, Cincinnati, 
Ohio. 

KALLAJIAN Telephone Holder—Phone 
Hand Free, Convenient and Efficient de- 
vice, eliminating old tiresome way. Par- 
ticulars Kallajian Mfg. Co., 1930 Wash- 
ington Street, Boston, Mass. 

WANTED 
WANTED: Typewriters, especially No. 5 
L. C. Smith, and Underwoods; state 
serial, and Price. P. O. Box, 731, Roan- 
oke, Va. 

Established manufacturers agency of 
long standing, in Denver, Colo., has re- 
cently taken in, as associate, an capedie 
enced stationery and office appl 
man and can add some such lines to the 
business to good advantage. Address Z-7, 
care Office Appliances, icago. 
WANTED TO PURCHASE: Underwood 
and Woodstock Typewriters. Send list 
with prices. Muncie Typewriter Ex- 
change, Muncie, Ind. 

SERVICE. 
TYPEWRITER PLATENS RECOVERED, 
50c up. Fresh rubber, expert service. 
Prompt return. Try us. Typewriter Ex- 
change, Birmingham, Ala. 

STE AN. 


NTED 

des Dominicains—Lige. Gaaestll ao as 
for Belgium of the Royal typewriter 

the “MONROE” calculating’ machine, is 
always interested in new agencies 

office machines and equipment, 
















































































Association Officers 


A LIST OF OFFICERS OF THE VARIOUS STATE AND LOCAL STATIONERS’ ASSOCIA- 

TIONS, THE REGIONAL BODIES OF THE NATIONAL ASSOCIATION OF STATIONERS 

AND MANUFACTURERS, LOCAL ASSOCIATIONS OF OFFICE APPLIANCE MANAGERS, 

AND THE VARIOUS AFFILIATIONS OF MANUFACTURERS TO FACILITATE CON- 
TACT WITH THE FIELD. 


Secretaries are requested to notify Office Appliances of any changes in personnel or address, and to report 
annual elections 


wa 
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NATIONAL ASSOCIATION OF STATIONERS AND 
MANUFACTURERS 


J. Ogden Pierson, president; Eberhard Faber, first vice presi- 
dent; G. L. Davis, second vice president; Charles L. Mitchell, 
third vice president; A. H. Childs, treasurer; J. Herbert White, 
auditor; Fletcher B. Gibbs, general manager, 403-05 Conway 
Building, Chicago, Ill.; Mortimer W. Byers, secretary; W. D. 
Pittman, assistant general manager; W. HU. Greenleaf, field 
secretary; Charles L. Estey, advertising counsel. 


WHOLESALE STATIONERS’ ASSOCIATION OF THE 
UNITED STATES 

Paul J. Wielandy (Blackwell-Wielandy Book & Stationery 
Company), president, St. Louis, Mo.; Geo. L. Davis (Adams 
Cushing & Foster, Inc.), vice president, Boston, Mass.; Ross P. 
Andrews (R. P. Andrews Paper Company), treasurer, Wash 
ington, D. C.; H. C. Whittemore, secretary, 1741 West Eleventh 
Street, Brooklyn, N. Y. 


Stationers—Regional and State 


CAPITOL DISTRICT STATIONERS’ ASSOCIATION 

R. F. Clapp, Jr., president, Albany, N. Y.; Mr. Shaffer 
Albany News Company), Albany, N. Y., vice president; George 

Green, treasurer, Albany, N. Y. 

THE COLORADO STATIONERS’ ASSOCIATION 

George Matheson, chairman, 301 Colorado National Bank 
Building, Denver, Colo. 

CONNECTICUT VALLEY STATIONERS’ ASSOCIATION 

D. D. Macdonald (Bradley & Scoville Company, Inc.), New 
Haven, Conn.; J. B. Tower (John R. Rembert Company), vice 
resident, New Haven, Conn.; F. L. Chamberlin (The Chamber- 
in & Shropshire Company), treasurer, Bridgeport, Conn.; E. a 
Pape (Adkins Printing Company), secretary, New Britain, Conn. ; 
James E. Feeley, auditor. 


ILLINOIS STATIONERS’ AND BOOKSELLERS’ 
ASSOCIATION 
Cc. W. Follett (J. W. Wilcox & Follett), president, Chicago, 
1, 


George C. Brockman (Brockman & Son), vice president, 
Mount Sterling, Il. 

Fred Greenwood (Woodworth’s Book Store), secretary-treas- 
urer, Chicago, Ill. 

KANSAS BOOK DEALERS’ ASSOCIATION 

Phil M. Anderson, president, Newton, Kans. 

A. 8. Allen, vice president, Wichita, Kans. 

F. G. Orr, secretary-treasurer, Wichita, Kans. 


MIDDLE ATLANTIC DIVISION 


A. Pomerantz (A. Pomerantz & Company), chairman Board 
of Governors, Philadelphia, Penna.; Mortimer W. Byers, coun- 
sel, New York, N. Y.; Francis B. Irwin (James Hogan Com- 
pany, Ltd.), Philadelphia, Penna., secretary-treasurer. 


MIDWEST DIVISION—NATIONAL ASSOCIATION OF 
STATIONERS AND MANUFACTURERS 


D. W. Collins (Western Bank Supply Company, Oklahcma 
City, Okla.), president; F. M. Hughes (Standard Office Supply 
Company, Oklahoma City, Okla.), secretary-treasurer; Otto C. 
Botz (The Hugh Stephens Printing & Stationery Company, 
Jefferson City, Mo.), vice president for Missouri; George 


Hausam (Hutchinson Office Supply & Printing Company 
Hutchinson, Kans.), vice president for Kansas; J. W. Ras 
mussen (Omaha Printing Company, Omaha, Neb.), vice presi- 
dent for Nebraska; James T. Ward (Ward Office Supply Com- 
pany, Okmulgee, Okla.). vice president for Oklahoma; Cc. B 
Smith (Smith Printing Company, Pine Bluff, Ark.), vice presi 
dent for Arkansas, 


NORTHWESTERN STATIONERS’ ASSOCIATION 
E. D. L. Sperry (Brown, Blodgett & Sperry Company), 
chairman, St. Paul, Minn. 


PACIFIC NORTHWEST STATIONERS’ ASSOCIATION 


J. K. Gill (J. K. Gill Company, Portland, Ore.), president. 

Pliny L. Allen (Pliny L. Allen Company, Seattle, Wash.), 
vice president. 

J. 8. Ball (Kilham Stationery & Printing Company, Portland, 
Ore.), secretary-treasurer. 


SOUTHEASTERN DIVISION—NATIONAL ASSOCIATION OF 
STATIONERS AND MANUFACTURERS 


John R. Dewberry (Dewberry & Montgomery Stationery 
Company), president, Birmingham, Ala.; Sidney Gassenheimer 
(Mercantile Paper Company), vice president for Alabama, 
Montgomery, Ala.; E. T. Chambers (Chambers Office Supply 
Company), vice president for Mississippi, Jackson, Miss.; J. 
Henry Petetin (Petetin-Beaudean), vice president for Louisi- 
ana, New Orleans, La.; W. S. Moody (Williams Printing Com- 
pany), vice president for Tennessee, Nashville, Tenn.; Charles 
M. Marshall (Fielder & Allen Company), vice president for 
Georgia, Atlanta, Ga.; Leo F. Johnson (Florida Office Supply 
Company), vice president for Florida, Tampa, Fla.; Geo. H. 
Moore (Pound & Moore Company), vice president for North 
Carolina, Charlotte, N. C.; R. H. Pogue (Dewberry & Mont- 
ig 4 Stationery Company), secretary-treasurer, Birming- 
am, a. 


STATIONERS’ ASSOCIATION OF CALIFORNIA 


Henry C. Dimond, chairman, 255 California Street, San 
Francisco, Calif. 


THE STATIONERS’ ASSOCIATION OF SOUTHERN 
CALIFORNIA 


J. L. Garner, chairman, 608 O. T. Johnson Building, Los 
Angeles, Calif. 


Stationers—Local 


ATLANTA STATIONERS’ CLUB 
A. P. Baylis (Baylis Office Equipment Company), president; 
H. M. Kopplin (The S. P. Richards Company), vice president; 
J. P. Swann, secretary-treasurer. 


BALTIMORE STATIONERS’ ASSOCIATION. 
Sanders J, Thalheimer (Meyer & Thalheimer), president. 
W. Booth Settle (Commercial Printing & Stationery Com- 

pany), vice president. 
John W. Kennedy (John W. Kennedy Company), treasurer. 
Lewis R. Curlett (John H. Saumenig & Company), secretary. 


BIRMINGHAM STATIONERS’ ASSOCIATION 
R. H. Pogue (Dewberry & Montgomery Stationery Company), 
c 
(Mr. Pogue is acting secretary pending the election of a 
successor to W. G. King, who has moved from Birmingham.) 


BOSTON STATIONERS’ ASSOCIATION 
Charlies L. Cole (Lawrence, Mass.), president; Thomas 


Groom (Thomas Groom Company), vice president; Niel Buck- 
ley, treasurer; H. B. Van Dorn, Jr. (Joseph Dixon Crucible 
Company), auditor. 


BUFFALO STATIONERS’ CLUB 
Harry T. Williams (Ryan & Williams), president. 
Richard B. Lockwood (Millington Lockwood), vice president. 
Clarence T. White (Adams & White Company), treasurer. 
Geo. W. Davis (Otto Ulbrich Company), secretary. 


CHICAGO STATIONERS’ ASSOCIATION 
John W. Ogren, chairman, Conway Building, Chicago, I). 
CINCINNATI STATIONERS’ CLUB 
John H. Gibson (Gibson & Perin Company), president. 
Frank L. Mille (Armstrong Stationery Company), statistician. 
E. E. Davis (Sellers, Davis & Company), secretary, 311 Wal- 
nut Street, Cincinnati, Ohio. 


ESSEX COUNTY STATIONERS’ ASSOCIATION 


Samuel R. Baker, president; Bertram W. Grover, vice presi 
dent; E. F. Sheridan, secretary-treasurer, Newark, N. J. 


STATIONERS’ CLUB OF INDIANAPOLIS 

John Hampton (The Hampton Printing Company), president. 

Mr. Hiller (Hiller Office Supply Company), vice president. 

Everett Agnew (W. K. Stewart Company), secretary-treas- 
urer, Indianapolis, Ind. 

KANSAS CITY STATIONERS’ ASSOCIATION 

Oliver Wroughton, chairman, 801 Graphic Arts Building, 

Kansas City, Mo. 
LOUISVILLE STAMP AND STATIONERS’ CLUB 


John Fetter (Geo. C. Fetter Company), president. 

Chas. Boone (Hammer Printing & Office Supply Company), 
treasurer. 

George H. Koerner, secretary, 208 Lincoln Building, Leouis- 
ville, Ky. 


MILWAUKEE STATIONERS’ ASSOCIATION 
J. L. O'Connor, chairman, Camp Building, Milwaukee, Wis. 
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MEMPHIS STATIONERS’ ASSOCIATION 
E. H. Clarke (BE. H. Clarke & Bro.), president; Starnes A. 
Taylor (A. R. Taylor & Company), vice president; A. Jarratt 
Taylor (S. C. Toof & Company), secretary. 


STATIONERS’ ASSOCIATION OF MOLINE, 
AND DAVENPORT 
EB. O. Vaile, Jr. (The Vaile Company), president. 
M. H. MacArthur (MacArthur L. L. Book Concern), 
president. 
D. 8. Hansen (Carison Bros., 
line, Ill. 

THE STATIONERS’ ASSOCIATION OF 
Ernest Latter, president; Pau! Granger 
vice president; Thomas V. Bell (Thomas V. Beil, 

retary-treasurer. 
NASHVILLE STATIONERS’ CLUB 
J. Victor Barr (Brandon Printing Company), president. 
John Ambrose (Davies Printing House), secretary-treasurer: 
STATIONERS’ ASSOCIATION OF NEW ORLEANS 
W. W. Eldredge (Petetin-Baudean, Inc.), Secretary. 
STATIONERS’ ASSOCIATION OF NEW YORK 
Henry Frank (Frank & Tichenor Company), president. 
Wm. E. Ward (John Ward & Son), first vice president. 
BH. B. Huber (Eberhard Faber), second vice president. 
Mortimer W. Byers, third vice president. 
Joseph I. Ktflbourn (L. H. Bigelow Company), treasurer. 
J. Thomas Hill (Corlies, Macy & Company), secretary. 
STATIONERS’ AND PUBLISHERS’ BOARD OF TRADE 


ROCK ISLAND 


vice 


Inc.), secretary-treasurer, Mo- 


MONTREAL 


(Granger Ferres), 
Ltd.), sec- 


Edward F. Huber (Eberhard Faber), president; John E. 
Gavin (Charles M. Higgins Company), first vice president; 
Nelson H. Stewart (K. & O. Company, Inc.), second vice- 


president; Gordon Cameron, secretary-treasurer, New York, N. Y. 


OMAHA STATIONERS’ ASSOCIATION 
Charles BE. Moyer (Moyer Stationery Company), president. 
Guy McKenzie, treasurer. 
Cc. C. Cope, secretary. 


Office Appliance and 


ASSOCIATED OFFICE FURNITURE MANUFACTURERS 

George W. Searles (National Desk Company), president, 
Herkimer, N. Y. 

John Dornette, Jr. (The J. Dornette & Bro. Company), Cin- 
cinnati, Ohio. 

Alf Normann 
Chicago, Ill. 

Walter Gerwig (Bentley 
retary, Parkersburg, W. Va. 

J. Arthur Whitworth, manager, 801 Michigan Trust Build- 
ing, Grand Rapids, Mich. 


CARBON AND RIBBON EXCHANGE 
‘ o~—- « aes (Neidich Process Company), president, Burling- 
on, N. J. 
8. . Mifflin, secretary-director, Stock 
Philadelphia, Penna. — ae 


DRAWING MATERIALS, BLUE PRINT AND ARTISTS’ 

MATERIALS MANUFACTURERS OF THE NATIONAL . 

ASSOCIATION OF STATIONERS AND 
MANUFACTURERS 
John W. Ogren, chairman, Conway Building, Chicago, III. 
INTERNATIONAL STAMP MANUFACTURER®S’ 
ASSOCIATION 

Charles L. Safford (Safford Stamp Works, 205 
Street, Chicago, Ill.), president. wast ee 

B. Cairns (B. Cairns, Ltd., 134 Richmond St 
Toronto, Ont.), first vice president. —_ 

E. T. Partridge (Partridge-Scotford Stamp & Seal Compan 
ee 7 Street, Kansas City, Mo.), second vice ten om 

4 . Cannon (Salt Lake Stamp Company, 65 Broadway, 
Weat, Salt Lake City, Utah), third vice president. , 

H. M. Allen (Allen, Doane & Company, 29 Cornhill, Boston, 
Mass.), fourth vice president. 

R, B. Curtis (The Dickey-Grabler Works, Madison Avenue 
and West 103d Street, Cleveland, Ohio), treasurer. 

Directors—William Jenkins, chairman (Jas. H. Matthews & 
Company, Inc., 3942 Forbes Street, Pittsburgh, Penna.); R. F. 
Hershey (Pannier Bros. Stamp Company, 207 Sandusky Street, 
N. 8., Pittsburgh, Penna.), G. Fred Hiss (The Hiss Stamp 
Company, 52 East Gay Street, Columbus, Ohio), George West- 
brook (Noble & Westbrook Manufacturing Company, 18 Asylum 


(Central Manufacturing Company), treasurer, 


& Gerwig Furniture Company), sec- 
a 


West, 


PEORIA STATIONERS’ ASSOCIATION 
Mr. Fuller (Fuller-Peerless Company) 

John Gallagher (John Gallagher & jf secretary - 
treasurer, Peoria, Ill. 

PHILADELPHIA STATIONERS 

Frank R. Welsh (Wm. Mann Company), president. 

Wm. 8S. Yeo (Yeo & Lukens), first vice president. 

Walter G. Stringer (Joseph Dixon Crucible Company), se0- 
ond vice president. 

Charles A. Connell (Automatic Printing & Stationery Ceom- 
pany), treasurer. ‘ 

Francis B. Irwin (James Hogan Company), secretary, 607 
Chestnut Street, Philadelphia, Penna. 
PITTSBURGH STATIONERS’ CLUB 
Charles H. Langbein (Stevenson & Foster Company), presi- 

ent. 

HB. Smith (The Looseleaf Company of Pittsburgh), vice 
president. 

John A. Brown (J. R. Weldin Company), treasurer. 

Robert Crawford (Myers & Shinkle Compeny), recording 
secretary. 

George H. Alexander (Geo. H. Alexander & Com >, corre- 
sponding secretary, 242 Diamond Street, Pitteburen, Fone. 

RICHMOND STATIONERS’ ASSOCIATION 

Samuel Iseman (Virginia Stationery Company. poesttine, 

J. £ Frances (The Baughman Stationery pany), vice 
president. 
A. A. Schwartz (A. A. Schwartz Company), secretary- 


treasurer, Richmond, Va. 


ST. LOUIS STATIONERS’ ASSOCIATION 
Taylor B. Wyrick, chairman, 706 Olive Street, St. Louis, Mo, 


STATIONERS’ ASSOCIATION OF SAN FRANCISCO 
Henry P. Dimond, chairman, 255 California Street, San 
Francisco, Calif. 
SEATTLE RETAIL STATIONERS’ 


CLUB 
chairman; B. N. 


K. R. Terry (Lowman-Hanford Company) 
Commerce), sec- 


Phelan (Retail Bureau, Seattle Chamber o' 
retary. 


Specialty Manufacturers 


Street, Hartford, Conn.), A. G. Fales (Northwestern Stamp 
Works, 110 East Third Street, St. Paul, Minn.). 

Information regarding district organizations may be obtained 
from the secretary, 602 Empire Building, Pittsburgh, Penna. 


OF CHAIR MANUFACTURERS 
we 
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NATIONAL ASSOCIATION 

Ashton P. Derby (Derby & Company, Gardner, Mass.), 
dent; W. H. Guniocke (W. H. Gunlocke Chair Company, 
land, N. Y.), vice president; Wm. B. Baker, secretary, 
Monadnock building, Chicago, Ill. 


NATIONAL ASSN. OF LOOSE LEAF MANUFACTURERS OF 
THE U. 8. A. 


John W. Ogren, director, 407 Conway Building, Chicago, Ill. 
NATIONAL ASSOCIATION OF OFFICE APPLIANCE 
MANUFACTURERS 


Cc. K. Woodbridge (The Dictaphone), president, New York, 


R. N. Fellows (Addressograph Company), vice president, 
Chicago, Ill. 

A. N. Smith (Wales Adding Machine Company), secretary- 
treasurer, Wilkes-Barre, Penna. 


NATIONAL ASSOCIATION OF STEEL FURNITURE 
MANUFACTURERS 


O. A. Wilkerson (Steel Equipment Corporation), president, 
Avenel, N. J. 

J. D. Rogers (Art Metal Construction Company), vice presi- 
dent, Jamestown, N. Y. 

Wm. A. Vawter, II. treasurer, 
Benton Harbor, Mich. 
eit D. M. Phillips, secretary, Engineers Building, Cleveland, 

0. 


NATIONAL ASSOCIATION OF WOOD FILING DEVICES AND 
SUPPLIES MANUFACTURERS 


(Weis Manufacturing Company), secretary, 


(Baker-Vawter Company), 


R. H. Sprague 
Monroe, Mich. 


SPECIALTY ENVELOPE MANUFACTURERS’ ASSOCIATION 
im H. Everly, chairman, Tribune Building, New York, 


Office Appliance Managers 


BIRMINGHAM OFFICE EQUIPMENT CLUB 

Alex Patterson (Dewberry & Montgomery Company), 

dent; E. I. Leighton (Addressograph Company), 

treasurer. 
CINCINNATI OFFICE APPLIANCE 
ASSOCIATION 

A. E. Zugelter (Underwood Typewriter Company), president; 

W. L. Gibson (The Dalton Adding Machine Company), vice 

president; C. L. C. Miller (Todd Protectograph Company), 
secretary-treasurer, Cincinnati, Ohio. 


CLEVELAND BUSINESS SYSTEMS CLUB 


A. E. Blackstone (The Dictaphone), president; W. A. Helms 
(Library Bureau), vice president; A. H. Fritchman (The Rand 


presi- 
secretary- 


MANAGERS’ 


Company), treasurer; K. A. von Ladau (Billiott Addressing 
Machine Company), secretary. 
DALLAS BUSINESS SYSTEMS CLUB 
= Austin (International Time Recording Company), 
president; J. F. Snowden (Rapid Addressing Machine Com- 
pany and Multicolor Sales Company), vice president; C. B. 
Van Hecke (A. B. Dick Company), treasurer, Dalias, Texas. 


DETROIT OFFICE APPLIANCE MANAGERS’ ASSOCIATION 
R. F. Chamberlain (The American Multigraph Sales Com- 
pany), president; W. M. Fuchs (Costimeter Company), vice 


president; C. D. Noble (Neostyle Department, George A. 


Drake & Company), secretary-treasurer. 
DULUTH OFFICE EQUIPMENT ASSOCIATION 
H. B. Williams (Fritz-Cross Company), ent; C. D. 
Steele (C. D. Steele Company), vice president; A. N. Thomas 
(Duluth Typothetae). secretary, Duluth, Minn. 
MINNEAPOLIS OFFICE APPLIANCE ASSOCIATION 
J. M. H. Nichols (Elliott-Fisher Company), president; Robert 
H. Fisher (Monroe Calculating Machine Company), Migs ra * 
dent; F. A. Hagen (Index Visible), secretary-treasurer, nn 
apolis, Minn. 
PHILADELPHIA OFFICE APPLIANCE MANAGERS’ 
Rand don ee. ident; C. B. Smith 
P. A. Swartz (Ran ompany, Inc.), president; 
(Ditto Sales Company), vice president; W. T. Abell (American 
Sales Book Company, Ltd.), secretary-treasurer, 908 Chestnut 
Street, Philadelphia, Penna. 
PITTSBURGH OFFICE APPLIANCES MANAGERS’ 
ASSOCIATION 


Jos. C. Russell (Burroughs Adding Machine Com: ), presi- 
dent; R. W. Tyler (Tabulating Machine Company), vies Brest- 
dent; I. E. Wiskochil (Ditto Sales Company), secretary 
urer, 4001 Jenkins Arcade, Pittsburgh, Penna. 










































The RECENT 











Copies of any one of the patents referred to below can be obtained by sending 25 cents in stamps to E. G. Siggers 
patent lawyer, Suite 33, N. U. Building, Washington, D. C., and mentioning Office Appliances. 




























No. 1,406,873. 
1922, b 


patented February 14, 
Ernst Jucker, Zurich, Switzerland. 
No. 1,409,189. Tyoewriting machine, patented March 14, 1922, 


Typewriting machine, 


by Hiram S. Lasher, New York, N. Y. (Assignor to Underwood 
ypewriter Company. New York, N. Y.) 

No. 1,409,406. Pencil, 1922, by Samuel 
Rasulis, Chicago, III. 

No. 1,409,619. Typewriting machine, patented March 14, 1922. 


Loose leaf binder—Samuel K. Smith, Chi- 


patented March 14, 


1,408,480. 
cago, Ill. 

1,408,509. Sheet for loose leaf books.—Frank E. Hough, 
Winchester, N. H. 

1,408,863. Pencil holder—Gustav A. Carlson, Chicago, 
Ill. (assignor to the Boye Needle Company, Chicago, IIL, 
a corporation of I'linois). 


1,408,870. Loose leaf binder—Albert W. Engel, Chi- 
cago, Ill. 
1,409,037. Pen.—Robert Pierpont Starkey and George 


Clayton Rathbun, San Francisco, Calif. 

1,409,065. Fountain pen.—James Ring, 
Ohio. 

1,409,189. Typewriting machine—Hiram S. Lasher, New 
York, N. Y. (assignor to Underwood Typewriter Company, 
New York, N. Y., a corporation of Delaware). 

1,409,406. Pencil—Samuel Rasulus, Chicago, II. 

1,409,575. Calculating machine.—Alexander Rechnitzer, 
Vienna, Austria. 

1,409,583. Calculating device—Frederick R. Robinson, 
Detroit, Mich. (assignor to Packard Motor Car Company, 
Detroit, Mich., a corporation of Michigan). 


Youngstown, 


“oe Fountain pen.—Robert Strasser, New York, 
opist0916. Fountain pen.—Luigi Taddeo, Cleveland, 
io. 
1,409,617. Fountain pen.—Luigi Taddeo, Cleveland, 


i0. 

1,409,619. Typewriter—Arthur K. Taylor, - Baltimore, 
Md. (assignor to Underwood Typewriter Company, New 
York, N, Y., a corporation of Delaware). 
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by Arthur K. Taylor, Baitimore, Md. (Assignor to Underwood 
Typewriter Company; New York, N. Y.) 

No. 1,409,706. Check, patented March 14, 1922, by Aaron C. 
Goosman, Rochester, N. Y. 

No. 1,410,478. Typewriting machine, patented March 21, 1922, 
by Alfred G. Kurowski, Brooklyn, N. Y. (Assignor to Under- 
wood Typewriter Company, New York, N. Y.) 


1,409,620. Typewriter—Charles Louis Tanner, Merton, 
England. 

1,409,706. Check.—Aaron C. Goosman, Rochester, N. Y. 

1,409,769. Envelope printing attachment for adding ma- 


chines—John A. Peterson, Washington, D. C. 
1,409,829. Envelope for sending post cards and the like. 
—Henri Chambon, Paris, France. 





1,410,001. Loose leaf binder.—James C. Dawson, Web- 
ster Grove, Mo. 
1,410,119. Calculating device—Alphonse H. Radford, 


Philadelphia, Penna. 

1,410,478. . Typewriting machine.—Alfred G. F. Kurow- 
ski, Brooklyn, N. Y. (assignor to Underwood Typewriter 
Company, New York, N. Y., a corporation of Delaware). 


1,410,507. Calculating machine—Walter T. Ray, Vir- 
ginia Beach, Va. 
1,410,589. Device for holding pencils or other writing 


instruments.—Frederick J. Nolte, New York, N. Y. 

1,410,594. Typewriting machine— Edwin A. Peterson, 
Madison, Wis. (Assignor to Underwood Typewriter Com- 
pany, New York, N. Y., a corporation of Delaware.) 

1,410,666. Pencil—John H. Fischer, New York,N. Y. 
(Assignor to Eagle Pencil Company, New York, N. .Y.). 

1,410,668. Desk accessory.—George E. Fox, Chicago, IIl. 

1,410,707. Loose leaf binder.—Eric C. Moore, Rochester, 
N. Y. (Assignor to Kalamazoo Loose Leaf Binder Com- 
pany, Kalamazoo, Mich., a corporation.) 

1,410,764. Typewriting machine—Emmit G. Latta, Syra- 
cuse, N. Y. 

1,410,790. Fastener for loose sheets of paper or other 
material.— William Charles Crocker, Ealing, England. 


re 





il 


EXPORTS 


February Exports of Adders-Calculators. 


United States exports of adding and calculating machines, 
by countries, during February, 1922. 3y the Division of Sta- 


tistics, Department of Commerce: 





Countries Number. Countries. Number. 
DE ci wekicdaad 7$ 1,230 Honduras .......- 2 $ 609 
a $1 19,323 ON ee ee 35 5,435 
Czechoslovakia ... 8 1,155 New foundland and ES 
Denmark ......... 8 1,436 Labrador ...... 150 
EE. nd ite ou tee 3 540 SRM akc cinccc 1 45 
errs 26 8,791 Trinidad and To- 
acne evde 23 9,264 WN lad awdecses 2 25 
Netherlands ...... 18 3,345 CO. ec kineceees a 314 
ON rae 150 Argentina ........ 4 1,421 
SA 6 1,087 | rrr oe 2,070 
I covatuades 28 3,495 a err eee 100 
Switzerland ....... 25 4,200 i eS ee 4 960 
Turkey in Europe 1 500 SO. “awe edn casts 36 7,329 
MGR co cccesicccs US 11,149 Philippine Islands. 7 3,240 
Canada— Australia .....0..- 13 5,751 

Maritime New Zealand .... 20 3,150 

Provinces ..... 10 60 British So. Africa. 6 986 

Quebec and On- re ree 2 225 

ND. 5. aniie Sores 158 22,145 - 
Prairie Provinces 7 1,000 TORE V.aWisdes nen » $121,5: 58 
British Columbia 

and Yukon .... 7 878 


Shipments to Non-Contiguous Territories. 


, 0 re 4 ee 5 $ 1,900 Porto Rico ...... 6 $ 988 
rere 12 1,447 


February Exports of Carbon sales and Ribbon. 
United States exports of carbon paper and typewriter ribbons 
by countries during February, 1922. By the Division of Sta- 
tistics, Department of Commerce: 








Typewriter 
Carbon Paper. Ribbon. 
Countries Pounds. Pounds. 
DORN nace vcncudeneseeee Capen 196 $ 169 10 $ 16 
eer ee 1,465 1,628 4,337 8,066 
COT oc ccna ctuseueessanna cane 23 800 aoa re 
DS eaecscssd vidas bbeaenedaseae 200 200 141 350 
PUGRUEORIIGR a c.c teens ceetw sins ~- 1,992 1,139 712 713 
PENS Lisp 6 cduescesiasesesuusaeses 336 408 457 2,816 
NL” coc vcovdasdecionerece 1,880 2,211 400 805 
Aer) ee eee 4,099 4,220 2,399 4,907 
Canada— 
Maritime Provinces .......... 90 62 129 196 
Quebec and Ontario ....... » 8 5,422 1,157 1,996 
PRAIPIO PrOVIMOGS ...02cccesess 612 296 67 193 
British Columbia and Yukon... dikes waa 158 23% 
Pe OO er ee er ts 4 9 
POE. nd.c cbc coe to sb Oumeceue 129 169 64 = 
POR so 66a cd diccen imetemeews 7 5 2 
rer rr ee 276 262 45 1 21 
DEED icte+cumahe onan er 352 267 278 1,031 
Newfoundland and I abrador. ner 5 11 rr ie 
pS Peer re ry rare 24 32 25 28 
ee eee ee 1,501 1,566 454 908 
Dominican Republic ............ 22 15 9 31 
Or rere ree 12 15 es kite 
pO ee te Perret ere 4,748 3,046 1,237 3,070 
MEE bas ccceedacsetbedebisdanions 2,226 1,352 605 949 
COED Se ccc erecécnddineeeeeesbeeee 3 32 41 198 
PP nee re 188 184 188 367 
OD ~ 6. snccstcwessteuenasaeese 111 190 eke Pee 
UGG. Se bisweovdsdecud neeeaee ers 197 327 84 289 
WORE cc cccnctwessessaeesedes 45 34 os bho 
RP © dr.céteterbOeanbamsenee sk “ 113 173 
EY SRE | osu cnwiaos.eeleseess 354 306 321 452 
Straits Settleme MS oad. cs sad 23 30 
Ce “ac p eenekaceivee ne eteanes 617 405 127 438 
French Indo-China ........... 21 22 101 159 
POO an s.0'c 66 beaks Coe ahesaes 135 134 25 48 
p | OPAPP Terr ey rrr rrr eee 5,268 2,888 851 1,024 
Philippine Islands ...........+.. 1,169 1,117 82 189 
PIT. nn 0 ci i cestssdbusdces cvens 2.784 2,818 726 1,088 
rete CORMIER, . i. cca vee weadincis 45 31 23 42 
TOG TROGINNG. ...icicasracadevucdcs 72 151 74 111 
British South Africa ........... 809 637 430 609 
DEE Zin hnbu'icntgubedaeens 42.518 $32,551 15,899 $31,783 
February Exports of Cash Registers and Parts. 
Tnited States exports of cash registers and parts, during 
February, 1922. By the division of Statistics, Department of 


Commerce: 


Cash Registers. Parts of. 

Countries. Number. Number. 
BE, Win cvcccas coun seseeneteecnne es 9 $ 2,412 
.. ocact 64 iebsseediestsns ae 23 6,061 rit Tr 
EE 0. wove senna ea ene ke ane 62 23,976 150 $ 432 
Ce vc cssunvavevehssneeeavswen _ dans 100 486 
IUGEIOTORMIGS 6c cccccccsecetsss 11 3,677 247 146 
POE, kb. 6t cbeerneaseebavaceawaes 38 6,059 36 88 
PE. éb.cvccccddinedbbassevalen see man 79 16,414 Pee 
OE nce cscss submhen kessuues odes 12 3,236 > sae Fos 
NEL. - .cron-s a4.cidesled sas/Ewemae ah an 319 56,276 1,912 1,646 
Canada— 

Maritime Provinces ............-. ite aes 380 365 

Quebec and Ontario ............ 29 1,975 9,846 7,191 

PREIS PROVINGOE 4.60 ccccccscoces 2 103 eT ae 

me. Col. BUM TUG ixcadesccccus 1 175 755 462 
oo a re er ee 15 4,009 


ee ee ere ree rrr 6 620 59 71 





Cash Registers, Parts of. 

Countries. Number. Number. 
Diatiet onc dendscnthbseeewenee 16 et ooes eeee 
Newfoundland and Lab, .......... 1 Py Sar Se 
oR TT 4 bee 630 489 
Viewin: Jalands ‘of. U. @.é.sscdanwne 1 518 eas éaex 
PEOMADRR © os s050 6c ei 605 cenbuee 72 24,397 + 224 331 
err rer 13 ,074 wean une 
oe a res ne ee 1 ease eave’ 
CRM, «so \0s'dv0 1000008 pase 2 1,013 REY éuale 
Pereeeee. COMI - 0 occ op nccs saab 1 1,040 eve sous 
A rr EE 1 301 ery esas 
Java end MaGura 2... 20. csventesu 6 :, 063 136 
SOUR 5 ots cas vo.0csh0oeen chee 3 1,722 eens ese 
Philippine Islands ...........ecc0s 1 399 aikies oa biel 
PORTER 3D, onan avcinn's Snpawgs cee 117 —s-: 15,585 123 
Now Wena ..i.c iocii<scnceucee 72 16.091 375 179 

tes. .%00<00.sccer nt d0esuaneeeel 917 $195,537 14,972 $12,469 


February Exports of Metal Office Furniture. 


United States exports of metal office furniture by countries 
during February, 1922. By the Division of Statistics, Depart- 
ment of Commerce: 








Other 
Office Other 
: Furni- Metal 
Filing Cases. Safes. tureand Fur- 
Countries No. No. Fixtures. niture. 
Seer ek: alr ikea saws obey 
SEE, - <0 os Ve vadeheeen 3 435 .:. 5 ead 4 sae 
| PR ee és 8 350 : cous 
AE PRESSE & + neler, HE Said eee 
Netherlands § ........ée0- 29 ys Se ay SN 50 sive 
DE: sic cdwvaeapecaaek@us 2 ree over eats cree 
Perea een 1 49 ‘es sede 
Turkey in Europe ..... ‘whe ope nine 110 
ES Be aes 205 9.859 1,174 160 
NS Gan eee Pee ee 41 Te CS dime 23 25 
ere rer err 228 1 OO: sus vues enks vows 
Canada— 
Maritime Provinces... 2 136 2 $3 156 251 177 
Quebec and Ontario.. 850 3,370 47 2,846 4,437 28,246 
Prairie Provinces .... 5 89 8 399 260 455 
Br. Col. and Yukon... ah oes 1 2 196 
British Honduras ...... a piaba: Yi iee vas ‘sas, ae 
Ce Rae oss nce on aoe cen 2 499 irks 650 
CRONE 5a. ng we hee 1 54 1 450 bik 122 
ae eee 15 520 3 644 177 —s 2,500 
ee ee ere pe homer “Mae Ppa aba 251 
Pee, wuss 0% ck oe taalar 1 75 Sensi A 398 
SND. s.c'tawdcnca saab oy we eee didts STA 330 
OE Fae : 51 1,458 25 2,960 2,459 28,649 
Miquelon and St. Pie rre 
OE 40.2 hiss dake Lawawadeen ‘my yey 1 40 sana Pe ae 
Newfoundland, etc. .... 1 60 2 81 wees 612 
SSE EERE ry oR Sages fae oiatd view ee 
CD oe & ealne oo 6 sie-euled “oe vees see oaks esos 
MES § ors cal slah'neok en 2 32 2 407 ages 17 
Trinidad and Tobago .. ... Pre Pi Pye cat's 659 
Other Brit. W. Indies... 2 Se és abn ack 461 
OL 5:5. <e%s ca aoe 12 212 5 1,892 wien 8,993 
Dominican Republic ... ... er 2 337 cess. ae 
Dutch West Indies ..... ride an hie BMIAR sate 25 
DE ‘<. news va baatsaws 1 31 ‘ ie 98 
Virgin Is. of U. 8....... 1 1b “a 74 
PE. owes cage easel 4 207 2.362 1,875 
| Ee A an 2 102 és 
aero 6 354 " 3,394 ose 
 TSRSPRARBERA Sai centne sD 29 1,485 1 ieee nee 
Pree 3 50 14 = 1,715 84 1,225 
Becuador 2 ..cccccess 2 88 2 225 ea 21 
Pree ass" 6 195 ane 12 Ska 
VERON, 5.cc¢cccnntasare 19 295 3 448 564 665 
Armenia and Kurdistan. ... os he sis i ee 
British India ; wea 4 98 - be sede 
Straits Settlements apn Pe Foes. 2,692 
GS © ive Saved vies s8h0%s 1 225 2 309 eee 
Pe PS 1h ieee ca 5 Clea ene scam ‘nae 53 
Java and Madura ....... 65 2,242 90 4,954 
Other Dutch E. Ind.... 1 > Eerie «na Bi aaee 188 
French Indo-China 1 ae wee arate} Ses sie 
eee 6 540... yt ones dees 
DEE sch cabeodbcsa essen 7 94 32 7,588 2,415 152 
Palestine and Syria..... ... gust tous oda seu 995 
Philippine Islands ..... 16 | Ee ean onto 106 
oS” ER err 1 , 7a Seu ones sees 
Pe er aie Se 3 108... cde 460 cern 
New Zealand .......... 2 | etd 106 417 
British South Africa 29 a eee pees (sky 50 
SD se ciee tas a'teenk sats 1 25 ie oes cong BE 
Portuguese E. Africa... 3 148 rf . 51 47 
WE “cleans sévisiowsen 1,454 $27,715 “157 $21,288 18,375 $86,652 





February Exports of Typewriters. 


United States exports of typewriters (including bookk 
machines) by countries, during February, 1922. By the Di 
of Statistics, Department of Commerce: 


Typewriters. Parts of. 
Countries. Number. Number. 
Pere pce we 155 $ 8,720 7% $ 
Azores and Madeira Islands.... 1 re once 
ee a ee ee 464 29,953 256 413 
Crechoslovakia. .....0sscssssset 215 15,630 55 60 
Denmark ...... EE RE me Re 29 1,650 béies dake 

















12 OFFICE APPLIANCES May, 1922. 
Typewriters. Parts of. Dute Test ies 5 
Countries. Number. Number. Halt = us er _—_ ee 4 +4 
a 20 600 37 102 +#©29Virgin Islands of U. S........ 2 125 Ss che 
I oc. ies cise ses 1,416 88,107 1,075 7,039 Argentina ................... 386 = -28,526 274 589 
eR RE 32 2,393 ora cane oe KGa eb Seep ees oe sb pes ne 6 325 fe 
ees Ewe sie dic vin «6 o00'e 3 325 ey OS ao dra a a acy ans 26,100 ~ 
Iceland and Faroe ............. 25 2,250 oneal Cah“... POLL TEL Ra Kee | *429 hrs ee 
eG Re a Bowel nccs ceue 585 49,055 347 760 Colombia ................. 31 2,355 7 20 
te ee OMNES oo vine esac « s 26 2,015 aeee coe  MCtador ......,-00..s. sSegcue's 29 2,210 
Malta-Gozo and Cyprus Islands 7 477 ae rae. meee COME ok 3 cs css ae 4 130 
SE kOe aw 5 ns 0.0 0.000000 239 12,966 403 76060 ten Gulane ................. 6 498 ; 
Te en cee s cee ces ce 36 2,667 Sees pens  « MD Me eee eSeccencsa es ccdions. 12 600 3 aa 
Poland and Danzig ............ 1 60 NEE Saale s:'n'p'e bite acn dN abe’ 7 600 S 25, 
ET a 11 510 I Ge ad Fd ie oe isn 3 250 3 45 
Russia in Europe .............. 4 157 gh EE IR ie Ba aid aidn's:d «60 » os . 559 38,810 488 1,669 
ee Ens cba cec cs cece 476 31,453 215 510 Straits Settlements .......... . 15 960 iii ers 
PR EPEMECES aos cobscarsccvce 28 1,476 wie cee SED, Wh dd ig te hd ke os & aks 0%: « 110 6,940 289 735 
ED cai Minws oo 465 56 400 oe 633 42,910 320 1,047 Java and Madura ............. 81 5,944 a ae weak 
i ND, os ccc ccccccce 28 9 3 9 French Indo-China ........ iy 50 3,500 79 154 
IC en owidaceecace 4,764 278,950 8,533 27,185  ) FO eae 40 1,883 5 ae 
El 12 wes: Pe ee NE oral bea Seip sed scainrn pee oe 20 1,200 
Ireland ..... 6 230 53 200 EE tO bathed ts oe te iad db es » « 45 1,920 
Canada— Kwantung, leased territory.... 1 50 ; 
Maritime Provinces ......... 15 1,403 136 17 Palestine and Syria............ 1 50 ae. eae 
uebec and Ontario 904 50,055 2,697 6,122 Philippine Islands ............. 48 3,027 15 171 
ee Brevimees ............ 37 2,832 199 224 TE alg Meal a a aid wad odd o 6 ; ’ 530 72 226 
Br. Col. and Yukon .......... 12 112 Ss MD. povinek Cndndhends'enes : 347 22,207 120 291 
TOSECIOES *REOMGUTAS once. sw cccces 10 835 aitied British Oceania ............ a 8 460 pee Lane 
EE 96.44 & 6400 4.6.00 9 476 11 22 i eo os idly agate o's 0 2 93 4,672 31 135 
ESET SG ee 85 5,715 10 90 British West Africa ........... 3 195 stead ba a's 
SEES er ree 27 1,886 85 21 British South Africa ee eS a7 2,534 20 130 
eae > olin 649.06 600d « 2 100 piece éaiea British East Africa ....... aa 50 aie 5 Pee 
i ieee ele te ee ew eves cseece 8 638 35 155 a Sr 255 17,514 73 100 
tet dle nadie tu sees 00 29.0.0 6 770 45,668 400 305 FS eee 57 4,560 ; 
Newfoundland and Labrador.. 3 2 wean —S s ——- — 
SNE er re 13 712 ME, G05 aoueEeeEbeieeescebates 13,981 $872,412 16,769 $50,228 
ee IU DEAS cE Way oo ca se 6 me 4 12 
ES EE ee 5 0 ary i j j 
Trinidad and Tobago ...)))).! 14 915 ey SRipmanye to Nen-Contigquers Territories. 
Other British W. Indies....... 1 80 ASE i as aM aa hig icin dehind'd WS 46 kha OE bene 4-6 90d se « $ 783 
8 CE ST Oy ae 127 5,030 117 291 sah ee ae a eo a a als os tule ore ale >, 255 
11 826 Sica IS A ee a he od eka a atlad~eaieeeneee 716 


Dominican Republic 


CURRENT MARK 


A summary of prices on New York and Chicago stock ex- 
changes of industrial stocks related to the office.equipment and 
stationery fields. Where no showing is made the stocks were 
not dealt in actively. 

Miscellaneous fiduciary affairs are noted. 

Stocks starred (*) are traded in but not listed. 

American Bank Note Company—Common. 

High for year, April 7@77%; low for year, Jan. 6@51%. 
Week of March 25—Sales, 200; high, 6834; low. 67%; close, 67%. 
Week of April 1—Sales, 400; high, 72; low, 69%; close, 72. 
Week of April S—Sales, 1,800; high, 774%; low, 72; close, 77. 
Week of April 15—Sales, 700; high, 76%; low, 735%; close, 73%. 
Week of April 22—Sales, 700; high, 7444; low, 72%; close, 72%. 

American Bank Note Company—Preferred. 

High for year, March 3@54; low for year, Jan. 12@52. 
Week of March 25—Sales, 200; high, 53%; low, 53%; close. 534. 
Week of April 8—Sales, 200; high, 53%; low, 53; close, 53%. 
Week of April 22—Sales, 100; high, 52; low, 52; close, 52. 

American Can Company—Common. 

High for year, April 11@50%; low for year. Jan. 
oo of March 25—Sales, 23,100; high, 46%; low, 44% 
%. 

_Week of April 1—Sales, 28,500; high, 48%; low, 44%; close, 

‘ . 

Week of April 8—Sales; 26,500; high, 49; low, 47%; close, 47%. 

Week of April 15—Sales, 34,400; high, 50%; low, 47%; close, 49. 

Week of April 22—Sales, 47,500; high, 49%; low, 4644; close, 


7@31. 
; close, 





American Can’s strength is declared by buyers to be due to 
information of a very positive character that the stock will go 
on a dividend basis before the end of the year. Current earn- 
ings are said to justify such action, some private estimates 
ranging from $5.00 to $8.00 a share for the 1922 year. 

The statement that the company has negotiated orders for 
tin plate amounting to more than $25,000,000 for 1922 output 
and may increase this very materially in the near future offers 
concrete support for the information that American Can is 
doing a fine business.—Chicago Herald and Examiner, April 2, 

9 
American Can Company—Preferred. 

High for year, April 22@105%; low for year, Jan. 6@94. 
Week of March 25—Sales, 900; high, 102%; low, 10144; close, 


Week of April 1—Sales, 1,300; high, 101%; low, 100%; close, 


10156. 

Week of April 8—Sales, 1,700; high, 103%; low, 102; close, 
102%. 

Week of April 15—Sales, 1,300; high, 104%; low, 103%; close, 
104%. - 

Week of April 22—Sales, 2.100; high, 105%; low, 104%; close, 


American Writing Paper Company—Preferred. 

High for year, April 15@37%; low for year, Jan. 13@22%. 
Week of March 25—Sales, 200; high, 28; low, 26; close, 26. 
Week of April 1—Sales, 500; high, 27; low, 26%; close, 26%. 
Week cf April 8—Sales, 7.600; high, 34; low, 28; close, 33%. 
Week of April 15—Sales, 6.400; high, 37%; low, 32; close, 37%. 
Week of April 22—Sales, 2,100; high, 36%; low, 34; close, 34%. 
American Writing Paper is much talked of as one of the 

stocks. which should soon benefit from the general business 
revival throughout the country. The mills of this company are 


now thought to be operating at about eighty per cent of ca- 
pacity. as against less than sixty per cent at the beginning of 
the year.—Chicago Journal of Commerce, April 12, 1922. 


Ss GQHROTATIONS 


The annual report of the American Writing Paper Company 
revealed a deficit of $1,944,755 for 1921, compared with a surplus 
of $1,687,673 in 1920, equivalent to $13.50 a share. Gross sales 
(1920), $34,339,813; (1921), $12,069,346. Cost of sales, etc. (1920), 
Gross profit (1920), $5,112,395; 


$29,227,418; (1921), $11,533,221. 

(1921), $536,125. General expenses (1920), $2,461,078; (1921), $1,- 

757,078. Operating loss (1920), $2,651,317 (income); (1921), $1,- 

220,953. Other income (1920), $407,581; (1921), $119,496. Loss 

(1920). $3,058,898 (income); (1921), $1,101,457. Miscellaneous 
Federal taxes (1920), 


charges (1920), $450,865; (1921), $192,558. 

$650,760; (1921), not shown. Bond interest 

sate $540,760. Deficit (1920), $1,687,673 (surplus); 
vi td. 


(1920), $650,569: 
1921), $1,- 


Construction Company. 
cents, payable 


Art Metal 
Quarterly dividend, twenty-five 
stock of record April 14. 
Burroughs Adding Machine Company. 
Week of April 6—Sales, 185; average price, 156@150 
Week of April 20—Sales, 164; average price, 150@153. 
Columbia Graphophone Company—Common. 

High for year, March 16@4; low for year, Jan. 23@1%. 
Week of March 25—Sales, 25,000; high, 35; low, 3; close, 3%. 
Week of April 1—Sales, 33,9090; high, 4; low, 3: close, 3%. 
Week of April 8—Sales, 18,400; high, 3%; low, 3%; close, 3%. 
Week of April 15—Sales, 16.000; high, 354; low, 314; close, 3%. 
Week of April 22—Sales, 31,900; high, 4; low, 3; close, 4. 

Columbia Graphophone Company—Preferred. 
High for year, March, 16@18%; low for year, Jan., 26@26%. 


April 29 to 








Week of March 25—Sales, 4,700; high, 15; low, 13: close, 13%. 

Week of April 1—Sales, 3,000; high, 17; low, 1356; close, 15. 

Week of April 8—Sales, 3,500; high, 16; low, 15; close, 16 

Week of April 15—Sales, 1,700; high, 1544; low, 14; close, 15. 
a of April 22—Sales, 8,400; high, 17%; low, 13%; close, 

%, 

Computing-Tabulating-Recording Company. 

High for year, April, 21@785%; low for vear, Jan., 3@55% 

Week of March 25—Sales, 7,100; high, 71; low, 65; close, 65%. 

Week of April 1—Sales, 11,400; high, 70; low, 65%; close, 69% 

Week of April 8—Sales, 18,800; high, 73; low, 69%; close, 69%. 

Week of April 15—Sales, 21,100; high, 75; low, 70%; close 
74: 

close, 


4- 
Week of April 22—Sales, 31,960; high, 785; low, 71% 
77%. 

After the annual meeting the following statement was made 
by George W. Fairchild, chairman of the board, Computing- 
Tabulating-Recording Company: “Since last October there has 
been a decided improvement in all branches of our company’s 
business and for the first two months of the current year earn- 
ings ran over twenty per cent on our company’s stock. Janu- 
ary and February are usually dull months and the showing of 
these two months justifies the hope that the business this 
vear will be the largest in our history and the earnings there- 
from the most profitable, especially since the position of the 
company has been strengthened considerably by the acquisition 
of two competing companies. 

“The additions to our plants, which started in 1920, have all 
been completed and paid for, which places us in a position to 
take care of a substantial increase in business without any 
further material outlay for additional facilities. These facts, 
together with the greatly improved volume of business ob- 
tained during the past few months, justifies the belief that 
there are better things ahead for our stockholders in the near 


future.” 
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Thomas J. Watson, president of the Computing-Tabulating- 
Recording Company, included the following in his report: ‘‘Dur- 
ing the year we retired bonds amounting to $217,000, which in- 
cluded all the underlying bonds of subsidiary companies. We 
also reduced notes and accounts payable by more than $1,000,- 
000, and earned a substantial amount over and above our 
regular dividends, besides taking care of proper write-offs, ad- 
justment of inventories, etc. Since January 1, 1922, we have 
made a further reduction in our payables of approximately 
$350,000. 

“Your directors feel that company has emerged from a period 
of readjustment in a very fortunate positions We have greatly 
strengthened the future possibilities of the company from a 
commercial and patent standpoint by the acquisition of the 
Pierce Accounting Machine and the Ticketograph. These 
products will supplement our present line, and we have already 
started to manufacture and market the same, which will in- 
crease our sales and earnings. 

“During the past year we have also perfected and are now 
marketing our new electric recording lock and watchmen’s 
system. In addition, our engineering staff have completed two 
very important new machines, which will still further broaden 
our markets 

“In view of the new additions and improvement to our line. 
and the somewhat better outlook for business, the members of 
our organization confidently expect a substantial improvement 
during the year 1922.” 

Congoleum Company, 

Quarterly dividend, $1.00, payable April 15 to stock of record 
April 5. 

Corona Typewriter, Inc. 

For the year ended December 31, 1921, net after taxes, $166.- 
124; total income, $200,151; depreciation and amortization, $106,- 
180; balance for dividends, $93,971. 

Dennison Manufacturing Company. 

The annual statement of this company showed assets: (1920) 
$9,706,841; (1921) $10,649,311. Inventories: (1920) $3,305,015; 
(1921) $2,975,354. Real estate valuations: (1920) $801,003; (1921) 
$922,597. Good will: $1,000,000. Cash and securities: (1920) $1,- 
091,678; (1921) $742,807. Accounts and notes receivable: (1920) 
$2,816,964; (1921) $2,252,884—counterbalanced by reduction in 
‘current debts (1920) $1,393,053 to (1921) $315,094. Partnership 
and special reserve fund: (1920) $2,199,551; (1921) $1,139,519. 
Profit and loss surplus: (1920) $228,126; (1921) $296,187. 

The Globe-Wernicke Company—Preferred. 

Quarterly dividend, 1% per cent, payable April 15 to stock of 

record March 31. 
The B. F. Goodrich Company—Common. 
High for year, April, 20@42: low for year, Jan., 4@34%. 








Week of March 25—Sales, 3,600; high, 40%; low, 385%; close, 
391% 

Week of April 1—Sales, 43,000; high, 4034: low, 3554; close, 
10g, 

Week of April 8—Sales, 5,000; high, 40%; low, 39%; close, 39%. 





Week of April 15—Sales, 12,800; high, 41%; low, 3954; close, 
4056. 

Week of April 22—Sales, 13,200; high, 42; low, 40%; close, 
11% 


The B. F. Goodrich Company—Preferred. 

High for year, April, 20@90%; low for year, Jan., 5@82. 
Week of March 25—Sales, 600; high. 86; low, 84%; close, 84%. 
Week of April 1—Sales, 800; high, 8534; low, 8354; close, 84, 
Week of April 8—Sales, 1,600; high, 864.; low, 85; close, 85. 
Week of April 15—Sales, 1,200; high, 87; low, 85%; close, 86. 
Week of April 22—Sales, 2,900; high, 90%; low, 86%; close, 

90%. 
Quarterly dividend, 1% per cent, payable July 1 to stock of 
record June 2 
The Goodyear Tire & Rubber Company—Common.* 
March 18 to April 22—High bid, 134%; low bid, 10; high asked, 
14; low asked, 10%. 
The Goodyear Tire & Rubber Company—Preferred.* 
March 18 to April 22—High bid, 37%; low bid, 
asked, 39%; low asked, 2714. 
Kellogg Switchboard & Supply Company.* 
March 18 to April 22—High bid, 62; low bid, 51%; high asked, 
62: low asked, 53. 
Quarterly dividend, two per cent, payable April 29 to stock 
of record April 24. 


high 


26%; 





APPLIANCES 13 


The Noiseless Typewriter Company. 

Sale through bankers of 20,000 shares of new no-par stock 
by Noiseless Typewriter Company has drawn special attention 
to progress of the company. 

The Noiseless typewriter differs in that it prints by pressure, 
all other machines printing by impact. Since 1915, the present 
company has sold nearly 50,000 machines and realized a higher 
profit a machine than was ever earned by any other company. 
The present Noiseless Company lost only $117,000 before it 
turned the corner and began to make money--including over 
$50,000 depreciation charges, 

Since 1917 a considerable development has been financed out 
of profits, the company never having borrowed a dollar until 
the middle of 1920, when it had to accept delivery of large 
quantities of materials. At the same time, it was financing 
development of new portable model. 

Bank loans have never been as large as the amount of new 
inventory it had to take in 1920, plus the development cost of 
the portable. During the year August 1, 1919-August 1, 1920, 
net operating profit was $342,232, besides depreciation charges 
in excess of $48,000. 

Business depression of 1921 caused Noiseless sales to drop 
about one-half. Domestic sales decreased only one-third, the 
largest drop being in foreign sales. 

Operations showed loss of $98,127, of which over $67,000 was 
depreciation, 

The world market absorbs at least 600,000 new machines of 
all models, annually. 

Noiseless Company, with a slightly further expenditure for 
machinery, has a capacity of 30,000 standard machines. A 
production of 30,000 portables would require but slight factory 
enlargement. 

-atent protection is strong and the most important patents 
have still long to run, 

Business is liquid, inventory ye, | been turned over six 
times a year during the height of act tows At that time, ac- 
counts receivable did not exceed billings for the previous forty 
days. 

After giving effect to the new financing, come will show 
$1,581,527 current assets, against $44,640 of current liabilities, or 
a net working capital of $1,536,887.—Wall Street Journal, April 
17, 1922. 

Remington Typewriter Company—Common. 
High for year, March, 14@42; low for year, Jan., 6@24. 

Week of March 25—Sales, 6,500; high, 37%; low, 36; close, 


36%. 
‘ 1,300; high, 36%; low, 33%; close, 


Week of 
331%. : 
Week of April 8—Sales, 3,700; high, 37%; low, 33; close, 34. 
Week of April 15—Sales, 2,400; high, 36%; low, 34%; close, 
344. 
Week of April 22—Sales, 2,700; high, 34%; low, 32%; close, 
°1 


ve): 


April 1—Sales, 


Remington Typewriter Company—First Preferred. 
High for year, March, 13@73; low for year, Jan., 183@55%4. 
Week of March 25—Sales, 100; high, 70; low. 70; close, 70. 
Week of April 1—Sales, 100; high, 69; low, 69; close, 69. 
Week of April 22—Sales, 100; high, 70; low, 70; close, 70. 
Remington Typewriter Company—Second Preferred. 
High for year, March, 14@64; low for year, Jan., 14@650. 
Week of March 25—Sales, 100; high, 60; low, 60; close, 60. 
Week of April 15—Sales, 100; high, 57; low, 57; close, 57. 
Underwood Typewriter Company—Common, 
High for year, Jan., 64@130; low for year, March, 17@113%. ~ 
Underwood Typewriter Company—Preferred. 
High for year, April, 1@115%; low for year, Jan., 12@107%. 
Week of April 1—Sales, 300; high, 115%; low, 115%; close, 
115%. 








The Wahl Company—Common. 
High for year, April, 13@78%:; low for year, Jan., 3@52%. 
Week of March 25—Sales, 4,950; high, 68; iow, 64%; close, 
6514. 
Week of April 1—Sales, 4,395; high, 66; low, 65; close, 65. 
Week of April 8—Sales, 748: high, 68%; low, 66; close, 67%. 
Week of April 15—Sales, 23,530; high, 71%; low, 67; close, 
70%. 
Week of April 22—Sales, 7,112; high, 71; low, 68; close, 68. 
The Wahl Company—Preferred.* 
March 18 to April 22—High bid, 94; low bid, 91; high asked, 
96; low asked, 94. 


The Service Bureau of Office Appliances Is for 
the Exclusive Use of Subscribers 
and Advertisers 


For subscribers it answers by personal letters all inquiries upon matters germane to the field, it furnishes special reports upor 
articles of office equipment, supplies names of manufacturers of any article wanted, puts man and job together. 
aids foreign dealers in securing U. S. A. lines, and in many other ways performs useful service, all 
without charge. For advertisers it maintains a competent copy department, furnishes lists 
of desirable agents and dealers in nearly every country, sends actual leads for 
business in a weekly bulletin which goes to advertisers only and in other 


ways supplements the value of the advertising space. 


Subscribers 


in every corner of the globe make good use of this bureau; 
manufacturers in every section of the field have 
evidence of the value of the service. 
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HOUSE ORGANS, WHEEZY AND OTHERWISE 





Some Advice Offered to Concerns Who Publish House 
Organs and to Ones Who Have Them in Con- 
templation—By H. L. Clevenger. 


Note.—Mr. Clevenger is always interesting even if one cannot always subscribe to his conclusions. 
“Every man his own house organ editor” is alluring, we ween, for who has not longed at some time or other 


to see his thoughts in type? But even 
on collision. 
it 1s an art. 
have never gone stale. 
man? To be sure. But he works. 
hard to take. 
advertising specialists can tread the same way 
clients. 





“ ° . ” . . -\ 

wise saws and modern instances” at times become involved in a head- 
There is also a saying, “Every man to his trade.” 
We know advertising agencies that have 


And writing is a trade as much or more than 


written house organs for special clients for years and 
One of the very best house organs we know of is written by a Chicago advertising 
man and he has kept up the pace every month for a long time and probably will continue indefinitely. 
For sheer work he has a prodigious capacity. 
something he ought to know he finds out about it before he writes. 
He fulfills the Biblical words—‘In the sweat of 


Able 
When he doesn’t know 
His isn’t a@ simple prescription. It is 


thy brow .shalt thou cat bread.” Other 


and some do, to their own honor and the satisfaction of their 
So—just take Mr. Clevenger cum grano salis. 


HE first man I ever interviewed personally on 
the matter of a House Organ was inclined to 
be jovial or ignorant, one or the other, F did 
not know which at the time. He assured me with the 
utmost candor that he positively had no use for one 
whatever—said he had bought a player-piano on the 
installment plan—still owed one hundred and fifty dol- 
lars on it—never cared for organ music anyway, ex- 
cept the pipe organ variety, and got all he wanted of 
that when he attended church and went to the movies. 
By rights, my guns ought to have been considered 
spiked then and there. By rights I should have turned 
tail and run away, but somehow or other, there is al- 
ways a latent sympathy in the bosom of a salesman, 
a sympathy bordering on compassion for the wise ones 
who pride themselves on their ability to wither the 
roots of the Tree of Sales Effort in the first three 
minutes. But the wise ones usually run out of gas in 
that short space of time and collapse like a ten cent 
circus balloon after some smart Aleck has pushed his 
cigar against it. This is an established fact. As for 
me, I pretty nearly laughed in the face of my prospect. 
Still as all rules of the game hold forth that given a 
fair field and no favors, a salesman should retain 
supreme composure at such times, I let this gentleman 
have his fun all by himself. When he subsided, I 
started after him with an educational campaign and 
got him too. This is not as peculiar as it might seem. 
No, there are many business men who know such a 
lot or such a little about everything, and know it so 
plagued well that they make fools of themselves once 
in a while—but as is usually the case, these folks turn 
out after all, to be your loudest rooters, provided you 
possess the ability to go to the mat with them, igno- 
rance and all, and suavely lecture them back to the 
realms of common sense while you have their shoul- 
ders touching. 


[ was a pretty raw recruit when this related inter- 
view took place, but Divine Providence or something 
else enabled me to swing it both rightly and properly. 
The old gentleman saw the light after a while and has 
been seeing it ever since. There is not one bit of use 
whatever, you know, in treating the House Organ 
lightly or fighting against it or disputing its worth. 
Though a mere infant, and a mighty lusty one, there 
is no denying the fact that it is with us to stay. The 
main point is, what kind of tunes it is going to play 
and who is going to play them. And about that “main 
point” is this yarn woven. 

As far as can be deduced from the observations of 
those who know, there is hardly a business existing 
today but what would spruce up and be better off to 
all concerned if it issued a proper House Organ 
and delegated the right party to grind. Of course, it 
is frankly admitted that the roads leading to Get-up 
and Circulation are often paved with good intentions, 
like the one leading to that everlasting Summer Re- 
sort of Retribution, of which everybody knows—and 
the old adage about there being a right and a wrong 
way to do everything never applied more beautifully 
than to the ins-and-outs of this Advertising From the 
Interior, so to speak. 

In spite of the warnings and advice ladled out by 
the Intelligencia, five out of every ten who become con- 
verts to the House Organ and its apparent mysteries, 
turn the handling of its delicate machinery over to a 
person foreign to their establishment, when they ought 
to be doing the work themselves. How many business 
men would consider a proposition to have an outsider 
write their letters and talk things over with their cus- 
tomers and prospective customers? Not many. But 


notwithstanding the field of hands figuratively held 
up in holy horror at the bare suggestion, there they go, 
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armies of them, doing the identical thing which they so 
positively declare they will never do. 

Beware the silver tongued oratory of professional 
House Organists who will glibly talk the legs off an 
iron pot when given the opportunity to extol their 
several capabilities. Many there be who fall for them 
and it is surprising how readily and well they do fall. 
I talked with the head of a prominent printing and 
advertising house not so long ago, who showed me 
with pride the first two copies of his new-born House 
Organ and told me he was buying the material for its 
“innards” from a writer in another city who was sworn 
not to sell these same to more than three similar con- 
cerns in any one locality. I just sat and looked at him. 
Successful, the chief of a wonderfully organized con- 
cern, surrounded with heads so full of brains that they 
spilled over the edges, yet deliberately side-stepping 
the issue with regard to the most important piece of 
constructive sales work that would ever go out of his 
office. All of which bears out the fact that these Or- 
ganist chaps can and do get away with it to a certain 
extent in places where you would least expect them 
to, but between you and me and the gate-post, they 
would all be saying, “Home James,” every afternoon 
at three-thirty as they clambered aboard their limou- 
sines if they really could do the job, do it right and 
keep on doing it. Aye, there’s the rub! In keeping 
on doing it. 

It is hardly possible, in the estimation of some, for 
a Generalist to expect to continually concoct material 
for an aggregation of House Organs successfully. The 
first few numbers may be ground out with pep efful- 
gent, but as a rule, most of the things that ought to 
be known about other fellow’s businesses peter out 
after writing books on the subject every month for 
three months. Passing that point, the outside writer, 
or Generalist, lapses into spreading quotations from 
famous authors and poets over the tops, bottoms and 
sides of the pages, ringing in Ben Franklin (or some- 
one else equally as lambent) to help fill the void that 
aches most woefully, only to find that even so, he can 
not stave off the inevitable crack of doom any longer. 
When it comes, the general House Organist, nothing 
loath, deftly casts his line over the other side and lands 
another one. 

Those who condemn the House Organ for the reason 
just outlined are merely human. How we do love to 
have some flea-bitten hound dog to kick around, when 
we fall down through an error of our own judgment 
or when we have been taken in with our eyes open. 
For example, I once numbered among my acquaint- 
ances, a fellow of mature years who swore he would 
stop eating eggs because the double barreled, fried, 
Italian sun-sets accompanying his ham in a _ food 
emporium, were on one occasion, ancient and dishonor- 
able. He felt that he had spent hard earned cash 
futilely and had been imposed upon. I tried to con- 
vince him that while perhaps home fried hen fruit 
would have been the safer gamble, still the fact re- 
mained that he enjoyed the privilege, with the rest of 
us, of sizing up his eating place before he ordered. 
But you know how stern and unrelenting some folks 
are. He may come around though, even at that. While 
this chap is perhaps a rare example yet he is a type 
that must be taken into consideration. If his species 
continue to propagate, there will be many Free Lance 
House Organists noted in soup lines—with children in 
bare attics crying for bread to take the place of the 
cake formerly so prominent in their diet. It is a good 


thing, perhaps, for humanitarian reasons solely, that 
this breed of egg abstainers is limited. According to 
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true human sport proclivities, though, everybody will 
do anything once—and by the same token the majority 
of them will do the same thing the second time. How- 
ever, you can generally wager your best bib and tucker 
with safety that when they take step number two, it 
will not be along the same identical path as step one. 
that is, is step number one threw them. 

It has been said that House Organs are seed boxes 
of conceit. That is going it a bit too strong, although 
the remark does contain an element of truth. Of 
course we all like to talk about ourselves, even the 
most bashful and retiring of us, and particularly do 
we like to when the conversation trends toward our 
businesses. Some men have been known to come home 
at eventide, eat their dinners, read their papers, smoke 
their cigars and put out their respective cats, without 
even as much as aye, yes or no, hardly, to their wives, 
and yet these selfsame men have been seen to chatter 
like magpies all day long about acceptances, lockouts, 
the Federal Reserve and other benevolent subjects, the 
majority of which, after all is said and done, they are 
familiar with mostiy through listening in on other fel- 
lows’ discussions. Yes, indeed, men will converse 
freely about business, whether it be their own or not. 
In other words they have (most of them) the neces- 
sary copy for editing their own House Organs, tucked 
away directly beneath their personal thatches or pol- 
ished domes, whichever the case may be, but for some 
unknown reason they love to fight shy of using this 
copy as if to do so were small stuff or beneath them. 

Granted, it sounds large and luxurious to say that 
your House Organ is gotten out by the /nko Printing 
Corporation or the Blabitwide Advertising Company 
or some other concern equally as prominent, you will 
nevertheless be the first one to kick like a steer when 
the highly paid executive of either of these concerns, 
who. wears his hair away playing your monthly music, 
begins to mix his sharps and flats and finally jazzes 
the sacred notes about your Service and so forth, until 
in despair you call a halt. [ know. I have witnessed 
the bovine kicks and have likewise made free with 
them myself. Yes, I listened to a wheezy House 
Organ until I could stand it no longer. Hon. Profes- 
sional Organist cut many capers fancy and otherwise, 
but after a while he began to cut stale meat and finally 
eye teeth, which latter were mine own. After that | 
heard no more wheezes. The caper sauce was soon 
a thing of the past. The meat was always fresh for 
I killed it on the hoof and knew it was fresh. And 
from then on, instead of wheezes, the House Organ 
pealed forth its glad tidings of common, readable 
horse sense on the fifteenth of every month, to a spell- 
bound host of auditors in many of the several walks 
of life. I was forced to it for self-preservation as well 
as for business preservation, to which latter, every 
business house Organeer today will be forced sooner 
or later, if he possesses any vision whatever. And my 
advice offered free of strings at all, is to profit by this 
experience and grind your own House Organ. 

If you have never had one, go to it and get one up. 
Your printer will do the bulk of the heavy work, but 
in Heaven’s name, stop him right there. Write your 
own words and music and grind your own Organ. 
Make up your mind that you are going to do it—then 
proceed to do it and do not “let George do it.”” It will 
be about the wisest sales poducing policy ever adopted 
and you will soon like the job so well that you won’t 
ever try to “shyst out of hawg-killin” on the plea of 
not having time, for it is surprising how we always 
find or take time to do the things that we like to do 
most. 
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The successful House Organ must dodge plagarism. 
This injunction does not necessarily mean that it never 
should print or make other use of quotations, for often 
good stories can be written around the sayings of 
somebody else. To illustrate, I once clipped a poem 
on Russia, woven about that remark of Antony in 
Shakespeare’s Julius Caesar, “The evils that men do, 
live after them.” While it is a wonderful piece of 
dyspeptic pentameter or something like that, nobody as 
far as I know, has crowned the poet with a laurel 
wreath because of it, but I think he is entitled to 
“hopes” at that. Here it is: 

“The evils that men do, live after them.” 

Wise Antony. How true this apothegm! 

However, your prediction does not stem 

Nor hinder bloody Bolshevist or Red 

From their careers of killing, but instead 

They diligently murder while in bed, 

Any respected citizens or “sich” 

Remaining in the land of Petrovitch, 

.Reported by their minions to be rich. 

* XK 

The punishment inevitably due 

Folks of their caliber, when they're through, 

Bespeaks the use of fire and brimstone too. 

And well it may. For while such deeds as these 

Miscreants do to bring upon its knees 

Their country, mostly all the World decrees 

Need measures stern, doled out with utmost phlegm 

On those who’ve overlooked Bill Shakespere’s gem: 

“The evils that men do, live after them.” 

Bear in mind that the type of House Organ read 
and remembered is generally, but by no means always, 
the one whose Editor and Chief Contributor is either 
the head of the concern or near enough to it to exer- 
cise his own sweet prerogative of saying sanely what 
he pleases about his own business so that his cus- 
tomers and prospective customers will read it and pick 
at it (the more they do the latter, the greater the com- 
pliment to the Organeer) and so that his customers 
and prospective customers will give each issue the 
twice or thrice over instead of merely the once over. 
Just such a House Organ is gotten out by an Eastern 
manufacturer of lubricants and kindred products. The 
Lord High Wielder of the Editorial Club in this in- 
stance is the Supreme Head of the Ranch himself, and 
how that man does talk! As a matter of fact I am 
seriously considering giving up reading two of my 
hitherto regularly perused monthly periodicals since I 
was admitted to the mailing list of this Organ. I have 
a feeling that I can well get along without them. 

This lubricating Croesus in charge gives not much 
heed to such things as cover page stock in connection 
with the issuance of his Organ. Neither is there any- 
thing at all flamboyant about the coat of paint that 
adorns the outside of the Organ Pipes. But Suffering 
Cats! The innards! Virtually everything is discussed 
but nothing is ever disgusting. The house is proud 
of itself, proud of its record, and makes no bones of 
saying so. As in the case of lots of other things, there 
is the right and wrong way of going about it and 
Greasy Products, Incorporated, has chosen the former, 
that is all. Not yet, has ever a wheeze of any descrip- 
tion wafted from this House Organ, and while it is 
held up as a wonderful example of what should be, 
and is, there is no justification or sanity in any state- 
ment to the effect that nobody else could do as well. 
That in itself is the highest and purest refined bunk, 
and anyone who denies it is guilty of an admission of 
the lack of those simplest elements of mental planning 
and practical continuity. 
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But do not allow yourself to become unduly en- 
thusiastic after reading this relation of facts. House 
Organs do not all run as smoothly as this one. No. 
Not by a jugful. There is called to mind another con- 
cern with twice as many customers on its Honor Roll 
as have the lubricators. When the policy of adopting 
a House Organ came up for discussion and settlement. 
the heads all said, “Long may it wave,” and other 
things of a similar nature, indicating approval, assent, 
support, endorsement, concurrence, ratification and 
what not else that signified “Let’s go.” They went— 
so did the House Organ, but unfortunately for the 
latter—by the board. Here is the story and it simply 
illustrates how easily well shod feet can slip. 

Messrs. H, J, G and C and others, constituted the 
powers that “was” in the concern. All of them were 
producers of the highest type—wearing their livers out 
“going and getting it,” and as usual, overlooking many 
other important things in the meantime. Mr, N., how- 
ever, was not so high up in the executive category that 
he could dodge anything, let alone the editing of a 
House Organ. So with due ceremony, Mr. N. was 
tendered the job of Editorial Chief. And he chiefed 
—the way a great many uninitiated people chief. Do 
not misunderstand me—the House Organ played. My, 
how it played! Several times in fact, but pede’ 
the same selection, or if not the same selection, then 
the same theme with a few variations. Poor Mr. N. 
followed the narrow path ali right. He talked mostly 
about his own department and posed generally as the 
King Pin of House Organ Alley—the very thing that 
he should not have done. Pretty soon—after six 
months, to be exact, the bellows “busted” and the 
Organ wheezed itself into the companionship of things 
memorial. There was friend N., endued with lots 
of energy and pep, but misusing it. Probably along 
general business lines he had just as much gumption 
as the rest of the contingent, but as an Organist, he 
went in for Vox Humana work, when his audience 
had bought tickets to hear him play all the pipes. And 
there you are. 

You know, you've simply got to travel the broad 
path, to be a successful House Organist. You've got 
to forget that you exist except on pay days and at meal 
times. You must be broad and then a little broader 
and then more broad still. Not necessarily broad 
physically even though some are. Yea, some are broad 
mentally and the other way as well and have always 
found it to be an advantage save in instances when 
some particularly warm friend confuses his- English 
and calls them “thick” instead. 

There are lots of your customers who have very 
little idea of all the things you can, will and are always 
ready to do for them, which are more important in the 
building up of Good Will than most men will admit. 
Yes, yes—you have been regularly doing these things 
for years perhaps, simply as a matter of course. But 
did you ever take the trouble to make a business of 
telling folks about them through the direct personal 
means of the House Organ? You cannot expect your 
salesmen to be publicity agents. Their duties are first 
and foremost to sell, and they are so worked up (or 
should be) over their job that they will sell the very 
shoes off your feet if you do not watch them. Sales- 
men have neither the time nor inclination to serve as 
Chatauqua lecturers on the subject of your unequalled 
facilities for this, that or the other thing and you can 
not blame them either, for taking such a stand. That 
part of the matter is up to you and you will have to 
do it just as inevitably as you will have to purchase 
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bird seed for the cat or rather the canary. So why 
dodge the issue? 

This work is the right and proper province of the 
House Organ, with all wheezes eliminated, however— 
and when you compile such a one and edit it yoursetr, 
you can play, play, play to your heart’s content—pro- 
vided you know what you are about before you start. 
Your monthly Hot Shots in booklet of other form will 
tell your customers and your prospective customers all 
the things you should have been telling them for some 
time past. In addition to this, you will find your House 
Organ to be the means of and opportunity for opening 
up fields hitherto unculled and developing interest in 
your concern that you never thought could be devel- 
oped. It positively will beat all to hollow any other 
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means of securing entrees for your Knights of the 
Road in their efforts at bringing home more bacon 
and it will do it all at a minimum expense and always 
be subject to your commands. For can you not send 
your House Organs exactly when and where you want 
them to go, knowing that they will always arrive safely 
through the medium of Uncle Sam’s sturdy canvas 
sacks? Of course you can. What’s to hinder you? 
Long live wheezeless House Organs! Long life to 
those shrewd Captains of Industry who are possessed 
of the courage of their own convictions to the point 
of passing the bulk of their present dwindling detail 
duties over to some lesser but nevertheless shining light 
and plunging carefully but head first into telling the 
Business World at large about their business. 


VIEW OF THE BRITISH MARKET 


Written by Cyril C. Freer, Author of ‘‘The Inner Side of Advertising,” 
Principal of the Cyril C. Freer Agency, etc., London, England. 


week by week since 1895, there appeared some 

time ago an advertisement with the above heading. 

It sounds all right on the face of it, and as it occu- 
pied two pages, | have no doubt that it brought the 
advertiser business, which is as it should be. 

I really wonder if I were to cross the Atlantic and 
settle down amongst you good Americans, I should be 
able to give prospective British advertisers, a complete 
understanding of American psychology, after 10 or 
even 20 years in your midst. 

My own opinion is that the unadaptive British tem- 
perament, which is very akin to that of the good 
American, would never permit me to really under- 
stand you in detail. 

I have many Hebrew friends. I know and appre- 
ciate their fine philanthropy, and it must be said that I 
comprehend a few of their weaknesses, but I should 
be diffident about stating that I had a real knowledge 
of the psychology of the Jew. 

Why, it is not easy for an Englishman to thor- 
oughly sound the depths of the Celt. How then, should 
I expect to solve the nature of the complex American 
temperament, which is a diamond with many facets. 
Looking at it this way, it is difficult for me to believe 
that an American who has only lived over here for a 
few years can possess a complete knowledge of the 
psychology of the Briton. 

Do not overlook the fact that in these small islands 
there are quite a number of types. First of all you 
have the Londoner. Then comes the blunt Northerner ; 
the suave Midlander; the man from Devonshire and 
he from the Eastern counties; the Manchester man, 
the Birmingham man, the man from Belfast and the 
Southern Irishman; the Scot from the East, the Glas- 
gow man and the Highlander, to mention but a few 
of our 57 varieties. 

I have been in close contact with Britons of all 
classes in a large assortment of phases for almost half 
a century, and I can state from proved results in ad- 
vertising campaigns that I know a little more about 
the Psychology of the Briton than I used to do, though 
I must admit I still have much to learn. Nevertheless, 


ly “Printers’ Ink,” a journal I have been reading 


I know for a fact that my proved knowledge has 
greater waste-saving and profit-creating possibilities 
than is possessed by the American who has only been 
over here for a brief time. 


What then, of the Ameri- 


can manufacturer who takes a quick survey of the 
British market, steps on board the first western bound 
steam palace and on his return begins to make things 
move ? 

Is it to be wondered that advertising campaigns, 
based on such a small amount of knowledge have 
turned out to be failures? I have seen dozens of cases 
of this kind where the advertiser has made use of 
undiluted American copy, American illustrations and 
the like, and it has seemed amazing to me that the 
American business man, who is unquestionably a scien- 
tist on business matters in his own country, should 
leave all his science at home when tackling foreign 
countries. 

I have seen other cases, particularly in the office 
applitnce trade, which is a very peculiar one, where 
the advertiser has placed himself in the hands of a 
first-class British advertising agency with disastrous 
results. You see, not every British advertising agency 
is run on the American plan with a well-organized re- 
search department, and consequently, having small 
understanding the psychology governing the buyers 
of office appliances, they have endeavored to run the 
campaign with the same machinery they use for selling 
footwear, dry goods, cocoa or automobiles. 

When I was the advertising manager of Roneo, 
Ltd., I devoted the first few months after my return 
from the Army, to good hard spade work. I dug 
deeply into psychology, succeeded in establishing a 
policy, and eventually started a campaign which ran 
for 12 months and cost $50,000. 

It so happened that business men over here at that 
time were keen to spend all the money they could on 
office equipment, in order to evade payment of the 
excess profits tax, which was in force just then, and 
in consequence, my campaign doubled and _ nearly 
trebled the turnover of the company. 

Whatever success we achieved, was undoubtedly due 
to the thinking we put into the scheme before ever a 
penny was spent. 

Note.—Mr. Freer states that he is prepared to place 
his experience at the disposal of American manufac- 
turers of office appliances when contemplating the de- 
velopment of their business in the British Isles. Pre- 
liminary consultations will be free from all obligations. 
A letter sent to Mr. Freer in care of Office Appliances 
will be forwarded. 








19 


NATURAL CO-PART NERS 


Such Are the Importer Overseas and the Manufacturer in the United States—Written for 
The Office Appliance Exporter, by Walter F. Wyman, Sales and Export Manager, 
The Carter's Ink Company; Honorary Chairman Boston Export Round 
Table; Honorary President Export Managers’ Club of New 
York.—Reprinted from The Office Appliance Exporter 
for the Spring of 1922. ’ 


MPORTERS outside the United States and 
manufacturers inside the United States are 
natural co-partners. Both are admirably 
equipped by product and service to meet the 
needs of the most important figure in commerce—the 
ultimate user. For unless the consumer’s needs are 
met, upheaval—disastrous upheaval—is as certain as 
the rising and setting of the sun. 

In the final analysis both the importer and the manu- 
facturer are the paid servants of the user. Their 
profit—their wage for labor, material and service— 
is paid by the ultimate consumer. His tastes are the 
test—his needs must always be met—his comfort and 
convenience must always be served. It is the ulti- 
mate user who is also the final judge. If he rejects 
an article then it ceases to be. If he accepts one article 
in preference to another his verdict must stand until 
he, of his own free will, reverses it. 

Woe be to the manufacturer who fails to reach the 
highest possible standards! Woe be to the manufac- 
turer who fails to test his products before he attempts 
to market them outside his own country. Woe be to 
the importer who fails to know the products of the 
entire manufacturing world and the leaders therein! 
For in each case in a day, a month, a year or a decade, 
the ultimate user will detect the fault and visit the 
offender with the terrible business punishment of re- 
fusal to purchase from the unworthy servant. 

The United States from its infancy was forced to 
become first of all a nation of manufacturers. Its needs 
quickly required manufactured products; its heritage 
included traditions of manufacturing. Coupled with 
this need and with this heritage, it soon found itself 
in a position of requiring a market for its products 
made beyond the needs of its inhabitants. A century 
after the United States as a nation came into being, 
a more general appreciation of the possibilities of steam 
power led to tremendous expansion in industry. Al- 
most coincident with this new era of so much moment 
to the entire world, came the modern understanding 
of merchandising as something more than merely ac- 
cepting and filling orders. 

From thé very start of this new world-era in which 
power originated with the sun and, stored in coal, re- 
turned to the surface of the earth to benefit mankind, 
the United States, through no conscious choice, became 
a nation of merchandisers. 

The first crude beginnings of international trade on 
the part of the United States reached a point which 
commanded world interest. The clipper ships, which 
easily led as ocean carriers in their time, brought to 
markets large and small, not only products made in 
the United States, but the knowledge that the United 
States sought to exchange its best for the best in mate- 
rials and products of every nation on this globe. 

It cannot too strongly be emphasized that the United 
States, while from its infancy outstanding as a business 
nation, has also from its infancy been outstanding in 
its keen desire for a better knowledge of the world, 
and its keen sympathy and understanding of the needs 
of its neighbors. And from almost its earliest stages 
it has regarded all the world as its neighbors and has 
desired all the world for its friends. 





The very isolation which characterized the geograph- 
cial position of the United States during its infancy 
as a nation naturally led, through necessity, to inven- 
tion. It is significant that in the records of civiliza- 
tion mighty triumphs are credited by all the world to 
American inventors. These inventions have not alone 
been confined to products themselves, but to no small 
degree have been in the field of machinery with which 
to make products. Further than this, the American 
fundamentals of sound merchandising have, for at: 
least four decades, led to the dismantling of machinery 
and the installing of new machinery as rapidly as new 
and improved processes were invented. With the tre- 
mendous domestic market, coupled with the market 
enjoyed by products made in the United States, this 
has proved true economy from the standpoint of prod- 
ucts as well as fair play with the consumer abroad, 
who is entitled to every betterment of product and to 
every economy in manufacture. 

Nearly a generation ago there came into being in the 
United States a new conception of merchandising. This 
was based squarely upon the discovery that a sale was 
not fully consummated until the pleased 
rather than the initial buyer expressed his pleasure “ 
a repeat order. Because the United States was inher- 
ently a merchandising nation, even a generation ago 
it accepted rather than resisted this new and compelling 
train of thought. Further than this, it started at once 
to build its entire merchandising process around the 
thought that behind every sale there should be service 
to the ultimate user. ” 

As a logical development of this new philosophy of 
merchandising which took the place of the previous 
and absurd premise that it was the duty of the buyer 
to protect himself against fraud in every transaction, 
there came also the truth that the manufacturer in 
the United States had a duty to his immediate cus- 
tomer. Rapidly it was seen that this truth was funda- 
mental. Today, the cornerstone of merchandising in 
the United States, and in the international commercial 
relations of the United States, is service. This service 
means not only honest products and’ honest policies, 
together with exercised ability to ship accurately and 
price fairly—it means that no modern manufacturer 
within the United States who seeks sales overseas, 
fails to understand that he has a duty in aiding the 
buyer of his products. It means that the interest of 
the manufacturer does not end with accurate and 
prompt shipment on his part, and payment on the part 
of his customer. It means that until the manufactur- 
ers’ customer has made a profitable sale of the prod- 
ucts bought, the manufacturer has not fully completed 
his mission. ; 

It is this attitude and its practices which have been 
brought about by this attitude which differentiate the 
manufacturer in the United States from the manufac- 
turers in other nations. In every conference between 


the business men of the manufacturing nations of the 
world this vital difference has stood out prominently. 
The merchandising plans of other nations concern 
themselves with the sale of honest products, sen 2. 
and properly shipped. It is difficult for the manufac- 
turers of other nations to comprehend the sincerity of 
the philosophy of the manufacturer in this country. 
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They feel that merchandising is essentially a purely 
buyer and seller relation, in which the buyer completes 
his part with the payment at maturity of his indebt- 
edness, and in which the manufacturer or seller com- 
pletes his part with the prompt, accurate and fair ship- 
ment and pricing of his merchandise. 

Indeed, it is not difficult to understand their point 
of view, for at first glance it does not seem entirely 
within the natural province of an exporter to aid the 
importer in the sale of merchandise. It would not be 
true were business merely a cold matter of purely 
buyer and seller relationship. But in its highest form, 
international commercial exchange is something far 
beyond the cold and formal buyer and seller relation. 
International commercial exchange in its ideals and in 
its everyday life today, is a matter of friendship. It 
is a matter of co-partnership wherein the seller cannot 
truly profit unless the buyer profits. For unless the 
‘buyer profits from his purchase he will not re-order. 
No manufacturer can afford the prohibitive price of 
seeking and finding new customers each time he has 
wares to offer. 

It is this truth that the manufacturer in the United 
States has long since recognized. So he seeks to 
become not only a worthy source of supply from the 
standpoint of products and deliveries and prices; he 
seeks also to become a worthy co-partner, in order 
that he may be of service. He seeks to become a co- 
partner that he may advance the mutual interests. He 
seeks to become a co-partner because his enjoyment 
comes in the friendships which arise through business. 
He knows that his profits can come only through the 
profits of his customers. 

In Punta Arenas and Vladivostok; in Tunis and in 
Melbourne; in Shanghai and in Cape Town—in mar- 
kets large and small, north and south, east and west, 
will be found irrefutable proof of the truth of these 
statements. For wherever the manufactured products 
of the United States are found, there will be found, 
as well, a sincere and honest effort to aid the pur- 
chaser to profits from his purchase. 

Recently a striking example of this was given, when 
in a single afternoon in a single store in Hong Kong 
there came over 500 men seeking to learn the latest 
styles in shoes. Each of these hundreds came to the 
particular establishment because he was invited by the 
American manufacturer. Each came because he had 
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learned in his letter of invitation that he might find 
greater satisfaction in shoe style and shoe wear by an 
inspection of the latest products in this line. Thou- 
sands of dollars’ worth of sales were made that day 
because the American manufacturer acted upon his 
belief that he owed co-operation—co-partnership—in 
the sale of his products to the one who bought them 
from him. 

This is not an isolated example. Within a decade, 
and in an entirely different line, in the Republic of 
Chile more than a thousand users of toilet prepara- 
tions visited in four days a retail establishment, and 
there received samples, of whose shipment, in care of 
the dealer, they had been advised by direct letter by 
the manufacturer in the United States. As a direct 
result, this importing merchant sold his complete stock 
—one estimated to be a six-months’ supply—within a 
week. Within a year his total gross business, which 
included many other articles beside toilet preparations, 
had trebled. 

In Panama, a newly-established wholesaler, with 
the aid of six manufacturers in the United States, 
developed in a year into the largest jobbing business 
in that Republic in his chosen line. Again, this unusual 
achievement was due to the fundamental of merchan- 
dising which insists that the pure buyer and seller rela- 
tion is but a beginning—a beginning from which friend- 
ship and co-partnership must lead. In this amazing 
case joint efforts were unusually successful because 
the other wholesalers had been neglectful of their 
clients and had contented themselves merely with sup- 
plying products time-honored in their acceptance but 
hopelessly archaic in comparison with the latest devel- 
opments in their line. 

The ultimate consumer must be served. All who 
stand between him and his needs, comfort, convenience 
and luxuries are but his servants. The retailer, the 
importing wholesaler and the manufacturer must serve 
him—and serve him well. If they fail to acquaint him 
with the latest and the best—if they fail to bring before 
him the advantages of products as well as their exist- 
ence—if they fail to acquaint him with all possible 
worthy users of the products other than those with 
which he is familiar, then they will ultimately pay the 
penalty of being discharged and supplanted by those 
who have his interests always closely at heart. 


Ten Typewriter Commandments. 





By K. W. Hofer, Mgr., Manhattan Typewriter Emporium. 





1. /amatypewriter. Take good care 
of me; treat me human; think of me as 
being a part of yourself when-using me. 

2. Don't crowd me—I’ll do my al- 
lotted task cheerfully—but it breaks me 
all up to be imposed upon. 

3. Keep me clean; oil me occasion- 
ally, brush me up and keep me covered 
when not using me, as dust is my worst 
enemy. 

4. Repair and adjust irregularities 
found in me as soon as discovered; if 
you can’t do it, call the typewriter man. 

5. Don’t cast me aside when not using 
me; remember what I’ve done for you 
and what I can earn for you. 

6. Remember my value—to large 
business firms I’m worth $400.00 a 
month; to others—according to their 
ability to handle and use me. I’m tang- 
ible. 


7. Keep my teeth (type) clean—in 
doing this I can do neater writing for 
you, and give you cleaner typed copies 
as coming from your clear thoughts 
themselves. 

8. Go slow when you think you want 
to get rid of me or trade me out, maybe 
a little “fixing” will make me last longer 
than you think; first see a typewriter man 
before you trade out your old stand-by. 

g. Start and stop me slowly and 
evenly when using my carriage—it strains 
me terribly to be thrown around with a 
bang; use the carriage in returning same 
with a degree of regularity. 

io. Use a certain degree of rhythm 


in handling my keys on the key-board as 
this is the home of your fingers, and also 
my escapement will facilitate its functions 
better and more evenly, thus assuring 
you a better job. 
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EMPHASIZING 
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HOW LON( 
SHOULD THE 
AD BE: 


CHOSE PHRASES 
CAREFULLY. 


MAKING 
MISPRINTS 
USEFUL, 


THE DOLLAR 
SIDE OF 
THE COUNTER. 


machines sometimes are unable to keep 
They 


being used 


[) scachines having exclusive sale of office 


in touch with their customers. 
cannot know if the device is 
aright, or if repairs are needed. Here is the 
plan one man uses. A duplicate of the cus- 
tomer’s paid bill is mailed. A rubber stamp 
impression says: “Paid—Yes, but Note. 
. . . A “fist” points to a line at the foot 
of the bill, saying “Satisfied Customers Are 
Our Best Advertisement.” A notation in 
facsimile of handwriting says: “You must 
be satisfied—If not, we want to know about 
it.” 
<-> 

NDIVIDUAL policy dictates how much 
| matter should go into an ad of given 

size. Some advertisers have a definite 
maximum for every standard space. The 
idea is to set a limit so that the copy writer 
does not crowd his space with small type. 
One house follows the old adage as to the 
correct length for a man’s legs—‘Long 
enough to reach the ground.” In other 
words, the ad should tell its story fully. 

Policy may well change with the times. 
In the flush days following the war a brief 
message would answer. People were buying 
hastily, and almost anything that would 
catch the fancy could be depended upon to 
“pull.” Now advertising must convince. So 
the story may well be elaborated to leave no 
details untouched. <A recent national maga- 
zine was analyzed to determine how the ad- 
vertisers in page spaces told their stories. 
The design and illustration varied according 
to the merchandise or service featured. The 
words employed ranged from nineteen in 
one ad to 1,069 in the wordiest. The former 
was general publicity. The latter was full 
of “reason why,” and showed a determina- 
tion to send inquirers to the local distrib- 
utors. 

<—-0-—> 


OLLECTION details should be consid- 
+ ered very carefully, so that the customer 

may not be offended. One dealer found 
that many of his customers did not like 
“C. O. D.” tags on their purchases, even 
though they wanted to pay on delivery. So 
the tag was labeled, “Please Pay the Boy.” 
It meant the same thing as “C. O. D.” but 
was put in a happier vein. Under the dis- 
play line was another: “This is a small item, 
and it cannot be charged conveniently. 
Kindly return remittance by the messenger 
and get the item off your mind and ours.” 

<> 


ANY STATIONERS do job printing, 
M and in the course of their work turn 

out jobs that have to be run again be- 
cause of an error in the shop, or on the part 
of the customer. If printed on one side only 
the spoiled jobs are generally blocked for 
scratch pads. If there is a children’s home 
or asylum in the dealer’s town, these mis- 
prints, blocked, might be sent to the home, 
giving the children something to scribble or 
draw on. The thought will appeal to the 
men and women interested in that particular 
home, and probably engender business 
friendships. 

Similarly, flowers from an anniversary 
celebration in the store, or a special sale, can 
well be sent to such homes while still fresh, 
to brighten things. The attention will -be 
appreciated, and talked about. 

<-> 
UST AS “All Roads Lead to Rome” in 
J the days of the empire, so do all mer- 

chandising plans cater to the “dollar side 
of the counter.” Sometimes, particularly in 
a rush or at quitting time, this is forgotten. 
One dealer has a small sign on the back of 
each show case or counter, invisible to the 
customer but always in sight of the sales- 
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in the Chain of the Day’s Sales 


men: “Remember the Dollar Side of the 
Counter.” It helps to remind the clerks of 
their duty to the customer. 

<> 


VERY OFFICE desk can be made a 
consumer of adding machine rolls. One 
bright man has discovered that if an 
adding machine roll is placed in the rear 
compartment of one of the upper drawers in 
the desk pedestal, and fed out over the pull, 
it forms a convenient memo pad that is 
always in place. A rubber band stretched 
around the slide holds the web of paper in 
place. If desired, a wire can be bound 
around the slide, holding the paper and 
forming a straight edge with which to tear 
off the completed memos. 
<-> 


ORKSCREWS are not found in so many 
e offices and homes as they were before 

Volstead gummed up their utility. 
Leastwise, that’s what some say. A cork- 
screw kept near the inks and adhesives to 
pull the plugs from large containers is a 
convenience that customers will appreciate. 
Then, too, have a small corkscrew near the 
typewriter oil and furniture polish. It will 
be handy for customers who do not wish to 
risk fingernails or a penknife blade in ex- 
tracting the cork. 


[LING cabinets are generally bought for 

immediate requirements in housing cor- 

respondence. Most offices have other 
papers, books, samples, etc., that can be pre- 
served systematically in a filing cabinet. The 
salesman may suggest the convenience of 
disposing of miscellaneous matter téem- 
porarily in this manner. It usually works 
out that when the convenience of this 
method is established, the catalogues and 
samples are not displaced when the corre- 
spondence files expand. More filing capac- 
ity will be ordered. 


<--> 
LAIN “THANK YOU” when handing 
P a customer his change is one of the 
commonplaces of business. The chain 
stores in various lines train their salesfolk 
rigidly in this courtesy. A cigar dealer near 
one of the chain stores goes them one bet- 
ter. His salestnen manage to pass an apt 
phrase with the change, a hope that the 
cigar will be enjoyed, that the customer will 
spend a pleasant evening, or some similar 
observation. It is noticeable because it is 
different, and indicates an interest in the 
customer that is more than perfunctory. 
<-> 


TATIONERS may adopt a suggestion 
S in The Office Economist (Art Metal 

Construction Company) to advantage. 
\ “Shine ’em Up” day is suggested for of- 
fices, a periodical cleaning of desks with 
furniture polish. In newspaper advertising 
and in store window a set day each month 
might be designated as “Shine ’em Up Day,” 
reminding office folks of the need of a regu- 
lar housecleaning. It wili help to sell furni- 
ture polish, and to use up those neglected 
bottles that are’on a high shelf in most 


offices. 
<--> ‘ 
EATTLE offers a striking idea for ad- 
vertising on the automobile. The 


Gillam-Bird Company uses a coupe, with 
the company name and address let- 
tered on the doors. On the dise wheels are 
lettered various specialties handled, done in 
gold. The lettering on the wheels is changed 
from time to time. The lettering is intelli- 
gible only when the car is at rest, but the 
unusual appearance of the wheels when 


revolving leads folks on the street to watch 
the car, when it draws up to curb, to read 
the wording. 
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Hail to the New Associations. 

F LATE it has been the pleasure of Office Appli- 

ances to be able to record the organization of 
several new associations in various cities composed 
of the branch managers of office equipment concerns. 
We observe a new organization which has just come 
to the fore in Minneapolis, also one in Dallas, Tex. 
The number of these useful organizations is increas- 
ing. Here is opportunity for excellent work to pro- 
mote the prestige of the entire business. Office Ap- 
pliances recommends the forming of these associations 
wherever a half dozen or more local representatives 
can be gotten together. Anything done collectively ad- 
vances the prestige of the industry in the section cov- 
ered impressing the fact upon people generally that 
the organization represents not merely a few scattered 
units, but an industry welded together by common in- 
terests. 

The membership of such organization should con- 
sist of all the office equipment representatives in a 
given town or district without regard to whether they 
are competitors or not. The idea is to promote co- 
operative competition. The Detroit organization is an 
excellent example of fraternal spirit, bringing about 
beneficent results. We mention Detroit because it is 
the first city which comes to mind and because the 
organization there was the first to be formed and is 
one of the most actively successful of the kind in the 
country. In Chicago we have no formal office appli- 
ance managers’ association, but we have an office ap- 
pliance division of the Chicago Association of Com- 
merce which functions in about the same way as the 
other organizations. 

<--> 
The Post Office Not a Directory. 

N MARCH, the Detroit office of one of the leading 

typewriter companies desired to obtain the address 
of a delinquent customer and sent him a registered 
letter which Was duly delivered, but a request to the 
post office, that they supply to the manager the address 
at which they delivered the letter, was refused on the 
ground that postal laws and regulations prohibit the 
furnishing of addresses except in very special cases. 
It was supposed that under Article 1 of Section 523 
of the postal laws and regulations, postmasters had the 
authority to give out addresses to which registered 
mail had been delivered, but the postmaster at Detroit 
and the postal authorities in Washington declined to 
entertain a favorable view, stating that it is not the 
policy of the department to furnish information as to 
the street address at which a registered article is deliv- 
ered or as to the name of a post office to which the 
registered mail may have been forwarded, and no ex- 
ception is made for the benefit of the sender of the 
registered article or letter. The information which 
postmasters and others may give according to para- 
graph 1 of Section 523 is not the address of the ad- 
dressee, but the information that the letter or other 
matter was delivered to the addressee. If Section 523 
were interpreted to permit postmasters to give ad- 
dresses of those to whom mail was addressed as 
debtors, the department would be very busily engaged, 
indeed. d 

The postoffice holds that it is to a certain extent in 
a confidential position with relation to every one who 
sends mail, and that in no case should it change this 
attitude, except upon positive assurance that good will 
result. Information may be given to law officers hunt- 


ing fugitives, to grieving relatives hunting missing per- 
sons, and in like cases, but that is all. 

The postoffice gives great service to the people of the 
United States and it is debatable whether or not that 
service would be increased by a modification of the 
rule above stated. 

<-> 
Merchandising Typewriters. 

T IS not uncommon in the larger cities to find port- 

able typewriters of various makes on sale in depart- 
ment stores and other establishments rather foreign to 
the office equipment field. It appeared to be a radical 
step when the pioneer in this direction extended his dis- 
tribution in this manner. The innovation was success- 
ful, and had led to the adoption of the plan by others. 

This situation is at once an eloquent testimonial to 
the perfection of the typewriting machine by American 
manufacturers, and an appreciation of the merchandis- 
ing impulse generated by advertising in national pe- 
riodicals. The department store sales force is not tech- 
nically trained, as the typewriter field understands the 
designation, so that selling talent is not an important 
factor. A demand is met. Selling typewriters over the 
counter is growing to be an important factor in the dis- 
tribution of machines through unaccustomed channels. 

<-> 
For the Dealer to Decide. 

PECIAL net prices on star items offered in quan- 

tities are, we are told, being made by manufactur- 
ers of loose leaf who have heretofore confined their 
business entirely to the consuming trade. They are 
offering these special prices to dealers. Of course, the 
houses making these offers are reliable, so that one can 
not question their good faith, but on the other hand. 
it may not be good policy for the dealer to accept an 
offer of this kind, in view of the fact that it is the 
policy of the house making it to deal directly with the 
stationer’s own customers or with the customers of 
stationers in other cities. Of course, if any very good 
bargains are offered, the trade will be bound to take 
them up. Sometimes profitable goods can be picked 
up in this way, so that probably each case will have 
to stand on its own merits, with the weight of policy 
lying against such purchases, unless the manufacturer 
is seeking to withdraw from the retail trade himself 
with a view to confining his energies exclusively to 
dealers. The question is one entirely for the dealers 
to answer as a matter of policy, whether or not they 
will accept a bargain here and there, or refuse 
altogether to deal with those who sell their goods at 
retail, often at prices with which the dealer can not 
compete. 

The National Association of Stationers and Manu- 
facturers has expressed its views on this topic with 
clarity and emphasis and the policy of the association 
as revealed in the spirit of its discussions should, we 
presume, be the policy of individual dealers. 

<> 
A Glance Ahead. 


NE of the popular indoor sports is to bewail the 
tendencies of our times and to praise the “good 

old days.” But the “good old days” weren’t so good. 
They in turn were compared unfavorably to the pre- 
vious age. Our times are the best times. We have 


more tools with which to work and more material com- 
forts. The health of the community is better and the 
general moral average shows certain indications of 
improvement. 


It is a time to smile and to work. 
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By Dr. 





A very human letter lies before me. “I 
read your editorials,” says the writer, a 
young man, “and have been especially 
interested in those that touch upon ambi- 
tion and opportunity. 

“Now I would like you to answer me 
just one question. What is a young man 
to do when he reaches the age of twenty- 
one with no special training? He has lots 
oF ambition, besides ability to work, but 

finds that this talk about courage and 
will. power is nothing but rot. For wher- 


ever he seeks an opportunity to start 
from the bottom, no one pays attention. 
The very men who preach opportunity 


ra rising to high positions in life by 
hard work, refuse to make a place for 
him. They tell you about using your 
brains, but at the same time they don’t 
give you a chance to use them. Can you 
explain how in the world there is any 
opportunity in such a case?” 

Well, in the first place, living all those 
years until twenty-one without training, 
is a crime. But perhaps it was not your 
fault. If you ever have children, how- 
ever, see that you do not wrong them as 
your parents and the state, and possibly 
yourself, wronged you. 

Still, at twenty-one you have the 
before you. Perhaps these hints 
help you: 

I. Don't be a nt. 
you're tackling. Set your jaw. 
years, not for to-morrow only. 
~ 2. Remember that your real success 
takes place inside of your mind. It’s not 


world 
may 


It’s a life job 
Plan for 


facts, nor others’ acts, nor events, that 
matter. Nothing matters in the long run 
but the temper of your spirit. Keep 
thinking success; and the more you are 
rebuffed the harder you must think it 

3. You seem sorry for yourself. That 


looks bad. Flee thoughts of self-pity as 
you would the devil. Are you alive and 
kicking, and have you a clear head and 
tevo good hands, and are you out of jail? 


If so, you're in luck. 
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SUCCESS HUNCHES. 


Frank Crane. 


4. Study. IJ'll venture to say you 
waste enough spare time in four years to 
make a doctor’s degree. Find out what 
you want to do. Say it’s engineering. 
Take up a course of study in that: direc- 
fron, 

5. Deo well what you can find to do, 
Do it better than any one else can do it. 


Do it—and keep your eyes open for 
something better. Be eficient. Every 
factory, store, and farm in the world ts 


hungry for the man who can do the busi- 
ness and not make excuses. 

6. Don’t fret. Don't worry. Have 
faith. Believe in yourself. Believe in 
the world. Believe in the Eternal Jus- 
tice. If you do, the stars will fight for 
you. And if you don't believe, if you 
complain and get it into your head that 
this world is down on you, why, tt will 
come down on you and smash you, and 
you'll get what you believed in. Every- 
body does. 

7. Be persistent. Fortune’s a fickle 
jade. If she does not say, “Yes” the 
first five times you ask her, ask her 
twenty-five times. After a while she will 
favor you, for she loves importunity. 

8. Get the luck idea out of your head. 
There is such a thing as luck. But that 
is not what you are looking for. What 
you want is success. And there’s no 
luck about that. It’s just as certain 
1s the corn crop to those who know how 
to raise it. 

9. Don’t expect anything of anybody 
but yourself. 

10. Be cheerful. It’s 
time. Meanwhile 


all in a life- 
there are doughnuts 
and coffee. And the pleasant sun is shin- 
ing. expect you are missing a lot of 
happiness because you don’t know it 
when you see tt. 

Do you remember what Lincoln said? 

“IT have noticed that most people in this 
world are about as happy as they have 
made up their minds to be.” 

(Copyright, 1922, by Dr. Frank Crane.) 
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J. B. Tukey. 


O HAVE been thirty-four years 
a salesman for one house is 1m it- 


self a distinction. It is a further 
distinction to have spent that number 
of years with one of the oldest and at 
the same time one of the most progres- 
sive concerns in an industry. Such is 
the record of J. B. Tukey of the L. E. 
Waterman Company, now working 
out of the Chicago office. Mr. Tukey 
sold his first Waterman Ideal fountain 
pens while he was a student at Oberlin 
College, Oberlin, Ohio. Having the mis- 
fortune to become dangerously ill with 
typhoid pneumonia, Mr. Tukey was 
obliged to forego the completion of 
his college training and on becoming 
sufficiently recovered he returned to the 
family home then at Ridgefield Park, 
N. J., a suburb of Jersey City. He 
brought back with him, of course, the 
unsold pens remaining in the assort- 
ment from which he had been selling, 
took them to the Waterman factory in 
New York City, and tendered them 
along with his resignation to L. E. 
Waterman, Sr., the founder of the 
company. Mr. Waterman inquired 
the circumstances and the reason why 
the young salesman thought it best to 
resign and then declined to accept the 
resignation. He persuaded Mr. Tukey 
to stay on and continue selling pens, 
working at it as his returning strength 
permitted. It is interesting to know 
that in this initial talk with the man, 
who was possibly at that time the 
youngest salesman in the company, 
Mr. Waterman outlined the policy of 
his house and presented certain prin- 
ciples of business which were funda- 
mental and which are in this day and 
generation much emphasized: He said 
that he had plenty of bright young 
salesmen and could get plenty more, 
but he could not always get a man 
who would stay with the job with con- 
tinuous determination to work every 
day, building up the prestige of the 
line. “Too many men,” said Mr. Wa- 
terman, “will work hard for a little 
while, get a little money, and then lay 
off for a few days.” Circumstances 
made it necessary sometimes to hire 
that sort of men, but Mr. Waterman 
greatly preferred the man who would 
stay on the job, whether he was mak- 
ing much or little, for the time would 
come when he would be rewarded for 


Presides. 
Crowns Them with Laurel Wreath. 


Norg.—In the October, 1921, issue we initiat- 
ed the Old Timers’ Party. 
gather some of the Old Boys about the Round 
Table and discuss events of years gone by, 
along with a little biographicai history which 
hooks the man to the work. 
Timers are rich, but all of them are success- 
ful from the standpoint of making good. Office 
Appliances, believes that success means sat- 
isfaction which arises from just and proper 
pride in work well done. 
because ay can take the longest look back- 
ward, are bo 

as the most successful under this definition, 
because they find the most satisfaction in the 
reflection that they 
good average.” 











At which Hobart Martin, Associate Editor, 
Old Boys and 


Introduces the 


ys who may count themselves 


have “batted a pretty 


his efforts. He also emphasized the 
service idea, upon which he had found- 
ed the business. His idea was to build 
for the future, to give personal atten- 
tion to each customer and no matter 
how much time and trouble might be 
required to satisfy each man, and to 
give him along with the company’s 














J. B. TUKEY 
broad guarantee a pen point which 
would suit his hand. 


Mr. Tukey relates that it had been 
his intention to quit the pen business 
and go back to work on the farm, for 
he had already had some experience 
of this kind on the Dodge farm, not 
far from Chicago. The Dodges were 
his mother’s people, his grandfather 
Dodge having been a graduate of 
Dartmouth College, subsequently a 
school teacher, and later a farmer pion- 
eering it on the western shore of Lake 
Michigan, when the Indians were here. 
Mr. Tukey had also spent a year in 
the Dakotas as a youth and felt that 
he understood something of the work 
of the farmer. However, he was at- 
tracted by the way in which Mr. Wa- 
terman presented the fountain pen 
proposition and determined to stay in 
the business. For a time he literally 

eddled fountain pens in Jersey City, 

ackensack, New York and other sur- 
rounding towns, selling pens to law- 
yers, doctors, business men and any- 
one who he ‘could get to listen. <Ac- 
cording to present standards of pay, 
his commission did not look very large, 


This is where we 


Few eof the Old 


The Old Timers, 














but they were sufficient for his mod- 
est requirements. As his strength re- 
turned, he began to extend the field of 
his work, making a few trips to con- 
ventions, to Old Point Comfort, Va., 


Saratoga Springs, N. and other 
cities in the state and to Cleveland, 
©. About 1890 he _ had _ ‘so far 
advanced that he was sent to Chi- 


cago, where he was placed in charge 
of the company’s Chicago office 
From 1890 to 1904 he remained in this 
position and then went on the road 
spending about fifteen years traveling 
in the southwestern states, selling the 


dealers. He also introduced the line 
in the Northwest, covering Wiscon- 
sin and Minnesota. Mr. Tukey now 


makes his headquarters at the Chicago 


office, and calls on the trade in this 
district. 
He recalls that when he first came 


‘to Chicago there was almost as much 


fountain pen competition as there is at 
the present time. The fakirs also were 
perhaps even more numerous One 
could get a so-called fountain pen from 
twenty-five cents up and it was by no 
means an uncommon spectacle to see 
some street fakir on a corner, jabbing 
the point of his pen into a_ board, 
bending it, straightening it and writ 
ing as before—a trick that can hardly 
be done with a _ well-tempered 
Some of the pen houses in 
then are still in business. Others have 
failed to survive. It may be said that 
only those have survived whose busi- 
ness was founded upon principles 
which entitle them to the confidence 
of their clients. New pens have been 
brought out from time to time, until 
today the fountain pen business is an 
important item in the nation’s indus- 
try. When he came to Chicago to 
take charge of the local branch, Mr. 
Tukey followed the principles adopt- 
ed by Mr. Waterman, the founder of 
the business. He saw to it that the 
cases were kept neatly arranged and 
supplied with the different styles of 
points, that each pen was filled, ready 
to be tried, and that all caps were 
wiped and free from ink. Great at- 
tention was and still is paid to satis- 
fying the customer with the right kind 
of a point. This sort of service takes 
time, but builds satisfaction and in the 
end wins large returns. He relates 


pen. 
existence 


with some amusement that in his early 
days of pen selling in and about Jer- 
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sey City, he worked about six months 
selling a $4.00 pen to a lawyer. Final- 
ly, he satisfied him with just the kind 
of a point the attorney wished. On 
paying over the $4.00, the lawyer said 
that if he had spent as much time on 
a client as the young salesman had 
spent on him, he would have charged 
$1,000. 

Mr. Tukey recalls the stirring days 
of the world’s fair of 1893, and was a 
spectator of many exciting events 
which have become historic in the an- 
nals of the middle west. 

Mr. and Mrs. Tukey have reared an 
interesting family. One son is a hor- 
ticulturist at Geneva, N. Y. The elder 
daughter is a musician and the wife 
of a representative of the American 
Express Company at Shanghai, China. 
Another daughter is now in college, 
where she is specializing in bacteri- 
ology and kindred studies. 


W. L. McKay. 


N SOME lines of business to be an 

Old Timer, a man does not have 

to be very old. This is true in the 
mailing machine business which as a 
branch of the office equipment indus- 
try goes back not much over two score 
years. In fact, twenty years ago mail- 
ing machines were a rather sketchy 
and occasional proposition, and the 
idea of building up a business on such 
machines was one of those things that 
had not yet appeared upon the horizon 
of business thought, 

W. L. McKay is now celebrating the 
fifteenth year of the establishment of 
the mailing machine business which 
bears his name. While he was born 
in Illinois in 1873, and later moved 
with his parents to Nebraska, gradu- 
ating from the University of Nebras- 
ka in 1898, he became interested in 
mailing machines in New York City, 
as the result of a rather interesting 
chain of events, During the time 
young Mr. McKay was a student at 
the university, money was not over- 
plentiful and even people who were 
accounted fairly prosperous - were 
sometimes embarrassed by the lack of 
actual cash. The years which he spent 
at the University of Nebraska includ- 
ed some of the lean years through 
which this country has passed. He 
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sistant to the United States weather 
forecaster at Lincoln. After his grad- 
uation, Mr. McKay continued in the 
meteorological service and was sent 
as weather observer to Buffalo, N. Y., 
and Springfield, Ill., and finally to New 
York City. The department desired 
to promote him and send him to Den- 
ver, but for various reasons he found 
himself unable. to go, so he resigned 
his position. Having made some ac- 
quaintances in the east during his stay 
in that section, he got a job as a 
salesman for a printing house, thus 
being forced by circumstances into 
business life, for which he immedi- 
ately proved himself to be well fitted. 

This was about 1906 or 1907 and in 
the latter year he met the manufac- 
turer of the Simplex envelope sealer. 
Their Chicago office had not altogeth- 
er come up to their ideas of what an 




















W. L. McKAY. 
office in the second city in the coun- 
try ought to produce, and they offered 
Mr. McKay the position of Chicago 
manager, He accepted, and reached 
Chicago in time to “enjoy” the panic 
of 1907 and to handle a little of the 
scrip the banks were issuing because 
they could get no cash to pay out. 
He was his own manager, office boy, 
stenographer, janitor, salesman, repair 
man and delivery service. At that time 
very few people thought of mailing 
machines and the business had to be 
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McKay believes that he has carried 
mailing machines over the streets of 
Chicago for thousands of miles and 
that no inconsiderable part of the pav- 
ing in the business section was worn 
out by the abrasive action of his soles 
as he lugged his steel contraptions to 
and fro from the offices of his pros- 
pective customers. By and by the - 
Simplex stamp affixer was added to the 
line, then other machines came out, 
including an envelope opener and ma- 
chines for various other mailing uses. 
The Simplex concern as _ originally 
constituted discontinued its business, 
but Mr. McKay kept on selling ma- 
chines. Having been a pioneer and a 
sticker, manufacturers of new ma- 
chines came to him and he has gradu- 
ally built up a business which covers 
the industry rather thoroughly. He 
had acquired a knowledge of these 
machines and their uses together with 
an understanding of the requirements 
of users which placed him in a posi- 
tion to act as advisor to concerns who 
wished to install mailing room equip- 
ment. This placed him in the position 
of an expert and has made him a 
wholesaler of mailing room devices as 
well as direct factory representative. 
Year by year he has built the business 
on service. He holds that his custom- 
ers do not buy machines, but buy what 
machines can do and that his contract 
with his customers is not complete 
until the machine has actually been 
used by his customer a reasonable 
and satisfactory length of time. 
During the course of his busy life 
as an all around mailing machine ex- 
pert, Mr. McKay has accumulated 
other jobs as well. He is the head 
of the Boy Scouts organization in 
Evanston and is likewise a director 
of a new bank in that city. Mr, Mc- 
Kay contends that the man who sells 
mailing machines must earn his bread 
and butter. Business houses and pro-” 
fessional men must have typewriters 
and by using adding and bookkeep- 
ing machines they save the time of 
high priced bookkeepers, but the 
mailing machine saves the time of the 
lowest priced help, therefore, the fel- 
low who can sell nothing but machines 
must be a salesman and must know 
absolutely the service such machines 
perform and the reason why their use 
is an economy and not an extrava- 


was obliged to work his way through 


college and did so by acting as as- created. 


It was up-hill work. Mr. 


gance, 


— 
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The Guest Book. 


The following gentlemen have called during the past 
month at the offices of this publication: 


R. A. LUNDQUIST, U. S. Department of Commerce, 
Washington, D. C., called April 5—L. E. WILLIAMSON, 
general salesmanager of John Underwood & Company, 
called on April 6. “Uncle Lew” is probably the dean of 
the ink sales fraternity at the present time—WALTER 
FISCHER, Fischer Printing Company, Sioux Falls, S. D., 
paid a visit to this office April 18. On the same day came 
A. STANLEY WRIGHT, of The Globe-Wernecke Com- 
pany, Cincinnati, O—WALTER BAILEY, Thomas Sta- 
tionery Manufacturing Company, Springfield, O., was in 
Chicago in April and called at this office—FRANCISCO 
ARMIDA, Francisco Armida & Company, Mexico City, 
Mex., called April 21. Mr. Armida is a prominent man in 
this field in Mexico. He may remain in this country sev- 
eral weeks—GEORGE B. WRAY, Quigley Furniture 
Company, Whitesboro, N. Y., visited the west on business 
last month—J. W. ESKDALE, Eskdale, Henderson & 
Company, Sydney, Australia, and JOHN K. WELLS, Syd- 
ney, Australia, called on Office Appliances April 26.— 


SILAS C. OVIATT, A. B. Dick & Company, New Or- 


leans, La., came in on the 28th, and the following day G. 
W. SHERMAN, of the Rex Typewriter Corporation, Fond 
du Lac, Wisc., visited with the editor.—C. H. HUNTER, 
of the Hunter Motor Car Company, Harrisburg, Penna., 
is spending a few weeks in Chicago on business.—E. F. 
DURBIN, Durbin Office Equipment Company, Los An- 
geles, Calif., paid a call on the 29th, 
New York Office. 

CHARLES W. LIPMAN, of the George B. Graff Com- 
pany, Boston, paid a visit to Office Appliances on April 3. 
—GUSTAV MONASCH, of the Gopher Envelope Com- 
pany, Minneapolis, Minn., called on April 6—A. N. BUSH- 
NELL, JR., of the Alvah Bushnell Company, Philadelphia, 
spent a few minutes with Office Appliances on April 6.— 
J. W. F. BLIZARD, of the National Fiberstok ee 
Company, Philadelphia, called on April 6—A. C. BUT- 
TRICK, of the Security Envelope Company, Minneapolis, 
visited the office on April 6— JAMES y 4 FRIED of 
the Peters-Morse Manufacturing Corporation, Ithaca, N. Y., 
visited New York City on April 7 and called on Office 
Appliances.—R. U. REED, salesmanager of the Bircher 
Company, Rochester, N. Y., called on the trade in New 
York City late last month and on the 25th visited the office 
of this journal. 

















become a part of every useful system. 


successful achievement. 


subject of loose leaf. 





FOREWORD: 

No department in the stationery store is of more importance than the loose leaf division. 
tractive to the eye and the man who sells a standard line can always feel a sense of confidence and pride in the 
fact that he is giving hundred per cent value with every purchase. 
modern accounting, is a study worthy of the time of any man. 
many years, but the oldest patents were never exploited, as is the case with every art. 
binations came together to produce products which had an appeal and served important uses. So, a new industry 
was born and year by year it has developed most amazingly. 
record keeping, and has shown the power to develop along new lines as machinery for recording has been perfected. 
One of the points about loose leaf, indeed, is its adaptability, its Nexibility of use, its capacity to work with and 


In these half dozen pages we have passed on a few ideas which others in turn have handed us. 
from near and far occasionally relate experiences which have formed the ascending steps upon which they trod to 
That others may be encouraged to try new ways which promise success or make over some 
of the suggestions given, or modify or combine two or more is our reason for concentrating here upon the important 


The devices are at- 
The loose leaf system, covering every need of 
The ideas on which the system is founded go back 


But finally the right com- 


It has taken hold upon every sort of account and 


Good friends 








DEVELOPMENT 


mr. tee STOCK 


Being Some Recollections and Suggestions by Joe E. Harvey, 
Vice-President, West Coast Stationery and Printing 


Company, Los Angeles, Cal. 


Written for 


Office Appliances. 


teen years ago. At that time we used to keep.one 

or two metals of an old three-post round back 
ledger at the store where I was employed, and a little 
later we changed to a four-post style. When we had a 
prospective customer, we would show him this metal, 
and tell him that we could build him a ledger, the binding 
side to be 9% inches, and we could make the sheet any 
size that he wished, as long as he did not wish the binding 
side more than 914. We did not attempt to carry any 
sheets or indexes in stock. These were made to each 
customer's specifications. The firm was one of the lead- 
ing houses and was financially able to handle a good line 
of ioose leaf merchandise, and finally at my earnest solici- 
tation, we adopted an odd size sheet as our standard, 
ruled up three forms and put them in stock, made up a 
few indexes, and made up two ledger binders which we 
carried in stock. When one of these was sold, we made 
up another to take its place, as we usually kept a few 
metals on hand. From this beginning, we finally began 
purchasing the standard sizes that were being brought out 
by the old C. S. & R. B. Company, now the Wilson-Jones 
Loose Leaf Company, and the Irving-Pitt Manufacturing 
Company, and when I left the old firm about five and one 
half years ago there was hardly a thing in the manufac- 
turers’ catalogues that was not to be found on their 
shelves. 

I made up my mind a good many years ago that the 
loose leaf business was the one big item in a commercial 
stationer’s line, and when I entered business for myself 
I began going after the loose leaf business. I read a 
long time ago, an article by some one, who said that about 
seventy-five per cent of the repeat business would go to 
the dealer who installed the original loose leaf outfit, and 
I believe this man was right, and believe me, I try td 
get the original outfit sale. 

A Point on Buying. 

In buying. loose leaf merchandise, I have never been 
tempted to buy from any houses except the recognized 
ones in the trade. If a lower price was offered me, I 
have turned the offer down, and given my business to the 
ones who might be called the commercial stationers’ friends. 
No line has paid the Pacific Coast dealers a better margin 
of profit than loose leaf, and the manufacturers have co- 
operated with us to the fullest extent. Their merchandise 
has always been dependable, and we could always go to our 
customers with < guarantee that what loose leaf goods 
we sold them would give the service that it was expected 
to give. 

By publishing recommended prices, the loose leaf manu- 
facturers have helped more than any other class to bring 
about a general understanding of costs and selling prices 


M FIRST experience in loose leaf was about seven- 


and to get the dealers together in a practical knowledge 
of sound commercial policy. When a dealer has a price 
list to go by, and the margin of profit is right, the right 
kind of a dealer will follow the price. The loose leaf 
manufacturers have always studied the dealers’ problems, 
and have made their line an attractive one for the dealer 
to push. I recall @ few years back, when the Irving-Pitt 
memorandum retailed at $1.00 and the index for 40c, a 
colored man asked me, “Mister, has you got a I-P memor- 
andum book No. 104?” and when I said yes, he asked 
the price. I told him $1.00. He asked if that included 
the index, and I told him the index was 40c. He said, 
“Mister, there must be union prices on dat book. I has 
been all over Los Angeles, and everywhere I goes dat 
book is one dollar and forty cents.” I told him that the 
manufacturers recommended the price as a fair one for 
us to pass on to the public, and I got the dollar and forty 
cents. 

My firm, the West Coast Stationery & Printing Com- 
pany, think so much of the loose leaf business that one- 
half of our entire shelf space is devoted to this line, and 
about one-half of our stationery business is for loose leaf 
goods. We also find it is a good feeder for our printing 
business, as it often gets us in touch with people who 
need special forms to fit their particular needs. 

We have two attractive show windows, and we try to 
keep loose leaf in one of them all the time, always chang- 
ing our displays at least once a week. We find the best 
results are obtained from the display of forms, and as 
we handle practically all the forms made by the Wilson- 
Jones Loose Leaf Company, there is no difficulty in mak- 
ing up a window of these items. In addition to the Wil- 
son-Jones line, we carry some forms manufactured by the 
Irving-Pitt Manufacturing Co., Boorum & Pease Com- 
pany, Lefax Company, Heinn Company, and the Mohler 
Company. I don’t want to call any names but there is 
one firm that needs a little education on the right discount 
to allow dealers from their recommended prices, and I 
hope the trade at large will inform them of the average 
cost of doing business. In addition to the forms made 
by the above firms, we have been very successful in mar- 
keting some of our own, which we make in our own shop. 
There seems to be no end to the demand for forms to fit 
different kinds of business. Our window trimmer usually 
fills up the entire back of our windows with forms, from 
the bottom to the top, and writes across each form, its 
number and its name, “50-24 Columnar Sheet, $2.30 for 
100,” “301 A Cash-Journal, $4.20 for 100.” 

We find that accountants are some of our best sales- 
men. Many of them are regular “bugs” after stock forms, 
and we always make it a rule to supply them with all the 
tree samples they wish, and new catalogues from time to 
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time. Often we save them samples from the special forms 
we make in our own shop when we have something that 
we think will interest them. We do not give accountants 
special prices, but we do give them every assistance we 
can, and we let them know that we are ready to give them 
some speedy deliveries if an emergency arises which calls 
for such service. They are the boys who are putting in 
the original outfit, and that means 75 per cent repeat 
business and if it was necessary for us to miss a baseball 
game or a fishing trip to accommodate some of our ac- 
countant friends, we gladiy do so. 


SUGGESTIONS 


Condensations From 


Previous 
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In talking with other dealers, I find a difference of opinion 
as to whether it is advisable to handle more than one 
line. I am inclined to think that best results can be ob- 
tained by handling one good line complete, and such 
items from other manufacturers’ lines as can not be had 
in the one featured. This is the policy we are following, 
and we intend to keep it up. 

My advice to any one in the stationery business is to 
go after the loose leaf business, and go after it hard, You 
can’t lose, and it will show a better all around margin 
than any other line. 


BOILED DOWN 


Numbers and From Other 


Sources. 


tical experience in the loose leaf field. Most of them 

are by dealers who themselves have tried them out 
and found them useful. Occasionally a manufacturer. has 
oftered a suggestion from the wealth of observation which 
his experience in the trade has accorded. We open with 
a suggestion or two on machine bookkeeping which is the 
lusty infant of the loose leaf business grown suddenly 
great with the advent of the bookkeeping machines and 
systems which have been found of such utility in large 
business establishments. 

The logical place to buy machine bookkeeping supplies 
is the stationery store. What to handle and how to handle 
it is something to be found out from a study of the possi- 
bilities of the machine bookkeeping system. This knowl- 
edge should be acquired by every loose leaf department 
manager because it will mean a great deal of profit for his 
department to be able to supply necessities of this kind to 
the business community. The stationer has loose leaf sup- 
plies within his reach for machine posting which will com- 
pete successfully with any on the market. Loose leaf man- 
ufacturers have headed enthusiastically into the new de- 
velopment, producing suitable binders for this work, also 
stock forms, standard rulings, etc., placing the dealer on 
an equal footing with any competitor where stock forms 
are specified. Let the manager of the loose leaf department 
make a study of machine posting, if he has not already 
done so. Now is a very good time to post one’s self up 
on the subject because these devices in the course of the 
last few years have had a chance to develop and experience 
has eliminated much that was found impractical and sifted 
out that which was best. It is suggested that a loose leaf 
department manager make the acquaintance of all posting 
machine salesmen possible, learn all he can about the dif- 
ferent machines, obtain lists of installations and call on 
users. Make the acquaintance of bookkeepers and demon- 
strate binders to him. Don’t try to sell posting machines, 
but sell posting machine supplies. Have on hand complete 
demonstrating outfits, kept in perfect order. Learn every- 
thing possible about the binder sold and competing binders 
as well. Emphasize the quality of paper, accuracy of rul- 
ing, printing, punching and trimming. Make the sale com- 
plete. In other words, get the order for sheets and indexes 
as well as binder. Check over all goods carefully before 
they leave the house and see that nothing is missing and 
that the sheets and indexes fit perfectly. Be sure that the 
indexes are the proper size for the leaves and make certain 
that the ruling on the back of the sheets is the same as on 
the front. Compare the leaves for uniformity of size. 
Smooth, even edges are important to speedy work. Follow 
up installations and help to arrange outfits and stay on 
the job until everything is working smoothly. In out of 
town sales send instruction sheet for operating the binders 
and finally, boost machine posting on all occasions. 

* * ok 


T te suggestions which follow have all come from prac- 


The fact that the average business man does not know 
the best bookkeeping system to use to show the entire 
workings of his business most economically, offers a big 
opportunity for loose leaf salesmen. A man who is a sales- 
man and also possesses some practical'knowledge of ac- 
counting and systems need never starve, for if he is en- 
thusiastic, he will discover many opportunities to improve 
his customers’ systems and present his ideas tactfully. It 
is absolutely necessary, however, to understand the funda- 
mentals of modern bookkeeping. 

x * * 


_In demonstrating, it is suggested that the salesman get 
his data ready and bring in the details to the accountant 


carefully and systematically, so as not to fail to mention 
the important points. To hold the attention is to make 
one’s demonstrations interesting, yet let them be as simple 
as possible. A salesman must, of course, believe in his own 
system and understand it. 

* * * 


Public accountants are always on the alert for improve- 
ments. Good loose leaf salesmen should show all new 
devices and forms to their friends, the accountants, at any 
and every opportunity. From these men the salesmen will 
receive beneficial criticism that will tend to strengthen 
their own sales talks. By showing an aroused interest in 
the accountants and their problems, salesmen build them- 
selves up in the esteem of a progressive class of men. A 
salesman cannot have too many friends who value his 
acquaintance because they believe in his sincerity and 
ability. Accountants, both public and private, are responsi- 
ble for the majority of all loose leaf sales, therefore, culti- 


vate them. 
x * * 


In locating the loose leaf stock in the store, an excellent 
plan is to place it next to or closely associated with the 
blank book and memorandum book departments. A good 
system of stock arrangements is to place the binders 
in showcases on the main aisle of the store. Let the binders 
be filled with sheets and indexes as they would be used 
and let the surplus stock of binders, etc., be systematically _ 
and neatly arranged on the shelves behind the counters, 
Keep all sheets together, arranging according to number. 
Arrange all indexes in the same manner es all binders. 
Take care that boxes and labels on the shelves are kept 
fresh and attractive. Pio 

* 


A Pittsburgh stationer is of the opinion that no place is 
too important for the loose leaf department. He hae ar- 
ranged his display so that it faces the front entrance of the 
store. Customers want to help themselves when looking 
for ideas. Finally, to exhibit the goods openly on the 
counters keeps customers from becoming impatient when 
the employees are engaged with other customers. In this 
store the business systems department occupies a twelve 
foot hollow square, each counter being 36 inches wide. On 
one side ring books are displayed. On another, current 
ledger devices with minute and record books. On another 
side are transfers and the fourth side of the square is given 
over to mechanical bookkeeping devices. Employees are 
instructed to sell the sample at all times, thus preventing 
soiled looking samples from being shown. On the side 
where current devices are shown, a piece of plate glass is 
placed over many forms that are worked up in pen and 
ink. The inside of the department is divided up by 
drawers and shelves. Ring books, indexes and fillers are 
kept in the drawers with the prices under each. On the 
shelves are ledger sheets and forms in black drop front 
boxes. Size, form number and price are lettered on ‘the 
front of each box in white. A large stock is not kept on 
the first floor. When five hundred or more sheéts are 
wanted, they are ordered down from the stock room. 
ok * ok 

It is well, in demonstrating the advantages of the loose 
leaf outfit over the bound ledger, first to inquire of the 
customer how many accounts he carries, so as to determine 
the number of binders, number of leaves, size of index, 
etc., to recommend to him. Explain carefully the advan- 
tages of removing the dead accounts and leaving in the 
active or current ledger, only those accounts that are easily 
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accessible, so that they may be promptly returned to the 
current ledger. 

It is well also always to advise the customer to buy an 
index with enough subdivisions, so that not more than an 
average of twenty accounts, at the outside, shall be handled 
under each subdivision, and less than this is really better, 
and also strongly to recommend to the customer that there 
be no writing of the account names on a vowelized index, 
but rather to file the sheets in strict alphabetical order, in 
which position they can be found as quickly as a name can 
be found on an ordinary index. 

. 2 2 


Interest in the possibilities of loose leaf systems is best 
aroused by the direct printed circular letter which draws 
attention to special outfits gotten up for the different lines 
of business. The letter should be so worded as to create 
in the mind of the customer an impulse to investigate the 
systems devised regardless of any already installed meth- 
ods. The dealer should also advertise in the daily news- 
papers consistently and not spasmodically. By the use 
of direct printed matter in connection with his mailing 
list, the dealer will constantly advise the old customers 
of new ideas, and at the same time will be getting in touch 
with new business because his letters get into the hands 
of firms in the lines of business on which he is working— 
firms who never had dealings with this particular dealer 
before. 

* * * 

To understand the principles of loose leaf generally, 
and thoroughly to know the line or lines one handles are 
the two prime essentials for success in the selling end of 
the loose leaf department. Knowledge of competing lines 
is not so essential, but it is nevertheless desirable. The 
successful salesman, however, must by all means under- 
stand his own line so thoroughly that he can suggest a 
binder or forms, if necessary, from his own stock that 
he can offer in place of something asked for but which he 
does not carry, and he must know why the binder or form 
he offers will serve the customer’s purpose as well or bet- 
ter than the one called for. 

* * * 

Mailing lists should be classified into special lines of 
business and wherever possible literature sent which will 
directly apply to the business; a great deal of effort is 
wasted by lack of care in this direction. 

* * * 

Newspaper advertising in small or medium sized cities is 
important for general publicity, but more can be accom- 
plished by judicious use of circular matter sent to care- 
fully compiled prospects and at very much less cost. 

* * * 


The best equipment for the outside salesman is a care- 
ful education in the loose leaf line, for thorough knowledge 
helps to create enthusiasm and confidence, which are the 
best assets to help sell loose leaf merchandise. This in par- 
ticular has been one of the weaknesses of the loose leaf 
department of many merchants’ establishments. Money 
spent in this direction and taking advantage of the co- 
operation offered by many manufacturers to assist in the 
education of salesmen would greatly improve the oppor- 
tunities to enlarge the scope of the loose leaf field, and 
bring the business where it properly belongs, in the hands 
of the commercial stationer. 

* * 

A well-known Indiana house is a consistent believer in 
the use of advertising matter, dealers helps, etc., of the 
kind which manufacturers turn out for the use of their 
dealers to bring the goods and their advantages to the 
attention of the public. This principle is particularly ap- 
plicable to the loose leaf department. As one instance of 
many, we note a small insert used by this company, ad- 
dressed especially to clothing merchants, asking of each 
eight pertinent questions as to his stock and his business, 
all of which he should be able instantly to answer, pro- 
vided he had a suitable record. On the opposite side of 
the sheet is a statement that the “ —” clothing stock 
records furnish a means of supplying all this information 
and much more instantly without complicated bookkeep- 
ing. The record may be kept up by a girl in 15 minutes 
every day enabling the merchant to know at all times every 
detail of his clothing stock. Another folder gives a de- 
tailed description of these stock records with their binders, 
special outfits, etc., with prices. This method applied to 
other lines of business is equally successful in calling at- 
tention to the advantages of loose leaf devices. 

* * * 





A Boston house, for the display of loose leaf price books, 
memorandum books and note books, uses a frame built 


on a slant like the roof of a house, adjustable strips run- 
ning lengthwise of the frame. This makes it easy for the 
customer to handle the goods and at the same time fur- 
nishes a nice display. For the ledgers, post binders and 
larger goods, they use a flat counter or table covered with 
some heavy material. 

x * * 

The same house says: “With regard to show window 
display, we feel that a first class showing of ledger and 
corporation books should be featured in the show window 
the last week or two in December and the last week or 
two in June. The reason for this is that a great many 
changes take place in firms and corporations as well as 
changes in the systems of bookkeeping on the first of 
January and the first of July. The price books, memo- 
randum books and specials should be featured every month 
or six weeks. We suggest special rather than general dis- 
plays for windows.” 

x * x 

And finally: “Stimulating interest in loose leaf by users 
as well as non-users can be accomplished by every sales- 
man who takes the trouble to make a careful study of his 
customer’s business, suggesting to the customer how he 
can use a loose leaf book for his own particular line. As 
an illustration, we have quite a large business with the 
lawyers, for we carry a large variety of legal forms. At 
first the average lawyer was quite prejudiced against the 
loose leaf book, but by patience and persistent efforts we 
have induced a large number of our customers to use 
loose leaf docket books, loose leaf ledgers and loose leaf 
record books.” 

OK * ok 


An Indiana stationer offers the following: 

“All of our display cases are well lighted and when we 
make a demonstration we display the outfit on green felt, 
which adds to the beauty of the devices shown. The green 
felt on a glass top, with a corduroy outfit and a show case . 
well lighted certainly catches the prospect’s eye and stimu- 
lates a desire to own the outfit as soon as its use and 
mechanism are explained. 

“If our store would permit, we would build a neat sys- 
tem booth for this department. We would display our 
forms on a large display table or tables under glass tops 
with glass display cases built in the walls, for binder out- 
fits as well as forms. 

“So equipped we could take our customers into the booth 
and have convenient and comfortable chairs as well as 
privacy. 

“We would show special ruled and printed forms of 
every description in display cases. 

“We class this as a field of business in itself, and not a 
side line or staple class of merchandise, as termed by 
some stationers.” 


“ses @ 
Use extreme care in taking orders for specials. An in- 
telligent sketch of almost any form can be made in from 


fifteen to twenty minutes, so that the customer may in- 
spect and approve the salesman’s interpretation of his 
requirements. This later will serve to guide the factory 
in the production of the sheets. If this time were to be 
taken by every salesman selling loose leaf goods, espe- 
cially with regard to special sheets and binders, the per- 
centage of spoiled work and dissatisfied customers would 
be materially reduced and a reduction of the production 
time in factories naturally would follow, as such careful 
preparation would eliminate many of the delays that other- 
wise occur in consulting the customer, who is the only 
person who can interpret written instructions relative to 
any particular form. It should also be borne in mind that 
the binding side should always be mentioned first, together 
with complete instructions relative to the size of the sheets, 
the number and diameter of holes to be punched and 
whether round or slotted. In specifying the type of binder 
the manufacturer’s classification should always be used, 
and full information should be given relative to sheet size, 
number and size of posts and center to center measure- 
ments. 
cid ok * 


One of the most important factors in making the loose 
leaf department successful is to carry a well balanced stock 
of popular sizes and forms. Take inventory and order 
often. Another factor, perhaps equally important, is to 
employ experienced loose leaf clerks who can come to the 
customer’s aid in selecting the proper items for his particu- 
lar use. A customer once well satisfied with his purchases 
of loose leaf is likely to be a good prospect for other de- 
partments. 
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HE selling of loose leaf devices and systems is a mat- 

ter of educating the users, and as there is no depart- 

ment in the stationery business that will produce bet- 
ter returns, a careful analysis of arrangement and display 
of the loose leaf department is something for serious con- 
sideration \ well displayed, organized and arranged 
stock, beginning with those items in the loose leaf field 
such as memo and price book covers, sheets and indexes, 
with which almost every man, woman and child is familiar 
is an ideal introduction of the loose leaf department to 
those coming into the store. Following this popular line 
of merchandise, naturally comes the loose leaf ledger line 
from the smallest and most inexpensive outfit to the high 
grade types of binders, sheets and indexes. This will de- 
velop an interest in loose leaf systems that should follow 
the arrangement. 

To promote the sale of loose leaf systems, it will be 
found very helpful if dummy entries are made on the 
sheets, so that the demonstration is actual in place of 
theoretical. It will give the prospect an opportunity of 
visualizing the system as applied to his business, and re- 
moves the installation from the mind of the prospect as 
an experiment. The entries can be made from the repro- 
ductions shown in the loose leaf manufacturers’ catalogs, 
where also detailed explanations of the entries are given. 

A loose leaf department that is capitalizing on the pos- 
sibilities in the field will find many opportunities to create 
business for the manufacturing department of 
its organization. To further promote this field, 


A young man entering the loose leaf field as a salesman 
should first have determined that he will apply himself to 
the business and be eager to study and learn it. He should 
determine to specialize on loose leaf systems, and if he 
does not already have a basic knowledge of accounting, 
he should avail himself of some of the correspondence 
courses that are offered. After gaining this knowledge 
he should conscientiously study the manufacturers’ cata- 
logs and know what forms are obtainable as stock forms, 
and learn the classes and types of binders and their ap- 
plication. ‘There is no better course of study than the 
catalogs of the present leading loose leaf manufacturers. 

He should cultivate the acquaintance of accountants; 
carefully observe systems already in use, and tactfully make 
inquiry into them and develop the power of learning 
through observation. He will find that accountants have 
a personal pride in a system created by them, and if a 
salesman indicates an interest in what the accountant has 
accomplished, he will automatically pave the way for any 
information he may want along this line. 

Finally, the salesman should get the good will of the 
Public Accountants, who are in a position to keep him 
advised of contemplated installations, which the office to 
office canvass does not reveal. He should become thor- 
oughly familiar with mechanical posting machine systems, 
and establish an acquaintance with the posting machine ° 
representatives in his territory. He should be in a posi- 

tion to recommend posting machines where 
they should -be used and cooperate with the 





samples of all special forms produced should 
be retained in a file. A cap size file for this 
purpose is ideal. The cabinet may be indexed 
under classified business or subjects, with fold- 
ers sub-indexed for the filing of the special 
sheets. The sheets should be stamped with a 
rubber stamp showing that the sample is from 
the sample file with a suggestion that the form 
be returned, if for any reason the samples must 
be sent out. This lends importance to the 
transaction, and in a polite way conveys 
to the prospect that in endeavoring to obtain 
his business, service is the first consideration. 
The sale of loose leaf is largely on the serv- 
ice basis, and many times the actual profit 
earned on a sale will not cover the actual ex- 
pense of the time of the salesman and over- 
head. However, such a service can well be 
considered as potential advertising, because the 
direct results that follow in the sale of other 
merchandise will more than offset the loss on 








machine salesman who in turn will keep the 
loose leaf salesman posted on the development 
of mechanical posting machine prospects. 

The lines of several manufacturers during 
the past few years have been completed and 
built up to such an extent that it is unneces- 
sary to divide the business between two or 
more lines. Careful investigation of the com- 
pleteness and quality of a line are the prime 
requisites to be considered, and after adopting 
such a line, concentrate on that manufacturer’s 
goods, as it will pay many times in keeping 
the investment in the loose leaf departmefit 
down to a minimum, in ease of replenishing’ the 
stock, and appearance of the merchandise 
on the shelves. 





Note.—Mr. Gades, the writer of the foregoing, 
has for some years been connected with the house 
of Crane & Company, where he has won a solid 





any definite sale. It will develop a clientele from 
which can be expected a steady flow of business. F. H. 


LOOSE LEAFY Age 


GADES. 


place as a capital man of business. He has a 
faculty of sound judgment, reasoning quickly 
and accurately. 


INISCENCES 


Progress in Loose Leaf Indicated by Some Reminiscences. of 


the Early Days of the Business, When 


Neither Public 


nor the Dealers Had Confidence in It. 


ITHOUT faith and vision no new thing under the 
WV sun could make headway against natural human in- 

ertia and indifference, blossoming into opposition as 
the enthusiast seeks to break through the mental barriers 
he meets to introduce a new idea. To take up something 
new demands effort. It breaks new channels in the brain 
area. It demands effort—and effort, except among the 
most strenuous, is something to be dodged and anything 
that would drive us into it to be resented. 

Those who have a long memory will recall that the first 
efforts to produce loose leaf books of account were not 
such as to fire the imagination of the average person. The 
bound books, the spindle and the file had been sufficient. 
Why should a newcomer appear to change the old and 
tried for the new and untried? Why, for goodness’ sake, 
were a couple of hinged covers, with backs bent at right 
angles and pierced for bolts or screws to be preferred over 
the old methods? What advantage was there in being able 
to take out a leaf and put it back again except to defaulters, 


who might want to cover their tracks by taking out one 
leaf and substituting another? 

So great was the opposition that at first the dealers 
would not touch the new devices at all. By and by they 
began to weaken a little and to concede that they would 
handle the goods if the manufacturers would go out and 
create a demand for them. In the meantime the idea; like 
all ideas that have the germ of truth in them, had been 
growing. The manufacturers had not only been improv- 
ing their product, but had been selling it to users. All the 
objections offered were found to be futile; accounts kept 
the loose leaf way were as secure from tampering as those 
kept the old way, and the advantages, at first thought to be 
few, were found to be many. With the enormous develop- 
ment of business in the last half century and the creation 
of machines to lighten labor and reduce the undue multi- 
plication of workers in clerical tasks, it came to pass more 
and more that the loose leaf book of account was essential if 
business men were to make the most of the typewriter and 
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the adding and listing machine and finally the bookkeep- 
ing machine, which, without the loose leaf accounting sys- 
tem would fail to achieve its principal uses. This brings 
us down to modern times and methods. But it is perhaps 
worth while noting that had the trade generally recognized 
the future in store for these devices and had it promptly 
taken them up, studied them, pushed them and suggested 
improvements from time to time—in short, had the trade 
co-operated with the manufacturers instead of obliging 
them to go virtually all the way—there would today, prob- 
ably, be litthe complaint of direct selling by loose leaf 
factories. 

Odd things do happen in loose leaf departments even 
today, when one would suppose that everyone was more 
or less acquainted with the system. The manager of a 
loose leaf department in a stationery store in Alabama says 
that, while most business men have come to understand 
some of the advantages of the system, there are left never- 
theless a few old timers who cling tenaciously to the ways 
of their grandsires. Says he: 

“One of our men not long ago went into a general supply 
store and found they were still using bound books for their 
customers’ ledgers. The head of the firm was past his 
fiftieth year and his son was in charge of the office. Our 
salesman had learned that it is harder. to convince an old 
head than a young one, so he sold the son first on a loose 
leaf outfit suitable for the requirements of the store. The 
son became enthusiastic and agreed to take it up with 
dad.” At first “dad” would not listen to the idea, offering 
the same objections which have been heard since the loose 
leaf idea was first introduced as a serious factor in book- 
keeping. He said that the sheets would get lost or stolen 
and finally that they had so many accounts the loose leaf 
system would take up too much room. The elder man 
was a hard buyer, but a good natured father, and finally 
he told his son that if he wanted the system he could buy it. 
Today both men are happy that they made the change, for 
in practice the advantages of the system became more and 
more obvious. 

“Many men,” continues this stationer, “have changed to 
loose leaf for their customers’ ledgers and general ledgers, 
but are still skeptical about a loose leaf cash book. They 
admit they have never lost a loose leaf ledger sheet, but 
that a loose leaf cash leaf would be sure to disappear 
some time. When the salesman points out that the sheets 
can be numbered consecutively, so that any loss or ab- 
straction of a sheet would soon be detected, there is no 
further argument except from those who would carry their 
objection to the extreme that a new sheet numbered like 
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the one removed could be substituted and the entries tam- 
pered with or falsified without erasure. But of course this 
brings in the difficulty of precisely duplicating sheets and 
numbers and the impossibility of making a false entry in 
such a way that it will not finally be detected. Bound ac- 
count books were tampered with before loose leaf came in, 
and rascals will continue to try to beat the truth now as 
heretofore; but luckily their numbers are few. 

“Machine posting could never have been possible with- 
out loose leaf; and every day new ideas are being worked 
out to save time in the office, all by reason of the fact that 
loose leaf devices are available to give their aid.” 

When the Boss Spoiled a Sale. 

A stationer who is among the leaders in the trade in New 
England, recalls the following incident which illustrates in 
part the up-hill road which loose leaf devices had to travel 
before emerging upon the broad highway of trade. He 
said: 

“IT can remember back a few years ago when we first 
began handling loose leaf devices, that the senior member 
for whom I worked, while we did sell some of the devices, 
was very much against the principle of loose leaf. 

“I well remember one day having a customer in our store 
and after talking like a ‘dutch uncle’ to him for about an 
hour and a quarter, I had succeeded in getting the customer 
to say that he would try out a loose leaf ledger. I really 
feel that I had thoroughly convinced him that it was the 
proper equipment for his office. 

“Just as the sale was closed, the senior member of our 
firm came along and stopped and chatted with us for a 
moment. The customer in talking to him stated that he 
had just bought a loose leaf ledger outfit from me and 
thought it was just what he needed and asked the senior 
member, Mr. , what he thought of it. Have you 
ever seen a machine about the time when someone had 
just finished throwing a wrench into the main cog wheels? 
Well, my loose leaf sale looked just like what the machine 
would look like after such an experience. Mr. — in- 
formed my customer that the loose leaf ledger was the 
biggest help for the crooked bookkeeper and was also a 
temptation to an honest bookkeeper. In fact, he knew so 
many things against the loose leaf idea that my customer 
naturally bought a bound ledger for about one-third of the 
price he would have paid me for the loose leaf device had 
my good old boss been out playing golf or fishing. 

“I might add that he never did take to loose leaf at all, 
and, while we did sell a great deal of it in a year’s time, 
even back of 1908, when he died, he would never say a good 
word for it and never made any attempt to sell it.” 





WINDOW TRIMMER 


Having Sold His Business, Bill Harris Volunteers to Help 
His Former Competitors to a Few Loose Leaf Sales. 





town that holds a prideful place in a cleft of the 

Alleghenies. It has water power, coke ovens, a gas 
plant and several factories of size and reputation. We have 
a poor memory for names, so perhaps the curious reader 
might not find it on the map. Anyhow—there were five 
stationery stores there until Bill Harris decided to go 
west. He sold out to Brown “and then there were four.” 
Bill, who was “on the loose” as they say for a few weeks 
after the sale, didn’t know what to do with his time. His 
fellow stationers gave him a farewell dinner and somehow 
Bill's leisure time entered into the talk and someone jok- 
ingly suggested making him work for the good of the 
trade as a sort of general adviser and substitute aid in 
emergency. The upshot of the matter was that Bill was, 
with much enthusiasm, made window trimmer pro tem to 
the trade of Ashdown. Not to be bluffed, Bill took the 
job, and the relation of what-happened afterward may be 
as helpful outside of Ashdown as the actual events were 
there, so here goes: 

“This is pretty soft for us, Bill,” said Mr. Gardner, man- 
ager of the largest commercial stationery establishment in 
the section. “Electing you ‘community window trimmer’ 
relieves us of a troublesome job and gives us your expert 
assistance too. We know you'll play no favorites and that 
everyone will get an even break.” 

“T’'ll say it’s soft,” replied Bill. 


A SHDOWN is more than a village—it is a prosperous 


“But I don’t care. It’s 


quite as much fun for me as it is work. And now that 
I’ve sold my business I might better be doing this than 
playing billiards. 

“I believe, Mr. Gardner, that I'll try to realize my dream 
of a window display with you. 


You have a large window 


display space—more than anyone else in town. I believe 
that Jimmie Wagner, who is the best window decorator 
here, will co-operate with me when I tell him of my 
scheme. 

“What I want to do is to divide your window in half— 
with a composition board partition. In the north half I 
am going to get Wagner to put in the best representation 
of an ancient Roman business office he can devise. You 
see, I want this old Roman to be keeping books. He will 
be seated in a hand-carved chair at a heavy, oaken desk, 
keeping the books with his old reed pen on his long roll 
of parchment. Close beside him will be a slave boy with 
another roll of parchment for the service of his master. 
This half of the window will have a background of pillars 
and purple tapestry. The large door in the rear will over- 
look a Roman street scene—that scene being painted on 
canvas. Of course the old Roman will be dressed in the 
usual purple—hemmed toga, his hair bound back by the 
conventional headband and his feet encased in strapped 
sandals like those worn in the time of Julius Caesar. 

“In contrast to this,—in the south half of the window- 
I want to depict a modern accounting department. Here 
will be shown a 1922 bookkeeper, with her mechanical 
bookkeeping machines, her loose leaf racks, her modern 
loose leaf ledgers, her fountain pens, etc. Instead of 
working with cumbersome furniture, she will be equipped 
with a compartment flat-top desk and the best chair you 
have in stock. 

“This display is going to take considerable time to ar- 
range, and it’s going to require at least three wax models 
and quite a bit of expensive material. But you know Wag- 
ner has access to all of the display materials used by his 
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department store and I am sure he'll co-operate with me if 
I assure him that I'll place in one corner of the window 
a little card saying: ‘Furniture, models, and tapestries 
furnished through the courtesy of the Ashdown Depart- 
ment Store.’” 

“If you can get up a window like that, Bill,” said Mr. 
Gardner, “I'll have the photographer take a picture of it 
and I’ll use the picture in my house organ and other ad- 
vertising. I'll have some outline sketches made for a 
newspaper advertisement, too. If you can work out the 
idea right it ought to win.” 

x * x 

In another store Mr. Harris dressed the window from a 
mechanical standpoint. Besides arranging a background 
of various loose leaf sheets, different forms and well ar- 
ranged ledgers, he suspended from the top of the window, 
four ledgers. These large books were hung by one center 
sheet. Being suspended in this way, the tensile strength 
and quality of the paper were demonstrated, and the flexi- 
bility of the ledger itself and the reliability of the hinge 
were likewise proved. In the middle of these four ledgers 
so suspended, he extended a ledger between two typewriter 
chairs, hinge upward, leaving one of the center sheets 
hanging down. From this single sheet he suspended by 
means of two clamps and two rulers, a small spring scale, 
attaching to that scale a 16 pound weight. This window 
better displayed the strength and quality of loose leaf 
material than anything Mr. Harris could have employed. 
The center display showed that each sheet of paper had the 
strength to support 16 pounds plus. The suspension of the 
four other ledgers, two on either side, gave prominence to 
the flexibility of the ledgers and the reliability of the 
hinges. 

* * a 

The third dealer did not have a large window, the one 
redeeming feature being considerable depth. The window, 
in other words, was narrow and deep. That a complete 
display of a loose leaf line might be made, Mr. Harris 
erected a revolving circular platform. On this platform he 
mounted a series of circular shelves which, when complet- 
ed, gave the appearance of a circular pyramid or cone. 
On this pyramid he arranged his loose leaf display, the 
entire piece being slowly revolved by means of an electric 
motor. This gave the dealer, who normally had but an 
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eight foot frontage, a display space of nearly twenty-four 
feet, as he could show stock from the entire circumference 
of his revolving platform. Moving objects always attract 
notice, and once the device was in place the dealer found 
it advantageous for other displays. He not only made the 
device pay for itself during “Loose Leaf eek,” but 
gathered dividends from it: with other lines as well. 
* * * 

Bill Harris continued the idea of motor driven features 
in his fourth display. In the center and rear of his window 
he erected an endless belt device standing about 8 feet 
high and having a width of 12 inches. In front of this 
belt he erected a blind pierced by a hole (12 inches by 12 
inches) about the height of the ordinary eye, through which 
one could see this belt as it revolved. On this belt was 
printed brief paragraphs, telling of the mechanical proc- 
esses incident to the manufacture of loose leaf devices, 
even to the paper of the sheets. He would begin with the 
forest; then the wood pulp, carrying through the idea to 
the paper machines, and following, step by step to the 
finished product. He emphasized each process so far as 
possible, displaying on the floor of the window the mate- 
rial in its various stages of manufacture. Marked No. 1 
and with a ribbon leading to the hole through which the 
endless belt could be seen, was placed a small tree. Marked 
No. 2 was the wood pulp. No. 3, the bleaching process. 
No. 4, the crude stages of paper—etce., etc. Each bit of 
material was connected through the endless belt by means 
of a ribbon extending from the hole in the bac und to 
the material itself. Placed in and about these ribbons were 
ledgers, ledger metals, leather, canvas, glue, and various 
other loose leaf material. Altogether, it was a very at- 
tractive display and not at all hard to construct, as it is 
comparatively easy to erect a device that will run an end- 
less belt if one has the motor. 

Each one of these displays was different. Each was 
successful and every one was as far from the beaten path 
as possible, yet each emphasized the loose leaf idea, stimu- 
lated curiosity and created talk. Bill is no more brilliant 
than his neighbors. He does do things, however, in a 
straightahead way with enthusiasm. A little knowledge of 
human psychology, a little time and a small sum of 
money will do wonders when a little imagination and a 
man-size driving impulse get behind an idea. 























THIS IS THE LARGEST LOOSE LEAF BINDER EVER BUILT.—So says the Kalama- 
zoo Loose Leaf Binder Company of Kalamazoo, Mich., by whom it was built. Empty it weighs 
100 pounds; filled with sheets, 500 pounds. It is 41% by 54 inches closed and nine feet wide 


when open. It holds eleven inches of sheets. 
mercial size. 


The small binder shown is of the usual com- 
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NOTE—The following sentences under the head of ‘‘Original Forms”’ 


leading banks. These sentences or parts of sentences were selected by Mr. Dignan as containing deadwood. 


FOR BETTER BUSINESS LETTERS 


From the Letter Critic by Frank W. Dignan, in 
aaepitts oa iva March, 


** Personal 
1922. 


were taken from letters sent out by three 


At a meeting of one of the offices of these banks, the men were requested to remake these expressions so that they 


would be simpler, more direct and more appealing. 


> 2 


Op NN OM 


10. 
11. 


13. 
14. 





16. 


ORIGINAL FORMS 


We wish to state that we are requesting the......... 
to advise us. 

We will communicate with you upon receipt of a 
reply from them. 

Confirming our telephone conversation of today we 
authorize you to change the wording. 

We return herewith the check and manifest of pro- 
test for your inspection and adjustment of the dif- 
ference. 

We appear unable to locate it. 

In the event that the manifest was not received by 
you. 

Up to this date we have apparently not received this 
manifest. 

We shall be pleased to have you advise us. 

Should any difficulty arise owing to the failure of 
your correspondent to protect the item, we shall 
notify you. 

Replying to your letter of November 26th we are 
pleased to advise that we have located this remittance. 
Beg to advise that we remitted for these items on 
November 19th. 

Please advise us whether or not we are correct in 
this assumption, and oblige. 

In keeping with your telephone conservation, en- 
closed we are pleased to offer list, also credit advices. 
These items were included in our cash letters as above 
stated to you as protest items, the same having been 
received by us under similar instructions. 

We are today in receipt of the following reply from 
the Farmers’ Savings Bank. 

We are writing our correspondent requesting that he 
inform us the reason for the return of this item. 
We appreciate your returning the item to Lake Park 
and hope no question will arise over its acceptance. 
Owing to the fact that the item has been outstanding 
an unusually long time. 

We shall be pleased to have you investigate. 

By referring to our records we find that. 

We hand you herewith our draft. 

A do not seem to locate your credit of November 
4th. 

If you are now unable to determine which item should 
be unchecked at this time. 

We are pleased to inform you that the note of E. L. 
Snyder is among the notes held subject to your in- 
structions. 

We shall appreciate it if you will advise us why the 
item was returned. 

We are pleased an adjustment of the fee was made. 
We are writing our correspondent requesting a re- 
fund of these protest fees. 

In the event that a receiver is appointed, we shall, 
without liability on our part, be glad to file a claim 
on your behalf. 

We presume that they will advise you what disposi- 
tion is to be made of the paper. 

We shall endeavor to make other arrangements for 
the collection of........... as requested in your letter 
of the 14th. 


4a. 
5a. 
6a. 
7a. 
8a. 
9a. 


10a. 


lla. 
12a. 


13a. 


14a. 


l6a. 


17a. 


18a. 
19a. 
20a. 
21a. 
22a. 
23a. 
24a. 


26a. 


27a. 


28a. 


The original expressions with the revisions are given below: 


AS REVISED 
We are asking the........... to let us know. 
We will write you as soon as we hear from them. 


As we said over the phone today, change 


the wording. 
Here is the check; 


you may 


will you make the adjustment? 
We cannot find it. 

lf you did not get the manifest. 

We have not received the manifest yet. 


Please let us know. 


If there is any trouble because your correspondent 
failed to protest, we will let you know. 

We have found the remittance mentioned in your 
letter. 

We remitted for these items on November 19, 


Please let us know whether we are right in this 


We are sending you in this letter, the lists and ad- 
vices you asked for over the phone today. 

sent to us, as we just said, as 
sent them to you as such. 


items were 
and we 


These 
protest items, 
We have just received this reply from the Farmers’ 
Savings Bank. 

We have asked our correspondent the reason for re- 
turning this item. 


It was very kind of you to return the item to Lake 
Park, and we hope no trouble will come up over its 
acceptance. 

Because the item has been outstanding a long time. 
Please look into. 

Our records show. 
Here is our draft. 
We 
If you cannot tell now which item is unchecked. 


Mr. E. L. Snyder’s note is among the ones we 
holding for your instructions. 


cannot find your credit. 
are 


Will you please let us know why this item was re- 
turned. 


We are glad an adjustment of the fee was made. 


We are asking our correspondent to refund the 


protest fees. 
If a receiver is appointed we shall be 
claim in your behalf. This of course 


glad to file a 
will be done 


without liability on our part. 
They will probably 
paper. 

We will try to make 
as you asked. 


tell you what to do with the 


other arrangements to collect 





33 


























NEW MACHINES 
ano DEVICES 





A New Portable Typewriter. 

Some time ago the Rex Typewriter Corporation, a Wis- 
consin organization, took over the National Typewriter 
Company, including all of the facilities for manufacturing 
the National portable typewriter. The factory of the Rex 
Corporation is at Fond du Lac, Wis. 

From the standpoint of design, the National machine 
had the foundation of an excellent mechanism of the port- 





NEW PORTEX TYPEWRITER 


able type and the Rex Corporation spent some $50,000 in 
correcting certain weaknesses and adding certain refine- 
ments and new features of construction, and are now ready 
to put on the market a machine similar in appearance to 
the National and one which they can fully back up with 
their guarantee. This typewriter is to be known as the 
Portex 





PORTEX TYPEWRITER WITH TRAVELING CASE. 


The Portex machine comprises, it is said, almost all of 
the worthwhile features of the standard typewriter, yet 
it weighs only nine pounds. Great care is being spent 
in the finish and workmanship of all the parts entering into 
the construction of this machine. It may be had either 
with or without the traveling case and will be supplied 
either in a black enamel or a nickel-plated finish without 
extra charge. 


Cabinet Which Feeds Contents Mechanically. 

The Ejectafoil is the name of a device about to be put 
on the market by the Ejectafoil Company, 70 Cortlandt 
street, New York. It consists of a cabinet of pressed steel, 
having a number of compartments for supplies of paper 
and carbon sheets. By operating a lever, the paper and 
carbon sheets are fed out of the compartment, collated 
in proper order and made ready for insertion in the type- 


writer. After typing, the carbon sheets are deposited on 
a cardboard tray under a hinged cover on the top of the 
cabinet. When the supply of carbons in the compartment 
is exhausted, the empty tray is exchanged for the full one 
on the top. This procedure equalizes the wear on the car- 
bons as the top sheet of a pile of carbons in a compart- 
ment will be the bottom sheet the next time the compart- 
ment is refilled. It is not necessary to handle the carbon 
sheets, nor is it necessary to handle the letter heads with 
soiled hands. 

The illustrations show two different standard models of 
the Ejectafoil. Figure 1 is the solid type made with either 
four or six compartments. In this type all of the com- 
partments but the bottom one have the ejector mechanism. 
The bottom compartment may be used as a receptacle 
for piles of one or more original sheets such as letter heads, 
bill heads, etc., for insertion in the top compartment when 
the occasion may require, or for envelopes, file copies, etc. 
In this solid type model, the operation of the lever ejects 
the sheets required for an original and one carbon copy. 
To collate sheets for making more than one copy, one 
operates the lever and withdraws only the carbon and 
copy sheet. This operation is repeated for each additional 





FIG. 1. SOLID TYPE OF EJECTAFOIL. 





FIG. 2. ELASTIC TYPE OF EJECTAFOIL. 


copy required and is finished by withdrawing, all three 
sheets and placing them on top of those previously a- 
sembled. For half sheets and sheets smaller than the 
standard letter and legal sizes, movable ~~ on the card- 
board trays are provided to permit of the alignment of the 
front edges of the sheets in all the compartments of the 
cabinet. The capacity of each compartment is about one 
hundred sheets of average weight. 

Figure 2 shows the elastic type of Ejectafoil in which 
each compartment is a distinct unit that may be readily 
added to or subtracted from any aggregation, thus per- 
mitting cabinets of any desired number of compartments 
to be built up. This type is provided with the following 
additional operating facilities: The ejector mechanism of 
any compartment or compartments may be cut out of 
operation at will by moving a small arm which projects 
from the front of each compartment. Sheets may be 
ejected from any compartment independent of the others 
by operating a lever at the side of the compartment. By 
depressing a finger-key at the side of any compartment, 
sheets are ejected from that compartment and all com- 
partments below it. 

A third standard model of the Ejectafoil consists of a 
single compartment operated by a push button for use as 
a container and feeder for carbon sheets. 
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The standard models will be available in two sizes, let- 
ter and legal. 

Special models have been developed. One of these is 
a compact three compartment Ejectafoil intended to be 
attached to the carrying case of a portable typewriter. 
Another is intended to be incorporated in a desk as a part 
of the latter. Other applications will be developed from 
time to time. 


A New Idea in Chairs. 


A new idea in office chairs has recently been announced. 
It is a new Uhl steel chair developed as a result of nearly 
a year’s experimenting in the factory and in collaboration 
with the American Posture League, of New York City, 
who are nationally known as an organization which works 
for better health and greater efficiency among workers. 

The saddle seat and back of the chair have been scien- 





NEWLY DESIGNED UHL STEEL CHAIR. 
tifically designed and every curve and dimension have been 
determined by laboratory test on anatomical lines. It is 
claimed that this chair provides a degree of comfort here- 
tofore unknown, making for freedom from fatigue and 
better health through correct seating. 

In construction the chair follows the standard lines of 
Uhl steel chairs. It has been approved by the American 
Posture League and bears their label of endorsement. It 
is manufactured by the Toledo Metal Furniture Company, 
of Toledo, O. 


An Expanded Metal Waste Basket. 
A waste basket made of metal, light in weight, but 
sturdy and dependable, designed for office and home use, is 
one of the new things recently produced bv the Motors 














MOSTEEL EXPANDED METAL BASKET. 


Sheet Steel Company of Beach City, O. This basket is 
known as the Mosteel expanded metal waste basket. It 
is madc, as its name indicates, of expanded metal, no wire, 
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with reinforced ribs and solid double seam bottom. Not- 
withstanding its lightness in weight, it will stand up it is 
said, under the roughest usage. 

This basket is supplied in two popular sizes and in six 
finishes, olive green, mahogany, ivory enamel, black, cop- 
per buffed and oxidized bronze. The copper buffed or oxi- 
dized bronze finish are especially recommended for the 
library or den. For the boudoir of the lady of the house or 
for the modern kitchen, the ivory enamel finish is to be 
desired. This finish is also appropriate for hotels and 
hospitals. 

The illustration shown here gives a clear idea of the ar- 
pearance of this basket. 


A New Model of Multistamp Device. 


It is announced that about June 15 the Multistamp Com- 
pany, 232 Bank street, Norfolk, Va., will have ready for 
the market a new model of the Multistamp to be known as 
Model No. 3, which will have a printing capacity of twenty 
single-space typewritten lines, 51%4 inches long, or a little 
more than the full dimensions of a postal card. 


New Idea in Index Tabs. 

Something new in index tabs is announced by the Ulrich 
Planfiling Equipment Company of Jamestown, N. Y. This 
tab is constructed after the manner shown in the upper right 
hand corner of the accompanying cut. It is made of a 
transparent substance bent over and securely stapled to 
the heavy guide or folder and in the circular or tube like 
space is room for the user to place any name, letter, num- 
ber or other designation he wishes. The lettering thus 
curved within the transparent tube is easily read at almost 
any angle. The labels can be adjusted to read from a ver- 
tical position when placed in the bottom drawers of the 
files, showing from the top as one looks down upon them. 
There is a metal reinforcement which stiffens the tab and 
clamps the label when adjusted to the proper angle de- 
sired. No metal is exposed to scratch or cut the hands, 
nor are there any loose corners or edges to catch papers 
when being withdrawn from the files. 

When operating a small filing system, the A to Z and 
direct name folders are all that are required. The A to Z 
folders are used for holding miscellaneous letters until a 
direct name folder is needed. In large filing systems, sub- 
division folders are added and then the sub-division folder 
becomes the miscellaneous folder under its respective divi- 
sion, 





ULRICH INDEX TABS, SHOWING TUBULAR LABEL 


HOLDER. 


NEW 


Ulrich’s visible index tab is furnished on pearl or red 
press board guides in legal, letter, invoice, check, note 
and document sizes, as well as on the visible index folders 
and compressor guides. The compressor guides made by 
this company have already been described in this depart- 
ment. 
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A New Paper Clamp. 

The Acco clamp is the name of a new device gotten out 
by the American Clip Company of Long Island City, 
N. Y., who claim that it gives a special leverage which pro- 
vides unusual strength and is at the same time easy of 
operation. Turned-in jaws give gripping power at the 
maximum expansion. It is claimed that the more papers 
that are put into this clamp up to its capacity, the greater 
is the tension at which they are held. On the handle is a 
little projection or hook, whereby the clamp may be hung 
on a wire, string or nail. 

The Acco clamp lays practically flat on the desk. It is 
designed to give the greatest capacity and an even pressure 
with any load. It is light and practical, nickel-plated and 





NEW ACCO CLIP. 


of substantial construction. It is made in three sizes only 
on account of the large range of the jaws. The smallest 
one is 1% inches wide, the next 2%, and the third, 3%. 

An attractive display container permits the clamps to be 
shown by the stationer in actual use on the sides of the 
container. 


The Ultimate Note Book. 

A line known as Ultimate note books is announced by 
the Elbe File & Binder Company, 215-217 Greene street, 
New York. These books have certain distinctive features, 
including a capacity of 250 sheets, which are held as in a 
bound volume, yet any sheet may be removed or inserted 
in a couple of seconds. By a patented process the sheets 
lie flat when the book is open and when in the binder they 





“ULTIMATE” NOTE BOOK OPEN. 


are straight and neat as in the cut edges of a book. The 
sheets are held in the binder very firmly so that they will 
not tear out or pull out. It is stated that the binder will 
hold one sheet as securely as any other number up to its 
capacity. 





NEW 
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A New Line of Steel Office Furniture. 

Following more than a year of experiment, a new line of 
steel office furniture is now ready to be placed on the mar- 
ket. This line consists of typewriter chairs, high desk 
stools and chairs, side and office chairs, filing stools and 
costumers. The construction is of tubing formed in at- 
tractive designs. The finish is the standard olive green 
and mahogany and is said to be as good as the best that 
appears on the filing cabinets. 

The main advantages, however, in the line lie in the 
special features chief of which is the “press-to” adjustment, 
an unique device which makes it possible to raise or lower 
the seat by pushing a button. The height of the back is 
adjusted by a notch arrangement and the back is also ad- 





CHAIR. 


METAL 


NEW TYPIST 
justable in and out in a simple manner. Any of these ad- 
justments may be made in a few seconds. Typewriter 
tables, one of which contains some new features which are 
said to make it one of the most efficient devices of its kind 
on the market, will be described in a later issue. This 
furniture is all equipped with ball and socket casters, so 
that it rolls smoothly over the floors without scraping 
or marring. 

The new line is made by the Royal Metal Manufac- 
turing Company, 2318 South Western avenue, Chicago, Il. 





Multiple Spindle Paper Drill. 


The J. T. Wright Company, Cincinnati, Ohio, has. 
added to its lines of loose leaf production machinery a 
multiple spindle paper drill, which has a capacity of one 
ream of paper. Any number of holes may be drilled, 
from one to eight, on centers of not less than 1% inches. 


Two Automatic Utility Desks. 


The Automatic Utility desks, two of which are shown 
below supply a large number of practical variations. The 
can be furnished in single or double pedestal style wit 
any desired arrangement of filing equipment. The filing 
facilities, furthermore assuré maximum efficiency and com- 
fort. The user may have the Automatic V-expanding file 
drawer which cares for an unusual volume of flat sheets, 
samples, forms, catalogues, etc. ; 

These desks are built of wood-steel, the characteristic 
construction of the company, introduced in 1917. Drawer 
bodies, followers, runners and roller bearing extension 
drawer slides are made of steel, welded by electricity. In 
the wood parts, genuine oak or mahogany is used and 
rubbed and fitted with solid brush brass. Tops may be 
had in a variety of styles, either in wood of any finish, 
battleship linoleum or genuine black Carrara glass framed. 





AUTOMATIC FILE & INDEX COMPANY’S NO. 3100 LINE AT THE LEFT AND NO. 5500 LINE AT THE RIGHT. 




















Statue representing South America placed at the left of the main 
entrance to the Pan-American building, Washington, D. C. This 
statue is in marble and was created by Isidore Konti, a famous 
sculptor. It is considered one of Washington’s most beautiful works 
of art. A statue symbolizing North America, produced by Gutzon 
Borglum, has a place as a decorative feature of the same building, 
and expresses the spirit of the North as the statue, “South Amer- 
ica,” symbolizes that of the South.—Reproduced by courtesy of the 
Bulletin of the Pan-American Union. 

—Reprinted from The Office Appliance Exporter, Spring, 1922. 























Representatives oj office equipment concerns abroad, visiting the United States, are cordially invited to make the offices of 


this journal their headquarters. 


The staff at the main office, 417 South Dearborn street, Chicago, and the staff 


at the branch in charge of C. H. Everly at 720 Tribune building, 154 Nassau street, New York, will be 


happy to be of any possible service. 


Chicago, there will be found the same desire to serve. 


While the facilities at New York are not so many as at 


United States manufacturers, 


or their representatives, traveling abroad are cordially invited to call upon 
Office Appliances’ London correspondent, Mr. W. Teignmouth 
Shore, Surrey House, Victoria Embankment, W.C.2.° Mr. 
Shore's knowledge of office equipment business and 
its possibilities in.Great Britain make 
his counsel valuable to those de- 
string to cultivate the 
British market. 


LONDON NOTES AND NEWS 


Regular Correspondence to Office Appliances by W. Teign- 
mouth Shore, Surrey House, Victoria Embankment, 
London, W. C. 2. 


April 2, 1922. 

HE methods for curing the ailing and despondent 

practiced and preached by the famous French physi- 

cian M. Coué might well be applied in business affairs. 
There are too many men in business today who are always 
groaning and moaning over bad times and the difficulties 
and dangers with which they are faced; spouting pessim- 
ism. The gist of M. Coué’s method is to get his patients 
into the right frame of mind. He bids us refrain from 
going about saying “I cannot, I cannot.” He tells us to 
say “I can, I can.” These are golden words, are they not? 
Don’t say “I will,” but “I can and I am going to do it.” 
Don’t say “I won’t fail,” but “I am going to succeed.” 
Don’t say “Trade will not be bad,” but “My trade is going 
to be good.” It may sound childish, but it is thoroughly 
practical and thoroughly efficient. It works out. A patient 
of his writes of the physician’s “untiring cheerfulness and 
wit, his boundless sympathy and the triumphant repartees 
which sweep away the querulous objections of some who 
seem almost unwilling to be cured.” Are there not many, 
too many, business folk who are thus querulous? Too 
few without that untiring cheerfulness which is the essence 
of success in every undertaking? 

<-e-—> 


Myself, I have always been an incurable optimist and 
hope ever so to be. Why walk along the road with eyes 
fixed upon the mud at our feet? Why not look up to the 
sky, rejoicing if it be blue, and if it be grey and threaten- 
ing then looking confidently to the fine weather that is 
coming along? Commercial travellers were recently spoken 
of at a recent meeting as “Angels of Prosperity.” Is there 
any reason why each one of us should not be an Angel 
of Prosperity? At the same meeting Lord Leverhulme 
said: “There was a saying: ‘Laugh and the world laughs 
with you; weep and you weep alone,’ but it would be 
equally true to say: ‘Laugh and the world trades with 
you; weep and you keep your goods.’ A bright smile and 
unshaken hope would do much to help trade, and only 
harm was done by the dismal gloom which everybody 
had been spreading over the country and over the world. 
The present state of trade was merely a state of mind. 
Customers had been trained during the last 12 months 
to put off buying. They had been told that they would be 
much worse off if they placed their orders today than to- 


morrow. So long as that continued orders to the full 
extent both at home and abroad would not be forth- 
coming. There was no overstocking of goods in the world. 
Stocks had been working down in the last two years to 
a lower point than was safe. Only a return to optimism 
was needed for far more orders to flow in than our manu-" 
facturers could produce.” He added that he felt sure the 
trade corner was now turned and that we were on the 
“straight” to prosperity. Good words, hopeful, helpful 
and true. Why “cry stinking fish” especially when in 
reality the fish does not stink, but is for the most part 
fresh and wholesome? 


<--> 


On March 15, Mr. Baldwin, president of the Board of 
Trade, made a striking speech on the outlook for trade 
revival, of which sufficient notice has not been taken. In 
the course of his remarks he said: “It was quite im- 
possible we could look for any improvement until prices 
came down enormously—until they came down so as to 
tempt buyers and make people realize that we were at the 
bottom; because until people realize that we are at the 
bottom, you will get no volume of trade. I think, speaking 
generally, we are at the bottom—we are dragging along 
the bottom. How long that process will last it is im- 
possible to say. But I think we can go as far as to say 
that the bottom has been reached, and we shall not see 
things worse.” Later he proceeded to deal with a point 
so important that it is well to quote almost in full: “There 
is another thing which is causing me and traders a good 
deal of disquietude. However well the distributing business 
of this country may do at home, the real life-blood of 
the country circulates through the producing trades, who 
export their goods and find food and raw material for the 
country; and we have arrived at a certain ugly phenomenon 
that causes me very great anxiety. A peculiar result of - 
the war is that, although every one is left with a feeling 
that he would rather sacrifice all he has than see another 
war such as that from which we have recently emerged, 
yet there has grown up alongside of that feeling an intense 
wave of nationalism throughout the world. You see it 
not only in the old countries of the world, but also in those 
new communities which have sprung into existence as a 
direct result of the war. Through all those countries, 
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owing partly to this feeling of nationalism and partly to 
a national desire, in a trembling world, to find occupation 
for their own people, efforts are being made to secure manu- 
facturing business for themselves to the exclusion of the 
manufactured goods of all other countries. That is the 
reason why tariffs throughout the world have been put up 
since the war, not only against us, but against every other 
country. 

“We find that exactly the same spirit which is leading 
foreign countries to increase their tariffs is leading several 
of those who have a seaboard to take such measures as are 
in their power to foster directly the growth of their own 
mercantile marine. 

“All these things make it more and more difficult for 
the trade of our own country; and make it more and more 
difficult to realize that kind of brotherhood >f nations 
that so many of us hoped might come out of the terrible 
war in which we have recently been engaged. It seems 
to me as if there were some accursed fate over the human 
race that we must always be quarrelling amongst our- 
selves over something or another, and it may be that there 
are bitter fights yet in store for the so-called civilized 
nations, over trade which ought to be common to all of 
us, and a link and source of accord, rather than a destruc- 
tive element and a source of disaccord. These are among 
the many things which are militating today against the 
restoration of our trade, and some of the things which, un- 
less they can be approached with wisdom and statesman- 
ship, may lead in the future to differences between the 
nations of the world that may be as serious and grave in 
their way as any differences that have separated them in 
times past.” 

<--> 


This is not the place to enter upon a discussion of In- 
ternational Trade Politics. But just as it is no earthly— 
or heavenly—good to set about curing my leg only when 
my whole body is ailing, so must the commercial and 
business men of the world realize that it is no use trying 
to sct only their own house in order at either the expense 
of other nations or despite the fact that other nations are 
still suffering from war-shock. The war shook the world 
as a whole; as a whole the world must set about regaining 
its pre-war health of mind and body. 

I don’t apologize for all this general talk. These things 
must be said, must be pondered, must be repeated again and 
again until they bear fruit. Let us act upon the teaching 
of the French physician; let each one of us say again and 


again: “I can, I can! Things are coming right for me 
and for all of us.” These are golden words, are they 
not? 


<-> 


W. J. Richardson, the governor director of the Bar-Lock 
Typewriter Company, is one of our sane optimists; there 
are a few lunatic optimists—what all pessimists are I will 
not say! I asked him for a short message on the present 
trade outlook here; he gave me this: “Taking the United 
Kingdom as a whole there is a continuous improvement 
in trade. It is slow, but the improvement is there. Un- 
fortunately the trouble in the engineering and shipbuilding 
trades will not improve matters generally, and will cause a 
setback to trade in certain districts.” 

Optimist as I am, I am not—it is to be hoped—a lunatic, 
and do not deny for one moment that there are difficulties, 
present and to come. But would not business as well as 
sport be dull were it not for the joy of facing and over- 
coming difficulties? Most all these difficulties can be 
summed up under one heading: “Uncertainty.” The un- 
certainty of taxation, which as far as we here are con- 
cerned may have been settled by the time you over there 
are reading this; the uncertainty of labor conditions and 
of wages; of the rate of Exchange; of international affairs 
in Europe, and of International Trade Politics. “Ay, 
there’s the rub.”” We know what we are facing; we don’t 
know what we shall be called upon to face “tomorrow and 
tomorrow and tomorrow.” The powers that be in politics 
and commerce and finance, all the world over, must fight 
the fact that until something like certainty and security 
is won back the traders of the world will go their way 
in doubt; doubt spells delay; delay too often spells disaster. 
We on this side of the water look to you on the other side 
for understanding and co-operation; and we offer them 
to you. “A long pull, a strong pull and a pull all together” 
and—there we are! The cart is on its way up hill; let’s 


all put our shoulders to the wheels, shove it up to the 
top and make sure that it does not slip back. 
we can!” 


“We can; 
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A very successful luncheon and general meeting of the 
Association of Office Appliance and Equipment Manufac- 
turers and Trades was held on Wednesday, March 22, at 
Connaught Rooms, Kingsway, London. Fifty-five mem- 
bers and their colleagues were present, making this the 
best attended meeting since the inauguration of the asso- 
ciation. The chief object of this gathering was to celebrate 
the holding of the first exhibition by the association and 
from the report and balance sheet, and from the general 
opinion of the exhibitors, “Business Efficiency” was with- 
out doubt worthy of the trades whose products it dis- 
played. The meeting was presided over by the chairman 
of the association, Mr. W. H. Hartley, and a report was 
given by Mr. A. C. McLellen, who acted as exhibition 
manager for the exhibition. Among other matters it 
was worthy of note that in the ten days of the exhibition 
over 11,000 people visited “Business Efficiency,” and from 
the orders actually taken at Central Hall and from the 
prospects obtained, it was obvious that a very large per- 
centage of the visitors were business men. A very happy 
note was struck later in the meeting when Mr. Hartley 
announced that after paying all expenses it was possible 
to return to exhibitors 14 per cent of their stand and 
space moneys. Accordingly, the chairman requested the 
secretary to hand those exhibitors present a check as 
stated above. 

<-> 

News of a victory for up-to-date office methods is always 
welcome to readers of Office Appliances. The following 
makes good reading for all those who believe that sound 
methods are, at least, part of the foundation of successful 
business and trading. Commercial men and manufac- 
turers in this country (Great Britain) have not ever really 
been hostile to the latest and most efficient means of con- 
ducting their offices, but they have been unwilling, and who 
shall say they were unwise, to invest money and time on 
half-baked experiments. The machine or the method that 
has been successfully tried out they are always eager to 
adopt, or to adapt, no matter from what country it comes, 
so long as they feel assured it will suit the circumstances 
and conditions of their business. 

I understand that when the London and North Western 
and the Lancashire and Yorkshire Railway Companies were 
amalgamated a few months ago, the directors of the larger 
company, the L. & N. W., found that in point of organiza- 
tion, management and business and technical methods, the 
L. & Y. were by far the more progressive of the two. 
One of the results of this discovery is that the former 
L. & Y. general manager is now general manager of the 
entire amalgamated system, and has among his depart- 
mental heads at London several men who came south 
with him from Manchester. In no respect was the L. & Y. 
superiority more notable than in that of keeping accounts. 
The L. & N. W. books were old-fashioned and the system 
of posting them was complicated. At quite small stations 
five books were required to keep records of the goods and 
passenger business, as against two on the L. & Y. It is 
said that when the chief accountant of the L. & N. W. first 
made himself thoroughly weil acquainted with the L. & Y. 
bookkeeping he expressed unbounded admiration, declar- 
ing it to be the most efficient as well as one of the simplest 
systems he had ever seen. In his opinion, however, it would 
not work quite so well if adopted to cover a great organ- 
ization like the L. & N. W. and L. & Y. “combine”; there- 
fore, he decided to make use of an enlarged L. & Y. system. 
3ut as this cannot be done for some little time, and as 
there must now be one system instead of two, efficiency 
has given place to expediency, and the antiquated L. & 
N. W. method temporarily prevails where once the pride 
of the L. & Y. clerical staff made work easy and mistakes 
difficult! But the simplicity of efficiency must win out in 
the end; may that end be soon! 

<-> 

The Underwood Typewriter Company of London re- 
cently made what is a record school sale here of 400 Under- 
wood typewriters to Pitman’s School, where they will be 
used for instruction purposes. This would seem to show 
that the typewriter business in this country is not alto- 
gether dead! 


Argentine Rules on Trade Mark Names. 


The Argentine courts held recently that a person may 
rightfully oppose the registration as a trade mark of a name 
which is identical with his proper name, whether or not he 
possesses a trade mark himself. This is irrespective of 
whether or not the mark opposed is prejudicial to his busi- 
ness, and the registry of a trade mark applied for under 
these conditions should not be permitted. 
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ILLUSTRATION 
SHOWS 400 UNDERWOOI 
TYPEWRITERS BEING 
DELIVERED TO THE PIT- 
MAN SCHOOL IN LONDON. 


THIS 


—The method of hauling 
loads in the British Metrop- 
olis differs radically from 
that employed here. Ameri- 
can cities do not use these 
small steam engines with 
trailer trucks for street 
traffic There is perhaps no 


reason why such 
conveyances might not be 
used with profit, except that 


customary 


particular 


it has not been 
to do so 

Pitman School in London 
famous institution. It 
is one of the earliest of Brit- 
and 
back in idea at 
founder of the 


is a 
ish business colleges 
claims to go 
least to the 
Isaac 


Pitman system, Sir 


Pitman himself 


EXCUSE US, PLEASE! 


We Mixed the Machines. 

On page 38 of the April issue under the likeness of W. H. 
Hartley, the British manager of Multigraph, Ltd., is the 
line “Multi-Color, Ltd., London.’ The line should have 
been “W. H. Hartley, Multigraph Ltd., London.” 

Our apologies. 

These which are of no real consequence in them- 
selves, appear to crop up every month to our intense irrita- 
tion. There is no excuse for them, but there is a reason in 
that the human eye too often sees what it expects to see 
rather than what the types have said. And the human 
brain is fallible. 


errors, 


National Company Opens Additional Sales Room 
in Paris. 


The National Company, distributors of the Woodstock 
typewriter in France, in addition to their workshops at 
101 rue St. Dominique, and their salesroom at 15 rue 
Drouot, have established new offices at 17 rue de Provence, 
near the salesroom above mentioned. Here the company 
has a whole floor fitted up in the most modera and com- 





fortable manner, where friends from the other side of the 
ocean will find a special room for their convenience. 


Memorial Tablet to Sloan War Heroes. 

A bronze memorial tablet has been dedicated to em- 
ployees of L. G. Sloan, Ltd., London, England, recording 
the names of employees who sacrificed their lives during 
the world war. 


British Association Has Membership Badges. 


Members of the Stationers’ Association of the United 
Kingdom are offered a membership badge, either for the 
lapel or made with pin. It shows the familiar “pewter 
inkpot and quill pen,” in bright metal, with an oval band 
of light blue enamel bearing the name of the association, 
The pin is priced at two shillings. x 





British Association Increases Dealers’ Dues. 
The council of the Stationers’ Association of the United 
Kingdom has increased the dues of retail members to 10s. 
6d. a year. The increase had been deferred a long while. 
Improved facilities justify the increase, which became ef- 
May 1. 
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EXHIBIT OF THE NATIONAL 
LOOSE LEAF COMPANY, LTD., AT 
THE ENGLISH PRINTERS’ AND 
STATIONERS’ EXHIBITION. — The 
Arrangement Is Unique, and the En- 
closing of the Exhibit Tends to In- 
spire Curiosity, Leading Sightseers 
to Enter. [Courtesy of the National 
(National Blank Book Company). 
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Cesare Verona Honored. 

Mr. Cesare Verona, for many years the representative 
of the Remington typewriter in Italy, has received an- 
other signal honor from his sovereign. He has been named 
by “motu proprio” of his Majesty, the King, “Commander 
of the Crown of Italy.” The new title conferred on Mr. 
Verona honors him as a responsible business man, a 
philanthropist, a man who has risen to his present promi- 
nent position by his own efforts, and also as the representa- 
tive of the Remington typewriter in Italy. 








CAVALIER CESARE VERONA. 

Everyone who knows Mr. Verona, and in fact all in the 
office appliance business, will be glad to hear of this signal 
and well deserved honor. Mr. Verona was a pioneer in 
the introduction of the typewriter into Italy and has been 
engaged for thirty years in the sale of the Remington to 
the exclusion of any other business. It is certainly a sat- 
isfaction to know that the service he has rendered is so 
highly appreciated by his King and by his Government. 

A Suggestion from Great Britain. 

W. John Phillips, librarian in charge of the Commercial 
Library, 21 Miller street, Glasgow, Scotland, suggests that 
office equipment manufacturers in the United States would 
do a service to themselves as well as the people of Great 
Britain by sending to the library their catalogues, booklets, 
etc., describing their devices, so that these catalogues may 
be filed in the library’s trade inquiry section. People often 
see announcements of American lines without any indica- 
tion of where they may be obtained in Great Britain or 
on what terms it may be possible to obtain them by sending 
abroad. 


Some Cards from Abroad. 

We have before us an interesting set of postcards sent 
by Damiani & Giorgio of Venice, presenting interesting 
examples of advertising. The cards show the Olivetti 
typewriter in various settings. The themes are “The 
Olivetti a Friend Indeed,” “The Olivetti Sending Its Mes- 
sages Throughout All the World,” “The Olivetti as a Ma- 
chine to Be Desired,” “The Olivetti for Rapid Writing,” 
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and “The Old and the New,” showing the Olivetti and its 
pretty operator comparing by the aid of a white haired 
gentleman the newest with the oldest—the typewriter with 
the quill pen. 

Kroubalkian Takes Roneo Products for Turkey. 

Kh. Kroubalkian, a well known Turkish office equipment 
man with offices at Grand Tunnel, Han Magasin No. 1 
Galata, Constantinople, Turkey, has been appointed by 
Roneo, Ltd., the exclusive agent for Turkey for all Roneo 
products. 

Mr. Kroubalkian also represents American devices, in- 
cluding two well known American typewriters, one of 
which is a portable machine. 


Swiss House Enlarges Business. 


_The house of Henri-Welti, who handles the Elliott- 
Fisher machines and systems to the exclusion of all other 
lines in Switzerland, has recently enlarged the premises 
occupied at Basle and will devote the entire space to an 
exposition of the Elliott-Fisher products. The building 
occupied is centrally located. It is a fine piece of archi- 
tecture, very commodious, offering every facility for the 
display and demonstration of the lines. 

On the determination about a year ago to devote the 
exclusive attention of his force to the Elliott-Fisher lines, 





HENRI WELTI, BASLE, 
SWITZERLAND. 





Mr. Welti, the general representative of the company for 
Switzerland, decided’ to divide the territory into two parts 
German speaking Switzerland, with headquarters at Basle, 
was assigned to F. Lecher, who undertakes the manage 
ment of retail sales in this German speaking division, ex- 
pecting to realize fine results from his experience of two 
years ago in the United States. The efforts he has already 
put forth in advancing the work have not been in vain, for 
business in Switzerland is constantly growing. 

French speaking Switzerland is the other division, the 
headquarters of which are at Geneva. Mr. Welti himself 
has general supervision over the entire business. Pictures 
shown on this page present views of the enlarged quai 


R ] 


ters recently taken over in the central portion of Basle, 
















THE VIEWS HERE SHCWN GIVE AN IDEA 
OF THE APPEARANCE OUTSIDE AND IN- 
SIDE OF THE ESTABLISHMENT OF HENRI 
WELTI AT BASLE, SWITZERLAND.—The 
left hand picture shows the appearance of the 
building in which the offices are located, the 
inset at the lower right of the first picture 


ornamental entrance with the 
words, ‘“‘Elliott-Fisher’’ above the door These 
premises have been much enlarged and the 
Elliott-Fisher machines are sold here exclusive- 
ly. The other two pictures, that in the center 
and the one at the right, show corners of the 
big exhibition hall in Mr. Welti’s office build- 
ing in the center portion of Basle 


showing the 























May, 1922 OFFICE 


AN INTERIOR VIEW OF 
THE GENERAL SALES OF- 
FICE OF THEOPHIL MUG- 
GLI, AT ZURICH, SWITZER- 
LAND.—Mr. Mugegli was ap- 
pointed representative for the 
Royal Typewriter Company in 
Switzerland in 1910, since 
which time he has success- 
fully developed the organiza- 
tion which now covers that 
country, completing a branch 
and sub-dealership organiza- 
tion constructively applying 
modern salesmanship and ad- 
vertising. In the above picture, 
Mr. Mugeli appears seated at 
a desk on the right, while on 
the left opposite him is T. T. 
Malleson, export manager of 
the toyal Typewriter Com- 
pany 


International Chamber Meets in 1923. 

The next general meeting of the International Chamber 
of Commerce will be held in Rome, Italy, the week of 
March 19, 1923. In arriving at this decision the board of 
directors of the International Chamber, which just met in 
Paris, was influenced to a great extent by the possibilities 
of the Genoa conference. 

The International Chamber of Commerce has already 
expressed itself both at its Paris and London meetings on 
problems which are now before this conference. It has 
made recommendations relating to the limitation of arma- 
ments, balancing of budgets, restriction of further issues of 
paper currency, problems of exchange, organization of 
public and private credits, the “ter Meulen” plan, facilities 
for import and export commerce, problems of tariff, Ger- 
man reparations, inter-allied debts, protection of private 
property, treatment of foreign banks and of foreigners as to 
taxation, technical aid to industrial organizations, recon- 
struction of devastated areas, and the problem of trans- 
portation and communications generally, all of which the 
European governments are now taking up definitely in the 
conference at Genoa. 

These recommendations made to the various govern- 
ments and emphasized by the International Chamber 
during the past two years have already been productive of 


results. The International Chamber hopes that further 
results will be brought about through the Genoa confer- 
ence. It is, therefore, deemed advisable to await the 


conclusions of the conference before planning for the next 
meeting of the International Chamber. 

Before its meeting next spring, the International Cham 
ber committees, consisting of experts in financial and 
commercial problems, will be able to consider the results 
from the Genoa conference in so far as they affect industry 
and commerce. Based on the views of these committees, 
constructive plans will be made at that time as to such 
further steps which should be taken in restoring the trade 
of the world. 

The congress planned for next spring will be the first 
meeting of the International Chamber to be held in Italy. 
As it is to be held early in the year, it is expected that large 
delegations of business men from the twenty or more coun- 
tries connected with the international body will attend. 

The next meeting of the executive committee of the 
International Chamber will be held in Paris May 26, and 
will be followed by a meeting of the board of directors 
July 10. At that time it is expected that the results of the 
Genoa conference will be fairly definite and plans will then 
be made for the next general meeting of the International 
Chamber of Commerce. 

No man ever got anything big going after it in a half- 
hearted way.—The Wales Visible. 
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Canadian Typewriter Contests. 


On April 7 there was held at Toronto, Can., a typewrit- 
ing contest for the championship of Canada. This contest 
involved fifteen minutes of copying. The winner was Fred 
Jarrett, manager of the Underwood school department of 
the United Typewriter Company, Ltd., who wrote 1,738 
words and made only four errors. His net record per 
minute was 113 words. Corinne Bourden Doyle made a 
net record of 103 words and Irma Wright, a net record of 
96 words. Alta Stevens was fourth with a net of 80 words 
a minute. All of the foregoing are Underwood operators. 
There were thirty-six contestants. According to the pub- 
lished records, which included the twenty-six leaders in the 
contest, only three machines were represented, the Undér- 
wood, Remington and Royal. The one-minute champion- 
ship was won by Corinne Doyle, who wrote 130 words with 
no errors. The inter-provincial championship contest was 
won by Alta K. Stevens of Toronto, who made 80 net 
words per minute. The city championship was won by 
Irma Wright with 96 net words per minute and the novice 
championship by Margaret Robinson with 64 net words 
per minute. 

It is the intention to conduct these contests as an annual 
event in the future with the expectation that the records 
will in time rival those made by expert operators in the 
United States. 

Canadian Bachelors Mourn. 

In a $10,000,000 fire which completely destroyed the 
Montreal City Hall some weeks ago, the asbestos lined 
filing cabinets of the Office Equipment Company of Can- 
ada saved the valuable documents stored in them, notwith- 
standing the fact that some of these cabinets fell a dis- 
tance of three stories, Lists of those who were liable to 
the unpopular bachelor tax were kept in these, and when 
it was reported that the lists were intact, the unmarried 
men were hardly pleased. 


Old Town Establishes Branch in Britain. 


\ direct branch of the Old Town Ribbon & Carbon 
Company, Inc., of 245 Center street, New York City, has 
been established in Great Britain, called the Old Town 
Ribbon & Carbon Company, Ltd., located at 57 Farringdon 
street, London, E. C., 4. A good sized stock of all the 
products is carried at the London branch for immediate 
shipment to all parts of Great Britain. 

All other foreign business in Europe will be handled 
directly from the home office of the concern as hereto- 
Tore. 

Men experienced in the ribbon and carbon industry are 
in charge of this new office and are prepared to serve the 
trade promptly 
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VIEWS OF SOME OF 
THE INTERIORS OF THE 
STORES OF CAPRA & CO, 
AT PALERMO, SICILY, 





GENERAL AGENTS FOR 
THE WOODSTOCK TYPE- 
WRITER COMPANY. — Up- 


per right hand picture: Por- 
tion of the private office of 
Mr. A. Capra at the Palermo 
headquarters. Upper left- 
hand picture: Portion of the 


Handsome Calendars from Abroad. 

Office Appliances acknowledges with thanks the receipt 
of two interesting and beautiful wall calendars from The 
Oliver Typewriter Agency at Bangalore, India. This 
agency covers the Hyderabad, Secunderabad and Mysore 
States. 

One calendar bears a small pad, firmly stapled to the card 
with one sheet for each day of 1922. The card itself con- 
tains the announcement of the company with the different 
lines it handles and in bas-relief are colored representations 
of attractive scenes. One card shows a church, set beside 
a stream, amid trees. Another shows antelope in a field. 


Typewriter Imports into Austria. 


Commerce Reports records that in 1913 Austria im- 
ported about 3,000 typewriters. In 1920 imports dropped 
to 576 machines, of which 372 came from Germany, 174 
from United States, seven from Great Britain, six from 
Hungary, four from Italy, four from Switzerland, three 
from Czechoslovakia, two from the Netherlands, one from 
Sweden, and three from other countries. 

Available import figures for 1921 are only for the first 
six months, and indicate that there were imported 410 type- 
writers, of which 313 came from Germany, forty-nine from 
the United States, four from Great Britain, two from 


Switzerland, one from Czechoslovakia, one from Hungary, 
and forty from other countries. 
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Peru Sets Time Limits on Imports. 


The government of Peru is now operating under a de 
sale at auction of met 


cree which permits the 
which has been in customs stores more than six nths 
Exporters who have goods in the Peruvian customs are 
considering moving their goods, or allowing them to go to 
auction. In addition to the amount due for storage charges 
and duty, a surcharge is added for the time in storage; one 
per cent for each of the first two months in storage since 
May 1, 1921; two per cent for each of the third and fourth 
months; five per cent for each of the fifth and sixth months 
Fractions of a month are considered a full mont! 
Argentina Ratifies Postal Convention. 

The Argentine executive has signed the Hispano-Ameri- 
can postal convention which was formulated Madrid 
November 13, 1920. This puts into effect domestic postal 
rates on letters, post cards, printed matter, newspapers and 
samples originating in Argentina, and addressed to those 
foreign nations which have ratified the convention \ re- 
quirement is full prepayment of postage rates. 

The Hispano-American convention has been ratified by 
Argentina, Bolivia, Colombia, Costa Rica, Cuba, Chile, 
Dominican Republic, Honduras, Nicaragua, Peru and 


Salvador. 





May, 1922. OFFICE APPLIANCES 43 


An Up-to-Date Finnish House. 
Office Appliances has received from Helsing- 
fors, Finland, a reprint from the publication 
“Trade and Industry of Finland,” giving a 
history of Systema, Ltd., one of the oldest as 
well as one of the most up-todate houses deal- 
ing in office equipment in Finland. The cor- 


poration, Systema, Ltd., was established by 
Count Carl Mannerheim under the name of 
Carl Mannerheim’s Bureau. In 1909, the con- 


cern was converted into a limited company, 
under the present name, Osakeyhtio Systema— 
\ktiebolaget Systema, or translated, Systema, 
Ltd. The capital of the firm at that time was 
200,000 Finnish marks, and has since then been 
raised to 4,400,000 Finnish marks. Count Man- 
nerheim died in 1914 at the age of seventy-nine. 
He had been the leader of this enterprise for 
more than a quarter of a century. Before he 
established his firm, which was the first one in 
Finland dealing with office appliances, he had 
been the owner of the Villnas estate, which 
had belonged to his family since the end of the 
eighteenth century. Here he had collected a 
considerable number of objects of historical 
In 1854 he published a Swedish transla- salesmen and mechanics, with its branches in each capital 
tion of Robert Burns’ “Songs and Ballads.” town of the provinces of Finland, with their large show 

Count Mannerheim possessed great organizing ability rooms, mechanical shops and typewriting and calculating 
and under his management Systema was regarded as one machine schools, is always able to attend to the interests 
of the best managed businesses in the northern countries. of American manufacturers in the line and to offer selling 
One of his sons is the General, Baron Gustaf Mannerheim, possibilities of unusual value. 


who was commender-in-chief during the Finnish war for ————$_____——. 
Fire Damages Ray Adding Machine Plant. 


independence in the winter and spring of 1918. After the 
death of Count Mannerheim, his son-in-law, Major Michael \pril 18 the factory of the Ray Adding Machine 
Company, Mt. Vernon, N. Y., was damaged by fire. A loss 
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ARVI KUHA 


and artistic value. 


Gripenberg, became general manager of the firm, resigning 
in 1919, but remaining as chairman of the board of direc- of about $600 was taiictel 
tors. Since 1919, Mr. Arvi Kuha has been general manager 
of the company. The assistant general manager and sales 
manager is Mr. Vihtori Haataja, while the third manager is 
Fredrik Dettman. Mr. Eric Landén is manager of the or- 
ganization department, while Mr. Einar Calamnius and 
Mr. Lennart Holm are in charge of the counting house. 
Systema is no longer the only firm of its kind in Fin- 
land, but nevertheless the turn-over of the company has in- 
creased annually, thanks to the general confidence reposed 
in the company by the business world and the excellent 
foreign connections of the firm. In 1917 the turn-over 


Lyons Spring Fair Figures. 

The Lyons Spring Fair drew an attendance of 120,000, 
95,000 of which were French. It is stated that the total 
business was three times that done last year. Office furni- 
ture was seventh in order of importance. 








was 2,500,000 Finnish marks; in 1918, 4,500,000; in 1919, 
more than 11,000,000 and in 1920 about 17,000,000 Finnish . 
marks. 


Systema introduced the first modern office machines and 
equipment into Finland and is bringing modern office or- 
ganization with its new methods and inventions to the 
knowledge of Finnish business men, banks and government 
offices. The company sells annually a great number of 
computing machines, typewriters, duplicators, office furni- 
ture and other modern office equipment. 

Systema, Ltd., now owns premises of its own in the cen- 
ter of Helsingfors, with a floor space of more than 1,500 
square meters. In these premises it has spacious show 
rooms, sales rooms and a counting house. The company 
has branch offices at Turku, Tampere, Viipuri, Oulu, Vaasa 
and Kuopio, as well as representatives in all other towns in 
Finland. The company represents a large number of for- 
eign specialty firms and manufacturers of office equipment, 
including American adding machines and typewriters, Brit- 
ish duplicating machines, American chairs, German de- 
vices and several lines manufactured in Finland. The office 
organization department plans and organizes all kinds of 
indexing and filing systems, suggestions, and works out 
systems of bookkeeping, etc. The firm has important 
printing works which do all the printing for card and 
loose leaf systems, as well as that for the company’s own 
requirements. It has mechanical shops of its own both at 
the main offices and all the branches for the repair of all 
manner of office machines, The leather furniture works of 
the firm make both office and library furniture. 

Systema, Ltd., has done much in spreading the knowl- 
edge of typewriting and stenography in Finland by means 
of the schools which the company has founded. It has 





THIS PICTURE SHOWS THE BOOTH OF ACCO MANU- 
FACTURERS, LTD., AT THE BRITISH INDUSTRIAL EX- 


typewriting schools at Helsingfors, Turku, Viipuri, Tam- 
pere, Vaasa and Kuopio, as well as traveling typewriting 
schools in the provinces. In Helsingfors it also has an 
instruction school for the use of adding and calculating 
machines and schools for Finnish and Swedish sten- 
ography. 

General Manager Arvi Kuha says that Systema, Ltd., 
with its long experience of thirty-five years, its well trained 


POSITION IN LONDON, FEBRUARY 27 TO MARCH 10.—The 
variety and versatility of the Acco line was admirably set forth 
in this exhibit as will be seen from the above photograph. The 
photograph reproduced jn the April issue on page 39 shows the 
booth of the Acco Mfrs., Ltd., at another London exposition 
held during March. The two exhibits were, therefore, shown at 
different expositions in the same city and at almost the same 
time. 
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BRUSSELS’ THIRD COMMERCIAL FAIR 


Special Correspondence to Office Appliances. 
Brussels, April 19, 1922 


RUSSELS held her third annual commercial fair from 
April 3 to 19 this year. Amid the multiplicity of such 
shows that have sprung up here, there and everywhere 

since the Great War, Brussels has certain natural advan- 
tages and artificial recommendations over many rival cities. 
Her geographical position comes under the first category, 
her excellent railway system and free trade principles come 
under the second. Taken together, they bring many ex- 
hibitors from far and wide and visitors from all Western 
and Central Europe. The knowledge that trains run to 
time, almost invariably, that there will be no vexations at 
the Customs, in connection with the entry of exhibits, and 
the very liberal policy, that unlike that pursued by. many 
neighbors, admits goods and machinery from others for 
exhibition, instead of confining the show to those of their 
own four walls, brings people in their thousands to this 
particular spot. The absence of all friction in carrying on, 
the quick, expeditious way in which business is dealt with 
throughout the country, all combine to bring business men 
back after once they have visited an exhibition here. 


Machinery Everywhere. 


A curious feature of this particular fair was the fact that 
most of the space was given up to machinery. People 
watched iron being cast in the open air, besides many of 
the more familiar processes of tool making and other de- 
tails of manufacture. They visited the great hall, filled 
entirely with machinery, and with the exception of the 
engineers of course turned their attention to the type- 
writers, calculating machines and combined typewriters and 
calculating machines, on exhibit there. The big munition 
factories of Europe have few orders for munitions, for the 
immediate present, by way of turning their swords into 
sickles, they have adapted their war machinery to the man- 
ufacture of typewriting machines. The result is a great 
variety of new machines, boasting entirely new names, and 
a lot of cheap stuff, of more or less established value. 

It is an ancient adage in the office furniture trade that 
only experience in constructing machinery can produce 
really reliable results, but at the same time the various 
munition and arms factories learned much during the war, 
and that experience is being used in turning out type- 


writers today. 
All Makes and Prices. 


One novel little French machine, innocent of keys and 
worked on a system all its own, was going at 150 francs. 
It did not impress me as a business tool. What may be 
characterized as “serious” typewriters, with a guarantee, 
were on sale from 900 francs upwards. The Italian ma- 
chines are naturally the least expensive for what they repre- 
sent, owing to the exchange, the cheap labor to the 
extraordinary activity shown in that country since the war. 
The Italians are turning out large quantities of low grade 
machinery of various kinds, besides typewriters. They are 
filling a real need. Europe’s pockets are empty, and in 
spite or rather just because of this, machinery is needed 
badly to help in the process of refilling them. If it does 
not work with the precision of some of the best American 
models, it gets through the task all the same, somehow or 
another. Thus the Italian typewriter is likely to prove a 
serious competitor to the other makes, in the near future, 
however much the dealers may laugh at the light, easily 
manipulated article today. Like the Italian automobile. 
which was scorned on its appearance in the market because 
of its extremely light build, it will probably make good. 
The French and Belgian machines can be purchased for 
about two-thirds of the price asked for the standard 
American machine. Some prefer to pay more for a cer- 
tainty, but there are many others, especially those buying 
in bulk, who are compelled to sacrifice a dead cert for a 
cheaper probability. 

Take-Apart Machine. 


One of the so-called advantages of the machines turned 
out by Belgian and French arms factories is that they take 
to piecs very easily. Typewriters were exhibited with their 
interiors open to the public eye. A twist and the carriage 
was released, the types could be unhooked, and in three 
minutes or thereabouts the amateur typist knew all there 
was to be known about the internal marvels of this newly 
acquired property. These manipulations carried out by 
skilled operatives, are very valuable in advertising ma- 


chines, as crowds stand by and watch the magic done with 


such apparent ease. Whether the machine will stand 
treatment of this sort from the uninitiated remains to be 
seen. A well-known British writer’s dictum that a bicycle 
can be ridden or repaired, but that the one and the same 
machine cannot be employed simultaneously for the two 
stunts is probably true of typewriters. If bought to gain 
experience in construction, they can hardly be expected to 
write properly; if purchased for writing they are not fit 
for experiment. It must, however, always be conceded that 
a large majority of Belgians have enjoyed a technical edu- 
cation and that screws and bars are not quite the mystery 
to them that they are to people belonging to, say, mainly 
agricultural countries, such as France. 
American View Point. 

The representatives of firms in the United States smiled 
when they heard of the “cut” prices offered by Continental 
firms. “We are doing more business than ever,” they said, 
“and really do not fear competition. We have the results 
of years and years of advertising behind us, while the new 
makes are little known. The prices, too,” they added, “are 
not sufficiently advantageous to induce people to take risks 
on untried and unknown machines.” It was, however, 
noticeable that several U. S. firms were already manufac- 
turing their machine in Holland or elsewhere in Europe to 
avoid the high customs. The ultimate result of the various 
barriers will no doubt be that big firms will be forced to 
establish small branch manufactories on the spot, in the 
various European countries, where they do anything worth 
while, or stop out of the business there, and lose the fruit 
of many years of advertising. Nothing can stand against 
the high tariffs being gradually instituted by various min- 
isters of finance as being the most efficacious and popular 
way of paying for the war. 

Exchange and Typewriting Trade. 

The question of exchange is much debated throughout 
Europe. No doubt “exchange” is a scapegoat upon which 
many failures are put, and is always brought up to explain 
iack of enterprise, of initiative and general laziness. When, 
however, full allowance has been made for all this con- 
venient dumping of everything that requires explanation to 
the account of the “exchange,” there still remé uins a frag- 
ment of truth in the statement that exchange is responsible 
for much loss of trade for countries with a high exch: ange 
and for the relegating of that trade to poorer countries. 
As far as living is concerned, there is little difference be- 
tween the various countries in Europe for anyone knowing 
language and customs and having prewar knowledge of 


the place. Maybe living is a bit dearer in Poland than in 
England, in Italy than in France, in spite of the number of 
krone and lire to the pound and franc respectively. It is, 


however, universally conceded that in countries with a very 
high exchange, such as Holland and Spain, living is dearer 
than elsewhere, gold being plentiful and therefore cheap. 
On the other hand the sudden fluctuations mean huge 
gains or losses to individuals. When due allowance is 
made for all this, after all a very slight difference, it will 
be seen that a typewriter manufactured in New York 
should not be sensibly dearer than a similar machine made 
in Italy. The difference is, however, very great. This is 
partly due to the difference in the cost of labor, and also 
to the fact that European merchants, seeing the exchange 
going against them, make a rush to buy dollars before they 
rise any further, to pay for the goods that have been 
owing for some time. This last factor is mainly respon- 
sible for the loss of American trade on the continent. The 
remedy, evidently, would be for the American typewriter 
manufacturer to quote and sell in foreign currency, bearing 
the risks of the vagaries of the exchange himself, instead 
of giving the dealer a reason for increasing prices, to cover 
possible losses from this cause. The American firm would 
not be forced, like the small dealer, to sell his foreign 
money at an unpropitious moment. It could stand to his 
credit until such time as he thought well to have it con 
verted into dollars. 


The Silent Machine. 


Talking to hundreds of visitors in the Fair brought cut 
the fact that the silent typewriter is in high favor. Give 
us something quiet and we can manage with half the space, 
say employers, and the demand is undoubtedly for some 
type of silent machine. Many firms are trying to render 
their old-established hardy annual noiseless by introduc- 
ing felt into its interior and closing it with an iron bottom. 


(Continued on Page 91.) 
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Impressions Gleaned in European Trip. 


Countries Abroad Show Signs of Industrial Recovery and Are 
Awakening to the Advantages of Quantity Production. 


By J. R. Monroe. Monroe Calculating Machine Co., 
New York. 
Nore.—-Mr. Monroe recently returned from a trip to Eng- 


land and the Continent made for the purpose of studying 
conditions in this industry at first hand. His report gtves 
ground for encouragement and will be read with much im- 
terest. 


HE opportunities for the sale of American office appli- 
Lemces in Europe are tremendous. This does not mean 

that all any manufacturer has to do is to open up a few 
offices or agencies and start right in doing a big business, 
but the opportunity is there if the situation is thoroughly 
studied and proper plans made for the future. 

Of course business conditions in Europe as a whole are 
not good at present. It would be quite unreasonable to 
expect otherwise, but many of those who are going to do 
the business of the future are getting ready now. 

In studying conditions in England and on the Continent 
one has to admit that there are many things which they 
do better than we in the United States do them. They in 
turn are quite ready to admit that we have our strong 
points, and it seems to be a growing belief that American 
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office appliances made by our quantity production methods 
are remarkably attractive both as to quality and price. 

There has been considerable scepticism in Europe and in 
this country regarding the quality of articles made by our 
high quantity production methods. That there was some 
justification tor this must be admitted, but the real reason 
is lack of experience or purpose on the part of those apply- 
ing these methods rather than the fact that big quantities 
were being produced. The quality of many products made 
by this means has been proved beyond doubt, for examyl!e, 
our standard makes of typewriters. 

The problem, then, for the American manufacturer is to 
sell the European on the quality of his product, and adapt 
it to the somewhat different conditions with as little change 
as possible so as not to lose advantage of large factory pro- 
duction, for it is only by highly perfected tools and special- 
ization that we can offset the cheaper labor across the 
water. 

This is more or less of a repetition of what has been 
written before, but since so many have neglected the 
opportunity it seems worth more emphasis. 

at there is a determination throughout the world to 
reduce the “cost of doing business” is very evident, and 
many who have never before given it a thought are realiz- 
ing the importance of reducing costs in the office as well 
as the factory. 

The importance of cost systems seems to have been even 
less realized in Europe than with us. That it is possible 
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to get this information in detail by modern office machines 
at a reasonable expense, is something which they will have 
to be shown, but it will be easier now than ever before. 

Industrial conditions in England are suffering from high 
Labor is not yet willing to work for wages at which 
employers can get business and the extension of the un- 
employment insurance by the government from time = 4 
time seems only to delay the time when there must be 
settlement. Many thinking men are of the opinion that it 
is very desirable that labor should receive the highest pos- 
sible wages consistent with the service performed, but it 
cannot be done without greater efficiency and the most 
modern methods. 

We can help them a great deal in this respect and with 
material profit to both parties, but the big problem is to 
vain their confidence and break down to some extent what 
is, in a great many phases, a very admirable conservatism. 
This can be done only by a diplomatic approach backed up 
by the “real goods.” This applies in many respects to 
European business as a whole, although conditions in Bel- 
gium are surprisingly good and also to some extent in 
France. Italy is undoubtedly improving, while Switzer- 
land has many problems slntilas to our own. 

The question is raised many times, “Why aren’t you 
Americans making more of your opportunities.” 


costs. 


Typist Queen at Parisian Fete. 

It is the custom in Paris, France, at about the mid-Len- 
ten season, to hold feasts and to crown a queen pro tem., 
known as the queen of queens. This Lenten celebration, 
we infer, is not dissimilar to the Mardi Gras held each year 
at New Orleans. The young maid chosen among many 
for regal honors becomes for a short time an important 
personage. This year the happy queen was a shorthand 
typist, elected from the twelfth arrondissement, which is 
President Millerand’s district. Her name is Germaine 
Buchet, and she is a typist for Mr. R, Glarner, whose place 
of business is at 46 rue Vivienne. 

The queen of queens for 1922 has received among vari- 
ous gifts at least one typewriting machine as the following 
letter from Mr. Glarner, her employer, to the National 
Company, distributors in France for the Woodstock Type- 
writer Company, attests: “Miss Germaine Buchet, my typ- 
ist, having manifested the desire to have a new typewriter 
in recognition of her election to the dignity of queen of 
queens, I take pleasure in confirming my order for a 
Woodstock machine, on which the national and interna- 
tional championships were won at the Grand Palais on 
July 24, 1921.” 4 

Miss Buchet has received from the leading newspapers 
of Paris thousands of francs in money, and practically all 
of the big firms gave her one of their own specialties for 
advertising purposes. Two Parisian newspapers, “L’In- 
transigeant,’ and “Excelsior,” have published articles con- 
cerning the election of the queen of queens. The In- 
transigeant, which is, by the way, the most important eve- 
ning paper in Paris, has opened a competition whereby 
the most worthy work woman chosen by her comrades 
among all the Parisian workshops will receive from the 
newspaper a dowry of 40,000 francs and a complete out- 
fit valued at over 100,000 francs. This modern outfit com- 
prises almost everything that a young maid might wish, 
including an automobile, a sewing machine and finally a 
Woodstock typewriter. 

All of which goes to show that American typewriters 
in France are thought of first when the Frenchman de- 
sires to get what is first-class in a writing machine. 





Abacus and Adding Machine in Contest. 

United States Trade Commissioner Meekins, recently 
returned from China, commented on a comparative showing 
between the abacus and the adding machine. In a contest 
staged a short time ago at Shanghai between a Chinese 
adept in the use of an abacus and an American adding 
machine salesman the abacus was badly worsted. The 
large number of spectators present were impressed with 
the superior speed and accuracy of the American office 
specialty, and its ability to compete successfully with its 
greatest rival in China was conclusively demonstrated. 
With more than 8,000 foreign firms (including Japanese), 
hundreds of progressive native firms in the treaty ports 
and numerous Government offices China is buying an 
increasing quantity of American office specialties annually. 


Woodstock Representation in Venezuela. 
La Nacional Importadora, Caracas, Venezuela, has been 
commissioned representative of the Woodstock Typewriter 


Company. The entire country will be covered from 
Caracas. 
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Supreme Court Denies Sidney-Morris & 
Company’s Appeal. 

The Supreme Court of Illinois on April 15 denied the 
petition of Sidney-Morris & Company for a writ of cer- 
tiorari in its suit against the Chicago Stationers Associa- 
tion and eleven individual defendants. B. C. Bachrach, 
M. M. Grossman and R. S. Cook were attorneys for Sid- 
ney-Morris & Company, and John W. Ogren and W. C. 
Wermuth represented all of the defendants. 

The case was originally brought in the Circuit Court of 
Cook County, Illinois, for $100,000 damages based upon 
an alleged conspiracy to prevent Sidney-Morris & Com- 
pany from obtaining merchandise. Upon trial before Judge 
Walker, the case was dismissed as to four of the defend- 
ants, Fletcher B. Gibbs, Louis T. Marshall, S. D. Childs 
& Company and Cameron-Amberg & Company, and a ver- 
dict of $15,000 was rendered against the remaining seven 
defendants who immediately took an appeal to the Appel- 
late Court, where the verdict and judgment were set aside. 

Sidney-Morris & Company then. appealed to the State 
Supreme Court at Springfield, Ill, by petitioning that court 
to review the decision of the Appellate Court. This peti- 
tion was opposed by Ogren & Wermuth, attorneys for the 
defendants, on the ground that under the laws of the 
State of Illinois, the Appellate Court’s decision was final. 
In its decision the Sypreme Court upheld this contention 
and refused further to consider the case, and this action 
finally ends the long, drawn out litigation in favor of the 
Chicago stationers. 





Graphophone Gets Grace on Debt. 

The following clipping was taken from the New York 
Globe of Saturday evening, April 8: 

“The protective committee on the Columbia Grapho- 
phone M: anufacturing Company 8 per cent gold notes, the 
bankers’ committee, and the committee representing mer- 
chandise and supply creditors of Columbia Graphophone 
have approved the plan calling for the freeing of the entire 
debt of the company for the period from April 1, 1922, to 
Aug. 1, 1925, after deducting an amount not in excess of 
aggregate bank deposits on Sept. 15, 1921. The total debt 
of the company involves about $20,000,000. 

“In other words, the plan means that both interest and 
principal, if due in that time, will be deferred for three 
years, at end of which time interest adjustments will no 
doubt be considered if the company works out of its pres- 
ent difficulties. 

“The plan provides for adjustments of interest on all debts 
to April 1, 1922. A new committee to represent the total 
debt, ranking equally, is to be known as the readjustment 
committee, and will be composed of M. M. Buckner, Ben- 
jamin Joy, J. C. Neff, William C. Dickerman, and G. Her- 


man Kinnicutt. 

“Funding the debt in this way will, in the opinion of the 
committee, 
out of present financial difficulties. 
that any public financing will be necessary. 


provide opportunity for the company to work 
It is not considered 
With the ap- 





proval of the committee the company will be gi ower 
to borrow, should funds be necessary for working capital. 
Circulars representing the plan will be mailed to note- 
holders for their approval next week.” 

Columbia Graphophone Directors Elected. 

At the annual meeting of the Columbia Graphophone 
Company, the following directors were elected: W. M. Buck- 
ner (chairman, New York Trust Company), Charles W. Cox 
(Robert Winthrop & Company), W. C. Dickerman (vice 
president of American Car & Foundry Company), Van 
Hohn Ely (president American Railways Company), H. J. 
Fuller (chairman Gillette Safety Razor Company), G.. H. 
Kinnicutt (Kissel, Kinnicutt & Company), F. W. Shib- 
ley (vice president and industrial representative of the 
Bankers’ Trust Company), Harold Stanley (president of 
the Guaranty Company), E. E. Thompson (Crane, Parris 
& Company, Washington), T. F. McClelland and Doi iglas 
Parmentier (both of the Liberty Industrial Corporation), 
and H. L. Wilson (president of the Columbia Graphophone 
Company). ; 

The new board met March 30. H. J. Fuller was elected 


chairman. 


Weis Manufacturing Company Not Burned Out. 


On Sunday afternoon, April 2, the entire plant of the 
Weis Fibre Container Corporation was destroyed by fire. 


This fire in no way affects the plant of the Weis Manu- 
facturing Company, which is a separate corporation with 
a different plant. The Weis Manufacturing Company 
states that never before in their history have they been 
so busy as they are at the present time. A new price list 


was announced for April 15. 


National Business Show in Chicago Next ba ar. 


Office Appliances has been advised by Frank E. Tupper, 
president of the Annual Business Show Company, er the 
next show in Chicago under their management will be held 
in September next year. As there was a National busi- 
nes» show in Chicago last September, this is in conformity 
with the established policy of having a show in Chicago 


every other year. This plan has been endorsed by leading 
manufacturers in the industry. The customary ‘ina ims of 
floor space and other details will be available this fall 
International Stamp Association Meets in Chicago. 

The International Stamp Manufacturers’ Associatio1 wilt 
hold its annual convention at the Hotel LaSalle, June 27, 
28 and 29. The association’s cost engineer, Mr. Goodwin, 
will speak on the afternoon of the 27th and 28th on the 
subject of “Cost Accounting” and other topics, the elucida- 
tion of which will be of value to the members of the 
ciation. A rather elaborate program of entertainment is 
being prepared. No member can afford to be abse nt from 
this convention. 

On June 25 and 26 meetings of district officers o 
association will be held at the headquarters hotel 


asso- 


the 
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An Invitation. 

Theodore Fiske Peirce, managing director of the Pacific 
Desk Company, 420 South Spring street, Los Angeles, 
Calif., extends through Office Appliances a cordial invita- 
tion to all members of the office furniture fraternity who 
contemplate coming to Los Angeles to attend the Rotary 
Club convention and to call upon the Pacific Desk Com- 
pany. He say members of the trade may use his offices in 
any way they see fit, and look upon the Pacific Desk Com- 
pany as headquarters. 


New Stationery House in New York. 


The Miller-Hutmacher Company was incorporated the 
first of February with a capital stock of $10,000. The com 
pany will conduct a printing, engraving, lithographing and 
stationery business. Charles J. Hutmacher, who has for 
the past nine years been manager of the stationery depart- 
ment of the Broun-Green Company, is the president and 
secretary of the new corporation. Mr. Hutmacher’s ex 
perience in this business covers a great many years as he 
was, at one time or another, affiliated with M. J. Roth, 
Eugene H. Tower, W. Reid Gould, Frank & Tichenor and 
Styles & Cash. 

Edward L. Miller is the vice-president and treasurer of 
the above organization, and has been in the printing and 
stationery trade for over eighteen years, having been in 
business for himself for the last six years, and previous to 
that was associated at different times with Gerry & Mur- 
ray, Eugene H. Tower, Ryan & Company and Royal Rib- 
bon & Carbon Company. 

The firm conducts a modern printing plant on the 
premises, the equipment consisting of a composing room, 
a 14x22 Universal press, 10x15 Miller press and an 18x22 
Chandler & Price press, also a cutting machine and all the 
necessary types, etc. 

The company is located at 57 Dey street, New York, 
where they lease a loft, which is divided into an office, 
plant and stock room, wherein the best selling stationery 
will be carried. 


EXCUSE US, PLEASE! 


Confusion in Street Name. 

On page 184 of Office Appliances for April, there ap- 
peared an item stating that Bux Brothers Typewriter Com- 
pany, of Fort Wayne, Ind., had taken ground floor space 
in the Grand theater building. This, it appears, was in 


error. Their new address is in the Strand theater build- 
ing at Wayne and Clinton streets. Strand and Grand 
sound alike, which may account for the error in the 


previous item. 3ux Brothers Typewriter Company are 
among the largest dealers in northern Indiana and have 
one of the most up-to-date stores in the state. 


Explaining Away a Naughty “R.” 

Charles A. Ellis, district sales manager at Kansas City, 
Mo., for the Marchant Calculating Machine Company, calls 
attention to an error on page 200 of the April issue. An 
item with a date line, “Oakland, Calif.,” said that the 
Marchant Calculating Machine Company had “bought out” 
1 new type of calculating machine. “Brought out” was the 
action which we intended to indicate. The machine was 
illustrated and described in detail on page 34 of the March 
issue of Office Appliances. 


No Hilverson in Holland. 

Jan de Flines, managing director of the house of Blik- 
man & Sartorius, Amsterdam, Holland, calls attention to 
the fact that on page 151 of the March issue of Office Ap- 
pliances an error occurred in the article written by Miss 
Kiely on the subject of Paper Mills and Laboratories. The 
statement was made that a few hand-made papers are pro- 
duced of superior quality in Holland and that the Univer- 
sity of Hilverson has a laboratory. Mr. de Flines points 
out that there is no place in Holland called Hilverson, but 
there is a place known as Hilversum, a small town which 
has no university and probably never will have. Holland’s 
universities are at Amsterdam, Lieden, Groningen and 
Utrecht, all of which have laboratories. 

It is a little difficult to understand how such an error 
could have occurred. Most likely it took place in trans- 
scribing the article from Miss Kiely’s notes. It was re- 
ceived in typewritten form in this office, having been pre- 
pared and put in shape for the printer. 
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“Who’s Who in Oliver.” 

Oliver News (The Oliver Typewriter Company) features 
individuals of the organization under the heading, “Who's 
Who in Oliver.” The April issue gave a brief sketch of 
Lawrence Williams, son of the late president of the 
company. 

“Lawrence Williams was born in Chicago not many 
years ago. He has a habit, however, of claiming that he 
has been with the company since its infancy from the fact 
that his father was identified with the company almost 
from its inception. 

“His preparatory school days were spent at Exeter, 
N. H., and he just managed to graduate at Yale university 


9 








LAWRENCE WILLIAMS, 
Field Manager, The Oliver 
Typewriter Company. 


prior to the entrance of the United States into the war. 

“As an artillery officer in the United States Army he 
had an interesting experience on the quieter parts of the 
front, and returned to this country in April; 1919, 

“He then entered the Northwestern University law 
school, specializing in business law, until April, 1920, whem 
he came to the conclusion that further time in a law school 
would be wasted if he did not intend to make the law his. 
profession. 

“Inasmuch as The Oliver Typewriter Company office was. 
located next door to the law school, it was only natural. 
that he made an effort to enter the Oliver service. 

“He has been connected with the accounting, credit, 
country sales departments and the field division, and has. 
had an excellent opportunity to gain a broad knowledge 
of the general office organization.” 





Wilson-Jones Opens Sales Office in Philadelphia. 


The Wilson-Jones Loose Leaf Company of Chicago and: 
New York, has opened a sales office at 713 Sansom street, 
Philadelphia, Penna., in charge of Ben Okin as local man- 
ager. Mr. Okin will also have under his jurisdiction the 
cities of Baltimore, Camden, Wilmington and Chester and 
will devote his entire time to the development of trade in 
these cities. 

Mr. Okin is peculiarly well fitted for this important work 
on account of his long association with the Wilson-Jones 
Loose Leaf Company, in which organization he rose from 
the ranks. 

E. J. Johnson, who has been with the Wilson-Jones Loose- 


Leaf Company for some time in one of the New York 
City territories, will handle the balance of the territory for- 
merly taken care of by Mr. Okin. Mr. Johnson has a 


thorough knowledge of the line and is regarded as oné of 
the able salesmen in the organization. 





Carl L. Libby Advanced by Carter’s. 


The resignation of Edward Bachtler from the New York. 
sales staff of The Carter’s Ink Company places the respon- 
sibility for his share of the carbon and ribbon business on 
Carl L. Libby. Mr. Libby has been with the New York 
office for a number of years, and is well qualified to cover 
Mr. Bachtler’s territory. Mr. Bachtler has joined the sell- 
ing organization of the White & Wyckoff Manufacturing: 
Company. 
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Simmons Heads Underwood Advertising. 

The effective national publicity of the Underwood Type- 
writer Company is now directed by W. D. M. Simmons, a 
likeness of whom appears herewith. Mr. Simmons has had 
a great deal of experience in the typewriter world, particu- 











W. D. M. SIMMONS. 


larly in its educational and publicity divisions. He became 
a member of the Underwood Typewriter Company’s staff 
in January, 1914, as manager of the educational depart- 
ment. Shortly after his appointment he took over the 
school sales department and later on the work of the 
credential department. Being one of those who are able 
to accomplish an enormous amount of work in a very 
short time, he had added to his duties a few months ago 
the management of the Underwood advertising depart- 
ment, and still carried on the duties of his former depart- 
ments. 

Mr. Simmons, during the more than eight years in which 
he has been connected with the Underwood Typewriter 
Company, has performed great service not only for the 
company, but for the typewriter industry as a whole. He 
has given impetus to progress in the art of typewriting, and 
has been one of the guiding lights to that group of speed 
operators to whom he has been tutor, trainer and coach as 
well as head of the highly efficient department. 





Two New Jersey Towns Pick Mayors from This 
Field. 


It appears that New Jersey is beginning to form the 
habit of selecting mayors from the ranks of gentlemen in 
the office equipment field. Office Appliances learns with 
interest that Frank S. Van Hart of the Esterbrook Steel 
Pen Manufacturing Company has been elected mayor of 
Camden, N. J., taking office on April first. Mr. Van Hart 
is one of the old timers at the Esterbrook plant, having 
been connected with the sales and office end of the business 
for many years. He has been prominent in the work of 
establishing the Camden Club, a noon-day club of business 
men which is now operating in a very successful manner. 
He is a man of fine ideas and high ideals, who is known to 
be the sort of man who gives everything he has to whatever 
work he undertakes. 

The other New Jersey mayor is Charles C. Walden, Jr., 
of the New York house of Walden, Sons & Mott. He is 
also connected with the Walden publications in New York, 
of which his father is the head. Mr. Walden resides at 
Tenafly, N. J., of which town he has been the mayor for 
the last two or three months. 

Office Appliances extends its hearty felicitations to both 
gentlemen. 





Letter Threatens Crane & Company. 


The first threatening letter to be received in the Topeka 
open shop war that began several months ago, was turned 
over on April 3 to federal authorities by Crane & Company, 
stationers and printers of Topeka, Kas. .The letter was 
unsigned and referred to a letter written to the trade by 
C. L. Mitchell, secretary and sales manager of the com- 
pany, and published some weeks ago in a labor organ, 
“The Kansas Trades Unionist.” The letter carries in the 
lower left hand corner a pencil drawing of a lighted bomb. 

Mr. Mitcheli’s letter to the trade calls attention to the 
“American plan” system in operation at the Crane plant, 
and to the fact that the plant was picketed constantly by 
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union workers following the concern’s refusal to adopt the 
44-hour demand, and to the open shop conditions generally 
in Topeka. Mr. Mitchell states that Crane & Company 
always have been staunch supporters of union labor, and 
that not until they were confronted with the 44 hour plan 
were they obliged to balk on conditions. Mr. Mitchell 
says that he knew of no one who would send such a letter. 

W. E. Busch, president of the local union of the order, 
declared that the union does not countenance threats or 
violence and substantiated his declaration with an offer of 
$100 reward for the arrest of the offender. Mr. Busch was 
of the opinion that no member of the union wrote the 
letter. He said, “F. S. Crane and Charles L. Mitchell are 
live wires and good fellows, but they are on the wrong 
side of the fence. The union is waiting for them to get on 
the right side. We have nothing to do with any threaten- 
ing letters or anything else of the sort.” 





L. V. Britt has been appointed sales manager of the Bur- 
roughs Adding Machine Company, according to an an- 
nouncement made recently by F. H. Dodge, vice-president 
and general manager of the company. 














BRITT. 


ka Vs 


Mr. Britt succeeded M. L. Stith as sales manager of the 
3urroughs Company last month, Mr. Stith having trans- 


ferred his activities to the automobile business in which 
he will be associated with Ira L. Berk in the management 
of the Packard agency at Pittsburgh. Mr. Britt was ap- 


pointed assistant sales manager on July 1, 1921, having 
come from the position of district manager of District No. 
1. He rose to the position of district manager from junior 
salesman in nine years. On January 1, 1920, he became 
manager of District No. 1 with headquarters at New York 
City. 

Mr. Britt started with the Burroughs at San Francisco in 
1910. He worked there three years after becoming a reg 
ular salesman and in 1913 joined the Pittsburgh office. In 
1915 he was made manager at Erie, was promoted to the 
Buffalo office in 1918 and in 1919 was sent to the Baltimore 
office as manager. From the Baltimore office he went to 
the head of District No. 1. His record has been one of 
steady advancement since he joined the organization in 
1910. He understands the business thoroughly, is ac 
quainted with the members of his staff and should make 
an ideal sales manager for the Burroughs organization. 

Before joining the Burroughs, Mr. Britt was an account 
ant with a firm of certified public accountants, and before 
that was a traveling auditor. He has also sold pneumatic 
tools and newspapers, so that his experience covers a pretty 
wide field. 

Regal Typewriter Company Opens Chicago Branch. 

The Regal Typewriter Company, New York, N. Y 


has opened a branch in Chicago, occupying about 2,000 
square feet of floor space, at 12-14 South Jefferson street 
J. F. Karbush is manager. From Chicago the company 


plans to supply typewriter dealers in the Middle West 
with all makes of machines in the rough and rebuilt 
Royals. 

Mr. Karbush has been in the typewriter business about 
fifteen years, getting his first experience under the capable 
direction of J. E. Grady, who was a pioneer in the estab 
lishment of the rebuilt typewriter business 
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Reorganization of Gourland Typewriter 
Corporation. 

The Gourland Typewriter Corporation, organized under 
the laws of Delaware, has just taken over the assets of the 
old Gourland Typewriter Corporation which operated under 
the laws of New York. The new corporation has capital 
of 50,000 shares of no par value and is now issuing $1,000,- 
000 gold debenture bonds. 

The officials of the new corporation are: Hon. John K. 
Tener, president, formerly governor of Pennsylvania and 
at one time president of the National Baseball League; M. 
J. Gourland, vice-president, founder of the old company; 
Edward L. Russell, vice-president, connected with the 
Interstate Mortgage Corporation and the Owen Magnetic 
Company, and James L. Cameron, treasurer. Edward 
Benedict, a retired manufacturer; Willis B. Richards, presi- 
dent of Richards & Company of New York, production 
engineers and accountants, and Copeland Townsend, owner 
of the Hotel Majestic, together with the officials, con- 
stitute the board of directors. 

Mr. Tener is the active head of the corporation and Mr. 
Gourland remains in an active advisory capacity as vice- 
president and general manager. Walter W. Romer, sales 
manager of the old company, keeps the same position with 
the new concern. 

The factory is located at 35 Ormond place, Brooklyn, 
New York, under the direction of Frederick Meron, factory 
manager. Mr. Meron is an experienced factory manager, 
having had charge of plants in different parts of the world 
and having worked for the United States Government 
during the war in a similar capacity. The factory has been 
reopened and is operating on part production at present, 
increasing each day, however, until the full capacity is 
reached, which, it is claimed, is 300 machines a day. 





M. J. 


GOURLAND 


The history of the Gourland typewriter is one of con- 
siderable interest to the industry. M. J. Gourland, the 
founder of the original Gourland Typewriter Corporation, 
came to the United States from Russia in a semi-official 
capacity for the Russian Government. One of his duties 
included work for the Russian navy as a director of the 
Northern Mechanical & Boiler Works of Petrograd. 

After the Russian revolution Mr. Gourland went into 
business for himself in this country, supplying machinery 
and tools to French automobile manufacturers who were 
producing aviation motors for the Allies during the war. 
In 1918 he began to look for some field which would offer 
a profitable one for development and he turned to the 
portable typewriter industry. He found Charles Spiro of 
New York City who built a machine for him along the 
ideas he outlined, this being the first model of the present 
Gourland typewriter. The old Gourland Typewriter Cor- 
poration was then organized and the factory was estab- 
lished in Brooklyn where it is at present located. 


J. W. Messimore Takes Up New Work. 
John W. Ind., has 


_ Messimore, who resides in Goshen, 
taken up a new line of work about which he is enthusi- 
astic as to the future. Shortly after the first of the year 
he quietly arranged to resign his position as sales mana- 
ger of the National Safe Company, Cleveland, and began 
making contractual arrangements to become effective as 
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soon as he could be relieved from his previous duties, That 
having been accomplished, Mr. Messimore on May 1, be- 
came manufacturers’ agent for a number of the best known 
concerns, whose goods are sold by stationery and office 
equipment dealers. Mr. Messimore’s field of operation will 
be the central, mid-west, northwest, southern and south- 
western states. He will cover practically the territory be- 
tween Pittsburgh to Denver, both north and south. His 
contracts are not all for the same states, some being for 
only one of the states, others for two or three, but in the 
main they are all for the states and territory mentioned. 
His appointments include the lines of the following con- 
cerns: 

Polar Manufacturing Company, Philadelphia, Penna.; 
Alex H. Irvin Company, Curwensville, Penna.; Work Or- 
ganizer Specialties Company, Detroit, Mich.; Englewood 
Desk Company, Chicago, Ill.; Hamilton Card & Paper 
House, New York, N. Y.; L. Hoffman Company, New 
York, N. Y.; George Irish Paper Company, Buffalo, N. Y.; 
Aldrich Manufacturing Company, Buffalo, N. Y.; Western 
Rubber Company, Goshen, Ind., etc. Other lines are be- 
ing negotiated for and announcement of them will be 
made later. 

Mr. Messimore is well known in stationery, office supply 
and office equipment fields and has a large circle of friends, 
who will be glad to know that he is again in active con- 
tact with the trade. He intends to take to the road at 
once and to travel practically all of the time, while others 
associated with him will care for the office end of the work. 
For the present he will maintain an office at 103 South 
Seventh street, Goshen, Ind., but will later move his head- 
quarters either to Chicago or Indianapolis. 

He has been in the line about twenty years and has had 
an experience that especially fits him for the work he is 
undertaking. His first experience was with a smaller con- 
cern at Warsaw, Ind., known as the Union Office Supply 
Company, of which he was the organizer and manager. 
Later he became identified with Cameron-Amberg & Com- 
pany, handling their lines in Indiana and Michigan for a 
number of years. From this position he went to the Yaw- 
man & Erbe Manufacturing Company, covering Indiana 
and Kentucky and doing special work for them in the 
southern states. He next became a member of the staff 
of the Art Metal Construction Company of Jamestown, 
N. Y., as supervisor of agencies, having charge of the ter- 
ritory between Pittsburgh and Denver. After leaving this 
company he was out of this field for about a year, during 
which time he did special work for newspapers, syndicat- 
ing a double column of news paragraphs for weekly publi- 
cations. He then returned to the line and became sales 
manager for the Canton Art Metal Company at Canton, O., 
and from there to the head of the sales department of the 
National Safe Company, which position he has just re- 
signed. 








J. W. 


The Colonel will be glad to hear from other manufac- 
turers who have open territory within the limits mentioned 
above. He says that he is not interested in typewriters or 
other machines, but would like particularly to hear from 
manufacturers of office chairs and tables. 


MESSIMORE. 
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Boston House Introduces New Steel Line. 

On April 20, 21 and 22 the Thorp & Martin Company of 
Boston, commercial stationers and dealers in office equip- 
ment, put over some effective publicity in connection with 
their announcement of the first showing in New England 
of the Steelcase Office Outfit line manufactured by the 
Metal Office Furniture Company of Grand Rapids, Mich. 

An unusual effort was made to draw thousands of pros- 
pective customers and other guests to the store through 
the use of a large mailing list and liberal advertising in the 
Boston daily newspapers. For many days in advance, the 
front of the store repeated the invitation in eloquent signs 
and when the opening took place at noon on Thursday 
the store was filled. Police were required to handle the 
overflow in the streets and this condition continued 
throughout the three days. At noon on the first day the air 
was filled with the music of patriotic airs rendered by a 
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by Assistant General Manager Roscoe P. Todd. 

On the main floor of the store the congratulations of the 
guests were received in behalf of the Thorp & Martin 
Company by Allen Randall, in charge of the furniture, fil- 
ing and kindred departments of the business, and by 
Frederick P. Flanagan, eastern representative of the Metal 
Office Furniture Company. 


The steel equipment produced by the Grand Rapids 
concern was handsomely displayed, occupying large por- 
tions of the main floor of the store. Above and in the 
center was placed the portrait of Peter M. Wege of the 
Metal Office Furniture Company. Oriental rugs beauti- 
fied the section devoted to steel, while hydrangeas, roses, 
marguerites, bougainvillea and palms completed the dec- 
orations. Handsome floral pieces were received with ex- 
pressions of good will from nearby banks and business 
houses. Particular efforts had been made to produce an 


trumpeter of the Boston Festival Orchestra. The in- unusually pleasing show window display in the best style. 
The display of furniture on the main floor had been pre- 
pared and was in charge of Daniel Callahan, assistant to 
Mr. Randall in the department. 
FRED P FLANAGAN, 
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HOW THE CROWDS GATHERED IN FRONT OF THE THORP & MARTIN 
STORE AT BOSTON DURING THE WIDELY ADVERTISED DAYS OF APRIL 20, 


21 and 22, 

New England states. 
strumentalist was stationed in the rear of the store and 
the tones were caught by the receiver of a Magnavox set, 
the large transmitting horn of which was located at the 
front entrance. The amplified tones of the trumpet stopped 
business and traffic most completely in an important sec- 
tion of the down-town shopping district. 

At 12:15, Mrs. Laura Littlefield, the leading coloratura 
soprano soloist of the Boston Symphony, took her station 
before the receiver and accompanied by the full orchestra 
sang “The Star Spangled Banner.” Above the sounds of 
traffic, the beautiful notes were carried throughout the 
business district by the amplifier and in streets far distant 
from the Thorp & Martin store men paused and stood at 
attention or bared their heads. 

So insistent was the applause from the gathering in 
Thomar square, upon which the store faces, that Mrs. 
Littlefield responded with a lighter number, “Comin’ Thru 
the Rye.” 

Thereafter, for two hours the orchestra continued to at- 
tract and entertain a constant assembly while the store 
was filled with invited guests as well as transient visitors. 

On the second day Miss Ellen B. Murray delighted the 
auditors in and about the store with soprano solos. 

The office suite of Treasurer and General Manager H. 
Brooks Crosby, was visited by a large number of the sta- 
tioners and office equipment and supply dealers not only of 
Boston but of other New England cities and New York. 
He was assisted in receiving and entertaining his guests 


at which time the company introduced a steel line practically new to the 


With the exception of the singing of the Star Spangled 
Banner the exercises of the first day were repeated through- 
out. 

The celebration marks the most ambitious effort 
made by a New England stationer in connection with the 
sale of steel office, bank, library, and courthouse equip- 
ment. Even the powerful and prosperous stationers in 
that group of states have not in the past followed the ex- 
ample of their western neighbors in the handling of steel 
equipment on a larger scale. The Thorp & Martin Com- 
pany is now doing this in a manner comparable to its han- 
dling in other territories. 

The Metal Office Furniture Company in 
dealer agency in the hands of this concern is introducing 
itself to the New England consumer for the first time, 
except for a few individual sales. 

The manufacturers have opened a suite of handsome of- 
fices on Franklin street, near the corner of Devonshire, 
and have placed Mr. Flanagan in charge. Mr. Flanagan 
also maintains an extensive warehouse fitted to take care 
of the complete line for the dealer agents in all six New 
England states. 

Mr. Flanagan is well known in the steel trade, having 
been for a number of years a salesman for The Safe-Cab- 
inet Company of Marietta, Ohio. He left this concern not 
long ago to engage in bank outfitting manufacture in Cleve- 
land, Ohio. His present employers secured his services as 
their eastern representative within the past few weeks. 


ever 


placing its 
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He will devote his efforts for one or two years to develop- 
ing their interests in the New England field. 

He has secured as his assistant, John Endicott of Boston. 
Mr. Endicott is of distinguished Puritan ancestry and a 
member of one of the families most highly placed in Bos- 
ton copper mine circles. He was one of the first Ameri- 
cans to enter the war in Europe, enlisting in the French 
Foreign Legion. He was later transferred as a flyer to 
the Lafayette Esquadrille. He continued this service 
throughout the war and was decorated by Marshal Foch 
for gallantry at Verdun. 

Mr. Randall, upon whom falls the retail distribution of 
the product, has been with Thorp & Martin for several 
years in selling and managerial capacities. He was known 
to the trade previously by a number of years with the 
General Fireproofing Company and as a traveler through 
the west for the Boston Index Card Company of Boston. 

The celebration described above received some advance 
preparation and momentum with the public in a most 
lively observance of “Fountain Pen Week” which had just 
preceded it at the same store. The Thorp & Martin Com- 
pany has taken over the distribution in greater Boston of 
the Sheaffer line and gave it an extended demonstration 
prior to the steel exhibition. 

It was a matter of regret during the steel demonstration 
that it was impossible to have present Selden W. George, 
manager of the printing and loose leaf departments of the 
Thorp & Martin Company. Mr. George has recently re- 
covered from a critical attack of pneumonia and has gone 
to Jaffrey, N. H., to devote a month to the recovery of his 
strength. 


Topeka House Organizes Store Club. 


On Monday evening, April 3, C. W. Seely, secretary and 
sales manager of the Hall Lithographing Company, To- 
peka, Kas., invited the Hall. forces engaged directly or 
indirectly in sales work to be his guests at dinner at the 
Elks Club. The response was unanimous and seventeen 
people sat down to the table. The dinner was followed by 
a musical program arranged by the employees. 

Mr. Seely made a short talk, outlining the possibility of 
establishing a Hall Store Study Club. Others present 
made remarks favoring the proposition and as a result, the 
club was permanently organized with the following officers, 
who were elected to serve one year: President, J. A. 
Crow; vice president, J. M. Lippitt; secretary and treas- 
urer, A. S. Matthews; librarian, Miss Helen Rutledge; 
executive officer, C. W. Seely. The club will hold study 
meetings on the first Monday evening of each month and 
a small assessment for dues will be levied. The officers 
will constitute the executive committee and arrange for 
each meeting a program of mutual help for the members. 
All other members of the Hall organization not included as 
active members, also members of the traveling force, will 
be associate members. 

The menus used at the dinner were neat and striking. 
The first page contained at the top the words “Hall’s 
Store Study Club.” Beneath was a square ruled off into 
361 smaller squares. In the center was a heavy faced letter 
H and from this in each direction the letters of the name 
of the concern radiated. Each square contained a letter 
and one could spell the name of the company in any direc- 
tion from the center, either upward or downward to the 
margin and then to the right or left. The second page 
contained the diagram of the table and the seating plan 
with the names of all persons present. The third page con- 
tained the menu, each dish being appropriately described 
with some quotation or suggestion. Fastened to the top of 
each menu was a metal and enamel lapel button of the 
Hall diamond, bearing the words “Hall Topeka.” This 
button will be worn by each member of the organization. 

If any stationers desire ‘further information concerning 
this club, Mr. Matthews will be glad to supply it. 


Old and New in Typewriters. 


Two illustrations of typewriters appear in the “Industrial 
Digest” for March 18. One illustration shows a likeness of 
one of the crude forerunners of the typewriter, invented by 
Dr. S. W. Francis in 1857. This affair had piano keys with 
type bars, the type striking upward toward a common cen- 
ter. It also had a type-guide, an inked silk ribbon and 
carriage actuated by a spring and kept in check by an 
escapement. The ingenious doctor came very close to 
producing a practical typewriter. The other illustration is 
a picture of the Noiseless typewriter, which is presented as 
an example of modern skill and efficiency. 
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Stationers Organize “Guild Products Corporation” 


New Cooperative Concern to License Products of Distinctive 
Quality Under Special Trademark. 


The retail stationers in the Middle Atlantic Retail Sta- 
tioners’ Division of the National Association of Stationers 
and Manufacturers have become interested, it is an- 
nounced, in the creating and marketing of a special line 
of merchandise to bear a distinctive trade-mark standing 
for the highest quality of merchandise to be found on the 
shelves of stationers. 

To insure the quality, it has been thought well to devise 
specifications for each article, conformity to which is to be 
required in connection with the manufacture of the several 
products intended to be identified by the trade-mark. — 

The word “Guild” has been selected and registered as the 
trade-mark, specifications are in process and with the co- 
operation of manufacturers already secured, it is believed 
that the aims and purposes of the Division are in a fair 
way to be promptly accomplished. 

In order to insure the integrity of the trade-mark, it is 
owned by a business corporation organized under the laws 
of the State of Pennsylvania, the name of which is Guild 
Products Corporation. That company is itself engaged in 
the stationery business and will license retail dealers to 
buy products manufactured under the specifications of the 
Guild Corporation and sell the same under the trade-mark 
“Guild,” 

There is to be no license fee whatever and the Guild 
Products Corporation, apart from the conduct of its own 
business, is not intended or expected to be a money-mak- 
ing enterprise. 

The Chairman of the Board of Governors of the Middle 
Atlantic Division is A. Pomerantz, whose address is 1525 
Chestnut Street, Philadelphia, Pa., and all persons inter- 
ested can obtain from him accurate information at any 
time by communicating directly with him. 

Mr. Pomerantz and those associated with him in the 
Middle Atlantic Retail Stationers’ Division wish to have 
the trade understand clearly the plans and purposes of 
the Division as set forth, inasmuch as a recent statement 
in one of the stationery trade papers gave an erroneous 
idea of the whole matter, 

No plans or arrangements whatever have been made for 
the manufacture of pencils either in this country or else- 
where. 4 

There is no “Guild Sales Corporation” nor is there any 
special salesman’s discount to be allowed to retail mer- 
chants handling Guild products. There is to be no at- 
tempt made to regulate the conduct of the stationery 
dealers who sell the Guild products. 

It is not expected that all lines will be sold under the 
new trade-mark at once, but a beginning will be made in 
the near future, and from time to time new articles will 
be brought within the specifications and placed upon the 
shelves of the retail dealers who desire to handle this 
merchandise. 

It is entirely misleading, it is announced, to characterize 
the plans of the Division as comprehending the organi- 
zation of a “buying association” nor have any estimates 
been made of the possible margin of profit to be reaped 
by the retail dealers in the handling of the Guild line of 
products. 

NOTE—Several years ago the retail druggists organized 
a corporation known as the American Druggists’ Syndi- 
cate to produce articles of foremost quality only. This 
company has achieved success and high standing. The 
A. D. S., however, is a manufacturing proposition. 


Safe Company Takes New Quarters. 


Word comes from Edward Philipson of the California 
Safe Company, Los Angeles, to the effect that he has 
moved into fine retail quarters at 614 South Grand avenue, 
and is increasing his lines. The California Safe Company 
deals in safes, vault doors, bank doors, safe deposit boxes, 
chrome steel chests, light safes and desks. At present, 
the company has four salesmen, all of whom are doing 
well. The California Safe Company is a comparativel 
new concern on the Pacific Coast, but Mr. Philipson is 
well known to safe manufacturers of the United States. 


Guy F. Boyd, formerly with the W. K. Stewart Com- 
pany of Indianapolis, is opening a Shaw-Walker retail 
store at Dayton, O. Mr. Boyd is being assisted by Nor- 
man S. Barnes, formerly of the Fritz-Cross Company, Su- 
perior, Wis. 
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Cincinnati Office Appliance Men Meet. 
The Office Appliance Association of Cincinnati met on 
Monday, April 3 at the Burnet house. The following 
officers were elected for the coming year: A. E. Zugelter, 
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A. E. ZUGELTER, PRESI- W. L. GIBSON, VICE- 
DENT. PRESIDENT. 


president; W. L. Gibson, vice president; C. L. C. Miller, 
secretary and treasurer; A. E. Imbus, director; and Daniel 
Fager, director. 

Mr. Bacon, the former secretary and treasurer made a 
report at this meeting showing quite a surplus of cash on 
hand. Accordingly, a motion was made and carried that 
the dues for the coming year for all those at present mem- 
bers of the association should be cancelled. Fourteen 
members attended the meeting. It is hoped that in the 
coming year the membership will be increased and a fuller 
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co-operation be achieved among the office equipment men 
in the city. 


Opens Checkwriter Agency. 

N. M. Saner, Jr., for the past three years connected with 
well known concerns in the check protector field, includ- 
ing the New Era Manufacturing Company and the Check- 
writer Exchange Company, both of New York, has opened 
the Checkwriter Agency at 116 Nassau street for the pur- 
pose of dealing in used check protectors of all makes. 

Mr. Saner first began business for himself a short time 
ago at 152 Fulton street. 


Neostyle Veteran Celebrates Anniversary. 

Frank N. Lash, who is in charge of Neostyle sales 
agencies throughout the country, celebrated the twenty- 
eighth anniversary of his connection with the A. B. Dick 
Company April 3. His headquarters are at 319 Broadway, 
New York, N. Y., and on his arrival at the office on the 
anniversary he found a splendid cluster of twenty-eight 
roses on his desk, a tribute from his associates in the 
organization and friends in other lines. Many congratula- 
tory letters greeted Mr. Lash. 
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National Office Managers to Meet. 


The third national conference of the National Associa 
tion of Office Managers will take place May 18, 19 and 20 
at Washington, D. C. The headquarters of the conference 
will be at the Hotel Raleigh, although the meetings will be 
held at various locations as indicated in the program of 
the convention. The registration desk will be located in 
the lobby of the auditorium in the District of Columbia 
building, two blocks from the Hotel Raleigh. 

G. S. Childs of the Alexander Hamilton Institute, New 
York City, is chairman of the Thursday morning session, 
which will be held in the auditorium of the District of 
Columbia building. The conference will be called to order 
by President A. A. Keiser of the National Cash Register 
Company, at 9:45 A. M. Cuno M. Rudolph, president of 
the board of commissioners, District of Columbia, will give 
the address of welcome. Dr. John B. Watson, formerly 
professor of psychology and director of Psychological 
Laboratory, Johns Hopkins University, past president of 
the American Psychological Association (1915), editor 
Journal of Experimental Psychology, member of staff of 
J. Walter Thompson Company, will speak on “The Possi- 
bilities and Limitations of Psychology in the Office.” 

“Office Management as a Profession” is the topic H. W. 


Harney, of the Dennison Manufacturing Company, Fram- 
ingham, Mass., will discuss. 
The chairman of the Thursday afternoon session is H. 


A. Piper of the DuPont de Nemours & Company, Wil- 
mington, Del. “Taking the Err out of Office Service” will 
be discussed by F. P. Pitzer, Equitable Life Assurance 
Society of New York City. Hon. Herbert C. Hoover, 
Secretary of Commerce, Washington, D. C., is also on the 
program, the subject to be announced. General H. M 
Lord, chief of finance, United States Army, Washington, 
D. C., will discuss “United States Budget Bureau and 
Principles of Budget Making.” The balance of the time, 
before adjournment at 4:30 P. M. will be devoted to dis- 
cussions, announcements, etc. 

Friday morning’s session consists of the following: As- 
sembly at the office of the United States Bureau of 
Efficiency, visit and inspection of the bureau under the 
direction of Herbert D. Brown. At ten o’clock the round 
table conferences will be held in the offices of the U. S. 
Bureau of Efficiency. The groups will be divided as 
follows: 1, Tests for Clerical Employees, chairman, M. B. 
Folsom of the Eastman Kodak Company, Rochester, N. 
Y.; 2, Personnel Work in the Office, chairman, Leo H. 
McCall, New York Life Insurance Company, New York 
City; 3, Office Budget Program, chairman, Louis F. Musil, 
Henry L. Doherty Company, New York City; 4, Deter- 
mination of Compensation by Results, chairman, Miss E 
H. Meyers, Curtis Publishing Company, Philadelphia, 
Penna. At twelve o’clock, a conference luncheon will be 
held at Hotel Raleigh. 

Friday afternoon’s session includes round table confer- 
ences to be held in the dining room of the Hotel Raleigh, 
immediately following the luncheon, divided in groups as 
follows: 5, Physical Factors in Office Work, chairman, 
D. J. O’Connor, LaSalle Extension University, Chicago, 
Ill.; 6, Procedure for Establishing Standard Practice Rou 
tines and Office Manual, chairman, H. A. Piper, DuPont 
de Nemours & Company, Wilmington, Del.; 7, Mechanical 
Appliances in the office, chairman, William T. Welch, 
Welch Grape Juice Company, Westfield, N. Y.; 8, Offic 
Service Departments, chairman, F. P. Pitzer, Equitable 
Life Assurance Society, New York, N. Y. From 4:15 to 
4:30, the adjournment time, will be devoted to announce 
ments, etc. 

On Saturday, the last day, the conference will be held 
in the auditorium of the New National Museum. Herbert 
D. Brown, chief of the U. S. Bureau of Efficiency, Wash- 
ington, D. C., is chairman of this session, opening at nine 
o’clock with an address of welcome by Dr. Charles D. 
Walcott, secretary of the Smithsonian Institute. “Modern 
Office Planning” will be discussed by Harry A. Hopf, of 
H. A. Hopf & Company, New York City. Dr. Charles R. 
Mann, chairman Advisory Board G3, General Staff, War 
Department, will speak on “Personnel Work in Office.” 
Following these talks, the balance of the time will be de- 
voted to general conference business meeting, election of 
officers, etc., luncheon, followed by meeting of executive 
committee and at two o’clock the meeting will adjourn. 

Provision has been made for the entertainment of wives of 
members and other women guests. The arrangement com- 
mittee includes Herbert D. Brown, chairman, Washington, 
D. C.; H. W. Harney, Framingham, Mass.; F. P. Pitzer, 
New York City; H. A. Piper, Wilmington, Del.; F. L 
Rowland, Springfield, Mass. The reception committee con- 
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sists of F. E. Barth, Worcester, Mass.; M. W. Osgood, 
Boston, Mass.; L. E. Stacy, Niagara Falls, N. Y.; F. P. 
Hamon, Akron, O.; Mrs. MacDonald, Rochester, N. Y.; 
Miss E, H. Meyers, Philadelphia, Penna.; Miss F. C. Bell, 
Washington, D. C.; and Miss G. C. Lombard, Washing- 
ton, D. C. 


Pocket Typewriter Company Organized. 

An announcement from Dover, Del., dated April 11, 
stated that the Leggatt Pocket Typewriter Corporation of 
Wilmington, had been organized to manufacture typewrit- 
ers with a capital of $10,000,000. 

About the first of the year, it will be recalled, the Leg- 
gatt Portable Typewriter Company of Boston, with 5,000 
shares of no par value, was organized. 


National Association of Office Appliance Manufac- 
turers to Meet in Chicago. 

The next meeting of the National Association of Office 
Appliance Manufacturers will be held on May 11 and 12 
at the Drake hotel in Chicago. The program for this 
meeting has not yet been arranged. 


New York Stationer Adds Office Furniture 


Department. 

On April Ist, the J. Meyers Stationery & Printing 
Company, Inc., of 301 Broadway, New York, N. Y., opened 
an office furniture department in charge of J. Schwartz. 
This firm has been in- business since 1876. The new de- 
partment now enables the company to equip an office com- 
plete from pins and pen points to desks and safes. A com- 
plete line of wood and steel office equipment will be han- 
dled, numbered among which are Standard desks and the 
Brooklyn chairs. 

The office furniture department is located in the rear of 
the store, and there is a display of practically anything to 
be desired in this line, including lockers, shelving, filing 
cabinets, desks, chairs, etc. The basement is utilized for 
display and stock purposes. The front of the store, as 
formerly, will still be devoted to commercial stationery of 
all kinds. Mr. Schwartz has been connected with the of- 
fice furniture industry for the past ten years, having been 
in the employ of The Globe-Wernicke Company and the 
Art Metal Construction Company in New York City. 

To commemorate the enlargement of their quarters and 
the installation of this new department, a reception was 
held at the Broadway Inn the evening of April 1. All the 
employes of the J. Meyers Stationery & Printing Company, 
Inc., and their families were in attendance and a vaude- 
ville program put on by the Aborn Opera Company and 
National Vaudeville Artists and the orchestra together with 
some “home talent” was enjoyed by all present. A fine 
dinner was provided. The company’s shop printed a clever 
menu. Each guest was given a memorandum book by the 
Irving-Pitt Company, an address book by the National 
Blank Book Company and a pencil of Eberhard Faber’s 
manufacture. The evening wound up with a dance. 


New Ribbon & Carbon House in Richmond. 

C. G. L. Bedell, who until recently represented the F, S. 
Webster Company of Boston in the states of Louisiana, 
Texas, Oklahoma and Arkansas, having held that position 
for eleven years, has severed his connection with the com- 
pany and has opened a business in his own name at room 
No. 1, Mutual building, Main and Ninth streets, Richmond, 
Va. Mr. Bedell represents a well know line of typewriter 
ribbons and carbon papers and carries office supplies and 
specialties. 


Allen & Company Add to Premises. 


The widely known ribbon and carbon house of Allen & 
Company, New York, N. Y., which has been at its present 
headquarters, 11 Vandewater street, about a year, recently 
made a new lease on these premises and added materially 
to the room they have been using. They have increased 
the size of the stock room to enable them to carry a much 
larger supply of flat stock, thus equipping themselves to 
make quick deliveries on all items. The company has also 
added some ribbon machines and increased the size and 
output of their ribbon department. The report at the end 
of the year in the new quarters is very encouraging. 

John Allen, head of the company, is one of the pioneers 
in the ribbon and carbon field and is regarded as one of 
the foremost men in the industry. 


Principals in New Indianapolis Concern. 
Mr. Sidman and Mr. Ober are president and secretary- 
treasurer respectively of the Business Furniture Company, 
40 South Pennsylvania street, Indianapolis. This is a new 





F. H. SIDMAN, President. Cc. $8. OBER, Secretary- 
Treasurer. 


company, the organization of which was noted in the 
April issue of Office Appliances on page 66d. The com- 
pany handles desks, tables, chairs, safes, steel and wood 
fling cabinets, filing system supplies and desk accessories. 
The other member of the company is William Morley. All 
three gentlemen have had a number of years’ experience 
in the office furniture trade. 


Old Steel Furniture Man Back in the Business. 


D. B. Miller, for some years connected with one of the 
leading steel furniture manufacturers, has joined forces 





D. B. MILLER. 


with The Toledo Metal Furniture Company, of Toledo, O., 
in the capacity of assistant sales and advertising manager. 
Mr. Miller was, for two years intervening, associated with 
the Cleveland Cadillac Company, where he won man 
honors for correctly interpreting Cadillac ideals throug 
the advertising for which he was responsible. 

The “old love” won him back with the steel furniture 
business. He says it is the best little old business he has 
ever been in, politics included. 


A New House Publication. 

The John W. Ferguson Company, United Bank build- 
ing, Paterson, N. J., has just issued No. 1, Vol. 1, of “Fer- 
guson Service,” a house publication devoted to building 
and other interests. 

The John W. Ferguson Company are engineers and 
building contractors. That the new publication is not ex- 
clusively devoted to buildings is evidenced by the fact that 
it contains one article on ladies’ gowns, very neatly illus- 
trated 

We are indebted for this copy of “Ferguson Service” to 
Robert E. Ramsay, vice-president of James F. Newcomb 
& Co., Inc., who were instrumental in producing this new 
house organ. 
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TWO VIEWS 
BRATION OF OPENING. 


Big Party for Mr. Bellman. 


Friends Honor Vice-President of Toledo Concern on Occa- 
sion of Opening of New Store Building. Report is 
Presented Through the Courtesy of Mr. Gibbs. 


On Wednesday evening, April 19, a testimonial dinner 
was tendered to Charles N. Bellman, vice president and 
manager of the Franklin Printing & Engraving Company, 
of Toledo, O. This dinner took place at the Toledo Club, 
following the formal opening of the company’s new store 
at 226-236 Huron street, Toledo. At the dinner over two 
hundred of the leading business men of Toledo were 











REPRODUCTION OF THE BRONZE TABLET WITH 
BAS-RELIEF OF BENJAMIN FRANKLIN WHICH WAS 
UNVEILED IN THE NEW STORE OF THE FRANK- 
LIN PRINTING & ENGRAVING COMPANY OF TO- 
LEDO, ON THE OCCASION OF THE FORMAL OPEN- 


ING APRIL 19.—This relief likeness shows the great 
philosopher as an aged man and not the picture to 


most of us are accustomed. We are used 


which the } 
vigor of late middle age. 


to seeing Franklin in the 


present, also a number of Mr. Bellman’s friends from other 
cities. The occasion was inspiring and not easily forgot- 
ten. Many times the guest of honor came very near to 
being overcome by the friendly sentiments which were ex- 
pressed toward him. 

The serving of the menu was interspersed with the 
singing of songs in which everyone present participated. 
The dinner was followed by addresses, Frank L. Mulhol- 


IN THE NEW STORE OF THE FRANKLIN PRINTING & ENGRAVING CO., pet. EDO, O., 


NOTE THE FLORAL OFFERINGS AND ARRANGEMENTS OF STORI 


DURING CELE- 


land, ex-president of the International Association of Ko- 
tary Clubs being the toastmaster. 


The first speaker to be introduced id 


was the Reveren: 


Henry R. Rose, D. D., of Newark, N. ¥9., who delivered 

very interesting illustrated lecture on the subject of “Ben 
jamin Franklin.” The speaker touched upon the life, char 
acter and public services of Benjamin Franklin and held 
the interest of his audience for more than an hour. Dr 
Rose was followed by Mr. Charles N. Bellman, vice-presi 
dent and manager of the Franklin Printing & Engraving 
Co., who responded to the parallel drawn by the toast- 
master in which was eloquently portrayed those many 


attributes held in common by Benjamin Franklin and the 
guest of honor. 


The other speakers were Hon. John M. Killits, Toled 
U. S. District Court judge for the Northern District 
Ohio; Marion M. Miller, vice-president of the Toledo 
Club; J. Ogden Pierson of New Orleans, president of the 
National Association of Stationers and Manufacturers; 
Wm. H. Yeasting, president of the Toledo Chamber of 
Commerce; Frank D. Waterman of Eustis, Fla., presi 


dent of the Fountain Inn Company (and incidentally presi- 


dent and treasurer of the L. E. Waterman Co., New York 
City); Norman Hascall, president of the Toledo Retail 
Merchants Board; Ralph S. Bauer, of Lynn, Mass., past 
president of the National Association of Stationers and 
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Toledo 


Manufacturers;. Ben Nordholt, president of the T: 
tary Club; Carl P. Aschbacher, president of th: 





LIKENESS OF CHARLES N. BELLMAN, VICE PRESIDENT 
AND GENERAL MANAGER FRANKLIN PRINTING & EN 
GRAVING COMPANY AS HE WOULD APPEAR WERE HE 
MADE UP IN THE COSTUME OF BENJAMIN FRANKLIN 
This omre | appeared on the dial of a souvenir clock presented 


by the L. Jaterman Company at the testimonial dinner 
given to ue ‘Bellman on the evening of April 19 and is here 
reproduced by the courtesy of the L. E. Waterman Company 
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Advertising Club, and Fletcher B. Gibbs, Chicago, general 
manager of the National Association of Stationers. and 
Manufacturers. 

Hon. Bernard F. Brough, Mayor of Toledo, was called 
from the hall before the program was reached. 

At the close of the program a souvenir was given to 
each guest, consisting of a copper finished one-handed 
clock upon the center of the seven-inch dial. of which was 
printed a very good likeness of Charles N. Bellman, decked 
with the long hair and the body and dress of Benjamin 
Franklin. 

Among the guests who came from other cities were the 
following: 

F. D. Waterman, New York City; J. Ogden Pierson, New 
Orleans, La.; Robert D. Patterson, St. Louis, Mo.; Ralph 
S. Bauer, Lynn, Mass.; Eberhard Faber, New York City; 
Edward S. Towne, Holyoke, Mass.; William Pitt, Kansas 
City, Mo.; Sidney J. Burgoyne, Philadelphia, Pa.; Fletcher 
B. Gibbs, Chicago, Ill.; Charles L. Estey, Chicago, IIL; 
|. Herbert White, Buffalo, N. Y. 
~ Messers. Waterman, Patterson, Pitt and White were ac- 


companied by their wives, and these ladies with other 
guests were given seats in the banquet hall during the 
rendition of the program. 


William C. Carr, vice-president of the Second National 
Bank of Toledo, an intimate friend of the guest of honor, 
delivered what he claimed to be an “authentic” biography 
of Charles N. Bellman. The text of his address, however, 
betrayed a spirit of levity and facetiousness, which led his 
hearers to suspect the speaker might draw upon his imagin- 
ation for some of his facts. At any rate, Mr. Carr’s 
address brought forth much hilarity and helped to round 
a most delightful evening. Mr. Bellman is best known 
to the readers of this journal! as one of the past presidents 


out 


of the National Association of Stationers and Manufac- 
turers, in which position he served for two successive 
terms. Probably no member of the organization has a 


wider acquaintance among the stationers of the United 
States than Mr. Bellman, whose service and advice have 
always been at their command and whose lovable character 
has endeared him to his thousands of friends both in and 
out of the industry. 

The new store of the Franklin Printing & Engraving 
Company has a frontage of 120 feet. The basement is 
devoted to the storage of flat papers and surplus stationery 
stocks. The central entrance from the street to the first 
floor is flanked on either side by sixty feet of attractive 
show windows and the length of the floor gives an im- 
pressive spaciousness of view. Specially designed show- 
ases and counters are employed to display the miscel- 
ineous items which are contained in the up-to-date sta- 
tionery stock. All goods are plainly priced in large figures 
and are shown in such a way as to be readily accessible 
to customers for examination and selection. In the rear 
of the building, the floor is recessed to permit teams and 
auto trucks to back under cover against the platform of 

roomy shipping and receiving department. The offices 
and furniture display rooms are located on the second floor, 
third floor is devoted to printing, ruling and binding, and 
the fourth to engraving, die stamping and plate printing 
Part of the space on the latter floor is given up to an 
office furniture storage and repair room, and to the Frank- 
lin welfare room. The building is equipped with passenger 
and freight elevators and the latest improved type of 
sprinkler system. The building is heated by a low pres 
sure steam plant and a metal chute carries paper waste 
rom all floors to the basement where it is baled for ship- 
ment. 

On the day of the opening the store was beautifully 
decorated with flowers, to which were added every few 
minutes during the day scores of floral offerings, the con- 
ibutions of the many personal friends of Mr. Bellman. 
Ry noon time every desk, table and counter had its floral 


decoration—in vases, baskets and tubs—until the store 
closely resembled a conservatory. At one o’clock the 
}enjamin Franklin tablet was unveiled in the center of 


the store in the presence of several hundred visitors and 
guests who completely filled every aisle. This ceremony 
was in charge of the Toledo Advertising Club. Addresses 
delivered by Karl P. Aschbacher, president of the 
Johnson, one of Toledo’s leading attorneys, 
Bagg of the United States Advertising 
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Memphis Printer Adds Office Supplies. 
The Hood Printing Company, Memphis, Tenn., added a 
line of office supplies May 1, rounding out a complete 
service in printing, lithographing, engraving and loose leaf 
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Noesting Co. Takes New Factory, : 

On April Ist, the Noesting Pin Ticket Company of 
Mount Vernon, New York, have moved to North Rail- 
road avenue and Mechanics street in the same city. The 
new factory and ground which the Noesting Company re- 
cently purchased, amounting to over one and one-third 
acres, is within the boundaries of three cities, Yonkers, 
Mount Vernon and New York City. It is ideally located 
as it can be reached from any point in Brooklyn, Bronx 
or Manhattan on a five cent fare. The new Bronx River 
Parkway is only two blocks from the new plant, making it 
easily accessible to New York by automobile. The New 
York Central railroad track is only a block and a half 
away, giving all the railroad facilities necessary. And there 
are four labor markets which can be drawn upon for 
help. 

The plant is up-to-date in every respect, four floors being 
available—with three utilized at present—each with a space 
of 200 by 30 feet. Fifteen thousand square feet of floor 
space in the outer buildings are available for storage pur- 
poses. 

On the first floor of the factory, two rows of Gem ciip 
machines with a length of 60 feet each occupy the prin- 
cipal part of the floor. The two rows of pin ticket ma- 
chines, each row 30 feet in length are next in line, and a 30- 
foot row of special machines for special work are on the 
first floor as well. The shipping department is located in 
the rear portion of the first floor with all modern equip- 
ment. 

The paper slitting and automatic box making equipment 
is located in the basement. 

The third floor is devoted to the printing department 
and the thumb tack department. The stock of thumb tacks 
is carried on this floor in bins easily accessible, ready to be 
sent out in either hundred, gross or dozen lots. A dumb 
waiter operates between all floors which hastens delivery 
of packages to the shipping room and materials from one 
department to another. Automatic stringing machines for 
stringing the price tags manufactured by this company are 
also located here. A hoist is provided from the manufac- 
turing department to the packing department upstairs, 
which reduces the lost motion to a minimum. 

The offices are located on the third floor with a private 
office for G. F. Griffiths, secretary and treasurer of the 
company. A reception room for visitors is provided in the 
general offices. 


Exhibits at Conventions. 


The convention of the National Association of Purchas- 
ing Agents at Rochester, May 16-19, inaugurated an 
innovation for that body. An exhibit of manufactured 
products will be held under the name of the “Informa- 
show.” The exhibits were arranged by the National Expo- 
sitions Bureau, Felix Mendelsohn, managing director, 1408 
Kimball building, Chicago, Ill. The latest available list of 
exhibitors includes: Corona Typewriter Company, Inc., 
The Dalton Adding Machine Company, The Thassax 
Moneyweight Scale Company, Defiance Check Writer 
Corporation, Joseph Dixon Crucible Company, Durand 
Steel Locker Company, Thomas Edison, Inc., Line-A- 
Time Company, Marchant Calculating Machine Company. 
The Rand Company, Todd Protectograph Company, Un- 
derwood Typewriter Company, Yawman and Erbe Manu- 
facturing Company, Lanston Monotype Company, O. K. 
Manufacturing Company. In addition to this list, which 
is representative of the office equipment and supplies 
industries, there are many more manufacturers in other 
lines. 


Better Business Convention at Evansville. 


\ better business convention will be held at Evansville, 
Ind., May 10. The principal speaker is Fred P. Mann, of 
Devils Lake, N. Dak. Mr. Mann has shown great ability 
in developing his business. A number of displays will be 


made by manufacturers of office machinery, with salesmerr 


present to aid visitors in visualizing their contribution to 
“better business.” The exhibitors will include the Royal 
Typewriter Company, Inc., Office Supply Company, Un- 
derwood Typewriter Company, The National Cash Register 
Company, The American Multigraph Sales Company and 
the Burroughs Adding Machine Company. 


Loose Leaf Man in Business for Himself. 


Grover C. Strack, formerly New York manager of the 
Trussell Manufacturing Company, of Poughkeepsie, N, Y., 
has gone into business for himself under the name of the 
General Loose Leaf Company. 
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TWO INTERIOR VIEWS AND PICTURE OF THE EXTERIOR OF A NEW BRANCH STORE OF THE BURROWS BROS 


COMPANY, 


Adding Machine a Church Auxiliary. 


When the members of the congregation of the new Park 
Avenue Baptist Church, New York, N. Y., until recently 
the Fifth Avenue Baptist Church, went in for the service 
one Sunday morning they saw an adding machine at the 
right of the pulpit. The Rev. Cornelius Woelfkin, pastor, 
asked J. Howard Ardrey, banker, chairman of the church’s 
building fund committee, to go to the pulpit. 

Mr. Ardrey explained that $300,000 was needed to pay 
the last of the $1,416,000 church investment. Of that 
amount, he said, William Rockefeller had offered $100,000 
as a memorial to his wife, and John D. Rockefeller and 
John D. Rockefeller, Jr., had offered to give dollar for 
dollar with what the congregation gave. Mr. Ardrey then 
pointed out that $50,000 from the congregation was about 
the necessary amount. 

A young man went to the adding-machine and began to 
total the slips as they were turned in from the congrega- 
tion. The ushers handed to him plates piled high with 
slips, and in twenty minutes Mr. Ardrey announced that 
he had $50,000 more than the set goal. Among those who 
handed in slips were Nelson, Winthrop and David Rocke- 
feller, young sons of John D. Rockefeller, Jr. 


New Business Bureau. 


In the April issue of Office Appliances on page 60 the 
organization of the Manning Business Bureau at Hartford, 
Conn., was announced. This bureau, as already stated in 
the previous item, has been organized by Edward J. Man- 
ning, a typewriter man of long experience, to act as busi- 
ness representative, to market inventions, supply practical 
opinions, confidential advice, etc., and to act as agent, 
broker, or estimator. 

Mr. Manning particularly desires to be of service to con- 
cerns in the typewriter, adding machine and other divisions 
of the office equipment field. 

Mr. Manning doubts if any one has attempted a new de- 
parture such as his, but the effort is prompted by the fact 
that although he has been offered various opportunities, 




















EDWARD J. MANNING. 


he does not desire to return to active manufacturing or 
selling again. He does wish, however, to be busy at some- 
thing else and decided that his general broad knowledge 


CLEVELAND, O. 


of the field gained as a result of many years’ experience 
would be of value to those wishing to avail themselves of 
it. Much could have been saved in many cases and some 
times failures could have been avoided had some competent 
man been called in to give advice. 


He’s a Star “Jiner.” 


Diamond Dust (Hall Lithographing Company) has a few 
words about the chief under the head, “Boss Clem’s With 
Us.” His record should cause Chas. L. Mitchell to look to 
his laurels. Says Diamond Dust: 

“Clem W. Seely, secretary and sales manager of the 
House of Hall’s, president of the Kansas State Automobil« 
Association, director of the Chamber of Commerc: 
‘Daddy’ in the Order of DeMolay, director of the work 
in the Scottish Rite, director of the Kansas Free Fair 
Topeka, head and front of the Pageant of Progress, offers 
to contribute to Diamond Dust occasional hints for the road 
salesmen, and cautions us not to overlook the Alexander 
Hamilton Institute class nor the Hall Store Study Club, in 
both of which he is an earnest worker and adviser. ‘Above 
all,” he says, ‘keep in touch with the road salesmen, of 
which there are six, and the street salesmen, of which thers 
are four.’ If a man as busy as he is, can take such in 
terest in our little sheet, surely we can see where we can 
do our fellow employes a good turn through this medium 
Verily, a busy man is chosen to do the things that must 
be done, and done right. He answered our prospectus 
questionnaire, first thing, with ‘Am for it stronger than a 
house afire.’” 








Mosher Withdraws from Wagemaker Company. 

Clarence E. Mosher, secretary of the Wagemaker Com 
pany, Grand Rapids, Mich., will withdraw from the com 
pany, according to present plans, about September 1. 

Mr. Mosher has been connected with the organization 
since it was established and in his official capacity has 
been thrown in direct contact with every phase of th 
filing device and system business. His knowledge em 





Cc. E. MOSHER. 


braces both the buying and selling end, as well as the 
practical installation of equipment. 

His plans as yet are somewhat immature, but he intends 
to enter the retail field and may consider taking charge 
of a furniture and filing device department 
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The Business Show and the Industry. 


What the Business Show Does and Has Done for the Office 
Appliance. Industry as Pictured in an Interview with 
Frank E. Tupper, President of the Annual Busi- 
ness Show Company, of New York—How 
the Business Show Functions in the 


Office Appliance Industry. 


and from time immemorial has been active in the 

human mind. The development of the modern exposition 
has been generally credited to the genius of Napoleon, who 
encouraged the holding of industrial exhibitions in France 
for the sale of native industrial and art works. 

The prevalence of expositions in the United States dur- 
ing the last twenty years has often been attributed to our 
industrial growth and commercial activity. Undoubtedly 
expositions of the better class have materially aided the 
commercial and industrial development of our country. 
The business office is the nerve center, the directing force 
of great achievements. Office equipment has its share in 
the evolution of our industrial and commercial supremacy. 

The National Business Show functions in the distribu- 
tion and proper use of everything for the office. It is the 
oldest national industrial or commercial exposition in the 
United States with an uninterrupted record for service, the 
first National Business Show having been held in Madison 
Square Garden in December, 1904. 

Continuously since then, through the years of prosper- 
ity, adversity and war and reconstruction, the National 
Business Show has wielded a favorable influence on the 
destinies of the American business office and everything for 
the office. Annually without the omission of a single year, 
the Nationai Business Show has been held in New York— 
eighteen times in all. In addition to this, throughout these 
years, ten shows have been held in Chicago, five in Boston, 
four in Philadelphia, one in Cleveland and one in Pitts- 
burgh. Forty National Business Shows have, therefore, 
been patronized by manufacturers, distributors and users 
of the better things for the every-day business office. Year 
by year the number of exhibitors has increased until today 
these business shows are able to present to the public a 
very representative showing of the many utilities available 
for the use of offices. Students of commercial schools who 
visited the early National Business Shows are now men 
and women in the prime of life, whose efforts, welfare and 
progress are augmented by business aids displayed pub- 
licly for the first time at this exposition. 

Heretofore it has seemed quite natural to many people 
to think of the business show, merely as a week at the 
Grand Central Palace in New York, the Coliseum at Chi- 
cago, the Mechanics building at Boston, the Commercial 
Museum in Philadelphia, etc., but after being in the office 
of the management of the National Business Show for a 
day in April, six months before the next National Business 
Show, and after listening to consultation with experts 
about the service to visitors; arrangements for space for 
exhibitors; plans for helping the maker, distributor and 
user; kind of advertising copy to be used, etc., one would 
realize the fact that putting on a week’s display at the 
National Business Show is a big undertaking, and that it 
requires time, effort, experience and capital. 

It is a mistake to think that all the show management 
has to do is to sell the necessary space and arrange the 
booths and decorations, be on the job the show week, after 
which there is nothing to do until time for the next show 
rolls around. 

Instead, making a success of the National Business Show 
requires months of preparation and lots of hard work. 
Selling the space and decorating the building are only a 
very small part of the vast outlay of time and effort 
required. 

Manufacturers and distributors exhibit at the National 
Business Show because the exhibits and service are so at- 
tractive and interesting to the users that they attend by the 
thousands. 

Thus the National Business Show is the point of contact 
—the mutual meeting place where the manufacturer, dis- 
tributor and user meet upon common ground and on an 
equal footing. Where the user becomes acquainted with 
what the manufacturer and distributor have to offer. Where 
in turn the manufacturer and distributor get first hand in- 
formation from the user as to the requirements of business 
in the user’s office. 

The user learris of new or improved equipment and 
method for handling old needs. 


Tana idea of expositions is older than the Christian era 
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The manufacturer and distributor learn of new needs 
which prompt the invention or dévelopment of new méans 
for handling the new needs. ibe! 

Through this process of serving the maker, distributor 
and user the National Business Show has developed from 
a very limited beginning to an institution of continuous 
service which takes in everything for the office. 

Thus any machine, method, plan, equipment, device, 
service, sundry or supply which makes for efficiency. or 
contributes to the health, comfort and convenience ‘in a 
business office is now qualified for display at the National 
Business Show. 

The National Business Show is as convenient for those 
who seek better things for the office as it is productive for 
those who would be sought for supplying them. 

An exhibit at the National Business Show is always in 
good company. 


Boston School of Filing Alumnz Association. 


April 18 the Boston School of Filing Alumnz met in 
Wesleyan Hall, 581 Boylston street, Boston, Mass. The 
meeting was called to order by the president, Miss Dorothy 
G. Bell. She urged the need of new members, and asked 
for suggestions to apply in arranging for the annual dinner, 
which will take place of the June meeting. An invitation 
was accepted to visit the files of Richardson, Hill & Com- 
pany, investment brokers, April 25. 

Mrs, Editha Armstrong, secretary to the general mana- 
ger of the Federal Mutual Life Insurance Company, spoke 
of the importance of filing in an insurance organization. 
She said there is probably more detail in the insurance 
business than in any other line of filing work. In the claim 
department weekly reports are issued, showing the number 
of cases lost and the mistakes in charging. The claim de- 
partment uses a numeric system with alphabetical index. 
The alphabetic system seems best adested to the needs of 
other departments. Mrs. Armstrong said that the file clerk 
should be accurate, quiet, speedy, capable of disciplining 
herself, tactful, cheerful and possessed of initiative. 

Buying for the filing department was discussed by Miss 
Marjorie Belcher, purchasing agent of the Columbian Mu- 
tual Life Insurance Company. She told about her work 
in connection with the various departments coming under 
her supervision, and the lessons she has learned from them. 
The supply department teaches the elimination of waste; 
the shipping department, co-operation; the printing depart- 
ment, co-relation of printing and machinery; the purchas- 
ing department, the value of cross referencing and up-to- 
the-minute filing. 

“Selling Yourself’ was an inspirational address by Miss 
Corinne Loomis, manager of the sales department of the 
Penn Mutual Life Insurance Company. She held that in 
acquiring information women are quicker than men. 
Everybody is a salesman—you are always selling yourself. 
To sell one’s self it is necessary to rechatge one’s enthu- 
siasm constantly, to have a definite aim—a goal—to be 
able to save systematically, and to keep in excellent physi- 
cal condition. Miss Loomis referred to the Apostle Paul 
as one of the most successful salesmen of all time. She 
suggested the reading of “Life’s Minor Collisions,” by 
Frances and Gertrude Warner, and quoted the motto of the 
Rotary Club, “He Profits Most Who Serves Best.” In 
closing, Miss Loomis said that in order to sell your sery- 
ices, you must compete with, and beat—yourself. 

Mr. Duffield conducted the question box. 

The hospitality committee served refreshments. The 
decorations made a pleasing impression. 


Lithgow & Randall New at Long Beach. 


H. S. Lithgow and A. G. Randall have formed a partner- 
ship at Long Beach, Calif., taking over the Typewriter 
Sales & Desk Company, 116 West Fourth street. Mr. 
Lithgow was formerly with the Anderson & Lithgow 
Printing Company. Mr. Randall came to’ Long Beach re- 
cently from Chicago. It is planned to increase the stocks 
of desks, typewriters, office equipment and general office 
supplies. The typewriter rental service and monthly in- 
spection plan are to be extended. R. H. Potter, who had 
charge of the mechanical department of the Typewriter 
Sales & Desk Company, continues with the new interests, 


Changes in Strathmore Organization. 


C. Walter Dearden, for many years at the head of the 
Strathmore Paper Company’s advertising department, has 
become sales promotion manager. His predecessor, F, A. 
Juckett, has gone into another field. Cy Norton, long as- 
sistant to Mr. Dearden, has been made advertising manager. 
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The Hon. Benjamin Bosse. 

The office furniture industry and the office equipment in- 
dustry in general, as well as the people of Evansville, Ind., 
suffered a great loss in the death of the mayor of that city, 
the Hon. Benjamin Bosse, who passed away at 6:31 o’clock 
on the morning of Tuesday, April 4. Mr. Bosse had con- 
tracted pneumonia and while he made a brave fight for 
life, aided by all the resources known to modern medical 
science and with the love and encouragement of his faith- 
ful wife, who constantly kept vigil at his bedside, Mr. 
Bosse was unable to overcome the ravages of the disease. 

Benjamin Bosse was one of those rare men who had the 
genius of achievement. At the time of his death he was 
not only mayor of Evansville, but president of the Im- 
perial Desk Company and other concerns, and was at the 





THE LATE BENJAMIN BOSSE. 

forefront of every movement for the betterment of his city 
and section. He held official positions in many organiza- 
tions composed of men engaged in industry and was a 
director of the National Furniture Manufacturing Associa- 
tion. He was also head of the Evansville Furniture Asso- 
ciation. His business interests were extensive. He was 
president of the Globe-Bosse-World Furniture Company, 
Evansville Furniture Company, Evansville Top & Panel 
Company, Imperial Desk Company, The West Side Bank, 
The Bennett-Hutchinson Insurance Company, The Bosse 
Realty Company, The Evansville Courier Company, The 
Bosse Coal Company, The Grocers’ Quality Baking Com- 
pany and the Vendome Hotel Company. He was largely 
interested in the American Packing Company, The Nation- 
al City Bank, Graham Bros. Motor Truck Company, the 
Ohio Valley Roofing Company, the Atomized Products 
Corporation, the Chero-Cola Bottling Company and the 
Furniture Building Company. 

Success marked practically every activity in which Mr. 
Bosse was engaged. His business seemed to go forward 
without faltering, no matter what the conditions of the 
times. His remarkable ability to do the right thing created 
a demand for his services and he was sought by scores of 
new industries as a guiding spirit. He loved his work 
and the strenuous life was among his chief delights. He 
had the qualities of an industrial general—vision, courage 
and dynamic energy. 
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Mayor Bosse was a patron of the arts and of music. 
He headed the Civic Music Commission and found time 
despite his many activities to devote his attention to the 
general work of that body. He cherished a deep determi- 
nation to supply parks and playgrounds for the children 
and spent thousands of dollars of his personal income for 
apparatus for children’s playgrounds and the improvement 
of parks. When he started his third term in 1922 as 
Mayor of Evansville, he had just completed a comprehen- 
sive park system which for three years had been his dream. 
Through his efforts Garvin Park was purchased and turned 
into one of the finest parks in Indiana. As a result of his 
initiative, Evansville has one of the largest and best 
equipped municipally owned athletic stadiums in the coun- 
try. This stadium bears his name. In all of this civic 
work, the mayor was aided by his wife, whom he freely 
consulted on all matters of mutual interest. 

Mayor Bosse was born near Hornville, Scott township, 
Nov. 1, 1875, on the farm of his parents, Mr. and Mrs. 
Henry Bosse. The Bosse farm was situated near the farm 
on which John W. Boehne, Sr., was born and reared. 

It was at the age of 14 that he came to Evansville and 
secured a position in the grocery business. Feeling the 
need for more education, he carefully saved enough money 
to pay his tuition in a business college from which he 
graduated at the age of seventeen. 

After leaving the college he became identified with a 
wholesale grocery house. At the age of 19 years, not be- 
ing content to remain on a salary, he decided to enter 
business for himself. To resolve was for him to act, and 
he embarked on his first business venture, in the adminis- 
tration of which he displayed the same commercial ability 
that has marked his rapid rise in business. 

Broadens His Field. 

For six years he was in the grocery business when he 
recognized the wider field in the furniture business. In 
1899 he became one of the manufacturers of the city, com- 
bining with three other men in the organization of the 
Globe Furniture Company. 

While Mayor Bosse had been active in ward and precinct 
politics for some time, he made his first appearance, as a1 
official of the city, sixteen years ago on the board of safety 
under Mayor Boehne. He continued on the board of 
safety under John J. Nolan, who finished out the term 


following Mr. Boehne’s resignation. 


In the fall of 1913 he defeated Charles Heilman for 
mayor. Later he became first district chairman of the 
democratic party, and in 1920 he was made state chair 
man. 

Mr. Bosse entered his second term as mayor in 1918 
after defeating Bert Messick, republican. He was re 
elected for his third term in November, 1921, defeating 


Stuart Hopkins, republican. 

Immediately upon becoming mayor in 1914, 
cleaned up the old city hall building, erecting a large addi- 
tion, for executive offices and for the public 
works office. The new police station was erected during 
his incumbency, the old station being turned over to the 
Association for the Blind. 

It was Mayor Bosse’s intention to remodel the city build 
ing block, to take the fire station away from the Third 
street car line, thus eliminating an element of hazard. 

The fire department was completely modernized under 
his direction, the summit of which achievement was the 
lowering of the fire insurance rates in the city. 

Mayor Bosse was elected for the third time upon a cor 
structive program of improvements. 

Since Mayor Bosse went into office in 1914, he has not 
retained one cent of his salary, having expended all of it in 
civic work. 


Bosse 


board of 


Religious Career. 

In 1902 Mayor Bosse was elected a member of the 
board of directors of the Missouri Synod of the Luthera1 
church. This synod is the largest in the world. Prior to 
that he was an active church worker and has continued to 
fill an important part in the synod as well as the Trinity 
Lutheran church here, of which he was a member. 

When Mayor Bosse attended the board of directors 
meeting for the first time in St. Louis in 1903 he startled 
the old members of the board with his sound and modern 
business principles. 

Throughout his connection with the church, Mayor 
Bosse had been an influential and leading figure. When 
important issues came before the board no action was 
taken unless Mayor Bosse was present. His opinion and 
thought was considered by other members as being logical 
and practical and were seldom disputed. When he intro- 
duced a new subject to the board it was very seldom, if 
ever, that his suggestions were not carried out. 
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Typewriter Ribbons 


205 W. Monroe Street 


STANDARDIZATION 


is the basic principle of the largest and most successful stationery 
and office equipment houses the world over. 


To the representative dealer the name Mittag & Volger (stand- 
ard for over thirty years) suggests to him at once the best obtain- 
able in carbonized papers and inked ribbons. Consequently he has 
STANDARDIZED in Mittag & Volger products because he knows 
in his own mind he cannot offer his trade anything better and he 
feels secure in his position. He has thus STANDARDIZED in 
every line of merchandise he carries: STANDARDIZATION has 
been the largest factor in the successful up-building of his business. 


“Our Line” 
and Carbons 


Have earned the high approval of every 
competent and discriminating stenographer 


THE RESULT OF USING OUR RIBBONS: 


Letters Clear as Print. 
No Blurring, No Pale, Washy Impressions. 


THE RESULTS FROM OUR CARBONS: 


Copies Clean and Sharp. 
No Smutting, No Off-setting. 


SUM TOTAL OF RESULTS: 


Pleasant, Smiling Operators. 
Happy, Satisfied Employers. 


Extraordinary qualities have been incorporated in our type- 
writer ribbons and carbon papers, representing characteristics 
which at once distinguish them from all others. In the durability 
of our products and for their general excellence they invite the most 
critical comparisons. 


MITTAG & VOLGER, Inc. 


PRINCIPAL OFFICE AND FACTORY 
PARK RIDGE, N. J., U.S.A. 


BRANCHES 
NEW YORK SAN FRANCISCO 
261 Broadway BOSTON 35 Montgomery Street 
CLEVELAND 160 Congress Street LOS ANGELES 
326 Erie Building 305 Tajo Building 
MINNEAPOLIS LONDON ST. LOUIS 
946 McKnight Building 7 and 8 Dyers Building, Merchants Laclede Building 
CHICAGO Sian he KANSAS CITY 


AGENCIES ALL OVER THE WORLD 





212 Keith & Perry Building 
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Mayor Bosse had been a member of Trinity Lutheran 
church since 1890. For twenty-five years he had been 
secretary and treasurer of the cemetery board. He had 
been active in developing and beautifying the Lutheran 
cemetery, west of Evansville. A large sum was spent 
each year by him to assist in maintaining the property. 


While a member of the board of directors, Mayor Bosse 
took part in many large movements for the betterment of 
the synod. In 1917 he took up a $3,000,000 collection in the 
church for an endowment fund for superannuated pastors 
and their families. This was one of the largest subscrip- 
tions ever taken in the church and was practically com- 
pleted by him. 

The finesse sense displayed by Mayor 


and business 


Bosse in assisting in the selection of a site for a Lutheran 
theological seminary in St. 
other members of 


Louis was highly praised by 


the board. He practically engineered 





IN MEMORIAM.—A Commemorative Design Published in the 
Evansville Courier April 5, in Connection with the Obituary of 
Benjamin Bosse. [Cut by Courtesy of The Evansville Courier. 


the entire deal of purchasing an old Spanish tract of 70 
acres in West St. Louis, between Forest Park and Wash- 
ington university, on which the seminary will be erected. 
The site selected is said to be the finest in that section. 

The present seminary is the largest in the world, turning 
out more students for the ministry than any other insti- 
tution. 

Mayor Bosse has also been connected with the erection 
of four other large seminaries. They are located at Chi- 
cago, New York City, Kansas and Nebraska. 

He was one of the organizers of the Lutheran Laymen’s 
league. This organization was formed to get laymen of 
the church more interested in their church and its activi- 
ties. 

An unlimited amount of credit has gone to Mr. Bosse 
for the success of the campaign to raise $500,000 with which 
to begin Evansville college. In a public meeting last fall, 
an official of the Methodist church in Indiana declared the 
mayor to have been “the guiding spirit” in making it possi- 
ble for a college to be organized for Evansville. 

Coming on during the period of the war when the finan- 
cial capacity of the country was being taxed to the limit 
for war purposes, the mayor undertook the Herculean task 
of driving through the campaign which ended with the 
success that always marked his tasks. It is probably one 
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of the things of which he was most proud, and one of his 
great accomplishments which Evansville will longest re- 
member. 

In an address during the campaign, the mayor told 
workers: “I hope that I shall never be responsible for put- 
ting in the way one thing that will keep the young people 
of today from receiving the education which I was de- 
nied.” His desire to do everything possible for educational 
work was also seen in many of his municipal dealings. 

. M. C. A. Needed Help. 

When it was decided to build a new building for the 
Y. M. C. A. the mayor was again called upon to assist, 
and the same dynamic force, the same untiring action, and 
the hard driving spirit, went into the work. The result was 
its success. 

For several generations educated young men and women 
will remember Francis Joseph Reitz High school as a 
proverbial oasis in their education and those who were in 
the city at the time the plan for the high school was con- 
ceived and put into action will remember Mayor Bosse as 
the one who had at heart the interests of West Side high 
school students to the extent of giving them a place in 
which to receive an education at a minimum cost. 

Of the fact that the mayor was proud of this great 
achievement, there is no doubt. There was not a speech in 
the hundreds he delivered during the campaign last fall in 
which he did not overflow with enthusiasm when speaking 
of the fact that “now 600 boys and girls of the West Side 
are getting a high school education where there were 
but 20 before the Francis Joseph Reitz High school was 
built.” 

In accordance with his policy of giving to a community 
those things which it needs most, the mayor was the prime 
mover in the establishing the West Side bank in the early 
years of the first decade of this century. 

Tribute of Workers. 

There is perhaps no other man in the city who is more 
closely in touch with the progress that has been made dur- 
ing the past forty years in public improvement than James 
D. Saunders, city engineer. When approached for a state 
ment in regard to the mayor’s attitude toward the work of 
the department, Mr. Saunders replied: 

“He kept us busy all of the time. 
we were able to go from one thing directly to another 
He was always saying, ‘get ready for this or get ready for 
that.’ He knew as much about each department of the 
city as any department head knew. 


Under his direction 


“I have never known a man with so much vitality and 
energy as the mayor, and I have known many men.” 

“They will never know how much he sacrificed,” said 
Julius O. Artes, president of the board of public works and 


for eight years councilman at large. 

“He sacrificed so much. I have been 
him for a long time, and I know he gave more 
city’s business than to his own.” 

Surviving him are five brothers, William, 
Louis and John, and two sisters, Mrs. John 
and Miss Amelia Bosse. 

Besides his parents, two sisters, Louise and Mary, and 
two brothers, Frederick and August, have preceded him in 

xk ou & 


death. 
A. G. Cross. 

The Shaw-Walker Company suffered loss last month in 
the death of Arthur G. Cross of the company’s advertis 
ing department. Mr. Cross was taken to the hospital in 
March and on the 26th of that month was operated on 
for appendicitis. The operation itself resulted favorably, 
but pneumonia set in and Mr. Cross’ death resulted some 
days later. He was the son of Attorney Cross of Mus 
kegon and had a very remarkable record in the high school 
and university, both in scholarship and in athletics. He 
was a member of the Michigauma Club, about the highest 
honor any student can win at the University of Michigan 


with 
to the 


connected 
time 


Henry, George 
Briedenkamp 


At one time he held the conference record for pole vault 
ing—l2 ft. 2 in. Mr. Cross had been with the Shaw- 
Walker organization for about two years, during practi 


cally all of which time he was assistant to Bert Ketchum 
He was a man of fine personality, who expressed himself 
with grace and fluency both in conversation and corre- 
spondence, and during the time he was with Shaw-Walker 
he made hundreds of 7 all over the country 


Sir John Craig Eaton. 


The T. C. Eaton Company, Ltd., Toronto, Ontario, Can- 
ada, announces the death of Sir John Craig Eaton March 
31. The president of the company passed away at his 
home in Ardwold. Details have not come to hand at this 


writing. 


(Continued on Page 181.) 
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Manifold Supplies Company 


PANAMA 


Carbon Papers and I ypewniter Ribbons 


‘The Line that can’t be matched’’ 


We offer dealers a line which has 
both quality and individuality, va- 
riety enough for every requirement 
and manufactured with the greatest 
care. 


188 Third Avenue 
BROOKLYN cstaTIon L 2) N: Y., U- Sra 











sill 








= 





























































































































i 



























\ 





62 OFFICE 











Tae 











= 
a 

2000 
= 

ee on le 




















Multiple Sales 
Follow Acme Staplers 





ras 











Staple orders come in steadily and bring to 
your store other business in goodly volume. 


Acme Staplers are standard equipment in 
modern offices. They have a multitude of uses. 
We make four sizes, each suited to a partic- 
ular purpose. The capacities overlap, so that 
one machine can be made to serve for several 
varieties of work. After you have sold one 
model into an office, you have good prospects 
of selling others. The excellent work Acme 
Staplers do makes additional sales easy. 


The Acme No. 1-—for heavy service, such as 
binding samples of carpets, roofing and other 
bulky materials. Capacity, 100 staples. 


The Acme No. 2—A general utility machine, 
driving a broad, flat staple which readily per- 
forates thick, tough stock—holds thin paper 
without tearing. Capacity, 50 staples. 


The Sure Shot—The most economical perma- 
nent fastener on the market. Stands varied 
and rough usage. Capacity, 100 staples. 


The Midget Binder—A desk machine of won- 
derful capacity. Sell one for every desk. 
Capacity, 100 staples. 


Opportunity for Dealers 


Investigate the Acme Stapling Machines. 
Numerous dealers consider them among their 
best sellers. Write today for detailed infor- 
mation. 


Acme Staple Co., Ltd. 


1643-47 Haddon Ave. Camden, N. J. 


LONDON: Kado Company 

CANADA: Ernest J. Scott & Co., 59 St. Peter 
St., Montreal 

SCANDINAVIA & FINLAND: Foreign Trade 
& Export Co., 206 Broadway, New York 

HOLLAND Richard Weiniger, Singel 276, 
Amsterdam 

AUSTRALIA & NEW 
Supply Cwv., Ltd, 
Wellington, N. Z. 


ZEALAND: Excelsior 
Sydney, N. S. W., and 
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Business Men Seek Intimate Details of Cost. 

In an address before the mercantile bureau of the Cham- 
ber of Commerce of Worcester, Mass., Alvin E. Dodd, 
manager of the domestic distribution department of the 
Chamber of Commerce of the United States, said that busi- 
ness men are putting forth greater effort to overcome the 
inevitable waste which accompanies the irregularities in 
distribution. They are doing this, he said, by endeavoring 
to gain greater knowledge about their business. 


“Every mail which reaches my office,” he said, “seems 
to prove this desire on the part of business men. A west- 
ern merchant tailor writes asking for the average cost of 


conducting the elements of a merchant tailoring business. 


A department store asks for the usual turnover in its 
different departments—forty-five in this instance. A fruit 
dealer asks the relative profits in stores selling fruits only, 
compared with selling also fresh vegetables. An advertis- 


ing agency wants to know the mark-up applied to wash- 
ing powders in five and ten cent chain stores. 

“The fact that these inquiries are received proves the 
mounting desire for information born of a newly acquired 
suspicion that distributors are living in a state of ignorance 
of their own affairs. In other words, they are beginning to 
ask the experiences of others in order to compare them 
with their own which leads to the discovery that the others 
are not much better and may be even less informed con- 
cerning the facts of their own business. 

“All of you have heard and many of you hav 
the charges of retail profiteering. You know for yourselves 
and I know from the investigations of my department that 
there is nothing of the sort in a general sense and that 
specific instances are so rare as to be of no real significance 
When the most offensive of these charges was given of- 
ficial approval by a member of the President’s cabinet, 
my department made an exhaustive investigation which 
proved indubitably, and to the most prejudiced mind, that 
all prices always have followed and always do follow and 
always will follow the economic law. 

Price Changes Keep in Step. 

“We discovered that the prices of raw materials, 
sale prices and retail prices, in past years went upward on 
lines nearly parallel and that following the rise to the 
highest point they fell in just about the same relation. I 
am sorry indeed that I cannot show you these results 
graphically, for they would give you great comfort. 

“There seems to be a vigorous growth in the belief that 
price readjustments should be by means of the stairway, 
step by step, rather than by jumping out of the top story 
window or down the elevator shaft. Humpty-Dumpty’s 
experience, although it happened long ago, remains vivid 
in our memories and other commodities, while less fragile 
than eggs, still obey the law of falling bodies—the longer 
the drop, the bigger the smash. 

“A series of graphical comparisons betwee! 
which have taken place among the manufacturers and the 
retailers of certain products show how immutable are 
these relations. We may exclaim and we may protest but 
when the public stops buying some retailers will fail; when 


resented 


whole- 


the failures 


some retailers fail, some wholesalers will fail; and when 
some wholesalers fail, some manufacturers will fail. Like 
a pack of cards set up on edge? On the contrary, exactly 
like any other structure which is built to stand under 
stable conditions but which totters when shaken at its 
foundations. To change our metaphor, Mother Business 
has had a severe attack of old-fashioned chills and fever. 
Perhaps the doctors could have done something if they 


had been called in time but they weren’t called at all and 
those few who issued warnings or offered advice generally 
were ignored. Perhaps we shall know better next time 
and perhaps not. In any event, we have had our sickness 
and we appear to be getting well.” 

(Note-—Mr. Dodd is continually emphasizing the need 
of better accounting systems. Dealers in cities where he 
speaks may well arrange window displays of accounting 
systems and supplies, timed to anticipate his address by 
a few days, and continued for a short time thereafter, to 
emphasize his points in retrospect.) 


Chase Heads Dennison St. Paul Office. 


Kenneth E. Chase, who for a number of years was assist- 
ant manager of the St. Louis office of the Dennison Manu- 
facturing Company, was recently made manager that 
company’s office at St. Paul, Minn. He is now directing 
the company’s affairs in Minnesota, North and South Da- 
kota. Mr. Chase has many friends in St. Louis who re- 


r ot 


gretted to see him leave, but who wish him every success 
in his new undertaking. 
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“NATURAL TOUCH” 


The term is new, the idea is new, the fact is new. 





“Natural Touch” is the scientific adjustment of the key action 
to the natural muscular movements of the human hand. It makes 
the operation of the keys like second nature—virtually automatic 
and almost unconscious. 


“Natural Touch” is the last word in typewriter efficiency—an 
efficiency which demonstrates itself in the work of the typist—for it 


enables her to do more work without fatigue—better work without 
conscious effort. 


And “Natural Touch” is only one of the many notable im- 
provements in our new machine, the 


Improved Self-Starting 
REMINGTON 
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Dames, ee 


Remington Typewriter Company 


(Incorporated) 
374 Broadway Branches Everywhere New York 
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The Wonderful Human Body 


And Athletics Worth While. 


Copyright, 1922, by Star Company. 

















OF THE WORLD. 


Here is, for the time being, the world’s champion typewriter 
and a really useful athlete. 

He beat all comers, writing steadily for one hour, 136 WORDS 
A MINUTE, which means twelve strokes a second. 

Look at the second hand as it moves on your watch, or count 
1,and realize that what it means for the human brain to order and 
carry out twelve different motions of the fingers in one second. 
There is intensified mental athletics that makes the hundred-yard 
dash, the pole vault or the Marathon seem slow, to say nothing of 
being useless. 


As this young man wrote in the contest, he read and copied a 
story which he had not seen before, ca‘led ‘In God's Country.’ 
And do you realize the various operations included in that marvel 
ous performance of twelve strckes per second. 

The eye read the word. The nerves of the eye told the brain 
what word was to be written. The brain told the fingers what the 
letters were, where they were Iccated on the machine, and the 
flying fingers, taking the knowledge that first came to the eye or 
the afferent nerves, and the order they came down the neck, the 
arms to the tinger tips through the effervent nerves, made the 
twelve strokes successfully. 

He kept his mind entirely on that for one hour. That won- 
derful dynamo, that stored energy, the eye seeing, the brain imme 
diate:y transforming ihe printed word in the letters, the nerves 
and the muscles in the fingers carrying out the brain’s orders 
It is difficult to conceive anything more remarkable. Young Mr. 





Hossfeld may well include in his daily prayer: ‘‘I will praise the & 


Lord, for I am fearfully and wonderfully made.’’ It takes intelli- 
gence to do good typewriting; it takes extraordinary adaptability, 
co-ordination of nerves and muscles, steadiness and will power to 
do what this young man did. 

He deserves praise, as does every man who does A USEFUL 
THING AS WELL AS IT CAN POSSIBLY BE DONE. 











From Editorial in the New York 
Evening Journal, December 31st, 
by Arthur Brisbane. Reprinted by 
Underwood Typewriter Co., Inc. 


KEouat, almost, to the 
“Wonderful Human Body” 
is the Underwood Type- 
writer, used by Mr. Hossfeld, 
and ALL previous world’s 
champion typists for 16 con- 
secutive years. It is so 
scientifically designed, so 
skillfully manufactured, that 
it responds with unerring 
accuracy even at the marvel- 
ous speed of twelve strokes 
per second. 


UNDERWOOD TYPEWRITER Co., INC. 
Underwood Building, New York City 
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National Chamber Meets May 16-18. 


“European Conditions and Their Effect on American 
Business” will be the main topic at the tenth annual meet- 
ing of the Chamber of Commerce of the United States, to 
be held in Washington, May 16-18. This announcement 
was made by the chamber when it made public a tentative 
program for the meeting. 

Because of the interest of business men throughout the 
country in the general subject it is predicted that the con- 
vention will be one of the largest ever held by the chamber. 
More than 1,400 business organizations have been asked to 
send representatives and an attendance from 4,000 to 5,000 
business men is looked for. 

“In selecting the subject for the convention,” said a 
statement by the chamber, “there was a desire to obtain 
a thorough discussion of world business conditions as well 
as domestic conditions, for use as a basis of judgment in 
planning measures to insure a continuing future prosperity 
in the United States. The situation abroad has been con- 
stantly changing and the time has come for a new inquiry 
into the facts. The biggest question before American busi- 
ness men today is the problem of formulating intelligent 
plans that may be of assistance in restoring normal eco- 
nomic conditions. 

“No plans can be made that do not take into account the 
European situation, including such problems as the allied 
debts, reparations settlements, paper currency issues, 
exchange fluctuations, ocean shipping, etc.” 

As in previous years the work of the convention will be 
done largely in group sessions. Groups representing the 
major divisions of business will take up the questions 
before the meeting in their relation to the particular inter- 
ests or industries within the group. 

The following is a preliminary list of the subjects for 
the meeting: 

Effect of the European Situation on—American business, 
Production in the United States, American agriculture. 

American Business in Relation to—Financial rehabilita- 
tion of Europe, Reparations, Payment of principal or 
interest of the allied debt to the United States. 

Merchant Marine—The President’s program from view- 
point of the farmer, the shipper, the shipbuilder, the ship 
operator; The Hague rules—Uniform bills of lading. 

Housing—How zoning stabilizes real estate values, Will 
shoddy construction drive investment money out of the 
housing market? 

Distribution—Cost of transportation and the geography 
of distribution, Chain stores—their growth and signifi- 
cance; Readjustment—how distributors have met demand 
for lower prices; Facts and fallacies—the needs of distrib- 
utors for accurate information. 

Production in Industry—Simplifying variety and stand- 
ardization, Uniform cost methods as production aid, Busi- 
cycles—their study as related to business control, 
Labor and working conditions, Raw material supplies, 
Transportation. 

Finance—The Federal Reserve system and foreign trade, 
Agricultural credit situation, Regional foreign trade banks, 
External debts—their effects and their treatment, Cur- 
rencies—need of restoring gold standard in European 
countries. 

Foreign Commerce—Getting foreign business, German 
competition, Getting paid for foreign orders, Markets of 
the future for specialties and staples. 

Insurance—Model marine insurance law, American in- 
surance and foreign trade, Initiating and carrying on in- 
surance in foreign fields, What the business man expects 
from insurance and its agency force. 

Natural Resources—The coal industry and the public, 
The value to the public and the coal industry of uniform 
grades, storage, better methods of handling coal carrying 
equipment; Extent to which American industries produc- 
ing raw materials are dependent for their prosperity upon 
European markets. 

Railroads—Experience under the Transportation Act in 
the regulation of Railroad rates, Railroad security issues 
and capital expenditures, Railroad wages and working con- 
ditions. 

Highway Transport—Economic foundation for 
progress, Practical highway transport regulation, 
participation in highway development. 

Labor and Immigration—Living conditions of wage earn- 
ers in western Europe, How the emergency percentage 
immigration law has worked out, Living conditions in the 
alien colonies of American cities. 

[ransportation and Communication Abroad—Railroad 
and port terminals, Railway equipment problem, Shipping, 
rhe use, development and effect of internal waterways. 
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COLUMBIA Seal 











AEH UYU S PAT OFF 
—like “Sheffield” on Steel... ° 
It guarantees Service! 


Columbia Carbon Papers and 
Typewriter Ribbons are manufac- 
tured in one of the most progres- 
sive plants in the industry—where 
only the highest quality materials 
enjoy the scientific processes that 
prepare them for better business 
service. 


And when they graduate as finished 
products, the Columbia Seal of 
Satisfaction goes with them as an 
unqualified guarantee that they 
will serve—and serve well. 


Columbia Carbon Papers and 
Typewriter Ribbons are made in 
numerous grades, according to the 
requirements of definite business 
needs—this wide range of avail- 
able qualities makes the Columbia 
line an exclusively strong sales 
building proposition for progres- 
sive dealers, who, if interested in 
steady substantial profits, won't 
fail to get in touch with us 
promptly. 


Are you that dealer? 





COLUMBIA « wwe w 
RIBBON & CARBON MFG. CO. 
69-71 WOOSTER STREET 


NEW YORK 
Branches —Throughout the United States 


For Great Britain—Address our London Branch at 
212-213 Upper Thames St., London, E. C. 4. 
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Eastern Royal Cup Goes to Hartford. 


The cup in the Eastern division of the Royal Typewriter 


Company, Inc., sales contest was won by H. F. Brainerd, 

| IGH I of the branch at Hardford, Conn. The cup hung for the 
Western division is still unclaimed. C. V. Mills, of Des 

p Moines, has two wins out of three. Contenders with a 
L E 4y ai E R O P E N E R S single hold on the trophy are J. H. Hinck, Jacksonville; 
- C. E. F. Russ, Portland, Ore.; G. L. Smith, Los Angeles 


Stith in Charge at Chicago for Shaw-Walker. 

C. R. Stith has been placed in charge of the Chicago 
branch of The Shaw-Walker Company, succeeding D. C. 
Malin. Mr. Stith joined The Shaw-Walker Company as 
a cub salesman at Chicago ten years ago. With the excep- 
tion of time spent in the military service, he has been with 
the company since that time. He was an intelligence officer 


. in the navy, returning to civil life in 1919. In 1915-16 Mr. 
Stith had charge of a special staff of travelers co-operating 
O ro — with Shaw-Walker dealers. 


Mr. Malin’s plans for the future have not been an- 
nounced. 


Is that enough? enegin. 


Vacations Under “Industrial Democracy.” 


The Fuller Brush Company of Hartford, The governing bodies of the plant of The American 


Conn., have this to sav about their Letter Multigraph Company, Cleveland, Ohio, proposed vacations 
9 : 2 > with pay to the factory workers, graded according to the 








Opener: term of service. The “Senate” ratified this action, which 
March 24. 1922 prompted a demonstration, the members being serenaded 
The Bircher Co., Inc., by the Multigraph band. Workers who have been with 
eae. a. %. the company two years will receive a week's vacation. 
Responsive to your letter of March 2ist we are Those ot five years’ standing will receive two weeks’ vaca- 
pleased to tell you that the use of the Lightning Let- : Thie te « Ce : at} H aree induectries. < 
ter Opener has saved on an average of about twenty tion. his is a radical innovation in large _— ’ tries, and 
minutes a day in the handling of incoming mail. it may be expected that the example will find adoption 
This in itself is but a small item, totaling some one elsewhere in the course of time. Workers in the Multi- 
hundred hours a year, or possibly three weeks from a . . . ‘ 1 
standpoint of time at a fiscal saving of about $60. graph plant are not restricted in their output by the 
This is, however, but a small part of the importance regulations of organized labor. 
it plays when consideration is given to the fact that > = 
it allows the getting of mail to the dictators some —_—_——_ _ —_— 
twenty minutes earlier, which means about thirty ~ 
more letters a day that are turned out than before Expert Information from Forest Products Lab. 
using the machine. 
‘ This, in the course of a year on & baste of a three The Forest Products Laboratory of the United States 
undre« day year, means practically 9,000 letters . ‘ —-_ am . hes M3 , “s ch 
If, on the other hand these were looked upon as a De partment of Agriculture, Madison, Wis., issues Tech- 
saving, it would represent in the neighborhood of $4- nical Notes” every two months. These detail the researches 
000 a year, so we are highly pleased with the purchase ‘ » i deities hic . ver feld in ick 
and are glad to have had the privilege of offering ex- of the Laboratory, W hich extend to every field in which 
pression of our thoughts concerning it. wood is used. (€ opies oi these notes may be obtained from 
Soune very ety, the laboratory by individuals and industries in the wood- 


using field. The scope of these “Technical Notes” is re- 
I lik vealed by the April issue: “Distinguishing Characteristics 

1 1 ’ ? of Mahogany,” “Determining Penetration of Wood Pre- 
s a like saving of interest to you: ; ag et 


servatives,” “Common Styles of Wooden Boxes 


THE FULLER BRUSH COMPANY, 
3y 


HFH:RHD By H. F. Hulse. 


Thousands of others are as enthusiastic Preservative Treatment of Wood is an Economy,” “The 
Yellow Stain on Hardwood,” “Limitation to the Use of 
Rapid, accurate, dependable and adaptable to any Sawdust,” “Testing Fiber Board for Strength,” “Why 
demand, users of Bircher Mailing Equipment claim Narrow Chipping Increases the Yield of Resin from Pines,” 
it indispensable to the efficiency of their organi- “Copper Salts Improve Casein Glue,” “Red Hickory as 
zations. 2 Strong as White Hickory.” 
Let us make an analysis of your mailroom prob- a 
lems. 


City “Class” in Small Town Merchandising. 
Too often the small town merchant is disposed to envy 


7 
Bircher Company Inc the pretentious advertising of the big city merchant, but 
9 sa fails to see how he can afford the engraving and printing 


c 


Rochester, — a. necessary to imitate the metropolitan retailer. Reed Broth- 
ers, who run a department store at Etowah, Tenn., be- 
Model P Mailing Machine tween Nashville and Atlanta, have struck a gait in direct 






by mail advertising that has been wonderfully effective, and 
is produced at a remarkably low cost. Periodically they 
issue “Truth,” a handsome little house organ with a special 


Saf cover, well-illustrated and written in an easy vein. 
It will seal ate Shrewdly enough, they use items appealing to civi pride 
Durable in the paper, thus attaining a close contact with their 
or stamp Effi . readers. 

or count or cient— “Truth” is the work of Ed Thompson, of Etowah, who 
/ prepares the copy, makes the illustrations and directs the 
perform printing on a Mimeograph. Merchandise illustrations are 
all these A quality traced from catalogue cuts and used to illumine the text, 
machine whether it be fashions, clothing, shoes, etc. The plan and 
operations like all method employed were described in Burroughs Business 

at once. recently. 
Bircher Ed Thompson was in Chicago not long ago, and included 
products. the factory of the Mimeograph in his visiting list. Frank 


K. Pennington, general sales manager of the A. B. Dick 
Company, remarked that Ed Thompson has advertising 
Po : skill as an innate trait. He is self-schooled, and has attained 
(A few desirable territories open for live agents.) a high standard in his copy, as well as making his mimeo 
graphed house organ a potent factor in the growth of 
Reed Brothers’ business. 
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What Comes After 
You Buy the Goods...? 


Chapter V 


Satisfied or dissatisfied customers? 


x 


M 


t to 


TiKOP Y N A customer cannot be satisfied unless the mer- 
awe iclemee: Chandise is suited to the work to be done. 


% N “A kind for every purpose” is the hub around 
bor) | which Multikopy Satisfaction revolves. 
N 


Wy 


Be sure to ask customers the specific work they 
want carbon paper to do. It is easy to suit the cus- 
tomer once you have obtained this information. 


F-S WEBSTER COA\PANY 


OEIN USA 


If the customer wishes to make a large number. 
of copies at one writing, supply Multikopy No. 5 
Light Weight; for extra durability Multikopy No. 
95 Medium or Billing Weight; and for general office work No. 25—all weights 
according to the number of copies required. 


Remember there is a Multikopy number for every carbon paper need, and 
it is so easy and so much more satisfactory to sell your customers exactly 
that kind and weight that best fits their needs. 


Send in the names of your department heads 
and retail clerks who would like to receive the 
valuable and practical aids offered by the Webster 
Definite Selling Plan. Join the Webster Family. 





F. S. WEBSTER COMPANY 


338 Congress Street 


BOSTON, MASS. 


New York Chicago San Francisco Philadelphia Pittsburgh 
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The Non-CLocG Pencil 
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S Vay, 


that works both ways 
and is easily filled at the writing point 


IGHT from the crack of 
the gun the Parker Non- 
Clog Pencil has had a flying 
start with the public, due to 
its jeweler’s finish and fault- 
less mechanical innovations. 


We could have marketed a 
pencil three years ago if we 
had been content to produce 
the ordinary kind. But we 
resisted the temptation. We 
resolved we would never put 
out one unless we could create 
a pencil so far ahead of any- 
thing else that it would sweep 
the country as our 25-Year 


Duofold Pen is doing. 


Plain Pattern— 
made in four f 
metals and three 
styles. 101, $1.50; 
301, $2.50; 501, 
$3.00; 401, $4.00. 


Triple Plate Pat- 

tern—made in 

three styles. No. 

106, illustrated, 
5. 


Sterling Pattern— 
made in three 
styles. No. 309, il- 
lustrated, $3.50. 


YellowGold Plate 
Pattern—made in 
three styles. No. 
504, illustrated, 
$4.00. 


; ewe Gold Plate 

‘attern—made in 

three styles. No. 

412, illustrated, 

hand engraved, 
7.5 
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The PARKER Pencil 







































(ATTACHED TO YOUR LETTERHEAD) 
PARKER PEN CO., JANESVILLE, Wis. 


Please send sample Parker Non-Clog Pencil 
with prices and descriptive literature illustrating 
models. 
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OU no doubt have won- 

dered, what with all the 
pencils on the market, why on 
earth somebody didn’t create 
one that would have all the 
virtues and none of the faults 
of the many already made. We 
have it at lastt—the pencil that 


—can never jam the lead, 

— works both ways [propels 
and repels}, 

—is filled at the writing point, 

—keeps its cap on so tightly it 
cannot become lost, 

— wears for years like a good, 
strong tool, 

— has beauty, balance and a Jong 
tapered point, 

—contains no solder. 


PARKER PEN CO., JANESVILLE, WIS. 


vents clogging. 








Worm- drive pro- 
pels lead forward 
and back. 





Cap and mechan- 
ism held in place 
by Lucky Lock. 


Not a drop of 
solder — all parts 
removable and 
interchangeable. 


- 


All models either 
full length with 
clip, or medium 
with clip or ring 
end; price the 
same. 
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Pencils 


Non-Clog - Worm Drive — Works Both Ways 
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Dr. Klein on World Conditions. 


Dr. Julius Klein, director of the United States Bureau of 
and Domestic Commerce of the Department of 


Foreign l 
Commerce, told the American Manufacturers’ Export As 
sociation, Apri! 30, the entire structure of international 
ommerce must be built upon the sanctity of contracts 


ind that credit is the most vital factor in commercial 


agreements 

He said that anything that tends to diminish confidence 
in.the substantial soundness of a business structure is a 
direct blow at a lasting trade, whether foreign or domestic, 
ind went on 

“The vital importance of the inseparable Siamese twins 
f the business household, contract and credit, should be 
mphatically pointed out to those who through lack of 
prudence open the way to credit abuse as well as to the 
defiantly dishonorable tradesmen. 

Recent events have done a great deal to open the eyes 
of foreign credit grantors to the folly of indiscriminate 
credit favors and loosely drawn export contracts, and it 
would seem credits are being granted with greater discern- 
ment and, where merited, with greater liberality by the now 
more experienced American exporters.” 

Reviews World Credit. 

In briefly reviewing the credit situation in the more im 
portant sections of the world from an American standpoint 
Dr. Klein made these observations 

Great Britain—Goods are being sold to old-established 
oncerns at pre-war terms of thirty, sixty and ninety days, 
yr on bankers’ acceptances. Cash against documents is 1n- 
sisted upon in cases of firms not so well known to the 
s¢ ller. 

France—Situation about the same as Great Britain. 
Germany—Contrary to general belief, there is not much 
ig term financing done with Germany and that only in 


ases of necessity In general, most business with Ger- 
many carried on a basis of letter of credit in New York or 
ash against documents. Where credit is being given, 
ink rather than government guarantees are exacted. 
[taly—Some credit has been extended with good Italian 
paper as collateral. Tendency on part of the Italian buyers 
has been to hold off payment in the hope of rise in the 


a exchange 


lit at low ebb. Dollars on deposit in 


(ureece re¢ 
ks insisted upon. Some cases, part credit 


( 

\merican bat 

yf thirty to sixty days is being given, with cash payment of 

the major portion of invoice in New York. Greek con- 
sortium attempting to stabilize exchange. 
Caution Urged in Turkey. 

Turkey—Credit not advisable unless after careful in- 
vestigation and then only to well established concerns at 
sixty to seventy days. 

Japan—Undergoing a process of drastic deflation and 
caution is advised during next few months. 

China—Credit conditions sound, though expected decline 
in silver prices will affect credits which originated at higher 
silver rates. 

Malaya and Dutch East Indies—Caution advised. Many 
firms in not the best of condition. Improvement depends 
upon higher prices for raw products. 

India—Credit situation not favorable Many native debts 
have been written off by British manufacturers at twenty- 

ve per cent. Caution advised for present. 

Australia and New Zealand—Situation much improved 
due to reviving markets. Credit situation sound with few 
exceptions. 

Philippines—Credit situation improving due to export 
revival. 

Latin America—In the Latin American countries, Ameri- 
an exporters are granting terms of (a) cash against docu- 
ments in the United States, or cash with order; (b) cash 
against documents upon arrival of merchandise; (c) thirty, 
sixty, ninety and in some instances one hundred and twenty 
days’ sight drafts. Section (a) applies particularly to the 
less developed trade centers of the smaller republics in 
West Indies and Central America. In some of the more 
important South American countries, such as Argentina, 
Brazil and Chile, purchases are being made in all the three 
ways indicated, although the tendency of sellers is to be 
somewhat more liberal as the business situation improves. 

In Cuba, the recent rise in sugar prices has favorably 
aftected merchants who show a better disposition to clear 
up outstanding accounts, resulting in a renewal, in some 
instances, of terms of cash against documents upon arrival 
of goods, and in a few cases even more favorable terms 
being given. The general rule, however, is to demand cash 
in this country before goods are shipped. 








-for every office use- 


remendously 






Flat Top Desk 
No. 1067 F. T. 
















Profitable 





Through National Ad- 
vertising and years of 
“Imperial’’ Perform- 
ance this Trade Mark 
has come to mean Posi- 
tive Assurance of Great- 
est Business-Furniiure 
Utility. 


ture is the offering of 
is best known and most reasonably priced. 


The trick to the trade of retailing*office furni- 


good merchandise that 


When you remember that this 
describes every one of the 100 
Nationally Advertised Imperial 
Products you get some idea of why 
the Imperial Dealer can’t help but 
make biggest yearly profit. Local busi- 
ness men know that the Imperial 
Dealer has 4 grades and 100 kinds of 
office furniture to suit their require- 
ments; that he can supply them more 
quickly, give then better equipment 
and give it to them at least cost. 
Every Imperial dealer is a volume buy- 
er and makes 3 profits on every sale; 

the regular profit, plus an extra profit 
from volume orders, plus another 
profit on shipping costs saved through 
our “mixed carlot plan.” Write for 
the facts, a catalog and our 1922 Ad- 
vertising Plan. 


Imperial Desk Company 


Evansville, Indiana 





Roll Top Desk 
No. 1066 RK. T. 
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Chicago’s Biggest Fire of the Century. 

March 15 a record breaking fire occurred in Chicago, 
ames 86 acdijacent tc the site of the new union depot. It laid waste 
a block of industrial buildings, damaged a number of struc- 
tures nearby, and gutted the upper stories of a skyscraper 
owned and occupied by the Chicago, Burlington and 
Quincy Railroad. It was more than two weeks after the 
fire before it was possible to excavate in the ruins for the 


surviving property of some of the tenants. 
C 4 °*< Ae) as ener The fire imposed severe tests on the filing equipment used 
by the various tenants. In a number of instances modern 


filing safes withstood the test splendidly. The owner of one 














with the Prong Shield Compress- iron safe found that his property had gone through the 

or 18 saving money and office fire intact. In his hurry to get at the contents of the safe 

space everywhere, because it in- he anares it before mag od igs may ween the air had ac- 

: : : cess to the papers, they flashed into fame, Causing a con- 

expensively binds in book-form siderable ty The owner of a filing safe spent about 

any kind and any quantity of $1,500 having his safe dug out from under the pile of 
papers. bricks and other debris. 

‘ ‘ The Modern Phonograph Supply Company had all of its 

Papers filed the Acco way require less space business records in a Shaw-Walker filing safe. This en- 


dured the test, preserving all of the contents, even though 


be . S , ‘oO ss : r , y 
cause they are compressed tightly between See Bee ee i Be ae 


the Prong Shield Compressor and the base, incident in its trials. 

; ~ . The Co- *rative Electrical S a any’s Safe 
which fit perfectly flat and take up no room. _The Co-Operative Electrical Supply Company on 
! 7” - Cabinet received its quota of fire and water, fell to the 
[he Acco Fastener holds papers by pressure, basement, and to add insult to injury, a heavy iron column 
hoes : : * . ¢ fell on it, breaking the column. The exterior of the Safe 

S as <¢ 71Se ; : 5 S aS Safely Ss : : ? - - : 
Just as a vise; tissue is as safely bound as Cabinet showed the effect of the impact, but the insulation 
heavy bond paper. did not suffer. The owner ordered a new one, salvaging 
the filing facilities of the cabinet which went through the 


To facilitate handling when used in filing om 

cabinets and to give protection to papers from The General Fireproofing Company in some of its recent 
: “1 os as : advertising in the Chicago daily press calls attention to the 
curling, soiling ane Z a cove : ; obec 

§ S + | mutilation, a cover is fact that wreckers clearing away the debris of Chicago’s 
necessary. recent ten million dollar fire, which devastated an entire 
block and a part of the Burlington Railway Company’s 
office building, found a General Fireproofing Company’s 


“Allsteel” underwriters’ safe among the ruins. When the 
e < a oO oO er safe was opened the interior was found to be intact and 
all records and documents were in good condition 


Before the fire the safe was in the offices of the Bourke 
Rice Envelope Company on the eighth floor of the Atlantic 


equipped with the Acco Fastener, building. The safe fell eight floors to the basement of the 


gives ACTUAL PROTECTION building and was not rescued until Monday, March 27. 


of papers during the active period. Stork Visits the Greens. 


Office Appliances has received an announcement post 





The filing away of inactive pa- | marked at,Los Angeles ox, April 10, stating that the stork 
pers of any kind is a decided waste a 
of the folders themselves, the cabi- simedlnnatel ciiiaemesioes yg eo em 
nets, and floor space. BF tg eal extends greetings to the young man 


‘ Be and felicitations to his parents. 

Let us show you how to elimi- specication 

a Saat atee ila : 2 es A Warning. 

nate this great waste in your files S. C. Toot & Co., stationers and printers of Memphis, 
and at the same time have all ot Tenn., inform Office Appliances that an individual is travel 


7 ; ing through the East under the name of R. M. Toof, claim 
your papers conveniently bound in 


ing that he is connected with the Memphis house above 
named. He is not connected with S. C. Toof & Co., nor 


book-form insured at all times has he been. He relates that he is traveling through the 
; 4 country in an automobile and has had a breakdown, needs 
against loss. money for repairs, etc., and that a check awaits him in the 
next town. Sometimes he claims to have been held up 


and robbed. He has secured “loans” from manufacturers 


Make request on your letterhead and dealers in sums ranging from ten dollars uj 
for sample folder with explana- Wittgraf With Typewriter Clearing Assn. 
torv literature. L. H. Wittgraf has become secretary and treasurer of 
- the Typewriter Clearing Association, 11 Fourth street S., 
: . “}y : Minneapolis, Minn. He had been connected with the 
Stationers and dealers in Filing Equip- Underwood Typewriter Company at Minneapolis for nearly 
ment send for sample and discounts. twenty years. He served as manager for nine years. 


The Typewriter Clearing House conducts a rebuilding 
business, operating its own rebuilding and assembling 


- e 
American Clip Company plant. The company operates with modern equipment, 
Ave. and William St NEW YORK. N.Y which includes an electric cleaning plant, a nickeling outfit, 
Beebe . ‘ ~ 


and re-enameling and re-finishing facilities. 


Long Island City U.S.A. sahdaileaniciai 
Chicago Commerce, the weekly published by the Chi 
cago Association of Commerce, embodied in its regular 
Q\ issue of April 29 a special section, in Spanish, compli- 
Tenge saat 


mentary to Mexico. 
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“Compare 


The 
Name is Fitting 


the Work’ 





HE new Royal has all the refinements 

that would be expected of an aristo- 
crat of typewriters. Its title has been 
earned, not inherited. It is self-made. 
Though mute, its actions are unmistak- 
ably those of a thoroughbred. It can’t 
help being somewhat exclusive, for mas- 
terly craftsmanship has given it true dis- 
tinction. 


There’s a poise and dignity in the outward 
appearance of the new Royal that bespeak 





a fine character within. The cleanness and 
uniformity of its typing unconsciously 
suggest good taste, discrimination. Its 
marked quietness makes it a good com- 
panion for concentration. It has a respect 
for the feelings of others. 


The Light-Running, Quiet-Running 
Royal combines the strength and durabil- 
ity of a fine machine with the reeponsive- 
ness and accuracy of an instrument—the 
achievement that makes itsnameso fitting. 


Our fifty-six page book, “The Evolution of the Typewriter”, beautifully 
illustrated in color, will be mailed free om request. Address Adv. Dept. 


ROYAL TYPEWRITER COMPANY, INC. 


364-366 Broadway, New York 
Branches and Agencies the World Over 


UY, 


LIGHT-RUNNING 





QUIET<RUNNING 
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By Way of 


ELIMINATION 


What do you expect 


in a typewriter ? 


SPEED? 


The Noiseless is the fastest stock 
machine built. 


QUALITY 

OF WORK? 
The work of The Noiseless is excep- 
tionally clean, clear and beautiful. 


DURABILITY? 


The fact that the largest users of 
Noiseless Typewriters are our old- 
est customers, is proof that The 
Noiseless stands up long and well as 
compared with any machine made. 


QUIET? 


The Noiseless is the only noiseless 
typewriter made. 


At other points, we will be glad to demonstrate 
the superiority of The Noiseless! 


™ NOISELESS 


TYPEWRITER 


























“The 
Typewriter 
Plus” 


in this interesting 
booklet we have told 
how the elimination of 
NOISE in typewriter 
construction has 
brought greater speed, 
better work and longer 
life. Write for it. You 
will want to know about 
this greatest typewriter 
development. 


























The new Noiseless 
Portable is the only porta- 
ble typewriter that can 
be used anywhere at any 
time without disturbing 


anybody. 











THE NOISELESS TYPEWRITER COMPANY, 253 Broadway, New York City 


Offices in leading cities throughout the United States and Canada. 
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Paper Rain Capes. 


Joseph A. Gavin, 384 Broadway, New York, well known 
in typewriter circles in the East, has taken up a new bust- 
ness to which he devotes his exclusive attention—the manu 
facturing and marketing of emergency paper rain capes 
under the trade name, “Gavinette.” 

Mr. Gavin is placing these capes on sale throughout the 
country, but at present is concentrating his heaviest guns 
upon the New York City market. He states that 100 lead- 
ing theaters in New York and vicinity have installed these 
capes as a convenience to their patrons. The first lot of 
ten-cent capes has recently been finished and placed on 
sale at the Polo baseball grounds; others are being made 
ready for Coney Island and the race tracks. 

The first public demonstration of these capes was made 
at Philadelphia on September 17, 1921, when rain stopped 
the championship tennis match between Tilden and John- 
son at the Germantown Cricket Club. Here hundreds of 
“Gavinettes” were quickly sold at twenty-five cents each. 

The “Gavinette” is perfectly waterproof and can be used 
several times. It is seamless and odorless and not at all 
unsightly, covering hats of any size. It is made in black, 
white and tan The black “Gavinette” folds to fit the 
pocket and weighs four ounces. 


Merrill Now with Towhill Co. 


Frank J. Merrill, recent president of the Boston Sta- 
tioners’ Association and at present director of the National 
\ssociation of Stationers and Manufacturers, became as 
sociated with the James T. Towhill Company on May first. 








FRANK J. MERRILL 


He was formerly with the house of Francis Doane & Co., 
Ltd. Mr. Merrill’s many friends in the stationery business 
predict a large measure of success for Mr. Merrill in his 
new association as the Towhill Company is advancing 
rapidly into a position among the leading stationery houses 
in the east. Office Appliances extends best wishes to both 
Mr. Merrill and Mr. Towhill. They have formed a prom- 
ising combination. a 
Campbell Addresses Capitol District Body. 

M. J. Campbell, Eastern sales manager of the Wilson- 
Jones Loose Leaf Company, was the speaker at the March 
meeting of the Capitol District Stationers’ and Manufac- 
turers’ Association at Albany, N. Y. He gave an interest- 
ing and instructive talk on the application of salesmanship 
in introducing loose leaf devices. 

A motion was made that a blue ribbon be presented to 
the stationer in the association having the best window 
display during national loose leaf week, April 10-16. 

A. B. Thomas Returns to States. 

\ngy B. Thomas has returned to San Francisco after a 
six weeks’ stay in the Hawaiian Islands. He found a great 
deal of enjoyment in the Islands. The return home was 
made with M. W. Patten, of the Patten Company, Ltd., 
Honolulu, who rates as a commuter on the steamers 
between San Francisco and the Islands. 

Erickson Lectures on “Foreign Credit.” 
OQ. T. Erickson, of The Carter’s Ink Company, is one 


of a group of lecturers on foreign trade topics at Boston. 
rhe department of education, Commonwealth of Massa- 
chusetts, inaugurated a course on foreign trade in the 


< 


Boston Public Library. Mr. Erickson’s topic was “For- 
ign Credit.” 








DIEMER 
PRODUCTS 





“A rose by any other name would 
smell as sweet” doubtless, but the 
wearing strength of a filing enve- 
lope can be tested only in use, and 
herein is our opportunity. To prove 
that filing envelopes are dependably 
serviceable when marked with our 
name, we use every precaution to 


make 


DIEMER 


FILING ENVELOPES 


of uniformly high quality, thus to 
seal the user’s faith in our product. 
This faith is of the utmost value to 
manufacturer and dealer alike and 
that it is justified is proven by the 
steady demand for Diemer Spe- 
cialties. 

\Ve want to explain why our prod- 
ucts are of a uniformly high qual- 
ity and to show you the line as il- 
lustrated in our catalog. A word 
on your letterhead brings full par- 
ticulars. 


JOHN F. DIEMER CO. 


107-109 Lafayette St., New York, N. Y. 
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OT only are we the creators of the best fountain pen that has = 
N ever been produced but our new “Propel-Repel-Expel” Pencil = 
with our new Waspalumin clutch and expansion block is the = 
most wonderful pencil taking a small lead that. has ever been produced. = 
— 
The mechanism is put in without solder, thereby insuring that the E 
= mechanism will not come loose. It is impossible to solder a mech- = 
= anism in a barrel and always be sure that the solder flows, but in our = 
new Waspalumin expansion block we put it in under twenty-five = 
= pounds of pressure which insures a lasting pencil. Ey 
The live dealer today knows that when the American public makes 5 
up its mind on a new piece of merchandise that the obsolete is = 
quickly discarded. In times gone by it took several years in order = 
for a new invention to be universally used. Today, it is only a matter =| 
of a few weeks. =] 
= 
Suppose you were in the automobile business today and were = 
loaded up with cars without a self-starter and knew that a new self- = 
starting automobile would be put on the market tomorrow. You = 
=| undoubtedly would make haste in disposing of all the old style cars = 
= you possibly could. * 
= 
In the Pencil game, the American public has taken hold of the new = 
SHEAFFER “Propel-Repel-Expel” Pencil and every day that passes S) 
makes it more desirable than ever and makes the old type of pencil ry 
that doesn’t have the reverse gear, less desirable. = 
— 
You can take any lead that will jam in the ordinary metal pencil, = 
put it in a SHEAFFER metal pencil and the new Waspalumin clutch = 
will take it without trouble; take any lead that is a little undersize = 
and will come loose in the ordinary pencil, put that identical lead in = 
a new SHEAFFER “Propel-Repel-Expel” Pencil with the Waspa- = 
lumin clutch and it will also take it readily and hold it firmly. = 
The symmetrical bell shape top of this Pencil is patented as well = 
as all other important features. = 
The dealer in ail SHEAFFER products is protected absolutely. = 
We have no retail stores and do not compete with our dealers and = 
when we receive an order by mail, the local dealer entitled to same = 
is immediately mailed the profit. = 
Our full page advertisements in the Saturday Evening Post and | 
the leading dailies and monthly magazines of the United States will = 
create an enormous demand for this new pencil. = 
= 
See that your stock is complete and that you will get your share of = 
this business. i 
i 
A post card will bring information 5 
W.A. Sheaffer Pen C i 5 
-A. Sheaffer Fen Company, Fort Madison, lowa | | 
“Propel-Repel = 
Expel” Chicago New York Kansas City Denver San Francisco me ; mr = 
1 50 Lifetime i= 
$1 to $ $8.75 iI 
7 | 
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Stationery Stores 


That Is Becoming More Important Every Year 


AVING been reared and associated with the retail 
H business for forty years has caused us to study the 
retailers problems very closely and upon entering 
into the manufacture of Fountain Pens our early training 
kept us continually studying methods and bringing out 
merchandise that would not only benefit our company 
but would especially benefit the retailer, increase his 
profits, volume of business and his prestige. 

Knowing that the average user of fountain pens buys 
a great many cheap pens in a lifetime and in the end 
spends from twenty to twenty-five dollars and never has 
the best, caused us to create and manufacture our “LIFE- 
TIME” Pen. 

In this pen we are told we have accomplished more 
than has ever been accomplished in a piece of merchan- 
dise, for everyone from the manufacturer to the consumer 
is the gainer. We, as manufacturers, increase our volume 
of sales, the dealer who sells to the consumer immediately 
increases his sales and the consumer who pays $8.75 on it 
saves money on his life purchases of fountain pens and 
has the best value the world Has ever produced and has 
a guarantee that his signature will remain the same dur- 
ing life. 

We unconditionally guarantee the gold nib in our 
“LIFETIME” Pen forever and it will be made good, free 
of cost, upon sending the completed pen to our factory 
no matter in what way it has been damaged. 

Our full page advertisements in the “Saturday Evening 
Post” and in the leading dailies and monthly magazines 
all over the United States will create a wonderful demand 
for this “LIFETIME” Pen, but the greatest demand will 


+ Orncan 
0" uo eam oven? April 20 
Beane Juncrion Core 19 2 i 


9. 4, Sheaffer Pm 
Chicago, Nil. 


Gert lemen:- 
Replying te vow letter of Arril 16th, 


At the time of wr'ting the letter te Mr. Orr, 
I ordered 18 Life-Time pene from the faotory, six at 
and a dozen at 48,76. These came in several veeks 
azo. At the first opportunity I filled them ali with 
ink end went out City selling again, I oalled on per- 
hape ten m@ that morr'ne and gold eix "Life-Times” 
About a week later I managéé to ret out for & co nle 
of hours and I sold eaven more “Li fers”, Just a few 
jaye aro, I received as ‘nvoice from one of our local 
ahole-sale houses, made out with a rencil so I immediately 
2a lea on th em and after demorstrating making carbon 
sonies and writing on cheap fussy reper, I gold then 





four "“Life-Times® The 16th pen ie "at present in 
the hex*s of our diotrs ot attorney. ----On Appre”%l---- 
Ani I anticotpate considerable di °° lty in petting it 
away from him, 

- I want to 044 thet among these to whom I aclf 

‘a-Timec are the tro lesding ‘ietels. They are a 
these pens on ‘their rezisters with rreat success and two 
traveling sen who have calle4 on uw have mentioned the 
movelty of harirr a decent pen on a Ne tel Rericter,. 


I so-74 vo on st great length and tell you 
about rariow selling experiences, but I teven't the 
time, however, I coneider the Life-Time pen the greatest 
propositian thet ever ceme out ant if a man pill let 
himself get enthused over it, he ean sell it almost ary | 
utiress man he wante to tackic, Moot mer’4don't know 
thet there le such an article. 
| 


You may seni m the sample case yu mert 


wz’ th accertment of pens excepting the 830, enlace 
tint with an 6 1/2 6. fave aix lo, 8 with fine, 
Rookkeepine pointe, Alac two Yo, 6 1/2 © with fine ppointe, 


The halerce Medium, 


ory, trul py: 


thon : cei . “eeadi. Cone 


The NEW EDISON 


“The Pheneqrant Web © Sen!” 





come from the dealer who takes the time and pains to 
give his customer the best regardless of what is asked for. 

We admit that if two pieces of merchandise are sub- 
mitted to a retailer of equal merit and one is better 
known than the other, then it is to his advantage to 
handle the better known article, but THE MINUTE THE 
QUALITY OF THIS MERCHANDISE DIFFERS then 
for the good of his organization and the good of his fu- 
ture business he must immediately take the road towards 
the better merchandise. 

We have some fairly successful doctors who give their 
patients what they want and virtually kill them in the 
long run, but the doctor who finally builds a reputation 
of honesty and the best and most successful practice, ad- 
vises his patients what to do for their welfare and to 
maintain better health regardless of whether it pleases 
them or not, for if the patient gets well they will natur- 
ally be pleased. So, the wise merchant who builds on 
confidence and builds a better and lasting business, con- 
tinually takes a little time (for which he is well paid) to 
give his customer always the best piece of merchandise 
that he can obtain at a given price. 

We are reproducing here letters received from two of 
our dealers, one in the East and one in the West. We 
have hundreds of similar letters showing what can be 
done with this wonderful “LIFETIME” Pen. 

See that your stock is complete on SHEAFFER “LIFE- 
TIME” Pens so that you will receive part of the enor- 
mous business that is now being created for the best 
writing instrument the world has ever known—“LIFE- 
TIME.” 

A letter will bring full information. 





la barr) 
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OTTO ULBRICH Co, 


WMOLEBALE AND METAK 





Schoo. suPrLies ADGRAVING ANG pmuTine 
KINCERGARTEN MATERIALS SEPIGE STATIONERY AND BLANK BOOKS 
| 

Dec. 15, i921. 


SUFFALO. N. Y. 





O'Hallaran, 
a) Hotel, 
ufralo, N.t. 





Dear 'r. O*Hallaran: 


Te want to thank you for insisting upon demnstrating to 
us the unusual merits of your "Lifetine® pen, 


Phen you first celled on us we had already 
of our orders for Christmas, and we were ¢et 
invest another doller in pens this year, exept to £111 in. 


Your demonstration of the "Lifetime", however, convinced 
was a pen worthy of 7) ge ation, 

ich grade rerchandise; 
many oytstandd features ich would erable 
us to sell them at $8.75 = ani $15.00, ther'ety in- 
| creasing our sellim priee and teas Saemnatie our profits, 
besides securing ae satisfied customer. 


After careful deliberation we placed an initie) order 
for 5 doz. “Lifetis ec" = know the rest. In Noverter 
ordered approximately 2 gross; our averate selling 

ce of "Lifetires" is $10.00, About a month ago one of 
customers purchased a gol’~banded *Litets - the 

her day he placed an order with us fer 45 = M0. *Lifte- 
tines*® te give as Christras presents. 


the wonderful "Lifetive*® nib with its hard reinforced 
tip which writes with remarkable smoothness is ths seeret 
of “Lifetime® success. We advertise it as s real MAN'S 
pen. 










Please keep after the Sign Company ané@ see Re dee” ey 
get the "Lifetime* sign to us o- soon as poscibl 
fon't forget te get us some more plush=Zined 
intend to sell a good many $15.00 *Litetimes® Salonen. fan 
and Christras. 

Yours very truly, 


(ot0 pans oo, , 
\ 


. ies 


pid wir tay elie Fe 


¥ Pa 
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Southeastern Division Meeting. 


Second Annual Convention of the Southeastern Division of 
the National Association of Stationers and Manufac- 
turers Takes Place at Piedmont Hotel, Atlanta, 


April 21 and 22. 


HE meeting was called to order in the assembly hall 
of the Piedmont hotel at two o’clock p. m., on the 21st 
day of April by Charles H. Marshall, vice-president 
for Georgia, in the absence of John R. Dewberry, the 
president, who was prevented from attending on account 
of illness. Mr. Marshall in opening the convention, read a 
telegram from the president of the division, stating that he 
was away under doctor’s orders. The vice-president then 
announced an address of welcome by the president of the 
Atlanta Chamber of Commerce, W. O. Foote, of the Foote 
& Davies Company. Mr. Foote, who is one of the promi- 
nent stationers of Atlanta, is a graceful speaker with a 
keen sense of humor. He told about an absent minded 
gentleman, who later became governor. He was called 
upon to welcome three different conventions, three nights 
in succession, and had all three speeches prepared. The 
first night he was to address the coffin manufacturers, the 
second night the association of sauer kraut manufacturers 
and the third night, the horseshoers’ convention. He got 
his different speeches mixed with the result that he gave 
the associations something entirely new in addresses of 
welcome, and became so popular thereby that he was 
elected to the governorship on a wave of laughter. Mr. 
Foote said that he himself got things mixed once or twice 
during the early part of the year. He said that he was new 
at being president of a general commercial organization. 
One time he had prepared an address for the Ford Dealers’ 
Association and inadvertently presented it at the meeting 
of the Hebrew Benevolent Society. Mr. Foote disclaimed 
being a stationer, but said that he had always been known 
primarily as a printer. He said that he sort of added the 
stationery business to the printing business, so that he 
could get into the stationers’ society and get a clean collar 
on occasionally. 
“Our business,” said Mr. Foote, “is a secondary and not 
a primary business. The stock on our shelves does not 
make business. Something must precede these things 
in order to create a demand for them. Giving stuff away 
will not promote business, has not and never will. A man 
does not buy letter-heads until he needs them. A primary 
industry can make business by cutting the price. One 
can stimulate the steel industry by lowering the price of 
steel, or possibly stimulate all industry by lowering the 
price of coal. Printers and stationers cannot afford to do 
this because their industry is on a different basis. If a 
man wants a dozen pencils, and groans of the depressed 
business conditions we have now, he will groan the same 
whether he pays 40 cents or 75 cents a dozen for them. 
Stationers should realize that they can serve the community 
in supplying people with their stationery wants, but should 


understand that they must do so on a reasonable basis of 
protit for if they go below that, the industry itself will be 
weakened and its service to the public impaired.’ 

Mr. Foote’s address was followed by a short address 
of welcome from A. P. Baylis of the Atlanta Stationers’ 
Club. Next the chair introduced J. Ogden Pierson, presi- 
dent of the National Association, who said that he came 
not as the head of the organization, but as a stationer from 
New Orleans to gather what information he could and to 
give out whatever information he might be able to give. 
Any man who thinks he can stay in his own house and 
conduct his business profitably and progressively is mis- 
taken. Trade organizations have been the life savers of 
industry all over the country, and notwithstanding the 
great pressure that is being brought to bear by investiga- 
tions and inquiries from official sources, these organizations 
are going forward every day. Our work is all legitimate, 
constructive and educational and no official criticism of 
it can stand. There has never been a time in any industry 
when it was more important for business men to stand 
together and to take measures to understand their business, 
know their costs and as a corollary to understand what 
prices must be ‘charged in order that we may live. Our 
business may be “secondary,” but it is very important. 
Everywhere the goods that we sell are being used. Mr. 


Pierson suggested that every man make notes of the pro- 
ceedings and discussions. 
The chair next introduced Fletcher B. Gibbs, general 


manager of the National Association, who presented an 
address in which he outlined the purposes of the National 
Association and of the divisions, briefly outlining the his- 
tory of the work of the association. He went into the 
work of the executive office in Chicago, now established 
two years, and explained the functions of the regional 
meetings which he believed to be necessary to keep the 
trade informed of what is going on. He detined the trade 
association and explained how each member can help 
others. For instance, he pointed out that dealers are help- 
ing when they did as those in Atlanta had done that morn- 
ing by throwing open their stores to visitors from other 
towns, showing how they were doing business and how 
they were displaying their goods. ‘The word “association” 
means helping each other for the good of the whole. Mr. 
Gibbs concluded his remarks by mentioning the various 
activities in which the Chicago office of the association is 
engaged. 

On motion a committee was appointed to compose and 
send a telegram expressing the regret of the convention at 
the unavoidable absence of the president of the division. 

Following this at the suggestion of the chair, each man 
stood and gave his name, business connection and address, 
the reporter taking down the names as they were pro- 
nounced. This disclosed the fact that there were seventy- 
five men present at the session. These, of course, were 
not all who attended, because there were others who came 
later. 

Following the roll call, the chair appointed a nominating 
committee to nominate officers for the ensuing year, and it 
was decided after motion and amendment to appoint one 
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This rousing thought led to the 
saving of thousands of dollars for 


one business man. It had never occurred to him 
that he could possibly make use of a Mimeograph 

in his work, until on a happy day he happened to see 
one in actual operation. Duplication! One perfect 
thing—and then a thousand exactly like it! And that 
too at practically no cost. The thought to him opened 
up new ideas for business and organization develop- 
ment. The first job which the Mimeograph completed 
for him saved more than the cost of the machine. 
And that is what it is doing for thousands of business 
and school men everywhere. Well printed typewritten 
sheets— with maps or designs included, if need be—easily 
printed at the great speed of five thousand an hour. 
Why not see for yourself—today? Or send for booklet 
“T-5”—to A. B. Dick Company, Chicago—and New York. 
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1500 Dealers now make 
big profits selling 


Makurowns 





How you too, can 
make big profits on Makurowns 








Why Makurowns Are 
Superior 

The fundamental efficiency of 
RAND Makurown Index Tabs is 
in the patented con- 
: struction explained be- 

ee 

Ng ys The transparent fbreloid 1s 
‘ ~~ CS frst shaped as illustrated 


then securely fastened 
to the gummed hnen tape 
thus formng the channel 
for the label 





<— —vwhile the gummed tape 
holds the tab firmly attached 
to the card of index sheet 
Look at the book label accurately determin 
and card shtdwn 
here, then you 
ean realize why there is such an 
ever-increasing demand for RAND 
Makurown Index Tabs 


ing the width 





A ready market for thousands of 
feet of Makurowns awaits you 
Dealers who at first only sold 100 
feet per year, are now selling sev- 
eral times that amount every 
month. Get these extra profits in 
your city. Write us at once. 














Rand Company, Inc. 


1500 dealers in all parts 


VER 


profits from these quick selling 
buying, there is no end to his needs—and Makurowns ar‘ 


tabs that can completely fill them. 











of the world are now making big 
index tabs. When a prospect starts 


the only 


Your customers need Makurowns 


for indexing Cards, Ledgers, Sales Records, Manuals, Price Books, Memo 
300ks, Shelves, Bins and anything that needs classifying. Hundreds ot 
hand-made opportunities are offered you every day for the sale of these 
splendid tabs—and hundreds of dealers no better than you ar Lily 
cashing in on these possibilities. The demand for Makurowns exist 


the sales are big—the profits need, only be taken. 


How we can help you sell 


= 7, 98 2) 


INDEX TABS 


Large quantities of Makurowns 
are needed in every form of busi- 
ness or private institution, even 
the home. We help you advertise 
the fact that you are a Makurown 
dealer by placing in your hands 


many high grade dealer helps. 
Circulars for your mailing list— 
cards for your windows; hand- 


some vest pocket genuine-leather 
sample cases for your salesmen; a 
set of attractive electrotypes; a 
handsome display and stock case 
which attracts your customers; 
and national advertising are some 
of the ways we aid you in sell- 


ing Makurowns. We are daily 
distributing thru dealers’ thou- 
sands of envelope stuffers, sam 
ples and circulars selling Makur- 
Makurowns are sold by the 


owns. 
mile by enterprising dealers who 
use these selling helps. Thou 


sands of firms from the U. S. Gov 
ernment down are using large 
quantities of Makurowns. One 
15.000 feet an- 


dealer sells over 
nually. Many dealers are selling 
1000 feet or over annually. The 


turnover is enormous. Once a cus- 
tomer starts buying his 


quickly multiply. 


nee d Ss 


Send for Our Dealer Proposition 


Ail the RAND Makurown Index Tab selling helps, complete lists of prices an 


discounts are neatly shown in our dealer 


the least to learn the complete story of these splendid tabs and may be 


of increasing your income in a large way 
Serd for our proposition 


Te! 


proposition. It does not obligate you in 
the means 


at once,—no obligation. 


28 Rand Building 


North Tonawanda, N. Y. 
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member on the committee from each of the Southeastern 
states. Being thus instructed, the chair appointed the fol- 
lowing committee: Leo Johnson, Tampa, Fla., chairman; 
E. H. Clarke, Memphis, Tenn.; R. FI. Pegue, Birmingham, 
Ala.: Sidney Gassenheimer, Montgomery, Ala.; O. L. 
Jernigan, Atlanta, Ga.; R. M. Pound, Charlotte, N. C. and 
James J. Flotte, Jr., of New Orleans, La. In the absence 
of any one from South Carolina, the chair appointed C. W. 
Mangum of Rocky Mount, N. C., to represent that state. 
Following this action, the chair called for the reports of 
officers. In the absence of the president, the report of 
R. H. Pogue, secretary and treasurer for the year, was 
called for and read. The chair next called for reports from 
the state vice-presidents. This request was responded to 
by Mr. Gassenheimer of Alabama, Leo Johnson of Florida, 
and by the chair as vice-president for the state of Georgia. 

A discussion was then indulged in, led by John M. 
Cooper of the Foote & Davies Company, Atlanta, on the 
situation confronting the dealers in 1922. The chair, fol- 
lowing Mr. Cooper’s address called for remarks from J. B. 
Irving of the Irving-Pitt Manufacturing Company, Kansas 








City, Mo. Mr. Irving said that he believed the tide had 
turned very decidedly. He has traveled over nearly the 
IVAN E. ALLEN 
President, Southeastern Division, N. A. S. M 
entire country since the first of the year. On the Pacific 


Coast and as far north as Seattle, business is equal to that 
of 1920. In the Middle West, just east of the Rocky 
Mountains, business was hit harder than in the South, but 
prices on all principal staple commodities have’ advanced 
and the farmers have been able to pay off their losses. In 
the eastern portions of the Middle West, manufacturing 
ind agriculture is getting back to normal conditions and 
retail stationery sales are running nearly equal to 1920 and 
1921. Notwithstanding the fact that there are labor 
troubles, business men are feeling optimistic. Money is 
easy. Ordinarily this is a sign of poor business, but it 
seems that much of the cheap money is beginning to flow 
into industrial enterprises. There is a great revival of 
the building industry all over the country and the situation 
in foreign exchange, particularly in the case of Great 
Britain, has improved. Canadian exchange is off only 
about two per cent. All these things indicate reasons for 
us to feel optimistic. 

Mr. Irving was followed by James L. Wells of the 
Whitaker Paper Company, Atlanta; by Sidney Gassen- 
heimer of Montgomery; C. R. Wentz of the Dennison Man- 
ufacturing Company, Atlanta; E. C. McCoy, Office Out- 
fitting Company, Birmingham, Ala.; R. M. Pound of Char- 
lotte, N. C., and others. The summing up of the matter 
may be found in the suggestion of Mr. Pound, who in his 
opening remarks said that business is just what you make 
it. If you don’t go after it and work hard for it, you don’t 
get it. 

The chair next read a paper on regional meetings and 
their objects, supplemented by some remarks from Mr. 
Jernigan of Atlanta. These papers were then discussed 
by J. Ogden Pierson, who pointed out that the speakers 
were perfectly correct in saying that the National Asso- 
ciation cannot function alone, but must have the co-oper- 
ation and assistance of all the membership. He applied the 
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This Will Interest 
YOUR BANKERS 
And Help You To 
Steady, Profitable Sales 


teel 5. 
Completin 
Barricade 





“The Lock Behind the Lock”. 


foil the 
“Sledger” and — 
“Lock-Puncher’” | 


The first barrier to be encountered is the solid 
DOOR of } or 4 inch cold drawn steel. (Thick- 
ness of door optional with purchaser.) 





Behind the door is the seven tumbler, double cylinder, 
masterkeyed LOCK. The Lock itself is of massive con- 
struction, 3 of an inch in thickness. 


Behind the lock is the “LOCK BEHIND THE LOCK” 
—a } inch barricade of steel setting squarely back of the 
lock at the points where it might be subjected to exterior 
force. 


Behind the “‘Lock Behind the Lock” are the massive steel 
SHOULDERS or “‘offsets’’ at top and bottom of the box. 
In effect this construction gives the lock and door all the 
massiveness and strength of the full steel depth of the 
installation. Successful sledging and lock-punching are 
practically impossible. 


INVINCIBLE Hinge Construction makes it impossible 
to remove doors by cutting or breaking the hinges. Here 
are factors of safety to be found only on Invincible Safe 
Deposit Boxes. 


Many Other Sales Features You Should Know 


are fully explained «nd illustrated in literature which will be mailed 
you on request. Learn what we are doing to help dealers sell. 
Mail the coupon for all the facts. 


INVINCIBLE METAL FURNITURE CO. 


Manitowoc, Wisconsin 


INVINCIBLE METAL FURNITURE CO. 
Manitowoc, Wisconsin. 
Gentlemen :— 
Please send me comclete facts on INVINCIBLE 
Safe Deposit Boxes, and detail your dealer propo- 
sition. 


Name 
Street and Number 





Town and State 


WM lll 
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A New Low Price 
On This Special 


Corporation Desk 


ERE is a special corporation 
H desk at a specially low price 

that is winning new custom- 
ers for live dealers everywhere. 

It has the same superior all-steel 
construction and exclusive advan- 
tages as all desks produced by the 
Jamestown Metal Desk Co. 

It is so perfectly finished that it is 
as richly distinctive as the finest 
hand made wood desk. 

Yet its all steel construction in- 
sures a lasting strength and ease of 
operation impossible to attain in 
wood. 

It is entirely different from the 
steel desks you have been used to 
seeing. Bolts—nuts—rivets and 
screws have been eliminated by elec- 
tric spot and acetylene gas welding. 

Quietness of operation has been 
accomplished by double thickness 
steel panels interlaid with asbestos. 


Genuine battleship linoleum top, 
bronze binding on front edge and ex- 
-eptionally attractive hardware com- 
pletes the “quality” appearance of 
this unusual desk. 

Jamestown Metal Desk Co., pat- 
ented knock-down construction 
saves freight and storage charges. 

The new special low price has 
won instant recognition of unusual 
value. 

And in addition there is a discount 
most liberal! May we send you 
complete details on the profit possi- 
bilities of this special trade winner ? 


Jamestown Metal Desk Co., inc. 
EE Jamestown, N. Y. Sa 
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principle of regional meetings to the chiid who is sent to 
school and put in a class where there are seventy-five 
pupils, with the result that he gets no attention whatever 
If taken out and put into another school, with a class of 
eight or ten pupils, he begins to make progress, for the 
point of contact is greater. “Each time | have attended 
one of these conventions in any part of the country, I have 
gone home with new ideas for my own business.” 

Mr. Pierson was followed by W. E. Hawkins of the 
Stationers’ Loose Leaf Company, who presented an inter 
esting address on the subject of co-operation and the re 
sults obtained by it. 

Following Mr. Hawkins’ brief address, Mr. Cooper read 
a letter from Charles L. Mitchell, who expected to be pres- 
ent, but was at the last moment prevented from attending 
Summing up his experience, Mr. Mitchell said that these 
regional meetings make it possible for stationers in differ 
ent parts of the country to get acquainted with one another 
and that 75 per cent of the good accomplished for busi 
ness will arise from the fact that the members of the trade 
know each other personally. By talking over costs in the 
different sections of the country, we get further interested 
in the analysis of such matters and are all bound to learn 
a great deal of very useful information. There are a dozen 
different ways in which stationers can help each other and 
the industry to put the business on a higher plane. All of 
these things come out at regional and other meetings of 
stationers. 

Mr. Irving spoke emphatically on the value of regional 
meetings, and brought up several new points in favor of a 
regional system which he declared to be one of the most 
important things in the National Association’s work. Mr 
Gibbs also made some forceful remarks on the value of 
regional meetings, suggesting how they can be made still 
more useful in an educational way. He suggested ex 
hibitions of advertising, discussions of ways of doing busi 
ness, increasing sales, etc., how to get rid of slow moving 
stock and other suggestions, all of which the members 
found instructive and interesting. 

Mr. Marshall pointed out that the value of membership 
in the National Association is precisely the value the mem 
bers put into it. One cannot draw a check on a bank in 
which he has no funds. 

Mr. Clarke of Memphis presented some _ interesting 
reminiscences in which he brought up the fact that re- 
cently Memphis has organized, after many years of ap 
parent indifference. He believed that regional meetings 
should be held as often as they can be gotten together. 
Remarks were made by R. J. Simpson of Baltimore, Md., 
and E. H. Ketchum, of Jamestown, N. Y., who has been 
out of the stationery business several years, but still has 
a warm feeling. for the old associations. Other speakers 
were J. A. Flotte, Jr., of New Orleans; J. Victor Barr, of 
Nashville, Tenn.; Ivan E. Allen, Atlanta, and others 

John M. Cooper spoke on the subject of “Commodity 
Divisions.” The manufacturers and the dealers must real 
ize that each performs an important function, the manu 
facturer t6 produce the goods and the dealers to distribute 
them. The organization of commodity divisions is very 
important in order that dealers and manufacturers may 
have common understanding by getting together occa- 
sionally and discussing their problems. Mr. Gibbs de- 
scribed the manner in which the commodity divisions thus 
far formed were brought about and the different topics 
they handled. Mr. Allen said he believed the greatest good 
that is going to come to the association is going to come 
through the commodity divisions. Mr. Hawkins of Mil- 
waukee suggested that the commodity division work could 
be better understood and brought closer home in cities 
where there are local organizations. There is an oppor- 
tunity for manufacturers in this idea, of which they are not 
taking advantage. When a manufacturer’s representative 
comes to a city, it could be the association’s privilege to 
call that person before them for a limited time to explain 
the features of his line. This idea once started will grow 
and may prove to be of very great practical advantage. 

The session was adjourned at five o’clock, and at 6:30 
members and guests assembled in the grill room of the 
Piedmont hotel, where a delightful and informal dinner was 
served, the Atlanta Stationers being the hosts 

There was an evening session at eight o’clock, at which 
the cost of doing business was discussed by Fletcher B. 
Gibbs. Mr. Allen also made some remarks, in which he 
also discussed the subject of the questionnaire sent out by 
the National Association to members on the subject 
costs and profits. The success of business depends on th: 
bookkeeping department. The science now is in cost ac- 
counting, in determining selling price, cutting down ex 
penditures and increasing turnovers. Between today and 
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“Paid for Itself First Time Used—Increased 
“== | Our Sales 


25 Per Cent!” 


Schirmer Co., Cleveland, Ohio 


“200% Sales 


Increase!” 


Sopkin Bros., Chicago 


“Cuts Payroll 
Costs 80%!” 


Milburn Wagner Co., Toledo, Ohio 


Trial Will 


Convince You! 


REE trials of these Ribbon Print Addressographs are show- 
ing sales gains and cost short-cuts to hundreds of firms! 
Many find their Addressograph pays for itself while using 
at our expense! Take the Schrimer Co., Cleveland Ohio: They 
say, “Our Addressograph paid for itself the first time used. Sales 
increased 25% in March, 1922, as compared with any previous 
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Biank metal 
‘one piece” 
address plate 
can be quickly 
gra photyped 
with names 
and addresses 
F.0.8. in your own 


Chgo. “L< 








































Larger Ad- 
dressograph 
Sor larger list 
Electrically 


Operated “ 
bon print 3000 P 
m pr essions \ month !” 


otiams “Addressograph-ed Advertising sent out since first of this year 
brought us a sales increase of better than 200% imcrease over the 
entire year of 1921!”—Sopkin Bros., Apron Mfgrs., Chicago. An 
unusual feature of Sopkin Bros.’ great success is, until a year 
ago they hadn’t thought of Direct Mail Advertising! 

Other firms use the Addressograph for cutting costs in payroll 
work, heading statements, dividend forms and checks—every- 
thing and anything 10 to 15 times faster than hands! The Mil- 
burn Wagner Co., Toledo, Ohio, say, “Cuts our payroll name- 
writing costs 80%—the most valued appliance in our office today!” 

Try the Hand Addressograph entirely at our expense! Use it 
on every form in your office — prove its value before you buy! 
Tear off coupon below and mail with your business letterhead! 
No obligation—Just good business! 








Enttrely auto- 
matic works 
alone at high 
speed 7500 


addre 





General Offices: 903 Van Buren St., Chicago 
Factories: Chicago, Brooklyn, London 














Allentown Chicago El Paso New Orleans San Francisco 

Albany Cincinnati Grand Rapids New York Seattle 

\tlanta Cleveland Houston Omaha Spokane 

: er : y Birmingham Dallas Indianapolis Philadelphia Sst. Louis 
>% 4 as Baltimore Denver Kansas City Pittsburgh St. Paul 

q H \ ie Boston Des Moines Los Angeles Portland Syracuse 
oy \a a Buffalo Detroit Minneapolis Salt Lake City Toledo 

; ‘ -— Butte Duluth Newark San Antonio Wash’gton 


°a a Canada: 60 West Front Street, TORONTO— 
Vancouver—Montreal—Winnipeg 
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ONRADES CHAIRS 


FOR UNADULTERATING CHARACTER. 





Ever since it was apprehended that 
pleasant and agreeable working 
conditions tend not to discourage, 
but rather to stimulate production, 
comfort has been the paramount 
consideration in the manufacture of 
office chairs. So, Conrades Chairs 
are constructed primarily for com- 
fort. Yet, coupled with the easy, 
reclining comfort of all Conrades 
styles, are sound and durable con- 
struction and attractive design—in 
a word, true unadulterating char- 
acter. 


Learned selection of materials, care- 
ful expert craftsmanship, combined 
with an infinite knowledge of office 
needs and requirements, throughout 
the hundreds of designs and styles, 
have made the Conrades Line a line 
of unchanging character. Conse- 
quently, Conrades Chairs are known 
as natural leaders. 


No. 847 


The Conrades Line, in addition to 
the standard lines of office chairs, 
includes a thorough assortment of 
distinctive and original designs for 
courthouse, bank and hotel equip- 
ment. 








And, in spite of the fact that the 
Conrades Line is complete in every 
detail, we specialize in distinctive 
designs made to special specifica- 
tions. In this regard it is part of 
our service to submit sketches, 
plans, specifications and costs on 
any special work you may be con- 
templating or figuring on. 


Our splendidly illustrated catalog, 
now in the making, will be mailed 
to you when off the press. 


We will exhibit our Chairs from 
June 15th to July 15th. 











ST. LOUIS, MO., GRAND RAPIDS, MICH 
Eighth Floor Fifth Floor, South Half 
Monogram Bidg Blodgett Bldg 
CONRADES MFG. CO. 
SECOND & TYLER STS. ST. LOUIS, MO. 


No. 845 | 



































the time of the San Francisco convention some years ago 
susiness costs have changed entirely. Many of the orig- 
inal percentages are correct, but old figures do not corre 
spond. Followed a general discussion of different items 
of cost, such as rent of property owned, etc., Mr. Pound 
asked what percentage of a man’s sales can he pay out for 
salaries. Mr. Gibbs said that the percentages in the re 


plies to the questionnaires sent out run from 4.78 up to 


36.23 and that the average is 15.56. The subject of busi- 
ness costs is one of accountancy and every man should 
make it his business to understand it thoroughly, because 


the life of his business depends upon whether he is making 
money or losing it. Questions of charging interest on 
capital stock ond borrowed money also came up, also dis- 
counts to customers and other items having to do with 
the accountancy department. Near the close of the session, 
Mr. Gibbs made some remarks on the system applied by 
chain stores, in which it was found that the gross per- 
centage of profit in chain stores is about 17% per cent and 
that the net percentage is a trifle less than three per cent. 
The average cost of doing business runs from 12% to 14 
per cent. The subject of advertising was brought up and 
very interestingly discussed. Not the least interesting sug 
gestion made was Mr. Pierson’s railroad time table adver- 
tising, which has been so successful as a feature of his 
publicity in New Orleans. 

At the session the following morning, Leo F. Johnson 
of Tampa, Fla., spoke on the percentage of freight as 
applied to the cost of goods. He was followed by J. E 
Maura on the same subject. This subject was freely dis 
cussed by those present, notwithstanding the fact that it 
is of a somewhat technical character and was followed by 
a discussion of the information bureau of the National As 
sociation which was led by Mr. Gibbs. He was followed 
by Edgar Hart, who paid a high tribute to the usefulness 
of the association’s bureau. 


The Association Emblem, the Value of Its Use,” was 
the subject presented by J. Victor Barr, who read the paper 
which was to have been read by W. S. Moody. Mr. 


Pogue followed with a discussion of the same subject. 

The subject of collective buying, its advantages and 
dangers, was presented by Sidney Gassenheimer, E. H. 
Clarke, Mr. Gibbs, Mr. Pierson and others. After this, 
Mr. Pierson presented a talk on the “Education of Em- 
ployees.” Mr. Pierson’s remarks were followed by re- 
marks from Mr. Barr, Mr. Gibbs, Mr. Marshall, Mr. 
Clarke, Mr. Pound, and Mr. Allen. 

F ollowing t these discussions, the report of the nominating 
committee was heard as follows: President, Ivan E. Allen 
of the Ivan Allen-Marshall Company, Atlanta; secretary, J. 
P. Swann of the Lester Book & Stationery Company, At- 
lanta, Ga.; state vice presidents, Alabama, R. H. Pogue, Bir 
mingham; Georgia, A. W. McClure, Macon; Florida, Leo 
Johnson, Tampa; Tennessee, Marshall Hotchkiss, Nash- 
ville; Louisiana, E. G. Harpold, New Orleans; North 
Carolina, George H. Moore, Charlotte; South Carolina, 
William Cogswell, Charleston. On motion the foregoing 
nominees were elected unanimously No vice president 
was appointed from Mississippi. 

he new president was then conducted to the chair amid 
cheers. Mr. Allen pointed out that the next meeting of the 
association would be at Atlantic City, at the time of the 
National meeting and he bespoke a good attendance 

Ir. Clarke expressed the warm sentiments of the visitors 
regarding the delightful hospitality of the Atlanta Station- 
ers’ Club. A rising vote of thanks was given to President 
Pierson and General Manager Gibbs. Mr. Pierson invited 
the next meeting of the Southeastern Division to New 
Orleans. Invitations were also received from Mr. Pound 
of Charlotte, Mr. Allen of Atlanta, and Mr. Maura of 
Birmingham. A standing vote revealed that practically 
everyone was in favor of meeting in New Orleans next 
\pril. After a standing vote of thanks to Mr. Dewberry 
and Mr. Marshall, the meeting adjourned. 

\s features of entertainment, there was an automobile 
ride at four o'clock and a dinner in the evening at the 
| apitol City Club 


Parker Campaigns on “Duofold” Pen. 


The Parker Pen Company, Janesville, Wis., is operating 
in impressive newspaper advertising campaign in the im- 
portant population centers on its “Duofold” fountain pen. 
This advertising reacts in favor of dealers in the smaller 
cities, as the big newspapers reach most of the places within 
their trading radii. Outdoor poster advertising supple- 
ments this campaign, which is supported further by adver- 
tising in national magazines. 


P | 
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THE ORIGINAL 
NON-SHINE 
CHAIR PAD 


STILL HOLDS THE 
LEAD—WHY? 


BECAUSE IT PAYS 
DEALERS TO SELL 
THE BEST 


40 Other Practical Office Items 
in our line with a service and 
sales plan to help dealers. 


Get the New Polar Catalog 





NEW USES FOR A CATALOG. 
What itis and What it is for 
|. Polar specialties are sold mostly by the dealer's outside 


men carrying with them our catalog. Our new cal is 
prepared to be a real busines Lg hes or any salesman. ! 
illustrations are large and plain. ispracticallya | 
display card. The busy man can glance poe the 32 pages 


in a few minutes and “get the point” of each item. 

2. When window or counter displays are wanted, cut from 
the catalog the right page. Paste it on a piece of card- 
board. Result: an attractive display card. 

We have a copy for every dealer and every mem- | 

ber of his selling force. Send for yours. 











Polar Manufacturing Co. 


101-107 N. Marshall Street 
PHILADELPHIA, PA. 
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The improved 


leri-Type 





Selling 
Features 


Every office, everywhere, is a Byron pros- 
pect. If business is “off” with you, it may be your 
own fault—don’t blame conditions altogether for 
right now other dealers are having good business 
on the Byron. 


Every time you make a sale you have put 
another Byroa salesman in the field. Our business 
to date has been built almost entirely around 
repeat orders and orders sent in upon the recom- 
mendations of users. 


Write us now for literature and our prop- 
osition to dealers. It involves very small invest- 
ment and offers quick turn-overs at a good profit. 
Remember the 30 exclusive, patented features are 
found only on the Byron. 


one second 


Guaranteed 


to save time, labor, 
stationery, floor space, 
to reduce costs and in- 
y s crease office efficiency 











Dealers: Right now is the 


time to sell equipment. Each day 
lost means sales lost —do it NOW. 


BYRON TYPEWRITER CABINET COMPANY 


INCORPORATED 


LOUISVILLE, KY., U. S.A. 
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Late News Notes from Philadelphia. 


Though the impetus to trade which March brought with 
it was not sustained in the experience of the Philadelphia 
office appliance trade during April, the settled conviction 
of its members, reflected at the meeting of the Office Ap 
pliance Managers’ Association held during the month, was 
that it required only a little patient and watchful waiting 
until the improvement again would appear. It was a mat 
ter of some interesting discussion among the membership, 


| 


whether the March manifestation of very decided increas¢ 
was to be attributed to the influence of the business show 


wholly, or in part to that occasion and to the perhaps 
premature spurt which all industrial life took o1 se that 
as it may, March was exceptionally good, and, though 


April fell considerably behind, it still was almost up to the 
expectation of the conservative. 

The feature of the buying most commented upon was 
the absence from the market of buyers in large quantities, 
but the presence of an increased number of purchasers 11 
small amounts. All buying was still of a conservative 
character, but the restriction on expenditure was not as 


marked as it had been earlier in the year. Purse strings 
unquestionably are being loosened up, and there is little 
fear of inability to dispose of the large stocks which hav 
been gathered together for the spring rush 
K ok K 
\ recent report on the office appliance business made by 


+ 


the Federal Reserve Bank for the Philadelphia district in 
dicates that because business conditions have not yet be 
come thoroughly stabilized there is apparent on the part 
of larger firms an effort to economize, and for that reason 
no large outlays for new equipment are being made. It 
indicates, furthermore, that save for certain filing equip 
ment and office furniture, whose prices declined markedly 
since the beginning of the year, values generally are un 
changed, a condition due in large measure to the fact that 
it is the policy of many firms to maintain standard prices, 
and, as these were not advanced during the period of in 
flation, there existed no reason for decline during the 
period of deflation. A large percentage of orders still aré¢ 
being filled directly from stock, and this is gradually dis 
appearing. Collections were reported as being practically 
unchanged and as ranging from fair to good. 
ee » 

A novel plan of mutual helpfulness has just been adopted 

by the Office Appliance Managers’ Association of Phila 


delphia and is to be inaugurated at the May meeting, at 
which time also officers nominated at the gathering on 
April 27 are to be elected. This association, made up ex- 


clusively of those “principally engaged in promotion of 
sales of office equipment,’ meets periodically around th 
luncheon table-at the Hotel Adelphia, and thereby com- 
bines comraderie with business advancement amid _ th 
pleasant surroundings of meal time. Under the innova 
tion just decided upon, the membership, in alphabetical 


arrangement, will be permitted, one at each meeting, t 
take up for a ten-minute period the presentation of any 
business problem in which he is interested and particu 
larly such as he may desire to bring to the attention of his 
associates fer their helpful suggestion and constructive 
criticism. Thereafter, twenty minutes is to be allotted for 
a symposium on the theme presented. It is thought that 
the new plan opens up the way for the discussion of mat 
ters not only beneficial to the individual, but as well to the 
entire membership, and that interest in the meetings, al 
ways large, will be intensified through this plan of mutual 


helpfulness. The latest additions to the membership list 
include A. P. Flaherty, of the Rand, McNally Co., Penn 
sylvania building; M. W. Norton, of the Shaw-Walker 
Co., 1010 Chestnut street; L. J. Harrington, of L. C. Smith 
& Bros., 125 South 12th street; and W. P. Laing, of the 
Ellis Adding and Typewriter Co., 608 Chestnut street 

* ab 


Philadelphia was added during the month to the Library 
Bureau branches in which there is now maintained a statis 
tical service equipped with qualified experts under Manager 
S. R. Morley, who has had 11 years statistical experience, 
and is prepared to give assistance to such firms as have no 
division of this kind in their own establishment 


* k x 
More than one hundred salesmen of the National Cash 
Register organization centralizing in the Philadelphia 
branch and including nearby cities in the district, like 


3altimore, Wilmington, Trenton and others, gathered dur 
ing the month on the roof garden of the Hotel Adelphia 
for a get-together sociability and business conference. It 
was presided over by District Manager W. A. North and 
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If your finger has an enlarged joint, there’s 
something wrong—but a Loose Leaf Ring WITH- 
OUT an enlarged joint is all wrong. 


The large joint in the ring is there for a purpose—to keep it 
always right side up. When you open a book, or a bunch of 
papers, fastened with Adams Ideal Rings, you don’t have to hunt 
for the place where the rings open—the opening is always in the 
right place. That is assured by the large joint which keeps the 
ring from turning around. 


And the Adams Ideal Ring hold tight—so tight that it is 
acknowledged to be the best and handiest book and key ring 
ever made. 


The Adams Ideal Ring is interchangeable with the posts in the 
Adams Economical Flexible Binders, making a flat opening book 
for current use, easily bound with the posts, for transfer use. 
Adams Note Books, Students’ Books, and other convenient loose 
leaf books, all use the Ideal Ring. 











T. ADAMS MFG. CO. 


6796 -98 South Chicago Ave., CHICA‘:0, U.S.A. 
7 \os 












































Eastern Representative: Wm. H. Bassinger, 377 Broadway, New York City 
————o- ~ _ a “ i rm a EE r : 
Telephone Register Economy is the “‘buy-word” in business, today. You will 
a gratify your customers’ desire to save by giving promi- 
‘ i nence to the Adams line—and your profits will not suffer. 
} ] 
; } 
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r + 4 
} + 4 
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Telephone Register In-and-Out Clock Daily Desk Reminder 
Handy, simp) in- P 
expensive Neatly A splendid feature of This is a device that makes 
printed and mounted this indicator s the clear, it easy for clerks to report tele 
° 1 “p : 1 “~ ck distinct numerals and let phone calis received while the 
boar<¢ ovides quick ‘“ ” ¢ . 
at cane ts tels shane ters. The hands stay where boss” is out. Also very handy 
numbers most fre- they are put The back is for memos, large or small. The 
quently called, and our Cloudene Press Board one shown closes like a book, 
has space for a great Easel back. or eyelet. as a feature that users find a great 
igs ; re ° _ desired. Like all Adams convenience. A smaller one has 
Size 5x10. Put this Specialties, this clock is only the left-hand half They 
it in plain view, and made to give satisfaction, are good sellers because they 
oul customers will yet priced for quick turn are so business-like in appear 


do the rest over. ance and so well made. 








ECONOMICAL RING NOTE BOOKS 


‘ 


very popular line of loose leaf books 
for Stenographers’ Notes, Memoranda, 
Figuring, Bookkeeping, ete. Low price. 
Good profit. Quick turnover. Ask for 
Price List. 


CANVAS COVERED LOOSE LEAF 
BINDERS 







As used for 
temporary binder. 


Here's the lowest priced binder ever 
»ffered Made of binders’ board, cov- 
ered with gray canvas—strong, light, 
durable Good enough for daily use-— 
cheap enough for transfers. Posts are 
U-shaped flat wire, nickeled. Rubber 
washers hold cover firmly. Simply turn- 
ing the posts down forms a neat, flat 
book for filing away. No protruding 
posts to waste space. 





Showing Cloudene Flexible Covers, with 
Posts turned down for filing. 


Also fitted with counter-sunk screw 
posts. 

Adams Ideal Book Rings are inter- 
changeable with the posta, 


With 
Screw Posts 





Binders made in all standard sizes 
and punchings. Also furnished in our 
famous Cloudene Flexible Press Board 
Covers. 

These lines make a strong appeal by 
their lew price, neat appearance, and 
durability. 





Perfection Desk Pads 


These Blotter Pads are practically in- 
destructible on account of the brass 
corners (or copper, if desired) firmly 
riveted on, and cloth bound edges. Both 
sides covered with gold veined marble 
paper. Very handsome, 

(1528A) 
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USTAINED merit does not falter. It gains momentum. It conquers new fields. It domi- 
nates the old. And, this has been the history of Browne-Morse Wood Filing Equipment. 
3 A history of one achievement after another. 
For design, finish, fine cabinet work, durability and quality through and through, Browne-Morse 
offers most to the thousands who will always prefer wood with its beautiful grain, soft, restful 
finish and unmatchable individuality. 
To better serve this steady demand, all Dealers should maintain a permanent display of Browne-Morse 


products. 


Browne-Morse Company 
Builders of Quality Filing Equipment and Supplies 
MUSKEGON MICHIGAN 
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was graced by the presence of President F. T. Patterson, 


who came from headquarters in Dayton, Ohio. Speakers 

were President Patterson, W. A. North and C. E. Steffey, ANN OUN CEM 

general sales manager from the Dayton office. They out- + iis 

lined in an interesting way the company’s campaign, na- Tl U e sal 

tional in its scope, for the interchange of business methods, © niver 

new ideas and business methods, which resulted in a reso- Offi D vi Cc 

lution of determination to aggressively push the cash regis- ice e ces oO. 
ter sales by the sales force and to surpass all previous 56-58 East Superior St. oo lil. 


records, despite the fact that for the past year the district Announce to the trade a new departure in 
exceeded its quota by more than 5,000 points. Enthu- 


siasm was aroused by the statement that countrywide the 
company’s business has been doubled from what it was es en ar tan and a 


three years ago. The conference, which lasted over two 








days, was inaugurated by a dinner on the hotel’s roof It is to be known as the “UNIVERSAL.” The stand 
garden. During the meeting there was exhibited for the is so constructed as to be used as either a flat style 
first time in the Philadelphia district, the company’s latest (for double desk use), as a book-form, or an up- 
creation, the new Number 2.000 machine, which has 30 right—a Three-in-One Combination. It is made of highly 
different adding counters, will issue four records auto- seasoned hard wood, : 

matically at a single operation, and also prints on the audit in three finishes — Mis- 

strips at the same time. The first dozen of these machines sion, Oak and 

were sold in New York last month. The new development Mahogany 

is also a statistical machine upon which the company has nickel plated 

been experimenting for fifteen years at an expenditure of mountings, 

$5,000,000, and its sales prices start at $1,175 and run to and presents 


$2,650 each. It is also a labor saving device, doing the 
work of several men. It can add three different totals at 
a single operation, if desired; has an extra row of numerals 
running into the millions for stock numbering, enabling the 
keeping of stock record invoicing systems, and occupies a 
small space of from two to three feet. It is also a num- 
bering, dating 
tive numbering device, and does fifty other business science 
operations, all accomplished in a second of time. R. D. 
Small, for teen years with the Remington Typewriter 
Company, is to have charge of the sales of the new 
machines. 


a very at- 
tractive ap- 
pearance. In 
tact, a real 
ornament to 
- | " ' 

listing, adding, printing, indicating, consecu- pig Pacey Nos Patent Pending 
desk-defacing contraption. While it holds a pad 
31¢x4'4 inches in size, it is so compact that it is put 
up in a carton measuring 33/16x43/16x1% inches, 
making a package slightly larger than the pad 
“* * itself, and weighs only 8% ounces. Both stand and 
pad weigh but 17% ounces. 


The “UNIVERSAL” STAND and 








The vast plant of the Underwood Typewiter Company at 
Hartford, Conn., said to be the most e 44 nsive in the world, 


was exactly reproduced in every detail, but in miniature, Tyestat PAD for 1923 will pasmivert ae 
in a window display in the Philadelphia branch at 1006 AA pee ready for delivery June a , 
Chestnut street, under Manager J. H. Blodgett, during the rhe pad is of the highest stand- 
month. The model, complete to such details of an electric ard possible in quality and 
light plant with bulbs aglow, the heating and power plant workmanship, put up in 
in operation with real smoke issuing from the smoke- — neatly printed individual 


cartons. If desired, both 
pad and carton may be 
imprinted with your ; 

\ own firm name and ad- 
dress, without extra 

Am charge, if ordered 
in sufficient quan- 

tities. Write for 
quantity 
prices. In 
other words, 
we desirea 








stacks ingeniously produced by the use of oil of citronella 
and a chemical reagent, occupied a space of at least 100 
square feet. It constantly was surrounded by an interested 
throng.—L. Y. Hagan, manager of the bookkeeping ma- 
chine department, has been transferred to the Pacific coast 
in promotion to the office of district manager with head- 
quarters in San Francisco.—J. P. Wilson, formerly sales- 
man in the bookkeeping department in New York, has as- 
sumed the duties of Mr. Hagan in the Philadelphia office.— 
Harry Shickley has been promoted to the sales force, tak- 
ing the place of Richard Mengert, who recently lost his SPECIAL 
life through an accident on a local trolley car which threw NOTE. 


him through a suddenly opened door upon which he was The punching of share of your 
leaning. The mishap caused him to fall on the street and the ~ business, and 
Pre Saree hie ee : ” ATP “UNIVERSAL - a 

sustain a fractured skull, which caused his death.—William Pad is standard if service and 
Wimmersberger has taken Mr. Schickley’s place and D. T. and adapted to price are of 
Glackin has been promoted from the Fan-Fold machine = all like Patent Pending any conse- 
department to the bookkeeping machine department, cov- — quence to you 
ering northwest Philadelphia.—The new Underwood we believe we should at least have a goodly por- 


Sound-proof Cabinet exhibited for the first time at the 
recent business show in Philadelphia, is noW being sold in 


the store. 


tion of it 


It might be well to state here, that the manufacture of 
; Calendar Pads is no experiment with this Company, as one 
" 9 of its members has for several years past had supervision of 
the factory manufacturing (in Chicago) a line of these goods, 
and has at its disposal the same efficient equipment that 


* 


Perfection of the new Service cash drawers, patented 


the Collins Office Machinery Company, at 831 Chestnut made possible the perfection of that output. We are just 
aces es wal , ; & nasil. inate suas - Canin mentioning this fact to assure the trade that any promises or 

street, is announced by the firm, and they now are being contracts made by this Company will be promptly and effi- 

marketed. The new cash drawers may be used in connec- ciently executed 

tion with any make of adding machine, and the combina- For any further information, and prices, address 


tion develops an adding machine and cash register in one. 


Che device was perfected within the past two months, and Universal Office Devices Co. 


is being offered at both wholesale and retail by Fred 56-58 East Superior Street Chicago, III. 
Collins, Jr., head of the firm. 

\ striking demonstration of the refinement in precision 
of machinery-in the plant of the Lanston Monotype Ma- 
chine Company of Philadelphia, which recently took over 
the manufacture and distribution of the Barrett adding, 
listing and calculating machine, was given during the 
month in the show windows of Williams, Brown and Earle, 
Tenth and Chestnut streets, in connection with an ex- 
hibition of the adding machines. On the face end of a 
not more than 1/16th of an inch square, there had 
been engraved by the Lanston machinery the Lord’s 


| 
Sillig, 





Patent Pending 
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Mt 
or every Customer 


NE Way to build sales for 

an article made in several 
models is to help the customer 
select the one best suited to his 
needs. 


Take Hotchkiss Paper Fast- 
eners—made in five styles of 
different capacities. If you 
sold a number 2 machine to a 
business man with little paper 
tastening to do you might make 
a dissatisfied customer. Where- 
as if you sold him a No. 1 model 
he would probably thank you 
and remember the service ren- 
dered by giving you other busi- 


ness. 

Try to gauge your sales to 

CAUTION! the needs of your customers 
-- and you will increase both 








good-will and sales volume. It 
is the service you give that 
makes your business grow. 


Hotchkiss Fasteners 
are guaranteed only 
when used with genu- 


ine Hotchkiss Staples. 

The genuine have To be able to render such 
et — pss ~ service to your trade you should 
“H” on every box. carry all models of Hotchkiss 


Paper Fasteners. Then —in- 
stead of pushing any one model 


Sell only these. 


—help the buyer choose the 
one he can use best. If you do 
not now have the full Hotch- 


kiss line in stock write us. 


HOTCHKISS SALES CO. 


Norwalk, Conn. 


HOTCHKISS 


PAPER FASTENING MACHINES 


APPLIANCES May, 1922. 


Prayer in full, every letter absolutely perfect, although this 
fact could only be appreciated when the unique object was 
examined under a powerful microscope. The slugs were 
distributed as souvenirs by the firm. Large photographs 
suggested the manner in which the work had been done, 
the original engraving being reproduced in the extreme 
miniature by use of a pantagraph machine developed by 
one of the Lanston employes. The Lanston company is 
concentrating sales effort on the Barrett machine. 


* * * 
H. H. Hopple, who laid the foundation of an extensive 
printing business for many years located at 1034 Arch 


street, has just removed to much larger quarters on the 
third floor of 1122 Vine street, and here he has added to his 
equipment additional Multicolor and regular type 
a at oo 

Following the death of Charles H. Marshall, president of 
the William H. Hoskins Company, stationers and office 
outfitters, 904 Chestnut street, the Board of Directors have 
elected as his successor his brother, William C. Marshall. 
Other officers elected were Robert O. Drake, vice-presi- 
Arthur B. E 


presses 


dent; Mrs. F. O. Marshall, treasurer; aton, 
secretary; Charles R. Hoskins, assistant secretary and as 
sistant treasurer, and F. O. Marshall, Robert O. Drake and 
Arthur B. Eaton as the executive committee. Mrs. Mar- 


shall was chosen chairman of the committee, assuring a 
continuance of the principles followed by Mr. Marshall 
during his twenty-five years’ presidency of the firm. 

* * * 

The latest offering of the Yawman & Erbe Manufactur- 
ing Company shown in the Philadelphia office is the 60- 
inch efficiency desk for executives. The new creation is six 
inches larger than the largest of the old type and embraces 
many improvements.—L. T. Gifford has been transferred 
from the Pittsburgh to the Philadelphia office as general 
assistant and floor sales man. 

~ * * 

During the month there was introduced in oe. Philadel 
phia market the newest creation of the American Can Com- 
pany, the American adding and listing sarc Number 
6. The new creation is portable, occupies but a via desk 
room space, weighs but 2544 pounds, has a standard key 
board of 81 keys with flexible action and nine rows. Its 
control is of standard type, featuring total, subtotal, non- 


print, non-adding key, error, repeat key and a tally dial 
wheel, or counter to operate in connection with the repeat 
key, and is visible printing. It is a combination cash 


register and adding machine. Manager William A. Hogan 


is pushing the sales in this district. 
* 


“= 
E. W. Smith has severed his connections with the Dicto 
phone Agency and has also resigned from the Office Appli 


ance Managers’ Association. 





Improvements and Addition by McCloy. 


The A. W. McCloy Company, 642-44 Liberty avenue, 
Pittsburgh, Pa., has under way improvements and an ad 
dition that will cost about $50,000. The addition will 


increase the floor area by 7,000 square feet, housed in a 
five-story and basement brick structure in the rear. The 
improvements include new and larger elevators, a rest 
room for women patrons, an engraving department, bal 
cony for offices and a dining room for employees 


Boston Outing June 24. 


_The annual outing of the Boston Stationers’ Associa 
tion will be held at Pemberton, Mass., June 24. Arrange- 
ments are in charge of the committee which planned the 
successful outing last year—H. B. Van Dorn (chairman) 
and Clarence P. Davis. The event will include a shore 
dinner at the Pemberton inn. 

Philadelphia Gift and Art Show. 

a hg ye at the art and gift show, i iladelphia, 

Pa., May 15-20, includes: The American Crayon Company, 


shomieer paper pencils, crayon sets, toy water pe prints, 
birthday candles; Sherman L. Parmenter in chargé Bin 
ney & Smith, crayons and watercolors; C. P. Morris in 
charge. 


Boston’s Quarterly Educational Meeting. 
The quarterly 
tioners’ Association 


meeting of the Boston Sta- 
April, the speaker being 


educational 
was held in 


Dr. R. E. Rindfusz, secretary of the American Writing 
Paper Company. A buffet supper and dance concluded 
the evening. Arrangements were in charge of Harry 
Copeland, R. S§. True, Francis Doane and H. Van Dorn. 
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$1,000,000.00 capacity 
Standard keyboard 

Red totals 

Light weight 

Non-Add key 

Complete visibility 
Simplest, most durable 
machine made. 


the VICTOR 
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The First and Only Standard Adding 
and Listing Machine To Sell For 


You stationery and office appliance dealers can now sell 
adding machines and make money on them. 


The Victor has made it possible. 


Here is a machine that can be merchandised in the regu- 
lar way. 


High pressure sales methods are not needed to sell the 
Victor Adding Machine at $100.00. 


lt is so plainly the equal of standard machines selling 
at twice the money that it really sells itself. 


It is in line with the business trend of the times. 


It is a machine made for office appliance dealers to sell. 
It opens up a new source of profit to you. 


Mail the coupon today for details and discounts, or better 
yet, let us send you a sample for your approval. 


Victor Adding Machine Co. 


3047 Carroll Ave., Dept. 5875 CHICAGO, ILL. 





ee ee eee 


Address 


Victor Adding Machine Co., 
3047 Carroll Ave., Chicago, Ill. 
Check in one of these squares. 
Please send me full information about the Victor 
‘and your plan for an adding machine department 
1 the e supply store. 


You may send me a Victor on approval, with fulb 
information about your ageney proposition. 


May Off. Appl. 
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A New Idea in Chairs 


An entirely new Uhl Steel Chair, developed through nearly 
a year’s experimenting and collaboration with The Ameri- 
can Posture League of New York City. Follows standard 
lines of Uhl Steel construction, but is radically different, 
thereby opening fields never before touched by dealers in 
office furniture. Chairs not ready for shipment, but now's 
the time to line up for “territory.” 















CORRECT SEATING with the new Uhl Steel Chair. The 
pelvic bones rest in a depression in the seat floor, which, with 
the low back support, sustains the pelvis in right relation to 
the spine. Seat is shaped to distribute pressure borne by 
pelvis and thighs. 








INCORRECT SEATING — Most chairs are, in them 
selves, intigaes, because the pelvic seat bones bear the 

. : . . major part of the weight. This encourages bent-over pos- 
Study the lines of the seat and note its relation to the Quve, which hinders the proper ection of the heart, lungs 


back. Steel construction except the seat and back. and other organs. 


Approved by The American Posture League 


Each chair of this type will bear a label, showing approval by The American Posture League, 
which is a nationally-known health organization of orthopedic surgeons, doctors and physical! 
trainers, working for. better health and greater human efficiency. This means that the chair 
is scientifically correct. Every curve in the wood seat and back, and every dimension, has 
been determined on anatomical lines and by scientific laboratory work. This, combined 
with Uhl Steel constructional advantages, gives the dealer a line of chairs that will sell. 


nae a ™ 
— PO eee 


There is a big story behind this new type of chair. There are exceptional mer- 
chandising plans to help get the business. Here is a wonderful opportunity to 
lie up to an idea that represents the biggest new thing in chairs in a century. 


The Toledo Metal Furniture Company 
1268 Hastings St., Toledo, Ohio, U.S.A. 
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(Brussels’ Third Fair.—Continued from page 44.) 
The result of these manipulations is that the noise is re- 
duced to something like the ticking of a watch, which is 
hardly noticeabl It was evident, however, that all and 
sundry had grasped the idea of the silent machine 

The Traveling Machine. 

The advantages of rigid as against folding traveling ma- 
chines were much discussed during the Fair. The con 
sensus of opinion was in favor of something light and 
small; whether rigid or folding did not matter \ man 
might as well take his standard-sized machine around with 
him, it was pointed out, if he needs porters and cabs to 
transport the traveling machine. In fact, he is better off 
with the large object. A handy traveling machine can 
easily be picked up and walked off with by a thief, while 
one of a standard size in its packing case protects itself 


hy its weight and cumbersomeness. Thus the voting was 
for the smallest and lightest machine. The noiseless trav- 
eling machine is naturally in great request. The question 


of alignment for the traveling machine and exactitude of 
the typing seems negligible compared with these other 
desiderata. No one expects marvels of typewriting ex- 
cellency from a man who carries his own machine, it was 
pointed out. He just wants to write a short letter with a 
copy, but not to turr out marvels of work. If he does 
need something superfine, he saves time by going to an 
office to get it done. Managers who are selling large and 
small machines at the same time say that they find it 
advisable to’ insist that the traveling machine is essen 
tially a “principal's machine.” Religiously kept for the use 
of a single person with a light touch, a dealer told me, 
one of our machines will last for years. The boss of a 
business or a traveler will clean his machine regularly, will 
tend and care for it in quite a different way from a typist. 
He seldom rubs out, being in a position to XXXXX any 
errors, where the girl is forced to produce perfect copy. 

“If one can guard the small and fragile traveling machine 
from falling into irreverant hands,” concluded the dealer, 
“it will accomplish all a single business man wants on his 
journeys for ten or twelve years, without needing over- 
hauling or serious repair. It is the use by all and sundry 
and the careless handling generally that brings our small 
machines into disrepute.” 

Office Furniture. 

The desks, tables and cupboards shown at the Fair were 
remarkable for their beautiful finish. The Fleming is a 
true artist and does not care to let articles leave his work- 
shop until they are almost perfection. All the fittings differ 
somewhat from similar fittings in other European coun- 
tries in that they are adorned with work that would be 
regarded as superfluous in office furniture elsewhere. The 
prices of Belgian made furniture is very low. Certain 
tables come at 100 francs, while quite substantial desks 
run to 500 francs. There is a tendency here to make secret 
drawers in office desks that may be extremely interesting to 
curious wives and daughters, but that might complicate 
affairs in case of death or hurried removal. 

Freights and customs dues make trading in American 
furniture on the continent of Europe difficult. The native 
products, even if less well adapted to the needs of the 
business man, have the advantage of cheaper price and easy 
delivery. Great progress is being made in this country 
with steel furniture, the great foundries at Liege, etc., can 
turn out almost anything that is required in this line, and 
with a precision that is truly remarkable. 

Other Appliances. 

The demand for loose leaf ledgers, fountain pens and 
ever-fill pencils is very brisk. German firms, in spite of 
frontier barriers, on both sides, and vexatious impedi- 
ments to trade all round, between cheap German labor 
and the nearness of the supplies, Belgium and Germany 
enjoy an advantage. The ever-fill can be supplied from 
the other side of the Rhine for a quarter of the cost here, 
and in the case of small and inconspicuous articles of this 
class, the authorities can do little to prevent the trans 
port by car, and by road generally. In the case of ledgers 
and other bulky articles, the facilities for bringing them 
in by water (the river and canal communications being 


near perfection), accounts for the lack of demand for that 
class of goods from farther afield. Large sales in th 
cheaper qualities of these time-saving appliances are being 


effectuated, and everywhere there is a rush to adopt U. § 


methods as they are conceived in this country. It is 
possible that an American business man would be some- 
what surprised at what are called “American” methods, 


+ 


but they suit the country and the people, which is the main 
thing 
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24 HOUR 


SERVICE 


FROM 

















PLATEN 
SERVICE STATIONS 


— Tee 


ATLANTA, GA. MILWAUKEE, WIS. 
135 Peachtree Arcade 127 2nd le 
BOSTON, MASS. NEW YORK CITY 
119 Franklin St. 345 Broadway 
CHICAGO, ILLS. 10 Barclay St. 
329 So. Dearborn St. OAKLAND, CALL. 
CINCINNATI, OHIO 308 12th St. 
148 E. 4th St. PHILADELPHIA, PA. 
CLEVELAND, OHIO 802 Chestnut St. 
34 Euclid Arcade PITTSBURGH, PA. 
DETROIT, MICH. 630 Penn Ave. 
1253 Griswold St., ST. LOUIS, MO. 
Farwell Bidg. 807 Pine St. 
KANSAS CITY, MO. SAN DIEGO, CAL. 
905 Grand Ave. 909 Third St. 
LOS ANGELES, CAL. SAN FRANCISCO, CAL. 
732 S. Spring St. 506 Market St. 





vinced that our service is the BEST. 


If you are not already using our service do 
as lots of others have done before—send us a 
small lot of your platens as a trial and be con- 





SPECIAL ATTENTION 


given to re-covering rolls for 


ADDING MACHINES—MULTIGRAPHS 
WRITER PRESSES 


and similar machines. Send these rolls direct to 
Newark or San Francisco for quickest service. 





SEND US YOUR PLATENS 
and 


TIME 
S AV ANNOYANCE 
TRANSPORTATION 


ble to obtain. 
BEST RUBBER - TRUE GRINDING 
CAREFUL INSPECTION 


and get the BEST re-covered platen it is possi- 





HOME OFFICE & FACTORY 





American Writing Machine Co. 


449-455 Central Avenue, NEWARK, N. J. 
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Demand for Office Appliances. 

The main result of visiting the Fair, is a conviction that 
office appliances are in great request in Europe today. 
This was plainly manifested in that nearly a third of the 
stalls were devoted to some branch of office work whether 
typewriters, calculating machines, duplicators or furniture. 
The verdict of all the stall-hoiders confirmed this impres- 
sion. Everyone spoke of increased demand, partly owing 
to the fact that Belgium could no longer remain behind 
her neighbors and that France had adapted typewriting 


in every branch of business and administration. Further 
the cost of labor which has risen largely since the war, 
renders labor saving appliances a necessity. Many men 


are refusing business today, in this country, because of 
the impossibility of paying the extortionate demands of 
their employees. I accept just what I can accomplish 
myself, one man said to me, for my clerks want more 
than the work is worth. 

Urge Restoration of Rail Mileage Books. 

At a hearing by the Interstate Commerce Commission 
at Chicago April 18 a petition was presented urging that 
railroad mileage books be restored. This petition was 
ae signed by several thousand business houses and industrial 
Y dl i heads, and submitted by Franklin H, Dietz, head of the 

Yj Uy Yj Interstate Travelers’ Association. He called attention to 

V// V3 ] , das Gena airavees aoeatales ot wellaaee, ‘uct alas the 

 f$ fy : ~hase rreé ‘ Z “age, but also the 
Yi V/s Ys /, pans sac soe of a Se ste of the carriers’ freight tonnage, 
and asked that the petition be given the consideration that 
is due the railroads’ best customers. 

The petition further asked that 2,000-mile amalgamated 
interchangeable mileage books be placed on sale at a net 
rate not to exceed twenty per cent less than the rates now 
fixed, and that the baggage allowance be increased to 250 
pounds. 

It is pointed out that at present the cost of traveling is 
so high as to be prohibitive in many cases, and that other 
sales methods are being devised to replace the regular 
visits of the drummers. In other cases railroad travel has 
been supplanted by automobiles. 

The petitioners assert thai the sale of reduced rate 
mileage books would be a great help in improving busi- 
ness, and would be of direct benefit to the railroads, inas- 
much as it would promote travel, stimulate industrial 

YY activity, and increase the freight tonnage of the carriers. 
THEREFORE Yy Further, it is estimated that approximately $60,000,000 
YY py would be invested in mileage books, and this much would 
Pusu CLAR-O-TYPE because it sells itself Y be added to the working capital of the railroads 
Little Journies of “John Willy.” 

One of the many enjoyable features of the Hotel Monthly 

is “Little Journies to Interesting Places,’ by the editor, 


is our business increasing? 


BECAUSE 


CLAR-O-TYPE gives satisfaction to every 
user. Dealers selling CLAR-O-TYPE never 
receive complaints. They do get many com- 
ments of appreciation and good will. 
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over and over again. Also, our attractive 
advertising and display matter, supplied 
gratis, brings real orders to YOU. 


John Willy. In the April issue he described a trip 

The Clarotype Company, Inc. yl through the factory of the Sunstrand Adding Machine 

Company, Rockford, Ill. He found much of interest, both 

16-F Hudson St., New York from a mechanical viewpoint, and from the humanitarian 

Chicago: 105 No. Clark St. yl angle. 
Canadian Eastern Agents Canadian Western Agenis Yy eee — : 

Standard Distributing Co. | Smith Typewriter Corp. j Dunwoody in New Work for Dennison. 

wanes Wenigng, Satade Edwin H. Dunwoody, until recently manager at Phil- 


adelphia for the Dennison Manufacturing Company, has 
been assigned to large contract work, handling business 
from railroads, public service corporations, etc. He began 
with the company as a salesman thirty-one years ago. To 
commemorate this anniversary nine of Mr. Dunwoody’s 
associates gathered at his home. A folding umbrella was 
presented to him as a slight testimonial of appreciation. 


Australian Wants U. S. Lines. 
John Eskdale of Eskdale, Henderson & Co., manufac- 
turers’ agents, 50 Vickery’s Chambers, 76 Pitt street, Syd- 
ney, Australia, is visiting this country for the purpose of 


securing agencies for a few devices for office use. He is 
interested both in machines and stationery. Until about 


May 10 he can be reached at 1027 South Coast boulevard, 
La Jolla, Calif., but after that date mail should be sent to 
the Sydney address. 
Sidney Mann Joins Herbert Green Company. 

Sidney Mann, 1382 O’Farrell street, San Francisco, Calif., 
will cover northern California after June 1 for the Herbert 
Green Company, 825 South Hill street, San Francisco, 
Calif. His sample line will include Pelouze postal scales, 
Everready fasteners, Argus clips, moisteners, etc 

The Herbert Green Company has taken on the distribu- 
tion of the General Eclipse Company for the southern part 
of California, and the Shedd-Brown index calendar. 
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Filberstolx 
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: Sell It 
i By Name 


| Fiberstok is proud 














of its good name! 
It is a trade-mark 
that stands four- 
# square for quality, 


: durability, useful- 
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ness and appear- 
ance. 


Let your custom- 
# ~=—s ers know that they 
+ =60are buying Frber- 
s  stok Envelopes and 
they will soon let 
you know they 
want more! 












































One of your letterheads 
mailed to us will bring 
you FREE SAMPLES of 
Fiberstok Envelopes and 
Mailing and Filing Devices, 
with Catalog 5 and a spe- 
cial selling plan for your 
territory. 




















National Fiberstok Envelope Co. 


429-447 Moyer St., PHILADELPHIA 
21 Park Row,8Z£NEW YORK 
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Above is the NEW GLOBE-WERNICKE STORAGE CABINET. It is Absolutely Rigid, and in 
Strength and Appearance the very acme of perfection. It has the same superlative qualities that all 
other Globe-Wernicke products possess. It is “Built to Endure.” 

Besides being used as a Supply Cabinet, pictured herewith, it can be used as an Office Wardrobe ; 
also for books, tools, dies, instruments, printing plates, phonograph records, motion picture films or 
anything to be stored under lock and key and to be kept clean and sanitary. 

The shelves are adjustable every half inch. 

Write for Catalogue &22. 


She GlobeWernieke Co. 


CINCINNATI 
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Silver Anniversaries for Oliver Workers. 

Four employees of The Oliver Typewriter Company at 
the Woodstock factory rounded out twenty-five years of 
service in April. The event was given official recognition by 
H. K. Gilbert, president of The Oliver Typewriter Com- 
pany, by a communication printed in the company’s house 
organ, “Oliver News.” President Gilbert’s message in- 
cluded the following: 

esteem it a great privilege to bring to the attention of 
the Oliver organization the names of four of our employees 
at Woodstock who will receive this month a decoration 
certifying to twenty-five years of service with this company. 

“People the world over have been described at the 
present time as lacking in stability and in that steadfastness 
of character upon which our institutions depend. If this is 
true, how much more deserving the tribute of our appre 
ciation of those who during such a period have proven 
their capacity for loyalty, for sincerity of purpose and that 
application which has entitled them to recognition of 
their honored and continuous years of with this 
company. 

“The twenty-five years service medal which is so worthily 
earned by each is a token of our recognition of these years 
of co-operation, but the example which they have given to 
all our Oliver organization can only be measured by the 
appreciation in the hearts of their fellow workers.” 

The medal was awarded to Miss Fannie Stephenson, 
Charles Roderick, W. H. Sherman and EF. A. Young. Last 
year five of the factory organization qualified for the 
“Quarter Century Club.” 


service 


Federal Civil Service Opportunities. 

The United States Civil Service Commission announces 
forthcoming examinations of interest to those qualified 

No. 156—Assistant examiner of trade marks and designs; 
examination May 24; starting salary, $1,500 to $2,050. 

No. 157—Associate specialist in trade and industrial edu 
cation; applications close May 23; salary $3,000 to $3,500 

No. 164—-Chief statistician (financial); applications clos¢ 
June 6; salary $4,500 to $5,000. 

Particulars and application blanks may be obtained from 
local secretaries of the United States Civil Service Com 
mission, or from headquarters at Washington, D. C. 


Sundstrand Opens Office at Cedar Rapids. 

J. T. Morris, formerly district sales manager at Des 
Moines, Iowa, for the Sundstrand Adding Machine Com 
pany, has opened a district sales office at Cedar Rapids. He 
will have charge of the eastern half of lowa and a large 
territory in Illinois. Associated with him is D. D. Crooks, 
who has been with the Merchants’ National Bank of Cedar 
Rapids. 


Rikkers Bros. Add a Pencil Line. 
Rikkers Bros., Inc., 312 Broadway, New York, N. Y 


have been appointed exclusive agents in the United States 
for J. S. Staedtler, the Mars pencil works, Nuremburg, 
Bavaria. The importers will carry a stock in New York of 
“Mars” drawing pencils, colored crayons, copying and 
colored copying pencils. 


Royal Typewriter Moves at Dallas. 


The Royal Typewriter Company, Inc., has moved its 
offices at Dallas, Texas, from 206 Browder street to the 
Scollard building, 1313 Main street. J. H. Kennedy, the 


manager, made the change to secure additional space 
The S. K. Smith Company in New Location. 

The S. K. Smith Company, manufacturers of the 
“Smitco” line of loose leaf devices, has moved from 709-11 
South Dearborn street, Chicago, Ill., to 140 West Austin 
avenue. The company doubled its floor space in making 
the change. 

A New Adding Machine Concern. 

The Denver Adding Machine Company of Denver, Colo., 
has recently incorporated for $50,000. H. E. Pin, A. L. 
McCreary and A. B. Olston are the incorporators. 


Bryan Company Celebrates 78th Anniversary. 

A dinner celebrating the seventy-eighth anniversary of 
the business was held by the R. L. Bryan Company, manu- 
facturing stationers, Columbia, S. C. The company is one 
of the oldest in its line in the South. 
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Get acquainted 
with the Profits 


St. Johns 


makes possible 
for you. 





Sc. Johns office 
tables have 
clean, business- 
like lines—ele- 
gance without 
frills. 


They are strong, 
sturdy, rigid, 
durable. They 
are made of per- 
fectly seasoned 
first-grade stock. They are 
finished to withstand hard 
usage. They are guaranteed. 


They are made under the most 
advantageous conditions in the 
largest table factory in the 
world. 





Johns table to 


There is a St. 
fill every need; from the mail- 
ing room up to the kind 
the ‘“‘front office.”’ 


for 


CATALOG ON REQUEST. 


ST. JOHNS 
TABLE COMPANY 


Cadillac Michigan 
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“ALL 
THE 
WORLD 
LOVES 
A 
WINNER”’ 





INDICATOR 





654321 


Impression of l’igures 


THE AMERICAN VISIBLE (the only 
visible) is the modern, “up-to-the-minute” 
numbering machine. 

In addition to its visibility, it has NO EQUAL 
AT ANY PRICE in smoothness of operation, 
speed, accuracy and durability. 

Its sales have grown faster than those of any 
other numbering machine. 

More are being sold to-day than ever before. 


DEALERS: Are You Sharing In 


Our Success? 
















Have you singled out this machine as a leader? 
Do you know that large corporations all over 
the country are discarding the old style blind ma- 
chines and replacing them with American 
Visibles ? 

Our folders imprinted with your name bring 
orders. 


PRICE « Model 41—three movements........ $15.00 
* Model 2i—nine movements......... 20. 











AMERICAN NUMBERING MACHINE CO. 


220-230 SHEPHERD AVE., BROOKLYN, N. Y. 


123 W. MADISON ST., CHICAGO, ILL. 
66 HOUNDSDITCH, LONDON, ENG. 






Branches 
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New Corporation at Seattle. 


Last month we announced that Lee A. Smith, formerly 


sales manager for the General Fireproofing Company, had 
gone to Seattle, Wash., where he would represent that 
company. This information was correct as far as it went, 
but the facts we had were somewhat incomplete. Mr. 


Headley in 


James D } 
t engt- 


Smith has associated himself with 
the organization of Smith-Headley, Inc., equipme: 
neers, 308 Columbia street, Seattle. This company 
the General Fireproofing Company’s “Alisteel” lines 
specializes in equipment for banks, libraries, schools 
public buildings, also in office furniture, record production, 


handles 
and 
and 


business systems and surveys. The company’s name and 
slogan are as follows: S. H. I., standing for Service Head 
quarters Indispensable and Smith-Headley, In: 

A. M. Barrett Makes Eastern Tour. 

\. M. Barrett, of The Barrett Bindery Company, re 
turned to Chicago last month from an extended trip 
through the East. He placed new agencies with sixteen 
concerns for the Barrett “special made’ binder At each 
store he held conferences with from six to twelve salesmen, 
to whom he gave a demonstration of the new Barrett dis 
play cabinet, and a general talk on the company’s sales 


Among the affiliations consummated during the 


methods. ! 
fartford, 


trip were the Plimpton Manufacturing Company, 




















Conn.; Green’s of Albany, N. Y.; Utica Office Supply Com 
pany, Utica, N. Y.; The John R. Rembert Company, New 
Haven, Conn.; Scrantom’s, Inc., Rochester, N. 
CHAMPION BOY TYPIST OF THE PACIFIC COAST Lit 
George Pfeil Distinguished Himself at the San Francisc 
E-vusiness Show. Afterward ‘“Joe’’ Gottleib, of the Woodstock 
do 


Typewriter Company's San Francisco branch, had George 


Speed Stunts in the Show Window Out of School Hours. Georg 
Is but Ten Years Old and Made a High Record [Picture by 
Courtesy of the Woodstock Typewriter Company—Photo by 


Fotograms, 129 East Twenty-seventh street, New York, N. ¥ 








Merger at Indianapolis. 
The Office Appliances Company, Inc., has been con 
solidated with the Fulton Office Furniture Company, 105-07 
North Pennsylvania street, Indianapolis, Ind. The busi- 
ness will be operated as the office appliances department 
of the Fulton Office Furniture Company. The Office Ap 
pliances Company, Inc., had formerly been located in the 
Merchants’ Bank building. Owing to the difficulty of ob 
taining suitable ground floor space in the downtown dis 
trict, the merger was arranged. It carries with it the dis 
tribution of the Noiseless typewriter for the state of 
Indiana. 
The new arrangement fulfills the policy of the 


Office Furniture Company to broaden the scope of its 
service. 


American Mfg. Concern Opens Chicago Office. 

The American Manufacturing Concern, Falconer, N. \ 
(near Jamestown), opened an office at Room 1006, 115 
South Dearborn street, Chicago, Ill. Howard S. Kelsey, 
who has traveled the central West with this line many 
years, is in charge. He will have a complete display of the 


American Manufacturing Concern’s products, including 
school and office wood and steel rulers, pencil boxes, clip 
and arch boards, letter trays, card index boxes, vertical 
desk distributors, arm rests; also the American lines of toy 


building and architectural blocks, toy ‘““Metalaphones” and 
pianos, toy and household tool chests and toy blackboards. 
Mr. Kelsey will welcome the trade at all times. 
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will give some idea of the extensiveness 


This group showing part of the Art Metal counter and sections 
and adaptability. 
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Art Metal Sectional Counter Line 


combines low cost with high utility 


EALIZING the great de- 
mand for a complete well- 
balanced sectional Counter 
Line, Art Metal has developed 
a new counter line to cover 
every business need. 


The Art Metal Sectional 
Counter Line includes letter 
files, document files, card in- 
dexes, cashier’s desk, roller 
shelves, map drawers, plat 
book sections, cupboards, etc. 


Corner sections are provided 
where a complete enclosure is 
desired. 


Convenient swinging gates 
may also be secured where 
desired. 


The Art Metal Counter Line 
is at once practical and adapt- 
able. Linoleum tops, optional, 
afford the best possible writing 
surface. 


Write us for descriptive literature and prices. 
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JAMESTOWN, NEW YORK 


W orld’s largest makers of steel office equipment. 
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ULRICH’S 
NEW VISIBLE 
INDEX TAB 


Saves Time, File Space 
and Money 


Ulrich’s Visible Index Tab has great advantages 
over other tabs on account of its strength and 
adjustable feature of the label to suit any angle 
of the eye from the different locations throughout 
the files. The labels can be adjusted to read from a vertical 
position when placed in the bottom drawers of the files. The 
metal reinforcement stiffens the tab and clamps the label when 
adjusted to the angle desired. No metal is exposed to scratch 
or cut the hands. No loose corners or edges to catch papers 
when being withdrawn from files. 

By the installation of Ulrich’s New Filing System, of Strong 
Visible Indexed Folders and Compression Guides, all plain 
guides and follower blocks are eliminated. Filing and Finding 
are made rapid because papers are held in proper order by 
automatic compression and Index names are always in sight. 


Ulrich’s Visible Index Tab is also furnished on 
special and standard size plain guides of Pearl or 
Red Pressboard which can be used with our Visible 
Indexed Folders if desired. Colored Labels provide 


a convenient method of distinguishing Alphabetical and Sub- 
division Folders from direct Name Folders. Miscellaneous 
letters are filed in subdivision folders.. Ulrich’s Index Folders 
and Compression Guides provide a most convenient and eco- 
nomical filing system. 


Filing Equipment Dealers are invited to send for sample tabs 
and full particulars. This is a splendid opportunity to secure for 
yourself an account that is well worth your while. Write today. 


Ulrich Planfiling Equipment Co. 
Specialty Manufacturers Economical Filing Systers 
JAMESTOWN, N. Y. 
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Globe Stationery Company Changes Address. 
The Globe Stationery & Printing Company is now at 
335 Broadway, New York, N. Y.; the previous location was 
295 Second street. 


Alwar Desk Company Opens Branch at Newark. 

The Alwar Desk Company, Inc., 35-39 West Forty-fifth 
street, New York, N. Y., has opened a branch in the Ord- 
way building, Newark, N. J. G. M. Rose is in charge 


Oliver Service Station at Muncie. 

\ sales and service station for users of Oliver typewriters 
has been established at Muncie, Ind. It is operated in 
conjunction with the Typewriter Sales & Service Company, 
in the Johnson building. 


Union Typewriter Company Moves. 

The Union Typewriter Company, St. Louis, Mo., has 
occupied roomier facilities at 115-17 North Olive street, 
St. Louis, Mo. The company has a frontage of thirty- 
two feet of window display space. 


Toledo Typewriter Exchange Moves. 

The Toledo Typewriter Exchange moved in April to 711 
Madison avenue, Toledo, Ohio. The company handles 
Woodstock typewriters, and does a rebuilding and repair 
business. The enterprise is seventeen years old. 





Danville Concern in Larger Quarters. 

The Danville Typewriter Company, Danville, IIl., is 
now in larger quarters at 11 West Harrison street. The 
company, composed of G. W. Randolph and V. L. Reck, 
has been in business fifteen years. Woodstock and Corona 
typewriters are handled. 


Ottawa Typewriter Company Suffers Fire Loss. 
The Ottawa Typewriter Company, 191 Queen street, 
Ottawa, Ontario, Canada, lost heavily in a fire which in- 
volved office furniture, typewriters, etc., valued at about 
$50,000. Insurance covers about $32,000 of the loss. The 
fire originated in the basement of the building. The total 
loss on building and contents was estimated at $60,000 





Typewriter Concern Opens at Wichita. 

The Robinson-Mays Company has organized at Wichita, 
Kans., to handle typewriters and supplies. The business 
was established at 41414 East Douglas street. J. P. 
Robinson was formerly in the same line at San Francisco, 
with the Robinson-Pinney Company; Mr. Mays was with 
J. A. Murphy, Wichita realtor. 


Wilmington Business Changes Hands. 

The Delaware Printing & Sales Company, Inc., 706 
West Eleventh street, Wilmington, Del., has taken over 
the Delaware Typewriter & Sales Company. A full line 
of stationery and office supplies is carried. The new com- 
pany is officered by J. W. Cooper, president; J. H. S. 
Rumer, vice president and general manager; J. H. Plish, 
secretary-treasurer. 


Typewriter Interests Consolidated at Everett. 


\ consolidation was effected at Everett, Wash., amal- 
gamating the Haines Typewriter Service Company and the 
Typewriter Service Company. The offices of the new or- 
ganization are at 2806 Rockefeller street. Wayne and Ver- 
non Haines, who are now in control, were both in the 
military service during the war. Various makes of type- 
writers and adding machines are handled 


“Stenno” Organized on Pacific Coast. 
The Stenno Carbon Paper Manufacturing Company has 
been incorporated at Portland, Ore. The company has 
succeeded the Stenno Manufacturing Company, which has 
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RAVENSWOOD | 


GLASS DESK PAD 


The Ravenswood Glass Desk Pad 
possesses several distinct advan- 
tages not found in the ordinary 
type of desk pad. Some of these 
features are: 

1. Glass has long been considered the 
ideal writing surface—for smoothness it 
has no equal. The plate glass used in 
the Ravenswood Glass Desk Pad, with- 
out blemish or flaw, is known as the 
highest grade. 


2. Glass when spotted with ink or when 


dirty through constant use, can be easily 
washed off and thoroughly cleaned. 


3. This eliminates the bother and the 
expense of renewing old, torn and dirty 
blotters. 


4. Under the glass, between the base 
and the glass, provides an ideal place 
for memoranda, price lists and other 
active reference data. 


5 And the one outstanding feature 
that is original and patented—"“the finger 
hole at the edge of the pad.” This en- 
ables the user to lift the glass, easily, 
quickly and safely. 

These factors have placed the Rav- 
enswood Glass Desk Pads as real 
leaders—they are swift turnovers. 
Then considering the quality of 
workmanship, the first class ma- 
terials and a fair price, these pads 
are sales producers. 


RAVENSWOOD 


OFFICE SPECIALTIES CO. 
1800-02 Newport Ave. CHICAGO 





























Originators of the Glass Desk Pad 


The “ROSCO” Glass Desk Pad, made in the 
) s , . ~ : r Sage 2 sa same shops, by the same workmen and the 
Paper Manufacturing Company are: H. H. Ward, presi- same designers, bears the same general 


been producing on a limited scale, its market being con- 
fined largely to Portland. The new company will cover 
the Pacific coast states. Officers of the Stenno Carbon 
dent; F. H. Drake, treasurer; J. D. McKay, secretary; F. attributes as the “RAVENSWOOD” Made 
> oT e — : : ioe ail etinn ° of finer grade materials an ifferent in 
E. Thompson, vice president and manager of production; Gesign the “ROSCO” ped ie pepalar WE 


C. K. Bland, director and sales manager. oth dealer amd uscts  Weten aae eae 
information. 





When an engine knocks there is something wrong— 
when a man knocks, enuff said—The Webster Way. —_— —_ — 
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At a Price 
Lower than 
the Multi- 
graph Has 
Ever Sold 
for Before. 


This is the New Multigraph, 
equipped for turning out 
atypewritten letters, forms, 
etc., etc. 





This is the Mults 
Ty ppesetier, which make 
it easy to set type for the 
Malsiereoh. 







Prices in Canada: 
$41.00 down; total price $205.00 
Printing Ink Attachment $50.00 





The Multigraph Makes Sales 


This is the thing about the New Multigraph 


that will interest you most—it makes sales! 


This is the thing that makes it a necessity to 


all, and a Life-Saver to many—it makes sales! 


Even its low price—the lowest at which anyone 


has ever bought a new Multigraph—is not so important 


as the fact that it is a sales-maker. It is the thing for which you 
have been’ waiting — perhaps without knowing just what it was you were 
waiting for—but you WILL know it when you see it, and you WILL recognize 
































Tie teo-vell Printing Ink Aueckment, casity ond nis its possibilities for business-getting, and you will be right! For with the single 
attached to the New Multigraph, $35.00 sddbional 


exception of high-grade salesmen—and they are hard to find and harder to 
get—there isn’t anything known that will stand behind your sales manager 
and help him and his men as will the Multigraph. 

And now you, or any business man, no matter 
how small his business or how large his problem, can have 
a Multigraph that will do regular, standard, Multigraph work—for 


the price of a phonograph! You can easily save a little here and there to put 
into your business a constructive force for sales and profit-making that will 
make the small sacrifice well worth while. 


Ask for a Multigraph Man to call. It is hardly 


possible that you can afford to have him miss you. 


"MULT GL RAP/T 
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i Fits the Smallest Business Need 


: With all the 
Multigraph 
Advantages 
T , °°Down for Earning 

B and Monthly Payments and Saving . 


otal Price 


$15022 











The Multigraph Makes Profits 
The Multigraph pays for itself out 


of profits on sales—many times. But it 


also saves business men thousands of dollars every 
month, by virtue of the low-priced printing that it does. This 
New Multigraph will do any simple job of printing at much less than you 
are accustomed to pay; and in less time, and with less bother. 


Read below a few of the things 
that the Multigraph will do; let the Multi- 


graph Man estimate for you just what you could 
expect to save with this New Multigraph. And what you could 


earn with it, and how you could sell with it, also. 


Multigraph Users 


Advertising Agencies Coal and Coke Dealers Furniture Stores Opticians 

Automobile Agencies Commission Dealers Ice Companies Packers 

Bakers Dairies and Creameries Insurance Agencies Paint Dealers 

Banks Drug Stores Jewelers Phon ograph Dealers 
Boards of Trade Dyers and Cleaners Laundries Plumbers Supply Dealers 
Boot and Shoe Retailers Electrical Companies Libraries Publishers 


Brokers Express Companies Lumber Dealers Real Estate Dealers 
Building Supply Dealers Grocers Mail Order Houses Schools and Churches 
Clothiers and Tailors Hotels and Clubs Nurserymen and Florists Vehicle Dealers, etc., etc. f 


Multigraph Uses dA 





House Organs Form Letters Post Cards 


Mailing Cards Sales Letters Memo Pads 

Envelope Enclosures Shipping Notices Notices 

Folders Special Notices Credit Slips 

Cireulars Delivery Slips Tags AMERICAN MULTIGRAPH SALES CO. 
Enclosures in Packages Wrappers Stickers " 

Bulletins Collection Letters Bill Heads, etc., ete, 1830 East 40th Street 


Cleveland, Ohio 


| ae 9 Nee bale ee 
| the New Multigraph, and explain its 
»0ssibilities in the_ 

MAN WILL SHOW YOU HOW THE Wy vines. 
MULTIGRAPH PAYS FOR ITSELF 


FASTER THAN YOL/ PAY FOR IT 





Name 





City a... senkalcnaael 


Street ___Oft, App.—May 
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Devices 


THE LINE OF 10001 NUMBERS 
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SOLD ONLY THROUGH 
DEALERS 


NEW YORK 











and Loose Leaf 
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Senate Takes Up Fordney Bill. 

The Fordney bill, covering changes in the tariff, has 
been reported by the Senate finance committes The 
House wrestled with it last summer, at which time there 
was popular outcry against the Fordney “American valua- 
tion clause” covering imports. The Senate finance com- 
mittee recommends foreign valuations, with suitable safe- 
guards, as a substitute for the “American valuation.’ 

A number of items in the stationery field are affected 
by the bill as reported to the Senate. 

Dutiable List. 

Par. 41. Ink, and ink powders not specially provided for, 
thirty per centum ad valorem. 

Par. 63. Pigments, colors, stains, and paints, including 
enamel paints, whether dry, mixed, or ground in or mixed with 
water, oil, or solutions other than oil, not specially provided for, 
twenty-five per centum ad valorem. 

Par. 213a. Graphite or plumbago, crude or refined: Amor- 
phous, ten per centum ad valorem; crystalline lump, chip, or 
dust, crystalline flake, two cents per pound As used in this 
paragraph, the term “crystalline flake’’ means graphite or 
plumbago which occurs disseminated as a relatively thin flake 
throughout its containing rock, decomposed or not, and which 
may be or has been separated therefrom by ordinary crushing, 
pulverizing, screening, or mechanical concentration process, 
such flake being made up of a number of parallel laminae, 
which may be separated by mechanical means. 

Par. 304. Steel ingots, cogged ingots, blooms and slabs, by 
whatever process made; die blocks or blanks; billets and bars, 
whether solid or hollow; shafting; pressed, sheared, or stamped 
shapes, not advanced in value or condition by any process or 
operation subsequent to the process of stamping; hammer 
molds or swaged steel; gun-barrel molds not in bars; alloys not 
specially provided for used as substitutes for steel in the manu- 
facture of tools; all descriptions and shapes of dry sand, loam, 
or iron molded steel castings; sheets and plates and steel not 
specially provided for; all of the foregoing valued at not over 
one cent per pound, two-tenths of one cent per pound; valued 
above one cent and not above one and one-half cents per pound, 
three-tenths of one cent per pound; valued above one and one- 
half and not above two and one-half cents per pound, five- 
tenths of one cent per pound; valued above two and one-half 
and not above three and one-half cents per pound, eight-tenths 
of one cent per pound; valued above three and one-half and not 
above five cents per pound, one cent per pound; valued above 
five and not above eight cents per pound, one and seven-tenths 
cents per pound; valued above eight and not above twelve cents 
per pound, two and one-half cents per pound; valued above 
twelve and not above sixteen cents per pound, three and one- 
half cents per pound; valued above sixteen cents per pound, 
25 per centum ad valorem: Provided, That on steel circular saw 
plates there shall be levied, collected and paid an additional 
duty of one-fourth of one cent per pound. 

Par. 341. Steel plates, stereotype plates, electrotype plates, 
halftone plates, photogravure plates, photo-engraved plates, and 
plates of other materials, engraved or otherwise, prepared for 
printing, and plates of iron or steel engraved or fashioned for 
use in the production of designs, patterns, or impressions on 
glass in the process of manufacturing plate or other glass 
twenty-five per centum ad valorem; lithographic plates of stone 
or other material engraved, drawn, or prepared, thirty per 
centum ad valorem. 

Par. 350. Pins with solid heads, without ornamentation, in- 
cluding hair, safety, hat, bonnet, and shawl pins; and brass 
copper, iron, steel, or other base metal pins, with heads of glass 
paste, or fusible enamel; all the foregoing not plated with gold 
or silver, and not commonly known as jewelry, forty per centum 
ad valorem. 

Par. 351. Pens, metallic, not specially provided for, twelve 
cents per gross; with nib and barrel in one piece, fifteen cents 
per gross. 

Par. 352. Penholder, tips, penholders, and parts thereof, gold 
pens, combination penholders comprising penholders, pencil, 
rubber eraser, automatic stamp, or other attachments, twenty- 
five cents per gross and twenty per centum ad valorem; me- 
chanical pencils made of base metal and not plated with gold, 
silver, or platinum, forty-five cents per gross and twenty per 
centum ad valorem: Provided, That pens and penholders shall 
be assessed for duty separately. 

Par. 353. Fountain pens, fountain-pen holders, stylographic 
pens, and parts thereof, seventy-two cents per dozen and forty 
per centum ad valorem: Provided, That the value of cartons and 
fillers shall be included in the dutiable value. 

Par. 354. Penknives, pocketkKnives, clasp knives, pruning 


knives, budding knives, erasers, manicure’ knives and all 
knives by whatever name known, including such as are de- 
nominatively mentioned in this act, which have folding or other 


than fixed blades or attachments, valued at not more than 
forty cents per dozen, two cents each and sixty per centum ad 
valorem; valued at more than forty and not more than fifty 
cents per dozen, five cents each and sixty per centum ad va- 
lorem; valued at more than fifty cents and not more than $1.25 
per dozen, twelve cents each and sixty per centum ad valorem 
valued at more than $1.25 and not more than $3.00 per dozen 
twenty cents each and sixty per centum ad valorem; valued at 
more than $3.00 and not more than $6.00 per dozen, thirty cents 
each and sixty per centum ad valorem; valued at more than 
$6.00 per dozen, fifty cents each and sixty per centum ad valo 
rem; blades, handles, or other parts of any of the foregoing 
knives or erasers shall be dutiable at not less than the rate 
herein imposed upon knives and erasers valued at more than 
fifty cents and not exceeding $1.25 per dozen; cuticle knives, 
corn knives, nail files, tweezers, hand forceps, and parts there 
of, finished or unfinished, by whatever name known, sixty per 
centum ad valorem: Provided, That any of the foregoing, if 
imported in the condition of assembled, but not fully finished, 
shall be dutiable at not less than the rate of duty herein im- 
posed upon fully finished articles of the same material and 
quality, but not less in any case than fifteen cents each and 
sixty per centum ad valorem: Provided, That all the articles 
specified in this paragraph, when imported, shall have the 
name of the maker or purchaser and beneath the same the 


name of the country or origin die sunk conspicuously and in- 
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Underwriters 
Class ‘*B’’ 
4301 Safe 


Your Success Depends 
on the Quality of your Line 


‘“‘Allsteel” products are sold strictly 
on a quality basis. 


Quality that insures long wear. 
Quality that safeguards the buyer 
-under all conditions. 


And when the buyer is safeguarded 
he is satisfied. That means more 
good will for the line—and more 
business for the dealer. 


“Allsteel” quality is guaranteed— 
and the guarantee is fulfilled. 


Therefore your customer is abso- 
lutely assured of full value in life 
and wear and he can measure this 
value in actual usage—added econ- 
omy—no lost time. 


Our special proposition will inter- 
est you. Write today. 


The General Fireproofing Company 
Youngstown, Ohio 


Branches in New York, Chicago, Boston, Washington, Atlanta, Minneapolis, St. Louis, Seattle, 


San Francisco, Philadelphia 


Dealers in All Principal Cities 





Office Furniture 
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Typewriter Friction 


Means Office Friction 


Pounding on an inferior, noisy 
> _ 
typewriter “gets on the nerves” of 


an operator. 


One nervous, irritable, dissatis- 
fied girl may disorganize the 


whole office force. 


Executives can get better re- 
sults by furnishing their typists 
with a ball bearing, silent running 


L. C. Smith. 


There are many things about 
this machine that we would like to 


tell you if we may have the oppor- 








tunity. 
Our Illustrated Catalog 
1s Free 
L. C. Smith & Bros. Typewriter Co. 
Factory and Home Office, Syracuse, N. Y. 
Branches in all principal cities 
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delibly on the shank or tang of at least one or, if practicable, 
each and every blade thereof. 

Par. 357. Steel laid scissors and shears, and blades for the 
same, finished or unfinished, ten cents each and fifty-five per 
centum ad valorem; nail, barbers’, and animal clippers, prun- 
ing and sheep shears, and all other scissors and shears, and 
blades for the same, finished or unfinished, valued at 
not more than fifty cents per dozen, four cents each and 
sixty per centum ad valorem; valued at more than fifty cents 
per dozen, twenty cents each and fifty per centum ad valorem: 
Provided, That all articles specified in this paragraph, when 
imported, shall have die sunk conspicuously and indelibly, the 
name of the maker or purchaser and beneath the same the 
name of the country of origin, to be placed on the outside of 
the blade, between the screw or rivet and the handle of scissors 
and shears (except pruning and sheep shears), and on the blade 
or handle of pruning and sheep shears and clippers. 

Par. 360. Philosophical, scientific, and laboratory instruments, 
apparatus, utensils, appliances (including drawing, and mathe- 
matical instruments), and parts thereof, composed wholly or in 
chief value or metal, and not plated with gold, silver, or plati- 
num, finished or unfinished, not specially provided for, and sur- 
veying instruments and parts thereof, fifty-five per centum ad 
valorem: Provided, That all articles specified in this paragraph, 
when imported, shall have the name of the maker or purchaser 
and beneath the same the name of the country of origin die 
sunk conspicuously and indelibly on the outside, or if a jointed 
instrument on the outside when closed. 

Par. 368. Clocks and clock movements, including lever clock 
movements, and clockwork mechanisms, cases or uncased, 
whether imported complete or in parts, and any device or 
mechanism having an essential operating feature intended for 
measuring time, distance, or fares, or the flowage of water, 
zas, electricity, or similar uses, or for regulating or controlling 
the speed of arbors, drums, disks, or similar uses, or for re- 
cording, indicating, or performing any operation or function at 
a pre-determined time or times, any of the foregoing whether 
wholly or partly complete or knocked down (in which condition 
they shall be appraised at the valuation of the complete article) ; 
cases and casings for clockwork mechanisms imported separate- 
ly; all the foregoing, fifty per centum ad valorem; and in addi- 
tion thereto, upon any of the foregoing articles or parts there- 
of, having jewels, but not more than two jewels, in the escape- 
ment, $1.00 each; having more than two but not more than four 
jewels, $2.00 each; having more than four jewels, $4.00 each; if 
without jewels in the escapement and valued at not over $1.10 
each, thirty-five cents each; valued at more than $1.10 and not 
more than $2.25 each, seventy cents each; valued at more than 
$2.25 but not more than $5.00 each, $1.00 each; valued at more 
than $5.00 but not more than $10.00 each, $2.00 each; valued at 
more than $10.00 each, $3.00 each; all parts and materials for 
use in any of the foregoing if imported separately, and not 
specially provided for, fifty-five per centum ad valorem: Pro- 
vided, That all dials, whether attached to movements or not, 
when imported, shall have indelibly painted, printed, or stamped 
thereon the name of the country of origin, and the front or 
back plate of the movement frame of any of the foregoing when 
imported shall have the name of the maker or purchaser, the 
name of the country where manufactured, and the number of 
jewels, if any, indelibly stamped on the most visible part of 
same; but if such markings are in whole or in part sufficiently 
similar to the trade name or trade-mark of an established Amer- 
ican manufacturer as to be liable to deceive the user in the 
United States, entry thereof shall be denied if such trade name 
or trade-mark has been placed on file with the collector of cus- 
toms. 

Par. 1207. Fabrics with fast edges, wholly or in chief value 
of silk, not exceeding twelve inches in width, including ribbons, 
and articles made therefrom, tubings, garters, suspenders, 
braces, cords, tassels, and cords and tassels; all the foregoing 
composed wholly or in chief value of silk or of silk and india 
rubber, if not embroidered in any manner by hand or machinery, 
and not specially provided for, fifty-five per centum ad valorem. 

Par. 1301. Printing paper, not specially provided for, one- 
fourth of one cent per pound and ten per centum ad valorem: 
Provided, That if any country, dependency, province, or other 
sub-division of government shall forbid or restrict in any way 
the exportation of (whether by law, order, regulation, contrac- 
tual relation, or otherwise, directly or indirectly), or impose 
any export duty, export license fee, or other export charge of 
any kind whatsover (whether in the form of additional charge 
or license fee or otherwise) upon printing paper, wood pulp, or 
wood for use in the manufacture of wood pulp, the President 
may enter into negotiations with such country, dependency, 
province, or other subdivision of government to secure the re- 
moval of such prohibition, restriction, export duty, or other 
export charge, and if it is not removed he may, by proclamation, 
declare such failure of negotiations, setting forth the facts. 
Thereupon, and until such prohibition, restriction, export duty, 
or other = charge is removed, there shall be imposed upon 
printing paper provided for in this paragraph, when imported 
either directly or indirectly from such country, dependency, 
province, or other subdivision of government, an additional duty 
of ten per centum ad valorem and in addition thereto an amount 
equal to the highest export duty or other export charge im- 
posed by such country, dependency, province, or other subdivi- 
sion of government, upon either an equal amount of printing 
paper or an amount of wood pulp or wood for use in the manu- 
facture of wood pulp necessary to manufacture such printing 
paper 

Par. 1302. Paper board, wallboard, and pulp board, includ- 
ing cardboard, and leather board or compress leather, not lami- 
nated, glazed, coated, lined, embossed, printed, decorated or 
ornamented in any manner, nor cut into shapes for boxes or 
other articles and not specially provided for, except pulpboard 
in rolls, for use in the manufacture of wallboard, ten per centum 
ad valorem; Provided, That for the purposes of this Act any 
of the foregoing less than nine one-thousandths of an inch in 
thickness shall be deemed to be paper; sheathing paper, roofing 
paper, deadening felt, sheathing felt, roofing felt or felt roofing, 
whether or not saturated or coated, ten per centum ad valorem, 

Par. 1304. Papers commonly known as tissue paper, stereo- 
type paper, and copying paper, india and bible paper, condenser 
paper, carbon paper, coated or uncoated, bibulous paper, pottery 
paper, tissue paper for waxing, and all paper similar to any of 
the foregoing, not specially provided for, colored or uncolored, 
white or printed, weighing not over eight pounds to the ream of 
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OLD ER. 8 
HAMPSHIRE 
BOND rm ery 


Cabinet Boxes 


are now ready for you: 


Imperial (stsines) Cabinet 


Both Bond and Vellum 


250 sheets 7}x104 flat 
250 envelopes 33x74 


Commercial Cabinet 


Old Hampshire Bond only 


250 sheets 84x11 flat 
250 envelopes 33x64 


Old Hampshire papers are always 
becomingly boxed. Each box is in- 


dividually cartoned. 


Let us send you a couple of each, 


more if you desire, that you may see 


and be convinced. 


FINE STATIONERY DEPT. 


Hampshire Paper C. 


South Hadley Falls, 


MRM MXR KKK K 
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The address cards used in the Address-Press 


can be stenciled on the same writer you 
are now usiog a your office. Each stencil is 
good for 10,000 impressions and prints address. 


es which cannot distinguished from type- 
welling. These Address Cards are filed card- 
index fashion. 











™“ 














The Address-Press costs much less than a 
typewriter. You can start using it on as few 
names as you wish and easily develop this list 
until it covers every prospective customer. 
Sears Roebuck & Compeny of Chicago use the 
dress-Press on a list of 7.000.000 names. 
































The Address-Press automatically transfers 
addresses from the indexed stencils to your 
circulars,etc.,at a speed of 60 per minute. Uncle 
Sam's big army of Postmen are then ready to 
to work for you, delivering your sales-talks 
irect to the people you want to reach, for 1 
cent per call;—thus eliminating profit-killing 
railroad fares, hotel bills and expensive sellin 
crews. far the quickest and most 
way to goods nowadays! 
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ALBANY ST., CAMBRIDGE, MASS 


four hundred and eighty sheets on the basis of twenty by thirty 
inches, and whether in reams or any other form, six cents per 
pound and fifteen per centum ad valorem; weighing over eight 
pounds and less than twelve and one-half pounds to the ream, 
five cents per pound and fifteen per centum ad valorem; weigh- 
ing over twelve and one-half pounds and less than eighteen 
pounds to the ream, four cents per pound and 15 per centum 
ad valorem: crepe paper, and filtering paper, six cents per 
pound and fifteen per centum ad valorem: Provided, That no 
article composed wholly or in chief value of one or more of the 
papers specified in this paragraph shall pay a less rate of duty 
than that imposed upon the component paper of chief value of 
which such article is made. 

Par. 1432. Bags, baskets, belts, satchels, cardcases, pocket- 
books, jewel boxes, portfolios, and other boxes and cases not 
jewelry, wholly or in chief value of leather or parchment, and 
moccasins, and manufactures of leather, rawhide, or parchment 
or of which leather, rawhide, or parchment is the component 
material of chief value, not specially provided for, forty per 
centum ad valorem; any of the foregoing permanently fitted 
and furnished with traveling, bottle, drinking, dining or lunch- 
eon, sewing, manicure, or similar sets, sixty per centum ad 
valorem. 

Par. 1435b. Cabinet locks, not of pin tumbler or cylinder 
construction, not over one and one-half inches in width, seventy 
cents per dozen; over one and one-half and not over two inches 
in width, $1.00 per dozen; over two and one-half inches in 
width, $1.50 per dozen; padlocks, not of pin tumbler or cylinder 
construction, not over one and one-half inches in width, thirty- 
five cents per dozen; over one and not over two and one-half 
inches in width, fifty cents per dozen; over two and one-half 
inches in width, seventy-five cents per dozen; padlocks in pin 
tumbler or cylinder construction, not over one and one-half 
inches in width, $1.00 per dozen; over one and one-half and not 
over two and one-half inches in width, $1.50 per dozen; over 
two and one-half inches in width, $2.00 per dozen; all other 
locks or latches of pin tumbler or cylinder construction, $2.00 
per dozen; and in addition thereto, on all the foregoing, twenty 
per centum ad valorem. 

Par. 1449. Pencils of paper, wood, or other material not 
metal, filled with lead or other material, pencils of lead, crayons, 
including charcoal crayons or fusains, and mechanical pen- 
cils, not specifically provided for, fifty cents per gross and fifty 
per centum ad valorem; and in addition thereto, the following 
cumulative duties: Caps or protectors, whether separate or at- 
tached to pencils, and pencils prepared for caps or protectors, 
twenty-five cents per gross; pencils stamped with names other 
than the manufacturers’, fifty cents per gross; slate pencils 
not in wood, twenty-five per centum ad valorem. 

Par. 1450. Pencil leads not in wood or other material, six 
cents per gross; leads not exceeding six one-hundredths of one 
inch in diameter and not exceeding six inches in length, and 
commonly known as refills, ten cents per gross lored or 
crayon leads, copy or indelible leads, sixty cents per gross; 








and, in addition thereto, on all the foregoing, forty per centum 
ad valorem. 
Free List. 
Par. 1530. Books and pamphlets printed wholly r chiefly 


in languages other than English; books, pamphlets, music 
in raised print, used exclusively by or for the blind; Braille 
tablets, cubarithms, special apparatus and objects serving to 
teach the blind, including printing apparatus machines, 


presses and types for the use and benefit of the blind exclu- 
sively. 
Par. 1683a. Woods: Cedar, lignum-vitae, lancewood, ebony 


box, granadilla, mahogany, rosewood, satinwood, Japanese 
white oak, Japanese maple, and all forms of cabinet woods, in 
the log, rough, or hewn only. 

Sec. 304. (a) Every article imported into the United States 
which is capable of being marked, stamped, branded, or labeled, 
without injury, at the time of its manufacture or production, 
shall be marked, stamped, branded, or labeled, in legible Eng- 
lish words, in a conspicuous place that shall not be covered or 
obscured by any subsequent attachments or arrangements, so 
as to indicate the country of origin. Said marking, stamping, 
branding, or labeling shall be as nearly indelible and perma- 
nent as the nature of the article will permit. Any such article 
held in customs custody shall not be delivered to the importer 
until so marked, stamped, branded, or labeled, and until every 
such article of the importation which shall have been released 
from customs custody not so marked, stamped, branded, or 
labeled, shall be marked, stamped, branded, or labeled, in ac- 
cordance with such rules and regulations as the Secretary of 
the Treasury may prescribe: Provided, That there shall be 
collected upon every such article which at the time of importa- 
tion is not so marked, stamped, branded, or labeled, in addition 
to the regular duty imposed by law on such article, a duty of 
10 per centum of the appraised value thereof, unless the article 
is exported under customs supervision. 

Every package containing any imported article, or article, 
shall be marked, stamped, branded, or labeled, in legible Eng- 
lish words, so as to indicate clearly the country of origin. Any 
such package held in customs custody shall not be delivered 
to the importer unless so marked, stamped, branded, or labeled 
and until every package of the importation which shall have 
been released from customs custody not so marked, stamped 
branded, or labeled shall be marked, stamped, branded, or 
labeled, in accordance with such rules and regulations as the 
Secretary of the Treasury may prescribe. 

The Secretary of the Treasury shall prescribe the necessary 
rules and regulations to carry out the foregoing provisions. 

(b). If any person shall fraudulently violate any of the pro- 
visions of this Act relating to the marking, stamping, brand- 
ing, or labeling of any imported articles or packages, or shall 
fraudulently deface, destroy, remove, alter, or obliterate any 
such marks, stamps, brands, or labels with intent to conceal 
the information given by or contained in such marks, stamps, 
brands, or labels, he shall upon conviction be fined in any sum 
not exceeding $5,000, or be imprisoned for any time not exceed- 
ing one year, or both. 

Sec. 308. That the following articles, when not imported for 
sale or for sale on approval, may be admitted into the United 
States under such rules and regulations as the Secretary of the 
Treasury may prescribe, without the payment of duty under 
bond for their exportation within six months from the date 
of importation. 

(1) Machinery or other articles to be altered or repaired 











May, 1922. 


BE 9 ALERT GEES PT RE a 


Pep Rtas 


ed en 


a, ‘ 


5 Ye 


> 


i = 
wo 


PM Oe Tye el ced ty eR Fed eed om 





OFFICE 







bstortook PENS 


APPLIANCES 


Concentrate on Esterbrooks 
— They’re Easiest to Sell 


The name “Esterbrook” is recog- 
nized everywhere as a synonym for 
the best in steel pens. The twelve 
most popular pens in the world are 
all Esterbrooks. 


For school and office use, this Ester- 
brook No. 556 is a leader in sales. It 
is one of the Twelve Esterbrook 
Favorites. 


Stock a complete line of Esterbrooks 
and get bigger, quicker profits from 
your pen department. Our national 
advertising, reaching ten million 
people monthly, will keep your 
Esterbrooks moving — sell them by 
the box. 


The Esterbrook PenMfg.Co. 
80-100 Delaware Ave. Camden, N. J. 


Canadian Agents: Brown Bros., Ltd., Toronto 
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No. 336—TYPEWRITER CHAIR IRON 







No. 334—-OFFICE CHAIR IRON 








MADE UNDER OUR OWN PATENTS 


COLLIER~KEYWORTA, CoO., 


GARDNER,MASS., U.S.A. Y 
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It will be noted that “country of origin” marking is a 
feature of the bill as it now stands. Paragraph 368 also 
affords certain manufacturers in the United States protec- 
tion against the piracy of their trade marks by manufac- 
turers of other countries. 


Urges Typewriter to Inculcate Peace. 


“Build a typewriter instead of a cannon,” declared Wini- 
fred Sackville Stoner in a lecture at Hotel Imperial, New 
York, during the toy fair in March. “Let these machines,” 
she added, “be sent to every country so that children of 
all lands may learn how to read, to spell, to punctuate, to 
memorize, to gain knowledge of some simple international 
medium of communication—such as Esperanto—so that 
every child can communicate with children in all lands. 
We do not hate people when we understand them. Ignor- 
ance is the main cause of war. Greed is a close second. 
But people who understand each other feel more kindly 
disposed toward all humanity and therefore are not so 
greedy.” 

The Inter-Nation Association, which Dr. Stoner is spon- 
soring, aims to bring peace into the world “not by the 
usual method of persuading grown up people to be peace- 
ful, but through laying proper peace foundations in the 
nurseries of every country, of every people, of every color, 
and every creed. The fairies who are to lay these founda- 
tions, in Dr. Stoner’s opinion, must be toys that are archi- 
tects of environment and make lasting impression upon 
the minds of children 

In her lecture she declared that “During the last war 
destructive toys were brought into the nurseries of chil- 
dren in all lands and as a consequence the children of to- 
day are growing up with destructive ideas. All toy swords, 
pistols and tin soldiers should be banished from the shelves 
in toy stores and constructive toys and typewriters put in 
their place—toys that teach the child co-ordination of 
mind and muscle, toys that awaken the imaginative or the 
creative, that lead to the big things of life.” 





Hoover on Unemployment. 


Secretary of Commerce Hoover, chairman of President 
Harding’s Conference on Unemployment, is confident that 
the day will come when a cure for the vast calamity of 
nation-wide idleness will be found. As he says: 

“One of the causes of ill-will that weighs heavily upon 
the community is the whole problem of unemployment. I 
know of nothing that more filled the mind of the recent 
conference, while dealing mainly with emergency matters, 
than the necessity to develop further remedy: first, for the 
vast calamities of unemployment in the cyclic periods of de- 
pression, and, second, some assurance to the individual of 
reasonable economic security—to remove the fear of total 
family disaster in loss of the job. 

“T am not one who regards these matters as incurable. 
Thirty years ago our business community considered the 
cyclic tinancial panic as inevitable. We know now we have 
cured it through the Federal Reserve system. The prob- 
lem requires study. It, like our banking system, requires 
a solution consonant with American institutions and 
thought 

“Many American industries are themselves fmding solu- 
tions. There is a solution somewhere and its working out 
will be the greatest blessing yet given to our economic 
system, both to the employer and the employee. 

“There are aiso in this great question of unemployment 
the problems of seasonal and intermittent industry. Some 
of them are incurable, but some are not, and every one 
cured is a contribution to the solution of these matters.” 


National Hospital Day May 14. 


National hospital day will be celebrated in the United 
States and Canada May 14. This is the second year this 
has been featured, the intent being to acquaint the public 
with the hospital facilities of the various cities, and the 
needs of the various institutions. It is expected that half 
a million people will visit the 4,000 hospitals in the two 
countries on that day. Last year more than 250,000 visitors 
were recorded. Stationers are requested to emphasize the 
day in their advertising and window displays, getting in 
touch with the local hospitals to see just what can be done 
to get publicity for the movement. The date was set by 
President Harding. 

When you start out to sell a man, begin with yourself.— 
The Hedman Sales Force. 
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Acknowledged 
the WORLD’S 
BEST LEDGER 















The dealer who can supply this high- 
grade patented line to his trade can 
offer what others cannot —a device 
of absolutely unlimited capacity — 


“A Binder Which Grows with the Business” 


Non-Protruding Posts 
Positive, Screw Compression 
Strong, Flexible Link-Posts 
Provision for Adding Post Sections 


HERE IS THE PLAN— 


FLEXIGLE LINK POST 
WITH SECTION ADDED 
FOR INCREASING CAP 
ACcITY 










HINGED CASE CLOSING 
OVER POST TOPS MAKING 
THEM NONPROTRUDING 


19M CASE INTO 
POSTS 
COMPRESS 
AND LOCK 


FLEXIBLE LINK POST 
‘OR KRPANSION WITH 


Stationers Loose Leaf Co. 


New York wom ease 


Ask for Catalog ‘‘B’’ 


SMM 


Chicago 


ANS 
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Chair Makers ji hed 78 Years — 





i 
LLL 


7. 





5473-AW 


TYNNOQAULUVOUUL:SUQENLOUULANVAULOUULAUUOE A 





SUCCESS lies in the Good Will created 
by the quality of the goods carried in 
your house. 


DERBY 


OFFICE 
CHAIRS 


will help you attain this goal as they 
represent the best there is in workman- 
ship, style, finish and durability, which, 
plus Derby Service, means repeat orders 
for Derby Chairs. 

The 5473W line illustrated is only one 
of our many winning patterns. All of 
our screw and spring chairs are equipped 
with the well known Collier-Keyworth 
iron. 

Put our samples on your floor. Watch 
the result. 


P. Derby & Co, Inc. 


GARDNER, MASS. 


SALES ROOMS: 
215 W. 35th St., New York 
$0 Canal St., Boston 
1319 Michigan Ave., Chicago 
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Office Machine Advertises Savings Bank. 


The First Wisconsin Trust Company of Milwaukee 
wished to tally the number of people passing its display 
window. W. H. Mann, Milwaukee agent of the Monroe 
Calculating Machine Company, was requested to assist 
in the work. He sent a Monroe calculating machine, and 





WINDOW DISPLAY OF THE FIRST WISCONSIN TRUST 
COMPANY, MILWAUKEE, WIS.—Tallying the Number of Peo- 
ple Passing the Savings Department of this Popular Institution. 
[Courtesy of the Monroe Calculating Machine Company. ] 


assigned Miss Zipper, one of his assistants, to run the 
machine. The window faces one of Milwaukee’s busiest 
streets, and the presence of the machine with its operator 
attracted a great deal of attention. The display also served 
to emphasize the character of the bank’s mechanical equip- 
ment. Miss Zipper had as a relief one of the pupils from 
the Milwaukee vocational school. 


Perfect Vision Is Rare at Forty. 


Statistics covering many years show that nine out of 
every ten persons over twenty-one usually have imperfect 
sight. At thirty-one the proportion is larger. Above 
forty it is almost impossible to find a man or woman with 
perfect sight. For the last 100 years the optical profes- 
sion has wrestled in vain with the problem, finding no 
means compatible with the conditions of modern life for 
preventing errors of refraction, and no means of relieving 
them except by eyeglasses. 

Quite recently the examination of more than ten thou- 
sand employees in factories and commercial houses showed 
that fifty-three had uncorrected faulty vision, thirteen per 
cent had defects which were corrected, making a total of 
sixty-six per cent with defective eyes. 

It was learned some years ago by the examination of 
several thousand school children in one of our large cities 
that sixty-six per cent of them had defective vision of such 
a degree as to warrant the wearing of glasses. 

These two surveys were made under different auspices 
several ycars apart. The figures are startling. They mean 
that a very large majority of the public has eyes defective 
to such a degree as to require glasses to conserve vision 
and make the individual a happier and more efficient mem- 
ber of society. 

Our eyes are large factors in our efficiency. Nature 
allots each organ of the human machine a certain portion 
of nerve energy. When eyes that are defective demand 
more than their share of this nerve energy it must, of 
necessity, lessen the normal supply. The wasting of nerve 
energy directly diminishes human efficiency. Often the 
victim of defective eyes is unaware of trouble. It may be 
indicated by headaches, often attributed to stomach trouble, 
by nervousness, drowsiness and irritability. 


Iowa Speedsters on Adding Machine. 


The annual adding machine contest held by the Des 
Moines chapter of the American Institute of Banking was 
won by Robert L. Carson, of the Iowa National Bank, who 
listed one hundred checks in one minute and thirty-four 
seconds. He received a silver loving cup, and money re- 
wards. His record was somewhat below that made last 
year by Miss Alyda Larson, of the Iowa Loan and Trust 
Bank. Miss Larson contested this year, but was disquali- 
fied on account of an error. 
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Modern Efficiency in 


USINESS MEN today realize 

that comfortable, sanitary office 
conditions mean more work—of better 
quality. They pay close attention to 
lighting, ventilation, floors— 

They know that office floors should 
be quiet, sanitary, comfortable to walk 
on, restful to look at—that they should 
be durable, easy to clean, and low in 
cost per year of service. 

Floors of Gold-Seal Battleship 
Linoleum possess all these desirable 
qualities. 

Gold-Seal Battleship Linoleum is a 
genuine Battleship Linoleum conform- 
ing to the exacting requirements of the 
U.S. Navy Specification forlinoleum. Itis 
made strictly according to U. S. Navy 
Standard, which means it will stand 
the hard service given the decks of our 
battleships. Under the more moderate 


Philadelphia 


San Francisco 


New York 
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Gold-Seal Battloahip Linoleum is giving splend: oqveien ine 
the First Nationai Bank, yak ny jinn sarhiects 
Huey & Macomber. Linoleum Contractor: Minneapolis 


Office Floors— 


usage given the average office floor, its 
life is almost without limit. 

Every yard of it is protected by the 
Gold-Seal pledge, “Satisfaction Guar- 
anteed or your Money Back.” This 
pledge means exactly what it says. 


Gold-Seal Cork Carpet 

Where perfect quiet is desired, we 
recommend Gold-Seal Cork Carpet. 
Here is a durable floor-covering that is 
as silent underfoot as a heavy woven 
carpet. It comes in 6 artistic shades. 

But be sure your Gold-Seal Battle- 
ship Linoleum and Cork Carpet is laid 
right by experienced layers. No lino- 
leum, no Cork Carpet, no matter how 
well made, will give right service if it 
Write for samples 
and copies of our “Gold-Seal Specifi- 
cations for Laying Linoleum and Cork 
Carpet.” 


is not laid right. 


CONGOLEUM COMPANY 


INCORPORATED 
Chicago Boston Kansas City Pittsburgh 
Minneapolis Dallas Atlanta Montreal 


GOLD SEAL 
Battleship Linoleum 


(THE FAMOUS FARR & BAILEY BRAND) 


Made According to U.S.Navy Standard 
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No. 293—TYPEWRITER DESK 





J. K. Rishel Furniture Company 


Makers of Fine Furniture Since 1867 
WILLIAMSPORT, PENNSYLVANIA 


hore DESKS 


Flat Top Typewriter Standing Salesman’s Roll Top Office Tables 
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Goodrich Inventory of Office Equipment. 


Abstract from a Paper by Frank P. Hamon, 
Office Manager of The B. F. Goodrich 
Company, Before the Second An- 
nual Convention of Office 
Managers. 





OR A number of years The B. F. Goodrich Company, 

like many others, did not carry a perpetual inventory 

on their office equipment. This division of capital 
account or plant account was represented by one lump sum 
made up of equipment purchases, less a straight line de- 
preciation taken at the end of each fiscal year. Transfers 
from one department to another or from general to factory 
offices were not recognized and if breakage or scrapping 
was properly entered on the books it was a matter of 
good fortune rather than general practice. 

Had we been called upon to produce details to sub- 
stantiate our capital account we would have been obliged 
to take an inventory. 

[To account for this half million dollar investment we 
started through all our offices, tabulating the contents of 
each office and chalk marked each piece with a temporary 
number, using a prefix to represent the various classes of 
furniture; such as, D for desks, T for tables, etc. 

Brass tags—oblong 14x1% inch with % inch numbers 
were ordered and as the equipment was entered in a loose 
leaf ledger under the department to which it belonged 
the tags were sent out to be affixed, thus constituting an- 
other check and catching any transfers that might have 
been made after the initial record was taken. 

\ very simple form was made up to take care of trans- 
fers, scrapping and sales. This form must be made up by 
the department manager and properly filled in before any 
moves can be made. All moving 1s done only by a division 
of the office administration department, thus putting con- 
trol of records as well as physical stock in our hands. 

All items are priced and this record is made up to accom- 
modate the depreciation for each year, carrying across the 
page the revised valuation. A separate depreciation can 
be used for each class of equipment and applied so that 
it is as nearly correct as is possible. 

Our record has been tied up with the general books of 
the company so that one follows the other in entries 
although there is but one detailed account—thus no dupli- 
cation. 

It might be well to state that all mechanical equipment, 
such as adding machines, typewriters, Ediphones, etc., are 
recorded under their factory numbers. This class of 
equipment is under the direct charge of an office appliance 
repair division whose duties range from putting on type- 
writer ribbons to rebuilding adding machines. 

We have so standardized most of our equipment that 
the stock of necessary parts to be carried on hand is com- 
paratively small and still we are not tied down to the ex- 
clusive use of any one manufacture. 

This department saves us many hundreds of dollars in 
both time and money, relieving a condition that might be 
found anywhere outside of the large cities and which we 
had to contend with in Akron; namely, waiting for a re- 
pairman from a large center, in our case, Cleveland, who 
might start out today or tomorrow as the case might be. 

Our rates are also low enough to make the direct saving 
in money quite an object. and certainly the guarantee of 
equipment working full time is no small consideration. 





Business from Hotelkeepers. 

There is a growing tendency among hotels to increase 
the variety of supplies furnished in guest rooms. John 
Willy, editor of The Hotel Monthly, enumerated the con- 
tents of a desk in one hotel guest room. It included, in 
addition to the conventional stationery, a calendar, a Web- 
ster dictionary, pot of library paste, scratch pad, expense 
book (a souvenir for the traveler), ink, clips and rubber 
bands. The stationer might campaign among his hotel 
friends to induce them to adopt this idea, and thus increase 
the volume of his sales in that line. 


“U.S. A.” Abbrevation Allowed by Brazil. 


[he Merchants’ Association of New York has been ad- 
vised by the American Chamber of Commerce for Brazil 
that the abbreviation, “U. S. A.,” may now be used in the 
last two columns of Brazilian consular invoices. Hereto- 
fore it was required that “United States of America” be 
used in full. 














Go to Goes for 


The Goes Art Advertising Calendar Pictures 
The Goes Art Advertising Calendar Mounts 
The Goes Lithographed Calendar-Pads 
A varied assortment of original styles bas been prepared 
especially for the 1923 calendar trade. Also 
The Goes Art Advertising Blotters 
The Goes Art Advertising Mailing Cards 
The Goes Art Advertising Calendar Cards 
The Goes Art Advertising Hangers 
The Goes Printers’ Helps also include 


Diplomas and Certificates-of-Award 
for all purposes 
Stock Certificates _Common-Law Certificates 
Bordered Blanks Bond Blanks 


The Goes Common-Law Record Book and the Goes Cor- 
poration Record Books are complete record books. Forms 
helpful during the organization, as well as in the keeping of 
subsequent records, are provided. 


Samples or descriptive matter of all of these Goes Products, 
will be sent promptly upon request 


Goes Lithographing Company 


49 West 61st Street, Chicago 
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An Expanded Metal Waste a 
that Combines Unusual rm 


Light Weight and 
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| I ERE’S a waste basket with a vast and ready double market— Special MOSTEEL Features 
the office and the home. 

Made of Expanded Metal—not wire—with reinforcing ribs, and 

solid double seam bottom, it is only half the weight of the ordi- 

nary metal waste basket—yet so strong and durable that it will 

withstand the hardest usage without bending out of shape. 

The MOSTEEL Waste Basket is furnished in two popular sizes 

and six beautiful finishes—Olive Green, Mahogany, Ivory Enamel, Reinforcing Rib 
Macl y oe , Side —- Expanded Metal. 26 
Black, Copper Buffed and Oxidized Bronze. Side — Eee ee 

ae formed in one piece and 
t welde 


Sturdy and dependable, the MOSTEEL is also a truly handsome 


waste basket. Its graceful design and artistic distinctiveness 
make it harmonize perfectly with the most luxurious office or 
most beautiful home. 

Yet it is so reasonably priced that it perfectly meets the popular 


demand and will sell quickly, easily and often. 





Top Band Overlapping 
Steel Ring 


Dealers List Prices Sen — hebeanede ae "ieee 

No. 1. Height 12” Dia. Top 12%” Dia. Bottom 934” a ring and overlapping 
Doz. Lots Gross Lots 
Black, Green and Mahogany..... ..- $15.00 Doz. $14.00 Doz. 
Ivory Enamel & Copper Buffed..... $18.00 Doz. $17.00 Doz. 
OnsGized. TEVOMRR diavasis onckcceten $20.00 Doz. $19.00 Doz. 

No. 2. Height 14” Dia. Top 12%” Dia. Bottom 934” / 

Doz. Lots Gross Lots 
Black, Green and Mahogany........ $17.50 Doz. $16.50 Doz. 
Ivory Enamel & Copper Buffed..... $20.50 Doz. $19.50 Doz 

Oxidized Bronze asic cviecas ces $22.50 Doz. $21.50 Doz. Cross Section of Double 

F. ©. B. Bench City, Ohio. Seam Bottom 
Write for Discounts and Details of Attractive Dealer Proposition ae Geutie. wa a 
come loose or pull apart. 
SIDE LINE SALESMEN WANTED Durability—Unusually strong, 


will not bend out of shape or 
collapse under hard use. 


Weight—Half the weight of 
the ordinary metal basket. 
* Design — Unusually graceful 
and attractive, 
Finishes —- Six beautiful fin- 


BEACH Clit, OHIO | ee tee 
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CONCENTRATE! 


For the Stationery and Office 
Appliance Field we_ specialize 
largely on six models — listed 
below. 


These meet every requirement in 
hand numbering and dating ma- 
chines. They contain every prac- 
tical improvement. They repre- 
sent ultimate value in material, 
workmanship, long life, price. 
There is nothing better at any 
price. 


By concentrating on 


ROBERTS 


you can increase sales and profits 
and reduce amount of stock car- 
ried. 

Why scatter among several lines 
when you can get everything in 
one line? 

Model New List Prices 


No. 49—Automatic Numbering Machine. . .$ 7.50 
No. 47—Automatic Dating Machine 7.50 
No. 37—Lever Numbering Machine 

No. 50—Automatic Numbering Machine... 

No. 48—Lever Numbering Machine 

No. 66—Metal Dating Machine 


On orders for One-Half 
Dozen or More Machines 
We Give You the Priv- 
lege of Assorting Your 
Order Among the Mod- 
els Listed. 


You thus get a varied 
assortment, plus the 
quantity discount, and a 
larger profit on a small 
investment. 


Automatic 
Numbering 
Machine 


Dealer Helps 


We furnish our 
dealers, on request, 
with descriptive ctr- 
culars, with their 
names thereon, for 
distribution to their 
trade. 


314752 123456 


Style H 


soma 1 2345 owe 


The Roberts Numbering Machine Co. 
694-710 Jamaica Ave. Brooklyn, N. Y. 
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Model 49— 
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Figures on Typewriter Speeding. 


The Wisconsin State Journal, published at Madison, 
Wis., ran an editorial April 14, philosophizing on “Fast 
Stenographers.” 

“A stenographer who can rattle off eighty words a min- 
ute on the typewriter is considered fairly speedy. At 
this speed, allowing five letters to the average word, the 
typist’s fingers hit the keys 400 times a minute, or nearly 
seven times a second. To accomplish this, each letter 
is carried to the brain, sorted out, identified, relayed over 
the nerves to the fingertips and the necessary muscles 
called into play to strike the right typewriter key. This 
complicated process occurs seven times a second! Thought 
is the fastest and most powerful force. Light, which travels 
186,300 miles a second, is a snail beside thought In a 
fraction of a second you can run one of your thought waves 
out to a star so far away that it takes light millions of 
years to travel from the star to our earth. Few people 
use this enormous power, thought, possessed by all ex 
cept the mentally unbalanced.” 

Madison is the seat of the University of Wisconsin, and 
one of the educational staff wrote a letter to the editor 
analyzing the editorial from a psychological and physi 
logical viewpoint. 

“To the Editor: In regard to your editorial on ‘Fast 
Stenographers’ printed in Monday evening’s paper may ] 
say that Helmholtz in 1852 first determined the velocity of 
the nerve impulse and found it to be ninety feet per second 
in the cold blooded animals. These figures have since 
been verified thousands of times and in addition modern 
instruments have enabled us to determine the speed with 
which the nerve impulse travels in our own body. It is in 
the neighborhood of 300 feet per second. Whatever thought 
may be, the only physiological evidence of it that we ca 
grasp is the nerve impulse. Thought then has nothing 
like the velocity of light. 

“It takes the average person at least ten hundredths 
of a second to see a letter and strike a typewriter key. It 
is, therefore, only the exceptional person who can possibly 
write more than 600 letters or some 100 words per minute. 
Even at the slow speed of 300 feet per second for the 
nerve impulse the good stenographer should need only one 
hundredth of a second to get a nerve impulse from the 
eye to the finger tips. Why then does she not write 
100 letters per second or 1,200 words per minute? Be 
cause reflexes, and thought is made up of innumerable 
reflexes, are very much slower than over 300 feet per sec 
ond. This is due in part, as you suggest in your editorial 
to the sorting and relaying of impulses in the brain, and 
also to the sluggishness of the muscles. 

“The speed of thought, if we may use such a term, 
is extraordinarily slow when compared with light. If the 
stenographer could think as fast as electricity travels, she 
should do some twenty-eight million words per minute. 
On the other hand, if you had to run one of your thought 
waves only to New York it would take you something more 
than five hours. To reach the moon you would need fifty 


days and the time needed to reach a fixed star is almost 
beyond the limits of calculation. 
“You may verify my figures in almost any physiological 


or psychological textbook. 
“Yours very truly, Walter J. Meek.” 


Check Protector Halts Booze Frauds. 


The prevaience of fraud in the issuance of bogus permits 
for withdrawing liquor from government storehouses, and 
alteration of genuine permits, has led to the adoption of a 


modified check protector. The operations of the permit 
juggler have embarrassed the prohibition authorities as 
much as the check artist has the banks and business houses 

A modification of the check writer has been furnished 
to the prohibition enforcement authorities. Words indicat 
ing the amount of liquor covered by each individual permit 
are shredded into the paper of the permit, and inked, mak 
ing alteration impossible. Proper safeguards have been 
taken to prevent the possession of these permit writers by 
any save the authorized officials. The words impressed by 
the permit writer are diagonal, so that a number of words 
can be impressed on the permit form to indicate the quan 
tity released. 


Dwinnell a New Director on Noiseless Board. 

Clifton H. Dwinnell, first vice-president of the First Na 
tional Bank of Boston, has been elected a director of The 
Noiseless Typewriter Company. He succeeds the late W. 
Caryl Ely, of Buffalo, N. Y., who passed away in De- 
cember, 1921. 
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Checkers with the King 


In the Middle Ages, England’s sheriffs settled their ac- 
counts on the “‘Exchequer Table,’’ whose cloth cover was 


marked off in squares, like a checker board. HAVE you copies of our teaae. 
“Ready Records for Accounting,”’ 
Counters placed on these squares represented pounds, to give to your customers? If not, 


shillings, pence. There were two sets of counters, for debits write: we Soy 298 SSN 


and credits; and when the game was ended the sheriff got 


the King’s receipt in full, or went to jail. Ledgers 
j Ledger Sheets 
The business man of today demands just as faithful an Post Binders 
accounting, and the work of his bookkeeping department wn a i 
is made accurate and easy by Loose-Leaf methods. Price Booke 
Ring Binders 


Alert stationers not only recognize the growing demand 
. ‘ , Columnar Sheets 
for National Loose-Leaf Devices and Supplies, but exert Commeréial Penuil 


sales effort to extend their uses. Memorandum Books 


, . . Students’ Note-Books 
National Loose-Leaf Columnar Books, for instance, in- 


clude forms designed especially to record data for tax 
Show your customers the complete line 


returns, distribution of expense, sales statistics, etc. of National Columnar Books. They 


may be had with from 2 to 126 columns. 


The Right Book to Write In National Series 07018 to 07088. 












NATIONAL 






Loose Leaf and Bound Books 
NATIONAL BLANK BOOK COMPANY 


113 Riverside Holyoke, Massachusetts 






© 1922, Nationa! Blank Book Co. 
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HE recent Chicago fire 
proved one thing —a 
true fire-proof building 
has yet to be built. 


‘*Fire-proof buildings’’ 

in the burned out dis- 
trict now stand a mere shell with 
whole floors gutted, an object lesson 
to business men all over the country 
of the fallacy of depending upon 
structural steel frame work and brick 
walls to protect their invaluable re- 
cords. ~ No sooner had the debris 
cooled than search was being made 
for business records. 
Business men now know that they can’t gamble 
with fire, —even in ‘‘fire-proof’’ office buildings. 
When they buy a Filing Safe they want to be sure 
that they are buying proven protection—such 
protection is guaranteed them in this Van Dorn 
Underwriter’ s B Label Filing Safe, —a safe that 
made one of the most remarkable records of 
any safe ever tested at the Underwriter’ s Labo- 
ratories—a filing safe that keeps records SAFE! 

THE VAN DORN IRON Works Co. 


Mastercraftsmanship-in-Steel 


New York Chicago CLEVELAND Washington Detroit 
Pittsburgh Philadelphia 
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The Plant Behind the Product 


The longest typewriter pebaiities rian ant in, in im. wert ; is behind 


every Shipman-Ward Rebuilt 


he experienced 


typewriter dealer knows that the tamcel W, ard trade mark 


means the best rebuilding job it is possible to buy. 


Shipman-Ward Service means more to 
a typewriter dealer than typewriters, even 
when those typewriters are Shipman- 
Ward Rebuilt Underwoods. 


Shipman-Ward Service means a rock- 
bottom special dealers’ rebuilding price 
on Underwoods; exchange of your slow- 
moving Underwoods for quickly salable 
machines; and that we'll gladly handle 
your installment accounts on Shipman- 


Established 1 YP@Wwriter 


1775 Shipman Building, Montrose and Ravenswood Avenues 





Ward Rebuilt sales, allowing you a liber- 
al commission. 

Shipman-Ward Service means that 
when you handle our Rebuilts you've got 
an organization 30 years old solidly be- 
hind you with continuous, big-space na- 
tional advertising; high- speed deliveries 
in any quantity; and a spotless reputation 
in the typewriter world for quality, serv- 
ice, and a square deal. Write, wire or 
call, and see for yourself. 


r tin Dealer 


EMPOriuny 0 msiscses 


of The Lightning 


i” SHIPMAN-WARD MFG.CO “= 


**THE REBUILDERS OF THE UNDERWOOD” 


CHICAGO 
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National Foreign Trade Convention. 


The ninth annual foreign trade convention will be held 
May 10-12 at Philadelphia, Penna. Many of the leaders in 
the American export field will be present to discuss the 
various topics on the program. Early experimenters in 
foreign trade between the nations, carried with them a 
shipload of the articles they desired to sell or interchange. 
Once the cargo was disposed of and the vessel loaded 
with goods taken in exchange, the voyagers returned home 
satisfied with their venture. Later, developments brought 
about what are now known as “repeat orders,” where on 
a return trip more of an article in demand in a foreign 
country was taken on the vessel and orders previously 
booked were filled. This, of course, was foreign trade in 
its simplest essentials. The buyer, or consumer, saw the 
article he wanted, bargained for it and acquired it. 

The next progressive step was the interchange of letters 
between the producer of the commodity in one country 
and the consumer in another, whereby orders were given 
and subsequently. filled. Then came the salesman, and 
right here began the hardest problem for the producers 
of the United States to solve in their dealings with the 
onsumers in a foreign country. 

It was soon discovered that the salesman who could sell 
sewing machines, typewriters, automobiles or dress goods 
in the corn belt of the Middle West, and was known as a 
“crackerjack” in his territory, became a liability rather 
than an asset when he was transferred to a country where 
he was not familiar with the language, the customs, the 
trade conditions or the standard of monetary interchange. 

Educational Campaign Necessary. 

So an educational process became necessary, and in the 
ourse of this campaign of learning the fact developed 
that producers in the United States could not force their 
products on consumers in other countries, but rather must 
become converted to the methods and manners of, the 
country wherein they sought to do business. It proved 
irksome to the hustling, snappy American salesman to deal 
with the Latin-American in the terms of the other fellow’s 
equation, but it was soon discovered that unless and until 
this course was adopted there was little opportunity to 
secure the coveted orders. 

The last decade witnessed the growth of a new school 
of salesmanship as applied to foreign countries. The sales- 
man properly versed in the technical and economic details 
of his product, now forms the type most likely to succeed 
in marketing and progressively increasing orders for 
\merican goods in foreign countries. Foreign trade busi- 
ness of the United States owes its thorough understanding 
of these conditions and the circumstances governing them 
in large part to the very thorough work done by the 
Bureau of Foreign and Domestic Commerce of the Depart- 
ment of Commerce in Washington. 

But broader education is needed to perfect trade develop- 
ment. There must be a closer bond established between 
the customer and the producer, a more intimate relation- 
ship than that which is necessary in domestic commerce. 
It need not, however, be carried to the extreme that Ger- 
many in former days developed where the salesman in a 
foreign country frequently became a citizen and property 
owner, 

The salesmen of the future from the United States must 
have all of the adaptability, all of the willingness to con- 
sider all questions arising in trade from the point of view 
of the foreign buyer, but must nevertheless remain always 
an American, a citizen, and one who will spread in foreign 
countries the doctrine and ethics which govern business in 
the United States. 





K. C. Schools to Use Music in Teaching Typing. 


Tests made at the Knights of Columbus evening school, 


Second avenue and Thirty-sixth street, New York, N. Y., 
have shown that the use of music in training typists 
achieves excellent results. The national committee on 
education has decided to employ talking machines to 
furnish music while teaching typewriting in its night 


schools throughout the country. 

C. F. Hainfield, typewriting instructor at school No. 2, 
declared that music develops the rhythm so necessary in 
attaining speed. He starts the students in low speed with 
the old-fashioned waltz and increases the time with each 
record until the students find they are going at high speed 
to the tune of the modern jazz. This makes it possible 
for the pupil to learn typewriting in about half the time 
required by the old method. The interest created by the 
quick results obtained in the use of music in learning to 
typewrite make attendance exceptionally fine, resulting in 
an overflowing class. 


APPLIANCES 


121 


SSS 1 


PERFORMANCE 


RECORD) 


i 
J 





BYRON WESTON 00. 
LEDGER PAPER 


ee! be able to reproduce per- 

fectly a past performance, 
is one of the marvels of modern 
times. Ihe production of 
Byron Weston Co. Ledger 
Paper is equally remarkable. 
Over half a century ago B-W 
Ledger Paper established such 
a record for high quality that 
it was never surpassed—except 
by B-W Ledger Paper! The 
Byron Weston Co. record for 
superior Ledger Paper has be- 
come a continuous performance. 


FIRST CHOICE FOR ALL 
VALUABLE ACCOUNT 
BOOKS AND RECORDS 


Samples sent for testing. 


BYRON WESTON CO. 
DALTON, MASS. 
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A21—Two inches long, with 
space for one fline of 
lettering. 
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A22—Two inches long with 
space for two lines of 
lettering. 


> 


A41—Four inches jlong with 
space for one line of 
lettering. 


A42—Four inches long with 
space for two lines of 
lettering. 
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Makes every name 
instantly visible 


Another profit-maker 
for ‘‘Y and E”’ dealers 


O matter how tightly files are 
jammed with correspondence 
and papers, the new “‘Y and E” 
Angular Label Holder makes every 
name instantly visible, from above. 


Attached to folders and guides at such 
an angle that the name can’t be ob- 
scured, this new ‘“‘Y and E”’ device 
not only saves time for filing clerks, 
but for executives and other people 
who use the filing service. 


This latest ‘““Y and E”’ improvement 
is simply anotherexample of ““Y andE”’ 
progressiveness and a big advantage 
for the dealer who gets these Angular 
Label Holders in early. Don’t delay. 
Mail the coupon today for samples 
and complete details. 





YAWMANANDFRBE MFG.@. 7 


Note these four big 
outstanding advantages 


The label holder is attached to the 
folder or guide at an angle that 
permits instant reading from above. 


Crowding the file with papers does 
not hurt the label’s efficiency. The 
name can’t be covered over. 


Celluloid label protectors of many 

colors not only prevent name slips 
from getting dirty or torn, but permit 
of easily distinguished color classifi- 
cations. 


4 **Y and E”’ Angular Label Holders 
are furnished in four sizes to suit 
different type lengths. 


Filing System Service, Equipment and Supplies J 


555 St. Paul Street 


EXPORT DEPARTMENT: 
368 Broadway, New York, N. Y., U.S. A. 


Section 555 


Cable Address: ‘‘YAWMANERBE” New York 
Codes: Western Union, A. B. C. 5th Edition Improved a 
/ Please send us samples 


f/ of your new Angular 
Holders. 


and Bentley’s 


ROCHESTER, N. Y. 





" 


/  Yawman & | 
/ Erbe Mfg. Co., | 
v4 Rochester, N.Y. | 
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is a guarantee of 
user satisfaction 


Satisfaction is born of 
quality alone. To main- 
tain the highest quality, 
with moderation of price, 
is our consistent policy. 


Catalogue covering com- 
plete BARBEE line of wire 
baskets sent upon request. 


Barbee Wire & Iron Works 


Conway Building 
CHICAGO 


























Purchasing Agents Meet in Rochester This Month. 

The largest aggregate purchasing power in the world 
is said to be that of the membership comprising the Na- 
tional Association of Purchasing Agents, representing the 
leading industrial plants of the United States. 

The purchasing agents will assemble this year for their 
seventh annual convention and exhibition at Rochester, 
N. Y., May 15-20. The entire group of buildings of 
Rochester’s famous “Exposition Park” has been engaged 
for the convention, in order to house a representative exhi- 
bition of products, for which hundreds of leading concerns 
have already engaged space. For example, the Eagle- 
Picher Lead Company has arranged to have an immense 
booth showing a complete plant in miniature, engaged in 
manufacturing sublimed white lead. It is also expecte d that 
one of the leading makers of writing paper will have a 
paper-making plant in operation with a completely equipped 
laboratory as an educational feature. 

This is the first time in the history of the Association 
that the purchasing agents have invited the “selling agents” 
to meet them on common ground at an exhibition in con- 
nection with their convention. The occasion promises to 
be unique, as here the manufacturer and his salesmen may 
display and demonstrate their products to the largest 
buyers in the country, away from the “bomb-proof’’ se 
curity of their private offices and in an utterly different 
mood. In other words, at Rochester, the P. A.’s will meet 
the salesmen on the latter’s “home grounds,” instead of 
vice versa. The chance to “educate” the buyers in the 
exclusive features of new and staple goods is certainly 
one not to be overlooked. 

Besides the speakers of national reputation who will ad- 
dress the convention on such subjects as “Commercial 
Bribery,” “Arbitration,” “Standardization of Coal Con- 
tracts,” “State and Municipal Purchasing Methods,” etc., 
the group meetings and technical demonstration will cover 
many subjects such as iron and steel; cotton, lumber, wool, 
paper, etc. These group discussions will be led by experts 
in the various lines. From advance hotel reservations it 
is estimated that there will be in attendance at least 1,200 
active purchasing agents from all over the U. S. and 
Canada. ——— 

Standardizing Concept of Cost Accounting. 

A better understanding of the purpose of cost account- 
ing to make it more useful to the business man was advo- 
cated in a speech at Cleveland, Ohio, by Arthur Lazarus, 
of the Chamber of Commerce of the United States, before 
the industrial division of the Cleveland Chamber of Com- 
merce, meeting April 15. 

“Much remains to be done to make cost accounting 
the instrument of service it should be to business,” said 
Mr. Lazarus. “Coupled with the tremendous interest in 
sound cost accounting is an immense dissatisfaction with 
cost systems that give results too late for action ; that are 
burdened with excessive details and ‘red tape,’ and systems 
that will not function effectively when most needed—in 
times of adversity. 

“Much of the confusion that has arisen in cost accounting 
is due to the fact that when we use the term ‘cost account- 
ing’ we do not always mean the same thing, and some of 
the problems which are causing so much trouble, such as 
the inclusion of interest on invested capital into costs, will 
disappear when we arrive at a true understanding of the 
purpose of cost accounting. What is meant by cost ac- 
counting? Does it mean accounting for the expenditure in 
a business, or does it mean a proper distribution of ex- 
penses to departments, commodities and processes, or does 
it mean a procedure to eliminate waste and inefficiency 
Or does it mean all of these three things?” 

Mr. Lazarus enumerated five outstanding problems whi 
must be cleared up in order to increase the usefulness of 
cost accounting. They are First, definition of terms: 
second, formation of cost ‘accounting principles; third, 
budget making and establishment of individual standards 
fourth, a better distribution of selling expenses; fifth, making 
cost results effective, that is, the presentation of cost 
results in such a way as to get action. 


D. oe Baldwin to > Open Fort Smith Bridge. 

D. C. Baldwin, the typewriter man of Fort Smith, Ark., 
will be one of the multitude which assembles May 11 and 
12 to celebrate the opening of the Million Dollar Free 
Bridge, connecting Oklahoma and Arkansas across the 
Arkansas river. It is a link in the Albert Pike highway. 
The jubilee is an interstate affair, which includes parades, 
pageants, fireworks, shows, free entertainment, industrial 
exposition, band concerts, radio demonstrations, baseball 
games and conventions. 
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—A good 
slotted-lock binder 


at a low price 





HIS new device has been made to meet the demand for a quick-acting 
solid post binder that can be sold at a low price. Unlike so many things 
that are low in price, Grippo’s attractive price is only one of the things that 
recommend it. It is a dependable binder in every sense of the word. It 


locks as securely at full capacity as it does with a few sheets. 


De Luxe Grippo Binder 


is convenient to handle as will be seen from the 
illustration at the right. To unlock it you simply 
tip up the two gripper prongs and with one opera- 
tion lift the cover away from the posts. The 
gripper prongs themselves make a most con- 
venient handle for lifting. The binding is good 
strong slate-colored canvas over single binders 
board—black ironcloth corners. This is a com- 
mon sense binding that meets all requirements 
in a low cost device of this kind. 





List of Stock Sizes 


1071 56x 814 10 1075 81ox1] 234 $1.25 
10 1080 816x14 44% 1.50 
10 1085 816x14 234 
25 1076 916x12 44 


~ 
2 
A 


1073 516x11 2 
1074 6 x 9% 2: 
) 
| 


1087 6 xl2 

1081 7 x 8% 
1083 7 xii 414 
1082 $ x 914 414 
1078 81ox11 4l4 


20 1086 


ELE ES. 


1] 
20 1077 ll x 8% 
29 1084 ll x 8Y 
sa 
14 x 


20 1079 
1067 





Stock No. Sheet Size Centers List Price Stock No. Sheet Size Centers List Price 


Packed: Six covers to the box. We do not break boxes 





Special Sizes: These binders made only with 3-16 inch posts spaced any centers 
and for any sheet size 


WILSON-JONES LOOSE LEAF Co. 


Frank L.Severance,Vice-President and General Manag er 


NEW YORK CHICAGO SAN FRANCISCO 
OR RR REE R EERE ee 
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The VICTOR 
Filing Sate 


Made in Five Sizes 
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There is a VICTOR Filing Safe 
for Every Business 


VICTOR Filing Safes are made in five 
sizes, the smallest and largest of which 


are shown in the illustration. 


VICTOR dealers, therefore, have a line 
of safes with which they can meet the re- 
quirements of any business man, from the 


small merchant to the large corporation. 


But whatever size safe is bought, the 


purchaser expects to have it supplied with 
modern, efficient filing devices. He will 
not be satisfied with a few shelves and 
partitions; he wants his safe equipped to 


accommodate his particular records. 


The wide range of card drawers, lockers 
and files which we make for VICTOR 
Filing Safes enables the purchaser to equip 


his safe exactly as he wants it. 


We shall be glad to send literature, prices 
and further details to dealers interested 


VICTOR SAFE & LOCK CO. 


1731 Cleneay Avenue 


CINCINNATI, OHIO 
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Foote Opposed to “Pittsburgh Plus.” 

The Federal Trade Commission held hearings in Chi- 
month on the “Pittsburgh plus” practice 
Charges against the United States Steel Corporation and 
its various subsidiaries were heard by John W. Bennett, 
trial examiner for the Federal Trade Commission. Howard 
W. Foote, president of the Northwestern Expanded Metal 
Company, Chicago, brought out the point that to protect 
his trade against the “Pittsburgh plus” method of pricing, 
it had been necessary to establish a factory in the Pitts- 
burgh district, and curtail the output of the Chicago plant. 
Mr. Foote stated that in the manufacture of steel lath- 
stationers’ expanded metal products being another feature 
f the business—the plant at Jeanette, Penna., can supply 
steel lath to Chicago jobbers cheaper than the same kind 
of lath made in Chicago from steel produced in that dis- 
trict. 

“Pittsburgh plus,” as explained by Mr. 


cago last 


) 


j Foote, is the 
prevalent trade practice whereby all steel is sold f. o. b. 
Pittsburgh, at a Pittsburgh base price. It makes no dif- 
ference where the steel is made or where it is shipped from 
In each case the price the steel sells at is the Pittsburgh 
base price and the price the consumer pays is the Pitts- 
burgh base price plus the freight rate to destination 


Excursion to Brazilian Centennial. 

[he Brooklyn Daily Eagle, by invitation from the 
Government of Brazil, is organizing a delegation to par- 
ticipate in the official ceremonies which will open the Brazil 
Centennial Exposition at 7 





Rio de Janeiro September 7. 

For the last thirty years the Eagle has organized occa- 
sional tours to carry official delegations to international 
expositions or to attend dedications of various national 
parks. Last year a Brooklyn Eagle party dedicated the 
Hawaiian National Park and the year before that a similar 
party dedicated the Grand Canyon of Arizona as a na- 
tional park. 

Members of the Eagle party established an information 
bureau and rest house at the Grand Canyon as a souvenir 
of their visit. In 1919, an Eagle party touring the North- 
west contributed the funds necessary 
of road linking the national park system of the United 
States with the Canadian parks. This road is now called 
the Brooklyn Eagle trail on the official maps of the Gov- 
ernment. 

iF 
has organized and 
tours, will be in 


to complete a piece 


Kaltenborn, associate editor of the Eagle, who 
personally managed all recent Eagle 
rge of the party going to Brazil 





Sealed Corrugated Boxes Get Parcel Post Rate. 

The post office department has modified its ruling on 
sealed corrugated boxes sent by mail Heretofore such 
containers were not allowed parcel post transit when 
sealed Under the amended regulations articles of mer- 
chandise, or any articles mailable in the fourth class, may 
be enclosed in sealed boxes bearing printed labels which 
declare the nature of the contents and reveal the name of 
the manufacturer, producer or shipper. A further endorse 
ment is required on the package, to this effect: “Postmas 
ter—This parcel may be opened for postal inspection if 
necessary.” Parcel post rates will apply. Shippers de- 
siring the privilege of using sealed containers of this sort 
are advised to submit a sample of the corrugated box, un- 
sealed, to the postal authorities at the point of mailing, to 
ascertain whether the contents are properly packed for 
transmission through the mails. 

It is not required that the quantity of the contents be 
indicated on the labels, although this is permissible A 
descriptive term general character will suffice, such as 
“Stationery.” 


March Exports Highest Since October. 

The Department of Commerce figures on March exports 
show that shipments from the United States were the 
highest since last October. The March exports were 
$332,000,000. Imports were the highest since December, 
1920, totalling $238,000,000. The trade balance of $74,000,- 
000 in favor of the United States shown by the figures 
is the greatest since November, 1921, when the total was 
$83,000,000. The trade balance in February was $35,000,000 
March, 1921, $135,000,000. ' 


Gift and Art Show at Philadelphia. 
Many stationers will be interested in the annual gift and 
art show, held at Philadelphia, Penna., May 15-20. It 
is housed in the Hotel Adelphia. 


and in 
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“Your favor duly re- 
ceived and contents 
noted”—so most let- 
ters read. How about 
the paper itself? That 
is also noted, oftener 
than you think. 


Berkshire sor 
yp oer 


are noted for their 
distinctive quality. 


Eaton, Crane & Pike Co. 


Sponsors for Correctness 
in Correspondence 


225 Fifth Avenue, New York 
Pittsfield, Mass. 


PHILADELPHIA, PA. 
1024 Filbert St. 


BOSTON, MASS. 


633 Washington St 


CHICAGO, ILL. SAN FRANCISCO, CAL. 
100 S. Michigan Ave 770 Mission St. 


TORONTO, CANADA 
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Protects Your Desk Top— 
Improves Its Appearance 


This new product is used as a top 
or pad on desks, tables, counters, 
etc. It is far more serviceable 
than the ordinary Linoleum top, 
for the reason that this -NEO- 
l.EUM- has two good sides. This 


material is not fastened—just lay 





it on any top, no moving around, 
lays perfectly flat, no curling, per- 


fect writing surface, no ink spots. 


Try this -NEO-LEUM- on your 
new desk just purchased. Try it 
on the top of your old desk, and 
watch the remarkable change in 
appearance, efficiency, and serv- 
ice. Can be made to fit any size 
desk, table or counter. Material 
14° thick, round edges, green in 
color. Send for literature and 


prices. 





WAGEMAKER COMPANY 
Grand Rapids, Mich. U. S. A. 
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Mexican Chamber of Commerce Incorporated. 

The Mexican Chamber of Commerce of the United States, 
Inc., has been incorporated to promote the mutual business 
and economic interests of Mexico and the United States 
It aims also to spread general information of reciprocal 
interest, and to foster friendly feeling. Offices have been 
established in the Woolworth building, New York, N. Y., 
and at 45 Bolivar street, Mexico City, D. F., Mexico. 

Membership in The Mexican Chamber of Commerce of 
the United States, Inc., is divided into two classes: Active 
members, who are entitled to representation in the Cham- 
ber, and full service, dues, $50.00 a year; associate mem- 
bers, who receive the news bulletin service and other pub- 
lications, and the privilege of consulting and writing, dues 
$10.00 a year. 

The officers of The Mexican Chamber of Commerce of 
the United States, Inc.. are: Sealtiel L. Alatriste, presi 
dent; James W. Gerard, vice president; Jerome S. Hess, 
vice president; Russell R. Whitmann, vice president; J. M 
3ejarano, treasurer; Jose Romero, secretary; B. Carbajal 
y Rosas, counsel. 

The board of directors includes: Gumaro Villalobos 
(consul general of Mexico); Elbert Henry Gary (chair 
man of the board, United States Steel Corporation); Carlos 
B. Zetina (president Excelsior Shoe Manufacturing Com- 
pany); James W. Gerard (ex-ambassador to Germany, 
Scott, Gerard & Bowers); Sealtiel L. Alatriste (commer 
cial agent of Mexico); Grafton Greenough (vice president 
Baldwin Locomotive Works); Francisco P. De Hoyos 
(general agent National Railways of Mexico); Russell R. 
Whitmann (president New York Commercial); Carlos R 
Felix (Financial Agency of Mexico); George L. Leblanc 
(vice president Equitable Trust Company); Jose Miguel 
Bejarano (president The Bexar Company); Joseph Hodg 
son (vice president the New York and Cuba Mail S. S. Co. 
—(Ward Line); G. G. Cano (president Excelsior Import 
& Export. Company); L. J. Roel, attorney at law); M. L 
Gallagher (Tucker, Anthony & Company). 

Maple Fumed to Simulate Walnut Color. 

Through a process of fuming light maple can be colored 
to produce a walnut effect. A patent has been granted 
Howard F. Weiss, secretary of the C. F. Burgess Labora 
tories, Madison, Wis., covering the process. It was de 
vised primarily to provide a good durable wearing surface, 
such as wood flooring, but it may be possible that the proc 
ess might be adapted to other purposes, such as furniture 
manufacture. The floor in the sun parlor of a club at 
Madison was covered with this fumed wood two years ago 
The color has been retained perfectly and evenly, despite 
the severe wear to which the floor has been subjected 


In its present stage, the process has a tendency to make 
the maple wood brittle. It is possible that further experi 
mentation will overcome this disadvantage. The walnut 


tinge permeates the wood. A test was made of a two-inch 
piece, which was turned in a lathe in the form of a spindle 
The color penetrated throughout the wood The process 
reduces about fifty per cent the tendency of the wood to 
expand and contract with moisture changes. 
Minneapolis Contest in Writing Checks. 

The Minneapolis chapter of the American Institute of 
Banking held a contest in writing checks, witnessed by 
1,200 bank workers. The first prize was won by Edmund 
J. Jones, of the Central Trust & Savings Bank, St. Paul, 
who wrote fifty checks in three minutes and twenty-seven 
seconds, using a Todd two-color check writer. He lowered 
his previous record by several seconds. H. E. Kern, First 
National Bank, St. Paul, wrote fifty checks in three minutes 
and 32% seconds. This was also faster than his previous 
record. In this contest two world’s records were broken 

Rush Also Erases Touring Discomforts. 

J. K. Rush, Syracuse, N. Y., known in the stationery 
trade for the “Rush-Eraser,” has another interest, which 
appeals to the motorist. The Rush outing outfit is an 
auxiliary for the motor car, which stows on the running 
board, and sets up as a camping tent. It is also adapted 


to canoeing trips. Privacy, comfort and convenience are 
assured. A _ bed is included in the Rush outing outfit. 
Mr. Rush is also manufacturer of the “Tango” minnow, 


widely used by fishermen. 


H. S. Dennison Serves Postal Department. 
Henry S. Dennison (Dennison Manufacturing Company) 
has been appointed head of the welfare department of the 
United States Post Office department. 
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CHARACTER 


In Your Filing Supplies 


LOOK FOR THE 
TRADE MARK 

















IT ASSURES SATISFACTION 
BRINGS SALES RESULTS 


A Satisfied Customer 
SEND FOR MEANS EVERY 
DESCRIPTIVE GOOD WILL DEPARTMENT 
PRICE LIST AND EQUIPPED 
OF OUR REPEAT ORDERS WITH MODERN 
THE STURDY CHARACTER OF UP-TO-DATE 
Complete MACHINERY 
an IN CHARGE OF 
F iling Supply HIGHLY SKILLED 
Li OPERATORS 
Line Cards-Guides-Folders ASSURING 
Vertical Guides aaahabe x 
WRITE US AND 
REGARDING Is Recognized by amaciatmniens 
vous Progressive Stationers 
THROUGHOUT THE COUNTRY DEPENDABLE 
REQUIREMENTS SUPPLIES 
The Rapid Increase in Our Volume Is the Result 
of Their Appreciation of Our Efforts 











BOSTON INDEX CARD COMPANY 


MANUFACTURERS OF FILING SUPPLIES 


113-115 PURCHASE STREET 
BOSTON - 


50 HARTFORD STREET 
MASSACHUSETTS 
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Another Proof of the 
Seounity C)ffice Safe 


ERE is the story of the terrific Worcester fire. 
Again the Security Office Safe withstood de- 

structive forces of "tolocation of Keele Bros. ofkee 
fire, water and 



















KEEFE BROS. COMPANY 


we enews precipitation and 


6 FRONT STREET 






WORCESTER MASSACHUSETTS 


seem saved another 


February 9th, 1921. 








business. 







Steel Equipment Corporation 


Avenel, New Jersey. Such thrilling 


Attention; Mr. Theo. Becker 


Gentlemen: f. ° 
acts are continu- 
This is to inform you that the Security Office 
Safe purchased from you through your local representa- 


. 
tive and jocated in our offices on the fifth floor of ll l bl f 
the Knowles Building came through in excellent condi- a y aval a = OT 
tion considering the tremendous fire and burning the 


same received. Security dealers 


Also from the fact that we pulled down on top of 
it at least two stories of sixteen inch brick wall as 


it leid exposed to view in the debris, and such evi- 


The safe was in the smouldering ruins for a 






















period of five days before we were able to secure sane 
and water was being played on it most of the time. dence sells more 
Our records came through in such good shape that The Security Offic ; : 
fered loss. le Security fice Safe 56 style, 
ha bana te ieee safes. aiter being open df slowing the fire. 





We highly recommend this safe to prospective 
buyere and we would be pleased to furnish further ref- 
erences at your request, - 

| 
| 
} 











gig a Total Losses $2,000,000 
arn/0 ne PL fal, | From Yesterday’s Fires; 
| Insurance Abo About —_— 000 


At the result.of a survey complet-. the actual lors when they ha been 
ed at 6 o'clock last night. the totai | ages itely establis hed. the total is 
fire loss in yesterday's fires is esti-| however. believed to be approxi 


Dealers who like to sell safes mcd" simee”* Atsinn his) mutsy correc 


loss ayn ~ imsurance of - alco Knowles Building Greatest Less. 
on the basis of performances when erie 
in actual use should know more about the Security Office Safe. 
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Made in four standardized sizes, in 


large quantities, reducing costs. 










A new enlarged edition of ‘Proofs 
that Convince’’ is ready. Write for it. 





No. 40 No. 30 
THE THREE SINGLE DOOR STYLES 


STEEL EQUIPMENT CORPORATION 


AVENEL, NEW JERSEY 
NEW YORK, N. Y. NEWARK, N. J. BOSTON, MASS. 
Makers of the full line of Security Steel Office Furniture 
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Sales Campaign Brings Results. 


‘ ’ . . , > 
Los Anaeles House Enlists Cooperation of Bankers and Boo 


The Los Angeles Desk Company, one of the largest 
retail houses handling office furniture and office equipment 
in Southern California, recently enlisted the co-operation 
of the bankers in their trading territory in a sales cam 
paign that has been productive of very substantial results 

The sales manager of the retail house sent out question 
naires to 300 bankers in Southern California which con- 


tained the following questions: Would you loan money 
to a firm which did not protect its records? Would you 
consider it a good financial risk? Would you consider it 
a good moral risk? In your opinion, is it not as essential 
to protect records as it is to carry fire insurance? The 


bankers’ comments were also requested on the subject 
suggested. 

Accompanying the questionnaire was a letter which read 
as follows: 

“Our investigations have shown that a number of firms 
in this section are doing business without adequate pro 
tection for their records. While the exact percentage is 
not available, it is, without question, considerable. 

“In view of the seriousness of this condition, we believe 
you will have no hesitency in filling out the enclosed ques 
tionnair« We assure you it will be kept strictly con 
fidential.”’ 

Fully 60 per cent of the questionnaires were returned 
with all questions answered. The results of the inquiry 
were used in display advertising and in special circular 
matter 

The questionnaires also succeeded in arousing the inter 
est of the bankers in the part possession or non-possession 
of safes should play in determining credit extension, and 
in several instances bankers made it a point to recommend 
to clients the purchase of safes. Salesmen were in a posi 
tion to refer prospects to their bankers as to the advis 
ibility of purchasing safes, particularly when the banker 
happened to be one of those replying to questionnaires 


Greeting Card Exhibit in New York. 


On May 22, 23, and 24 a greeting card exhibit will be 
held at the Hotel Imperial, New York City. The entire 
second floor of the hotel has been reserved for exhibitors 
and twenty-five manufacturers had made reservations up to 
the middle of last month. 

On account of the early date of the greeting card con 
vention at Philadelphia, held the first week in February, it 
was impossible for a majority of stationery and department 
store buyers to attend so that quite a number of these 
gentlemen were in favor of holding a display at a later 
date in New York City. This show is not given by the 
Greeting Card Association as -an association, but is for 
any and all manufacturers who care to display their lines 
of greeting cards and calendars. 

Chose who desire to make reservations at the Imperial 
Hotel may do so by communicating with Mr. Keen, man 
ager of the hotel, at Broadway and Thirty-second street, 
who has the matter in charge. 


Hustling Texan “Machinizing”’ Offices. 

Frank S. Ward, manager of the C. D. Reimers Company, 
operating at Fort Worth, Houston, Waco and Galveston, 
Texas, is demonstrating the value of persistence and intel 
ligence in selling office equipment. His activities include 
the Mimeograph, the Addressograph, the Mail-O-Metér 
and the Corona typewriter. He has taken hold of the offic: 
machinery end of the Reimers Company business with 
great vigor, and by aggressive salesmanship and skilled 
scrutiny of the office routine of his prospects’ organizations, 
has developed an amazing amount of business. 

Mr. Ward was an April visitor of the home offices of the 
\. B. Dick Company in Chicago, and demonstrated his 
confidence in the general improvement of business with the 
advance of the present year. 


Comfort Bowlers Dined. 

The Comfort Printing & Specialty Company, St. Louis, 
entertained its employees at a dinner at the Claridge 
Hotel. Cups were presented to teams and team members 
prominent in the bowling contest. Clarence R. Comfort 
president of the company, led in the speaking. 
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: Enjoy Using 
pad escorts Appliances. By Roy Alden. A C C O C LAM PS 


practical; nickel-plated. 
line. 





Great Capacity 


No. 125 
No. 225 
No. 325 


Beebe Ave. and William St. 
Long Island City 








—— 100 PER CENT PERFECT = 


Designed to give greatest capacity and even pressure 
with any load. Jaws have turned-in edge which gives 
gripping power at maximum expansion. Pleasing to 
the eye and satisfying in use; has capacity of largest 
clamps, with neatness of smallest. Light, ornamental, 






Three sizes that meet all requirements 


American Clip Company 


Hook in handle to hang on 


1-4 ins. wide 
2-4 ins. wide 
3-4 ins. wide 


NEW YORK, N. Y. 


- S.A. 








(( 


"Rape salt 
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BeP 
Loose Leaf 


evices 


A most comprehensive 
line of superior Loose Leaf 
Merchandise manufac- 
tured with the same dis- 
criminating care that has 
distinguished B & P Prod- 


ucts for almost a century. 


All numbers in stock for 
immediate delivery. 


Sold only through dealers. 
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New York 
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By Aplmagund 








Fifteen Years Ago. 
Bits Gathered Here and There in Leafing Over 
Office Appliances for May, 1907. 





The business show at ( “leveland, April 15-20, was 
“a big success.” This conclusion was ese on published 
interviews with many exhibitors. 

St. Louis was disposed to ask the management of the 
Chicago business show to transfer the exhibits to that city 
after its run in the city by the lake. 

The new home of the American Writing Machine Com 
pany in New York was the subject of an exhaustive illus 
trated article. 

Cloth made from paper was announced from Germany 
The enthusiasm reflected did not endure until the late war 
when paper clothing was used because of necessit 

» 


termed 


I. Lonsdale wrote on the “Advantages of Selling 
Goods through Dealers.” 
A business show at London was scheduled for July 4-13 
This was the first time London had undertaken such an 
exposition. 


In “Why Many Salesmen Lose Out” Will Brighton 
quoted a number of salesmanagers who had found out the 
reasons why. 

The organization of the Molle Typewriter Company was 
announced from Antigo, Wis. 


A full attendance at the St. Paul convention of the Na 
tional Association of Stationers and Manufacturers July 15 
20 was urged on stationers. 

A South Bend rubber stamp manufacturer made a hand 


some stamp for Nicholas II., czar of Russia. He wanted 
to impress the emperor with his handiwork, but that gen 
tleman’s staff was not immediately impressed. It 
correspondence to convince them of the stamp maker’s 
innocent intentions. Then he received a letter of thanks 
Evidently the czar’s staff feared the stamp might have 
some malevolent power. 

The Stationers Loose Leaf Company moved its executive 
offices from 269 Dearborn street, Chicago, to the factory 
at Milwaukee, Wis. 

Ledger stock with a flexible hinge was announced by a 
Canadian inventor. 


took 


I Dare You. 

Remember back when you were a kid; some difficult 
tree to climb; some wide ditch to be jumped; some haunted 
house to be visited, how you and your chums would talk 
about it, how you boasted of your athletic ability and 
your nerve? Pooh! What did you care? You could do 
it, you were not afraid, until some one would say 

“TI Dare You.” 

Remember how you took the dare even though your hair 
stood on end, though it resulted in torn clothes and visions 
of a licking when you got home. 

You dared and won the confidence of your chums 

Success is a dare, with all the Trees, Ditches and Haunt 
ing Fears to be overcome. 

Will you take the Dare? 

Remember you can Win if you Will. 

“T Dare You.”—Rosey. 





Heir to Riches Loses Syracuse Job. 

“Jimmy” Sanford, heir to the estate of a millionaire turf- 
man, played in hard luck at Syracuse, N. Y. Under the 
terms of his father’s will he must work for two years to 
get title to an inheritance of $350,000. He had a position 
as office boy with one of the Syracuse typewriter factories, 
earning $14.00 a week. “Jimmy” has an allowance of 
$2,000 a year, and as a needy boy applied for the job, the 
heir was “given the air.” 
Question. 

“The pen is mightier than the sword.” 

“Where shall we place the eyebrow pencil?”—Louisville 
Courier-Journal. 
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The line of Macey Sectional Bookcases is recognized as 
the standard. There is a constant sale for these cases. 
Macey offerings include splendid period designs for fine 
offices as well as regular styles for ordinary usage. Uni- 
form finishes insure perfect matching. The even-gliding, 
never-sticking door mechanism, exclusive with Macey, is 
a strong advantage 





Something which no one else can offer is possessed by the 
dealer who features this Macey typewriter desk with pat- 
ented Tobey attachment. “Knee-bumping”’ is eliminated; 
the top is 100% stronger; there is no vibration; weights and 
springs are dispensed with; the typewriter is always level. 
This desk gets the repeat business without competition 


Write for the latest Macey catalog and prices. The 
Authorized Macey Dealership is a franchise of 
rapidly increasing value. Particulars on request 


THE CD LINE 


Steel Files, Wood Files, Filing Supplies, Steel Safes, Office 
Desks, Matched Office Suites, Sectional Bookcases 


THE MACEY COMPANY, Grand Rapids, «Mich. 
Made in Canada at Woodstock, Ont. European Office at London 


1] 
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earns *).000.per year 


One store in New York reports that their 
Namograph is doing a gross business of from 
$100 to $125 per week on Fountain Pens alone. 


The average of about $20 daily, means that this 
Namograph engraves approximately 80 pens per 
day at 25c per pen. 


Considering that their machine paid for itself in 
less than two weeks—think what a profit they have 
made in the six months’ time that they’ve had the 
Namograph! 


Other stores throughout the country, carrying a 
varied line, are doing equal volumes of business— 
namographing pipes, cigarette holders, nail files. 
mechanical pencils, etc—making a profit on each 
engraving as well as a profit from the sales stimu- 
lated by the job. 


Don't wait for your competitor to set you an example 
—look into this—today! 


Write for booklet! 





at it t§ ——~ 


Namograph is a machine which automat 
ically engraves names in gold on foun- 
tain pens, hard-rubber pencils, cigar and 
cigarette holders, pipe stems, pocket 
knife handles, manicure accessories, slide 


Bs i es, etc he operating cost is 5c per 
Pays for itsel rules, etc. The g ; 
™ f y day for electricity, plus Yac per name for 
in two weeks gold. Works from any lamp socket. So 


simple a child can use it. Japanned and 
nickeled, it makes an attractive display. 
Weighs 7% pounds. 






Also engraves names on all of these. 


G 


MODERN INVENTIONS CORPORATION 


Room 402 
1123 Broadway New York City 
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Catching Wolves in an American City. 


Did you ever know, kind reader, that near one of the 
large and popular American cities, wolves can be run down 
with hounds and a Ford car, captured, and their pelts 
stretched out on the door of a garage? We didn’t until 
a little while ago, but we give herewith some pictures 
that are proof of it. Ed. Eylar, a brother of the two other 
Eylars, likenesses of both of whom appeared in Office 
Appliances for April, is the manager of the Minneapolis 
branch office of the L. C. Smith & Bros. Typewriter Com- 
pany. He is also an enthusiastic hunter and owns some 
of the finest Russian wolf hounds and American deer 






Ed. L. Eylar (left) and Bill Wynn (right), with ‘Bokila’”’ 
(Russian wolf hound), ‘Jake’? (American fox hound), “Brett” 
(deer hound), ‘Trailer’ and ‘‘Myrtle’’ (American fox hounds). 
Mr. Wynn is holding up the carcass of a young wolf just cap- 
tured. The tower referred to in the story, visible in the pho- 
tograph, is behind the trees at the right A sharp eye can dis- 
cern it even in this reproduction. 


hounds in the world. Mr. Eylar’s office is hung with 
the heads of moose he has killed and it is said he has 
collected wolf pelts until the lot rivals that to be found in 
the Museum of Natural History. 

The big black wolf shown in one of the pictures was 
caught by Mr. Eylar and his dogs within seven miles of 
Minneapolis. He has, indeed, driven wolves from cover 
within the city limits. The two men shown in the other 
picture are Mr. Eylar at the left and Billy Wynn at the 
right, holding the body of a small wolf, which was captured 
close to the city limits of Minneapolis. If one looks 
closely one can see the dome of a large building in the 








i = ales - ———————— = 
SEVENTY-POUND BLACK WOLF CAPTURED BY ED. L. 
EYLAR SEVEN MILES FROM MINNEAPOLIS. 
background. The day that this wolf was caught, Mr. 


Eylar and Mr. Wynn rounded up two, but the dogs killed 
the larger one and they never found it. The automobile 
shown in the picture is not the one used in rounding up the 
wolves. Mr. Eylar says there is nothing like a Ford 
for jumping fences and skipping across ditches. 


Denver Stationer on Ocean Trip. 


K. E. Bellamy, of the Kendrick-Bellamy Company, Den- 
ver, Colo., recently took a trip to Honolulu and other 
points of interest in the Pacific Islands. 
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Wilmington 








Something about 


VUL-COT Fibre 
from which VUL-COT 
Waste Baskets are made 


The strength required to 
shear this VuL-Cot Fibre to 
9,000 to 13,000 pounds per 
square inch! 


No wonder, then, we can 
guarantee VuL-Cot Waste 
Baskets for five years— 
usually they outlast this 
guarantee fifteen years. 
Tell your customer, as he 
examines one of these VUL- 
Cots for a quick test of its 
strength, to stand on it. Be- 
fore he turns it over again, 
show him the broad five-year 
guarantee. Then have him 
note the light weight and the 
solid sides—nothing can fall 
out and scatter over the floor. 
—And the sale is made. 

Any dealer not handling VUL- 
Cot Bakets is passing up sure 
fast profits. And we would 
like to hear from him. 


AMERICAN VULCANIZED FIBRE CO. 


525 Equitable Bldg. 


Delaware 


CANADIAN DISTRIBUTORS 
A. R. MacDougall Co., Ltd. 
468 King St. W., Toronto, Canada 
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Willis Fears Loss of Paper Industry. 


Teaeetpsteeeenssinevsese Penastetavecestenisvasses Terbseseeeee teste deasseveeanseetae 


In a speech last month at the annual dinner of the Ameri 
can Paper and Pulp Association, New York, Senator 
Frank B. Willis of Ohio, expressed a fear that the pul} 
and paper industry of the United States may walk out of 
the country and into Canada unless something is done to 
keep these industries at home. The senator outlined some 
of the legislative remedies proposed in order that paper 
manufacturers in this country may find it profitable to stay 
at home. The following quotations from the senator’s 
speech and references to the remarks of Col. Franklin, 

J. Raybold and P. T. Dodge were clipped from a recent 
issue of the New York Times 

“The latest available data,” said Senator Willis, “shows 
718 establishments engaged in the manufacture of pulp and 
paper or both, with an investment of capital amounting to 
$550,000,000. These plants employed 90,000 men, paid out 
$53,000,000 in wages and turned out an annual finished 
product of $335,000,000. 

“It will be observed that it takes approximately two 
years’ product to equal the fixed investment; this indicates 
a very high investment of capital as compared with other 
industries and constitutes one of the serious problems of 
the business. The turnover is too slow, the dependence on 
local conditions of timber supply too great and the risk too 
serious to make investment attractive. 

“I saw one paper machine at work in Wisconsin that cost 
$300,000. Such machinery is too bulky and costly to be 
moved from place to place and hence a constructive pro 
gram to supply essential raw material in the immediate 
vicinity must be adopted. 

“If the pulp and paper business is permitted to become 
ambulatory it will walk clear out of the country and across 
into Canada. We must keep it at home, where it belongs, 
so far as economically possible. 

“Your association has been active and far-sighted in pre 
paring a program. The plan contemplates national and 
state legislation looking to surveys and classification of for- 
est lands, both public and private, and appropriations for 
protection, care and management of forests, and the dis 
tribution of forest- planting material; further appro priati qu 
for acquiring by national and state governments, either by 
direct purchase or by exchanging timber land for cut-over 
land, regions suitable for permanent forests; appropriations 
for tree-planting research and investigation; revision of the 
tax laws in the direction of offering an inducement to pri 
vate forestry, and co- operation between private owners and 
government in fire protection.’ 

Philip T. Dodge, president of the International Paper 
Company, operating thirty-two mills, said the industry was 
in the most critical period of its history. With the excep- 
tion of two or three small mills every mill in the country 
was losing money through overproduction. He saw a rift 
in the clouds, however, because an increasing demand for 
newsprint in Germany and the Scandinavian countries 
would make it unprofitable for the foreign manufacturers 
to export to the United States. Referring to the open 
shop question, Mr. Dodge asserted that it had been possible 
to reduce the cost of paper $2.60 a ton in open shops. 

Colonel B. A. Franklin of the Strathmore give Com- 
pany, Mittineague, Mass., speaking for the fine paper man 
ufacturers, said that in the first quarter of + year the 
average orders received were 29 per cent of normal, and in 
the first quarter of the present year the volume of orders 
rose to 79 per cent of normal. 

W. J. Raybold, president of the association, also saw 
“great signs of encouragement for the future,” and men- 
tioned many signs that the industrial condition of the coun 
try was on the mend. 
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No. 91 
Quartered Oak, Mahogany, 
Walnut, Imitation Mahogany 
and Imitation Walnut 


Mimeograph Factory Branch at St. Louis. 

May 15 the A. B. Dick Company will open a direct 
branch at 1011 Locust street, in the Kinloch building, St. 
Louis, Mo. Colonel Charles S. Thornton, heretofore resi- 
dent representative at St. Louis, will be in charge of the 
new branch. The fittings will be similar to those in other 
branches recently established by the A. B. Dick Company. 


No. These Sizes in Stock Shelf 


90—16x 16x30 . 
91—16x 20x30 a 
92—18x 26x 30 mipryeng 
93—22x 32x 30 Height 


Mfd. by 


The Quigley Furniture Co. 
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Boston Bowling Champions. 


The McAdams bowling team won the championship se- 
ries of the Boston Stationers’ Association. The Ward’s 








| . . . - . - . 

| Whitesboro, New York team was tied for first place, until the final game. A din 
- ner celebrated the conclusion of an enthusiastic bowling 
| Manufacturers of Quigley Desks season. A silver loving cup was awarded the winning 


team, and individual trophies went to the bowlers with 
high records. 
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Meet You More Than Half Way 


r. Smith says so in his letter and he speaks from experience. 
Why “Paint the Lily?” Just read the letter. 


It has always been our aim to meet our dealers more than half 
way and to render our whole-hearted assistance in their problems. 
Shaw-Walker is a friendly firm to work with. 


The big Shaw-Walker line of quality filing equipment, well adver- 
tised—well known—well liked—with its ‘“‘Built-Like-a-Skyscraper”’ 
prestige, when backed by Shaw-Walker teamwork, brings in the 
business for the wide awake dealer. 


In cities where we have no dealers or are not aggressively represented, 
we want new agents. Write for full particulars today. 





MUSKEGON MICHIGAN 
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Business Systems Club Formed in Dallas. 

In Dallas, Tex., a Business Systems Club has been 
formed, composed of the managers of office supplies, 
equipment and specialty offices of that city. The club was 
organized the last of last year for the purposes of fostering 
better service to all office equipment users; to carry on 
general educational work relative to selling and market- 
ing and to promote higher standards of sales ethics. 

The following officers were elected: R. H. Austin, sales 
agent of the International Time Recording Company, 
president; J. F. Snowden, sales agent for the Rapid ad- 
dressing machines and multicolor presses, vice president, 























R. H. AUSTIN, PRESI- J. F. SNOWDEN, VICE 
DENT. PRESIDENT 


and C. B. Van Hecke, Dallas representative of the A. B. 
Dick Company, treasurer. The club has entertained mem- 
bers of the office appliance business from Fort Worth and 
invites correspondence with any other organization inter- 
ested in the development of sales work in the office equip- 
ment industry. 

The members of this club consist of the above named 
gentlemen and J. H. Kennedy, Royal Typewriter Com- 
pany, E. C. Kusterer of the United Autographic Register 
Company, K. H. McDaniel, of Thomas A. Edison, Inc., 

A. Louwein, The Rand Company, H. L. Kuykendall, 
National Cash. Register Company, W. B. Brand, Bur- 
roughs Adding Machine Company, S. H. Young, agent 
for Lightning envelope sealers, L. A. Kimble, Safe-Cab- 
inet Company, and Fred R. Jones, Tabulating Machine 
Company. 

















Cc. B. VAN HECKE, 
TREASURER 


In “Dallas” the official publication of the Dallas Cham- 
ber of Commerce, the club carries a page advertisement 
ruled off in spaces containing announcements of each one 
of the different machines and devices represented. The 
club has found this a very good method of advertising its 
activities, and those of its members. Likenesses of the 
three officers of the club are shown above. 

Art Ames Heads Village Government. 

A. R. Ames of the Ames Supply Company was chosen 
president of the village of La Grange (Chicago suburb), 
Ill., in the April election. 





Ribbon and Carbon Man on Trip West. 


F. E. Wilcox, vice-president of the Old Town Ribbo: 
& Carbon Company, Inc., of New York, is on a trip to the 
Pacific Coast, stopping at all the important cities inte: 
vening. He will take the northern route on the way out 
to the West and the southern route coming back, calling 
on the customers of the company as well as the trade i 
general. 


The Old Town Ribbon & Carbon Company report that 
they are continually adding to their equipment, two addi 
tional carbon and ribbon machines having been installed 
recently. With the increased floor space added a short 


time ago it is possible to add new equipment as needed 
They also report that they have become members the past 
month of the National Association of Stationers and Manu 
facturers. 


Wide Awake Topeka Concern. 


The photograph reproduced herewith shows the interior 
of the store of Joseph C. Wilson & Company, who deal 
in safes, typewriters, adding machines and other office ap 
pliances at Topeka, Kas. The proprietor of th¢ ympany 
Joseph C. Wilson, is shown at the left of the picture. O1 
the right are J. H. Carswell and W. T. Stinso1 Major 
Wilson had been connected with the Burroughs Adding 
Machine Company at Topeka for nine years, during eight 


years of which period he was agency manager. He organ 
ized and managed the Wilson Office Supply Company fron 
1907 to 1913. Joseph C. Wilson & Company took over 
the business of the old Topeka Typewriter Exchange, buy- 











INTERIOR OF STORE OF JOSEPH C. WILSON & CO. AT 
TOPEKA, WITH MAJOR WILSON AND TWO MEMBERS OF 


HIS STAFF. 


ing it from H. C. Parker, continuing the typewriter ex 
change business in connection with other lines 

The company has a service department mpletely 
equipped for rebuilding typewriters and adding machines. 
Associated with Mr. Wilson are the gentlemen already 
named and J. R. Hartigan, all of whom were formerly with 


the Burroughs Adding Machine Company. 
Major Wilson spent nearly two years in the service of 
the United States during the war. He entered tl First 


1¢ 

Officers Training Camp at Fort Riley, Kas., May 15, 1917, 
and was commissioned a captain of infantry on August 
15 of that year. In May, 1918, he went overseas with the 
92nd Division, and in September of that year was promoted 
to the rank of major. He saw service at tw r three 
different points on the Alsace front and also in the 
Argonne. 

Mr. Carswell served in the artillery of the first division 
and saw much active service in France. 

Oliver Man Addresses Students. 

Students at the Camden, N. J., Commercial College wer: 
treated some weeks ago to a most interesting address by 
Reginald Rosevear, manager of the Oliver Typewriter 
Company’s office at Philadelphia. Mr. Rosevear spoke on 
modern business methods, the chief motive of the talk 
being to impress upon the students the necessity for 
earnestness, concentration, ambition, determination, enthu 
siasm and other qualities that constitute thoroughness and 


achieve success. 
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Sectional Card Index Cabinets 
First Dimension—Height 3 x 5 4x 6 5 2 4 Ss 8S x 5 6 a 9 Second Dimension—Width 


Furnished Regular in Golden or Natural Plain or Quartered Oak 
and Mahogany Finishes 


We recommend these Sectional Card Index 
Cabinets for their compactness, handsome 
appearance and curable construction. Pur- 
chase a Top section first—until you have 
need for more filing space than 2800 cards. 
Then add Bottom sections as your require- 
ments demand. The sectional idea always 
assures you ample capacity without being 
compelled to transfer or change your filing 
system. 

Especially adapted for use in offices where 
there is a possibility of the card index system 
growing and expanding. This style of file is 
ideal for subscription and mailing lists. They 
cost little per section, yet the file is capable 
of unlimited expansion. 

Each drawer is equipped with easily adjusted, 
auto-locking, steel follow block to keep con- 
tents in vertical position. All Plain Oak cab 
inets have Quartered Oak drawer fronts. 

v Round rods for locking-in guides and cards, 
No. T825. two No. B325 and furnished only when specified for which an O®¢ Top and three Bottom Sec- 
pig Seat ‘ s tions with Leg Base 

No. 395 Leg Base extra charge is made. No guide or index 

cards supplied unless specially ordered. 
Cabinets for larger quantities of cards and 
other styles are shown elsewhere in this 
catalog. 

8x5 Top Sections for cards 8 inches high 
and 5 inches wide. These make the most 
practical cards for either bank or private 
ledgers. 

8x5 Bottom Sections stack under No. 
T825. May be used in the same stack with 
sections for 3x5 cards. Banks find this com- 
bination very practical for signature inde» 
cards and depositors’ ledger cards. 

All drawers have sufficient depth for filing 
1400 medium weight record cards. 








No. T825 





Always Order by Letter and Number and Specify 
Kind of Wood and Finish Desired 


Furnished Regular in Golden or Natural Plain or Quartered 
Oak and Mahogany Finishes 














r “een: Description High ihe "Wide Deep 
T325. Top For 3 x 5 Cards 5d inches 134 inches 15 inches 
B325 Bottom *” 3x5 ” 43 1» | ie 15 

395 12 Inch Leg Base 12 ey mo = ot 
T426. Top  For4x6Cards 6% ” £115) ” #16 ” 
B426 Bottom ’” 4x6 ”’ e ~<a | Seg | 

496 12 Inch Leg Base i: zy ees 1. 
T528 Top For 5 x 8 Cards  FEx > ) | Pees: 
B528 Bottom ”" 5x8 ” 63 =” 1 = eee 

598 12 Inch Leg Base ie se 2 | eae 
T825 Top For 8x5 C ards 10% di im 1b 
Beas Bottom ” 6x5 *  . im: i” eee 

395 12 Inch Leg Base 2” a oe 
T629 Top For 6 x 9 ‘Cards | a i Was sds 
B629 Bottom ’” 6x9 ” . ae ) Bag a 

699 12 Inch Leg Base 12 i 216 sg ib: 


3x5, 4x6 and 5x8 Top Sections ; ——* SSS 
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Fibre Board Card Index Trays 
First Dimension— Height 3 x 5 A x 6 5 x 8 6 4 9 A x Yg Second Dimension— Width 


These trays meet the de- 
mand for a tray strong 
enough for permanent use 
but cheaper in price than 
wood. Made of tough 
binders’ board, covered with 
black and white marble 
paper. Corners and edges 
are re-inforced with extra 
strong binders’ cloth. Have 
covers and easily adjusted 
steel follow blocks to keep 





No. 35 No. 46 No. 58 


contents in vertical position. Aside from the four sizes for 
standard record cards, one is also made to hold cancelled 
checks, notes, drafts or other papers up to four inches high 
by nine inches wide. A present day necessity for eithe 
office or home. No guides or cards sent with these trays 
unless ordered. 


DIMENSIONS 








No. Capacity INSIDE OUTSID 
High Wide Deep High Wide Deep 
35 1200 3x5 Cards 34 in. 5fin. 11 in. 44 in. 52in. 112 in. 
46 1200 4x6 Cards 43 ”’ 6}’”’ Ill ” 53’ eS” 
, 58 1200 5x8 Cards 6% ”’ 8” Ill ” ee | ike TS Fie 
No. 49 69 1200 6x9 Cards 64” %2” HU ” a Ce eee 
For Cancelled Checks 49 3000 4x9 Papers 43 ”’ 9} ’’ 13} ”’ -—. -.” Se” 





Fibre Board Vertical Letter Files 


This No. 225 Vertical Letter File is durably made of heavy binders’ board, corners re-inforced with black binders’ cloth, 
covered with black and white marble paper. Each file complete with set 25 division A-Z guides and compressor block for 
holding contents vertically. Packed in individual cartons, knocked down, folded 
flat, but very easily set up without the use of tools. Made in Letter size only. 


—— Inside Dimensions 
No. ; Equipment High Wide — 
225 25 Division Alphabetical Guides 10inches 11} inches 103 inches 








Document Transfer Case 


Pull-out style for folded documents, 
vouchers, envelopes, etc. Very sub- 
stantial files made of tough binders’ 
board, corners securely re-inforced No. 225 
with binders’ cloth. Covered with 
black and white marble paper, making avery neatappearance. Equip- 
ped with label holder and drop handle. The telescope style of co: 
struction provides rigidity. Back of tray tapers down so contents ma‘ 
be referred toeasily. No guide cards furnished unless specially ordered 
High Wide Deep 
Inside Dimensions 103" 13" 1134" 
Outside Dimensions 108" 53" 12 ° 





See Current List for Each, 
Dozen and Gross Price 
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Fibre Board Vertical Transfer Cases 


Wood Sectional Vertical Transfers Shown on Page 32 











Letter Shipped 
Legal Cap Knocked 
and Down 
Invoice Folded 
Sizes Flat 
Lette. Size Legal Cap Size Invoice Size 
These Transfer Cases at= made of strong, tough binders’ Vertical File drawer. Have leather pull for easy hand- 
board. The corners and folds are strongly re-inforced ling. The assembling of cases is very quickly and easily 
with binders’ cloth. Made in two depths, 20 inches and done; no tools are required. Covered with black and 
25 inches inside. Longer sizes hold entire contents of white marble paper. Packed in individual cartons. 
= nie 17: Size ‘ - "Inside Dinsensiode re 
— ini High Wide Deep 
920 Letter 10 inches 123 inches 20 inches 
940 Letter 10 ig 123 in 
930 Legal Cap 10 Ag 154 : > =" 
950 Legal Cap 10 Mm? Eko 
915 Invoice 83 _ 103 “ Road 

















As Shipped Knocked Down, Folded Flat 


Fibre Board Vertical Transfer Files 


Made in Letter and Legal Cap sizes. Letter size 
in 4, 54 and 64 inch capacity. Legal Cap size 54 
inch capacity. Very compact, strong and handy 
transfer cases, much easier to handle than those of 
greater capacity. Dust-proof. Have drop lid and 
open side for easy reference to contents. Very 
durably constructed, covered with green agate paper. 
Have ring for pu!ling file from shelf. No. 1591 has 
cloth re-inforced corners and is covered with black 

















and white marble paper. 
om Ins ide ian ensions . 

—- _— High Wide Deep 

A491 Letter 10 in. 124 in. 4 in. 

591 Letter 10 ”’ 123 54 ”’ , 
1591 Lett 10 ”’ im *’ 4g ”’ 

691 persed 10 ”’ Ti ” 61 ” No. 691 No. 591 No. 491 
492 Legal Cap 10 ”’ 154 ”’ 5A ’ 














Fibre Board Vertical Letter Files 


Oftentimes it is advisable to have special corres- 
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pondence, orders in a ee bills of lading, in- 
voices, etc., at hand for quick reference. This 
file provides ample capacity for almost all such 


requirements. 
Files are dust-proof, have drop lid and open side for 
easy reference. Covered with green agate paper. 
Have ring on end for easy handling. A strong, 
compact, serviceable file at low cost. Each file 
equipped with set 25 division alphabetical guide 
cards and the following labels: Bills, Receipts, 
Invoices, Months, etc., for pasting on outside. 





Inside Dimensions 














No vm High Wide Deep _ 
194 Letter 10 in. 12gin. 4 in. 
195 Letter oe 198 :* 5s ”’ 
196 Letter »” ae 
No. 196 No. 195 No. 194 294 __ Legal Cap_10_’"_15g "”_ 5g 
id 
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= Scrap Books 


Exceptionally Well Made, Wear Resisting Books of Pleasing Colors and Designs 





Nos. 171, 173, 175 bound in fine gray Bancroft cloth, handscme design 
stamped in two colors. One hundred pages extra fine medium weight 
gray paper. Width of back two inches. 

With Plain Backs as shown below. 


No. 171 Size 8 x10 inches outside No. 741 Size 8 x10 inches outside 
173 ” 10x14 ” ” ” 743” 10 x12 ; 
175 ” 103x144” ” ” 745 '' 108x143 


Nos. 121, 123, 125 bound in red leatherette back 
and corners, black cloth sides. Lettered in gold. 
All have 144 pages of fine white paper. Back 
two inches wide. 





Nos. 171, 173, 175 


With Plain Backs as shown below. 
No. 121 Size 8 x10 inches outside No. 621 Size 8 x10 inches outside 
. 323 “ ao |* vs "6623 ”» 10 x12% or 
a ‘ia * 625° °* 103x144 





Nos, 121, 123, 125 nee Ss 
. . 
tes 2 


Scrap Books with Plain Backs 


(No Stamping) 





purposes and are especially recommended where | 
the title "Scrap Book" is unnecessary or ' 


objectionable. ee 


Nos. 741, 743, 745 Nos. 621, 623, 625 Nos. 721, 723, 725 


These handsome books may be used for many *-= s 








Clipping and Document Files or Envelope Scrap Books 
Has Twenty Heavy Manila Envelopes, Ruled and Indexed 


Remarkably handy for filing clippings, receipts, documents and many other things. 
Just the thing for lawyers, doctors, preachers, teachers, students, business 
men, theatrical people, housewives, mechanics, etc., for filing all kinds of 
clippings, notes, insurance policies, deeds, let- 
ters, advertisements, cooking recipes, etc. 


Clipping Files 
No. 701 Bound in dark green Vellum de Luxe, size en- 
velope 4} x 94 inches. 
No. 703 Bound in deep red Art canvas, size envelope 
44 x 94 inches. 
Document Files 
This size particularly for insurance policies, deeds, 
mortgages, etc. 
No. 705 Bound in deep red Art canvas, size envelope 
4} x 11 inches. 
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| PROGRESS § 
= id 
IE x 
Ar Rubber K 
AF and Peerless Rubber iveys ; 
— Hs r | 
IE ® 
Ar . ‘mRroe - . i » 
ie ROGRESS affects the office just as it does the home and the social and 
NUE business world. Not sc many years ago our places of business were r 
= lighted with tallow candles. Then came kerosene lamps, gas, and now— a 
ton ° ° m . : 
y= electricity. And only a few years back all business was transacted thru 
1 i= ‘gl - . 5 ~ - . . 
4): the medium of the quill pen. Most of the documents of law, history, medi- ? 
Ne cine, religion and science that have been handed down to us thru the ages 4 
ip: are the result of endless hours of tiresome labor with the slow moving pen =|\§ 
7 = and cumbersome parchment. In fact it is less than but a score of years ='5 
4@: ago that bookkeeping and accounting meant long hours of wasted time, E 
SE energy and patience to thousands of weary clerks whose work was “never =\\6 
ip: done.” = 
A l= Pm e's 
q: Then came typewriters and adding machines to replace the pen and ink =| 
NE in business. But even these inventions, wonderful as they are, have been eT | 
ip: constantly improved and perfected. Today typewriters and adding machines Fal | 
7 |= are still an indispensable part of modern office equipment—but more prac- Sly 
€: tical, efficient and easy to operate because of helpful improvements. And in = || 
NSE = etaee nt aenneees OR baw ‘ ade ‘ P ; , = 
TE this story of progress WE have been able to play a helpful part. For today =| (8 
ip: the best typewriters and adding machines available can be made MORE =\l§ 
AE practical, MORE useful and MORE workable with the aid of rubber keys. e's 
q.: =i 
‘TE Progressive stenographers and operators know this, and we’re educating =i 
iE them to ask for PEERLESS KEYS—the only first grade keys sold thru dealers. all 
7 \= Our efforts are being felt by progressive dealers everywhere. For, by stock- = r 
q:: ing PEERLESS Keys, PEERLESS Noise Stoppers and PEERLESS Twirler =|! 
i= Rings, these dealers are helping us supply a rapidly growing demand. Our =| 
ai: dealer policy likewise is progressive, for we strive in every way to keep the =|q 
7..|\= goods moving at a liberal profit to all. Why not let us work with you for ='9 
¢q:: » ‘y . )» sa . > i > r “ =, 
Neale MORE and BETTER business: = 
IN = =\9 
im |= =e 
@: I ERLESS KEY COMPANY, I . 
é HE PE , ine oe 
SS = 
we: 176A Fulton Street NEW YORK CITY : < 
Chicago Pittsburgh Cleveland Philadelphia Boston = H 
Seattle Minneapolis Toronto London, England Wellington, N. Z. = 
Holland Norway Belgium France Switzerland = i 
The Robirnson-Pinney Co., Inc., 525 Market Street, San Francisco = N 
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INVENTORY — FORM C-28 
-P 


INVENTORY—AIl business men realize the necessity of knowing 
the exact condition of their stock—a physical inventory will 
tell them. 


THE DEMAND—Every business house is a logical prospect for a 
complete inventory system. 


HOW IS YOUR STOCK?—Don’t take the chance of being out of 
this popular form for June Inventory. Order your stock and 
start your drive early. 


FORM C-28—Sheet size 12x93. PUNCHING —Five 3/16-inch diam- 
eter holes, three spaced 41-inch centers, for ring binders, 
two spaced 7-inch centers for post binders. 


IRVING-PITT MANUFACTURING CO. 


Chicago Kansas City New York 
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Meetings and Dinners 





Neidich 
Office Appliance Association in Minneapolis. 2 
At a luncheon held Wednesday noon, March 22, at arbon apers 


Dayton’s tea rooms in Minneapolis, an association was 
formed of all the representatives of national office appliance . 
concerns represented in Minneapolis. J. M. H. Nichols, I ewriter 
local manager of the Eliott-Fisher Company, was elected Yp 

president; Robert H. Fisher, Minneapolis representative of 
the Monroe Calculating Machine Company, vice president, = 

and F. A. Hagen, representing Index Visible Company, was 1 ns 
made secretary and treasurer. Representatives of twenty- 
eight companies attended the meeting and much enthusiasm 
was shown in the projected plans for a business show to be ‘‘The Line of Lowest Ultimate Cost’’ 
held in Minneapolis this fall. 

Another meeting of this association was held on April 
19 at which a constitution and by-laws were adopted and 
the policy of the organization established. 

The purpose of the association as stated in the constitu- 
tion is as follows: “To promote better selling methods,” 





~ 
~~ 


but the ultimate aim is to bring before the attention of the ; 
local merchants in a concerted manner the advantages of : 2 
modern office equipment and to sponsor a business show “3 A 
for the coming fall. Much enthusiasm is in evidence and , 
_ 


it seems to be the general opinion that this fall will find 
Minneapolis enrolled among the cities wherein successful 
business shows are held. 

Among the concerns represented in this association are 
the following: Elliott-Fisher Company, Underwood Type- 
writer Company, Remington Typewriter Company, L. C. 
Smith & Bros. Typewriter Company, Royal Typewriter 
Company, Burroughs Adding Machine Company, Wales 
Adding Machine Company, Sundstrand Adding Machine 
Company, Comptometer Company, Monroe Calculating 
Machine Company, United Autographic Register Com- 
pany, Globe Register Company, Library Bureau, Baker- 
Vawter Company, Shaw-Walker Company, Kardex Com- 
pany, Index Visible, Line-A-Time Company, Ditto Systems, 
Toledo Scales Company, Dalton Adding Machine Com- 
pany, General Fireproofing Company, Safe-Cabinet Com- 
pany, A. B. Dick Company, Todd Protectograph Company, 
Ediphone Company, Dictaphone Company, Addressograph 
Company. 











Superficial appearances are deceptive 
particularly in chemical products like 


cut Valley Stat . . 
pompnnpnorengibe cies nee ese nare 24 Carbon Paper and Typewriter Ribbons. 


The April meeting of the Connecticut Valley Stationers’ 


Association took place at New Haven, on Wednesday eve- Go deeper and you will learn of the in- 
ning, April 12, and was one of the most largely attended trinsic value of our products as revealed 
meetings the organization a apa held. eye in the character of their performance, 
members were present, including a large number of re- and of our service, in time and under 


tailers with their sales people. 
C. F. Dyer, Amherst; John S. Gunning, Hartford, and 
J. M. Goldstein of the Weis Manufacturing Company, were 


elected to membership. Several applications were read and You will discover that inherent element, 


referred to the membership committee. gs : 
On May 10 the members of the association have been that characteristic difference, that 


all conditions. 


invited to take a trip to the factory of the National Blank counts so much in making them—*“The 

Book Company as the guests of that concern. There will Line of Lowest Ultimate Cost.’’ 

be a noon luncheon, after which the members will be 

shown through the entire plant and will then be taken 

through the plant of the Parsons Paper Company. Our “‘Superba’”’ Brand above featured 
The May meeting of the association will be held in is a mighty fine medium-price quality, 

Springfield, at six-thirty P. M., on May 10. one of our best sellers. May wequote you? 


One of the features of the April meeting was an address 
by A. W. Williams, sales manager of the house of Eber- 
hard Faber, who presented an instructive talk on the man- 


ufacture of lead pencils, with sidelights and suggestions on e ® 
selling. A vote of thanks was given to Mr. Williams for Neidich Process 
his interesting address. 

Philadelphia Office Managers Hold Meeting. Co! ] pany 


The Philadelphia Office Managers’ Association held a 
salesmen’s dinner on Monday evening, May 1, to which all Manufacturers 
salesmen belonging to firms represented by the membership ESTABLISHED 1898 
of the association were invited. 

A further report of this meeting is promised for the next F 
issue of Office Appliances. Burlin g to n, N. J . 

The secretary, W. T. Abell, stated that probably about 
three hundred men would be present. The election of 
officers for the ensuing year took place on May 4. Details 
of this election will be announced later. 
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DESKS 


ARE CONSTRUCTED FOR 
STRENGTH AND DURABILITY 


60” x 36” 
Quar. Oak or Mah. Finish 


We offer dealers a line 
which has both quality 
and individuality, va- 
riety enough for every 
requirement, and 
manufactured with the 
greatest care. 
See Catalog No. 35 





Central Mfg. Co. 


454-56 Armour Street 


Chicago, III. 
Established 1884 


Mm 


We 





meeenent 





{HUNAN 


UH 








APPLIANCES 


Stationers’ and Publishers’ Dinner. 

The forty-seventh anniversary dinner and dance of the 
Stationers’ and Publishers’ Board of Trade, New York, was 
held at Hotel Pennsylvania, March 25. Professional en 
tertainers offered a,gratifying program. The guests danced 
between courses, and after the dinner and formal entet 
tainment the dancing continued. The evening was arranged 
by a committee comprising W. C. Horn (chairman), H. C 
Bainbridge, H. C. Bainbridge, Jr., J. R. Brundage, C. A. 
Burkhardt, W. H. Webster, W. G. Whittemore and A. W 
Williams. 

The officers of the organization are Edward C. Huber 
president; John E. Gavin, first vice-president; Nelson H 
Stewart, second vice-president; Gordon Cameron, secretary 
treasurer; Morris Popper, counsel. 


Cincinnati Furniture Men Meet. 


The great feature of the Cincinnati Furniture Exchange 


The fact was explained by the temporary chairman of the 
Entertainment Committee, who said that he would report 
progress. At a called meeting of the Entertainment Con 
mittee, Henry R. Hageman, Sr., the regular chairman of 
the committee, stated that he would be absent from the 
city at the time, on a visit to his home, and that Mr. Hage 
man requested that Charles H. Groene, former chairman 
of the committee, act in his place. This being acceptabl 
to the committee the change was made, and as but littl 
preparation had been made, the matter was deferred until 
the May meeting when a full report would be made, and 
further features discussed. 

A communication was read from William C. Maple of 
Kensington, Ohio, requesting a catalogue and price list 
The secretary was instructed to acknowledge the letter 
and mail a complete list of Furniture Manufacturers to 
Mr. Maple. A letter was received from A. G. Steinman, 
stating that he would be unable to attend the meeting, but 
would report progress, and would call a special meeting 
of the committee on his return home. (The Building Com 
missioner has since this meeting ordered the Music Hall, 
where the Fall Festival was to be held, torn down as un 
safe, and the Fall Festival Commission is considering hold 
ing off the Festival for a year.) 

On motion of George W. Monter, Henry R. Hageman 
Jr., was made treasurer during the absence in Europe of 
Henry R. Hageman, Sr. 

The business of the evening being ended, President Fred 
W. Stille called upon Treasurer Henry R. Hageman, Sr., 
for a few remarks, to which he responded by mentioning 
the furniture manufacturers of twenty years ago, particu 
larly Jacob Sprenger, of the Betts Street Furniture Com 
pany (now deceased). Many interesting reminiscences 
were related. 


Kansas Book Dealers Meet This Month. 


The Kansas Bookdealers Association holds its annual 
convention in Kansas City, Kas., May 15 and 16. The top 
liner, by way of entertainment at this meeting, will be Ed 
ward Guest, the most popular American poet of the day, 
who will give a talk at the dinner on Monday evening, 
May 15. President Phil M. Anderson says there is every 
indication that there will be a large attendances 

The organization consists of 225 members who hail 
from practically every town in Kansas. 


New York Stationers’ Annual Dinner. 


The annual meeting and monthly dinner of the Stationers 
Association of New York took place Monday evening, 
April 17, at the Drug & Chemical Club, New York City 
There was a good attendance of members. The guests of 
the evening were the members of the Paper Association of 
New York. Dinner over, President Frank expressed to 
the members of the Paper Association present the dissat 
isfaction of the stationers over the long price list which 
has been adopted in New York and other cities on paper 
and suggested that there should be ways of modifying the 





inconveniences incident to this by action of the two 
associations. 
Che annual report of the treasurer showed a balance of 


$1,954.66 in cash and $3,500 in liberty bonds, par value. 
The secretary’s yearly report showed that nineteen new 
members had been added during the year with no resigna 
tions and that only five members were in arrears in 
their dues. 

Five directors were elected for the ensuing two years to 
succeed those whose terms have expired The newly 
elected directors are: Fred Tilton of the Boorum & Peass 
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Could any 





Although Corona weighs 
but 6} pounds, folds com- 
pactly and fits into a neat 
traveling case, it has all the 
latest improvements such as 
visible writing, universal key- 
board,two-colorribbon, back 
spacer, margin release, etc. 
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other typewriter 
stand this test? 


Torn from its case and dashed on 
a rock pile ten feet away, Corona 
typed a message on the spot and 
continued in service without repairs, 


HE owner of the ma- 

chine, Mr. John S. Hues, 
of Bay City, Michigan, 
describes the occurrence as 
follows: 

“*A few days ago I attempted 
to board a railroad train while 
in motion. I was dragged 
and thrown to the ground 
with considerable force. My 
Corona typewriter which I 
carried in its case was thrown 
out on the track for a distance 
of perhaps ten feet and landed 
on a rock pile. 


‘‘Had this happened to any 
ordinary machine, it would 
have been bent out of shape 
and rendered useless. But my 
little Corona did not mind 


the rough treatment and I ° 


was able to use it to type 
a message to my firm by the 
side of the track. Although 
the case was scratched and 
a little bent, the machine was 
intact in every respect and is 
giving the same reliable and 
always available service as 
before.”’ 


CorRoNA 


The Personal Writing Machine 


REG. U.S. PAT. OFI 


Built by 


CORONA TYPEWRITER CO., Inc. 


116 MAIN ST. 


GROTON, N. Y. 
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-- SYMBOL OF PROGRESS 





STEEL PRODUCTS 
—the pride of veterans in 
the craft — exemplify the 
character, experience and 
service of lives devoted to 
consteuctive progress and 
excellence 

















For all Users 


Berloy dealers enjoy many advan- 
tages. Since the Berloy line is very 
complete they can meet every steel 
filing equipment need. Even more. 
They can supply all classes of users 
as the Berloy Line is made in dif- 
ferent grades. The bank needing 
steel files of very high quality can 
be supplied as readily as the concern 
needing commercial grade files. And 





in every case, the Berloy dealer ae 
steadily builds up future business 
for,— where are there filing cases 
that give as much real value for 
their cost? 


Perhaps your territory is still open. 
Write Dept. H-48 


THE BERGER MANUFACTURING CO. 


Canton, Ohio 
Boston, Philadelphia, St. Louis, Minneapolis, Los 
Angeles, New York, Chicago, Kansas City, Dallas 
San Francisco, Roanoke, Va., Jacksonville, Fla. 




















Berloy Steel Desk 


New Style Four 
Roller Transfer Unit 





Cabinet. Protects a 
personal belong- 
ings and office 
supplies from 
petty theft 
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Assembly of “2000” Line : . 
Sections and Half Sec- 


tions. Complete line 


§ 4 











**600”’ Line Commer- 
cial Grade. Now made 
in all styles. Also in 
counter height 





High Grade ‘*1300’’ Line 
Steel Filing Cases. Ball 
Bearing Roller Suspen- 
sion. Attractive finish 











Berloy Steel 
Card Cases 
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Company; Edward Gash, George B. Hurd & Company; 
J. Thomas Hill, Corlies, Macey & Company; William C. 
Siegert and Charles D. Brewer of H. K. Brewer & 
Company. 

President Frank presented a report of the progress made 
by the retailers’ section of the New York Association, 
which section has had two or three meetings recently. The 
object of the section is to overcome some of the misunder- 
standings which arise in the industry from time to time. 

After the business meeting, moving pictures showing 
the proposed development of the port of New York were 
thrown on the screen, presenting a graphic idea of the 
many different angles in the development of the port. 


Rhode Island Stationers Meet. 


The April meeting of the Rhode Island Stationers Asso- 
ciation was held at Brooks New Restaurant, Providence, 
R. I., Monday, April 17. There was a short social meeting 
before the dinner which was announced at 6:15 with music 
between the courses. The feature of the evening was an 
interesting talk by A. W. Williams, general sales manager 
of the house of Eberhard Faber, on the subject “Putting 
More Pep Into Pencil Sales.” 


Wilkes-Barre Concern Holds Business Show. 

The house of Deemer & Company of Wilkes-Barre, 
Penna., closed a successful business show early last month 
at both the Wilkes-Barre and Scranton stores of the com- 
pany. The shows were held April 10, 11 and 12 in the 
Scranton store and April 13, 14 and 15 in the Wilkes-Barre 
store. The exhibits included the following: 

Dennison Manufacturing Company, showing a wide va- 
riety of devices made of paper, tape, wax, etc. The Dic- 
tograph Products Company was represented by F. H. Leh- 
man. The Dictograph system was fully explained. Wil- 
son-Jones Loose Leaf Company were represented at the 
show by Mr. Campbell, who demonstrated the complete 
line with special reference to Buddy and to the DeLuxe 
Flexi-Folder. Neo-style sales agency demonstrated the 
No. 8 Rotary Neostyle, equipped with Derma-type stencil. 
The Addressograph Company exhibited its various ma- 
chines under the direction of Mr. Strum. Wales Adding 
Machine Company put on quite an elaborate display of its 
machines. Acme Visible Card Index Company exhibited 
the Acme Visible records equipment. This exhibit was 
under the direction of M. P. Waller. The General Fire- 
proofing Company of Youngstown, Ohio, demonstrated 


its line of steel filing cabinets, All-steel safes, etc. Benja- 
min Potts was in charge. The Joseph Dixon Crucible 
Company showed pencils of all grades and kinds. Eaton, 


Crane & Pike presented an interesting display of business 
stationery. The Horrock’s Desk Company demonstrated 
the features of this well-known line. The American Sales 
Book Company demonstrated its charge systems of vari- 
ous kinds for retail merchants. Sengbusch Self-Closing 
Ink Stand Company showed the Sengbusch line of ink 
stands, under the direction of H. Riegel. The Elliott- 
Fisher Company demonstrated bookkeeping machines 
under the direction of Mr. Jones, factory representative. 
The Monroe Calculating Machine Company showed Mon- 
roe calculating machines, Mr. Metzger demonstrating 
their possibilities. The Wabash Cabinet Company exhib- 
ited their line of filing supplies and filing cabinets. This 
exhibit was under the direction of Edward Little. 


Head of Compo Sales Co. Weds. 


W. A. Krause, president of the Compo Sales Company, 
was married at 8:00 p. m., April 20, 1922, to Miss Beatrice 
E. Lorenze ai the latter’s home, 249 West Seventy-sixth 
street, New York City. Immediately following the wed- 
ding the couple left for an extended honeymoon through 
the middle western and southern states. They will be 
away about five weeks, and on their return will make their 
home at Westport, Conn., where the factory of the Compo 
Company is located 


Liberty Stationery Company Moves. 

The Liberty Stationery Company, formerly at 123 Lib- 
erty street, New York, moved on May 1 to their new store 
at 68 Barclay street, corner of West Broadway. The com- 
pany is owned by Max Markowitz, who has been in the 
Stationery business for about fifteen years. The concern 
handles a full line of office stationery and supplies. 
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DESKs 























wa 
Satisfaction 
| is the forerunner of 


business prestige. It 
engenders goodwill. 


Your. establishment 
needs both prestige 
and goodwill. 


ENGLEWOOD 


desks insure this satis- 
faction. 


The results obtained 
by Englewood dealers 
have proven this. 


We would like to send 


you our catalog. Send 
us your name. 





























The Englewood Desk Co. 


5816 Lowe Avenue 
Chicago, Ill. 
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SUPER-GRADE 


REBUILT 
TYPEWRITERS 





‘ 




















The Highest Type of Rebuilt Typewriter 
possible to produce. Also First Grade Re- 
builts, Rental Grade and Roughs. Let us 
send you our latest price list. 


y, 





RUBBER COVERS 


ALL SIZES BEST QUALITY 
ALL SHAPES ANY QUANTITY 


Let us quote you on covers with your own 
name on them. Sample for the asking. 


REMEMBER 


You can obtain all supplies for your store 
and shop and that our Information Depart- 
ment is, at all times, at your service. A post 
card will bring a price list of enamels, varnishes, 
oils, brushes, etc., and at the same time you 
will learn why it is to your advantage to send 
your typewriter and adding machine parts to 
us to be 

RE-NICKELED and RE-ENAMELED 
by improved methods and experienced artisans. 
A trial order will convince you. 











American Writing 


Machine Co. 


Executive Office and Factory 


Newark, N. J., U.S.A. 








J 





Regal Typewriter Co. Adopts New Trade Mark. 

The Regal Typewriter Company, 359 Broadway, New 
York, N. Y., have introduced a new trademark. The words 
“Like Nu” appear in the center of a fluted circular design 
which contains the name of the company and the address 

A novel idea has been introduced by Mr. Marcus Har 
witz, general manager, in having these trademarks made up 
on cardboard small enough to insert in the right shift key 
of every machine which is sent out by this company. In 
stead of the words “shift key” the trademark of the com 
pany now appears. A transfer of the trademark is placed 
on the back of each machine as well. 


LaSalle Stationer Exhibits at Fashion Show. 


At LaSalle, Ill., recently the inerchants of the town held 
their annual spring fashion show which heretofore has 
been devoted exclusively to articles: of wearing apparel, 
principally for women. It is a popular show, however, and 
the LaSalle Printing & Stationery Company of which 
G. N. Alderson is manager, decided to install a booth and 
exhibit the lines it handles. ‘This was accordingly done 
and the exhibit made by this company is pictured in the 
photograph reproduced herewith. The company demon 
strated standard lines of stationery and office equipment, 
including bond papers, filing cases and supplies, loose leat 





A POPULAR, IF UNUSUAL, BOOTH AT LA SALLE 
FASHION SHOW 


devices, typewriters, typewriter supplies, fancy box papers, 
etc., etc. Samples of fine printing were also in evidence 

During the two days and three nights of the show the 
company’s booth was visited by more than five thousand 
people from LaSalle and surrounding districts. The town 
of LaSalle has about ten thousand population. Mr. Al 
derson is much pleased with the success which attended 
this exhibit and plans to repeat this or a similar display at 
other shows. 

The experience of the LaSalle Printing & Stationery 
Company demonstrates the possibilities open to station 
ers who are alert to take advantage of chances to make the 
public acquainted with what is latest and best in office 
conveniences. 


Files Early Application for A. G. S. M. Job. 

P. B. Waldin, general sales manager of the Marchant 
Calculating Machine Company, Oakland, Calif., received 
a very unusual application. A very energetic and vocifer 
ous young salesman breezed into his office and made appli 
cation for position as assistant general sales manager. 
Upon investigation it developed that this youthful peti 
tioner was Paul Bernhardt Waldin, Jr. Due to the fact 
that this enerprising young fellow weighed only one-third 
that of the keyboard Marchant calculating machine, his 
application for a field position was filed, and pending 
assignment of a definite sales territory, he was placed on a 
drawing account. 
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Birmingham, Ala. 
Little Rock, Ark. 
San Francisco, Cal. 
Denver, Colo. 
Bridgeport, Conn. 
Hartford, Conn. 
New Haven, Conn. 
Waterbury, Conn. 
Washington, D. C. 
Jacksonville, Fla. 
Tampa, Fla. 
Atlanta, Ga. 
Savannah, Ga. 
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An Unusual Opportunity for 
SALESMEN OF PROVEN ABILITY 





UR present sales force is insuf- 
ficient to meet the demands 
made upon their time. 


The introduction of a portable model 
of the Wales Adding Machine and a 
general increase in demand for other 
Wales Models has forced us to 
make some drastic changes in our 
sales policies. 


Our new sales plan calls for a num- 
ber of salesmen of managerial cal- 
ibre. To such men we are in a posi- 
tion to offer an opportunity of un- 
usual earning possibilities. 


If you feel that you are the kind of 
salesman we are looking for, let us 
hear from you fully in regard to 
your experience and general quali- 
fications. All correspondence will, 
of course, be considered strictly 
confidential. 


H. S. MacLean, General Sales Manager 





The Wales “Portable” —$150.00 


gives all the Wales advantages in 
portable compact form. It is oper- 
ated entirely with the right hand, 
leaving the left hand free for han- 
dling checks, papers, etc. It weighs 
only 30 pounds; dimensions 144%x9 
inches. A girl can carry it to any 
part of the office or store where fig- 
uring is to be done. The price is low 
enough to permit placing one at every 
point where you have calculating to do. 
Like all Wales Adding Machines, The 
“Portable” offers these three prime 


requisites: 
A Every form of calculation is 
speed done with the least mental 
and physical effort because of Wales 
triple visibility and easier handle and 
keyboard action. 
accuracy The Wales provides the 
~ greatest number of me- 
chanical safeguards against human er- 
ror. In no other adding machine has 
mechanical precision so completely re- 
placed human variability. 
Gurahilitiy Wales machines from 
. 13 to 15 years old are 
today giving continuous service on the 
hardest kind of work. 


WALES ADDING MACHINE CO., Wilkes-Barre, Pa. 


Springfield, Mass. 
Worcester, Mass. 
Battle Creek, Mich. 
Detroit, Mich. 
Grand Rapids, Mich 
Minneapolis, Minn. 
St. Paul, Minn. 
Kansas City, Mo. 
St. Louis, Mo. 
Charlotte, N. C. 
Raleigh, N. C. 
Winston-Salem, N. C. 
Lincoln, Nebraska 


Davenport, Ia. 
Des Moines, Ia. 
Sioux City, Ia. 
Chicago, Ill. 
Peoria, Ill. 

Fort Wayne, Ind. 
Indianapolis, Ind. 
Wichita, Kans. 
Louisville, Ky. 
New Orleans, La. 
Baltimore, Md. 
Boston, Mass. 
Fall River, Mass. 





S VISIBL 


oe Mi CHINES = BOOKKEEPING 


Omaha, Nebraska Oklahoma City, Okla. Ft. Westy, Dente 
Manchester, N. H. Tulsa, Okla. Houston, Texas 
Newark, N. J. b , Ore. San Antonio, Texas 
Albany, N. Y Philadelphia, Pa. Norfolk, Va. 
Buffalo, N. Y. Pittsburgh, Pa. eeasen, Ve. 
New York City Scranton, Pa. Roanoke, Va. 
Rochester, N. Y. Wilkes-Barre, Pa. Seattle, Wash. 
Syracuse, N. Y. Providence, R. I. Wash. 
Cincinnati, Ohio Columbia, 8. C. ‘acoma, Wash. 
Cleveland, Ohio Chatt Tenn. oateeten, Va. 
Columbus, Ohio Memphis, Tenn. Wheeling, W. Va. 
Dayton, Ohio Nashville, Tenn. Milwaukee, Wis. 
Toledo, Ohio Dallas, Texas 
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TO THE TRADE 


We are now situated in our new 
quarters. All communications should 


be addressed to 
Geo. E. Fox & Company 


319-331 W. Ohio Street 
CHICAGO, ILL., U.S. A. 


Manufacturers of the 


U-NEED-ME 


OFFICE SPECIALTIES 


Continuous increase in 
business demanded our 
moving to more spacious 
quarters. Our present 
plant is equipped to 
triple our producing ca- 
pacity, which enables us 
to handle all orders 
quickly, accurately and 
promptly. Some of the 
U-Need-Me_ products 


are listed below. 







Work Distributors (7 styles) 











Chair Pads Glass Desk Pads 
Cushions Glass Letter Trays 
Desk Pads Typewriter Pads 


Work Distributors Folding Desk Pads 


= gs Send for the complete 
Fox Plate Glass S. Desk Pads, Pat. 2-14-22 U-Need-Me catalog. 








Folding Desk Pad with Work Distributors. Pat. 3-28-22 Felt Chair Pads (3 styles) 
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(New Machines—Continued from page 35.) 
A New Handipad. 
A new model of the Weinman Handipad has just been 
placed on the market. This new model is shown in the 
accompanying cut. The calendar back is now constructed 


of heavy steel, which will stand rough usage. A spring ee e 
clamp holds the paper pad in position on the stand, making « alculating ac ine 








} 


it easily refillable The style pictured may be had either 





ae | - ; , e Monroe Cuts Out 
in oxidized copper or brushed brass finish. Model X-7 is ee ae 
made of pressed steel but is without the perpetual calendar. om All This in Your Office 


1 

A material reduction in price of all models is announced 

r ‘inman Bros., 749 East 42nd street, Chicago, III. ae . . 
by Weinman Bros., 749 East 4 incl ran, ene Look inside this chalk line. That tells the 

story. All this costly, time-consuming work is 

It is not so many years ago that the fine stationery de cut out when you use the Monroe. The Monroe 
partment of the Hampshire Paper Company was created does it for you. A fewsimple turns of the crank 
and the stationers of the country were offered probably 118 
the smallest line of stationery ever placed upon the market. and your answer, 19525 289 
The line then consisted of a single size known as Regent 
There were three numbers—a quire box, a quarter ream 
of paper and a one-eighth thousand of envelopes 


It is not necessary to speak of the many other sizes Makes All Figuring As Easy As 


MODEL X-7 WEINMAN HANDIPAD 





Two New Sizes in Old Hampshire Stationery. 





appears with 


almost unbelievable speed. 


since added and the broadening out of the line to include Turning the Crank 

Old Hampshire Vellum and Lawn. It is interesting to 

note, however, that all these sizes have become staple Simply set your numbers on the Monroe keyboard and 

numbers. ; mn turn the crank—forward to multiply or add; backward to 
['wo new sizes have now been added. The Ambassador divide or subtract. No complements necessary, no recip- 

size is put.out in both bond and vellum finish. The Colo- rocals necessary, no trained operators necessary. 

nial size is put out in vellum only. The Ambassador sheet 

measures 6%x8™% folded, and fits an envelope 4%4x7. The And you know as you go that your answer is correct. 

Colonial folded sheet measures 53@x8% and fits an en Before your very eyes—on the Monroe keyboard and in 

velope 434x554. These new numbers come in quires, quar the Monroe dials—is visible, positive proofs that your 

ter reams and % M’s envelopes. Sample sheets and en answer is right—right the first time. 


velopes are available. i 
Thousands of concerns the world over are using the Monroe 


. not C. for extending and checking invoices, cost accounting, 
ae Universal Desk Calendar. eeu foreign exchange, interests and discounts, engineering prob- 
Che Universal Office Devices Company, 56-58 East Supe- lems, textile, railroad or insurance accounting, etc., etc. 


rior street, Chicago, Ill., makes the Universal desk calen 

The new Model K Monroe makes it easier than ever for 
you to get unfailing accuracy and speed on all your figure- 
work. Write today for literature containing full informa- 
tion about the new Model K Monroe machine. 


MONROE CALCULATING 
MACHINE COMPANY 
» Woolworth Bldg. NEW YORK 


<< Three sizes 
a size to fit your business 
20, 16 and 12-place capacities 


yon 
D> 








“THREE-IN-ONE” DESK CALENDAR 


dar. It is readily converted to the book style, flat style 


(for use on double desks) or an upright. The stand is 
made of seasoned hardwood, finished in mission, oak or 
mahogany. The mountings are nickel-plated. 


“Stenographer’s Friend” Brush. 

James J. Kenney, 713 Fifty-fourth street, Milwaukee, 
Wis., is distributing the “Stenographer’s Friend” brush. 
This is for cleaning typewriter type, and consists of tufts 
of brass wire inserted in a wooden handle 
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—found where 
business succeeds 


Noiseless, 
Substantial, 
Beautiful, 


No. 1005 


Our Highest Quality File— 
For The Highest Class of Trade 


The Steelcase, No. 1005 Four Drawer Steel 
Letter File is the “Tiffany” of filing equip- 
ment. Nothing has been spared to make it the 
most substantial, the most serviceable and 
beautiful filing cabinet on any market. Trade 
acceptance on this file has made it our greatest 
volume in manufacture. 

Each drawer is fitted with full progressive 
roller suspension. Noiseless and smooth run- 
ning. Net filing capacity over 100 inches. Con- 
struction throughout unyielding and solid—a 
unit of steel. Furnished in three beautiful fin- 
ishes: Mahogany, American Walnut and Olive 
Green. 

The coupon will bring you prices, discounts and 
full information. You have everything to gain by 
mailing it. Now. 


METAL OFFICE FURNITURE CO. 
Grand Rapids, Mich. 


Metal Office Furniture Co., 
Grand Rapids, Mich. 


Gentlemen:—Please send me prices, discounts and ful] i 
formation relative to your No. 1005 Four Drawer Letter File 


Street and Number... “> see bibhens iene 


eit isienastiapwnaieniall 


Town and State ‘ a ; ech eeeeeneade 


Protecting Cash Transactions Even to Name. 

The Egry Register Company, Dayton, Ohio, has ampli- 
fied its lines of recording devices by the addition of the 
“Auditor.” This affords triplicate sales records, controls 
the cash drawer and records its opening. It is made in 
several models, ranging from a one-drawer counter cabinet 
to an imposing five-drawer floor standard. 

At the Philadelphia business show one visitor termed the 
“Auditor” an “automatic cashier that does everything but 
make the sale.” Each transaction is recorded in all its 
details on an original sales ticket, a duplicate and a tripli- 





EGRY “AUDITOR.” 


cate roll record at one writing. The roll record is under 
lock and key, giving the management a record of the day’s 
business, the names of customers affording a source of 
material for the mailing list. The same turn of the crank 
which issues the original and duplicate receipt, opens the 
cash drawer and automatically records its operation 

In the multiple drawer “Auditor” each clerk is given the 
responsibility of his individual cash drawer. The device 
facilitates checking of salesmen on commission compensa- 
tion. It also shows the management the individual clerks 
who are pushing the lines that it is desired to move fastest. 


“Esrobert” Desk Lamp. 


S. Robert Schwartz & Bros., 729 Broadway, New York, 
N. Y., has added the No. 310 gooseneck desk lamp, de- 
signed to meet the call for an inexpensive fixture. It has 
an ornamental heavy cast iron base, 8x5% inches, felted on 
the bottom. There is a brass parabola shade, and a 12- 
inch flexible arm that permits adjustment to any desired 
position. Two finishes are offered: verde green and antique 








bronze. Each lamp is completely wired, has a 10-foot 
“New Code” parallel mercerized cord and 2-piece “Asso- 
ciation” plug. Every lamp is packed in an individual cor- 


rugated carton, with label. 


Stamp Wallet for Shipping Clerks. 

The Weaver-Beach Company, Rochester, N. Y., makes 
the “Only” security stamp wallet, designed for the use of 
shipping clerks.: Space is provided for sixteen different 
denominations of postage stamps, and three of revenue 
stamps. The wallet is made of tough fiber, with two 








im Doo 








“ONLY” SECURITY STAMP WALLET 


pockets for reserve supplies of stamps. The postage 
stamps are torn in strips of five, and placed under spring 
clips of brass. The clips hold from one to sixty stamps 
each. Individual stamps in each gang are readily de- 
tached. The wallet is compact, and finds place in the safe 
or vault readily. 
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Safeguarding Valuable Records in Cary Cabinet 
The far-seeing business man takes no chances with his 
permanent records. He realizes that they are irreplace 
able—and the most important part of his business. That 
is why he relies on Cary Cabinets for the protection of 
these records against fire and theft. 
Cary Cabinets are dependable throughout—strong, dur 
able and fire-resisting. A special Cary filling or insula 
tion is poured, in liquid form, into the walls and doors. 
This quickly solidifies into a rock hardness—combining 
the entire framework and walls into one solid unit. 
Resistance to thieves is positive with the Cary Lock. Its | 
mechanical dog, unerring in action, protects contents from 
the tampering of thieves. Behind the drill-proof plates | 
is a trigger device so designed that a sledge hammer blow 


Vaults 
Cabinets 
Deposit 
Boxes 





a ee ee —‘“O_. 
CARY SAFES “7he Safe Investment” 
a a ae Se —. 





against the combination spindle would only serve to make 
it lock more stubbornly. The action is automatic. 


The Cary Cabinet is only one Cary item for you to sell. 
Others are Cary Safes and Standard Safety Deposit Box 
Units. Write for literature and Cary Sales Plan. 


CARY SAFE COMPANY | 
Dept. O-5 BUFFALO, N. Y. | 


**Growing Great Since Seventy-Eight’’ 
Cable Address: ‘‘Carysafe’’ Western Union Code, Five Lett r Edition 
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Typewriter Paper in Tablets. 

The J. C. Blair Company, Huntingdon, Penna., offers 
all-the-year-round” seller in the “Keystone” typewriter 
tablet. Its field is not only the user of a portable type- 
writer in the home, but in offices it affords an economy by 
protecting the paper against wrinkling or soiling. “Sys- 
tems” bond is used in these “Keystone” typewriter paper 








TABLET PORM-NO WASTE NO SOILED PAPER 
JERN SHEET READILY DETACHABLE 











BLAIR’S “KEYSTONE” 
TYPEWRITER 
TABLET. 


lets, made up in six qualities and two counts, in letter 
and legal sizes. Four of the legal sizes may be had mar- 
gcinal ruled both ways. The tablets have an attractive 
illuminated cover, with cloth binding. They are wrapped 


in a package 
Action in Window Displays Gets Results. 
\lovement of any sort in a window display enhances its 
ittention value It brings passers-by to a stop who might 
yt even look at the articles on display. The Electric Win- 


dow Salesman Company, 46 Cornhill, Boston, Mass., mar- 
kets the “electric window salesman” which catches the eye. 
[It comprises a 30-inch display table of five-ply mahogany 


nish. It is driven by an electric motor through a drive 
shaft with toggle joints. The table carries any weight up 
to 150 pounds. Any assemblage of merchandise displayed 

the “electric window salesman” will get attention. If 
the dealer is showing a machine or device, the man on the 
street can sce it from every viewpoint in a moment, and 


satisfy himself as to the character of the device and its 
Suit ibility to his needs. 


The Standard Typewriter Fastener Company (not Inc.), 
Room &00, 20 East Jackson boulevard, Chicago, IIl., makes 
1 aluminum fastener for typewriters that may be used 
th any make of machine. It combines simplicity, dura- 


venience. The device retails at a moderate 











STANDARD _ TYPE- 
WRITER FASTENER 


price, and is appealing as a display counter selling attrac- 


tion. The machine may be placed in any desired position, 
adjusted at will, or removed, without the use of a tool. 
An extra attachment is made for school use, permitting 
full flexibility of machine position, but making it impos- 
sible to remove the typewriter from the desk or table. 





“T-D-L” Paper Fastener. 
R. H. Baxter, 395 Broadway, New York, N. Y., has dis- 


tribution of the “I-D-L” paper fastener and eyeletter. It 
is designed to provide ample leverage, and has an accu- 
rate gauge. The eyelets are furnished in gangs of fifteen. 


The machine will handle up to sixteen sheets of paper, 
and is also suited to the preparation of textile swatches. 





_ the numbering machine 
_ you yourself use 


EN to one when you want 

to number your own orders, 
labels, checks, letters, indexes, 
invoices, vouchers and other 
forms, you reach up on the shelf 
for the good old BATES—the 
machine you (and thousands of 
others) think of first for auto- 
matic numbering. 


That’s the machine to push— 
the one you use yourself—the 
machine that has been giving 
satisfaction to users and good 
profits to dealers for over thirty 
years. An honest value anda 
quality product. Send for fold- 
er giving styles and prices of 


BATES MACHINES 


for Automatic Numbering 


“A Necessity in Every Business’’ 


NOTE—To every Bates Dealer 
we supply free of charge on 
request special folder bearing 
dealer’s imprint with his own 
name and address, for distribu- 
tion to customers. 


The Bates Manufacturing Co. 
Factory Orange, N. J. 
Address Dept. O 


General Sales Office, 50 Church St. 
New York City 
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The Little 
Typewriter 
with the Big 


Capacity 


Weight nine pounds. Black ena- 
mel or nickel finish as desired. 
Supplied with or without travel- 
ing case. 








Rex Typewriter Corporation 
FOND DU LAC, WISCONSIN 
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Argus Brings Out Two Novelties. 


The Argus Manufacturing Company, 1134 North Kil- 


bourne avenue, Chicago, has introduced two new items. 
The “Owl” pen and pencil clasp has a blunt holder which 
will not tear the pocket. It is neatly engraved, and holds 
securely. It is fitted with a patent spring that the makers 
guarantee will hold fast always. 





RECENT ADDITIONS TO THE AR- 
GUS LINE.—At Left, the “Owl” Pen and 
Pencil Clasp; at Right, the “Never-Lose 
Duplex Eraser. 

The “Never-Lose” duplex eraser is fitted with a patent 
hook that can be affixed to the frame of any typewriter 
It embodies a brush with which to wipe off the abraded 
paper and rubber, making it easy to dispose of them with 
out scattering into the typewriter mechanism. 


Expansion Pencil Clip. 

The American News Company, New York, N. Y., dis- 
tributes an expansion pen and pencil clip. It attaches to 
the pocket, a spring holding it in place. A coiled spring 
of small diameter holds the pen or pencil, expanding it 
necessary to fit the writing instrument held. 


Scratch Pad with Wood Base. 


The Specialty Company, 2300 Girard avenue, South, Min 
neapolis, Minn., makes the “Veri-Best” memo pad holder. 
It utilizes roll paper. The paper is held taut under metal 
guides, one serving as a straight edge to tear off memos 








Patents 


“VERI-BEST”’ MEMO PAD 
Pending. 


The device is 4x10% inches, made of high grade oak or 
mahogany, attractively finished. The pad is supported on 
rubber-headed tacks. It is supported securely, cannot 
wobble, nor scratch the desk surface. Standard adding ma- 
chine rolls are used. 


“Diamond” Steel Waste Basket. 


The Penn Art Steel Works, Erie, Penna., has added the 
“Diamond” steel waste basket to its lines of metal office 
specialties. It is made in three sizes and finished in elec 
troplate, enamel or grained wood. Heavy rust-resisting 
steel is used in the manufacture of the “Diamond” waste 
basket, with corners of angle steel, which extend 114 inches 
below the bottom of the basket, into which the feet are 
inserted. The feet are equipped with patented domes, to 
A heavy wire frame at the top 


prevent marring the floor. 
is secured to the metal body. 
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A Demonstration of Profit Building 
With MEDART Steel Office Cabinets 


Everything comes to him who goes after it! Lucas Bros. of Balti- 
more went after more profits and got them—with the Medart line of 
Steel Office Cabinets. Several days after putting in the attractive 
window shown above, they wrote: “Stock of Double and Junior 
Cabinets entirely exhausted and we have several orders in our 
pending file awaiting arrival of stock. We would appreciate prompt 
shipment of our last two orders.” 


Every enterprising dealer can do the same. Push the Medart line—give Medart 
Cabinets window space and front-of-store position and they will sell themselves. 
Unmistakable quality combined with a remarkably low selling price makes easy 
sales for you. Special advertising enclosures supplied on request. 


Fred Medart Mfg. Co. 


Potomac and De Kalb Sts. St. Louis, Mo. 


New York: 52 Vanderbilt Ave. San Francisco: Rialto Bldg. 
Chicago: 326 W. Madison Street 
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Rubber Keys for Typewriters 


Office Managers are Keen to Make 
Their Departments Efficient 


VERY one of them would welcome your suggestions 
for greater output. We know there is a good sale for 
Munson International Keys. Sell them this thought— 
**Your operators like rubber keys—they protect 
the eyes, and increase production.’’ This 
is the sales angle. Put a set in on 
trial—they always stay. 
Keys come in green, black and white rubber, 
and in all languages 
DEALERS! Are you using our attractive 
display sign to help you sell Munson 
International Keys? 
Ask about our dealer co-operative plan 
MUNSON 3a,ny 
COMPANY 
Oldest and largest exclusive manufacturers of 
rubber keys in the world 


23 City Hall Place NEW YORK, U.S.A. 





Enlarged section of keyboard 
showing glare from unpro- 
tected keys and the remedy. 









— BRANCHES — 
Boston Cleveland Minneapolis 
Buffalo Detroit Newark, N. J. 
Chicago Los Angeles Philadelphia 


Pittsburgh San Francisco Toronto, Can. 
St.Louis Richmond Baltimore 
Montreal, Can. 




























“Memo-File” Desk Accessory. 


The Peerless Distributing Company, 30 Church street, 
New York, N. Y., offers a new desk accessory, the “Memo- 
File.’ It contains a roll of writing paper 100 inches long, 
in a case four inches wide, 1% inches high and six inches 


long. A new writing surface is provided by rotating a 
nickeled knob. The plan is to use the device for memo- 
randa until the paper is exhausted, when the used roll is 
filed and a new one inserted in the ““Memo-File.” The de- 
vice is finished in black or mahogany. 


“Victor” Collapsible Fountain Pen. 


The U. S. Victor Fountain Pen Company, Inc., 109 La 
Fayette street, New York, N. Y., makes the “Victor” 
collapsible fountain pen. It can be carried on a Waldemar 
chain. When use the barrel is extended to full stand- 
ard length. The pen embodies a self-filling device and a 
safety cap. 


New Punching Machine. 


\ machine which is said to embody all the necessary 
elements to insure efficient and accurate functioning in the 
punching of loose leaf sheets has recently been offered to 
the trade. It is known as the No. 4 Nelson punching ma- 
chine which though fulfilling all of the requirements of 
such machines, occupies the minimum of floor space. An 





NEW NO. 4 NELSON PUNCHING MACHINE 


improved clutch arrangement insures increased strength 
and capacity The flywheel is 18 inches in diameter and 


affords a greater degree of driving force with a minimum 
It is claimed that this machine delivers 


{ 


of motor capacity) 
40 percent more power at the cutting edge than others and 
that it is the heaviest duty machine on the market. The 


machine may be used as a punching machine, round corner- 
er or perforator, and it is also useful as a die cutting press. 
It is run by a quarter horse power motor. 

This machine is made by C. R. & W. A. Nelson, Inc., 
225 North Michigan avenue, Chicago 


National Moistener. 


The National Adhesive Manufacturing Company, Inc., 
Twelfth and Buttonwood streets, Philadelphia, Penna., 
markets a new moistener. It is a glass receptacle, with 
metal fittings and a felt cushion on which to moisten 
gummed surfaces It is readily filled, and responds 
quickly to the need for moisture. A liberal service feature 
is included 
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THE ENTRANCE OF THE! {4 Jie 


" RoOwal- 


PRODUCTS 
NTO THE 


Omde Furniture 
Field 


BRAND NEW construction in 

Steel Office Chairs, Stools, Type- 
writer Tables and other items, behind 
which is a quarter of a century ex- 
perience in the design and manu- 
facture of chairs and tables. 









Attractive lines, remarkable 
strength, light weight, the finest 
finish and many new efficiency fea- 
tures cause it to merit prompt con- 
sideration among the better class 
office furniture trade. 





PROOUCTS 
MADE BY THE 


Royal Metal Manufacturing Co. 
2316-2328 So. Western Ave. 
CHICAGO, ILL. 








STENOGRAPHER’S CHAIR 
With our Patented “PRESS-TO” Adjustment ; a 


new and clever device that raises seat by simply 
lifting and lowers it by pushing button. 
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—IT WILL NOT CLOoG— 


No. 1—A Paper Fast- | 
ener. The popular size 

for the individual desk 
—25 sheet capacity. 









NEEDED 
IN EVERY 
OFFICE 
ON EVERY 
DESK 


Why the NEW 


“RVING 


is More Efficient | 


THE NEW NEVER-CLOG 
SLEEVE 
This ingenious device supports 
and holds the staple true, allow- 
ing cutting or shearing only at 
the proper point. The sleeve pre- 
vents the staple from bending or | 
clogging, even straightens should | 





staple be bent and at the same 
time assures proper clinching. 
Figure A shows plunger in cut- 
ting position, note how the sleeve 
snugly surrounds staple on all 
sides. “It Will Not Clog.” Fig- 
ure B shows the ordinary stapler 
without sleeve and the tendency 
of the staple to turn in and clog. 


THE ADJUSTABLE CUTTING DIE—ALWAYS SHARP 
The life of any cutting device is in its cutting 
edge. No matter how hard this edge may be 





tempered, it is bound to become dufl. As soon 
as this happens, the device ceases to be 
of further use until the cutting edge is | 
re-sharpened or replaced. | 
gee) The New Irvin is the only stapling 
machine of its kind that employs an ad- 
justable cutting die. This die (a) is a | 
small, circular one and highly tempered. It fits | 
snugly in the guide-bar as shown by(b)andthe | 
cutting of the staple takes place on this die. 


All other stapling machines employ merely a | 
straight cutting bar tempered slightly at the 
end, the cutting being done by this. Naturally 
such ordinary steel is | 
bound to become dull. | 
The staple bends under or | 














rs becomes partially cut, | 
Pv ea ae jamming or clogging the | 
machine. 


Our die, being circular in shape and requir- 
ing only one-sixth of its circumference to cut 
the staple over, can be adjusted to six new 
cutting edges before needing replacement. 

DEALERS: Write us today for full particulars about our 
sales help, free display cards, catalogues, illustrated circu- 


lars bearing your imprint, ete. Let us show you how to 
develop a wonderful profitable new field of business. 


ALEX. H. IRVIN COMPANY, Curwensville, Pa., U.S.A. 
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Marsh Has New Model. 


The Marsh Stencil Machine Company, Belleville, Ill., has 
completed a new stencil machine, which is furnished com- 
plete with a package of oil board, marking pot, ink, stencil 
brush and machine cover for $85.00. The cutting handle 
may be adjusted for right-hand or left-hand operators. 
The work is visible, and spacing is automatic. A special 
cabinet with drawers is furnished as an extra. 

Typewriting Contest at Pacific Coast Business 

Show. 

The typewriter contest held at the San Francisco busi- 
ness show, which was reported in the April issue, took 
place on Saturday, March 6. This date enabled Professor 
J. N. Kimball, manager of the international contests, to 
arrive in time from the Philadelphia show to manage the 
contest at San Francisco. 

The first contest was open to students of any schoo! in 
California who had not used the typewriter prior to Au- 
gust, 1921. There were two classes of entrants—students 
from private schools and high schools. Gold, silver and 
bronze medals were awarded to the winners of first, sec- 
ond and third places. The time of writing was limited to 
fifteen minutes. Winners from the private school division 
were Miss Hattie Cohen, California Commercial College, 
Los Angeles, first prize; second, Miss Dora Nardelli, Cali- 
fornia Commercial College, Los Angeles; third, Miss Alma 
Widmer, Success Commercial Academy, San Francisco. 
Winners from the high school division were first prize, 
Miss Helen J. Beaumont; second prize, Miss Ada Ditmer; 
third, J. Morrill Walker, all from the Berkeley high school. 

The second contest was between teams from the high 
schools only, each composed of three students. Gold, silver 
and bronze medals were awarded to each pupil from the 
winning team. The winners were, first team: Mary C. 
Sutfin, Alice G. Almquist and Ruth Dunn, Marysville high 
school. Second team: Helen J. Beaumont, Ada Ditmer 
and Vera Parsons, Berkeley high school. 

The third contest was one minute of writing, open to 
every student in the two previous contests, with a souvenir 
trophy as a prize. The winner was Mary C. Sutfin of 
Marysville high school, who wrote 95 words without any 
errors, 

At the close of the contest, the California School Accur- 
acy trophy was awarded to Ruth Layton of the Bentley- 
California School of Business at Sacramento. 


Chamber Committee on Associations. 

Appointment of a committee to study and report on the 
subject of trade associations has been announced by the 
Chamber of Commerce of the United States. The com- 
mittee will direct. its inquiry with a view to determining in 
what manner trade associations can render the greatest 
service to business and the public. Members of the com- 
mittee are: 

Philip H. Gadsden (chairman), Philadelphia; president, 
American Electric Railway Association and formerly mem- 
ber of Federal Electric Railways Commission; (vice presi- 
dent, United Gas Improvement Company). Thomas S. 
Adams, New Haven, Conn.; secretary, National Tax As- 
sociation; (professor of political economy, Yale Univers- 
ity). Fred R. Babcock, Pittsburgh, formerly president, 
National Wholesale Lumber Dealers’ Association and of 
the Pittsburgh Chamber of Commerce (president, Bab- 
cock Lumber Company). Charles J. Brand, Pittsburgh, 
formerly chairman, Cotton Distribution Board, and chief 
of Bureau of Markets, Department of Agriculture (vice 
president and general manager, United Fruit Growers, 
Inc.). Henry S. Dennison, Framingham, Mass., formerly 
director of planning and statistics, War Industries Board, 
president of the Taylor Society (president, Dennison Manu- 
facturing Company). James R. MacColl, Pawtucket, R. L., 
formerly president, National Cotton Manufacturers’ As- 
sociation and chairman executive committee, World Cotton 
Conference, (treasurer, Lorraine Manufacturing Company). 
J. D. H. Morrow, Washington (vice president, National 
Coal Association). Alfred Reeves, New York (secretary, 
National Automobile Chamber of Commerce). George 
Rublee, New York, formerly member of Faderal Trade 
Commission and delegate to Allied Maritime Transport 
Council. 


“Bill” Kennedy Buys Sedan. 

William J. Kennedy of St. Louis, has recently purchased 
a new Studebaker sedan, which his friends say is “some 
car.” He already numbers his friends by the thousand, but 
has added several more they say, who hope for an invita- 
tion to take a ride. 
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A BETTER SERVICE THAN 
YOU HAVE EVER KNOWN 





From actual photograph showing how thoroughly we strip machines before rebuilding. 


REGAL REBUILT ROYALS 


Every REGAL REBUILT ROYAL is re-japanned, re-nickled, all 
worn parts replaced with new ones and the highest possible grade 
of mechanical skill employed. In fact, they are so good in appear- 
ance, quality and workmanship that they have received the en- 
dorsement of the manufacturer. 


Higher Grade “Rough” Typewriters 
than the Now Accepted “Best” 


We also deal extensively in all makes of high grade select ma- 
chines, not rebuilt, making a combined service that cannot fail to 
prove highly profitable. 


Write for our agency proposition and our latest price list No. 39. 
Stocks on hand in 70 different cities. 








REGAL TYPEWRITER CO., Inc. 


359 Broadway New York City, U.S.A. 
MARCUS HARWITZ, General Manager 


Cable Address— 
“REGALTYPE,” N. Y. 


ws. 
ay 
— 
*-2 


12-14 S. Jefferson St. 7-9 First St. Pilon dna 


Chicago, III. Also San Francisco, Cal. <r 
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A Strange Thing! 


Isn’t it strange how many men, personally as modest as the 
proverbial violet and as truthful as the day is long, will, on 
the drop of a hat, grab their Company uniform and gun and 
‘“‘shoot”’ extravagant claims for their product almost to the 
point of downright untruthfulness? 


**Just as good for $10.00 less,’’ greets you in your morning 
newspaper. Possibly so, but probably not. Reasonable 
profits and reputable products don’t live on bargain tables. 


‘*Paperoid”’ Filing and Mailing Containers are sold, not com- 
pared, at a certain price with the quiet but distinct under- 
standing that ‘“‘Paperoid”’ is pure rope paper, not wood pulp. 
That every care is used in the construction and the inspection 
of each article. 


This may not be extravagant—but it is truthful. 


ALVAH BUSHNELL COMPANY 


925 Filbert Street Philadelphia 




















No. FT-160 


ae 
During the past four decades the Dornette Line has 
established an enduring reputation for high grade, 
business building desks. Thoroughness throughout 
the design, construction, and finish of every Dornette 
product is instantly perceived and demands admiration. 
A Dornette Desk or Table in your showrooms is a silent 
recommendation of your discrimination and good huying judgment. 


Our illustrated catalog contains a full description of each article in our 
whole line A copy will be yours for the asking. 


MAKERS OF FINE OFFICE DESKS FOR OVER 40 YEARS 


THE J. DORNETTE & BRO. CO. 


JOHN DORNETTE, Sr., President and Founder 
Barnard St. and Harrison Ave., CINCINNATI, OHIO 
NEW YORK OFFICE MINNEAPOLIS OFFICE 
368 Broome St. 605 Lumber Exchange 
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Nomenclature of Trade Terms. 

A preferred list of trade terms commonly used in the 
business world will soon be issued by the Trade Terms 
Committee of the International Chamber of Commerce, 
according to information received by the American Sec- 
tion of that organization. The United States is repre- 
sented on the committee by: Percy H. Jennings (president 
American Trading Company, New York), R. H. Cabell, 
Jr., (managing director, Armour & Company, Paris), C. D. 
Snow (manager, foreign commerce department, Chamber 
of Commerce of the United States). 

“For many years the business men of all countries have 
been caused a great deal of inconvenience and in many 
cases financial loss by the various interpretations given to 
the terms or abbreviations used in shipping and quotations 
on overseas transactions,” says the American Section of 
the International Chamber of Commerce. “Disputes which 
have arisen from these different meanings have led to 
many disastrous misunderstandings between various na- 
tionals. 

“The more commonly used terms involved in interna- 
tional trade are: 

Q), B. oe & F, 
A. S. PAS. 2. La fc. En 
I 


| 


oe PF. @ 
Probably the best known and most used of all these is 
F. O. B., which by virtue of long tradition means in Eng- 
land, “free on board boat.” To indicate the same mean- 
ing, in the United States, the word “vessel” is added and 
in this latter interpretation other member countries of 
the International Chamber concur. The paramount im- 
portance of a mutual understanding of such terms as this 
is evidenced by a case recently decided in which an Aus- 
tralian had purchased certain goods F. O. B. from an Amer- 
ican firm. The latter charged transshipment expenses, and 
others over and above the price agreed upon; the Aus- 
tralian considering that he had bought the goods to be 
delivered free on board vessel, refused to pay the addi- 
tional expense until forced by the courts to do so. The 
foregoing is but one of many cases that could be cited, 
in which, despite the bona fides of international traders, 
disagreements have arisen through different interpretations 
of terms in universal use. 

“The International Chamber of Commerce at its first 
meeting in 1920 undertook the difficult task of standardiz- 
ing trade terms for use among its member countries. After 
much constructive work by its committee, the Interna- 
tional Chamber, at its annual meeting last June, gave still 
greater impetus to this work. This Congress, in which par- 
ticipated over 1,200 business men representing practically 
every important commercial country in the world, con- 
sidered the standardization of trade terms of great impor- 
tance and as a result of this interest splendid results have 
been achieved to date. 

“A brochure of definitions of trade terms, adopted at a 
conference held in this country in December, 1919, under 
the auspices of the National Foreign Trade Council—with 
the assistance of the Chamber of Commerce of the United 
States, National Association of Manufacturers, American 
Manufacturers’ Export Association, Philadelphia Commer- 
cial Museum, American Exporters and Importers Associ- 
ation, Chamber of Commerce of the State of New York, 
New York Produce Exchange, and the New York Mer- 
chants Association—is America’s declaration of her under- 
standing of the meaning of the various terms. Similar 
statements of their interpretations have been prepared by 
other countries and a special subcommittee of the Inter- 
national Chamber has been appointed to prepare standard 
definitions to be agreed upon by all members. It is to be 
noted that the majority of these are in agreement with the 
definitions contained in the American brochure. The In- 
ternational Chamber will make clear the accepted meanings 
of the terms in each country and will set up a preferred 
list of definitions most commonly accepted—leading to 
universal understanding on this important matter.” 


Finds Better Tone Among Stationers. 

Frank L. Severance, vice-president and general manager 
of the Wilson-Jones Loose Leaf Company, attended the 
Southern District convention at Atlanta recently, and while 
there had an opportunity of interviewing in a confidential 
way a large number of Southern stationers. 

Mr. Severance says, “There is no mistaking the better 


tone in business conditions which prevails throughout the 


South. Not only has business already improved, but pros- 
pects for the future are brighter than ever before. The 
dealers all seem optimistic and are planning aggressively 
or the future.” 
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Figuring larger profits 
fromPENEX PENCILS” 


VERY pencil sold means a small 

profit. The total for the year de- 
pends on the amount of that profit mul- 
tiplied by the turnover. The rate of 
turnover depends largely on the quality 
of the pencils. 





Both of these — quality and original 
price —are factors which the manu- 
facturer controls. If he makes good 
pencils and sells them to you at a liberal 
margin your profits take care of them- 


selves. 


Pencil Exchange has long realized this. 
It is a principle of our business. 


Penex Quality is the result of three 
generations of practical pencil making 
We believe we know how 
to make good pencils—and do! 


experience. 





The same practical methods that make 
Penex quality also make Penex Econ- 
omy. Penex Pencils are made entirely 
in our own plants. We can therefore 
allow a larger profit to our dealers. 


Why don’t you sell Penex Pencils? Write 
for prices, samples and details now. 


New Jersey leads in 
Pencil Production. 
Pencil Exchange helps 
maintain the lead. 





PENCIL EXCHANGE 


MAKERS OF LEAD PENCILS 
FOR THREE GENERATIONS=~ 


JERSEY CITY,N.J. U.S.A. 
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This! 
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STEELCASE SAFES 


Allow Every Variety of 
Interior Arrangement 


3uilt by the man who first made commercially 
possible the cabinet type of safe, STEELCASE 
Safes embody the most modern and exclusive im- 
provements to be found in cabinet safe con- 
struction. 


Every desirable interior arrangement is possible 
in both the STEELCASE Underwriter’s “B” 
Label and the Commercial Grade Light Weight 
Safes, which make the STEELCASE line com- 
plete. Every factor of Safety in these safes has 
been amplified in every detail. 

Dignified Beauty distinguishes the STEELCASE 
Safe, aside from its features of utility. It is the 
safe that gets better by comparison. Right now 
we are in a position to interest you in prices, too. 
Mail the coupon for gratifying information. 





found 
where 
business 


succeeds 








| THIS BRINGS THE DETAILS | 
| CLIP AND SEND IT NoW 


METAL OFFICE FURNITURE CO. 
Grand Rapids, Mich. 


Gentlemen:—Please send me all details regarding STEEL- 
CASE Safes (complete line) and dealer proposition. 
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Program of Philadelphia Exporters’ Meeting. 


C. J. Warren, of the foreign trade department of the 
Remington Typewriter Company, is one of the speakers at 
the ninth National Foreign Trade Council to be held at 
Philadelphia May 10-12. He will tell of “Market Conditions 
Abroad.” 

The purpose this year of the ninth convention will be 
the placing of American prosperity on a permanent basis 
by stimulating and expanding the country’s foreign trade, 
announcement has been made by officials in charge of 
the program. 

One important policy to be advocated, they said, is that 
so far as possible, foreign loans shall be conditional upon 
all or a great part of their proceeds being spent for the 
purchase of American goods. 

Indications are that delegates of manufacturers, bankers, 
shippers and business men who will attend the meeting will 
number more than 1,000. A large number of these are 
expected from foreign countries as well as from all parts 
of the United States. 

Among the speakers are Julius H. Barnes, chairman, 
during the war, of the United States Grain Corporation, 
and Charles M. Muchmic (vice president of the American 
Locomotive Sales Corporation of New York). Mr. Barnes’ 
address will deal with a practical method for putting more 
surplus gold to work and that of Mr. Muchnic will be on 
the factor of depreciated currency in competition 

William J. Conlen of Philadelphia, a recognized expert 
on maritime law, has been selected to discuss the merchant 
marine as an international problem, and the European ex 


change situation will be handled by Fred I. Kent (vice 
president of the Bankers’ Trust Company, New York), 
James A. Farrell (president of the United States Steel 
Corporation) will outline a foreign trade policy for 
Americans. 

Other speakers and their topics are: T. P. Adler, New 
York, “Desirable Changes in Letters of Credit”; L. R. 
Browne (Western Electric Company), “Guideposts in 
Foreign Credit Granting’; M. H. Hopkins, Grand Rapids, 
Mich., ““A Practical Method of Protecting Credits at Low 


Costs”; Wilbert Ward, New York, “Uniform Commercial 
Credit Instruments”; W. H. Stevenson, Pittsburgh, “De- 
pendence of Our Foreign Trade on the Improvement of 
Our Inland Waterways”; Capt. William H. Stayton, Balti- 
more, “The Carriers’ Responsibility for Loss and Damage 
in Ocean Transportation”; W. H. LaBoyteaux,'\New York, 
“Vital Points of Insurance Policies”; Stanley G. Flagg, Jr., 
Philadelphia, “Lessons of the Last Year in Export Sales 
Promotion”; J. W. Mason (American Surety Company), 
“Bonded Service as a Selling-Argument,” and William 
Menkel, New York, “Essentials of a Market Survey.” 


F. de St. Phalle, president of the American-Polish 
Chamber of Commerce and Industry (vice president in 
charge of sales of the Baldwin Locomotive Works, Phila- 
delphia) is to describe conditions in South America. 

The “troubles hour” of the convention will bs 


devoted 
to a discussion of foreign credits, headed by J. H. Tregoe, 
New York (secretary of the National Association of 
Credit Men). 


How Pins Are Made. 

“The Classmate, a paper for young people,” published at 
Cincinnati, contains a number of interesting and instructive 
articles, stories, etc. Among the industrial articles is a 
highly interesting one on glass making. There is another 
on the eucalyptus tree, its uses, etc. Finally, coming close 


to the stationery field, is an article on the making of pins. 
This article we take the liberty of quoting, because it gives 
a picture of how an important commodity is transformed 


from the raw material to the finished product. 

‘“‘A reel of wire as it comes from the wire-drawer is placed 
in the rear of the pin machine. This beautiful automatic 
piece of machinery, a snappish little dwarf of a chine, 
seizes the piece of wire with a pair of nippers and pulls it 
over a straightening board between pins or studs set in 
the table. The wire is held by two chucks, when a cutter 
descends and cuts it off, leaving the projecting part for 
the head. The machine bites off the wire by inches inces- 
santly, one hundred and forty bites a minute, and just as it 
seizes each bite a saucy little hammer with a concave 
head flies forward and hits the end of the wire taps 
and forms the head. 

“The machine now grips the little piece of headed wire 
in a countersunk hole between teeth, and lays it sideways 
in a groove. These grooves are finally drawn on a sloping 
metal plate, and the pins slip down with the heads upward, 


thres 
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—most profitable— 


FASTEST SELLING! 


The vital consideration with the wise re- 
tailer of office furniture is, “How many 
times does the dollar invested in a certain 
article turn over?” Samson Table stock in- 
vestments turn over so rapidly that the 
money invested in one table actually earns 
as high as 300% and 400% profit per annum 
for the merchant. 








The development of this speed is directly trace- 
able to SAMSON most effective National Adver- 
tising to the buyer, owner and user of Office Tables. 
Without a break Samson have increased 
continually because Samson Tables have been 


NATIONALLY 
ADVERTISED 


continually— 


Distributed through only the 
most reliable merchants in 
1,000 American cities. Ad- 
vertised locally in every con- 
ceivable way through FREE 
Selling Helps supplied to deal- 


sales 





Excellent construction 
—neat, efficient and or- 
ganized arrangement— 
attractive and lasting 


finish. 





Samson method of ‘‘In- 
terlock Reenforce- 








ment”’ ogeures A all ers! Priced attractively and 

Samson > Ti Ss é : 4 ° ; 

strength greatly inex- each piece — a hand- 

Gedinotsertabis, «Some profit in itself to the An extensive line of roll 


used in other tables. 


Right-hand leg sections 
show weak leg construc- 
tion typical of ordinary 
table legs built with 
varying thickness of 
stock. Left-hand leg 
sections show Samson 
strong legs resulting 
from ‘“‘taper-miter- 
joint-voxed’’ method of 
securing Samson uni- 


dealer! And because of all these 
things, so fast moving that each 
profit on every piece is realized 
over and over again several 
times every year. 
WRITE 
PLETE 
“SAMSON 


FOR FULL 
DETAILS 
SELLING 


AND COM 
OF THE 
PLAN” 


top—flat top and type- 
writer desks. 


We will send you our 





form thickness of stock. 











illustrated catalog on 
request. 


MUTSCHLER 
BROTHERS CO. 


NAPPANEE, IND., U. S. A. 
Makers of Good Tables Since 1896 



















The J. F. Dietz Gompany 


CINCINNATI 
OHIO 





Style 317 


Of white oak, 
top quartered, 
rails, drawer fronts and 
legs plain. 5 sizes—all con- 
taining all Samson spe- 
construction features. 


Established 1881 




















MUTSCHLER SROTHERS CO MAPPAREER.ING.. U.S. & 


cial 
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ENUS *“Pencils of Precision” 
PENCILS at 


She la rgest selling | 
ualit 'y pencil 
in the world 


- 


















17 Black Degrees 
3 Copying 


Leading all others in their 
pre-eminent QUALITY, 
matchless for both techni- 
cal work and ordinary 
writing and drawing. 

VENUS Pencils are 
everywhere demanded by 
customers, who—knowing 
them—know what VENUS 


Perfection means. 


Help your VENUS Pencil purchaser to select the right 
degree and you will always have a satisfied customer. 
Keep your line complete. 


American Lead Pencil Co. 


220 Fifth Avenue, New York 
and London, Eng. 





















THE CLIMAX LINE DATER and Pc 2 a mee A SERIES of CLIMAXES 
steno’, owbes eatente Pentins ‘The Greatest TIME SAVERS on the MARKET 


: 


NAME PLATE DATER can also be 
furnished with Wheels for all lan- 
guages. THE TRAUT & HINE 
M’F’G CO. also make thumb tacks, 
pencil clips and the well-known 
“Kon Kave Kut” Pencil Sharpener. 


These Machines are ALL METAL (with the ex- 
ception of the Rosewood handle) with metal 
type and figures, giving neat, clear-cut impres- 
sions. They are self-inking, dust and rust 
proof, absolutely accurate, compact, neat and 
of exceptional appearance. The Climax ma- 
chines do identically the same work and in 
just as satisfactory a manner as the highest 
priced. Our guarantee is given with every 
machine. Prompt deliveries. 


CLIMAX NUMBERING MACHINE 


Patented, other patents pending CLIMAX LINE DATER 


Patented, other Patents Pending 


Six Wheels 








1 to 999,999 Our proposition for dealers 

Three and agents in all countries 

Movements: of the world is an attractive 

— ANSWERED one. Write for our illus- 
— JUL 15°20 trated catalog. 


Duplicate. 





Facsimile of Imprint 


Gx 


THE TRAUT @ HINE M’F’G CO. 


123456 1 UNION SQUARE, NEW YORK CITY, U. S. A. 
FACTORY, NEW BRITAIN, CONN,, U. S. A. JUL 15’20 


Facsimile of Imprint Export Department for Europe and the British Empire, 9 and 10 Cheapside, London, E. C. Facsimile of Imprint 





























until the end which is to be pointed comes in contact with 
a cylindrical roller with a grinding surface, 

nds points upon them by an ingenious arrangement of 
springs and levers, playing at lightning speed. The 
surface of the piate by which the pins descend terminates a 
little above the grinding roller; then a slight depression 
is given to the sloping plate and also to the roller, so that 
one end is an inch or so lower than the other; this causes 
he pins to fall into a box placed to receive them. These 
operations are performed so rapidly that they can scarcely 
be perceived by the eye, and the pins fall into the box in a 
stream at a rate of from 200 to 400 a minute. 

‘The pins are then washed in hot water and potash or 
tumbled in sawdust, washed again, and then arranged 
in a copper pan in layers alternating with layers of grained 
tin. The contents of the pan are covered with water 
vhich a quantity of argol is sprinkled, and after boiling for 
several hours the pins are coated with a thin deposit of 
tin, which gives them their silvery appearance. They are 
then washed in clean water and dried and polished by 

‘ing revolved in a barrel, mixed with dry bran or fine 

iwdust, and two very intelligent little machines sort the 
pit s, rejecting every crooked pin. 

1utomaton assorts half a dozen lengths, and a 


which soon 


groovy ed 


; 


oda, 


over 


perfect genius of a machine hangs the pins by the heads, 

transfers them to slips of paper, and by one movement 

sticks them all through two corrugated ridges in the paper, 
1 


thereby completing the work. 

‘The pin machine is one of the nearest approaches to 
the dexterity of the human hand that has been invented. It 
is about the size of a sewing machine, which it closely 
resembles. It has made the necessary little pin both cheap 
and plentiful. 

“Primitive pi 
the lake dwellers of 


remains of 
ruins of 


among the 
among the 


found 
Europe, 


ns have been 
central 


ancient Greece and Egypt, and bronze pins with orna- 
mented heads have been found at Pompeii. Some of these 
early pins are of bone, others of bronze; some are quite 
elaborate, others are rudely fashioned; some have double 
heads, and a few have been found in form exactly like the 


modern safety pin. Until the invention od the modern pin 
nachine, the head was always the difficulty and som 
consisted ot loose ring slipped heauete, an ey 
The cheapest pins are made of iron wire; the 

I 

} 


etimes 


of hardened crucible steel; and the pet: are made of 
brass. The etal is drawn into a ire of the suitable 
rauge. The vention of the process of drawing wire was 
the foundation of modern pin manufacture, and for years 
the industry was confined to the two countries, France and 


e process was invented. 
made by spinning 
-sixteenths of an i 


Germany, where th 
‘Enamel-headed pins are 
glass into a rod about three 
The end of this glass is kept soft by a gas jet. Into this 
soft substance the workman plunges the pin shank, and by 
a complex whirling motion detaches a little ball from the 
od, which a head to the pin 
“Mourning pins are made of properly 
are finished by immersing in black japan, 
are dried. 

“The size 
one-half-inch stout 
by entomologists, 


h thick. 


idheres as 
tempered iron, or 
after which they 


from the three and 
slender 
h about 


ordinary pins ranges 
blanket pins down to the finest 
it pins used 4.500 of which weig 


an ounc ¢ 


The School Helps the Post Office. 


As a part of the campaign to —— the 
lic in the proper preparation and disposition of letters and 
addresses are being delivered to the children in 

schools. The children from the seventh and 
ighth grades are gathered in the assembly hall and are 
requested to make notes on what is said to them, and 
then to prepare an essay on the subject. The boy or girl 
who writes the best essay is permitted to read it to the 
hildren of the lower grades, and all the children of the 
seventh and eighth grades are required to bring their es- 
says home and read them to their parents. That the chil- 
lren are impressed with the information given them, and 
show a patriotic desire to help their government, is shown 
by the essay printed below, which was submitted by a 
pupil of the Irving School: 

I can help the mailman by— 

Writing name and address plainly. 

Addressing mail to street and number. 

Writing names of streets and north, south, east and west. 
Putting return address on outside of envelope. 

Using regulation size envelopes. 

Placing stamp in upper right-hand corner. 


mailing pub- 


packages, 
the public 


PPLIAN( 


the work of 


50 


typists 


You ons USE the 


OTOSPEED 
STENCIL DUPLICA 


—and SELL it, Too 


Speed up! Your salesmen need help. Pave the 
way for them with clean-cut, stimulating advertis- 
ing. Print it on the Rotospeed. Form letters, 
illustrated circulars and price lists. The cost is 
almost nothing. 


Here’s What Happens 


Your customers are looking for an economical, 
trouble-proof duplicator—a simple, easily-oper- 
ated machine—a money-maker and a time-saver. 
They want the Rotospeed. We know it. More 
Rotospzeds are being bought today than ever be- 
fore in the history of our business. The remark- 
ably low price, $43.50 complete, makes it a rapid 
seller. Let your salesmen take the orders—at a 
good profit—and don’t forget that the supply 
business is a constant source of additional profit. 


Nationally Advertised 





The Saturday Evening Post, American, System, 
Business and thirty other publications are run- 


ning Rotospeed advertising. Sales are being 


made every day in your territory. Do you want 
them? 


Our Plan Will Help 


Write now for details of the Rotospeed sales 
plan. Let us show you how we can be of help in 
increasing your profits. 


The ROTOSPEED Co. 


727 E. 3rd Street, DAYTON, OHIO 
Agency Division 
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HE AULT & WIBORG organi- 

zation is composed of men ex- 

perienced in the _ painstaking, 
scientific business of producing high 
grade typewriter ribbons and carbon 
papers, men who have learned the 
game on the old road of personal ex- 
perience. 


—scientific men who know materials and 
how to treat them by proven formulae, 
and skilled men who apply ‘this expert 
knowledge 


—practical men who know how to select 
materials, who know the different makes 
of typewriters, their peculiarities and 
how to adapt ribbons and carbons to fit 
requirements 


—experienced men who know how to con- 
duct efficiently a modern manufacturing 
plant to decrease production costs and 
lower price to the consumer. 


HIS expert organization has 

gained for A and W carbons and 

ribbons a reputation for longer 
and more perfect performance. 


UR merchandising department 
& has made an extensive study of 

your needs and requirements. 
We are solving the problem of how 
to help you sell more of our products. 
We furnish what you want—when and 
where you want it. That is Ault & 
Wiborg superiority. 


he AULT &” 


WIBORG (Company 


CINCINNATI, 


OHIO, U.S.A. 





_ 
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Having mail box on house with name, and names of people 

visiting or living in the house. 
In sending parcel post, mark “fragile” if containing eggs 

or other articles liable to break. 

ROY STRICKLAND, 
1954 West Congress Street, 
Chicago, Illinois. 

Irving School. 

In commenting on the above, Postmaster Arthur C. Lue- 
der said, “If everyone would show the same interest in 
the postal service that this boy has shown and do the 
things which he says in his essay should be done, it would 
result in a much better service.” 


Bureau of Commerce Office at Rochester. 


A district office of the Bureau of Foreign and Domestic 
Commerce has been established at Rochester, N. Y. It 
is a new activity of the Rochester Chamber of Com- 
merce, under the direction of F. W. Burton, foreign trade 
secretary. 


Big Printing Company Opens Office Supply 
Department. 

The Ambrose Printing Company of Nashville, Tenn., 
one of the largest printing houses in the south, is opening 
an office supply department. They have been appointed 
by the Shaw-Walker Company as agents for that line. 


Manco Club Dines. 


The Manco Club of the Wm. Mann Company, Philadel- 
phia, Penna., held an enjoyable dinner last month. There 
were 200 present, who were entertained by professionals 
during the course of the dinner. Dancing followed. Sev- 
eral members of the firm were guests of the club. 








Waterman Export Manager in Far East Trip. 
W. H. Kernan, export manager of the L. E. Waterman 


Company, sailed April 5 from San Francisco on a trip 
through the Orient. It is expected that he will return 
about September 1. The itinerary will take Mr. Kernan 
to Honolulu, Japan and China. Mr. Kernan’s contact with 
Waterman dealers is expected to facilitate the transaction 
of business from two angles—merchandising by the dealer, 
and a familiarity with their problems and customs which 
will enable the manufacturer to handle their orders to the 
best advantage and expedition. 


Prize for Loose Leaf Window at Dallas. 


Stationers and office supply dealers at Dallas, Texas, 
offered a prize of $10.00 for the best window display 
during loose leaf week. The prize was won by E. G. 
Marlows & Company. The committee judged the various 
windows on a percentage basis, fifty per cent for selling 
value, twenty-five per cent for artistic effect, and twenty- 
five per cent for originality. Honorable mention was ac- 
corded to the displays by the Simpson-Whiteman Com- 
pany and the Stewart Office Supply Company. The judges 
were L. R. Brown, D. Kuykendall and Oscar R. Blatt. 


Yawman and Erbe Filing School at Chicago. 


An innovation by “Y and E” in connection with the new 
Chicago store at 162-64 West Monroe street, Chicago, IIL, 
is the Yawman and Erbe Filing School. This is now 
housed on the first floor. Classes are held mornings, after- 
noons and evenings, the courses being completed in ten 
weeks. The school is equipped to teach the filing systems 
of all other prominent manufacturers, as well as those 
formulated by “Y and E.” A free employment service is 
maintained for the benefit of graduates, and for the con- 
venience of business houses in Chicago and vicinity. 

The Yawman and Erbe Filing School is under the direc- 
tion of Miss Estelle B. Hunter. She is a graduate of the 
University of Chicago, and has served on the lecture staff 
of that institution. For seven years she has been with the 
United States Department of Labor as organization advisor 
in the Child Bureau. In this capacity, Miss Hunter has 
served the bureau in twenty-two states and in Porto Rico. 


When you’re down in the mouth, think of the prophet, 
Jonah—he came out all right—Roneo Bulletin 
Ltd., London, England). 


(Roneo, 
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A NEW—COMPLETE—COMPACT 


Samuel T. Freeman & Co., Auctioneers 
P ETERS 1519-21 Chestnut St. Philadelphia 
(Fr 


DURABLE—PORTABLE 


Adding Machine 


Weight—35 Pounds 
Capacity—$99,999,999.99 










THE PETERS 


Adding and Listing Machine 


Combines with large capacity the desirable 
features of compactness and portability. 
It lends itself equally well to the require- 
ments of big banks—large corporations 
or small merchants. It was, in fact, 
particularly designed to fill the need of 
all banks for a superior machine of small 
dimensions, large capacity and selling at an 
attractive price. 


Maximum visibility is secured by including 
in a small angle of vision the keyboard- 
number wheels and printing line. The 
Total— Sub-total— Non-Add and Repeat 
levers are so located with respect to the 
path of the operating handle that the ma- 
chine can be worked at high speed by the 
use of the right hand exclusively. The 
quality of workmanship—beauty of appear- 
ance and elegance of finish is excelled by 
none. 


Some excellent domestic and foreign areas 
remain unassigned. Inquiries from dealers 
invited. 


PETERS-MORSE MFG. CORP. 


30 CHURCH ST., NEW YORK CITY 
Factory: Ithaca, New York 











Receivers’ Sale In Equity 


In the District Court of the United States 
for the Eastern District of Pennsylvania. 
Dec. Term, 1920. No. 2149. 


Valuable Plant, Including Real Estate, 
Machinery, Equipment and Stock 


THE INTERNATIONAL 
MONEY MACHINE CO. 


Kutztown Rd. and Rockland St. 


Reading, Penna. 


Monday, June 5, 1922 at 11 A. M. 
Tuesday, June 6, 1922, at 10 A. M. 


on the premises 


REAL ESTATE—Modern 2-story Concrete Fac- 
tory (daylight construction) thoroughly equipped 
with Offices, Elevators, Modern Lavatories and 
every convenience. Over 8 acres of ground with 
railroad front. 


MACHINERY — Comprising Ferracute, Bliss, 
B.-O. and Perkins Presses, Niagara Shearers, 
Tumbling and Burnishing Barrels, 1-2-3 and 4 
Spindle Drills, Pratt & Whitney multiple Drills, 
Brown & Sharp, and Hendy Universal and Plain 
Horizontal and Vertical Millers, Brown & Sharp 
and Warner & Swayze Screw and Cutting Off 
Machines, Hendy Engine Lathes, Pratt & Whit- 
ney Profilers, Stepto Shapers, Brown & Sharp 
Plain and Surface Grinders, Complete Silver, 
Copper and Brass Plating Outfit, Buffing and 
Polishing Lathes, American Planer, Annealing 
and Case Hardening Furnaces, Ingersoll-Rand 
Air Compressor, Bench Lathes, Shafting, Beltin 
and Hangers, about 1000 H. P. of Motors of 
10 and 20 H. P., also large quantity of High Speed 
and Carbon Drills, Taps and Reamers and small 
tools. 


STOCK & FIXTURES—Large lot of Finished 
Parts for the International Adding, Paying and 
Listing Machines, about 300 Adding, Payroll and 
Listing Machines, Handsome Office Furniture, 
Typewriters, Safes, Filing Cabinets and about 40 
Patents (both United States and Foreign) with 
which will be included the good will of the com- 
pany. Also Reo Speed Wagon and Ford Roadster. 


By order of George C. Tenney, Recei 
Edward C. Nolan, SeaivErs 
Edward S. Kremp, Special Master 


John A. Keppelman, Esq., 540 Court St., 
Reading, Penn., Attorney for Receivers. 


Illustrated catalogues mailed upon application to 


Samuel T. Freeman & Co., Auctioneers 
1519-21 Chestnut St. 


Philadélphia 
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Orpin Five Ply 700 


A GOOD DESK TO MAKE A GOOD CUSTOMER 


Probably your trade talks like most other people—they 
want the best possible value for their money. Crpin quality 
means real value. Show your customers Orpin desks and 


which closes the sale will be followed by an excellence of ser- 
vice which makes satisfied customers and brings repeat orders. 
Let us tell you about Orpin desks. Full particulars will be 


you will make profitable sales. The first favorable impression mailed as soon as we hear from you. 


ORPIN DESK COMPANY, 121 Medford Street, Charlestown, Mass. 








UL 
MONGOL Y a 
THIN LEADS 
N° 3046 Made in 3 Degrees 
H—HARD 
Fx , HB—MEDIUM 
et oe B—SOFT 


These leads are made in the regular Standard size to 
fit the regular standard mechanical thin lead pencil. 


The leads are the famous MONGOL Quality. 
1 Dozen Leads in a Tubular Wooden Box, !/, Gross Boxes in a Carton 
EBERHARD FABER 


ale “The Oldest Pencil Factory in America” <> 
NEW YORK 
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(In Other Lands—Continued from page 43.) 
Stationery Supplies in Palestine. 


By Vice Consul George C. Cobb, Jerusalem, Palestine 

The population of Palestine is approximately 700,000 
and of this number only a small part can read and write, 
therefore the demand for stationery and stationery sup- 
plies is not great. There is an increasing desire for edu- 
cation in Palestine which is encouraged by the many chari- 
table institutions and missionaries located in the country, 
and with the steady growth of the population, due in large 
part to the Zionist movement which is bringing an average 
of 10,000 literate Jews into the country each year, the 
demand for stationery and supplies should increase pro- 
portionately and become of interest to the manufacturers 
of the United States as a market for their productions. 

\t the present time the Palestine stationery dealers are 
supplied principally from England, Germany, Austria, Italy, 
Holland, France and Czecho-Slovakia, in the order named. 
England, Italy, Holland and France have the lead in furn- 
ishing the better grades. Germany and Austria supply the 
cheaper quality of paper, office fixtures and accessories. 
The favorabl rate of exchange is an additional inducement 
to the Palestine merchant to purchase his goods in theses 
countries 

The local dealers state that English houses give them 
from thirty to sixty days’ credit while the manufacturers 
of other mele of the world demand payment prior to ship 
ment or before goods may be cleared through the customs 
There are salesmen from all of the above mentioned coun 
tries who solicit the Palestine trade. It is remarked by 
dealers that American salesmen are never seen in this dis- 
trict. 

Writing Paper. 

Officials of the present British administration in Pales- 

tine, and their families, the few better class natives, and 
ie floating tourist population, require a superior quality 
of writing paper for both social and commercial purposes. 
Papeteries note paper, white, cream, and light blue, six 
by eight inches, fifty sheets and envelopes to match, sell 
at thirty piasters each, and boxes of the same size con 
taining thirty sheets and envelopes sell at twenty to twen- 
ty-five piasters. (The piaster for commercial purposes 
is usually figured at the rate of $0.04 in American currency. ) 
Boxes of larger dimensions are also handled but the above 
mentioned sizes are the ones most ou ntly asked for. 
This paper comes almost entirely from England and France. 

Letter paper in pads, from England, France, Holland and 
Italy, five by eight and eight by ten inches, containing 
from fifty to one hundred sheets, with a retail price vary- 
ing from eight to twenty-five piasters, has a large sale. 
The envelopes preferred by the better class native are 
those with an inner lining of thin colored paper. These 
envelopes in packages of one dozen sell for from three 
to seven piasters according to the quality of the paper. 

[he cheaper grades of paper come from Germany, Aus 
tria and Czecho Slovakia in letter and note Pape r sizes 
with envelopes, and sell at from six to twenty-five piasters. 
Pads, in standard sizes, sell at from three to seven piasters, 
One of the most popular writing papers among the poorer 
class is a small package containing ten sheets and envelopes 
hich sell at five piasters the package. 

Official Stationery—Typewriter Paper. 


Official stationery supplies for the administration gov- 


erning in Palestit ie are purchasel locally, dealers of the 
country submitting tenders. For this purpose most of the 
local dealers carry a grade of paper to meet the govern- 
ment’s requirements Cap-size first sheets of a good 


quality of typewriter paper may be had for eighty-five 
lasters a ream; second sheets at sixty-five piasters; letter 


size first sheets for fifty piasters; and second sheets at 
thirty-seven piasters the ream. This paper is imported 
from England. A cheaper typewriter paper may be found 
n the shops which comes from Germany and Austria, but 
the dealers claim the better quality is usually demanded by 
their trade. Carbon paper from American and EF nglish 
houses is handled; the American paper sells at forty piasters 


i 


for a hundred sheets and the English at fifty-five piasters 
t the same quantity; the first being of the best quality 
having the largest sale. ’ 
Long sheets of paper, known as foolscap, are used by 
the native business men for commercial and legal purposes. 


[his paper is carried in two grades, that from England, 


France and sayy retails for seventy-five piasters per ream; 
ind a cheaper quality from Germany, Austria and Czecho- 
Sieeniia for thirty piasters. The better grade has the 


largest sale. 
[he following statistics of writing paper imported into 
Palestine for the years ending March 31, of 1920 and 1921, 
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{ The increased facilities and added 
equipment provided by our new fac- 
tory enables us to give quicker, better 
and more efficient service. 


{Stock Binders and Forms are 
shipped in 24 hours. 


§ Special Binders with stock metal 
parts are shipped in 6 days 


§ Special metal parts in 10 days. 


§ Where quicker delivery is required 
than this schedule our Special Service 
Dept. is at your service—it meets the 
most exacting requirement. 





The Cesco Catalog with dealer’s dis- 
counts on request. 


LOOSE LEAF 
Ghe CE.SHEPPARD co. 


53 14 i SL. Long Is 


Van Ate # St Dang island C 
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“Falcon” 











“falcon” Products 


The Complete “falcon” Line Offers 


an Assortment Permitting Economical 
Freight Shipment Without Overstock- 
ing — Striped Wood Clip Boards; 
Striped Wood Arch Boards; Flexible 
Wood Rulers; Flexible Steel Rulers; 
School and Office Wood Rulers; Desk 
Files and Letter Trays; Card Index 
Boxes; Falcon Arch; Pencil Boxes. 


Complete Catalog 


Check items in which interested, pin to your letterhead, prices 
and complete information will be sent. 


AMERICAN MFG. CONCERN 


Factory 
FALCONER, N. Y., U.S.A. 
New York Office 
200 FIFTH AVENUE 


Phone 


Room 
Gramercy 1175 











respectively, is taken from the annual statistical return of 
the government of Palestine: 

Great Britain—(1920) $22,100, (1921), $42,440; Egypt— 
(1920) $324, (1921) $12.00; France—(1920) $2,800, (1921) 
$8,660; Italy—(1920) $10,108, (1921) $14,972; Holland— 
(1920) $1,968, (1921) $12,996; Japan—(1920) $4,736, (1921) 
$92.00; United States—(1920) $388, (1921) $156; Other 
countries—(1920) $4,172, (1921) $21,276. Total (1920) 
$46,596, (1921) $100,604. 

Pens and Pencils. 

Penholders sold in Palestine are imported almost en- 
tirely from Germany. A very cheap quality, of unpolished 
wood, may be had for three piasters a dozen, a better 
grade for six to ten piasters; and for twenty-four piasters 
those that are polished or painted and with cork or hard 
rubber ends. 

England and Germany supply the pen points. Of the 
two the English are said to be the best. All designs in 
stub and pointed pens to suit the individual taste may be 
purchased. Boxes contain a gross and retail for from 
twelve to twenty-four piasters according to the quality. 

The fountain pen of American manufacture retailing at 
one hundred to three hundred piasters has a small sale 
The demand for these pens is said by dealers to be steadily 
increasing. 

American Pencils Come from England. 

American and English pencils of the best quality are 
to be found in most stationery shops at three to four 
piasters each. Most American pencils as well as other 
American manufactured goods are purchased in the Eng- 
lish market. This is because of the favorable credit given 
by the English houses, the lower freight rate, and the 
quicker delivery. The American patent pencil with extra 
leads is being introduced to the Palestine trade and is 
meeting with favor; those selling at from twenty-five to 
one hundred piasters each are in great demand. 

A cheaper pencil that comes from Japan is sold for one 
piaster, and others selling for from one to two piasters 
each come from Germany and Austria. These pencils 
have an inferior lead and makeup, but meet with a certain 
sale among the poorer classes. 

Inks. 

Most of the inks sold in Palestine come from England 
Local dealers claim that British inks are superior to all 
others. Blue-black, red and copying inks have a good 
market. Put up in half pint stone or glass containers they 
range in price from seven to twenty piasters. Copying 
ink is used by most of the native business men; the anti- 
quated method of making impression copies for the files 
still being in practice. Small bottles of blue-black ink 
retail at two piasters. This quality and size has a steady 
sale. Cheaper inks come from Germany and Austria, but 
have only a small sale among the poorer classes. 

Miscellaneous. 

Miscellaneous supplies usually found in stationery shops 
are handled by the Palestine dealers. English-made ledgers 
of an extra fine quality, leather bound, of some 200 pages 
sell at eighty piasters, and of 300 pages sell at 100 piasters. 
Others from Germany and Austria, of an inferior quality, 
in the same sizes, sell for about forty per cent less. Those 
of English make have the best sale. 

Note-books, paper and leather bound; leather novelties: 
office fixtures and toys, are imported principally from 
Germany. There has been an effort to introduce Ameri- 
can office fixtures, filing cabinets, etc., but the dealer finds 
their price beyond the means of the average Palestinian 

The educated population of Palestine is most cosmopoli- 
tan and accordingly books printed in all languages and 
from all countries are carried in stock. A few American 
magazines and books are handled but most of the liter- 
ature printed in English comes from England. 





Typewriters in Japan. 
(Extract from Trade Letter from E. R. Dickover, American 
Consul in Charge, Kobe, Japan, February 27, 1922.) 

In spite of the fact that the majority of Japanese letters 
are still written with brushes in the old style, there is a 
good market in Japan for typewriters. This market is 
composed of the banks, foreign trading firms, modern 
manufacturing concerns, professional men, etc., whose con- 
tact with the resident foreigners or with concerns abroad 
compels them to write in the English, French, Spanish, 
German, Hindu or Portuguese languages. The foreign 
trading language of Japan, however, is English, and it 
will be found that the greatest part of the demand for type- 
writers is for machines with approximately the same type 
as is used in the United States. 
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Holding at your finger ends for “‘instant 
reference’’ all active matter 





The use of this file does away with having to dig through the several thousand letters in “general correspond- 
ence file’ to locate active matter. It permits you to keep live matter by itself, close at hand and instantly 
available. It will pay you hundreds of dollars in speeding up business detail and saving time during the first 
six months. The Pending Matter File is put together so as to be practically indestructible, it is light in 
weight and easy to handle, and is indexed to suit the particular needs of the individual user. One or two inch 
tabs are used, any number of positions. 


Write for full particulars or let us know your requirements. We'll be glad to furnish them. 


THE KOHLHAAS COMPANY 


Instant Reference Files 
183 N. Dearborn St. Ask your dealer or direct Chicago, Ill. 














OSTUMERS form an excellent line for the 
office equipment dealer, requiring but small 


investment of capital and space, and every) 


office needs one or more of them. The Furnas 












Line includes ten styles furnished in plain oak, ma- 
hogany finish, quartered oak and solid mahogany. 
If you have not looked into the costumer possi- 
bilities in your store, we shall be glad to take it up 
in detail. 


Costumers are but one feature of the Furnas 
Line which includes wardrobes, umbrella stands, 
waste baskets, telephone and office tables, and ac- 
counting machine desks. The line goes well with a 
stationery stock or completes an office furniture de 
partment handling desks, chairs and filing cabinets 
We shall be glad to send you full particulars. 


FURNAS OFFICE FURNITURE CO. 


IN DIANAPOLIS 
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Think of some customer 
who complains about the 
Typewriter Ribbons, or the 
Carbons, bought from you. 
Tell us the retail price and 
we'll send you samples of the 
Miller Line to retail at the 
same price. Give these to 
your customer for a good, 
fair trial. We'll gamble on 
the result—take all the risk. 
If you are not asked for 
“more of the same” your ex- 
perience will be the rare ex- 
ception, 


s 7 Ask HER—She Knows 


Get the stenographer—the typist—who 
actually wses typewriter ribbons and carbon 
She knows—she can tell you 
whether it is easy for her to please ‘‘the 
old man” or whether she has to strike letters 
over, change ribbons often, hammer the 
keys to get good carbon copies, or in other 
ways fix up or make up for the shortcom- 
ings of her ribbons and carbons. 


s . 
The Miller-Bryant-Pierce Co. 
231-241 S. River St., Aurora, IIl. 
; New York; Boston; St. Lou 
Cleveland; Indianapolis; Sai 
»; New Orleans; Minneapolis; St. Paul; Peoria; 
Springfield, [Il 


BRANCHES: 


European Headquarters: 46 Avenue des Villas, Brussels, Belgiu 
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THE GUNN ‘liNe’ DESKS 


GUARANTEED 


(PATENTED) 























Wears 
Like lron- 


Restful to the eye 





CONSTRUCTION 


THE LATEST 


Gunn Patented Lino Top 
Desks, inlaid with special 
prepared Lino of highest 
quality provide an Ideal 
Whiting Surface. 

The soft dull shade of green is 
restful to the eyes. Lino has 
iron-like wearing qualities 
and yet it feels like kid to 
the touch. Stains are easily 
removed. 

The necessity of expensive plate 
glass or blotters for protection 
of finish entirely eliminated. 
No varnish to mar. 

Sample of top and catalog mailed free 


GRAND RAPIDS 


The Gunn Furniture Company, micurcan 


30 Years Builders of Office Desks and Sectional Bookcases 
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For domestic correspondence the American typewriter 
annot be used. The Japanese use the Chinese characters 
as their written language, and some 3,000 of these are neces- 
sary for ordinary correspondence. It is, of course, im- 
practical to equip a standard typewriter with type for 
writing these characters, and attempts to write the Jap- 
anese language with our alphabet have not proved highly 
successful, as often it is necessary to see the character 
or ideograph in order to obtain the meaning of the sen 
tence. There is a typewriter of Japanese manufacture for 

‘iting Chinese characters and Japanese “kana” (abbrevi 
ated characters used to represent sounds instead of ideas), 
which has a font of some 3,000 characters. This machine 
ricks the character desired out of the font, impresses it 
upon the paper and returns it to its proper place, but it 
is necessarily rather slow, as the operator must search 
through the font for each character desired The high 
first cost of the machine, together with its slowness of 
operation, has not rendered it very popular, and it is being 
1 only in the largest mercantile houses, banks and gov 
ernmental offices, while the great mass of the people still 
use the brush in their private and business correspondence. 

Che typewriters which enjoy the largest sales in the 
United States are also the most popular in Japan, and prac 


SeC 


lly all the standard makes are represented here. The 
large business concerns in this consular district favor the 
machine which has the single shift standard keyboard, 
with pica type, ten spaces to the inch. Portable models, 
which are also in great demand, are usually equipped with 
a double shift, standard: keyboard Visibility, ease of 


operation, quality of work and quietness are other features 
which are recognized by prospective purchasers in Japan. 

The average price of these standard makes of machines 
is about yen 250 ($125.00) and when taking into considera- 
tion that this selling price includes freight charges and an 
import duty of yen 94 per 100 kin (approximately $35.00 
per 100 pounds) it will be observed that these machines 
retail for less than in the United States. 

Very few machines on the Japanese market are imported 
from Europe, the majority coming from the United States. 
The following statistics show the importation of type- 
writers and accessories into all Japan, 1918 to 1921: (1918) 
$163,000; (1919) $181,000; (1920) $229,000; (1921) (first 
eleven months only) $127,000. 

[ypewriters are generally imported into Japan by the 
large trading concerns, which act as the sole agents for 
the country. While such an arrangement removes all 
possibility of incurring bad credits and gives a sales or 
ganization without cost, at the same time it is necessary 
to be extremely careful as to the class of the concern se- 
lected to act as a representative. It is best to send a repre- 
sentative to Japan for the purpose of investigating person- 


ally the standing and organization of each applicant for 
an agency, and to organize the sales department for type- 


writers. 


Digest of Foreign Press. 


‘he Bungu-Kai, Osaka, Japan, a magazine of stationery, 
shows a wealth of attractive advertisements of fountain 


pens, pencils and inks and carbon papers, popular in the 


Nippon kingdom. Notable among the American concerns 


is an advertisement of Eberhard Faber, showing “Mongol” 


and “Van Dyke” pencils as well as a full line of erasers. 


De Motor Tijd in Indie this month in the English sup- 


plement “The Java Motor Age” has the Ford occupying the 


1 


nside front cover and an attractive page for the National 


Cash Register and another page for the Standard Oil 
Company of New York. 


’ 


* ke 


L’Impresa Moderna, Milan, has a number of articles on 
yffice management and modern business systems. A sec- 
ion is devoted to modern ideas in advertising. 


ie Schreibmaschinen und Butrobedarf-Zeitung, Vienna 


and Leipsig, announces plans for a Business Show in 
Vienna this fall. Information may be obtained from the 


secretary of the Austrian Office Appliance Association, 
Wien VI, Capistrangasse 10, Vienna. 


In the section devoted to Paper and Stationery, we note 


the return of the Waterman fountain pen advertising, so 


( 


+ 


yiten seen before the war. 
In the department devoted to inquiries from other lands 


or German goods, we note a number of inquiries from the 
United States. These inquiries come from towns wide 
apart and would seem to indicate that German commercial 


el 


ternri 


se 1S again vigorous. 













No. 240W 


Copyrighted 1922 
by the 
Milwaukee Chair Company 


What’s under the surface? 


Fi 


ner office furniture when sub- 


jected to thorough examination, 


re 


veals careful attention to 


minute details. Small and seem- 
ingly unimportant details in con- 
struction, design and workman- 
ship show careful and painstak- 
ing methods of procedure and 


ac 


of 


M 


tually determine the standard 
the article. 


ilwaukee chairs endure this 


careful inspection. And, it is be- 
cause of this same careful and ex- 
pert craftsmanship that they are 


re 


or 


TRADE 


cognized as chairs of the first 
der. 


Ask for the Milwaukee Catalog. 





MILWAUKEE CHAIR C° 


CHICAGO 


FOR OVER HALF A CENTURY 


MAKERS OF FINE CHAIRS 


MILWAUKEE 
NEW YORK SEATTLE MINNEAPULIS 
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[mperial 


The Medium Priced Line of Good Quality 


Permit us to intro- 
duce to you our 
new brain baby— 


VERTICAL No. 13 





The finest cheap file on the market. 


This new vertical file is unquestionably the 
most honest and remarkable combination of 
price and quality that has ever been offered to 
the trade. 


The case is exceptionally well built and hand- 
somely finished and trimmed. The drawers are 
ROLLER-BEARING insuring smooth and silent 
operation. No. 13 is built to last a life-time. 


There is nothing cheap about this file except- 
ing the price. Made in Letter size only four 
drawers high. 


DEALERS NET PRICE 


Put a sample on your floor and make this busi- 
ness come your way. 


Imperial Methods Co. 


FOREST PARK, ILLINOIS 


New York—E. L. Sirus, 132 Nassau St. 
Pacific Coast,—Davison & Gold, Los Angeles 








La Revue de Bureau for March has a description of the 
Torpedo typewriter, made at Roédelheim, near Frankfurt. 
This is one of the concerns in the region across the Rhine, 
whose products were turned over to the French under the 
terms of the Versailles treaty. 

This issue carries a rather complete account of the Busi- 
ness Efficiency Exhibition, held at London last February, 
with a list of exhibitors and a number of photographs of 
the booths. Among the American manufacturers who had 
displays are noted the following: Addressograph, Art 
Metal, Burroughs, Dictaphone, Ediphone (Thos. A. Edi- 
son, Inc.), Elliott-Fisher, Kalamazoo Sales, Monroe, 
Moore’s Modern Methods, Noiseless typewriter, Royal 
typewriter, System Magazine and Woodstock typewriter. 

A new Belgian publication is welcomed to the trade 
press, La Vie de Bureau, devoted to accountancy subjects. 
M. Camille Lambert, rue Crespel 56, Brussels, is the pub- 
lisher. 

Among the British and other advertisements appears a 
full page from Kardex, American Kardex Co. 

* * * 

Die Schreibmaschinen-Zeitung, Hamburg, for April 1, 
carries a lengthy review of the Smith-Premier, Model No. 
30, with the new vertical and cross adding and subtract- 
ing feature, handled exclusively for Germany by Messrs. 
Adolph Steinhagen, Mannheim. 


French Office Appliance Makers Organize. 

The French manufacturers of office appliances have or- 
ganized the Bureau of the Chambre Syndicale des Fabri- 
cants Francois de la Mecanographie, with headquarters at 
Hotel de Chambre Syndicales, 10, Rue de Lancry, 10, 
Paris (X®), France. The officers are: M. Jean Badel (Car- 
pentier & Badel), president; M. Duchesne (Japy Freres 
& Cie), vice president; M. Georges Delpy (Duplicateur 
Delpy), general secretary; M. Bosc (Duplicateur Le Fran- 
cais), treasurer. Office Appliances hopes to present an 
abstract of the constitution in a forthcoming issue 





Monthly Meeting of St. Louis Stationers. 


The regular monthly meeting of the St. Louis Stationers’ 
Association was held at the Annex hotel April 17th, at 
5:30 p. m. The meeting was well attended and was very 
interesting. Those present were: McDougal, Palmer, Jr., 
Dyson, Vanderslice, Schenk, Lessard, Schmiederer, Chas. 
Kennedy, Wantz, Willis, Peting, Mr. Sutherland, new 
representative of the Dennison Manufacturing Company; 
Mr. Geiser, representative of Geyer’s Stationer, and Tay- 
lor Wyrick, the jovial and affable chairman of the asso- 
ciation. 

Mr. Wyrick submitted a financial statement showing 
quite a balance on hand. 

The committee appointed to attend the Midwest Division 
meeting held in Kansas City last month was composed 
of William Schmiederer and H. J. Wantz, who were called 
upon to make a detailed report of the meeting. It seemed 
there was a difference of 25c between Mr. Schmiederer’s 
and Mr. Wantz’s expense account which they were unable 
to explain, someone suggested that this might have repre- 
sented a drink but after some discussion it was decided 
such a thing could not have been purchased for so small 
an amount, therefore their reports were fully accepted as 
read and voucher issued for the expense. 

The matter of show window display was debated by a 
number of the members and William Schmiederer of the 
Buxton & Skinner Stationery Company, chairman of the 
committee on window display, offered his suggestions re- 
garding the decorations suitable to be run during the month 
of April in accordance with the recommendations of the 
National Association’s window display suggestions. A 
number of the local dealers have endeavored to follow 
out the suggestions of the National Association by dis- 
playing certain goods at certain periods. 

The St. Louis association is known for its hospitality and 
good fellowship. St. Louis is always in peace and harmony 
and occasionally at the meetings a number of visitors are 
present. At the March dinner James T. Lacey, formerly 
of St. Louis, was a guest and made a brief talk on co- 
operation. 

At this same meeting Mr. McKeevey of the Dennison 
Manufacturing Company, was a guest and made a brief 


talk. 


All Have Our Drawbacks. 
A woman can’t sharpen a pencil.” 
“Well, is that anything to laugh at? Can a man sew on 
a button properly?”—Louisville Courier-Journal. 


“é 
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THE NEW No.4 NELSON PUNCHING MACHINE 


and equipment establishes a new standard ranches taeinesmamenieial 
for Utility—Efficiency—Unlimited Power 


Die Cuts any conceivable shape or de- 
sign (limited only to size of the plate)— 
Perforates—for pin hole perforating it 

Consistent with the Nelson policy of advancement, the has no equal— 

new No. 4 embodies all the necessary elements to insure 

proficient and accurate functioning of all parts (station- 

ary or adjustable) under every condition. An enumera- 


Tab Cuts (dies to be had in sets of 2) 
tion of its exclusive features demonstrates built-in merit: 


satisfactorily performs all classes of 
loose leaf and card cutting— 

MINIMUM FLOOR SPACE—like other Nelson 

models the No. 4 requires the minimum working 


Round Corners—with adjustable knife 
space 


and fibre base the cutting edge is al- 
ways keen— 

IMPROVED CLUTCH ARRANGEMENT — insures 

double the strength and the capacity—clutch pin 









Embosses—a steel chase is provided 

with or without heating element for 
hot or cold embossing. 

handles heaviest work. 

NEW 18” FLYWHEEL—affords greater driving 

force with minimum motor capacity. 


40% MORE POWER —at the cutting edz 

HEAVIEST DUTY MACHINE—now on the market 

These things not only increase the efficiency of the No. 4 

as a punching machine, round cornerer or perforator but 

as a die cutting press places it in a position unsurpassed. 
Ask for full information 


Round 





Die 
Cutting 


C. R. & W. A. NELSON, Inc., “ dticicoittinots 








RUBBER STAMP ACCESSORIES 


Our line is too extensive to itemize or illustrate in this space, so we request 
all dealers who have not received our general descriptive catalogue, to send 
for one at once. 





—— Our position as distributors for many factories enables us to sell at factory 
bre YT LTEEE prices and our large stock permits of prompt deliveries. 
a Address all correspondence to the distributor in your district. 
East of Cleveland and New Orleans Cleveland, New Orleans and West 
R. A. Stewart & Co. The Superior Type Company 
80 Duane Street 3940 Ravenswood Avenue 
NEW YORK, N. Y. CHICAGO, ILL. 
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Double Desk 


Bentley G Gerwig offer 


a new line of super-built desks for corporation, 
executive, bank and professional offices. This 
extraordinary line of two grades, Grade Y (with 
wooden drawer pulls) and Grade Z (with brass 
drawer pulls), represents the higher class of con- 
struction, workmanship and beautiful and lasting 
finish. The Y and Z Grades:are truly the zenith of 
Bentley & Gerwig endeavors. 


Ask for the Bentley & Gerwig complete catalog. 





No. 260 





BENTLEY & GERWIG 


FURNITURE COMPANY 








MAY 1922 





-| THO:| FRI- | SAT- 





4/5/6 
1/12/13 
19/20 











May 





BOSTON 
CHICAGO 









1 Harpers, May 

1 Atlantic, May 

10 Business, May 

10 Outlook, May 10 

18 Saturday Evening 
Post, May 20 

24 Scribners, June 


Carter’s May advertising will reach 2,628,348 readers 


LIKE RADIO 


It Covers the Country 


At frequent intervals during May, 
Carter Inx messages will be flashed 
to the public. They will be read by 
consumers in each of the forty- 
eight states. This forceful adver- 
tising in leading magazines is 
bound to create new customers in 
May just as it has in past months. 
Each item in the Carter line has an 
everyday use in American homes. 
Every item is a profit item, and 
Carter products move. 


STANDARDIZE ON A STANDARD LINE 


The CARTER’S INK COMPANY 


MONTREAL 
NEW YORK 








Ma y; 1922, 


Parkersburg, W. Va. 
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(Passed Away—Continued from page 60.) 


Jacob Backes. 


Office Appliances records with sorrow the passing of 
Jacob Backes, the originator of the now well-known system 
of Callitypy and of the Backesian perpetual calendar, which 
was explained in a recent issue of Office Appliances. Mr. 
Backes dropped dead on March 8 in the streets of New 
York He had recently undergone an operation for 
appendicitis. 


Callitypy, of which Mr. Backes was a consistent advo- 
cate, embodies the idea of composing matter on the type- 
writer and repreducing it by photo engraving. It also in- 
volved using a special character to indicate capital letters, 
and Mr. Backes recommended that typewriters be fitted 
with his so-called capitalizer key. Under the Backesian 
system, proper names and beginnings of sentences were 
commenced with the regular lower case letter, accompanied 
by the mark indicating capitalization. He believed that 
this would economize time and material, making it unnec- 
essary for operators to use the shift except for figures and 
punctuation marks on certain machines, and would offer 
certain economies in manufacture. 

e 7 

Mr. Backes was a printer and a proof-reader by trade. Capitalize 
He was once final proof-reader on the Ladies Home Jour 


nal, where it was his duty to see that the matter accorded the Quality Idea 


with the style adopted by the house. Z 
" 

Mr. Backes was a man of many ideas and an earnest f rt} { E { ‘ P fit 
advocate of whatever he took up. We recall that he advo- 0 ee X ra ro 1 S 
cated the organization last year of a society known as the 











S. P. E. B., meaning Society for the Prevention of Epis Real quality equipment always 
tolary Banalities. For his callitypy system Mr. Backes brings greater profit. Thous- 
yroduced many geometric styles of letters for headings, | yl Pe ° > 
ring . oo ; Se ee ee, oe ands of dollars of such profit 
etc. These not only included letters, but figures and orna- 7 | , 
ments. These letters were so made that one with little are going to the dea ers who 
talent in drawing could readily reproduce them with the capitalize the quality idea. And 
pen so that they could be reproduced satisfactorily by the of all dealers none are in a better 
photo engraving process. Mr. Backes once expressed the position to do so than those who 
idea of callitypy as a product of keyboard photography and handle Supreme Supplies. For no 
geometry. Mr. Backes had even devised a method of effort is spared to make these sup- 
writing music by callitypy, the notes consisting of the let- | plies the finest in the world—and 
ters of the alphabet, principally “q’, which slightly re to merit the trademark shown 
sembles the music notes commonly employed. All rulings bove. 
displayed, ornamental letters, ornamental borders, etc., . : 
a yed, o t — ~ . , 2 ke ic Testimony to the success of this 
were made by strokes of the typewriter underscore in con i 
, wd Y, Se ae oR effort is found in the many letters 
nection with certain geometrical lines. The letter “N . Ss : 
, ; eres 2: , um? t... eee we have received from enthusi- 
stood for note, “H” for half note, “Q” for quarter note, . . S : “ya 
“E” for eichth n “GS” “WT” and “SS” for one-sixteentl astic users of Supreme Supplies. 
. lor eig ith notes, 5, ! an¢ we tor one-sixteenth, And incide these prove that the 
one thirty-second and one-sixty-fourth. There were indi- economy i equipment is no idle 
-ations for rectc: for " re lefc scharns flatc 11 dream as well as dealers find 
catior + ¢! ve ts; for the different clefs, sharps, flats, all by Suneeene Bupeiies Gaanelen 
means of ietters. 
Such features as the Alpha-Merical way 
Mr. Backes was the author of occasional verses which he pad wter Gung, (he Beas pan 
reproduced by the callitype process. His work appeared Headings and the new Wabash-Goodline 
in. Othce Appliances frequently, in the American Printer a a — ae teas oe eel og 
and other publications. Some of his poems were parodies supplies. _ ' 
on works of well known authors. if yu are interested in splendid sales, 
Callitypy became rather popular during the printers’ cach Ss, Supreme Cave ae 
: My - : : : erally are aking, ge : " 
strike in New York a few years ago, many prominent pub- Our proposition is attractive. As a 
ications svine hb v > hy ans 7 1e = starter why not fill in the attached cou- 
In rveinigg having been gotten out Dy means Ol the type pon for a free copy of our booklet, “The 
writer and photo engraving. The finer points of the art Five Basic Methods of Filing.” You 
were not always carefully attended to; however, some ill find it very Baney in your filing 
od quipment depa e . 


papers so prepared their copy as to even-margin both the 


right and left hand margins. Mr. Backes had been an r 2 
advocate of the callitype process for a number of years The Wabash Cabinet Co. 
and had elaborated it to an interesting degree. The fruits Desk 9, Department B, Wabash, Indiana 


of his industry very largely went to perfect the ideas in 


which his mind was fertile, and too many of which, alas, 
were impractical. There was more to his callitypy idea e 
than the mere reproduction of typewriting by the photo- 
———— Se 


graphic process. That, of course was done many years 
ago, the first attempt of which we know being a report of FILING SUPPLIES and CABINETS 













. . - , Py me 663 

the first business show in New York in 1905, gotten out by aes s 
Office Appliances as a little daily published during the 
show. Mr. Backes, however, carried the idea on beyond 
thi id sought to elaborate a simpl ystem which could The Wabash Cabins Ss. 

S al Ss y to €@i: ore Pa § e svs icn ~< ( , 
‘ ; ot - rota pie -. — Desk 9, Dept. B, Wabash, Ind, 
be generally adopted. This system included the features 


Please send me a free copy of 

“The Five Basic Metheds of Fil- 

ing’ and details of your deal- 
er plan. 


already mentioned. 
Jacob Backes was one of those men who lived for the 


sake of ideas. Perhaps under different environment he 
might have developed ideas along other lines. His work 


was always interesting and he combined with it no small ae ae ti Tt Se : 
degree of artistic talent and originality. His was not work 
from which he derived any considerable returns in money. Adress :.... ck 
Much of it was done with the idea of improving processes 

TALEO. ccseecceceveesers see eeeee 





and from love of the work itself. His death is a loss to 
the printing industry. 
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Pea 


The symbol of Olden Crafts- 
manship in Modern Furniture 


ered 
AVES mo 


Ul 


TYLES change with the years 

but the old standards and con- 
scientious effort of Karpen work- 
men endure unaltered. Karpen 
Chairs are built of the same high 
grades of material with the same 
care, as in the beginning. While 
Karpen Chairs were always well 
built, designs have gradually im- 
proved, and the graceful appear- 
ance, convenient adjustment and 
comfortable disposition have come 
to be features of first importance. 


Making the Karpen trade-mark a stan- 
dard that leads in the industry and a 
guarantee of good value to dealer and 
user is not so easy as to make just ordi- 
nary equipment, but the resulting steady 
and increasing business is worth the ef- 
fort. Retailers now handling Karpen 
Chairs testify to the success of this plan. 
We shall be glad to send you full par- 
ticulars. 


S. KARPEN & BROS. 


MICHIGAN CITY NEW YORK 


CHICAGO 








a 
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Louis Dreka. 

Louis Dreka, the venerable stationer of Philadelphia, 
succumbed to the infirmities of age at Philadelphia April 1. 
He was eighty-five years old. He was born at Philadelphia 
in 1839. Mr. Dreka learned the engraving trade in New 
York, and returned to Philadelphia to practice the art. In 
1864 the stationery business was established on Chestnut 
street, the site now occupied by the post office. Later the 
business was moved to 1033 Chestnut street. Mr. Dreka 
retired in 1906, after forty-two years of active participation 
in the stationery and engraving fields. His interests in the 
business were acquired by Charles R. Hamilton and Henry 


E. Carroll. One daughter, Mrs. Thomas B. Scott, New 
York, survives Mr. Dreka. 

Louis Dreka knew the stationery business ym every 
angle. Edward A. Abbey, the artist, held that he was 
the greatest engraver the stationery business has ever 
produced. 

xk oF & 
Addison C. Libby. 

Addison C. Libby succumbed to a serious illness, passing 
away within recent weeks at the age of ninety. He was 
born in Maine, March 13, 1832, arriving in Bost in 1849 


He entered the stationery business in 1880, retiring about 
five years ago. The business was established in a store on 
Cornhill, but later was moved to Dock square. During the 
Civil War Mr. Libby served four years with the Second 


Massachusetts Volunteers; he was wounded at Nashville, 
losing the fingers of his left hand. Surviving ar s daugh 
ter, Miss Mildred A. Libby; two sons, William C. (with 
whom he made his home in Somerville) and George R., 
secretary of the West Somerville Civic Associat 
xk # & 
Albert Edward Langford. 

While in Chicago on a business trip Albert Edward 
Langferd, of Melbourne, Australia, met death a busy 
city street. He was president of the Rapid Typewriter 
Company, aged fifty. Mr. Langford had been Chicago 
three weeks, stopping at a south side hotel. During the 


evening rush April 21 he was trapped between a street car 


and an automobile at State and Monroe streets and fatally 
crushed. 
k e & 
Richard Dexter Knight. 
A prominent figure in the Boston field passed on in the 
demise of Richard Dexter Knight at his home Provi 


dence, April 10. He was president of Thorp & Martin 
Company, Inc., and president and treasurer of Livermore 
& Knight Company, Providence, R. I. The later firm has 


international repute in high grade printing and steel die 
stamping. Mr. Knight was a Mason, and belonged to many 
important clubs. 

x oe & 


Frank G. Hunt. 

Frank G. Hunt, Buffalo, N. Y., passed away som 
ago at his home in Buffalo, N. Y. He was president of th: 
Hunt Flexible Ruler Company. Mr. Hunt was born at 
Perry, N. Y., and resided in Buffalo for fifty-five years. He 
is survived by the widow and Florence Hunt, a daughter 
Two sons passed away before the father 

k ok & 
Henry A. Stephens. 

Henry A. Stephens passed away at Binghamton, N. Y.., 
following an operation, aged fifty-four years. He was head 
of Stephens & Company. Mr. Stephens was the son of the 
late Mayor Frank Stephens; a charter member of the 
3inghamton Tennis Club; a member of the board of man 
agers of the Binghamton State Hospital, and its secretary 


at the time of his death. 
x F & 


Miss Margaret Rick. 

Miss Margaret Rick died at Houston, Texas March 
Her father, George A. Rick, is general manager of the 
Waddell Housefurnishing Company, extensive dealers in 
office furniture at Houston. 

ik 


] 
weeks 


* © 
George H. Dunhill. 

George H. Dunhill, Minneapolis district manager for the 
Woodstock Typewriter Company, died after sudden 
illness. 

x ec 
Frederick B. Coleman. 

Frederick B. Coleman, prominent as a stationer at 
Norwalk, Conn., succumbed to a paralytic stroke last 
month. 
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MASTER GRADE REMANUFACTURED 


TYPEWRITERS 


AND SELECT ROUGHS 
WHOLESALE EXPORT 


ALL MAKES 


ALL SIZES, TYPES AND LANGUAGES 
For Prompt Delivery 


WHOLESALE TYPEWRITER CO. 


INCORPORATED 


326-336 Broadway New York, U. S. A. 


Cable ‘“‘SALETYPE’’ 








The Famous “Emerson” Type 
Only As Thick As Its Contents 





Hinged Covers 


Special Binders 
FOR ALL PURPOSES 


Catalog covers are an ever increas- 
ing field for the loose leaf binder. 


The Stationery Store can handle 
this business easily no matter how 
special the order, and each order 
‘‘Multiple” Type for Pamphlets is always of considerable volume. Inexpensive Ring Metals 








Send us a copy of the catalog your 
customer is using now and we will 
submit a sample binder made es- 
pecially for it, so complete, so indi- 
vidual and so attractive, that your 
customer is bound to be pleased. 
We will tell you what it will cost 
you in any quantity you say— 
All you have to do is take the order “Congressional” Type 
No Punching or Mutilation One Sheet or a Thousand 


The Barrett Bindery Co., 1328 Monroe St., Chicago, Ill. 
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Once in a while you find a man who buys desks 
solely on a price basis—his bargain desk is used 
little, has never been moved from where it was 
first set, out of the sunlight and always dry. 
3ut suppose he wanted to use his desk and work 
by natural light, at least part of the day, as 
most people do. And then; suppose he needs 
larger space and May Ist the moving man took 


HOOSIER DESK COMPANY 


APPLIANCES May 

















The Desk That Passes 
The Moving Day Test 


the desk for a ride. That happens to most desks 
and that is why features of seasoned materials, 
staunch construction and permanent finish are 
of first importance. 

The Hoosier Line will fill any requirement of 
your trade—Hoosier Desks give lasting 
and meet the demands of modern business. Cat 
alog “E” is yours for the asking. 


JASPER INDIANA 


service 


formerly Jasper Manufacturing Company 


HOOSIER DESKS 


** Built True Clear Thru’’ 





TIMI LEELA 


TELCO 


TOMEI 


seeeceesceceecentees 
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It will pay you to write for our 
prices and discounts before buying. 


General Offices 


The Bentson Mfg. Company Aurora, Illinois 


Chicago Representatives and Shcw Rooms Associated Stationers’ Supply Company, E. E. Blankemeyer, Gen’! Mgr., 201-15 North Franklin Sireet 
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Rosevear En Tour. 

Manufacturers of typewriters and adding and calculat- 
ing machines are doing a great deal of educational work 
the schools and business colleges throughout the 
country all the time, for the boys and girls of today are 
the soldiers in the business army of tomorrow. Reginald 
Rosevear, manager of the Philadelphia branch of the Oliver 
Typewriter Company, at times between his other duties 
ngages in such pleasant work, only recently returning 
from a little lecture tour around the circle from Camden, 
Bethlehem and Allentown to Reading. His addresses to 
the students of Business Colleges and High Schools, as 
well as to clubs and Chambers of Commerce, are always 
well received, for Mr. Rosevear has the rare charm of 
making his audience share the enthusiasm which he him- 
] a degree. 

But “Rosey”, as he is widely called, possesses another 
and rarer gift of capital entertainment, which he is some- 
times obliged to display when he is caught among friends 
who insist upon seeing for themselves. He has long been 
a student of hypnotism and, when given the right type of 
subject upon whom to work, can deliver as fine an exhibi- 
tion of hypnotism, simon pure, as many of us have paid 
two dollars to see, and gone away much mystified as to 
how much 


among 


self possesses in so large 


how much was higher psychology and was 
charlatan. 
While in Reading, Pa., last month, Mr. Rosevear ad- 


dressed about two hundred students at the Keystone Insti- 
tute on “Enthusiasm in Business,” and after the talk, was 
persuaded to show the teachers and students something of 
his hypnotic ability. “Rosey” consented and in less than 
two minutes had hypnotized the first student who volun- 
teered to act as a willing subject. This student, Luke 
Boughman, took a trip to Palm Beach, while on the stage 
in front of the school class. The train stopped at Wash- 
ington long énough for Luke to see the Washington monu- 
ment in which he was very much interested. Farther on 
in Georgia he was equally enraptured with the cotton fields 
in full bloom. Upon arrival at Palm Beach, you could see 
by his deep breathing that he found the sea breezes bracing 
and beneficial. Many interesting experiments were per- 
formed through Mr. Rosevear’s really remarkable power, 
including a dual interchange of personalities in the mind 
of one of the subjects. 

Hypnotism is not entirely a subject for entertainment 
however. It has come to be an important factor in the 
medical world, as every one.knows. As a matter of fact, 
Mr. Rosevear does considerable work in Philadelphia for 
physicians and dentists in instances where a patient for 
some reason is unable to take an anesthetic. 

We should like to go on record here as stating that Mr. 
Rosevear never mixes hypnosis with his business. Every 
deal he consummates is made entirely on its merits. 


Hall’s Store Study Club Organized. 

Hall’s Store Study Club was organized at a meeting of 
employees of The Hall Printing Company, Topeka, Kans. 
C. W. Seeley, secretary and sales manager, invited those 
engaged in the selling division to a dinner at the Elks’ club. 
Aiter the dinner a musical program was presented by store 
employees. Mr. Seeley addressed the meeting, showing 
the value of an organization such as the proposed Hall’s 
Store Study Club. The project was supported by other 
speakers, and the formal organization was effected. Off- 
cers for the first year are: J. A. Crow, president; J. M. 
Lippett, vice president; A. S. Matthews, secretary-treas- 
urer; Helen Rutledge, librarian; C. W. Seeley, director. 
The club will meet the first Monday evening of each 
month. 


Typewriter Company in Vigorous Newspaper 
Campaign. 


The Noiseless Typewriter Company has recently been 
taking full pages in the New York daily papers, presenting 
the merits of this widely known machine. We have before 
us a recent advertisement showing a striking picture of the 
machine at the top of the page, below which is presented 
“The Story of a Great Success.” The points regarding 
this machine are then presented vigorously and with brev- 
ity and concluding with a list of one hundred great insti- 
tutions which have bought over ten thousand Noiseless 
typewriters. At the left is a smaller announcement of the 
Noiseless portable typewriter, giving the specifications of 
this interesting little machine. 

Other advertisements appeared in the 
other cities. 


leading dailies of 
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SIKES 


This advertise- 
ment may not 
reach every 
office furniture 
dealer in the 
country, but to 
you who are 
reading it let us 
say this: 


The huge suc- 
cess of our new 


SIKCO LINE 


(Patent Applied For) 


speaks for itself 
and if, perchance, 
you have not 
seen it, there is 
a treat in store 


for you. Something 
new, something the 
people are hungry for. 





THE 


SIKES COMPANY 


PHILADELPHIA, U. S. A. 
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“Go get some more ink 


So the hard pressed executive will com- 
mand his office boy. This same man 
who would not dream of buying motor 
oil for his automobile without a definite 
knowledge of its reliabilty; he who would 
not even consider buying a suit without 
trying it on—he orders his subordinates 
to “‘go get some more ink.” 


The boy comes to you— 


As a dealer in office supplies it is 
clearly up to you to give that boy the 
best ink—this to protect you by pro- 
tecting your customer. Especially in 
duplicating inks—for the office ma- 
chines, such as stencil duplicators, 
stamp pads, check protectors, addressing 
and numbering machines, etc., depend 
on good duplicating inks for consistent 
and reliable service. 


Canode Inks “fill the bill” 


Dealers who know these things sell 
Canode Inks—— known as the inks of 
superior qualities. Canode Inks retain 
their original good properties — they 
refuse to gum up, dry up or clog the 
intricate and minute parts of these 
small office machines. They are the 
inks that you can give your customer 
knowing that he will be satisfied with 
their performance. 


Canode Inks offer a good opportunity 


to sales agents and dealers— ask for 
samples and further information. 


CANODE INK CO. 


3015 Carroll Ave. Chicago, Ill. 
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Your Money and the Government. 

The United States Government is making a strong effort 
to induce people to invest in its choicest security, the new 
Treasury Savings Certificates. There is a two-fold pur- 
pose in this effort, one is to secure money to meet obliga- 
tions that were incurred during the great world war, and 
the other is to establish a savings system for the people 

For many years the government would not do anything 
in finances that looked like engaging in business that might 
be done by individuals or corporations. Then came the 
universal demand for a Postal Savings System, and in 1910 
a very carefully guarded law was passed, limiting the in- 
terest to two per cent a year. But even at that low rate 
of interest, Postal Savings was successful and the deposits 
at one time reached over $200,000,000. Thousands upon 
thousands of people, mostly foreign born, trusting the 
government, placed their funds in Postal Savings. 

Postal Savings demonstrated one fact of great import- 
ance, which was that many people would trust no other 
banking institution. A further important fact was that 
Postal Savings did not draw depositors from regularly 
established savings institutions, but instead increased their 
number. Pustal Savings drew money from hiding places 
and put it in circulation. 

But times have changed, interest rates have advanced. 
The government itself has determined that the two per 
cent rate is too low. Besides, the government found it 
necessary to sell billions of securities to finance the war, 
and it will have to sell billions more to redeem, refund and 
readjust the loans it made under the severe stress and storm 
of war. The government must be fair to the people, and 
when it borrows their money it wants to pay them a fair 
rate of interest. The war loans demonstrated that the peo- 
ple would lend their money and really wanted to become 
interested in government investments if a system would be 
devised that was simple and safe. The lessons of Postal 
Savings, of the war, and its thrift and savings stamps, 
brought forth the Treasury Savings Certificates which 
have become known as the best investment offered by the 
zovernment. 

These certificates are issued in denominations of $25, 
$100 and $1,000; they are sold to the people for $20, $80 
and $800, 25 per cent less than their face value. If allowed to 
run to maturity, a period of five years, they are redeemed 
at their full face value, thus paying interest at the rate of 
5 per cent a year. They are exempt from all State and local 
tzxes, save estate and inheritance taxes, and the normal 
Federal income tax. That makes them one of the best 
investments possible. More than that they are absolutely 
safe; they cannot depreciate; they are redeemable at any 
time, the holder receiving the full amount of the purchase 
money with interest at 3% per cent. The 5 per cent rate 
does not apply unless the certificates run to maturity. 

Next to the high rate of interest and safety of the in 
vestment is the easy manner in which they may be ob- 
tained. They can be purchased at any post office, or ob- 
tained from almost any bank, or can be purchased direct 
from the U. S. Treasury Savings System, Washington, 
B.C. 

One of the greatest merits of this new system of finance 
between the people and the government is that it will 
bring out the hoarded money, the money that is lost and 
also the money that vanishes when invested in glittering 
propositions offered by the unknown and _ irresponsible 
glib talker or fraudulent promoter. The government is 
now in a position to do financial business with all its citi 
zens and help them save their hard earned money 


German Hand Book of Office Machines. 


The Organisation Verlagsgeseilschaft, Leipsizer strasse, 
115, 116, Berlin W. 66, announces the issuance of their 
standard publication on modern office machines and appli 
ances supplemented by the contributions of first-class 
authorities. This book is entitled “Illustriertes Handbuch 
erprobter Buromaschinen,” (Illustrated Handbook of Ap 
proved Office Machines). The book contains a compre- 
hensive survey of all modern office machines and appli- 
ances of European and American manufacture with 660 
pages of descriptive matter and about one thousand illus- 
trations. It is well bound and elegantly finished 

The publishers are contemplating the further publication 
of a series of hand books on office machines and appliances 
comprising a hand book of calculating machines, hand 
book of typewriters, hand book of office supplies, hand 
book of office appliances, etc. They request that manu- 
facturers give their assistance in compiling these hand 


books. 
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HIRE 


WINNEBAGO 
DESKS 


Because of their gen- 
uine, value-giving quali- 
ties, enhance your prestige among your prospective and regular cus- 
tomers. For buyers appreciate desks having the long wearing quali- 
ties, attractive design and smoothly working parts of all Winnebago 
patterns. 





Scientific construction, manufactured by modern machinery from 
high grade raw materials, by an organization that is familiar with 
all phases of desk requirements guarantee a convincing value at a 
medium price. 

Write for the Winnebago catalog. 


WINNEBAGO FURNITURE MFG. COMPANY 
FOND DU LAC WISCONSIN 


TVUUTIVEOOUETUUTVOUULTOAMOOGOSSAUHL AUER AE 





WAUUUVNUCLU LAUREL 


{UA dHLUNULAUULVAAUAEGHUUDL 


fi 








MEILINK “MASTER MODEL” SAFES 


IN SMALL BUSINESS SIZES 


Inside Sizes 
No. 88—17” High, 134” Wide, 223” Deep 
No. 90—20” High, 15" Wide, 14” Deep 
No. 92—24” High, 18” Wide, 14” Deep 
May be used with Cabinet as shown, and 
as many adjustable shelves as desired, 


or with full size adjustable shelves with- 
out Cabinet. 


Small Safes for BUSINESS or HOME 
USE have always been sold on price. 





With the enormous need of better Fire and Thief Protection, 
we have designed three sizes to meet these requirements. 


A Fire Resistance Laboratory test of 11/2 hours at 1800° F. proves its efficiency. 


THE MEILINK STEEL SAFE CO. 


TOLEDO, OHIO 
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You know it is sound merchandis- 
ing policy to stock and sell the fin- 
est materials you can buy at given 
prices. Quality and service are 
the things upon which good busi- 
ness is invariably built. 


Waltham chalk —the first black- 
board chalk ever manufactured— 
has, ever since 1835, been the stand- 
ard by which all other such chalks 
have been judged. 


Hygieia—the finest of all dustless 
chalks—has proved in the most se- 
vere tests to be stronger than any 
other chalk. 





The popularity of these products, 
born of long and wide usage, is of 
real significance to you as a mer- 
chant. We believe they will open 
the way to a larger market, bring- 
ing you ever-increasing sales. 


COMPANY 


wew YORK 


THE AMERICAN CRAYON 


FA@LISH@D 1633 
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What can“ Old Faithful’ 
products do for you? 


Send 
Us 

This 
Cou- 








ARE YOU? 


Are you interested in 
trade doings in Great 
Britain? 


If so, there is only 
one way of keeping 
abreast of the times 
and that is by the 
regular monthly re- 
ceipt and perusal of 


“THE BRITISH STATIONER” 


Adopted as Official Organ of the Stationers’ 
Association of the United Kingdom 


Our editorial pages are 
unique for news, instruc- 
tion, originality and general 
interest. The following are 
among the many popular 
features: 


The Art of Window Dressing 
(illustrated) 


The Art of Advertising 
(illustrated) 


Bookkeeping for Stationers 
(illustrated) 


How to Sell System Goods 
The Complete Stationer 
Trade Topics Talked About 
Etc., Etc. 
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Money Needed for Armenian Children. 

A nation of orphan children—this is practically the con- 
dition of the Armenians today. Among the thousands of 
refugees now in Asia Minor, there are practically no able- 
bodied men and a comparatively small percentage of wo- 
men, according to the statements of American relief work- 
ers now in that country attempting to save the children 
from death by starvation. 

At the present time there are 100,000 orphaned children, 
most of them without any near relatives, in American or- 
phanages maintained by Near East Relief. There are also 
about 150,000 children for whom there is no room in the 
orphanages and who are facing death by starvation. 

Six years ago Near East Relief was organized to care 
for these children. The organization is incorporated by 
act of congress and in their last report it was stated that 
there are more than 1,000,000 persons alive today because 
of the relief work carried on. At the present time there 
are no funds with which to handle adult relief but Near 
East Relief is seeking to get money with which to save 
the lives of the children who have already been taken into 
the American orphanages, and to care for as many others 
as is possible. 

Reports made by American relief workers show that 
conditions in the Near East today are worse than in any 
other part of the world. Outside the doors of the orphan- 
ages children are still begging to be taken in and each 
morning shows the toll of death taken by starvation be- 
cause there was neither room nor food to care for more 
children. 

\ recent report from the Caucasus region says: 

“With the breakup of winter in the mountain villages 
of Central Armenia, Near East Relief investigations re- 
vealed terrible starvation among refugees and orphans. 
K. A. Downer of Kingston, New York, returned from a 
five day horse back visit to twenty villages having a popu- 
lation of 25,000 people. He says that foodstuffs throughout 
the area are exhausted. 

“Bread is made from all sorts of substitutes, including 
flax, chaff, and sawdust, having no appreciable food value. 
The people are extracting undigested materials from old 
refuse and giving it to the children. Health conditions are 
critical. Gastric and intestinal troubles prevail due to 
malnutrition. A large per cent of the people are suffering 
from skin diseases. One-fourth of the adults are incapac- 
itated and bedridden. Only one in fifty of the population 
is normal. 


“In the villages visited there are 1,500 orphans who 
should be removed immediately if they are to live. Even 
in small villages the weekly death list includes ten chil- 
dren. In many villages all children have lost their hair 


during the winter 

“Several cases were so desperate that the people re sorted 
to eating human flesh which practice was sharply punished 
by the authorities. Officials said that they are doing all 
they can to prevent it but the people lose their senses from 
hunger. 

\t Marmaud Chuk, visited family of fifteen persons a 
month ago. Now only three of this family remains. The 
dead include all male members of the family.” 

It costs $60 a year to provide food for a child. 

The cost of feeding a child in an American orphanage is 
$60 a year or $5 a month. People all over the country 
are responding to the appeal to adopt one of these or- 
phan children and pledge themselves to pay $5 a month 
for its support. There are 20,000 of these children alloted 
to Illinois and 10,000 of these to the city of Chicago. Near 
East Relief, through the state committee of which Former 
Governor Frank O. Lowden is chairman and the Chicago 
committee of which Wyllys W. Baird is chairman, is put- 
ting forth every effort to raise the money needed to care 
for these kiddies. George M. Reynolds is treasurer of the 
state committee and contributions may be made to him at 
19 South LaSalle street, Chicago. 


The Efficiency File Company in Larger Quarters. 


The Efficiency File Company, formerly at 1120 South 
Michigan avenue, Chicago, has taken larger premises in 
order to meet the requirements of their increasing busi- 
ness. About April 1 they located at 1772 Wilson avenue, 
at which address they have ample space for their manufac- 
turing processes, for stock room and office. All orders 
will be shipped hereafter from the new factory. 

This location is in Ravenswood, adjacent to the Chicago 
& Northwestern Railroad station and the elevated road. 
Several other office equipment manufacturers have located 
in this vicinity. 
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For Every Man Who Writes— 


The Folding Portable 


(Aluminum Model) 


¢ )RRESPONDENCE can be as neat and 
as beautiful in appearance as the most 
carefully produced letters of the expert 
stenographer. 

The Hammond Folding Portable, which 
weighs only 814 pounds and folds into a 
case smaller than a woman’s handbag, is 
the ideal machine for writers, salesmen, 
executives and for home use. It is the only 
folding typewriter in the world that has 


full capacity, and is the only make of type- 


writer that is truly versatile. 





The Hammond writes in 17 different 
styles of English type—Roman, Italics, etc., 
and in over 55 different languages. Two 
type sets come with each machine; to 
change from one to the other, “Just Turn 
the Knob”. Your choice of many others are 
instantly attachable. 

Takes any width of paper. 


Automatic type action—hair trigger touch. 
Types cards FLAT—no bending. 





' 
MULTIPLEX HAMMOND'S 
Instantly changeable type) | 
Many styles, many languages | 
duet Swim the Knob to change 


Write for full details and prices. 


Hammond Typewriter Corp. 
535 East 69th Street ~ - NEW YORK 


The Versatile 


AMMO 


TYPEWRITERS 
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They’re both 
Dan-Dee— 


OUND square 
alike, they’re both DAN-DEE — 
both carefully both 
from the same special materials, both 


or waste baskets 


designed, made 


in universal demand. 


The Stationery trade has come to look 
upon the DAN-DEE as the standard 
waste basket equipment. Your stock 
isn’t complete if you handle but one 
style—you will find a distinct advan- 
tage in selling both. 


If you’re not a full fledged DAN-DEE 
dealer, be one! You will find it pays 
—pays in profits, pays in satisfaction, 
and pays in your ability to give your 
trade just what it wants. Descriptive 
price list and discounts upon request. 


ERIE ART METAL Co. 
ERIE - PA. 
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Chicago, Ill.—C. R. Stith is now local manager The 
Shaw-Waiker Company. 

Chicago, IllL—L. B. Cooley, Chicago manager for The 
Van Dorn Iron Works Company, made a week-end visit 


in Cleveland April 2—M. C. Peterson has joined the Chi 
cago sales staff. 

Chicago, Ill—The new store of the Yawman and Erbe 
Manufacturing Company on Monroe street houses the 
Yawman and Erbe School of Filing. It is in charge of 


Miss Estelle B. Hunter. 

Chicago, Ill—John N. Duncan, manager \uto- 
matic File & Index Company, invites all dealers visiting 
Chicago to look over his display at 29 South La Salle street. 
Mr. Duncan notes a healthy tone in business. 

Chicago, Ill—Ben McClure, of Peoria, who covers Illi 
nois outside of Chicago for the Wabash Cabinet Company, 
made several important installations of the “natural’’ filing 
systems with Chicago insurance companies last month 

Chicago, Ill.—A. C. Scott, manager for the Yawman and 
Erbe Manufacturing Company, concentrated last month in 
making preparations for the occupancy of the new location, 
162-64 West Monroe street early in May. The old store 


for the 


on West Madison street will be occupied by the Com 
puting-Tabulating-Recording Company. 
Chicago, Ill—An April window display in The Shaw 


Walker display windows attracting a great deal of attention 


was a Shaw-Walker steel filing safe that went through the 
big fire of March 15, fell from the seventh floor to the 
basement, and preserved the contents intact. It was buried 
ten days in the debris, with the firemen pouring water on 
it. It protected valuable records and documents of th 


Modern Phonograph Supply Company. 


Griffin, Ga.—The W. W. Matthews 


has increased its capital stock, and will add office 


Printing Company 
niture, 





typewriters, mailing and addressing machines, etc., to its 
lines. Business will be cultivated throughout the South- 
eastern states on a mail order basis. 

Houston, Texas.—The Teolin Pillot Company, distribu 
tor for the Yawman & Erbe Manufacturing Company, has 
moved to larger quarters at 1016 Texas avenue. The for 
mer location at 409 Main street had been occupied for a 
decade. Fire in an adjoining building hampered business 
the first week in the Texas avenue store, as water caused 
some damage. 

Indianapolis, Ind.—The Office Appliances Company, In« 
has been consolidated with the Fulton Office Furniture 
Company, 105-07 North Pennsylvania street, and will op 
erate as the office appliance department of the furniture 


concern. The inability of the Office Appliances C 
Inc., to secure suitable ground floor offices down town is 
one reason for the consolidation. 

Los Angeles, Calif—The Pierce Desk Company has ex 
tended its lines by the addition of Stow-Davis matched of 
fice suites, and a complete stock of steel filing safes. 

New York, N. Y.—The furniture department 
J. Meyers Stationery & Printing Company is now located 
at 301 Broadway. 

New York, N. Y.—The Savage Equipment Company has 
leased the store and basement at 108 Greenwich street, 
where it will handle furniture and supplies. The old loca- 
tion was 116 Pearl street 


Newark, N. J.—A branch of the Alwar Desk Company, 
35-39 West Forty-fifth street, New York, has been opened 
in the Ordway building. G. M. Rose is in charge 

San Francisco, Calif.—B. H. Willis, Western district 
manager for The Safe-Cabinet Company, has just returned 
from the factory at Marietta, Ohio. Mr. Willis reports 
that they are still behind in deliveries, though working full 
shift, day and night. 

San Francisco, Calif—The Phoenix Desk Company ex- 
pects to get into its new building, 666 Mission street, about 
May 15. The structure is two stories in height, is built of 


ympany, 


reinforced concrete and was designed especially to meet 
the requirements of the Phoenix Desk Company The 
company has been located on Bush street, near Mont- 
gomery. 


(Continued on Page 198.) 
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Don’t be a waiter 


The right goods with real push behind 
them make leaders in the business world. 
Live dealers in every section of the country 
report better business. They are selling more 
desks and they are increasing their profits. 


Hook up with the Clemco line now. Your 
profits will grow in proportion to the effort 


: , - s+ sc le ~ scblre a ty Ty ‘ec 9°) 

put into your sales. Clemco desks fill - 1 The ‘‘2 in 1’’ Clemco 
fice ne Their quality provides a place ae 
oflice need, Cheit - u eel Feature the “2-in-1” Clemco, the best 
for them wherever desks are used. typewriter desk ever invented. It is actu- 
ally two desks in one, being a perfect com- 

- 1s. - 
plete clerical desk in addition to its type- 
| writer features. The machine swings out 
| 


and over the desk into position without 
THE C LE METSEN CO. once touching the desk top, (think of this 
one point) which always is available for 

3401-61 W. Division Street clerical uses. 


CHICAGO, ILLINOIS 











SMM i nn nT gee cm 

| Imperial 

SG 5 “meen, stccl Cabinet Co. 
GRBR Bi rer 2130-2152 Fulton St., 


= ) = 7 See eee) = Chicago, will furnish blue- 
nnn bbb BRBRR me joi prints and prices which will 
ee i. | enable you to secure your 


customers’ orders for any 
kind of special metal cab- 
inet work. This company 
has been furnishing this 
class of work through the 
trade for eighteen years and 
has the proper equipment 
and facilities together with 
the necessary resources to 
take care of your require- 
ments in a first-class man- 
ner. You can make this a 
profitable branch of your 
stock cabinet department 
without additional outlay 
on your part. All work 
guaranteed and furnished 
subject to inspection and 
approval. 
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‘*The Madas”’ Calculating Machine 


for Maltiplication—Automatic Division—Addition—Subtraction 





~ 


The Machine with Automatic Division “The Millionaire” Calculating Machine 
This latest calculating machine is a product of The Durable Machine 
Switzerland. It is designed for rapid work in Divi- 
sion, which is ABSOLUTELY AUTOMATIC. You The only calculating machine that requires but one 
merely set your two factors and turn the crank turn of the crank for each figure in the Multiplier 
until the desired number of places are recorded in or Quotient. We are now carrying a full line of 
the Quotient. The turning of the crank is contin- these wonderful machines and deliveries can be 
uous, while the shifting of the carriage is AUTO- made without delay. “The Millionaire” can be sup- 
MATIC. Lightning-like results obtained without plied in either Hand Operated, with or without key- 
mental strain. Compact—Portable—Simple to Op- board, and Electrically Driven, with or without key- 
erate. board. 


W. A. MORSCHHAUSER, Sole Agent, 1 Madison Ave., New York City 

















| Just a Word to the Mid-West Dealer' | 


| Get acquainted with your western manufacturer of 


STATIONERS ENVELOPES, FILE 
POCKETS, FOLDERS, ETC. 


Our thoroughly modern factory offers you an endless variety of Stock Goods and 
Sizes which will enable you to fill all orders promptly. 





Our central location guarantees 
prompt service with quick delivery 
at one-half the Eastern Freight 
Rates. 





_—_ 


a Write for Our Latest 
CATALOGUE 


q and 
, DISCOUNT SHEET 


NORTHWESTERN PAPER GOODS CO. 


MIDWAY - SAINT PAUL - MINNESOTA 









































LOS ANGELES, CALIF. CHICAGO, ILL. NEW YORK, N. Y. 








| 
| 
We maintain complete stocks for local distribution in the following cities: 
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Birmingham, Ala.—The Zae Smith Stationery Company 


has been appointed distributor here for the Victor adding 
machine. 
Cedar Rapids, Iowa.—J. T. Morris, formerly district 


sales manager for the Sundstrand Adding Machine Com- 
pany at Des Moines, has been transferred to Cedar Rapids, 
where he has opened a district sales office. He will cover 
the Eastern half of Iowa, and a large territory in Western 
Illinois—D. D. Cook, for some time connected with the 
Merchants’ National Bank, has joined the Sundstrand sales 
lization here. 

Charleston, W. Va.—E. D. Brereton has 
ferred from the service station at Lancaster, 
head inspector here for the Burroughs 
Company. 

Chicago, Tl. P. N. Sea, 
staff of the Sundstrand 
been wenbeteseee to the 
charge of sales 

Chicago, Ill—F. B. Morris has been appointed a Wales 
district manager covering a Southeastern territory in this 


orgal 
been trans- 
Penna., to 
Adding Machine 


Chicago sales 
Company, has 
taking general 


formerly on the 
Adding Machine 
factory at Rockford, 


city. He succeeds G, B. Fires, who has returned to the in- 
surance business. 

Chicago, Ill_—The Chicago sales organization of the Vic- 
tor Adding Machine Company led the country in March 


sales. Charies S. Lippman was first, E. M. Bowen second, 
and O. A. Carlsson third. 
Chicago, Ill—Bert T. Hull, district manager for the 


Wales Adding 


apolis for a conference 


Machine Company, recently went to Indian- 
with H. S. MacLean, general sales 


manager. Mr. MacLean came from Wilkes-Barre to con- 
duct conferences at Fort Wayne and Indianapolis. 
Chicago, Ill.—April visitors at the plant of the Victor 


Adding Machine Company included: Clarence Smith (Of- 
fice Equipment Company, Louisville, Ky.), L. H. Albright 
(Albright Brothers, San Francisco, Calif.), and P. R. Dick- 
inson (P. R. Dickinson. & Company Memphis, Tenn.). 
Mr. Dickinson is doubling his sales organization and ex- 
tending the intensive advertising and selling campaign on 
Victor adding machines which has proven so successful in 
recent sales efforts 

Detroit, Mich.—C. A. Valpey, a man of 
cesses in his field, has joined the Detroit 
of the Victor Adding Machine Company. 


important suc- 
sales organization 


Jacksonville, Fla—The Perdue Office Furniture Com- 
pany reports steady increases to the Victor Adding Ma- 
chine Company at Chicago. 


St. Louis, Mo.—The Skinner & Kennedy Stationery Com- 
pany is now distributing Victor adding machines in this 
city 

San Francisco, Calif.—A new incorporation 
Adding Machine Repair Company. The 
$20,000, shares $100 each. The 
R. MacMilan and A. Morris. 

San Francisco, Calif—D. E. Perkins, manager of the 
Burroughs Adding Machine Company, is attending the 
Bi —tebtagy billing machine school being held in the former 
offices of the Burroughs company, at. Market and Grant 
avenues. C. W. Treadwell, of the Burroughs factory, is 
visiting San Francisco, conducting a salesmen’s school on 
the new Moon-Hopkins model. Another school has been 
held for service men, conducted by Messrs. Mindrich and 
Millar. These instructors have now gone on to Salt Lake, 
as different branches in the Western division are being 
given the benefits of instruction. 

San Francisco, Calif—The 
department and a 


here is the 
capital stock is 
directors are: J. Graham, 


mechanical 
departments of the 


sales department, 
number of other 


Burroughs Adding Machine Company, are now housed in 
their newly-acquired three-story building, 533 Market 
street, in the very heart of the business district. The 
executive dep — is still on the eighth floor of the 
Phelan building. E. Durell, head inspector of the West- 
ern division ot ‘the | aha tecte ol when asked to give some 
account of the developments, said: “Last September we 


took over the service department as a separate 
it is now operated as a factory branch. In San 
206. ) 


unit, and 
Francisco 
(Continued on Page 
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The Chicago Glass Desk Pad promotes 
desk efficiency by affording a place to 
keep memoranda, lists, schedules, etc., 
always visible for ready reference. It 
avoids marring of the working space of 
the desk and at the same time furnishes 
a smooth, hard writing surface. The 
holder is backed with felt and has two 
raised leather corners which hold the 
glass in place. Two sizes: 18”x24” and 
20” x 36’. 





A plate glass letter tray is a practical as well as 
an ornamental acquisition to any desk equip- 
ment. It is securely held together by nickel- 
plated clamps tipped with rubber. 





An office equipped with plate glass window venti- 
lators is insured of a constant circulation of 
air without the direct drafts. Can be attached 
quickly to any window. 


WRITE US TODAY 


The Chicago Mirror & Art Glass Company 
217 Nerth Clinton Street, Chicago, If. 


Established 1890 
TTT 
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Reproduction of illustra- 
tion of one of series of 
Dixon School Line adver- 
tisements appearing in the 
Saturday Evening Post 
and Literary Digest. 


There is one name most of us become 
familiar with the first day of school. 


And seen day by day thereafter that 
name became a part of us, meaning fit- 
ness, primeness, leadership. 


What an innumerable concourse of human 
beings, in the last fifty years, have, from 
childhood up, recognized this name as 
standing for the best in pencils. 

The name? 


The name—you will do well to bear it in 
mind when ordering for your Fall School 
Trade—the name is 


DIXON 


School Pencils 


Joseph Dixon Crucible Co. 


Pencil Dept. 98-J JERSEY CITY, N. J. 
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NOTE.—Manufacturers should read this department, for 
here are announcements from firms at home and abroad 
regarding their requirements for goods. Many of these an- 
nouncements outline business opportunities of importance 
to manufacturers in this field. 


Overseas. 

London, England.—The Victoria Typewriter Company, 
37 Furnival street, E. C., 4, is desirous of hearing from 
manufacturers of office supplies, ribbons and carbons, office 
equipment and machines, who desire representation in this 
territory. 

Domestic. 

Bristol, Conn.—Brown’s Stationery Store, 167 Main 
street, was recently established by H. G. Brown, who has 
been engaged in the stationery line for some years. He 
desires to receive new catalogues and price lists, and is 
especially interested in office appliances and supplies. 

Chicago, Ill—J. W. Smith, 1228 East Forty-seventh 
street, is now selling in Chicago and midwest territories an 
Eastern line of office appliances. He desires one additional 
line on a commission basis, of sufficient calibre to justify 
devoting half time. 

Evansville Ind.—Syd. J. Isaac, 210 South Fourth street, 
contemplates opening a new store about July 1. He wishes 
to secure representation of a good line of filing cabinets, 
desks and specialties. Manufacturers are invited to corre- 
spond. 

Kansas City, Mo.—The Miles Carbon & Ribbon Com- 
pany, Suite 904, New York Life building, desires to hear 
from manufacturers of carbon papers and typewriter rib- 
bons desiring to establish representation here. 

New York, N. Y.—The Globe Stationery & Printing 
Company has moved to larger quarters at 335 Broadway. 
The company desires to consider adding a general line of 
stationery and office appliances. Manufacturers are re- 
quested to correspond. 

Wilmington, Del.—The Delaware Printing & Sales Com- 
pany, Inc., 708 West Eleventh street, has taken over the 
business of the Delaware Typewriter & Sales Company. 
The office supply and stationery departments are to be en- 
larged. Manufacturers are invited to communicate with 
the Delaware Printing & Sales Company, Inc. 

Worcester, Mass.—William M. Dow, 1 Park Avenue 
place, wishes to acquire a line of office furniture. He is 
now covering New York and New England for the Furnas 
Office Furniture Company, and wishes some non-compet- 
ing line, such as office desks, filing cabinets, chairs or 
tables. 


Opportunities for Foreign Trade. 


The business tips which follow are collected from the 
various points where the United States has consular offi- 
cers and commercial attaches. If the reader wishes to fol- 
low any of the prospects, he can obtain the name and ad- 
dress by requesting the information from the Department 
of Commerce, Bureau of Foreign and Domestic Commerce, 
Washington, D. C., mentioning the number which identifies 
each item. This information can also be obtained from 
the district and co-operative offices of the department. 


DISTRICT OFFICES. COG6GPERATIVE OFFICES 

New York: 734 Customhouse. Continued. 
Boston: 1801 Customhouse. Dallas, Tex.: Chamber of 
Chicago: 1424 First National Commerce. 

Bank Building. Dayton, Ohio: Dayton Cham- 
St. Louis: 1209-1210 Liberty ber of Commerce. 

Central Trust Co. Building El Paso, Tex.: Chamber of 
New Orleans: 214 Custom- Commerce. 

house. Indianapolis, Ind.: Chamber of 
San Francisco: 307 Custom- Commerce. 

house. Los Angeles, Calif.: Chamber 
Seattle: 515 Lowman Building. of Commerce. 
Manila, P. I.: George L. Lo- Newark, N. J.: Chamber of 

gan, Mer. Commerce. 

CO6PERATIVE OFFICES. Norfolk, Va.: Hampton Roads 
Akron, O.: Chamber of Com- Maritime Exchange 

merce. Philadelphia, Penna Cham- 
Baltimore, Md.: Export and ber of Commerce 

Import Board of Trade. Pittsburgh, Penna.: Chamber 
Chattanooga, Tenn.: Foreign of Commerce. 


Trade Secretary, Southern Portland, Ore.: Chamber of 
Railway System. Commerce. 
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“NEVER LOSE” 
DUPLEX ERASER 


with the brush and pat- 
ented hook to fit the 
frame of any typewriter 
and the 


‘““OWL”’ PEN and 
PENCIL CLASP 


nicely engraved, blunted 
end to safeguard the 
pocket and patented 
spring clip, are two new 
live specialties recently 
added to the 


Indispensable 
ARGUS LINES 


Every Argus product is an ex- 
pression of excellent work- 
manship and utility. 















We make a complete line of 
PAPER FASTENERS 
PEN AND PENCIL CLIPS 
ENVELOPE MOISTENERS & 
TYPEWRITER ERASERS 


Write your jobber for samples 
and discounts or order direct. 


ARGUS MFG. CO. 


1134 N. Kilbourn Ave. 
CHICAGO, ILL. 


Full Size 








y% OF ACTUAL Size 
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COSTS MORE — WORTH MORE 


Quality Is What a Machine Is— 
Reputation What It Is Supposed to Be 


Victor Standard Typewriter 





The Machine of Superior Quality 


ALIGNMENT BETTER—lInch wide cone typebar beasings ond ovtots 
roller bearing carriage give a rigidity of typebar and 
action that combine to produce work of unquestioned superiority. 

OPERATION EASIER—Light key touch and y escapement enable 
the operator to do more work with less effort, 

SIMPLE DESIGN AND CLEVER CONSTRUCTION—Reduce materially 
the cost of upkeep. 

— ROLLS—Enable operator to write to the extreme bottom 
of sheet. 

All modern improvements. including automatic ribbon pc Pg ag single 
key decimal tabulator, back space bar, variable line spacer, 
bichrome ribbon. 

If there is no dealer in your District, write now for catalogue and 
agency terms. 


VICTOR TYPEWRITER COMPANY 


General Office and Factory: SCRANTON, PA., U. S. A. 
Department 10 























Keep Posted 





on the happenings in the office 
appliance field. Know what oth- 
ers are doing and learn of new 
devices just as soon as they are 
ready for the market. A difficult 
matter, you may declare, but it 
will not be very difficult for you. 
Read OFFICE APPLIANCES 
every month and you will be well 
informed concerning all such de- 
velopments. Our force, assisted 
by a thousand sources of infor- 
mation, collects the important ma- 
terial and publishes it monthly. 


A suggestion for your benefit 
more than for ours: Send $2.00 
for a year’s subscription (for 
Canada, $2.50; foreign, $3.00). 


























THE OFFICE APPLIANCE CO. 


417 S. Dearborn St. Chicago, Ill. 
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This name points the way to 


BUILT-IN SERVICE 


The WESTERN trademark is in- 
stantly associated with real built- 
in, long lived desk service. Western 
Desks are actually built for service. 
Drawers, panels and tops which 
warp, crack or stick are unknown to 


\ 





Western Desk users. They give 
genuine, lasting service which 


makes permanent friends and regu- 
lar customers. Write for our cata- 
log and price list. 


WESTERN FURNITURE COMPANY 
(Blair Avenue and Palm Street - ST.LOUIS, MO. “id 
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SteelAge 
Filing Cases 


Steel 
Furniture 








Sheet 
Metal 
Specialties 





Corry-Jamestown 
Mfg. Corporation 


PA. | 


CORRY 
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a 
SIZES 
di IN ONE 
COLORS 


Prices, discounts and sample out fit 
sent to dealers upon request 


EFFICIENCY FILE COMPANY 


1772 Wilson Ave., Chicago 





Ohe 
‘Vek y” 
Metal 
Waste Basket 











The ONLY 
Metal Waste Basket 


with 
Rubber Cushion Corners 
(Patented) 








This is the waste basket you see in foremost offices 
and institutions everywhere. It is the only metal waste 
basket furnished with rubber cushion corners as a pro- 
tection to other furniture. It is unexcelled as a high 
class piece of merchandise with a long profit. 

Made by the makers of STEELCASE office furniture—in 
three finishes, Oak, American Walnut and Mahogany. 

Write for prices and full information. 


METAL OFFICE FURNITURE CO. 
GRAND RAPIDS, MICHIGAN 














— The REM. loose Leuf Line 





P&MSTEEL 
The LEDGER 








MADE ESPECIALLY 
FOR THOSE WHO 
DEMAND THE BEST 








THE PLEW & MOTTER DEPARTMENT of 
THE WORKMAN MANUFACTURING CO. 
Capital & Surplus Over $300,000.00 


1200 West Monroe Street Chicago, U. S. A. 

















(Co-Op. Offices—Continued. ) 
Chamber of Richmond, Va.: 
Commerce 

Rochester, N. Y.: Chamber of 
Commerce. 


Cincinnati, Ohio: Chamber of 
Commerce. 
Cleveland, Ohio: 
Commerce. 
Columbus, Ohio: Syracuse, N. Y.: 
Commerce. Commerce. 
Most of these items are quoted in full, as reported by 
the Bureau of Foreign and Domestic Commerce, in the 
thought that where a miscellaneous list of requirements 1s 
stated, the character of the inquirer’s business will be re- 

vealed 

These items are given identifying numbers, to avoid pro- 
miscuous publication of the names connected with For- 
eign Trade Opportunities developed by the Department of 
Commerce. The names and addresses must not be pub- 
lished by their recipients. 


Chamber of 


Chamber of Chamber of 


Furniture. 
968.—An official of a municipality Mexico desires to 
purchase school desks and general school equipment for 
primary schools. Quotations should be given c. i. f. Mexi- 
can port. Cash to be paid. Correspondence should be in 
Spanish. Catalogues and price lists are requested 
1180.—An importer in Spain desires to purchase furniture 
and furniture decorations, machinery, and modern labor- 
saving devices used in the manufacture of furniture. Quo- 
tations should be given c. i. f. Spanish port. Correspond- 
ence requested in Spanish and French. References. 
1339.—The representation is desired by a firm in Italy for 
the sale of a full line of furniture and floor and shoe polish. 
Quotations should be given f. o. b. New York. «Terms: 
Cash against documents. Correspondence requested in 


French or Italian. References. 
General. 
970.—Manufacturers’ agents in Canada desire to secure 


an agency for the sale of tools for machinists, plumbers, 
carpenters, and electricians; small machinery and equip- 
ment; electrical fittings and attachments; builders’ and 
general hardware; and automobile Quota- 
tions should be given f. o. b. factory. 

971.—A commercial agency firm in Greece desires to se- 
cure the representation of manufacturers, navigation com- 
panies, and insurance companies. Catalogues, samples, 
and price lists are requested. No reference given. 

1002—A promoter of American trade in Mexico now 
visiting the United States desires to be placed in commu- 
nication with firms with a view to securing their represen- 
tation for the sale of goods in that country. 

1025.—A manufacturing firm in Sweden wishes to secure 
an agency for the sale cf iron and steel articles, tools and 
high grade paper. Quotations should be given c. 1. f. 
Stockholm or Gotheborg. References. 


Paper. 

1020.—-A traveling salesman in Denmark wishes to secure 
an agency of articles for sale to book and paper dealers. 
References. 

1213.—An importing company in Japan wishes to form 
connections with firms for the purchase of paper and pulp. 
Quotations should be given. Terms: To arrange cash 
payment against documents at port of shipment. Refer- 
ence. 

1285.—A mercantile firm in Spain desires to secure an 
agency for the sale of automobile accessories, hardware, 
lubricating oils and greases, paper and office supplies, and 
perfumes and essences. Quotations should be given c. i. f. 
Spanish port or f. o. b. American port. Correspondence 
requested in Spanish. References. 

See also No. 1310 under Pens and Pencils. 

See also No. 1226 under Stationery. 

Pens and Pencils. 

1310.—There is a market in Spain for stationery, paper, 
printing ink, pens, pencils, inks, fountain pens, books, type, 
and all classes of writing materials. Quotations are re- 
quested c. i. f. Spanish port. Correspondence should be 
in Spanish. References. 

See also No. 1226 under Stationery. 

Ribbons and Carbons. 

See No. 1226 under Stationery. 

Stationery. 

1017.—A merchant in Austria wishes to secure an agency 
for the sale of office and stationery supplies of all kinds, 
including painting materials. Quotations should be given 
c. i. f. Bremen or Hamburg. References. 

1216—An importing firm in the Straits Settlements de- 
sires to be placed in communication with manufacturers 
and exporters of rubber and rubber goods, with a view to 
purchasing in the United States. 


accessories. 
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AXXRRAA AMMAR AR RR 


FURERA 
Eve Shade 


receives enthusiastic recommendation from 
expert mechanics and draughtsmen who 
because of their fine, close work need par- 
ticular eye protection. 








The Eureka fashioned from green celluloid 
bound on both edges, properly ventilated 
and adjustable is another popular style of 
the complete ‘““CESCO”’ line. 


Ask for catalog 


CHICAGO EYE SHIELD CO. 


2300 Warren Ave., SAN FRANCISCO OFFICE 
CHICAGO, ILL. 268 Market St. 














OUR letterheads and busi- 

ness cards are your press 
agents—your advanced guard. 
For the integrity and financial 
standing of your organization 
is reflected in your stationery, 
cards, etc. 
We know that the fate of your 
letters lies in a measure at the 
mercy of the engraver’s skill. 
But copper and steel plate en- 
graving with all its kinks and 
turns is no mystery to us. We 
have learned the knack of do- 
ing better work well. 


Let us send you an estimate on 
your next stationery order. 


The American Embossing Co. 
192-96 Seneca Street BUFFALO, N. Y. 

















198 OFFICE 





—the Office Necessity 


They save time, prevent loss of im- 
portant papers, save miles of steps 
and make desk workers more effi- 
cient. 

Live dealers find it easy to equip 
each desk in every office. And many 
are trebling their sales and profits 
by selling WORK-ORGANIZERS as 
complete desk equipment. 

YOU, too, can increase your profits 
with the WORK-ORGANIZER. 


Get These Profit Helps 


Let us help you with window display 
suggestions, training course for your 
sales people, etc. Write today for in- 
formation on “How to Sell More WORK- 
ORGANIZERS.” 


Work-Organizer Specialties Co. 
725 
West Grand Blvd. 
Detroit, 
Mich. 








\ 


WORK-ORGAN- 
IZERS belong IN 
the desk as well as 
ON the desk. 











_ ORIGINAL— 


AUTO-DESK TRAYS 


WITH PATENTED SECTIONAL STEEL RACKS 





Patented SECTIONAL racks permit the building of 
additional sliding tray sections as requirements grow. 


SELL 
ONE 
WITH 
EVERY 
DESK 


Trays are oversize to eliminate the usual DIGGING for 
or mutilation of papers or correspondence folders. Made 
only in the finest of quartered white oak or genuine ma- 
hogany with beautifully 

enameled, electro-welded 

steel racks and runners. 

They will add to the ap UIOMAITIC 
pearance of the finest sur 

roundings, operate easily IN: 


and stand the rough usage 
of & life time. , F I L E ~ 
The Automatic File& Index Co. “Open like a book” 


Gen’l Offices, West 10th St. ae “i . 
GREEN BAY. WISCONSIN CABINETS —DESKS—DESK-FILES 


Chicago Sales Branch, 29S. LaSalleSt. Have You Catalog No. 224 
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1226.—Inquiries have been received from firms in Spain 
desiring to purchase commercial writing materials, blank 
books, carbon and typewriting paper, toilet paper, pens, 
inks, pencils, and artists’ materials, such as paints, colors, 
pens, and brushes; and prints and engravings, picture 
frames, and books. Quotations should be given c. i. f. 
Spanish port. Correspondence desired in Spanish. Refer 
ences. 

See also No. 1285 under Paper. 

See also No. 1310 under Pens and Pencils. 


(Furniture —Continued from page 190.) 

San Francisco, Calif—O. L. Gagg, 557 Monadnock 
building, has just received samples of the Roneo “Tan 
Sad” workers’ chair, a line regarding which he is quite 
enthusiastic. Since the business show, Mr. Gagg has sold 
two “Aeromarine” flying boats. “That’s business equip- 
ment in earnest,” exclaimed Mr. Gagg, referring to the air 
boats. “They can travel three times as fast as a railroad 
train, and so can enable a man to keep his business ap- 
pointments punctually.” Mr. Gagg is leaving shortly for 
Los Angeles, where he is planning to establish an agency 
for his lines. 

San Francisco, Calif—W. N. Howard, who has been 
handling the Russell index in Southern California for the 
Russell Company, is now manager of this department for 
the F. W. Wentworth Company, in this city. Mr. Howard 
made the change after the Library Bureau took over the 
Russell index, which it is handling as one of its products. 
The Flexifile factory, which the F. W. Wentworth Com- 
pany brought up from Los Angeles, is now working full 
force, in the F. W. Wentworth building on Market street. 
The factory superintendent is H. F. Corow, formerly with 
the Flexifile Corporation of Pittsburgh, Penna. V. V. 
Redman is manager of the Flexifile department. 

Seattle, Wash.—The Renfro-Wadenstein Desk Company, 
owing to building operations, is occupying some ten dit 
ferent locations in the metropolitan building district his, 
however, means the several storerooms, basements, gar 
ages, and other places to which they have had to shift their 
departments for display, storage and sales purposes 

Tacoma, Wash.—The Safe-Cabinet Company, of which 
H. C. Ristine is agency manager in Seattle, reports the 
opening of a branch in Tacoma at 1009 A street with G. N. 
Harris as manager. Mr. Harris will handle Southwestern 
Washington. He reports recent installations with L. E. 
Titus & Company, general Ford agents located at Cen 
tralia, Wash., as follows: One for Mr. Titus’ private use, 
he having previously used one in the Centralia agency; one 
at the Olympia branch, one at the Aberdeen, and one at 
the Hoquiam branches. 

Toledo, Ohio.—D.'B. Miller has joined The Toledo Metal 
Furniture Company as assistant sales and advertising 
manager. Although fresh from the automobile field, Mr 
Miller is no stranger to the metal office furniture line, as 
he was formerly with The General Fireproofing Company. 


The Bank of Life. 


Life is a Bank; we open an account at the moment oi 
our birth. The bank is scrupulously just; it pays us in 
terest on all our savings, but it knows no false generosity. 
It never sends us a false statement; it never permits us 
to overdraw our account. Our capital is safe, the bank 
can’t break, for its assets and funds are secured by eternity. 
Sometimes you hear men and women say that their lives 
are bankrupt; if that be true, it means that they have 
either lived on their capital or have never saved. It does 
not mean and can never mean that eternity has defaulted 
and that the bank of life has put up its shutters. What 
we have brought to life, whether it be the gilt-edged securi- 
ties of sacrifice or the unredeemable trash of passion, is 
always in the vaults of life for us to draw against until it 
is exhausted. There’s an old saying, “God doesn’t pay 
debts with money”—not with money, perhaps; but He 
never fails to pay his debts. So if you don’t know how to 
answer the question, “What are you getting out of life?” 
there’s another question which will give you your answer, 
“What have you given to life?” For what you have given 
to life is what you are getting out of life with interest; 
and if what you are getting out of life makes you dis- 
contented, there is only one remedy—give to life more 
wisely and more lavishly—The Strathmorean (Strathmore 
Paper Company). 

Business is like swimming—you can’t make much head- 
way toting a wind bag.—The Sales Force (Hedman Manu- 
facturing Company). 
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Mr. Dealer, eee a Real Sale Producer 









SUPERIOR 
MANIFOLD 


Basis 17x22—8 





















Made in White, Blue, Canary, 
Cherry, Tuscan, Pink, Gray, 
Golden Rod, Fawn and Green 







A good rag paper at a moderate price 












SDLP LILI. 


Useful for duplicate and manifold cop- 
ies of letters, lists, bulletins, records ; 
printed forms on which manifold cop- 
ies are made; and other business uses. 


Write today to your nearest jobber or di- 
rect to us for this attractive counter dis- 
play. We send you free an attractive 
window poster with your order. Its strik- 
ing color combination of orange and black 
will appeal to your customers and turn 
over a quick profit. 
“‘A Clip is only as Good as its Spring’’ 


'L. D. VAN VALKENBURG CO. 
HOLYOKE, MASS. 





SS 





S 





Sa 


SOLD BY LEADING PAPER MERCHANTS 





Ask Dept. O for samples 


ESLEECK MFG. COMPANY , 
TURNERS FALLS, MASS. "2 








LIS 






New York Chicago San Francisco 
| 225 Fifth Ave. 202 S. State St. 444 Market St. 
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THE BABY TYPEWRITER STAND 
A FAST AND EASY SELLER 





$650 


F.0.B DETROIT 


Write for Liberal 
Dealer Proposition ' 
EVERY DEALER 


SHOULD CARRY 
THIS STAND 


IT IS 
THE. BEST BUY 
ON THE MARKET 

















A strong, well built 
stand, five ply oak 
veneered top, 174"x14”. 
Easy to move about. 
Suitable for home use. 
26” high. 

WRITE NOW FOR OUR LIBERAL PROPOSITION 


AUTO PARTS MFG. CO 


1814 Trombly Avenue DETROIT, MICHIGAN 





The 
AZORA 


Twirler 
Ring 






The 
AZORA 
Air 


Cushion 


PATENTED 12-21-18 


Stationers can do good business with typewriter 
attachments that have proven their usefulness. 


AZ O R Air Cushions and 


Twirler Rings 


are in use all over the U. S. and are considered a staple 
standard article by scores of dealers. They Conserve 
strength in the typist’s fingers and relieve the typewriter 
of shocks that would materially shorten its period of 
usefulness. Every typewriter owner needs them, they 
are quickly and easily attached. A first glance at them 
impresses your customer with their useful and practical 
features. There is good profit in selling them. 


Write us right now 


AZORA RUBBER COMPANY 
54th and 20th Sts. : Cicero, III. 








HOW TO REPAIR 
UNDER WOODS 


A new edition of our 
compléte illustrated 
treatise on the mechan- 
ism of the Underwood. 


With this Book before 
him any one mechani- 
cally inclined can learn 
to repair Underwoods. 


Price $2.00 


TwoRrP & Marry 





BOSTON, 
Mass., U.S. A. 


79 Queen St. 
LONDON, E. C. 








PU 





PU 


Q. K. Even Print Device 
for the Multigraph 


Every Letter an Original 


You invested your money in the Multigraph 

to attain results in your advertising — do 
you realize that the heavy short line reduces 
those results? 


Your prospect knows that with actual type- 
written letters the “‘Dear Sir’ and ‘Yours 
truly’”’ are not heavier than the body of the 
letter. To keep him from throwing your letters 
in the waste-basket, you possibly tried filing 
down the type to lighten the impression, and 
spoiled whole fonts of type so that many char- 
acters failed to print up on subsequent letters. 
Why take a chance on this when you can 
remedy the whole matter with the 


O. K. Even Print Device 


SEND FOR SAMPLES OF WORK 


O. K. MULTIGRAPHING CO. 
Lincoln Building - Philadelphia, Pa. 








= 
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TYPEWRITERS 


Austin, Texas.—T. A. Walker, formerly of Fort Smith, 
\rk., has been transferred here by the Remington Type- 
writer Company 

Berkeley, Calif—Harms & Morse, Inc., 2163 Shattuck 
avenue, have added typewriters to their lines of office 
equipment and supplies. 

Boston, Mass. The Boston office of The Noiseless 
Typewriter Company is now occupying the ground floor 
at 101 Bedford street; the previous location was 453 Wash- 
ington street. 

Caracas, Venezuela.——La Nacional Importadora has been 
awarded distribution of Woodstock typewriters in Ven 





ezut la. 

Chicago, Ill—C. H. Hunter, formerly of the Elliott- 
Fisher organization, visited the Chicago office in April. 

Chicago, Ill.—J. J. McCormick, president of the Corona 
[Typewriter Sales Company, spent an April vacation in 
California. 

Chicago, Ill.—The offices of the Annel Typewriter Com 
pany have been moved from the First National Bank 
building to 230 East Ohio street. 

Chicago, Ill—At the April election, A. R. Ames, of the 
Ames Supply Company, was chosen president of the vil- 
lage of LaGrange, a Chicago suburb. 

Chicago, Ill—T. S. Martin, of the Standard Typewriter 
Service, welcomed the first “Roberts 90” typewriter to his 
office April 2 He expects a stock shortly, and will then 
introduce the machine to Chicago business houses 

Chicago, Ill.—Neal D. Becker, president of the Ham- 
mond Typewriter Corporation, visited the Chicago office 
during an April visit to the Western branches. While in 
Chicago he also attended a reunion of his class at Cornell, 
held at the Drake hotel. 

Chicago, Ill.—The Regal Typewriter Company, New 
York, N. Y., has opened a branch at 12-14 South Jefferson 
street, in charge of J. F. Karbush. The branch will supply 
the trade in the middle West with all makes of machines in 
the rough, and rebuilt Royals. 


Chicago, Ill—J. W. Farwick, formerly assistant cashier 


the local office of the Royal Typewriter Company, has 
been transferred to the district branch at Indianapolis. 
Indianapolis was formerly a sub-branch of Chicago, and 


has recently been advanced to a district branch. 

Chicago, Ill.—Phillip Hopper, “The Typewriter Special- 
ist,” Room 324, 105 North Clark street, has established 
himself to conduct a typewriter cleaning and repair busi- 
ess. He also sells various makes of typewriters, adding 
machine and cash register rolls, typewriter paper and 
machine supplies generally. 

Denver, Colo.—A. N. Jones, formerly a salesman for the 


Elliott-Fisher Company in Oakland, Calif., has been pro- 


moted and transferred to the management of the office 
here. 

Indianapolis, Ind.—The Office Appliances Company, Inc., 
distributor of the Noiseless typewriter in Indiana, has been 
consolidated with the Fulton Office Furniture Company, 
105-07 North Pennsylvania street. The merger is largely 
vecause the Office Appliances Company, Inc., had been 
unable to secure suitable space in the down town district. 

Danville, Ill.—The Danville Typewriter Company is now 
located in larger quarters, on the ground floor, at 11 West 
Harrison street 

Dover, Del.—The Leggatt Pocket Typewriter Corpora- 
tion (Wilmington) has been incorporated with capital stock 
of $10,000,000. Address, care the Corporation Trust Com- 
pany of America, Dover. 

Everett, Wash.—J. C. Parsons now represents the Un- 
derwood Typewriter Company here. He operates under 
the Seattle branch. 

Everett, Wash.The Typewriter Service Company, 
Wayne and Vernon Haines, has succeeded the Typewriter 
Service Company and The Typewriter Sales Company. 

Fort Smith, Ark.— Miss Ruby Stansberry, manager of the 
Multigraph Shop, has taken the agency for the Woodstock 
typewriter. 

Fort Smith, Ark.—‘“Bill” Warden is quoted as saying 
that the Underwood salesmen have each contributed 
$10.00 to a pool, “high man to take the pot.” 








Sell your own 
Typewriter Ribbons 


As a stationer or office equipment 
dealer you sell typewriter ribbons. 
Would it not be to your advantage 
to sell the best high grade type- 
writer ribbons boxed in attractive 
containers bearing your name and 
address in the usual place of the 
manufacturer? This means that 
the advertising and the actual rep- 
utation- gained by the consistent, 
reliable performance of the rib- 
bons reverts directly to you. Thus, 
you gain the repeat orders—the 
prestige—the goodwill—and satis- 
fied customers. 

We are well known manufacturers 
with a host of valuable customers and 


friends. If you are a wise dealer you 
will get in touch with us at once. 


U. S. Typewriter Ribbon Mfg. Co. 


Sansome and 8th Streets 
PHILADELPHIA - PENNA, 





7 











Sales 
Are 


Increasing 


That is what we have been hearing 
daily from our dealers since we launched 
the co-operative campaign on Young 
Process Rebuilt Remingtons. It proves 
that the rebuilt typewriter business is 
appreciably on the upward trend for 
those dealers who are working with us. 


Now we have an even more interest- 
ing offer for the typewriter dealer; an 
offer which, although but a few days 
old, is meeting with such favor, owing to 
the additional profits it makes possible 
for the dealer, that it bids fair to sur- 
pass anything we have ever done before. 

If you haven’t heard about it, write us 
today and we will give you the details, 
incidentally enclosing our latest price 
list No. 950. 


YOUNG TYPEWRITER CO. 


25 W. Lake St., Chicago, Il. 
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Law, Name 


and Number LABELS 


A mistaken impression that gold stamped 
leather book labels are high priced keeps many 
men from labeling the books in their libraries 
as they would like to. But—are these prices 
high? 

DE vieue vicki eeeees per 100 $2.00 
“ Pa 1.75 


DON .casceccasgen 7 
Law Book Reporter ‘Labeld. . = 3.50 


All on lightest weight genuine leather, of 
very best quality, already gummed. They lie 
flat and stick tight. 

We carry in stock all the Reporter and National 
Reporter System Labels Also Red Number Labels. 
Any special style or size promptly made to order. 

Stationers and Booksellers, ask us for our special 
selling plan on Name and Number Labels. It’s free— 
and will help you make friends, and profits, too. 


G. J. Aigner & Co. 


Manufacturers 








521-523 W. Monroe St. Chicago 
Titles and Labels for Law Work 


Stampers and Embossers for Book Binders 
Indexes for Loose-Leaf System 
| (1770) j 








FOR A CLEAN, 
LONG-LASTING 
IMPRESSION 





ALLEN & COMPANY 


MANUFACTURERS 
General Offices and Factory: 
11-13 Vandewater St. New York, N. Y. 
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LaTourette, western District Man- 
has opened a local 


R. H. Schnevly is 


Fresno, Calif.—E. W. 
ager for the Ellictt-Fisher Company, 
office for the company at 1108 O street. 
in charge. 

Galveston, Texas.—Floyd J. Kavanaugh Company, 301 
Twenty-third street, is now selling Woodstock typewriters. 

Kansas City, Mo.—E. E. Purcell, 214 Admiral boulevard, 
is distributing Woodstock typewriters. Mr. Purcell for- 
merly handled Underwood machines. 

Los Angeles, Calif—The Los Angeles Desk Company 
has renewed its contract with the Woodstock Typewriter 
Company, with the minimum monthly allotment increased 
considerably. 

Madison, Conn.—S. G. Wachsman, proprietor of the 
Madison jewelry store, has taken on sales of Remington 
portable typewriters and supplies for all makes. 

Milwaukee, Wis.—]J. O. Waedekin is now in charge here 
for the American Writing Machine Company. He suc- 
ceeds the late Mr. Davis. 

Minneapolis, Minn.—L. H. Wittgraf, formerly with the 
Underwood Typewriter Company, is now manager of the 
Typewriter Clearing Association, 112 Fourth street, S. 

Minneapolis, Minn.—T. H. Tyndell has been appointed 
district manager here for the Woodstock Typewriter 
Company, succeeding the late George H. Dunhill. 

Muncie, Ind.—The Oliver Typewriter Company has es- 
tablished a sales and service station with the Typewriter 
Sales & Service Company, Johnson building. 

Natick, Mass.—A destructive fire in the Hayward build 
ing April 19 burned out the Ambler Company, typewriter 
repairers and manufacturers of typewriter parts. 

New Orleans, La.—The Noiseless Typewriter 
has opened a branch office at 738 Union street, 
direction of J. F. Gibbons, district manager. 

Olympia, Wash.—The Underwood Typewriter Company 
is now represented here at 505 Washington street by H. P. 
McDowd; this is a sub-office under the Seattle branch 

Ottawa, Ontario, Canada——The Ottawa Typewriter 
Company, 101 Queen street, was a heavy loser in a fire 
originating in the basement 

Pittsburgh, Penna.—The Keystone 
Company, 434 Fourth avenue, now has 
Woodstock typewriters. 

Rochester, Minn.—A branch of the Minneapolis office of 
the Underwood Typewriter Company has been opened by 
H. F. Robertson in the Olmstead County Bank building. 
H. H. Clark is mechanical superintendent. 

Salem, Mass.—H. L. Sargent, 130 Washington street, 
has been awarded distribution of the Woodstock typ 
writer. 

St. Johns, New Brunswick.—D. Butler has taken on the 
distribution of Woodstock typewriters. 

St. Louis, Mo.—The Union Typewriter Company is now 
in larger store room at 115-17 North Ninth street 

San Francisco, Calif—Henry Hardy has returned to his 
duties with the Munson Supply Company, after a month’s 
illness. 

San Francisco, Calif—The Woodstock Typewriter 
pany has added to its local sales organization R. M. Me 
Donald, J. D. Stanton and A. H. Haake. 

San Francisco, Calif.—H. Bosher has joined the force of 
the San Francisco branch of the Hammond Typewriter 
Corporation as salesman. He will specialize on mathemati- 
cal and engineering models of the Hammond. 

San Francisco, Calif—R. Y. Hagan, formeriy manager 
of the bookkeeping machine department of the Underwood 
Typewriter Company in Philadelphia, has arrived in San 
Francisco, to take up his duties as Pacific coast manager 
of the bookkeeping machine department.—J. J. Deveney, 
formerly of the mechanical department of the Underwood 
Typewriter Company, has been appointed salesman for the 
Northern California territory, out of the San Francisco 
office. 

San Francisco, Calif—E. W. LaTourette, new district 
manager for the Elliott-Fisher Company, who has been 
away since January, has now returned to his headquarters 
on the second floor of the Monadnock building. In the 
course of a _, _occupying over two months, Mr. La- 
Tourette visited New York and, on his way back, a num- 
ber of the big Eastern cities, including Denver, Salt Lake, 
Spokane, Vancouver, B. C., Seattle, as well as El Paso, 
Texas, and Los Angeles. “In all these cities and the adja- 
cent territory, things are getting into better shape again. 
We are looking forward to a splendid business on the 
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The 
Standard 
Stamp 
Affixer 


The Standard Stamp Affixer. 
Known as the simplest, light- 
est and speediest on the market. Saves 
time and money. 

It is a portable safe for your postage 
stamps. 


Endorsed by thousands of well-known 
users, including: 
Standard Oil Co. 
Bell Telephone System 
United Shoe Machine Co. 
Western Electric Co. 
Bauer and Black 
Willard Storage Battery Co. 
Eastman Kodak Co. 


and other prominent houses. 





DEALERS—We have an interesting proposition to make you 
which does not involve any outlay. 


STANDARD STAMP AFFIXER CO. 
EVERETT, MASS. 
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Calculating Machines 


Here is an excellent opportunity to secure 
a stock of calculating machines of such 
well-known makes as Comptometer, Bur- 
roughs, Brunsviga, Marchant, Triumpha- 
tor, Peerless, Millionaire, etc. All of these 
machines have been taken in on trades 
and are in good working condition. We 
are in a position to offer these machines 
at a big discount from our regular dealers 
list. This is a good chance to stock cal- 
culating machines. Get in touch with us 
quickly. Write at once. 


Adding Machine Corporation 
323 S. La Salle St. Chicago, IIl. 
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ST. LOUIS, MO. 










Write for Special Folder 





We know you are interested in good Office 
Tables, a line of well made Costumers, 
as well as Typewriter and Telephone 
Stands. We make all of these and feel 
sure we can please you. Write us for illus- 
trations and prices. 


UDELL - PREDOCK MFG. CO. 


2305 to 2315 N. Broadway ST. LOUIS, MO. 





No. 2260—BANK AND OFFICE TABLE 
x 
x 








Cuspidors 


When choosing Cuspidors for Offices, 
Hotels, Restaurants and Theatres, select from 


e 
*“AMCOIN’” 
Stands for Superlatively-Made Brass Cuspidors. 
There are 86 delightful styles to choose from. 


All are Quality-Marked 
“AMCOIN” 





Write for 
“The Handy Vest Pocket Edition’’ 


Aldrich Mfg. Co., Inc. 


57 Illinois Street, Buffalo, New Yoik 
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HotTeEL WINTON 


CLEVELAND, OHIO 





Headquarters for Office Appli- 
ance Men when in Cleveland. 





All large outside rooms each with bath 





Ed 


OPPORTUNITY 


DEALERS—here it is 





Note this One Model, particularly the Raising and Lowering 
Device. Other models O-K and O-S are plain, portable 
stands equipped with two crutch tips in front and two 
casters in the rear. The one with a large board, the other 
a smaller one. These are the neatest and best stands on the 
market today. Suitable for so many purposes, the sales 
possibilities are unlimited. You are assured an excellent 
rofit on your sales at moderate prices. Simplex Tubular 
tands on display mean sales every day. Write for prices 


immediately. 
SIMPLEX STEEL STAMPING & MFG. CO. 
1900-1928 Gravois Avenue ST. LOUIS, MO. 
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Sample Impression of ECONOMO 
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The Economo 
Time Stamp 


keeps a permanent check 
on the efficiency of every 
department in the mod- 
ern organization. It de- 
termines just wherein the 


organization is lacking—just where the delay occurs in the 
receiving, forwarding or despatching of mail and general 
routine matter. It helps keep your business out of the rut 


And, economical? That is how it received its name 


The Economo Time Stamp has no delicate or intricate parts 
or mechanisms to wear out or break It is moulded from a 
high grade of rubber to stand heavy wear The rubber 
cushion and flexible handle make certain a perfect legible 
impression. The price, including No. 42 dates, die like sam 
ple, is only $4.00 or with a special die, including name or 
department, $4.50, permits the selling of one or more to 
every department. Ask more about it. 


Louis Melind Co. *Gticss. iiss.” 


We carry a complete stock of Numbering Machines and Hand Stamps 





















Roll Carbon —— Roll Carbon 


We are prepared to furnish to the trade CAR- 
BONIZED ROLLS for every purpose, any size. 


UNDERWOOD ROLLS 
ELLIOTT-FISHER ROLLS 
REGISTER ROLLS 
BURROUGHS ROLLS 


Our ROLL CARBON has the same distinctive quality as 
our OIL SOLUBLE PENCIL CARBON PAPERS and 
QUALITY PLUS TYPEW RITER CARBON PAPERS 


Our MULTIGRAPH RIBBONS are acclaimed unequaled. 


American Manifold Products Corp. 
General Offices and Factory: 
2900 Darwin Terrace CHICAGO 
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coast,” declared the district manager. Mr. LaTourette is 
leaving shortly for a new business trip to Los Angeles. 

San Francisco, Calif.—J. E. Geissinger, manager of The 
Oliver Typewriter Company’s San Francisco offices, is 
preparing to return to the general offices in Chicago, III. 
Mr. Geissinger has made many friends among the busi- 
ness and professional men during his four years’ stay on 
the coast, and has made it known that he regrets leaving 
sunny California—L. R. Tucker, for several years con- 
nected with The Oliver Typewriter Company, has been ap- 
pointed distributor for the bay cities territory, which in- 
cludes this city, in addition to Oakland, Alameda and 


Berkeley. R. E. Walsh will handle the sales for the East 
bay territory. G. B. Marble will be in charge of repairs 
and service. He was formerly a factory employe and is 
an expert mechanic. The Oliver Typewriter agency has 


arranged for space and workrooms at the same address, 
365 Market street. Mr. Tucker expects good business from 
the start and his many friends are wishing him success 

San Francisco, Calif.—G. P. Terry, San Francisco mana- 
ger for the Corona Typewriter Company, Inc., is resigning 
that position in order to establish himself in Fresno, Calif., 
a city which he considers has very great possibilities. Mr. 
Terry is preparing to go into business for himself in 
Fresno. He will be sales agent for the Corona for the six 
counties around Fresno and will also have the Sundstrand 
adding machine for the same territory. His agency will 
also carry rebuilt typewriters and a full line of typewriter 
supplies. Mr. Terry has been with the Corona about eight 
years. He was with the New York office for six years and 
for one year was manager of the Corona Distributing 
Company, Albany, N. Y. He came to San Francisco last 
May as manager. It is not yet known who will succeed 
Mr. Terry here. During his stay, he has made many 
friends. 

San Francisco, Calif.—S. L. Hooper, the president and 
general manager of the Noiseless Typewriter Distributing 
Company, returned from a trip to the Northwest, where 
he covered the branch offices at Portland, Seattle and 
Spokane. He reports that conditions there show marked 
improvement and the outlook for business in the office 
equipment lines for the Summer and Fall as very encourag- 
ing.—T. J. Webb, one of the pioneer Noiseless men in the 
West and at present manager of the Distributing Com- 
pany’s branch at Portland, Ore., was married April 17 in 
that city to Miss Jane Lowe. Mr. and Mrs. Webb spent 
their honeymoon at the St. Francis hotel in San Francisco. 

E. M. Shaw, who was one of the first members of the 
Noiseless organization in the West, has just taken charge 
of the Denver branch office, succeeding H. E. Tinney. 
Mr. Shaw formerly had charge of the Oakland, Calif, 
- office and his record there was particularly gooc 
E. Hooper, who formerly had charge of the Sacramento 
or office of the Noiseless Typewriter Distributing Com- 
pany, has been transferred to Los Angeles, where he will 
have charge of one of the important city territories under 
Frank E. Smith. 

Seattle, Wash.— Remington salesmen held a district meet- 
ing in Seattle, April 17. 

Seattle, Wash.—A. F. Barnafa, district sales manager for 
the L. C. Smith & Bros. Typewriter Company, recently 
made an extended tour of the northwest towns, visiting 
L. C. Smith agencies. 

Seattle, Wash.—J. G. Bottomer, formerly at St. Paul with 
the L. C. Smith & Bros. Typewriter Company, is now man- 
aging the Seattle office, located in the Colman building. 
Three months in the Northwest convinces Mr. Bottomer 
that he is going to like the new location. F. A. Hoy, for- 
merly the agency manager for Seattle, is now the presi- 
dent of the Success Business College, of this city. 

Seattle, Wash.—G. R. Milsted has charge of the Seattle 
territory for the Underwood continuous four-fold billing 
machine. Four banks in this vicinity have recently adopted 
this machine for their bond work and have had special 
stationery made up for it. The machine has also been 
found to be useful by motion picture agencies, which are 
using it freely in the accounting departments. Docking 
concerns, retail merchants, motor concerns, etc., are now 
making use of the fan-fold. 

Seattle, Wash.—The Olaf Svenson Company, wholesale 
dealers in raw furs, trading in the Russian settlements of 
the Orient, recently purchased five Underwood portables, 
three of which had Russian keyboards. The deal was made 
by Mr. Svenson for a party of Russian commercial envoys 
who recently visited Seattle. They are accompanying Mr. 

(Continued on Page 218.) 





On Ocean Front Fireproof 


The Breakers 


ATLANTIC CITY, N. J. 
Unusually attractive during Autumn and Winter Seasons. 
RATES GREATLY REDUCED 


Luxurious, heated Solarium, bathed in Sunshine, over- 
looking the ocean, where charming afternoon musi- 
cales and complimentary “Five O’clock” Tea Service 
invites complete relaxation after your return from an 
outing on the exhilarating Boardwalk, or from the 
Golf Course. 


AMERICAN AND EUROPEAN PLANS. 
New Golf Club Privileges 





oA 





TYPEWRITER SUPPORT 
(SWING STAND) sh: 00 


Retail 
Price 





For Typewriter, Telephone, 
Card Indexes, Commercial 
Reference Books, etc. ete. 
Swings at any height, move- 
ment controlled by adjustable 
leather clutch. Revolving top adjusted by simple 
wing nut. Easily attached to either side of desk. 
Does not vibrate. So constructed a lock is not 
necessary. Rigid, strong, pleasing design. Top 
15"x20", finished in Oak or Mahogany. All iron 
work japanned. 


Every stationer should stock a few as there is 
a nice profit to the dealer. 


ie 





Write for folder, discounts and terms. 


AMERICAN WRITING MACHINE CO. 


449-455 Central Avenue, Newark, W. J., U.S. A. 
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4 WEBCO PRODUCT 









TRADE MARK 


Original and Best 
lype Clearing Fuld 


Cleans your type ‘No type brushing 
Cleans your platens | No picking out of 





Cleans metal parts | particles from type 


Dissolves grease and cleans spots 
tom your desk 


WHEN R=! MARK APPEARS 


DIRT OISAPPEARS 
MANUFACTURED BY 


The FS Webster Company Inc. 
BOSTON 
MAKERS OF 
MULTI-KOPY Carbon Papers 
STAR-BRAND Typewriter Ribbons 


RIBBONS & CARBONS 




















: > =~ Ke. 420 | 
No. 421% 


GRAND RAPIDS 
QUALITY 


in office chairs will make 
easy sales for dealers who 
take advantage of the sell- 
ing points. Write for new 
catalog and price list. 


Grand Rapids Office Chair Co. 
37-45 Prescott St. 
Grand Rapids, Mich. 





No. 327% 














No. 411 
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Chicago, Ill—The United States Manifold Company, 
formerly at 226 West Madison street, has moved to Dallas, 
Texas. 

Chicago, Ill.—H. T. Fraser, of the Columbia Ribbon & 
Carbon Manufacturing Company, visited Holbrook & Gib 
son, Chicago distributors, in April. He was returning to 
the factory from a trip to the Pacific coast. 

Detroit, Mich—The Detroit office of the Royal Type 
writer Company, Inc., topped the whole organization in 
February sales of coupon books. 

Los Angeles, Calif.—The local branch of the Royal Type- 
writer Company, Inc., led the national sales force in total 
ribbon sales for February for the average increase over 
that month last year. It was second in total of coupon 
book sales. 

New York, N. Y.—Carl L. Libby has been assigned the 
work in the New York office of The Carter’s Ink Company 
heretofore handled by Edward Pachtler, who has joined 
the White & Wyckoff Manufacturing Company. Mr. Libby 
has been with The Carter’s Ink Company for several 
years. 

Seattle, Wash.—Fred Becker has been transferred from 
the factory at Rochester, N. Y., to become assistant to 
C. R. Leonard, Northwest manager for the American Rib 
bon & Carbon Company. 

Seattle, Wash.—The American Ribbon & Carbon Com 
pany has opened an office at 323 Pioneer building, carrying 
a full stock of typewriter ribbons and carbon papers. C. R 
Leonard is Northwestern manager. 

Portland, Ore.—The American Ribbon & Carbon Com 
pany, C. R. Leonard, Northwestern manager, has opened 
a branch at 207 Oregon building. 

Portland, Ore-—The Stenno Carbon Paper Manufactur- 
ing Company has incorporated. It plans distribution 
throughout the Pacific coast. This is a successor to the 
Stenno Manufacturing Company, which devoted most of 
its efforts to the Portland market. 

Richmond, Va—C. G. L. Bedell, for eleven years with 
the F. S. Webster Company of Boston, traveling in Texas, 
Louisiana, Oklahoma and Arkansas, has resigned that posi 
tion and has opened an office at Room 1, Mutual building, 
where he carries office supplies and specialties, including 
typewriter ribbons, carbon papers, etc. 

(Adding Machines—Continued from Page 193.) 

more than 7,000 of our machines have been sold, and a 
careful record is kept of them all, as we want to know 
exactly what service each machine is giving. It is our 
aim to keep every machine in perfect repair.” Mr. Durell 
added that the service repairing department, for northern 
California, was formerly operated out of Santa Rosa, 
Calif., but the new San Francisco headquarters has now 
absorbed that work. The staff here includes twelve men 
capable of re-building all the different Burroughs models, 
and the pay-roll for the whole mechanical department for 
San Francisco contains the names of thirty-five people. 
These are not in any way connected with the selling or 
executive forces. The stock of parts is the largest West of 
Chicago. This enables Mr. Durell and his staff to give 
very prompt service and also permits of machines being re 
built in the most approved style. Some 4,000 square feet of 
space on the second floor of the building are devoted ex- 
clusively to service, while 4,500 feet of space in the base 
ment are devoted to storage, shipping department, etc. 
The main floor, which has a fine store front, is devoted to 
sales offices, bookkeeping, etc. On the mezzanine floor is 
a sales school, conducted by Mrs. Blackburn, to instruct 
students in the use of the calculating and bookkeeping 
machines. 

Seattle, Wash.—The Burroughs Adding Machine Com- 
machines. There will shortly be a school for giving a 90- 
pany is located in attractive office on the third floor of the 
new Douglas building, Seattle. 


Booth on Computing-Tabluating-Recording Board. 


Willis H. Booth was elected a member of the board of 
directors of the Computing-Tabulating-Recording Com- 
pany at the annual election, succeeding John B. Stanch- 
field, deceased. Mr. Booth is a vice president of the 
Guaranty Trust Company, New York, N. Y 
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There is this distinguishing difference about the sale 
of an office desk. Other equipment may keep in favor 
with the purchasing agent in the face of criticism because of low 
price, but a low quality desk leaves an irritating spot in the office. 
The person who uses it is in position to air his opinion frequently 
and often it is purchased for the Boss, himself. The good service 
is remembered fo the dealer’s benefit long after the price has been 
forgotten, and that is why we recommend National Desks. Let 
us send you complete information. 


NATIONAL DESK COMPANY 


Herkimer, N. Y. 


NATIONAL 
DESKS 














COMPo 


Non-clogging Paper Stapling Machine 


| mle ais 


COMPo. 


Atami) 
- WESTPORT 





The Device That Prevents Clogging 


You have had experience with paper stapling 
machines. COMPO, constructed differently but 
substantially, performs the work for which it 
is intended—without clogging. 


Compo Sales Company 
149 Church Street New York 
*“COMPO—It will not clog’”’ 
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Terrell’s 
All=-Steel 
Storage Cabinet 


Easy to sell because of—Its fine appearance. Its 
big, roomy interior, fitted with adjustable shelves 
and dividers. Its three-way locking device. ITS 
VERY REASONABLE PRICE. Choice of solid 
or sanitary leg base, and olive green, oak or ma- 
hogany finish. 


Terrell’s Equipment Co. 
Hilton Street 
GRAND RAPIDS, MICH. 


STORAGE 
BATTERY 
of the 
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MASCOT 


Roller 
Scratch 
Pad 









Something New—But Selling Fast 





There is a place for it on every desk in every office 


—business, lawyer, teacher, minister, and at every 
telephone. 
An ornament to any desk, yet loaded with 10,500 


square inches of bond paper at a lower price than 
you pay for tablets. The Mascot solves the scratch 
pad problem. Use only what you need—2 inches, 2 
feet, 2 yards or any desired length up to 350 feet— 
and you always know where to put your hand on 
your scratch pad. 

Protects expensive stationery and saves its cost every 30 
days. Has rubber feet, will not mar the finest desk and 
will not slip on glass top. 

Dealers say it is the fastest selling office necessity they 
carry. Salesmen wanted. Every desk everywhere is a 
prospect. Write for samples and attractive proposition for 
salesmen and dealers. 


Oxidized 
Brushed Brass 
(Return them in 30 days if you wish.) 


Harvey Printing & Publishing Company 
Harvey, Illinois ($228?) 

























THE “SATELLITE” 
TYPEWRITER STAND 


Adjusiable to the natural position of any pair cf 
hands. Every typewriter in your town, regard- 
less of its name, rep- 
resents an opportunity 
for profits for you. 
Every typewriting ma- 
chine represents a cold 
dollar and cents busi- 
iness investment 
to its owner. It 
is a part of his 
equipment—a vital part. He wants 
his machine to pay dividends—to 
turn out the greatest amo nt of 
work in the shortest space of time. 


The use of the “Satellite " Adjust- 
able Typ writer Stand will help to 
accomplish this. It has for offices 
like the Larkin Company, of Buf- 
falo, N. Y., using 612; the Daytun 
EngineeringLaboratoriesCompany; 
The White Motor Company, 
and others. 

It puts more results into 
the day’s work — pays 
positive dividends to the 
owner and easy profits to 
you. Our dealers’ prop- 
osition and booklet will 
interest you. 


Write Dept. A. 


ADJUSTABLE TABLE COMPANY 


GRAND RAPIDS, MICHIGAN 
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Century Leather Goods 


The Quality Line 


When your trade demands quality and moderate 
price in leather goods, it is to your advantage to 
procure a line with these features embodied. 
Quality, long service, adaptability and moderate 
price are synonymous with the Century line. A 
wide variety of styles and sizes all of which 
possess quick-selling features, affords the dealer 
an excellent assortment to meet the demands 
of his trade. 


Our catalog, and discount price list 


sheet will show the advisability 
of handling this quality line. 


Century Leather Crafts Co. 
350 Broadway New York,N. Y. 
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Save Time and Eliminate Unsanitary Drudgery 






6 Models (Hand and Electric) $3.00 to $150.00. 


One suited to the requirements of every 
office, whether the daily mail is 25 letters 
or 150,000. 

Standards are the most efficient, durable, 
and widely distributed envelope sealers on 
the market. 

Used by all U. S. Government Departments, 
prominent banks, public utilities, and by 
large and small concerns in every line of 
industry. 


Over 50,000 in daily use. 


DEALERS AND OFFICE SPECIALTY SALESMEN: 


We have an interesting proposition to make you 
if we are not already represented in your district. 
Write for details, stating territory covered. 


Standard Envelope Sealer Mfg. Co. 


Revere Boulevard, Everett, Mass. 


























YOUR 
Loose Leaf Devices 


Kinks in your loose leaf systems 

extraordinary requirements 
that a standard line will not ful- 
fill—or a genuine need for real, 
inherent quality, longevity and 
originality—no matter what 
send them to us. When they are 
so unusual that the complete 
“Perfect” line will not suffice, 
we will fashion them to your 
order. 


Our manufacturing and printing 
facilities—the result of years of 
planning and experience—are pre- 
pared to extend to you anew idea of 
service. Metal parts, commercial 
printing, binders, etc. Call or write 


the 
CHICAGO 
BINDER & FILE CO. 


500 West Thirty-First Street CHICAGO, ILL. 
MF’RS OF THE 


‘*PERFECT”’ 


LINE 
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Alhambra, Calif. H. H. Rohmer has opened at 15 West 
Mann street, handling stationery, office supplies, books and 
pe riodicals. 

Baltimore, Md.—The National Ink Company has incor- 
porated to manufacture ink, etc.; capital stock, $100,000; 
incorporators—Harry D. Howell, James T. L. Bell and 
Harry A. Kendall 

Baltimore, Md.—An opinion has been filed in a local 
court, holding that the Flat-Stub Check Book Company is 
entitled to the usual decree for an injunction and an ac- 
counting against Young & Selden Company, stationers and 
printers, Calvert and Pleasant streets. 

Boston, Mass.—Herbert C. Gardner, president of Frost 
& Adams Company, enjoyed a vacation in Bermuda. 

Bristol, Conn.—H. G. Brown has opened Brown’s Sta- 
tionery Store at 167 Main street. 

Brooklyn, N. Y.—The R. J. J. Stationery Company is 
now capitalized at $20,000, an increase of $10,000. 

Buffalo, N. Y.—Besser’s Inc., has moved to 611 Main 
street, returning to the location in which the business was 
originally established, after an absence of twenty-five years. 

Buffalo, N. Y.—The Laurence Peter Paul Company, 20 
West Eagle street, has organized to conduct a stationery 
and printing business; Laurence Peter Paul, president; 
Elmer M. Schroeder, vice-president; Harry Burrows, sec- 
retary-treasurer. 

Canton, Ohio.—The Roth & Hugg Drug Company has 
opened its fourth downtown store in Tuscarawas street, 
West, handling stationery and allied lines as well as drugs 

Chicago, Il].—Carrithers & Company mailed the new 216- 
page catalogue late last month. 

Chicago Ill.—G. H. Nichols, stationery and drugs, Han- 
cock, Mich., was in the Chicago market April 26. 

Chicago, Ill—Mr. Graham, of Graham & Company, Spo- 
kane, Wash., was a Chicago visitor the week of April 15. 

Chicago, Ill.—Diffenbach & Nathanson Company, 1533 
Hyde Park boulevard, has opened to wholesale stationery. 

Chicago, Ill—The National Stationery Stores, Inc., will 
open a stationery store at 24 South Dearborn street. The 
company is capitalized at $10,000. 

Chicago, Ill—Horder’s, Inc., opened a store at 228 West 
Madison street May 1. The Franklin street store was 
moved bodily to the new location. 

Chicago, [1l—A. M. Barrett, of The Barrett Bindery 
Company, returned in April from an extended Eastern trip, 
taking in practically the entire New England section and 
northern New York. Sixteen new agencies for the Bar- 
rett “special made” binder were arranged. 

Chicago, Ill—The System Service Corporation, 105 West 
Monroe street has incorporated to distribute for the Gost- 
meter Company, Boston, Mass. The territory includes In- 
diana, Illinois, Indiana, Wisconsin, Minnesota, Iowa, Kan- 
sas, Nebraska, Tennessee and Kentucky. The incorpora- 
tors are J. W. Hemphill, H. L. Grunder and J. C. Thomp- 
son, Jr. 

Chicago, Ill—The Utility Supply Company, Room 21, 
166 West Adams street has incorporated to deal in and 
manufacture office supplies; capital stock, $30,000; incor- 
porators—Israel Kriloff, Morris Wolf and Harry Hecht- 
man. This business was established in 1903. It passed 
into the present ownership early this year, and has recently 
incorporated. 

Chicago, Ill.—April visitors at the Asseciated Stationers’ 
Supply Company included: F. B. Eckert (Eckert Com- 
pany, Aberdeen, S. Dak.), J. B. Sherborne (Sherborne Of- 
fice Supply Company, Stillwater, Minn.) and Walter 
Fisher (Fisher Printing Company, Sioux Falls, S. Dak.). 
Mr. Fisher bought an opening stock for the stationery 
store conducted in connection with his printing business. 

Chicago, Ill—The Associated Stationers’ Supply Com- 
pany is rearranging its sample room.—A special drive on 
the Buxton “Keytainer” was inaugurated May 1.—A. S. 
Hansen left April 26 on a seven-weeks’ trip through the 
Indiana territory—A. J. Mark is on a four-weeks’ trip 
through Wisconsin and the Upper Michigan peninsula.— 
E. E. Blankemeyer finds gratifying activities in many parts 
of the country, from Maine to Washington state, and 
Florida to the international boundary. 
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PHILCO BRAND 
Carbon Papers 


are of the finest quality manufactured. Made in 
25 different grades from the highest priced im- 
ported tissue down to the lowest priced domestic 
stock. A complete line for all requirements. 








PHILCO BRAND 
Typewriter and Inked Ribbons 


are made in three grades and are famous for 
their strong write, sharp work and wearing qual- 
ity. THEY ARE “ALL WRITE” and we can 
prove it. The price is right, too. Let us send 
you samples. A card will bring them. 


Phillips Ribbon & Carbon Co. 


ROCHESTER, N. Y. 








TELL 
CITY 
DESKS 






Typewriter 
Desk No. 138 


The real worth of an office desk is not 
found in the fancy, highly polished 
and attractive finish, although these 
things are necessary to its popular 
acceptance, but the rigid, sound and 
solid construction. In a word—real 
merit is found “down in between the 
cracks.” 


Skilled and painstaking craftsman- 
ship, unblemished, kiln-dried and 
well seasoned lumber with perfect 
joining and finishing materials insure 
this durable and long lasting con- 
struction. Every Tell City Desk is 
an article produced by these elements. 


Ask for our catalog No. 36. 


TELL CITY DESK COMPANY 


TELL CITY - INDIANA 
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Typewriter Supplies Men 
Who Stock and Feature 


XTRAGOOD 
SUMMIT 
APEX 


Brands Typewriter Ribbons and 
Carbon Paper know that users 
appreciate their quality. Dealers 
who do not know these brands are 
now face to face with Opportunity. 


Write for samples today 
—a test will prove 
their excellence. 


Union Ribbon & Carbon Co. 


MAIN OFFICE and FACTORY 
Front and Laurel Streets PHILADELPHIA, PA. 


heNEW dozen roll 


box sells itself , 
Attractive and Convenient 


— ee, 


very roll in every box is 
uaranteed to be Satisfactory 


CENTRAL PAPER CO. 


MENASHA , WIS. 
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Chicago, Ill—The Efficiency File Company, formerly at 
1120 Michigan avenue, is now operating at 1772 Wilson 
avenue. 

Chicago, IlL—George L. Stevens, general manager of 
Clarke & Courts, Galveston, Texas, was an April visitor 
at the general offices of the A. B. Dick Company. 

Chicago, Ill—The Service Envelope Company, 4415 
Montrose avenue, has incorporated to make wallets, en- 
velopes and packets, etc.; capital, $25,000; incorporators— 
Emil Uhlir, Wm. C. Gascon and Chas. P. Gascon. 

Chicago, Ill.—The Universal Office Devices Company, 
56-58 East Superior street, has incorporated to manufac 
ture, buy, sell, lease, trade and deal in office and store 
equipment devices; capital stock, $5,000; incorporators 
T. D. Oakley, Glenn O. Sensiba and Robert E. Acker- 
berg. 

Chicago, Ill—The American Manufacturing Concern, 
Falconer, N. Y. (near Jamestown), has opened an office 
supplying the stationery trade at Room 1006-115 South 
Dearborn street. Howard S. Kelsey, who has visited the 
trade in the central west with this line for many years, 
is in charge. 

Cincinnati, Ohio.—The Miller Ink & Paste Company has 
incorporated; capital stock, $15,000; incorporators—J. M. 
Miller and E. H. Matthews. 

Dayton, Ohio.—N. M. Stanley, vice-president of The 
Stanley Manufacturing Company, contemplates an Euro- 
pean trip, including England, France, Germany and Italy. 

Denver, Colo.—The Pratt Book & Stationery Store, 
formerly at 1324 Fifteenth street, has located at 1517-21 
Curtis street. 

Glendale, Calif—C. R. Oneil, of Pasadena, has opened a 
stationery and office supply store at 231 Nerth Brand 
boulevard. 

Great Falls, Mont.—The Charles E. Morris Company has 
opened in a new location at 415 Central avenue. 

Kansas City, Mo.—Fred Powell has become mail order 
manager for the Brown-Preuss Stationery Company. He 
had been with the F. D. Burnap Printing & Stationery 
Company. 

Kansas City, Mo.—W. J. Maiden, formerly manager here 
for A. C. McClurg & Company, is now representative in 
the central West for the White & Wyckoff Manufacturing 
Company, Holyoke, Mass. 

Lincoln, Nebr.—The Carpenter Paper Company, affiliated 
with the house of the same name at Omaha, has become 
an “Eagle-A” service house of the American Writing Pa 
per Company. 

Los Angeles, Calif—Sidney Mann, 1382 O'Farrell street, 
San Francisco, Calif., will join the Herbert Green Com 
pany as traveler in the Northern part of California begin 
ning June 1. He will carry a full line of samples of 
Pelouze postal scales, Everready fasteners, Argus clips, 
moisteners, etc.—The Herbert Green Company has taket 
on representation of the Eclipse Ink Well, made by the 
General Eclipse Company, Danielson, Conn. The Shedd 
Brown index calendar is another addition to the lines of 
the Herbert Green Company. 

New Britain, Conn.—The G. A. Caldwell Company has 
succeeded to the stationery business of G. A. Caldwell 

New York, N. Y.—A stock of stationery has been added 
by the Fordham Arcade Press, 2555 Webster avenue 

New York, N. Y.—The Jackson Stationery & Printing 
Company has moved to a new location at 132 Nassau 
street. 

New York, N. Y.—The Penkin Printing Company, sta 
tionery and printing, has opened at 51 East Thirty-first 
street. 

New York, N. Y.—The Globe Stationery & Printing 
Company, formerly at 295 Second street, is now at 335 
Broadway. 

New York, N. Y.—Display rooms at 225 Fifth avenue, 
in charge of John L. Papst, include the lines of the Polar 
Manufacturing Company. 

New York, N. Y.—Julius Blumberg, a jobber in station 
ers’ specialties, 262 Grand street, left May 2 on a business 
trip to Germany, France and England. 

New York, N. Y.—The Globe Ink & Mucilege Company, 
171 Duane street, has been bought by A. Kamen, trading as 
the Triangle Ink Company, 13-15 Mangin street. 

New York, N. Y.—Frank J. McCarthy, formerly with the 
Tower Stationery Company and the Enlow Company, has 
opened an office at 17 West Forty-second street. 

Oakland, Calif—aA. J. Lichteg, of B. Lichteg & Son, Inc., 
was in the New York and New England markets last 
month. 
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Mr OKAY says- Great! Prices Reduced, Quality Improved 
Mr. OKAY says - -Use the Sanitary 











—Ask Your Stationer 


These Three Graces will knock out Three Disfraces— 
Pins, Dirty Erasers and Kntves which mutilate your mai]. 








These wonderful time-saving office necessities are well known 
standards of the best type of office equipment, not because we 
say so but because they ave recognized as such by constant users 
as well as dealers in all parts of the world. 


We have reduced our prices down to the very lowest notch; the 
quality of our products we have improved. Our policy is to es- 
tablish a better quality at more reasonable prices. 


We are now in our own spacious factory and are equipped to turn 
out each item of our manufacture in large quantities. Thus we 
are able to give our customers better profits than ever before. We 
are giving you the benefit of increased production at reduced cost. 


Let us send you our 1921-22 price schedule with illustrated and 
descriptive literature covering each item of our manufacture up- 
on which is stamped our trade mark “O.K.’’—your protection. 


We Are Big Advertisers 


THE ().K: MANUFACTURING (0. 
OK. OSWEGO,N.Y U.S.A. 




















Stationers’ 


Tarboard 
Goods 





An established line of filing boxes, trans- 
fer cases and stock boxes assures you of 
a steady income and regular turnover. 
Your customers know these goods—thev 
are in demand. 


If you now handle these goods, get our 
proposition and see how :t compares. 
If not, write for information about our 
sample assortment which provides a small 
stock and a sample of each number. 


Advance Paper Box Co. 


Manufacturers of Plain and Fancy Paper 
Boxes, Filing Cases and Stock Boxes. 


2727 Franklin Ave. St. Louis, Mo. 








A popular line of 
filing and indexing supplies 





Profitable to dealers 
for three vital reasons 


Excellent qualities 
Attractive prices 
Sold only through dealers 


Dealers seeking ways to stim- 
ulate trade find UNITED BUSI- 
NESS SUPPLIES easy to sell and 
well adapted to the needs of up- 
to-date offices. These supplies in- 
clude vertical folders and 
guides, ruled and printed 
cards and card guides, sup- 
plies for loose leaf and 
machine bookkeeping sys- 
tems. Affords oppor- 
tunity to develop and 
retain one of the most 


















lucrative 
and con- 
stantly re- 
curring bus!- 
nesses to be 
found today. 
Free catalogs, sam- 
ples, and literature 
tellall about it and 
are designed to offer 
dealers cooperation 
in building up and retaining 
this profitabie business. 







Send for catalogs, price list and attractive dealer proposition. 
United Business Equipment Company 
113-121 Albany Street 
Boston,11,Mass. 











Suds, 











One-Piece 
ALL-LEATHER COVERS 


C: : into a ‘Trussell’ patented all- 
UT ieather Ring Book cover and you 
will find but one pi py, of solid, heavy 
leather, equal in thickness to the old 
style three-ply cover. 


Open an old style Ring 
Tear Book cover and you will 
find that it is made of three-ply, 
thin material, glued together 


The 
Old Way 





The TRUSSELL One-Piece, All-Leather Cover, first designed and pat- 
en ed by us in 1908, is becoming foremost in its field in 1922. 

This is because business men demand a quality look and feel in their binders, 
They want their books of the finest and most durable style that is consistent 

with a reasonable cost. We have it. 

No other binding at any price compares with this ene and Ay 
outwear the ordinary kinds several times. Yet our — 

to quantity production by special machines. Made in all wae and in 
all sizes from vest pocket to large desk books. 

Let us co-operate when a large order is in the balance and a close price will 
help you to win out. We help dealers to gel the business. 


TRUSSELL MANUFACTURING CO., 
3 North Cherry St. Poughkeepsie, N. Y. 
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Sell Realite 


THE REAL MECHANICAL PENCIL 


The Realite, made of light, durable, hard 
and attractively finished Redmanol, is light 
in weight—perfect in balance—simple in 
construction. In fact Realite is a real pencil. 


DEALERS PRONOUNCE IT THE MOST SATISFAC. 
TORY PENCIL EVER SOLD—FURNISHED IN TWO 


GRADES. 

without clip _ with clip 
Silvonite (white meta! tips) : $ .50 $ .65 
Gold Filled Tips - - - - 1.00 1.25 


Each pencil is fitted with extra leads and full size pencil eraser. 


Realite Pencil Co. 


3011 Montrose Ave. CHICAGO 




















—“BUMP”—_“<.32> 
The “Bump 


Stand Paper 
Fastener” 


is a dual mechanism— 
one capable of fasten- 
ing sheets of paper 
as well as punching 
a round hole to 
accommodate a 
quarter inch 
binder post. The 
Handy Hand 
Fastener is par- 
ticularly convenient in cases where the machine must 
come. to the work. 


Dealers offering the 
“Bump” to their trade find 
it capable also, of ready 
sale and healthy 
profit. 





If you will give us your name and address we 
will be able to offer you a high class proposition. 


BUMP PAPER FASTENER COMPANY 


La Crosse, Wis. 


SEYMOUR CONOVER, Eastern Representative 
350 Broadway, New York 














Remanufactured typewriters 
are GOOD typewriters— 


A Super Grade Remanu- 
factured Typewriter 


represents a superior value. It 
has gained a reputation on its 
own merits. Speedy and ac- 
curate. It is economical in op- 
eration and practically free 
from repairs. The clear and 
perfectly formed type faces 
and styles insure the greatest 
degree of legibility. And its 
most valuable asset—consist- 
ent and reliable performance 
and endurance. 


The constant demand for Super 
Grade Remanufactured Typewrit- 
ers is conclusive proof and testi- 
mony as to their merit. We have 
a price list ready to send to you. 
Ask for it. 


— | UNITED TYPEWRITER 
: | EXCHANGE CO. 


i WHOLESALERS 
137 High St. Boston, Mass. 
Cable Address “‘UNITYPEXCO’’ Boston 


























i} Trade Mark 












DEFIANCE “A” CLIPS 
Made in five sizes. 
Best material and scientifically correct construc- 
tion give them a powerful grip and easy action. 
Our prices will interest you. 


au 


NO. 30 DEFIANCE INKSTAND 





with double well, pen wiper, two pin cups and 
grooves for pens. Nos. 10 and 20 are single 
styles, while No. 40 is a new double model. Ex 


cellent value. 


“House of Service” 


DEFIANCE © 
| St 


| FMANUFACTURING CO.U24_ 
New York 














384 Broadway 
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Peoria, Ill—The John C. Streibich Company, dealing in 
office supplies and paper, has increased the capitalization 
from $60,000 to $250,000. 

Pittsburgh, Penna.—The Mulhall Company is now oc- 
cupying its new three-story building at Bigelow boulevard 
and Webster avenue. 

Providence, R. I.—The Providence Stationery Company 
has been established at 44 Westminster street by Leon Wil- 
liams and Myer M. Cooper. 

Rock Springs, Wyoming.—J. Auerbach has put in a 
line of office supplies and stationery in his store on North 
Front street. 

St. Louis, Mo.—The Acme Paper Company, 115-21 South 
Eighth street, St. Louis, Mo., has been appointed an 
“Eagle-A” service house by the American Writing Paper 
Company. 

St. Paul, Minn.—Kenneth C. Chase has been made man- 
ager of the local branch of the Dennison Manufacturing 
Company, succeeding E. W. Keeby, who has gone to the 
factory at Framingham, Mass. Mr. Chase had been assis- 








tant manager at St. Louis. set TRADE MARK REGISTERED U.S. PAT. OFFICE 
San Francisco, Calif—Frank Carey, of the Ed. Whitney 
Company, was in town for a few days, passing through on INTRODUCING THE 


his way East. 

San Francisco, Calif.—Harry Growtage, vice president of 
Chas. T. Bainbridge & Sons Company, has been ill for the 
past three weeks, at the Palace Hotel. He was able to 
leave, a few days ago, for his home in the East. 

San Francisco, Calif.—E. A. Mayer is the new buyer and 


Calendesk Pad 


This new addition to the well-known Elsane line 





manager for the Emporium stationery department. Mr. of staticners’ specialties combines a desk pad, 
mae, who comes from the exscative ofices @ the — diary, calendar and memorandum pad. The memo 
is spoken of in very high terms by those who know him. . ? 

San Francisco, Calif—The City of Paris has opened a pad consists of fifty-two sheets, seven perforated 
stationery department, on the O’Farrell street side of the coupons to a page for each day of the year, with 
main floor. It is under the management of Harry Cooper, leather cover over memoranda when not in use. 
formerly of the stationery department of the Broadway pF ‘ ‘ : 

"saan he Pen I ves pi ew. vedi oo ? Made in 27 styles, stiff or flexible, with three 

San Francisco, Calif—Walter J. Willoughby has re- different styles of fillers for the memo pad. 
turned from a factory conference at the Eaton, Crane & Order your sample now and write for 
Pike Company plant, Holyoke, Mass. The service sta- prices and circulars. 


tions opened lately at Los Angeles and Seattle have in- 
SAINBERG & COMPANY, Inc. 


volved more travel than was usual heretofore. 
San Francisco, Calif—William N. Patton, of the Pat- 65-67 W. Houston St. NEW YORK, N. Y. 

ton Company, Ltd., Honolulu, is still in town and expects 

to remain here till the early part of June. Anyone wishing 

to communicate with Mr. Patton can reach him at the 

offices of the Everett Pulp & Paper Company, or at the 

Eberhard Faber offices in the Monadnock building. It is 

rumored, in stationery circles, that Mr. Patton has com- PERMANENCE 

posed a poem, entitled “Angy in the Islands.” It is said 

to describe in a poetical manner the visit of Angy B. IN 

Thomas, coast representative of Eberhard Faber, to Hono- 

lulu, where he recently spent a vacation. The poem is now 

in the possession of Al “Cupie” Jones, of the Bert Morris | 1YPEWRITER RIBBONS—CARBON PAPERS 

Company, and he is talking of having it published in a 

coast journal, though some of his friends urge that it be 

broadcasted from a radio distributing station, as the most 

modern way of securing fame for its author. 








Seattle, Wash.—The Gillam-Bird Company will shortly SILK-Y-KOTE 
abandon its Union street store, and enlarge that in the CARBON 
Henry building. PAPERS 


Seattle, Wash.—The Pliny L. Allen Company’s new sta- 
tionery store was opened on the first of April to a good 





business. A full line of office supplies is carried at the 

Second avenue location. An engraving department has 

been fitted out in an attractively lighted display booth and 

is making friends. =n , ; Silk-Y-Kote Carbons make copies as clear 
Seattle, Wash.— Phe Trick & Murray Company, which as the original, they will held sau profits 

recently opened a retail stationery store at 1005 Second hy mate dk . t 

avenue, reports the move has justified itself from the start. a ccopag ee 

3usiness has been good since the day the new store opened, Silk-Y-Fibre Ribbons (formulated and man- 

and many new customers have been added because of the ufactured by one of the foremost experts 

location, and the complete stock displayed. An engraving in the ribbon and carbon industry) give 

department to take care of the social business has been users the highest grade permanence which 

added, and is doing a good business. Before this time the guarantees long and consistent performance. 

Trick & Murray engraving department was devoted almost They are leaders and real trade builders. 


entirely to bank and bond work. The printing plant re- 
mains at the former location on Western avenue. 


Our line of KEEN-RITE ribbons and car- 


Stockton, Calif—The Stationery Shoppe has been opened bons is an excellent line, made especially 
at 611 East Main street by Blanche D. Angell. She was for service. 
formerly with stationers here and at San Francisco. . : et : ‘ 
Troy, Ala—Knox & Copeland have succeeded the Troy Your business card or letter head will bring 
: you full particulars. 


Book & Stationery Company. 
Waco, Texas.—Pfaeffle’s Inc., is a new incorporation, 
with capital stock of $50,000, to deal in stationery, books 
and. jewelry. W. G. Piaefle, M. E. Owen and c. B. | Cooper Carbon Coated Paper Co. 
Schuler are the incorporators. 
Williams, W. Va.—Bert Shumati has been succeeded by 4606-8 Montrose Ave. Chicago, Ill. 
the Guy Office Supply Company. 
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ave the greatest profit. 


niversally liked. 


o line so complete. 


he profit not ruined by 
price cutters. 


tick to the line that relies 
on quality for success. 


N 
T 
5 





C. HOWARD HUNT PEN CO. 
CAMDEN, N. J., U.S.A 





~ 





) HUNTS <3\.7-. PENS | 
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WANS SUSY 








You Will Save 50 to 75% 


on your PRINTING BILLS if you 


purchase one of our 


REBUILT MULTIGRAPHS 


at approximately half new price. We offer all 
models for immediate delivery with or without 
attachments, also . 


Addressing Machines, 
Duplicators. Folders, 
Sealers, 


Addressing Machine 
Cabinets, Frames, 
Supplies, etc. 


All Machines 


are thoroughly RE- 
BUILT - skilled 
mechanics and 


GUARANTEED Service- 
able as New 


Old machines purchased 
outright, taken in trade or 
handled on consignment. 
Price-lists, cuts, specifica- 
tions, etc., will gladly be 
forwarded upon request. 


OFFICE DEVICE COMPANY 


(Franklin 5896) 
162 North La Salle Street CHICAGO 
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Boston, Mass.—Harry J. Ferry, who covers Boston and 


vicinity for the National Blank Book Company, has ar- 
ranged for telephone service for local stationers. This 
enables him to care for orders while out of town. Rush 


business is handled by wire to Holyoke, and delivery in 
Boston made the following morning. 

Chicago, Ill.—C. C. Carpenter, president of The Sam’l C. 
Tatum Company, visited the Chicago office April 26. 

Chicago, Ill.—E. F. Towne, president of the National 
Blank Book Company, spent several days at the local of- 
fice the week of April 22. 

Chicago, Ill.—One of the window displays during April 
by the savings department of the National City Bank 
showed Baker-Vawter posting equipment and loose leaf 
supplies. 

Chicago, Ill—The Boorum & Pease Company has 
incorporated in the state of Illinois to deal in paper, stocks, 
bonds, blank books, stationery, etc. The authorized capital 
stock is $10,000. 

Chicago, Ill.—J. J. Means, of The Sam’l C. Tatum Com- 
pany, returned late in April from a tour which took him 
through Wisconsin, Minnesota, North Dakota, South 
Dakota, Nebraska and Iowa. 

Chicago, Ill—The S. K. Smith Company, formerly at 
709-11 South Dearborn street, has moved to 140 West 


been 


Austin avenue. The company specializes on loose leaf 
catalogue covers and binders, marketed under the trade 
name, “Smitco line.” 

Chicago, Ill—Fred L. Coggin, local manager of the 


National Blank Book Company, spent several days at the 
factory, Holyoke, Mass., in April. He reports business is 


steadily increasing, with future business good. Mr. Cog 
gin reports that the factory is now working overtime. 
College Point, N. Y.—C. K. Bryan, now with J. H. Ger- 


Jach & Company, has a wide acquaintance in the stationery 
trade. 

Dallas, Texas.—E. G. Marlowe & Company was awarded 
a $10.00 prize for the best window display during loose leaf 
week; honorable mention was given to the Simpson- White 
man Company and the Stewart Office Supply Company. 

New York, N. Y.—Otto C. Drescher, of the National 
Blank Book Company, is credited with having originated 
the catchy, new slogan of that organization: “The Right 
Book to Write In.” 

New York, N. Y.—Sereno Stetson, who is now specializ- 
ing on machine bookkeeping systems and supplies with 
H. K. Brewer & Company, had been a special representa- 
tive with Lefax, Inc., Philadelphia, Penna. 

Philadelphia, Penna.—The Penn Bookkeeping Company 


has made alterations in its plant and installed new ma 
chinery. 

Philadelphia, Penna.—The Scattergood Company, now 
owned by Frank P. Dress, is in larger quarters at 3631 


North Smedley street. 

Portland, Ore.—The Charles Helwig Stationery Com 
pany, Chamber of Commerce building, has the 
ground floor and part of the basement at 85 Fifth avenue 
Possession will be taken July 1. A print shop will be added 
to the loose leaf and office supplies departments. 


leased 


San Francisco, Calif.—The Klipto Loose Leaf Manufa: 
turing Company has located its factory at 220 Leidesdorf 
street. 

San Francisco, Calif—C. FE. Patten has taken charge 
of the loose leaf department of A. Carlisle & Company 


He was previously with the H. S. Crocker Company. 
San Francisco, Calif—F. W. Baxter (National Blank 


Book Company), accompanied by his wife, sailed April 19 
for the Hawaiian Islands. Mr. Baxter will combine business 
and recreation on this trip. About thirty days will be 


spent on the islands. 

San Francisco, Calif.—Thos. 
Wilson-Jones Loose Leaf Company for the coast, returned 
recently from the South and is now awa: again, covering 
another portion of his territory. It is stated that business 
is progressing very satisfactorily, as Wilson-Jones custom- 
ers are learning more and more that they can have all their 
wants supplied from the offices and storerooms, 353 Mar- 
ket street, without waiting to send East. 

Zanesville, Ohio.— The Currier Company has installed a 
loose leaf department in its bindery. The work is in charge 


Moore, manager of the 


of Ernest Johnson, formerly of Washington, D. C. 
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OFFICE 
CHAIRS 


That Conserve Vitality— 


A business man’s day is 
divided into three equal 
parts: sleep, recreation, and 
his office chair. The latter 
permits the other two. 
Hence the necessity for 
serious consideration of the 
chair. 


GUNLOCKE 
CHAIRS 


afford comfort during 
the day and lend 
themselves to better 
work. 


Not only do they con- 
serve vitality but they 
are so finished as to 
preserve their appear- 
ance of newness. Aside 
from the built-in qual- 
ity of this compre- 
hensive line, particu- 
lar attention is given 

to the final job—the oo oe 

matter of putting on the handsome, transparent surface that 
protects against dust and gives the chair a beauty and char- 
acter often remarked upon. 


You would find our catalog worthy 
of study. Send for a copy. 


W.H. Gunlocke Chair Co., 


WAYLAND, N. Y. 








Typewriter Desk No. 1531 


Here is a good leader 


Good Values. 
Money Makers. 


Time Savers. We 
cannot 





Mail us your order 
today. New cata- 
log ready to mail 
you for the asking. 


EVANSVILLE DESK CO. 


EVANSVILLE, INDIANA 


to 
think 
you 
arenot 
on our 


books. 


























Typewriter Ribbons and 


Carbon Papers are made 
under climatic conditions that 
assure you of a most uniform 
article the year round. 


A few good agency propositions 
to live dealers. 


Ink Ribbon Mfg. Co. 


Factory and General Offices Branches 
San Francisco Los — aes 


Established 1909 




















LADIES’ 


C R A N STATIONERY 


Sold by all Stationers and Booksellers 


These goods are suited to the tastes of 
the most select trade. Their merits are 
known the world over, and they yield 
a profit to the dealer. Once tried, the 
purchaser becomes a regular customer. 


Presented in the following 

Styles and Qualities: 

SUPERFINE QUALITY: In light Blue Boxes, 
containing 14 ream of Note paper each, and in 
separate boxes 4 thousand Envelopes corres- 
ponding. 

EXTRA SUPERFINE QUALITY: In Laven- 
der Colored Boxes, containing 4% ream of Extra 
Fine Paper each; in like boxes are Envelopes 
to match. 


Our papers are supplied in Bor- 


dered Goods and other specialties 
by EATON CRANE & PIKE Co., 
Pittsfield, Mass., and 225 Fifth 
Ave., New York, whose boxes bear 
the word “CRANES” containing 


our goods. 


ALL THIS STATIONERY CAN BE 
RELIED ON AS REPRESENTED. phic trade mark every box 





Manufactured by 


Z. & W. M. CRANE wast 











215 

















216 


OFFICE 


The Price of 
Quality 
Cuspidors 
Will Interest 
You 


CATALOG ON APPLICATION 


IRELAND & MATTHEWS 


APPLIANCES May, 1922. 











No. 1 Typewriter Stand for Sitting Position 





Tubular No Castings 
Construction Used 


Write for Circular 


Fowler-Manson-Sherman Cycle Mfg. Co. 


William R. Manierre, Prop. 


1445-1455 W. Austin Ave. CHICAGO, ILL. 











Here’s a portfolio that shows 
you how to get more business 
in 1922—Only 500 printed 
—did you get yours 


SH, 


STEEL EQUIPMENT 
CLEVELAND O 



































S indicated by the name, our line repre- 

sents the acme of perfection, not only 
as regards uniformity but in durability; for 
instance, one sheet of our No. 698 carbon 
paper will produce 100 letter copies. 


As jobbers or retailers you are interested in 
a line that is fast gaining the ascendency in 
this country in point of ideal satisfaction and 
you cannot afford to miss the opportunity of 
becoming better acquainted with “Iron Clad” 
by failing to write for a sample booklet show- 
ing 24 papers in black. 


Largest distributors in the world of 
CARBONIZED ADDING MACHINE ROLLS 


Iron Clad Ribbon & Carbon Co. 


100 Grand Street New York City 
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OTHER MACHINES 
SE ne —— 


Albuquerque, New Mexico.—Robert A. Rehm has located 
here as distributor for the Hedman Manufacturing Com 
pany 

Binghamton, N. Y.—Charles P. 
resentation of The Bircher Company’s 
for Binghamton and Elmira. 

Chicago, Ii.—O 5. Robbins has joined the 
force of the Hedman Manufacturing Company. 

Chicago, I1l.—The 
La Salle street, has joined the Chicago 
Commerce. 

Chicago, Ill.—The A. B. Dick Company is enlarging the 
vaults at the general offices, improving them so that they 
are strictly fire- and burglar-proof. 

Chicago, Ill.—Stanley C. Twist, advertising manager of 
Ditto, Inc., returned late in April from a trip to New Or 
\ new office was organized ther 


1 
\ustin nas secured rep- 


Ss ile Ss 
Postmeter Scale Company, 173 North 
Association of 


eans 

Chicago, IllL—L. D. Camps, general sales manager of 
the Lisenby Manufacturing Company, is scheduled to r« 
main at the factory, Fresno, Calif., until about June 1. 

Chicago, IIl. 
sales school held by Ditto, Inc., and sent into the 
selling positions. 

Chicago, Ill.—L. W. Rambo has been appointed assistant 
manager here for The American Multigraph Sales Com- 
pany. He had been in mechanical work when assigned to 
the Chicago office, then took up selling, and is now assist 
ant to F. M. Boughton, manager. 


Chicago, Ill—F. K. Pennington, general sales manager 
of the A. B. Dick Company, spent two days last month at 
Pittsburgh, Penna., conferring with The William G. John- 
ston Company. The mimeograph department of the John- 
ston business is in charge of E. Lee Hollahan. 

Dallas, Texas.—C. M. T. Leslie, general sales agent for 
the Todd Protectograph Company, has a new baby boy 
who takes all the time he can spare from selling Protec- 
tographs and checks. 

El Paso, Texas.—C. L. Donahue and C. B. 
have joined Distributor Honeycutt in selling “F & E” 
writers 


Seven men were graduated from an April 
I eld to 


Another sales class was started May 1. 


Langmire 


check 


Minneapolis, Minn.—Clinton L. Mann, special represen- 
tative of the A. B. Dick Company, visited the home office 
in Chicago last month. His local headquarters are with 
the Williams Stationery Company. 

New York, N. Y.—P. A. Bennett, manager of the New 
York office of the A. B. Dick Company, spent several days 
in April at the home office in Chicago. 

Pittsburgh, Penna.—C. J. Shipley is selling “F & E” 
check writers in Distributor Arthurs’ organization. 

Richmond, Va.—W. T. Harrison is now selling “F & E” 
check writers in this territory. 

St. Louis, Mo.—M. D. McMann and T. J. Hannon have 
joined the local sales staff of the “F & E” check writers. 

St. Louis, Mo.—F. W. Harris, of the F. W. Harris Com- 
pany, is representing the Compo Sales Company, 149 
Church street, in the territory from St. Louis to Denver. 

St. Louis, Mo.—A branch store will be opened at 1001 
Locust street May 15 by the A. B. Dick Company. Col. 
Charles C. Thornton will have charge He has been resi 
dent manager here. 

Springfield, Mo.—C. 
Arkansas, is now selling “F & E” 
vicinity. 


S. Stanley, formerly operating in 
check writers in this 


San Francisco, Calif—The Belknap Rapid Addressing 
Machine Company, M. A. Towne, manager, is now located 
at its new quarters, 535 Market street. It was formerly on 
the sixth floor of the Pacific building. The new location 
has a store front and is in the very center of the business 
district. 

Seattle, Wash.—H. C. Converse, of the Converse Com- 
pany, Inc., representing a number of office machines and 
devices, is making an extended trip in the East, visiting the 
various factory enters of his companies 
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The User 


taught 
us how 


Constant association with the needs and re- 
quirements of modern offices has taught us 
what to make and how to make stationery 
specialties. We have incorporated into the 
design and manufacture of Hoffman Prod- 
ucts every known feature to increase their 
utility, strength and quality. Hoffman Prod- 
ucts include cloth covered index boxes, with 
marble paper as well, cloth covered legal 
and letter size cabinets and sixty numbers 
of desk pads both flat and flexible in all sizes. 


In the wide variety of articles, styles, 
and designs, users of Hoffman sta- 
tionery specialties are satisfied with 
the value obtained. Dealers han- 
dling the Hoffman Line are en- 
joying splendid results. Staunch 

and perfect in workmanship, 
Hoftman Products are known 
to possess extraordinary 
lasting powers. Ask for 
our catalog and full par- 
ticulars. 


L. HOFFMAN 


45 Lafayette St. 
NEW YORK CITY 


























The Clear-Swing Desk 


Easy to Sit Down To—To Work At—To Get Up From 


R MANY YEARS there has been but little change and 
slight improvement in the design of office desks. However, 
in keeping with the modern i tea of up-to-date, efficient office 


equipment, we are presenting an entirely new design which will 
appeal to all desk users as Slee sensible and wi practical. 
The “*Clear-Swing” Desk is the very latest improvement in desk 
design. This improvement has been accomplished by setting back 
the two inside front legs. A desk of this type has a considerable 
advantage over the old-style desk. With the “Clear-Swing Desk” 
it is easy to swing around—get up—and sit down. There are no 
legs to interfere with your fee-—or to mar and scar your shoes 
against brass sockets. 


For over thirty-five years Mr. Anton Clemetsen, the desi of this im- 
proved style, has nm manufacturing desks in Chicago and built up an 
enviable reputation for a high standard of quality and ip The 


“Clear-Swing Desk” is exclusive with us. Because of its practical construction, 
it will prove a business builder for those dealers who sell it. 


Further information on request. 











Anton Clemetsen Desk Co. 
MANUFACTURERS OF HIGH-GRADE DESKS 
4223 West Lake Street CHICAGO, ILLINOIS 
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Give a Thought 
to Pins 


Pins are so commonplace that the 


average user gives no thought to 
them, so long as they're good. And 


there’s the point—on 


Those Good 
Crescent Pins 


Uniformly good—keen points, solid, 
with ‘‘comfortable’’ heads, that push 
the points through thick wads of 
paper and “‘stay put.” Our pride 


in making good pins is your assur- 
ance of unvarying quality. 


Bank Pins—Pyramid Pins 


Crescent Brass & Pin Company 
Detroit, Michigan 


Western Representatives: Southern Representatives: 
BERT M-MORRIS hy = PHIL F. WEBSTER 
44 Market St., San Francisce Bex 873 San Antonie, Texas 


Sentinel Check Writer 


So absolute is the protection of the New 
Rotary Motion,Springless Action Sentinel 
Check Writer, that the FIDELITY AND 
CASUALTY COMPANY gives free to 
every purchaser a $10,000.00 Insurance 
Policy guaranteeing against AMOUNT 
LINE ALTERATION, PAYEE NAME, 
DATE or NUMBER CHANGE. Here 
is combined, absolute protection with 
mechanical perfection. 


Hall-Welter Company 
Rochester, N. Y., U. S. A. 


Our Sales Manager has a valuable contract for specialty 
men of proven ability. Write him. 





PENS AND PENCILS 





Boston, Mass.—John F. Coggswell has been appointed 
sales manager for the Moore Pen Company. 

Chicago, Ill—An April attraction at the Waterman 
store was branding individual names on fountain pens for 
owners of Waterman pens. The “Nameograph” was 
used. 

Los Angeles, Calif—The Evans Distributing Company 
of this city has contracted to distribute the “Listo” pencil 
for a term of five years. The Listo Pencil Company will 
enlarge its plant at Alameda, Calif., and install additional 
machines. 

New York, N. Y.—Eberhard Faber is back after a vaca- 
tion in California. 

New York, N. Y.—Fred S. Latremore, distributor of 
Moore’s fountain pens, is now at Room 202, Canadian Pa- 
cific building, 342 Madison avenue. 

New York, N. Y.—W. J. Carrick, 132 West Forty-sec- 
ond street, is the New York representative of the H. E. 
Golber Company, manufacturers of the “Rite-Rite” pencil. 

New York, N. Y.—Rikkers Bros., Inc., 312 Broadway, 
has been appointed exclusive agent for the United States 
for the “Mars” line of drawing pencils, colored crayons, 
copying and colored copying pencils. The manufacturer 
is J. S. Stadetler, Mars Pencil Works, Nuremburg, Bavaria. 
Stocks are carried in New York. 

Roxbury, Mass.—J. F. Kingwell, 86 Regent street, rep- 
resents the De Witt-La France Company in Maine, Ver- 
mont and New Hampshire. 

San Francisco, Calif—C. E. Gowdy called on the local 
trade for the Richard Best Pencil Company, Inc. 

San Francisco, Calif—Eberhard Faber left for the East, 
promising to come hack to California without much de- 
lay. Angy B. Thomas is doing business at the old stand, 
225 Monadnock building. Thomas McElroy has returned 
from his long trip through the Pacific Northwest. He re- 
ports that business in that section of the coast is im- 
proving. 

(Typewriters—Continued from Page 205.) 
Svenson on the 1922 trip to Vladivostok and the interior. 
The Svenson Company is sailing this year on the Mazatlan, 
a ship which has seen much Pacific coast service. These 
fur buying trips occupy from five to six months each year. 
Mail and express is sent from the various ports where they 
touch from time to time, and is also forwarded by special 
boats to Nome and entered at the United States post office 
and custom houses at that port. The portables on this trip 
are expected to earn their passage. 

Spokane, Wash.—J. Dubpernell is in charge of an office 
here, handling Northern Idaho and Eastern Washington 
for the L. C. Smith & Bros. Typewriter Company. He 
had previously been in the Seattle office. 

Springfield, Mass.—The General Typewriter Exchange, 
Inc., has distribution of Woodstock typewriters. 

Syracuse, N. Y.—The Corona Typewriter Sales Com- 
pany is now in more commodious surroundings at 116 East 
Washington street, in the University building. The former 
location was at 107 West Water street. 

Texarkana, Ark.—J. W. Milholm, field mechanical in- 
spector for the Royal Typewriter Company, Inc., has in- 
stalled a service station for the Royal typewriter.—‘Jim- 
mie” White, formerly with the Underwood Typewriter 
Company, has taken charge of the service station of W. H. 
Bridges, the Royal typewriter dean. 

Toledo, Ohio.—The Toledo Typewriter Exchange is now 
located at 711 Madison avenue. The company does a gen- 
eral rental, repair and exchange business. It holds the 
agency for Woodstock typewriters. 

Utica, N. Y.—T. J. McKay has been appointed manager 
of the typewriter department established by Grant’s Book 
Shop. He had formerly been with the Booth Office Sup- 
ply Company. 

Wichita, Kans.—The Robinson-Mays Company has 
opened at 414% East Douglas street, dealing in typewriters 
and supplies. 

Wilmington, Del.- -The Delaware Printing & Sales Com- 
pany, 706 West Eleventh street, has taken over the Dela- 
ware Typewriter & Sales Company. A full line of office 
supplies and stationery has been added. 

Yakima, Wash.—A sub-office under the Seattle branch 
of the Underwood Typewriter Company has been estab- 
lished at 117 East A street, in charge of John E. McDowd. 
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Adding Machine Paper 


FIVE GRADES 
POSITIVELY GUARANTEED 


MENASHA , WIS. 


Preferred Paper Products 














Mr. Dealer: “Ajax Eyelet Fasteners,” “Samson 
Punches,” “Eyelet Tools,” etc., assure you of a quick, 
profitable turnover and re-orders, 


“The Ajax Eyelet Fastener” is a 
real necessity for binding valuable 
papers and documents, etc., where 
security, permanence and insurance 
against loss and substitution are 
paramount. 







PUNCHES THE HOL 
| FEEDS THE se 
ONE OPERATION 


Handles three sizes of Ajax 
Eyelets without any adjustment 


fi m2 mam 


No. 1 No. 2 No. 3 
Long Med. Short 









‘‘The Ajax Eyelet Fastener’’ assures you 
of Repeat Orders for ‘‘Ajax Eyelets’’ 











*“SAMSON” No. 1 HAND PUNCH | “SAMSON” EYELET TOOL 
Handles 7 A 

sizes of Combination 

punches and Punch 

dies 1/16 to aod 

inch ina Eyelet 

d iameter, Sein 

easily inter- 


changed. 






Will punch 
thre \% inch 
of paper ofr Zinc 
cardboard. Eyeiets 


Write for Catalog and Pre-War Price List 


THE MACHINE APPLIANCE CORP. 
351 JAY STREET, BROOKLYN, NEW YORK 

















DESK TRAYS 


ADJUSTABLE — CONVENIENT — NEAT 


Keep correspondence off the desk, yet within hands’ reach 
—classified and safe from disorder or loss. 


Made up with two, three cr four trays, which adjust to 
any position, separately detachable. Solid oak or ma- 
hogany finish. Letter and cap sizes. 


The trays your trade will demand. Order stock at once. 
MADE BY MFRS. OF BURNS TELEPHONE BRACKETS 
STATE AND 64th STREETS 
CHICAGO, U.S. A. 








—/- 


Fills Holes, Dents and 
Scratches — Permanently 


Campbell's superior Stick Shellac does not shrink or check. 
It fills deeply marred places in furniture permanently. 


Sandpapered smooth and polished with Amber Glaze, repaired 
places look like new and stay that way. 


Quickly and easily used. Cuts down refinishing expense and 
loss on damaged goods. 38 colors in stock. Perfect match for 
any finish. Ask for color list and our money-saving prices--- 
a post card will do. 


You Need This FREE BOOK 
In Your Business 


Tells how to repair any damage to any sur- 
face, quickly and without refinishing---pack- 
ing marks, caster cup imprints, hot dish 
marks, deep scratches---everything. 


Picts 
si ; 


/ Full of invaluable information for furniture 
/ dealers and refinishers. Tells what to use and 


how to use it. Worth money, but sent 
postpaid. Write for it on your letterhead today. 


The M. L. CAMPBELL COMPANY 
2334 Penn Kansas City, Mo. 


S/ 


j 
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KNICKERBOCKER 
Inkstand Wood Bases 


Know this line—you can depend on it for quality 
and salableness. Cleancut carving, neat, clear fin- 
ish and mortised to fit standard size inkstands. The 
wood base is a good convenient article which you 
can sell at an attractive price. 


Our line also includes 
Emeraline plate glass 
bases cut in square, rec- 
tangular, oval or octagonal 
shapes. Besides these you 
will find many other quick 
selling articles in our sta- 
tionery line. We are yours 
for a prosperous new year. 





Write for our catalog and 
price list. 


Knickerbocker Inkstand Co. 
Lyndhurst New Jersey 
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A “SOLO” IMPRESSION 
Is A “PERFECT” IMPRESSION 
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as SELF INKING 4 
TAMP PAD 


—s ( CLARKE PATENT ) o 
MANUFACTURED BY 


"| PEERLESS CARBON& RIBBON MFG.CO.INC. 
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Business men want stamp pads that ink evenly, that 
print clearly, that stand up under constant use. 

The “SOLO” Stamp Pad gives you that quality at a prix 
as low as that of any standard pad. It gives satisfactior 
to the user who realizes that a rubber stamp is only 
good as the ink pad used with it. 

After severe tests many of the largest business houses 
in the country have adopted the “SOLO” as standard ink 
pad equipment. THE REASON:—The “SOLO” is not a 
felt pad. It has a strong, resilient surface that won't 
sag or smear. 





















We will gladly send a free sample to any executive 
who submits his request on his business letterhead 


PEERLESS CARBON & RIBBON MFG. CO., Inc. 


Manufacturers of Carbon Papers, Typewriter Ribbons, Stamp Pads and Inks 
113 WEST BROADWAY NEW YORK, N. Y. 






































Our new price list 
dated April 5, 1922 


Shows over 700 items of 
Oxford Filing Supplies 
at new low pnices. 


Did you get your copy? 


Orordr FILING SUPPLY Co, 


382 Jefferson Street, Brooklyn, New York 


CHICAGO SALESROOM 
106 No. LaSalle St. 


PHILADELPHIA OFFICE 
939 Drexel Building 


NEW YORK OFFICE 


>. ~—e Stew 


"23 White Street 
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STAMPS & STENCILS 





Chicago, Ill.—Louis Melind modestly admits th 


article on page 38 of the March issue of Office Appl 
reprinted from Chicago Commerce) was written by him 
The author’s name was omitted in the original, so due and 
timely credit was not given when the article appeared 
Office Appliances 

Elizabeth, N. J.—R. G. White, general manager of the 
Fulton Specialty Company, has recovered from an opera 
tion which he underwent at St. Michael’s Hospital, New 
irk 

New Orleans, La.—Ed Smith has moved his stencil 
vorks from 427 Natchez street to 426 Camp street. 

New Orleans, La.—The Smith Stencil & Rubber Stamp 
Works has joined the stationery colony on Camp street 
[he new location provides increased space, which was not 
available in the old store on Natchez street 

New York, N. Y.—The Century Rubber Stamp Works, 
Inc., 551 Pearl street, has taken membership in the Mer 
chants’ Association of New York. 

St. Louis, Mo.—An educational exhibit in the window of 
the S. G. Adams Stamp & Stationery Company, 412 North 
Sixth street, enlightened the public on the matter of rub- 
ber stamp manufacture 

Springfield, Ohio.—Henry Rice, who has been out of the 
stamp business for about a year, has opened at 7: 


Main street. H« vas one of the pioneers 1n the business 


House Organ Philosophy. 


with miss 


Osculation has been known to make 
lhe Murphy Chair Man. 
. = 
\ smile is one thing that’s always worth its face value 
Oliver News (The Oliver Typewriter Company) 
x *« x 
Buying is twenty-five per cent and distribution seventy- 
e per cent of a retail store’s work Fee N.- G. RB. 
* * * 
One minute is just sixty seconds to the millionaire and 
the humble laborer.—Lightning (The Bircher Company). 
. = s 
[f a man would be brave, let him learn to obey his con- 
science.—The National (National Blank Book Company). 
* * * ai 


lhe man who watches the clock winds up as one of the 


hands.—The Sales Force (Hedman Manutacturing Com 


* * x 
\ married man says that a thing of beauty ceases to be 
a joy when his wife wants one like it The Hub Guide 
Post 
x 
\ 
augh is a 


. B. Dick 


A smile may be only a smirk, but a ringing | 
message from God The Mimeograph Stencil (A 
Company). 

_— 

Don’t call it a day at the same time the sun does—think 
vhat Old Sol has missed by not staying out 'till 
lhe Burroughs Bulletin. 

* + * 

“Do it Today” is a good motto, but the chap who car 
say, “I Did it Yesterday,” has a better one.—Roneo Bul 
ietin (Roneo, Ltd., London, England) 

x * 4 

Many a man who quarreled with his job when work was 
plentiful is ready to effect a reconciliatior (,00d ’ra 
tices—Strathmore Paper Company. 

* * 


In every period of business depression, the advertise: 
line is the last to be affected and the first to recover: 
lips and Nibs (The Wahl Company) 

* *x x 


Formerly the salesman’s axiom was, “Know Your 
Goods.” Today, with a widened point of view, the success- 
ful salesman is he who studies his customer’s problems 


The Wales Visibk 


Boston Stamp and Stencil Club Bowlers. 


lhe Boston Stamp and Stencil Club has organized bow! 


ing teams, which have developed some lively competitior 


[he season will be closed with a dinner or theater party 





Money Is Always Worth Saving 


AND 








: ag 


a le 


Will Always Save It For You 


T IS hard, perhaps, for you to real- 
ize that your ink bills can easily, surely 
be cut from 50% to 75% by the use of 
INKLETS instead of ordinary bottled 
ink—but it costs little to prove the fact 
yourself. 


Write us today for free sample 
INKLETS. Try them for your desk- 
ink supply and for your fountain pen. 
The ink they make is as good and 
often better than ink you now use. 
You add the water yourself and do not 
pay a steep price for it. 


Try INKLETS —there’s the proof. 


DEALERS: It’s good busi- 
ness to get our proposition. 


General Eclipse Co., Dept. A, Danielson, Conn. 
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TRINER POST OFFICE 
SCALE No. 9 


Specially designed for U. S. Post Office 
Service 





Cuts down Postal costs. 


—lUsed where a variance of 1/64 oz. means & 
saving of thousands. 


—Pronounced by experts as the best commer- 
cial model ever produced. 


—Extra heavy and precise construction without 
the objectionable features of the old type beam 
scale. 


—Many new and desirable points of interesting 
construction to make good sales talks and ex- 
cellent window displays. 


—Write for full particulars. 


TRINER SCALE & MFG. CO. 
2714 W. 21st St. CHICAGO, ILL. 
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MANUFACTURE 
SEALS 
STENCILS 

oe BADGES 
RUBBER@STEEL 
STAMPS 
METAL CHECKS 
POCKET COINS 
w« BRASS SIGNS 
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ever WENTH 
108 & Dearsoan 1st 
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‘Tone & Tet Choc 


STENCILS 


$108 N.DEARBORN ST. 


POCcEtT sotasy 


weTaa CHECKS 





WAK SEALS TRADE CHECKS 


MEYER &WENTHE 


FACTORY:24 to 30 So. Jefferson St. — 


CHICAGO_5 




















POST BINDER 
ON THE MARKET 


Here’s a simple device that enables the office boy to 
bind into book form “‘in a jiffy” any kind of loose leaf 


records. 


The “F-B” Loose Leaf Holder 





Pat. May 13, 1913 


is adjustable to any distance between punch holes and 


to any size of paper. 


Advantages acknowledged in numerous testimonials. 
The retail price is $3.50 a dozen with liberal dis- 


counts to dealers. 


F. B. MANUFACTURING CO. 


1228 Intervale Avenue 


NEW YORK, N.Y. 





(Chicago Office, Frank Z. Woods, Mgr., 180 No. Market St.) 
TULLE LELLOELELUEEELCULLLLLLL 


SOAPUEAUOOOGUQGOGUNUOUUEOOUGUROUUOEOUUO000U0000URC0URNOUGEROUOOEROUOOTEOUOUOEEILES 


THE ONLY ADJUSTABLE 


CATALOGUES 





Paragraphic reviews of current issues from 
the catalogue and allied fields, classified for 
convenient reference. 


Manufacturer. 
The Weis Manufacturing Company, Monroe, Mich., has dis- 
tributed new price lists effective April 15. 
* & ™ 
A removal notice by The Barrett Bindery Company shows its 
new home at 1238 West Monroe street, Chicago, Il. 
t . & 


_ The Stationers’ Loose Leaf Company, Milwaukee, Wis., has 
cistributed a leaflet on machine posting equipment for retail 
merchants. 

* * + 


Globe-Wernicke branches are distributing a broadside in 
colors depicting a wide variety of filing equipment, both in 
wood and in steel. 

¥ * * 


setter Methods of Handling Figure Work” is a recent issue 

by the Felt & Tarrant Manufacturing Company, Chicago, IIL, 

featuring the “‘Comptometer.”’ 
~ + 

The Toledo Metal Furniture Company, Toledo, Ohio, has dis- 
tributed a folder in two zolors featuring the Uhl steel ‘““Work 
less’’ desk, and its attachments. 

a * * 

A new price list has been issued by The Toledo Metal Fur- 
niture Company, Toledo, Ohio, covering the ccmplete line n- 
cluding the Uhl steel ‘‘Workless’’ desk. 

e © * 


Libraco, Ltd., 62, Cannon street, London, E. C. 4, England, 
has inaugurated a house organ called Anti-Waste. It shows 
how scientific filling methods eliminate waste. 

+ * * 


A six-page folder distributed by the export department of 
The General Fireproofing Company, 438 Broadway, New York, 
N. Y., describes the “G-F’’ mechanical pencil. 

see 


Recommendations of the Committee of Operating Office Man- 
agers of the Boston Chamber of Commerce have been reprinted 
in leaflet form by the Shaw-Walker Company. Vital sugges- 
tions are made in the leaflet. 

+ * 

“Giving Wings to Words” is an attractive booklet on the 
Underwood portable typewriter, emphasizing home uses for that 
machine. The body is done in colors, with a symbolical cover 
design, all executed by the offset Process. 

+ 


The Costmeter Company of ones publishes a catalogue on 
Costmeter posting fiies. These are visible indexes which ar 
readily adapted to any accounting plan, as well as for simple 
reference work. Sheets as large as 10x8, folded to 5x8, may be 
employed. 

. * + 

“A Few Pictures and Fewer Words” is a striking folder in 
two colors issued by the Steel Equipment Company, Avenel, N 
J. It shows selections from the “Security Steel’ line. A car- 
toon ‘“‘strip’’ at the head of the pages cleverly carries interest 
in steel office equipment. 

+ aa 

“Built for Speed” is an attractive folder in two colors on 
India tint stock, featuring important speed records made on 
the Woodstock typewriter. A carbon copy contest in which a 
Woodstock made the largest number of legible copies at the 
Paris exposition last year was included. 

* * * 


Vawter-Luckett, Ltd., Toronto, Ontario, Canada, submits 
Catalogue No. 3 covering the “Sterling’’ line of loose leaf de- 
vices and supplies. Price list ‘‘D’’ accompanies it. The cata- 
logue lists a comprehensive line of loose leaf binders and ac- 
cessories. It is conveniently thumb-indexed. 

7 a . 


The Aladdin Manufacturing Company, Muncie, Ind., has sent 
out an interesting six page folder showing different styles of 
Aladdin lamps for home and office use. This folder is fully 
illustrated and gives complete information as to sizes, prices 
ete. The lines of “Desk-Flex”’ and other desk lamps is of in- 
terest to dealers in office equipment. 

* 


A four-page leaflet by The Shaw-Walker Company capitalizes 
the experience of the Modern Phonograph Supply Company 
with a Shaw-Walker steel filing safe in the disastrous fire of 
March 15 at Chicago. It shows fire scenes, and the safe as 
opened after its trying experience with fire, water and a fal? 
from the seventh floor to the basement. 

- _ _ 

The Noiseless Typewriter Company has published a comnpre- 
hensive manual for operators. “The Noiseless 'Touch-Type 
Method.” It was written by Garrett S. Odell to guide students 
in the art of touch typewriting on the Noiseless typewriter. A 
number of blank pages are provided for notes by the student 
on lectures and practical points gained in practice 

a € * 


The Barrett Bindery Company, 1328 West Monroe street. Chi- 
cago, Ill., has issued a novel price list on its special binder line 
It enables the stationer to give customers immediately prices 
on special loose leaf binders in a dozen different mechanisms, 
with options as to size, material and in quantities of from one 
to over 1.090. The stationer determines both his selling price 
and factory cost. The list includes a table enabling the dealer 
to figure a price on the special lettering required on the binders 


(Continued cn Page 226.) 
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What is GLUEY? 


“Gluey” is a light colored paste mad 
from the finest ingredients im 
ported from Asia, Australia, the 
West Indies and Cuba, which give 
to “Gluey” the bull-dog tenactiy 
of good glue and the creamy, 
smooth consistency of paste. We 
call it Gluey because it actually 
sticks like glue. 


Used by people in all walks of life. Over 
2000 schools and colleges have 
specified “Giuey”. You will need 
a good stock to meet demand. 


Sold in containers designed to fit the in- 
dividual needs of all your cus- 
tomers, 


At these prices: 
Gallon Stone, Self-Sealing Jars, 


per dos. ...... ; iaae $14.00 
Gallon Tin Friction Tops, per doz. 13.20 
Half Gallons, Stone or Mason Jars, 

per GRE acckss , Ciauee .. 7.80 
Half Gallons, Tin, per doz......... 7.60 
Quarts, Glass or Tin, per doz..... 4.50 
Pints, Glass or Tin, per doz..... 2.75 
Half Pints, Glass or Tin, per doz 2.00 
Tubes, No. 4, per doz.........6.. 1.00 
Tubes, No. 2 per doz sek Canen 80 


Ghe é 
COMMERCIAL PASTE CO. 


COLUMBUS OHIO U. 
Don't say paste—say ‘‘Gluey''—it sticks 





























RS, 


A Safe and Sound Bank Specialty 
THE BANDLESS CURRENCY MAILING BOX 


A PERFECT MAILER of strong, heavy, durable manilla paper 
of exceptional strength throughout. Ends and sides do not break 
in bending up over the currency and will stand the roughest kind 
of handling in the mails. 


The outside wrapper is genuine rope manilla as near cloth as paper 
can be made. It folds over each lap or fold at the ends to make 
a perfect, tight seal and attaches to the back of the box. It 
simply can not tear or pull away without destroying the entire 

x. No more danger of torn and tattered boxes on delivery. 
Each size contracts one half inch. In packing, squeeze the inner 
box tightly over the currency, moisten the gum on the outer 
wrapper and seal, bringing the end flaps over and sealing tightly 
to the back of the box. You then have a perfect fit and a perfect 
tight seal. On account of its lightness, from 2 to 4 cents in postage 
is saved on each box mailed. 


Dependable bank stationers should have sample of this new line. 
No obligations to learn all about it now. 


The Smead Manufacturing Co. (Dept. ¢) Hastings, Minn. 
Makers of High Grade Bank Filing and Mailing Containers 














‘*KEEPING TABS ON THINGS” 
WITH 


























UEK 
INDEX TABS 
THE ORIGINAL 


PYRALIN INDEX TAB 


























That combines all colors 
and all projections in one. 


All strips six inches long. 
Write for Samples and Prices. 


UNIVERSAL INDEX TAB CO. 
435 Central Bldg. Seattle, Wash. 





SS 4 


has a proposition for a live wire sales 
representative in each city and com- 
munity, which we will gladly explain 
to responsible inquirers. 


Our products are of very excellent 
quality and cover every requirement 
in ribbons and carbons and a very 
wide range of competitive conditions. 
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Accurate Results Secured 
Users of the National Non-Slip Ruler 


The ruler is made from flexible steel accurately 
graduated, having a Red corrugated rubber base, 
prevents slipping, which is so essential to the user. 


The combination of steel and rubber used in our 
Non-Slip ruler makes our product unusually attract- 
ive and, above 
all, it assures 


Efficient ‘ 
Work 


Tt 
uu | 
7 | gr - 
Ie 
Tre warional Rue Cf 
ROCHESTER wy USA 
pat amd (08 

















National Rulers are modern 
in every respect. They rep- 
resent the greatest advance- 
ment in ruler manufacture. 
~ We make them to English 
and Metric standards. The edges are true and 
smooth. The rubber is undercut, which avoids 
danger of inky fingers and blurred lines in ruling. 


Catalog and Price-list mailed on request 


National Rule Company 


Manufacturers 
Rochester New York, U. S. A. 












If You Bind Your Own 
Loose Leaf Devices 


We can show you how to cut the cost 
of making your special metals, at least 
in half. 


Whether or not you buy your Knock 
Down Metals from us, we want you 
to effect this saving, because we spe- 
cialize in the manufacture of Loose 
Leaf Metal Parts for the dealer who 
binds his own Loose Leaf Devices and 
therefore we want to co-operate with 
the purchasers of metal parts. All 
of them. 


We will gladly explain without cost 
or obligation to you the system we have 
devised to enable the dealer to make 
up his special metals accurately and 
economically. 


Write us. We are here to serve 


The Tenacity 
Manufacturing Company, Inc. 
Reading, Cincinnati, Ohio 



































DUA 


KEY TAINER 


How’s this for profit? 
663% a month—800% a year 


THE new BUXTON KEY- 
TAINER display case holds a 
month's supply, arranged and 
marked so that even the rush hour 
clerk can sel them. Put it on 
Jone counter. Keytainers sell on 
2 


BUXTON KEYTAINERS 
with the original hump swivel 
hook are made in all leathers; re- 
tall from 25¢ to $5.00. In sizes 
holding 1 to 16 keys. 

SALES HELPS: Big National 
Advertising. New self-selling dis- 
play case, counter signs, window 
stickers, envelope inserts. 


Write today for details on this 
sales-boosting display case. 


First Class Territorial Repre- 


Holds five dozen KEYTAIN- 
ERS. Costs $29.52 f.0.b. Spring- 
field. Each sale nets average profit 
of 33c. Total eet on assortment 
$19.68—or 66 2-3%. Twelve turn- 
overs a year or % profit on 
your original investment. sentatives Wanted 


BUXTON, Inc. Dept. P Springfield, Mass. 
MARBRIDGE BLDG., N. Y. CITY 


BUXTON 
KEYTAINER 


Reg. U. S. Pat. Off. 
The original patented Key-Kase 





























THE RUSH-FRASER DE LUXE 


The IDEAL Ink And Typewriter Eraser 
Used by Uncle Sam 


in engineering and governmental departments 
Used like a pencil; just a stroke and the letter or figure is erased: 
For quick, clean, invisible erasing it is incomparable. 


RUSH FRASER 


An IDEAL Office Equipment Specialty 

combining luxury and economy 
THE FLEXIBLE DIAMOND 
BRUSH — ITS SECRET 


__ 


Sells at Sight to typists, steno- 
raphers, pers an 


tsmen 
Made in 14K Gold finish. At 
your dealers or mailed direct 
tpaid insured for 50c in 
loney Order or stamps. 
Liberal terms to the trade. 
Assembled twelve in handsome 
gold and silver display carton. 


Rush Eraser 


Company 
9200SA&K 
Building 
SYRACUSE, 














Representatives for 
ollan 

and Dutch East Indies: 
BLIKMAN & 

SARTORIUS 


Amsterdam 


and Sourabaia, Java 
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HOUSE ORGANS 





Paragraphic reviews of current issues from 
the house organ field, classified for convenient 
reference. 


Manufacturer. 


Special interest among Shaw-Walker dealers centers in the 
score board on the dealer contest, given a prominent position 
the Skyscraper. 

* * * 

Concrete information of value to every direct-by-mail ad- 
vertising man is always a feature of the ‘Postal Department 
Colunin’ of Users’ News (Addressograph Company) 

x * 7 


A comprehensive card record for salesmen is shown and ex- 
plained in ‘‘Making Retail Sales Intelligently,’’ published in the 
Security Salesman (Steel Equipment Corporation). 

” * * 


Fred I. Coggin got in some good licks for Chicago in The 
National (Nationai Blank Book Company) for April Two 
views were shown of the store ot George E. Cole & Company 

* 


Lightning (The Bircher Company) has been running a series 
by H. W. Rippey on the ‘‘Postal Service—History, Development 
ind Influence on Commerce.’”’ 

+ * > 

Oliver News (The Oliver Typewriter Company) chronicled 
the award of twenty-five year service medals to four of the 
vorkers at the factory, Woodstock, II. 

+ * * 


The importance of salesmen being familiar with exclusive 
lines was emphasized in Dynamite (The Toledo Metal Fur- 
niture Company) Tney should be versed in the price lists and 
catalogues. 

* * «* 

The Wales Visible prints a vocational analysis showing how 

business runs in ten of the big cities of the country It is a 


suide to salesmen on the lines that will respond best to con- 
centrated effort. 


* * « 

The analogy of ‘“businessing”’ for fish and fishing for business 
s aptiv depicted in the Mimeograph Stencil (A. B. Dick Com- 
pany). Tne writer has intimate knowledge of the processes and 
strategies of each pursuit. 

* * * 

Selling ammunition for the sales force was given in the 
Roneo Salesman (Reneo, Ltd., London) under ‘‘What They Use 
the Duplicators For Special applications for various trades 
and manufacturing lines were cited. 

* a oa 

The Royal Standard (Royal Typewriter Company, Inc.) fea- 

tures in every issue the display ad scheduled for five leading 


national advertising media, showing also the dates of issue and 
publications in which it is to appear. 
* * * 

The Sales Force (Hedman Manufacturing Company) repro- 
duced the signed order for the first “F. & E.’’ check writer, 
secured by E. F. O'Donnell. An appropriate conclusion linked 
the selling problem of 1914 with the situation today. 

* 7 * 

Pull-Together (Eaton, Crane & Pike Comnany) ran a group 
of thirty simple store rules well worth consideration by any 
stationer They were formulated by the Ackerman Drug Com- 
pany. St. Louis, Mo., and many may be adapted readily to the 
stationery business 





* ¢ « 

In Scrits (Strathmore Paper Company) Col. A. B. Franklin, 
vice president of the company, pictured harmony of direct-by- 
mail solicitation in ‘‘Words and Music.’’ Good Practices, also 


by this company, made a constructive suggestion in “The Busi- 
ness on Your Doorstep.”’ 
* * *@ 

Tips and Nibs (The Wahl Company) was involved in the big 
fire on Chicago’s West Side in March. Plates, copy and every- 
thing else were destroyed Within twelve hours the book had 
been rewritten, new plates made, and the printers and binders 
worked day and night to get out the issue 

* * os 

Whispers (The Noiseless Typewriter Company) for April pre- 
sented the new Noiseless portable typewriter from the view- 
point of Dr. Charles W. Colby, the president, and J. A. Ruffin 


the works manager. It also recorded the opening of new offices 
it Cleveland, Ohio, Boston, Mass., and New Orleans, La 
* * * 


The Faultless Bulletin (Stationers’ Loose Leaf Company) ran 


table which is invaluable in working up a scheme of 


geographical indices. It listed the number of towns and cities 

in the various United States, classified by 500, 1,000, 2,000 

5,000, 10.000, 25.000 and 50,000 population It shows the dealer 

just what to figure on, upon learning of the user’s requirements 
a 


Dealer. 


The Hall Stationery Company, Topeka, Kans., has inaugurated 
Diamond Dust. a weekly devoted to the interests of Hall em- 
plovees Oscar Swayze is editor 
> * > 
Raymond & McNutt Company, distributors of fine papers, 825 
Walnut street, Philadelphia, Penna have begun publication 
of the Raymack Monthly 
aa s 
Col. A. B. Franklin, president of the Strathmore Paper Com- 
pany. contributed ‘‘How’s Your Driver’ to the Strathmorean 
He likened the human machine to the automobile. showing 
how essential it was for both to be driven intelligentls 






DEALERS, WHOLESALERS 


= QD TOWy,. bons and carbons at a min- 


ark he ei has ber (in the way of special 











00 PO 
Fa OLD TOWN 
‘ CARBON PAPERS 


There is a written guarantee 
on every box. We know the 

product in the box—made accord- 
ing to our own special formulae, by 
our own men, in our own establish- 
ment—hence, this guarantee. In the 
many different grades for pen, pencil 
or typewriter, all colors and standard 
finishes, Old Town ribbons and car- 
bons meet every demand of your trade. 








| and JOBBERS 


With Crowfoot Brand rib- 


imum price, our ability to 
recognize the requirements 
CARBON of the user and our desire 
PAPER to fulfill our duty to the 

dealer, wholesaler or job- 


Guarantee packings, profitable’ dis- 
counts, etc.) forms a combi- 
nation that is a winner. 


Get our full proposition. 


Old Town Ribbon 


and Carbon Co., Inc. 
245-247-249 Centre St. 


New York City, U. S. A. 



































For Satisfactory Sales 


Climb aboard the good ship 


FULTON FAULTLESS 


and set sail on the seas of greater profits. The ship 
is safe and sturdy. Her pilot and officers have had 
over twenty-five years’ experience as manufacturers 
of stamp pads and office specialties that sell well 
and stay sold. Avoid the rocks and shoals of un- 
known waters. 

Note: Fulton Faultless products are sold by lead- 
ing dealers from Maine to California and all around 
the world. 


Fulton Specialty Co., Elizabeth, N. J. 


Manufacturers of Stamp Pads, Daters, Sign Markers, Indelible 
Ink, Rubber Type Printing Outfits, Rubber Stamp Ink, Office 
Stamp Outfits. 
We also Make a Popular Line of Toys and 
Novelties 
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MULTISTAMP IT! 











It Does 
On the Job in What You 
2 utes ad y 
vad en You 
2 Cents Want It 





Patents applied for 
tn U.S. A. and Forega 
Cownire 





ing matter, make La oo ‘ to notices 

in prices, autograph. ing wit MULTI- 
STARAP that can Go done eh old feshdosnd lay mee wey ne MULTI: 
right now when you need it and do away with dangerous expensive delays. 

up business and solve your stamp problems with the MULTI- 
hand, stylus, or typewritten—no typewriter attachments required. 
your dealer haen't it in tack order dec 


Price i U. S. A.—With fu inl ction end comple fae ’ 
ment erent slamps, wi Blue, Purple, 
Se eee ER a don Fedapade. 


Some territory open for high grade office specialty salesmen 
bye in U.S. A. and abroad—no side line propesition. 


The Multistamp Co. Dept.A = Norfolk, Va. 
Distributed in Great Britain by Robert W. Wright, 114- 
116 Southampton Row, Bich Epeibeon, London, W. C. 1, 


YOU can address your shipping tags, return eacinoen yon cards, imprin* 




















Dealers! 


Real distinctive quality in 
Carbon Papers and inked 
Ribbons at prices that are 
right. Packed under Car- 
rib Brand or Special im- 
print or in bulk. 


CARRIB 
Manufacturing 
Corporation 
ROCHESTER, N. Y., U. S. A. 
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Internal. 
_ Post Mortem Stuff’ in the Shepard Staff (Henry O. Shepard 
Company) analyzed the business situation of the year past, and 
blamed it to “icy pedal extremities.” 
> * * 


The Woodstock Keyboard came out in a new “dress’”’ in April. 
The size has been reduced to 5%x8% inches, and the typo- 
sraphical arrangement improved. One feature was an article 
on decalcomania transfers, by A. O. Johnson, secretary-treas- 
urer, The Meyercord Company. . 

+ * * 
2 The Breeze (Burrows Brothers, Cleveland, Ohio) described 

The World's Tiniest Book.” It was published by the com- 
pany in 1900 as a limited edition of ‘‘The Rubaiyat of Omar 
Khayyam.” Four of the books laid on a postage stamp do 
not cover the stamp entirely. The lines must be read by the 
aid of a magnifying glass. The original cost was $15.00 a 
xe s100° but in recent years copies have sold for as much 
as e 





(Catalogues—Continued from Page 222.) 
_The Beck Duplicator Company, 476 Broadway, New York, N. 
Y., has circulated a booklet bearing the title, “The ‘Speedo- 
staph’ in Modern Business.’’ Two pages are devoted to listing 
the lines and departments of business which can profit through 
the use of the “Speedograph.”’ 


Stafiord’s inks, pastes, mucilages, typewriter ribbons, carbon 
papers and miscellaneous specialties are listed in a striking 
catalogue from S. S. Stafford, Inc., 603-09 Washington street, 
New York, N. Y. Most is the items listed are shown in process 
color printing, both text and illustrations being cross-indexed 
for convenient reference. The book is an excellent example of 
catalogue compilation and printing. 

Price Revisions. 
The House of Eberhard Faber has announced reduced prices 


on rubber bands. 
* * as 


Reduced prices on all models of ‘‘Handipads’”’ are announced 
by Weinman Brothers, 749 East Forty-second street, Chicago, 
+ * + 
Revised prices on No. 9 grade chair pads, effective May 1, 
were announced by the George E. Fox Company, 319-31 West 

Ohio street, Chicago, II. 
SI + = 


The Hotchkiss Sales Company, Norwalk, Conn., has an- 
nounced price changes on paper fastening machines and 


staples. 
. ~~ * 


Reduced prices are announced by the Boorum & Pease Com- 
pany on the “Little Major’’ labeling clip, used to index open- 
back loose leaf transfer binders. 

« 7 


The Edward L. Sibley Company, Bennington. Vt., announces 


that prices on “Challenge” eyelets are guaranteed for 1922. In 


July, 1921, prices were restored to the level of 1915. 
Accessory Advertising Matter. 
A striking poster in black and orange features the products 
of the L. D. Van Valkenburg Company, Holyoke, Mass. 
Dealer. 
Stevens, Maloney & Company, Chicago, Ill., have distributed 


reduced price list No. 233. 
*- * * 


The United Business Equipment Company, 113 Albany street, 
Boston, Mass., issues a fifty-two page catalogue on vertical 
filing equipment and supplies. 

© 

Carrithers & Company, 323 West Madison street, Chicago, Il., 
have published a 216-page general catalogue No. 5, with cover 
listing an unusually comprehensive line of office supplies, furni- 
ture, stationery specialties, filing equipment, etc. 

For the Advertising Man. 

The Mailbag for April offers on page $ a valuable article, “An 
Idea Collection and How to Keep It,” by F. E. Kunkel. It 
shows how to build up a library of business-building ideas, and 


to classify and preserve it. 
> t + 


The system evolved by The Berger Manufacturing Company, 
Canton, Ohio, for filing and recording engravings, was described 
by R. M. Nicholson, of The Berger Manufacturing Company, on 
page 10 of Advertising and Selling for April. The plan assures 
prompt location of cuts and photographic negatives. 

A valuable table in estimating how much typewritten copy 
in either elite or pica type will make in a number of modern 
type faces carried by most printers appears in The Printing Art 
for March. It is explanatory of an article by A. Raymond 
Hopper on ‘‘An Investigation Into the Variations in the Meas- 
urements of Type Faces.” 


Dreka Estate Probated. 


The estate of the late Louis Dreka, who passed away 
early in April, was probated at Philadelphia. It disposes 
of an estate valued at $200,000, practically all personal 
property. The only realty holding was the family resi- 
dence. A trust fund of $150,000 was created, the incom 
to go to his daughter, Mrs. Thomas B. Scott, of New 
York. Upon her death she may devise the principal. The 
personal effects and the residue of the estate are bequeathed 
to her absolutely. 


Knickerbocker Establishes Midwest Man. 

J. W. Smith, representing the Knickerbocker Inkstand 
Company, Inc., in Chicago and the Middle West, has 
established himself in Chicago. Heretofore he has covered 
the territory from the East. Mr. Smith can be reached 
at 1228 East Forty-seventh street, Chicago, III. 
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The MANNING BUSINESS BUREAU 


American Industrial Bldg., HARTFORD, CONN. 


Under the direction of EDWARD J. MANNING 


An acknowledged authority on all matters relating 
to the manufacture or sale of 


Typewriters - Adding Machines - Office Appliances 


Practical, expert, and impartial opinions on INVENTIONS, IMPROVE- 
MENTS, PATENTS, COMMERCIAL VALUE, PRODUCTION COST, ete. 


Acts as agent in “‘bringing together’’ the parties most likely to be interested 


IMPRESSIONS 


BRITAIN’S BIGGEST LITTLE BUSINESS MAGAZINE 


THERE IS NO MAGAZINE IN THE WORLD JUST LIKE ‘“‘IMPRESSIONS”. IT TREATS 
business as the most important thing in material life and shows in a fascinating manner how easy it 
is to get pleasure and living at the same time. There are no technical articles in ‘‘Impressions”’. 
The great subject of Business is handled in a way which provides inspiration for all, whatever their 
profession or trade or calling. ‘‘Impressions’’ stands for better business and better living in the 
highest sense of the term. It is the monthly mentor of our biggest business men, and in its own 
circle, carries an influence more powerful than outsiders can understand. 


IT IS EDITED BY G. E. WHITEHOUSE, WHO, IN A REMARKABLY SHORT TIME, HAS 
earned for himself an international reputation for being the most interesting, yet fearless, writer on 
Business subjects. He writes a large part of the magazine each month; says what he thinks and 
thinks so nearly right that big men believe in him and applaud his views. 


‘‘IMPRESSIONS” IS NOW PRINTED IN A HANDY SIZE OF 7” x 4” WHICH YOU CAN 
carry in your pocket and read it whenever you have the time. You may not agree with every- 
thing ‘‘Impressions” prints, but there is a certain fascination which even hard-headed business men 
have found to be irresistible. The subscription price for United States and Canada is One Dollar 
a year. The best way is to send a Currency Note. If after receiving the first number, you express 
the slightest dissatisfaction, the dollar bill will be returned to you. ‘‘Impressions” has almost as 
many subscribers in North America and in Canada as in Great Britian, and nobody has yet asked 
for the money back. 


IMPRESSIONS 


19 Beaufort Mansions, Chelsea, London S. W. 3, England 



































We have an attractive and paying proposition to make to high grade salesmen only, to 
carry our guaranteed stylographic ink pencils and fountain pens as a side line, on liberal terms. 


Paramount pens are the highest possible quality. Our experience as manufacturers covers 
over twenty-five years. We offer you a square deal and every possible assistance in building 
up a paying business for yourself. 


In writing, tell us about your territory and present conditions. 


PARAMOUNT PEN COMPANY, Inc., 63 Irving St., Jersey City, N. J. 
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$ Established 1884 + 
5 + 
* Mas raftsman tain A triumph of thirty-eight years’ experience in ? 
he Rival The ter C Foun Pen the manufacture of Fountain Pens. Wemanu- 2) 
fs 6. facture fountain pens for the trade, and specialize on imprints for the jobbing, retail and mail 3 
4 ordertrade. Prompt service in repairs, All work is done in our own shops. ; 
. The export trade is skilfully handled. A host of busi- We make all modern designs in Lever Self-Filling, ¢ 
> ness friends abroad testifies to our close study of their Screw Cap, Non Leakable and Slip Cap Fountain Pens; 

= requirements. also Stylos— Fully Guaranteed. eh 
? Get in touch with us at once. Our prices assure you good profits; Beaumel quality pleases users. 3 
bd ’ 

% D. W. Beaumel & Co., Inc., Office and Factory: 17-27 Vandewater Street, New York, N. Y. 4 
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MAKE YOUR x: us.PosTac 
OWN POSTAGE\\:: — 


More than ten years were required for the introduction of the adhesive postage stamp. The 
Permit System for letter mail, which supersedes the adhesive postage stamp for quantity mail- 
ings, in less than two years, is already quite well known. If you send 300 or more letters a day, 
you are losing money every day you fail to investigate. Write us for information. 


COLUMBIA POSTAL SUPPLY CO., iss SILVER CREEK, N. Y., U.S.A. 














ANUUANACUGAAAAOAGNOLOGEOEUCOCOUEUEOEOUOUEUEOUOUOCOLOEAHONOCOOOEAEOEOOOUOEGUOUOCOOOOOUOEOEOUOGOSUCOLAACOCOUGU0O00H LOOEOUOUOUEOEOOOCODOOEOOOEONOLEGEAROUOUELYZ: 
“PELOUZE” POSTAL SCALES 


are scientifically made. They show exact weight in ounces, also cost in 
cents on all classes of mail matter. 


National.......... 4lbs. MailandExzp...... 

SRS S: 4 Ibs. Commercial ...... 12 Ibs. 

Columbian ........ a Se £66 

rrr 1 lb. ne ere 2 = 

oe eee ~ SEN 6 65 00068 
Parcel Post Seales 














Banks and business houses use ‘‘Pelouze” 
Scales because of their accuracy, reliability and 
durability. 

ASK FOR A “PELOUZE” SCALE 


PELOUZE MANUFACTURING CO. 
232-242 E. OHIO ST. CHICAGO 








at 








WastePaper 
Baskets 


Letter Trays, Mail and 
Tape Baskets, Space 
Baskets, Build-Up 


» Trays. 
MAARKARE UNIFORM MESH AND FULL 
YYYVNS GAUGE WIRE 


PEERLESS SANITARY LINE 


Wa ene dias o © 





Special Baskets Made to Order 


PEERLESS WIRE GOODS COMPANY 
Write for Catalogue 20 East Jackson Blvd. CHICAGO 
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KEYSTONE TYPEWRITER TABLETS 


Utility—Convenience—Economy at a Most Reasonable Price 


The latest efficiency unit for office use and distribution. 
Protection for all paper surface until the very instant of use. 
Standardized thickness, solid and substantial binding. 








KEYSTONE 
TYPEWRITER Extensive variety of papers in surface, texture and weights. 
Sold by progressive dealers. Descriptive list ready for your call. 


TABLET 





SAMPLE TABLET No. 6064—BOND PAPER, 50 SHEETS, 8x11} in. Mailed for 20c 
J. C. BLAIR CO., MFG. STATR’S. Huntingdon, Penna. 














What Does Your Card Get for You? 

















Everybody recognizes character— them or supply them blank to your 
even the office boy. Use a Wiggins printer should type-printed cards 
Card and get into the offices you be desired. 

visit quickly, favorably. Recognize the important small 
Wiggins Book Form cards are clean, things—send today for sample tab 
finely engraved and snappy in and particulars. 

appearance and “‘feel.’”’” They can THE JOHN B. WIGGINS COMPANY 
be supplied in many sizes and with 1104S. WabeshAve. 


various cases. We expertly engrave 705 Peoples Gas Bldg.—Chicago 


WIGGINS 
esis: CARDS 

















(MILLERTRRAND 








SOGMILLER BROS , @MILLER BROS 
BOWL POINTED si tr BOWL POINTED 





The Original Bowl Pointed Pens. Styles to Please All Hands 
Meriden, Conn. MILLER BROS. 305 Broadway, N. Y. 











MILLERIGRRAND 











Make > Accurate, Reliable Copies of Waybills, Letters, etc. 


THE EUREKA 


Blotter Bath and the Eureka Sanitary Copy- 
ing Cloth produce clear, neat letter press cop- 
ies of any document written by hand or type- 
writer, with copying ink. The construction of 
the bath provides for uniform moistening of 
the cloths and eliminates mustiness or mildew. 
Clothsarenon-raveling and chemicallytreated 
by a patent process insuring clean-cut copies. 


MORE EUREKA BATHS IN USE 
THAN ALL OTHERS COMBINED 


Prcbe 738 ry as 
La 5 5" sibaemee Sold Exclusively Through Dealers. Write for the Eureka Booklet. 


The EUREKA BLOTTER BATH COMPANY, 3732-34-36 South Wallace St., CHICAGO, U. S. A. 
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SPACE BASKETS 
PAPER CLIPS 






WIRE WASTE BASKETS 
LETTER TRAYS 








“CYCLONE” 














6.4, 
a 
OY) 













\ xX % : *=issoe Nos. 1, 2 and 3 
. ayeean:, ha Special Prices on 
OO Bos ee Mm 
LAS < a4, Coy gas xtra Fine Quality Guaranteed 
Wa Af No. 1201 Write Today for Samples and Quotations 


VAIL MANUFACTURING COMPANY 


SUCCESSORS TO MIDLAND STEEL PRODUCTS COMPANY 
1752-58 East 75th Street, CHICAGO 


Pacific Coast Representatives Southern Representative 
REID & GILMARTIN EDWARD V. BOGART 
444 Market St., San Francisco, Cal. 1218 Fourth Nat’l Bank Bidg., Atlanta, Ga. 


No. 639 1-2 








When? Where? How? 


_facaea 1S time lost, misused or 
somered wasted in your plant? 


THE AUTOMATIC 
TIME STAMP 


shows, by records that are accurate, 
helpful and money-saving, how long 
any’ job takes. akes more produc- 
tion possible and puts full measure into each 
working hour. Forty years’ success. Write 
today for folder. 


The Automatic Time Stamp Co. 













TRADE 







FILING FOLDERS 


MARK 
FOR ALL SYSTEMS 





Kay Folders are made from a long fibre 
Sulphite stock that will stand the hardest 
wear without getting dog-eared or break- 
ing down. 


THE KAY COMPANY 


Has F-proof lock 159 Congress St., Boston, Mass. HIGH STREET and BOYDEN PLACE 
aa | rae ea |) | NEWARK- NEW JERSEY 




















; o ——— 


al’ GOLD POINT } 


Gordon Perfect Ink Pencil 
and Fountain Pen 


Write for Prices and Discounts 
for Agencies and for Retail Trade 


GORDON PEN COMPANY 


450 Palisade Ave. W. New York, N. J. 











Dealers everywhere are profiting by 
our national advertising 


Moore Push-Pins 


Glass Heads, Steel Points 


Moore Push-less Hangers 
The Hanger with the Twist 
Now Used by Millions of People 


Consult your jobber or wrile direct for literature and price lists 
of these profitable articles. 


MOORE PUSH-PIN CO. 


Wayne Junction Philadelphia 
For 22 years our Products have been the Standard of the World 

























Headquarters for Desk Calendars, 
Pads and Stands 


We are the manufacturers of the celebrated “Handy” and 
“Sterling” Calendars—metal and cut glass Stands with 
Pads plain or indexed by months. 
LIST PRICES—WITH METAL STANDS: 











Complete Pads Stands 
No. 1 HANDY, Old Style ........ at . . - $1.20 $0.60 . 
No. 1 HANDY, Improved .........------5-+0+5 1.20 .60 .60 
No, 2 OY * ton ages ‘: - bine gis ee'.c 2 ti een 4 = y 4 
ERLING, Enameled ............-.++-: ° d ‘ 
‘“ ” STERLING, Nickeled ................ | 140 :60 30 | 
STERLING DESK CALENDAR STERLING GIANT, Enameled.......... 2.00 1.20 1,00 
DAILY MEMORANDUM, Enameled..... .60 .30 .30 
LIST PRICES—WITH CUT GLASS BASES: 
KIMPTON, HAUPT & CO. No. 1 HANDY 00.0.0 -.eccsceeereseeneeeens 8.00 1.50 4.50 
WHOLESALE STATIONERS No. _DY eee eet eee e esr ten sree eeeeee ene ns J x . 
GLASS MANUFACTURERS CEMEEINGD  ceccccccccccccscegecessescoce 6.00 1.50 4.50 





NEW YORK, U.S.A 


Send us early order for your full requirements. 


53 Beekman Street 


























May, 1922. OFFICE 


se stvies RUBBE 


APPLIANCES 231 


WORLDS — 
=e OUALIT Y 
_goeneeeee STANDAT 


EDCE VIEW SHOWING 
INLAY OF INK ERASER 


WELDON ROBERTS RUBBER CO. NEWARK, N. 





“What Must I Do Today?” 


Don’t overload your brain trying to remember details. Let 
a Schmieding Memo Book do your remembering for you. 
Endorsed by thousands of people, both men and women 
Increases personal efficiency 20%. 


$ 00 “Things To Do Today” is a memo book 
==—e for hip and coat pockets. Excellent for 
salesmen and executives. Perforated pad. 


“Tot It Down” is made to fit vest pock- 
Cc ets and shopping bags. Perforated pad. 
Name in gold on cover, 25c extra. Both books are hand- 


made of good leather. Quality throughout. 
We have a profitable proposition for dealers 


The Schmieding Printery 
U. B. Building Dept. D. Dayton, Ohio 








TYPEWRITER FASTENERS 


(FIT ALL TYPEWRITERS) 
Help the stenographer and the repairman. 
No more noise—dust or rust. 
Small, neat, strong and convenient, this fastener, 
as was demonstrated at the Chicago Business Show, 
has met with popular acceptance. 
Retails $1.00 per set. Order a trial set. 50% dis- 
count to dealers and repairmen. 





STANDARD TYPEWRITER FASTENER CO. 
800 — 20 E. Jackson Blvd. CHICAGO, ILLINOIS 





PEET'S 


PATENT 


IMPROVED TRIANGLE ciip 


mu aieen 


HOLDS PAPERS SECURELY 


PAT. MAY 22.1917. 


Only after trying this new paper clip can you appreciate 
its superiority. It is so easy to slip on, and it holds the 
papers, etc., absolutely firm. The patented crimp does the 
work. It will be worth your while to send for samples and 
prices. 


If your etationer does not carry them, write us direct, 


PEET BROS. 
618-20 Cherry St. Philadelphia, Pa. 












BOEHNER IMPROVED 
CARD HOLDER 


The Boehner Im- 

proved Card Holder re- 
quires no expensive per- 
forated or bound cards. 
It keeps your cards 
clean; it holds one card 
securely as well as a 
full case of cards, 
102 Pes Sences 
When a card is with Avmoma. Kuno 
drawn the others are 
not only held in place 
but are kept on the 
bottom of the holder. 


Furnished in twenty-eight different sizes; bound in imported 
morocco; metal parts highly nickel plated. 
Improved Boehner Binder Co. 
142-144 Fox Street Aurora, Illinois 
We manufacture Leather Novelties only and are not Engravers. 





4 














Loose leaf sheets need 


for catalogs furnished. 





MORDEN SWIVEL RINGS 


MADE ON SCIENTIFIC PRINCIPLES 


The vital point to determine in selecting a loose leaf ring is its dependability to remain 
closed. Loose ieaf sheets exert a certain amount of strain, tending to force rings open unex- 
pectedly, especially when leaves are crowded, or are turned in punches. Morden Swivel Rings 
are scientifically constructed to counteract this strain. Instead of opening by a pull in the same 
direction as the strain exerted by the contents, they open by a sidewise push at right angles to 
this strain. In addition, Morden Rings have no enlarged, clumsy joints to mar furniture, nor 


sharp projections to mutilate sheets. 


THE PERFECT SCHOOL NOTE BOOK RING 


Used for student note books, stenographers’ note books, eyeletted covers, metre reader books, 
band books, catalogs, swatch books, every conceivable variety of loose leaf books; and all loose 
sheets, charts, drawings, blue prints, maps, fashion plates, clippings, pictures, postcards, fabrics, 
in fact for any classified matter in loose leaf form 
not be held in expensive binders. Heavy manila, or other material, 
cut to proper size to form outside protection covers, with Morden Swivel Rings inserted through 


such covers and sheets make a flat-opening book, costing but a few cents, yet as durable and 
convenient as the most expensively bound book. 
Supplied in ten sizes: in. to 2 in. Liberal discount to the trade. Samples free. Cuts 


THE MORDEN MANUFACTURING CORPORATION 














WATERBURY, CONNECTICUT | 








232 OFFICE 





Loose Leaf Metal Parts 
for Every Purpose 


Specializing in 
Knock Down Metals 


Write for our ‘*300,000’’ 
proposition on knock 
down metals. 


ENDLOK PARTS CoO. 


270-272 Pearl St. New York, N. Y. 


APPLIANCES 


May, 





I922. 





OUR DISPLAY CASE 


fully covered by pending patents, will double 
GREETING CARD SALES 
FOR THE DEALER 
We have proven it. This is not an ordinary rack, 
but a beautifully finished case and represents an ex- 
penditure of over $50,000 by sales and manufacturing 
experts to provide the dealer with a practical and 
inexpensive DISPLAY CASE. Stops spoilage and 
always keeps cards on DISPLAY but costs only $15. 
Greeting card salesmen can double their income 
handling our DISPLAY case. Exclusive territory 
for men who represent us exclusively. 


Address, Sales Manager 


Display Devices Company 
HAMILTON, OHIO 




















Sell More Waste Baskets 


to more customers. That creates more 
satisfaction than to sell frequently toa 
few, who must replace frail baskets that 
do not last. 


Daisy Baskets 


, are sturdy, of sufficient capacity and 
lastlong. Made of coppered wire with e 
solid bottom. This construction assures 
strength and P --tumaaes fine trash from 
falling to the 


tI] 



































Write for particulars. 


The Massillon Wire Basket Company 
Massillon, Ohio 





Any Point You Want 


Needle, Medium or Blunt 


BY USING THE 


Graffco 


Pencil Sharpener 


A few turns—and, presto! you have 
a perfect point for your own par 











ticular work. Hundreds from a 
single, inexpensive cutter. No mechanical adjust- 
ments. Sharpener lasts a lengthy lifetime. Used on 
desk, wall, or table. Handsome! At stationers. 


Write for Folder. 


GEORGE B. GRAFF COMPANY 
Manufacturers of Time-Saving Office Devices 
18 Beacon Street, Somerville, BOSTON 42, MASS. 









! 

















“Phone” Without Being Overheard 


The wonderful sanitary 


“Whispering Mouthpiece” 


enables you to talk freely with- | 
out being overheard—Hold se- | 
cret conversation—every ad- 
vantage of a booth telephone. 
A scientific marvel and positive 
comfort in telephoning.- Sold 
on 30-day, money-back guarantee. This 
\ little specialty literally sells itself from 
our attractive counter display- 
Send for circular or order from your jobber. 


7, THE COLYTT LABORATORIES, Mfrs. 

















ANALYSIS PAPER 


Buff and White—Four Grades— 
4 to 28 columns wide, in variety 
of styles, always carried in stock, 
padded or loose. 


Send for price list and samples. 


L. H. BIGLOW & COMPANY, Inc. 
24 BEAVER STREET NEW YORK 








Dept. H 565 W. Washington St., Chicago 
ENVELOPE 


REYNOLDS SEALER 


The Most Simple Sealer Made —also Most Durable 


Don’t buy a demon- 
stration — buy use. 


Pay for your Sealer 
ONLY ONCE— 
when you buy it. 
The REYNOLDS 
requires no sup- 
plies or_replace- 
ments. Will last a 
business lifetime. 
Office appliance 
dealers find the 
Reynolds makes 
them friends. 


REYNOLDS ENVELOPE SEALER CO. 









111 NO. MARKET ST., CHICAGO GEE 








H AND REBUILT 


EWRITERS 


Prices NOW Stabilized 


Dealers can with safety lay in ade- 
quate stocks to meet the increas- 
ing demand. We handle all makes 
in the HIGHEST QUALITY 
ONLY. Write for our Feb. 20th 
wholesale price list, OA 50. 


ROU 


ive 
a 


MANUFACTURERS TYPEWRITER 
CLEARING HOUSE 

193 North Dearborn Street 

Established 1901 








Chicago 


Cable Address ‘‘Mantype” 














ATES aS et 





Vay, 1922. 





For printing signs, show cards, price tickets, etc. 


HANS H. HELLESOE Gaccco“" nitinots 


OFFICE APP 


LIANCES 233 


PUT THIS 
QUICK- 
SELLING \*> 

ASSORTMENT \ 

ON YOUR 

SHOW CASE 


BI-PLEX 


The Two - Section 


MEMO BOOK 












52 
C. McClurg & Co......... 
Walt: R. Miller Co., Binghampton, N. 
Shipley-Massingham Co...... 
Milton J. Mench........ Columbus, O. 


bey section for temporary notes Cleveland News Nee 

ear section for semi-permanent | Brown. Fager& Hull’ 

memos. 2 year calendar ee ae _ nl eal be Sor si 
: : 8. W. Harris Sup. Co., Maplewood, 

Flexible Leatheride Covers | 7; ‘Nidiecken to ne 

LIBERAL TRADE DISCOUNTS Lee Mere. Co....... Kansas City, Mo 


WEINMAN BROTHERS, 749 E. 42nd St., CHICAGO 











Graywoop SERVICE— 


The Graywood all-purpose envelope sealer insures a 
superior degree of service because of the simplicity 
This enables the machine to be 











of its constructi 
made of a light though dur- 
able material which allows 
the greatest possible speed 
in operation A are no 
springs or belts to break 
or pp all 
possible friction is 
eliminated. It 
will be to your 


benefit to exam- 
ine our proposi 


THE 
GRAYWOOD 
MFG. CO. 
LYNN, MASS. 


TYPEWRITERS 


‘‘Smithtype Rebuilts” 


The highest development of typewriter re-construction 
QUOTATIONS ON REQUEST 


TYPEWRITER COVERS 


**Smithtype Leatherette Covers’’ 





What (‘Finest cover I ever saw—send me 100 additional.” 
dealers “Best value I ever saw—make rubber covers look like joke.” 

eale “Sample better than expected—quote us on 5000 and how 
says— soon we could expect deliveries. 


Send 60c for sample—Spectal quotation om quantity orders 


SMITH TYPEWRITER SALES CO. 


(Successors TO Hagry A. SuiTH) 


218 N. Wells St. CHICAGO, ILL. 














‘Tubular Coin Wrappers 


MADE FROM 
“STEEL-STRONG”’ KRAFT 


S Greatest strength-_100°; pop test. Cor- 
= rect. sizes —fit any machine. Standard 
uniform colors. Furnished in all denomina- 
tions. Securely gummed—easy to open 


Made by an improved system that in- 
sures uniformity of colors of paper for each 
different coin 


SAMPLES FREE 
SOLD BY LEADING STATIONERS 


The C. L. Downey Company 


Cincinnati, Ohio 




















| 941-943 Clark Street 





Trademarks 
and Copyrights 


Difficult and rejected cases specially solicited. No 
misleading inducements made to secure business. 
Over 30 years’ active practice. Experienced, personal, 
conscientious service, Write for terms. Book free. 


Specialty—Typewriting and Adding Machines. Address 


E. G. SIGGERS _ Suite.28.N. U. Building 


Washington, D.C. 

















a Protectograph Check Writer 


(TRADEMARK REGISTERED ) 


EXACTLY NINETY FIVE DOLLARS NO CENTS 


(Denominations in Black; Amounts in Red) 





The world’s standard of protection— 
in every country,in almost every 
language and monetary system. _§ 


PROTOD-Greenbac, 
the world’s first forg- 
ery-proof checks. 
Insured. 


Todd Protectograph Co., Inc. 
(ESTABLISHED 1899) 

World’s Largest Makers of Check-Protecting Devices and Forgery-Proof Checks 

a 1129 University Ave., Rochester, N. Y. 








DEALERS — Here Are Two Big — 


Special reduced dealers’ price 

on the SO-EASY Moistener. Big 
Dollar Seller. Your price $8. 008 a 
doz.; 3 doz., $7.50 a doz. I will 


y parcel post c in U.S. 
pee comes with ep —y cir- 
culars FREE with order for 3 dozen. 
Big label moistener $3.00 prepaid. 


SO-EASY LOOSE LEAF SYSTEM DRAWS THE TRADE 


A low-priced book for anyone 
who has to keep books. The 40 
stock forms get the customers 
into your store. 200 sheets, 
binder and A-Z index only $2.50. 
Dealers’ discount 40% off in doz- 
en lots, 50% off in 100 lots, f. 0. b. 
Chicago. 40 stock forms and im- 
print circulars FREE with quan- 
tity order if you send order now. A Leese Leaf System Dealers Wanted 


A. MOHLER, Mfr., 416 S. Dearborn St., Chicago, Ill. 
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IDEAL 
KANT 


SMEAR 
STAMP PAD 


It’s allin the ink—Kant Smear Ink 
will not smear or offset. 
Kant Smear Ink will not injure rub- 
ber stamps. 
Kant Smear Inked Pads wil! not dry 
on your shelves. 
TWO SIZES ALL COLORS POPULAR PRICES 
Write us for further information 


IDEAL STAMP PAD COMPANY 














441 Sixth Ave. Pittsburgh, Pa. 
HIAWATHA fitch rede 


TYPEWRITER PAPERS 


The highest grade of excellence at 
the fairest of reasonable prices 
with a superior service of prompt 
and immediate attention to all 
shipments. Our complete line in- 
cludes all qualities of typewriter, 
manifold, onion skin, ledger and 
bond papers and envelopes of all 
descriptions. We make a spe- 
cialty of shipping papers in the 
flat Our new 1922 catalog and 
book of samples will interest you. 
It is yours for the asking. 


HAMILTON CARD AND PAPER HOUSE 


27 Green Street A. S. Landsberg, Pres. New York, U.S.A. 





BRASS 


PAPER FASTENERS 


COUNTING HOUSE BRAND 
ROUND AND FLAT HEADS 


SIZES | to 9 
PACKED IN PAPER BOXES 
OF 100 EACH ALSO IN BULK 


LIBERAL TRADE DISCOUNT 
THOMAS STATY. MFG. CO. 


SPRINGFIELD, OHIO, U.S.A. 


























“ONE ON EVERY DESK” 


Eveready Paper Fasteners 
are rapidly replacing pins, 
clips and old style stapling 
machines. Representative 
Business Houses and In- 
dustrial Establishments in 
all parts of the world, after 
careful tests, have added 
MODEL D an “Eveready” to the equip- 

ment of every desk where 


a stapling. machine is re- 
quired. 


PAPER FASTENER 


EVEREADY MFG. CO. OF BOSTON, BOSTON, MASS. 


NO DESK COMPLETE WITHOUT AN EVEREADY 











NEW MODEL 


BRISTOW 
RADIAL DISTRIBUTOR 


CLEARS THE DESK OF 
BASKETS AND TRAYS. Desk 
space occupied:—12x64 inches, 
one-third less than occupied by 
a single desk tray. Maximum 
number of compartments: — 4. 
Compartments:—1} inches wide 
at base, flaring at top to allow 
ease of access. 

This model is constructed. wyaogelg = «= Price $5.00 
on the same lines as our 

larger Models and is built with the same high standards in 
mind. The few compartments make it of use toclerks as well 
as executives, so everyone in an office needs one and is, there- 
fore, a good prospect. The result is many and large sale. 
This Model and larger sizes illustrated in our circular which will be sent upon request 


STANLEY R. BRISTOW, 171 Washington St., Newark, N. J. 








CORONA brand typewriter ribbons 
and carbon papers have attained and 
held preeminence among such goods 
many years. 





They are non-drying and non-fading, 

Est. 1905 of remarkable durability and capable 
of clean, sharp work from beginning to end. 
Corona ribbons do not fill the 
type. 

In wnoccupied territory, ex- 
clusive sales rights may be ob- 
tained by responsible dealers 
and agents. 


CORONA SUPPLY COMPANY 
Rochester, N. Y., U.S. A. 

















Drawing Inks, Blacks and Colores 
Eternal Writing Ink 
Engrossing Ink 


Taurine Mucliiage 

Photo Mounter Paste 
Drawing Board and Library 
Office Paste Mucilage 


Liquid Paste 
Vegetable Glue, etc., ete. 
Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Sup- 
- plied to the Trade. Discounts and Trade Pricesgive 
good profits. 
Consumers, emancipate yourselves from the use of 
corrosive and ill-smelling inks and adhesives and 
adopt the Higgins’ Inks and Adhesives. They will 
be a revelation to you. 
We protect the trade by referring 
all orders and inquiries thereto, 


CHAS. M. HIGGINS & CO., Quiginstors ape Mi pnutacturers 
Main Office and Factory, Brooklyn, N. Y., U. S. A, New York-Chicago-Londen 





















Y PEWRITERS 


QUALITY—SERVICE—PRICE 


EXPORT DOMESTIC 
ROUGH & REBUILT 


We are prepared to execute promptly 

all orders, any make or grade and with 
any language type. Send for our new prices, 
terms, etc. 

GUARANTEE TYPEWRITER CO., Inc. 
89 South 10th Street 
PHILADELPHIA, PENNA., U, S.A. 

Cable Code: BOYERTYPE, A. B. C., Sth Edition 
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PLL WORK FOR LIFE—— 


for $4 paid in advance. I am the Modern Busi- 
ness Cyclopedia. I faithfully advise everybody 
in business—whether accountant, banker, ex- 
porter, efficiency expert, lawyer or broker—re- 
garding any term or phrase used. I hold over 
15,000 terms and definitions used by above, in- 
cluding 3,000 general and stock exchange 
abbreviations, and when consulted, I never 
mislead. Many users claim I save them thou- 
sands in fees and much time. $4 brings me 
post-haste. Since I am guaranteed to please, 
you ought to ORDER ME NOW! 

MODERN BUSINESS PUB. CO. 

O.A. 1367 Broadway, New York City. 





THE TRINER 


POST OFFICE SCALE 
THAT SYMBOLIZES SPEED 


Dial and Platform conveniently 
in front of operator. Indicator 
does not oscillate. 


96,000 Triner All- 


Steel Parcel Post 
Scales used by the 
Government. 










Write for Booklet No. 8 


Triner Sales Co. 


53 W. Jackson Blvd. 
CHICAGO, ILL. 

















. “ —_ 
N Martinsville Li Noiseless Automatics —a complete 
ew Martinsville Line Underwood attaching and 


Stationers often consider pve wo 
glassware a “dead weight”— System device. 

something that must be car- o Typewriter eas- 
ried without profit. But NEW ily detached — 
MARTINSVILLE _. glassware instantly re- 
“comes across” and it is prof- moved and re- 
itable. Expert workmanship, laced without 
superior raw materials and methods, attention to re 








details produce attractive sales compelling ar- gy _ tools. : 

ticles. NEW MARTINSVILLE dealers show re- Sanitary —allows free access to all parts for cleaning. 

sults that substantiate our claims. Write .us—we Noiseless — removes the cause of typewriter noises. 

will explain how glassware may be made profit- You Can Sell ’Em Profitably 

able to you. INVESTIGATE —Write today on your letterhead. 

NEW MARTINSVILLE GLASS MFG. COMPANY SPEED KEY MANUFACTURING CO. 
NEW MARTINSVILLE, W. VA. ¥ 22 COLUMBUS PLACE BROOKLYN, N. Y. i 


























| em KIPCO BRAND | | “TI? TOP” PAPER FASTENERS 


In Quali 
In Finish 


DUPLICATOR INK 


For Rotary Stencil Machines 














ae 

BS The quality of this ink is In Construc 
guaranteed by nearly half tion 
a century of practical ink (Made in 3 Sizes) 
manufacturing experience. Sold by the Leading Jobbers 
Samples and prices sent on request Shall we send YOU samples and prices? 
Kruse Printing Ink Co. THE TIP TOP MFG. CO., Inc. 
437 Pearl Street NEW YORK mace (Aann Syracuse, N. Y., U.S.A. 

















The Pen for Business Men| | Hughes Ledger Metals 


SELF-FILLING INK PENCIL 
**INDEPENDENT”’ 


Commands Attention Because 
of the Service It Renders. 
Guaranteed Improved 
Fountain Pen. Elim- 
inates fatigue. Pro- 
motes efficiency. 
Writes uni- 
form. A busi- 


ness neces- 
sity. 


























Expansion 25% 
more than the 
ordinary ledger 
metal. 


Meets all 
require- 
ments. Self fill- 
ing, non- -leakable, 
safety cap. Attached 
clip. Smooth writing gold 
point. 


All parts well 
anchored and high- 
ly nickel - plated. 
Double reinforced 
posts and tubes. 


Anything in the Loose Leaf Metal Line. 
$9) a 
Mell rite for our latest catalog 


Write for quantity prices 7 
J. K. ULLRICH & CO., 161 Washington St., New York 544 Ls HES LOOSE ae wa 8 








Your Name in Gold —35c Extra 
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EXTRA DOLLARS 


are added to the profits of the dealer who 
handles HEYER’S REFILLING COM- 
POSITION for use in filling hektograph pans 
and gelatine duplicators of all makes. 


The Heyer Duplicator Company manufac- 
tures Hektographs, Gelatine Duplicators, 
Film Duplicators, and Supplies. We 
also furnish the trade with Hektograph 
carbon pooer and Hektograph type- 
writer ribbons at lowest prices. 








Write for literature. Domestic and 
foreign inquiries given prompt attention. 


The Heyer Duplicator Co. 


_160 N. Wells St. Chicago, II. 
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A Popularly Priced Office Necessity. 
Clear glass cup. Well rounded edges. 
Sanitary 3 in. Red Rubber Spoage. 


SEND FOR SAMPLE AND PRICES 


WEINMAN BROS. 749 E. 42nd St., CHICAGO 








Display Hooks NEVV Key Hooks 
ADVERTISING 
Metal Novelty 
We want a representative or dealer in your town. 
McCORKLE ENSIGN CO., Inc. 


428-432 Erie St. Elmira, New York 
Dies or metal goods made to order. 

















Solidhed “Eyelet Pliers 


ACOMBINATION PUNCH . 
AND EYELET SET 


Solidhed “Eyelets 


SOLIDHED TACK CoO. 
37 Murray St.,N. Y 








The Standard Line 


Watermanis({dea) Fountain Pen 


Self-Filling, Safety and Regular Types 
L. E. Waterman Company, 191 Broadway, New York 


Roston Chicago San Francisco Montreal 





EXCELLO DESKS 


Made to Excell 


High grade desks at medium prices. 
Catalog and price list upon request. 


EXCELLO PRODUCTS CORPORATION 
4820 W. 16th Street, Cicero, Illinois 


(30 minutes from downtown Chicago) 


o 

Forming a Company? 

You gain many advantages by organizing on the Common Law 
plan under a pure Declaration of Trust. NATIONAL STANDARD 
blanks, the accepted forms, can be filled in by anyone, anywhere. 
Complete outfit, with directions, furnished by C. S. DEMAREE, 
legal blank publisher, 613 Walnut, Kansas City, Mo. Ask for 
free pamphlet “‘D. 4.” 

















, Either Agency or Price Protection Proposition 


KEYSTONE CARBONS 


AMITY RIBBONS 
KEYSTONE CARBON PAPER MFG. CO. 


R.A. BECK, GENERAL SALES AGENT 
€20 Seuth Wabash Ave., CHICAGO 


New Orleans Los Angeles 


New York 





@NIELSON SUPPLY COMPANY - - 
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@ DEALERS & EXCLUSIVE AGENTS wanted for this improved auto-@ 
matic typewriter copyholder. Big profits and easy sales. Write now. 


CHICAGO, ILL. ¢ 














The brash that will clean all parts of machines. Small end cleans type, 

large enc cleans in between keys, under carriage, the type rods, and all hard-to- 

get-at places. Totallength l4inches. All bristles. 

Adopted by Business and Public Schools, Public Institutions, Hospitals, U. S. Gev- 
ernment and City Department and Largest Concerns in the Ceuntry. 


CLEAMALL TYPEWRITER BRUSH CO., Mfr. of Wire Twisted Brushes, 199 Lafayette St., MEW YORK 








A Fast Seller, Dealers 


The Razornife is a knife handle into which 
a safety razor blade can be inserted. Blade 
can be pulled out and a new one forced in. 
Put up with blade comptato in glassine en- 
velopes in bulk or on display cards. A Key 
Ring Knife. 

Send 15c for sample and quantity prices. 
AANA cae GITS COMPANY 
SEASONED 3561 Fifth Ave. - -  - 





Chicago, Ill. 








“Stayon’’ Rubber Platen Twirler 
For All Typewriters 


S A new invention with a double flange Guaran- 
tee 1 not to come off knob. A big seller and big 
profits. Buy the Nielson cushion foot shock ab- 
sorber ; typewriter felts; and Rubber Key Caps 


Nielson Supply Company 
810 FIRST NATIONAL BANK BLDG., GHICAGO 





ADDING MACHINE ROLLS 


For all makes of machines 
THE PERFECT ROLL—guaranteed to contain 
250 linear feet. Edges free from lint or dust. 
Stock white wove’ hard-sized. Writing 18 pound 
folio basis. 

We make all size rolls. 

Write for prices’ giving detailed specifications. 
GEORGE IRISH PAPER CO., Manufacturers 

BUFFALO, N. Y. 

















Addressing Machines, Multigraphs, Duplicat- 
ors, Letter Folders, Envelope Sealers, Mailom- 
eters, Check Writers, Dictating Machines, 
Multicolor Presses—at about half the manu- 
facturer’s price. PRUITT COMPANY, 170-H 
North Wells Street, Chicago. 





-GOLD PEN S--Ali Shapes and Styles 


Imprint Prompt 
Work a Repair 
Specialty Service 





All makes Gold, Fountain, Stylographic Pens. Pencil Cases perfectly 
repaired and returned day received. Satisfaction guaranteed. 


GAYDOUL GOLD PEN CO., Inc., 64-68 Fulton St., New York 
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” DOU BLE YOUR MN TABLES. SIMONSON 


witH OUR ELECTRIC Patented : 
DisPLAY ~~ SELL MORE GOODS! — jan Tip Guides 
For Vertical Letter Fil Card 


Electric Cost - about 3 cents a day - Capacity over 150 lbs guasanite 
Five Year Iron Clad Guarantee -- Special Price by Mail .. Systems and Ch Files, Are 
Indestructible 


GER 2000 CORNMILL 


SAREFEDAYVO Moistener 




























None Genuine un- 
less stamped U. S. 
Patent No. 794,749 








a — REG. U.S. PAT. OFF. The “New-way” for stamps; on Metal Tip. 
labels, envelopes, fingers. 
Guaranteed fast seller. 
; : FREE Samples Sent on Request 
Liberal dealer discounts. a Relate tent Bt ta 
RIVET-O MFG. CO. R. A. SIMONSON & CO. 
Dept. P. ORANGE, MASS, 122 S. Michigan Ave. CHICAGO 








CERTIFIED—GUARANTEED 


RUBBER BANDS 


| Gold Pens for Fountain Pens 
Repairs on Gold Pens and Fountain 

















Pure in Fact — Not in Name Only Pens Attended to Promptly. 
Clear, Pure Rubber Is Very Light in Weight = 
Mere Bands in a Pound — Less Cost — More Durable EXPORT TRADE SOLICITED 
1 to 10,000 Pounds—All Standard Sizes : 
VULCO RUBBER FABRICS CO. Acme Gold Pen Co., 17-27 VandewaterSt., New York 
Dept. O, 51 E. 8th Street NEW YORK CITY Manufacturers of Fine Gold Pens Established 1884 ; 
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i This Typewriter Brush Sells Rapidly Because 


{ ge is made right and the price is ht. The bristles are non-breakable. The 
tapering end permits the brush to be inserted in the smallest openings without 


¢ seratching the enamel. Retail Price per doz. $3.00 











SHIRLEY PENS: 
Used by over 40% of the Banks of the . 
United States. Order from your jobber, or 


NATIONAL SUPPLY COMPANY | 
Distributers INDIANAPOLIS . 


Samples on Requ:et 
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MORTON'S Washable Bristle 
TYPEWRITER CLEANING BRUSH. 


( Send 20c for sample postpatd and ask for dealer's terms. 
MORTON MANUFACTURING CO, Louisville, Kentucky 


REAL EYE PROTECTION 

Working under adverse lighting conditions subjects the 

eyes to astrain that results in headaches, weak eyesight 

and sometimes more serious injury. The Feather- 

weight Eyeshade isconstructed to protect the wearer’s 

eyes from glaring artificial or natural lights or brilliant 

reflections. Durable, hygienic, adjustable, lightweight. 

Where it touches the forehead, the celluloid is curled, 

i IPS presenting a smooth, round surface—no binding to 

Pat. Dec. 12.18 get dirty, no metal parts to break out. Lies flat on 

» . desk or rolls up to fit pocket. ‘Your inquiry will re- 
Best and most Economical Paper Clip on the market ceive prompt attention. 


CLIMAX PAPER CLIP MFG. CO., 457 WASHINGTON St. The Featherweight Eyeshade Co., Merchantsville, N. J, 
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REBUILTS ARE THE BEST 






























Typewriter Ribbons and Carbon Paper 


For the Typewriter, Adding Machines 
Time Clocks. Put up for the trade. 


Official and Empire Brands, or in plain boxes with imprint if desired 






























SNELLING & SON Manufacturers, Bush Terminal 
BROOKLYN, N. Y. Seno FOR OUR NEW PRICE LIST & DEALERS DISCOUNTS 
Exclusive Territory Rights Net Entertained HEADOUA SALES - EXCHANGES~ COVERS= INK 
~REBUILTS-REPAIRS- TYPE -‘AND 
READY FOR DELIVERY 8 * 
The Original Tim Calculating Machine 
Representatives now wanted for Can- 
ada and Cuba, and the principal cities = 
of the U. 8. TRAVE BM MARK 
THE TIMES-INTO CO. 
Sole Agents North America The Pencil with the Automatic Push-Back 
General Offices, 5 N. Wabash Ave., Chicago Made and Guaranteed by Brown & Bigelow, St. Paul 
On adding, listing and calculating machines, typewriters, multigraphs: is the MODERN BUSINESS CYCLOPEDIA. Contains over 
dictaphones, checkwrite: duplicating machines, mail-om-eters, time 15,000 definitions of accounting, banking, commercial, eco- 
clocks, safes and steel lockers, new and second-hand office furniture, and nomi export, financial terms, including 3,000 general and 
all office devices. j 4 stock ticker abbreviations Complete business education in 
We are the largest dealers of the kind east of the Rocky Mountains one volume Serves faithfully Saves fees. You need it. 
and will save you half on your office needs Everything first-class; noth- Sent prepaid $4. Money-back guarantee. Order yours NOW! 
ing < heap but the price. Write Today and Save Money. ~ eae % 
MODERN BUSINESS PUB. CO. 


73 and 75 West Lake St 


Chicago Safe & Merchandise Co. uitico, “iriinors O.A. 369 Broadway, New York City 
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Nearly a century of furniture making has created confidence in us 
with dealers. A franchise such as the Cutler Desk Agency is a 
good asset for any dealer who appreciates quality and finish, service 
and protection. Desks for Bankers, Executives and Corporations, 


in six complete grades. Write for catalog and agency proposition. win 


esks 
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~~” PRODUCTS 


Cf experience of 
25 years has EALERS are solicited to 


write for our proposition 
adapted to every pur- for exclusive territory or 


taught us what is best 


pose. special imprint arrangement. 


THE BUCKEYE RIBBON & CARBON CO. 


FACTORY AND EXECUTIVE OFFICES 


1466-68 EAST 55th STREET CLEVELAND, OHIO 







Cutler Desk Co. surratoc ny. Opn sim 
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GOLDING CUTTERS 4» TABLET PRESSES 





The These appliances will serve as an added convenience and as a saver of time 
Pearl and money in many offices 
Cutter 


The Boston Cutter will do the work of a dozen pairs of shears and do it 
accurately, quickly and easily. A cutter is essential in every office for cutting 
and trimming paper, cardboard, wood 

veneer, thin leather, cloth and fabric. The 
Boston 
The Pearl and Golding Hand Lever Cutter 
Cutters meet all requirements for cut- 
ting stock in quantity and up to 14%, 
19, 26 and 30 inches wide. Both styles 
and all sizes now in use by small print 
shops, banks, multigraphers, station- 
ers, photographers, schools, public 
service corporations, or wherever cut- 
ting in quantity is essential. 









Golding 
Lever 
Cutter 





GOLDING 
Every office of every kind needs a Tablet Press 
tablet press for making up discarded —~ 
stationery and obsolete office forms 
into handy scratch pads. Can be used 
for bundling, too. 


For Sale by Dealers in Office Appliances 


Manufactured by 


Golding Manufacturing Co. 


FRANKLIN, MASS. 














NANA AAA 


Just a Vertical Letter File 


but made by 


= 


NM 








Inherent in this simple case of steel is all the faith, 


skill and precision of the Aurora Metal Cabinet Works. 
Each “AURORA” product is subjected to frequent 


and careful inspection during each operation of manu- 
facture. 


And it is just such care that adds Service, Effict- 
ency and Durability and makes even a Vertical 
File a better Vertical File when made by 


The Aurora Metal Cabinet Works 
Aurora, Ili., U. S. A. 


New York Olfice, 52 Park Place Western Representatives 
Davison & Gold, Angelus 8 otel Los Angeles, Calif 
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THIN LEADS N 


For VENUS EVERPOINTED and other Mechanical Pencils 
Always straight—smooth—long-wearing—crumble-proof and 
perfectly graded—VENUS Thin Leads No. 38 are the ideal 
leads to sell for VENUS EVERPOINTED and _ other 
mechanical pencils. Packed in tubes with the special 
VENUS water-mark known to every user of VENUS 
Pencils, the largest selling quality pencils in the world. 

Write for samples and information. 


American Lead Pencil Co., 220 Fifth Ave., New York 


7 DEGREES 
2B soft and black F firm 


in B soft H medium hard 
: ae HB soft medium 2H hard 
aDdS {H extra hard 
LE Retail Prices 
15e per tube of 12 leads 
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This magazine has been in France the pioneer of modern business methods; 
it is the reason 1 why it has gained so high a reputation among the most pro- 
gressive business men of this country. 










If you advertise your goods in M. B. you are sure to 
reach the very public that is interested in your goods: 
office furniture and general modern office equipment 
of every description. Not only will your ads be read 
by a large and sympathetic public but your copy 


stands every chance of being believed, as M. 
in its capacity of an expert in sound business methods 
has won the confidence and affection of its readers. 


If you want to appeal to the most progressive French 
firms, M. B. is the very medium for your advertising. 
You need not apply to any other. Just concentrate in 
M. B. Remember that its initials stand for “MORE 
BUSINESS” for you and write today for a free copy of 
this live wire publication. 


THE ADVERTISING 66MIN BUREAU,” 52, rue des Saints-Péres, Paris 7°. France 


CU Na 
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eé 99 To us “M.B.” stands for “MON BUREAU” 
To you “M. B.” stands for “MORE BUSINES” 
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“All of the}BIG things of today were the little ones of yesterday” 


CROCKER 
CHAIRS 


A chair for every purpose 


Shown permanen tly at 





Furniture Exchange Building 
Grand Rapids 


1414 South Wabash Avenue 
Chicago 


San Francisco Furniture Exchange 
San Francisco 


601 First Avenue, N. E. 
Minn _ 





No. 6626- 16 ass No. 6627-16UE 
“ Leather Spring Seat and Leather 
addle Wood S Crocker Chair Company Back Seaty 16 inches wie 
at 16 inches wide. . s Back, 17} inches high. 
Back, 17} inches high. Sheboygan, Wisconsin 


BRANCHES: CHICAGO NEWYORK MINNEAPOLIS OAKLAND 








100% 
VALUES IN 
PATTERNS 
MATERIALS 
FINISH and 
CONSTRUC- 
TION 664-C Oak 
GUARANTEED in Shelbyville Desks 


Live Dealers Only, Wanted for Exclusive Sales Agencies 


SHELBY VILLE DESK CO. 


SHELBYVILLE, INDIANA 























OFFICE APPLIANCES May, 1922. 


Sigtgonal Business Show 


“Everything for the Office” 


Any machine, method, plan, 
equipment, device, service, sundry 
or supply which makes for effi- 
ciency or contributes to the health, 
comfort and convenience in a busi- 
ness office is qualified for display 
at the National Business Show. 





Makers and distributors of any- 
thing so classified are invited to 
arrange now for space in the 19th 
annual National Business Show, 


Grand Central Palace, New 
York, week of October 23rd, 1922. 








ANNUAL BUSINESS SHOW CO. L 


FRANK E. TUPPER, President 


50 CHURCH ST. NEW YORK 
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—' T-e-n-s-1-0-n 
Mail Containers 


are used in every line of business and they 
cover the mailing needs of any and all of 
your customers. 


The TENSION line includes open-end 
tension envelopes, double metal - clasp 
envelopes, single metal-clasp envelopes, 
metal -flap clasp envelopes, document 
envelopes, photo-mailing envelopes, filing 
envelopes, folders, mailing boxes, etc., etc. 
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You will be especially interested, perhaps, 
in the Open-End Tension Envelope you’ve 
seen everywhere and the Metal -Clasp 
Envelopes, one type of which is illustrated. 


Our book, ‘“‘Envelope Specialties,” is in itself 
an education in mail containers. Send 
for acopy. It’s yours for the asking. 


The Tension Envelope Co., Inc. 
Bush Terminal—33 to 87 34th St., Brooklyn, New York 
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Telephone Sunset 6000 
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The New Roberts Ninety 


The original and only Portable Typewriter 
with the Interchangeable Typebar Segment 
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The Interchangeable 
Typebar Segment 


The Complete 
Portable Typewriter 


Typebar Segment 
HE Roberts Ninety with its ninety characters 
and interchangeable typebar segments, is pro- 
nounced by typewriter experts as the superior 
portable typewriter. In construction, design and 
‘J utility, the Roberts has used every desirable and 
ie ee practical feature desired in modern efficient manu- 
facturing methods. Yet, IT WEIGHS BUT 
SEVEN AND ONE-HALF POUNDS. Made for 


any language, size or style of type. 


J 






The Roberts Ninety is a machine which you can 

sell on its own merits and it will go over big. We He 
are now assigning exclusive territories to respon- ; 
sible agents throughout the country. Write us 

about the agency for your territory. 








Carriage 





L. R. Roberts Typewriter Co. 





Stamford, Conn. : U.S.A. 
Ani 
These four illustrations demonstrate the “ee - in 7 
simplicity of the machine. It is com- entyearters for Europe and British Empire: 
peced of four comnplete units (he inter. The Blick Typewriter Company, Ltd. “nD 
changealie typedar segment, ribbon mech- 9-10 Cheapside London, E. C. England on 


anism, carriage and base), which are 


assembled complete with only five screws. it. 


mmc 
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HE TERM “double desk” i 

generally used to designate 
a desk with two “front sides’— 
one person to sit on each side. 
Inkstand sets for use on such 
desks’ must, therefore, also face 
both ways. 


C CUSTOMERS so often order 
“double desk” inkstand 
sets from us when they really 
want single desk sets with two 
inkstands, that we make this 
explanation in the interests of 
better understanding all around. 
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For Double Desk 





The English language is not al- 
ways exact in its way of saying 
things. A “double desk set” of 
inkstands is one built to be used 
by two persons, on a double desk. 
The “double” has nothing to do 
with the inkstands, but only with 
the base, which is built with two 
“front sides”, so to speak. 





Here is an Inkstand Set for a ea 
“single’’ desk, for one person to use A double desk An here is an Inkstand Set—a 
” ingle set for a “double” desk for 

set may have two persons to use. 


one inkstand or 
two. But in either 
event, the base is 
made to face two 
ways, with pen 
grooves arranged 
for the use of two 
persons sitting on 





And here is ¢ Inkstand Set—incor- . ad m 
oe re eferred to as i double desk opposite sides ol And here is an Inkstand Set—a 

inkstand set’’—for a “single” desk h 1 } double set—for a “doubie”’’ desk — 

—for one person to the desk for two persons to use, 

“Double desk set” may mean one inkstand, or it may mean two. “Double desk set” should be specified 
only when a set is wanted that faces two ways, with extra pen grooves tor two persons to use, whether 
it carries one inkstand or two. (1452) 


Sengbusch Self-Closing Inkstand Co., 400 Stroh Bldg., Milwaukee, Wis. 
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Quality Products 


RECORD { Salita 
KEEPING Fale 
EQUIPMENT 


serves asjimportanta function as any- 
thing to be purchased for a business 
and the dealer who sells it on a basis 
of ready service and protection to the 
user is a merchandizer of the highest 
type. 

THE CANTON LINE of steel fil- 
ing equipment has features of con- 
venience to the user that make its 
agency a most desirable one. A sec- 
tional system worked out in complete 
detail provides for any complex filing 
need arranged in steel cabinets on legs 
or truck base, or enclosed in fire-re- 
sisting safes. Steel desks, transfer and 
note cases are included in the line 
and high line cases for public offices 
and vaults. 

Investigate THE CANTON LINE. With 
many dealers the agency is a very profitable 


department of their business. Write for our 
“different from the others” agency proposition. 


The Canton 


Art Metal Company 
920 Market Avenue, South 


Canton, Ohio 
23. A. 
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ARE YOU THE MAN 
FOR THE JOB ? 
3 


We Want You On Our List for 


Immediate or Future Consideration 


The Woodstock Typewriter Company offers 
rare opportunities for men of ability, to grow 
with a growing concern and with a product 
that is unexcelled. Typewriter experience 
desirable but not essential. Positions of every 
grade and kind, according to talent, ability 
and experience. Salesmen, travelers, district 
managers, executives. Attractive basis of 
compensation. Letters of inquiry containing 
qualifications, etc., will be held strictly con- 
fidential. 


Vistril TS well Z 
I istri ute rs do we Woodstock Typewriter Co. 
with the Woodstock 35 N. Dearborn St. Chicago, U. S. A. 











i 


| 
{ 
| 


f 


efcfe 
ff 





" 








OUR NEW CHICAGO HOME 


564-572 W. Randolph Street 
a . 
SSE because of its spaciousness and complete equipment will 


enable us to raise the high standard of our efficient service 
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Each one of our nine service stations, located in various parts of the world, 
is a complete unit in itself—prepared to give you real service. We have estab- 
lished a special typewriter platen grinding machine in every station. These 
machines actually grind a new platen on the core originally sent us—no sub- 
stitutes. Hence the unnecessary expense and loss of time due to substitutions 
is eliminated. When you want real service—write or call for AMES. 

SERVICE STATIONS 


507 Mission St 127 Champa Street 1 A de Capuchinas 32 
San Francisco, Cal Denver, Colorado Mexico, D. F. Mexicu 
50 O'Reil Street 135 Victoria Street 65 Moorgate Street, 

Havana, Cuba Toronto, Canada London, E. C, England 
611 Fannin Street, 0 Lispenard Street 305 George Street, 

Houston, Texas New York, N. Y. Sydney, Australia 


A NEW STATION —511 Eleventh Street, N. W., Washington, D.C. J. E. RICHARDSON, Pro... 


AMES SUPPLY COMPANY 


564-572 W. Randolph Street Chicago, Ill., U. S. A. 





Gabi cee, 





Used by Government Offices, Business 


Houses and Individuals Throughout 
the Civilized World. 
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oe OLIVER 
TYPEWRITER COMPANY 


1525 Oliver Typewriter Bldg. E — oo 
CHICAGO, ILL. SSO Oe eee ae Rone? 
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